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1. IlepedeHb MJIAHMPYEMBIX Pe3yJIbTATOB 00y4eHHs 110 JUCHHUILINHE, COOTHECEHHBIX C
IJIAHUPYEMBIMH pe3y/1bTaTAMH 0CBOeHHUsI 00pa30BaTebHOI NPOrpaMMbl

1.1. Jucuummmua b1.0.01 «JlenoBoii WHOCTpaHHBIA S3bIKa» OOECIIEUMBACT OBJIAJACHHUE
CJEIYIOIIMMH KOMIETCHIUSIMU:

Kon
KOMIIeTeHI[HH

Ko
HanMeHnoBanue A HaumenoBanue
KOMIIOHEHTA

KOMIICTCHIIUHA KOMIIOHCHTA KOMIICTCHIIHH
KOMIICTCHIIUH

YK-4

Cnoco0eH IpUMEHSITh

TEXHOJIOT'UH, B TOM YHCIIe
Ha UHOCTPaHHOM(BIX) YK-4.1

podeCCHOHATBHOTO

OcymiecTBIsSeT aKkaJeMUIECKOe
1 IpoecCuoHaTEHOE
B3aUMOJICHCTBHE, B TOM YHUCIIE
Ha MHOCTPAHHOM SI3bIKE H
UCTIONB3YET COBPEMEHHBIE
MHQOPMAIIIOHHO-
KOMMYHHKAaTHBHBIE CPEACTBA
JUIS KOMMYHHKAIHH.

COBpPCMCHHBIC
KOMMYHUKATHUBHBIC

A3bIKe(ax), IS
aKaJIeMUYECKOTO 1

B3aUMOJIEUCTBUS

YK-5

Crioco0OeH aHaTM3upOBaTh

pasHooOpasue KyInbTyp B

Ocy1iecTBIsSeT COLUANBHYIO
MOJIUTHUKY U COITHAIIbHOE
YK-5.1 Pa3BUTHE OPraHU3ALUH C
Y4€TOM MEXKYIBTYPHOTO
B3aUMOJICHCTBUS.

" YUYUTBIBATh

mpoiiecce
MEXKYJIBTYPHOTO
B3aUMOJIEUCTBHUS

1.2. B PE3YyIbTAaTC OCBOCHUA NTUCHUIIIMHBL Y CTYACHTOB NOJIKHBI OBITE C(I)OpMI/IpOBaHLII

Kon
KOMIIOHEHTA
KOMIIETEeHIIUH

Pe3yabrarbl 00yuyeHus

YK-4.1

HA ypOBHe 3HaHUi: o0mue TpeOOBaHUS, MIPEAbSBISIEMbIEC K IPOLIECCY JeI0BOTO
u npodeccHOHaIbHOro OOUIeHus; (OpMBI M TUIBI JETOBOM KOMMYHHKAIIUM;
HOPMBI PEUEBOTO M HEBEPOATBLHOTO MOBEJCHUS B YCIOBUSIX MPOQEeCcCHOHANTBHOM
MEXKYJIBTYPHOW KOMMYHUKAIIMW; CTparernd HHGOOPMAIMOHHOTO TTOMCKa;
TEPMHHOJIOTHIO JEJI0OBOI0 MHOCTPAHHOIO SI3bIKA.

HA YPOBHE YMEHMIi: CTPOUTH MMCHbMEHHBIE U YCTHBIC BHICKA3bIBAHUS HA HAYYIHO-
npodeccroHaj bHbIE TEMBI Ha POJHOM SI3BIKE; IIOJB30BaThCS PECypcamu
WHTEpHETa C MEeJbI0 TOWCKAa WH(OpMAIMU JIENIOBOTO U MPOPECCHOHAIBHOTO
Xapakrepa; CO3/1aBaTh u penaKkTUpPOBaTh WHOSI3BIYHBIE TEKCTHI
npodecCHOHaIbHOr0 Ha3HA4YeHUs (JeNoBasi TMEpenucKa, OTYEThl, WHCTPYKIUH,
MpPe3eHTAallNN); BBICTYIIAaTh C MpE3eHTalMel IJIaHOB, MPOIECCOB U PEe3yJbTaToB
MTPOU3BOJICTBEHHOH NEATEIHHOCTH, MPOAYKIIMH, HHHOBAIIHOHHOTO TPOEKTA.

HAa YPOBHEe HAaBBIKOB:  DasrOBOPHOM peYn Ha MHOCTPAHHOM SI3BIKE C
cOoONIOZICHNeM HOPM TPOW3HONICHHS, TPaMMaTHKH ¥ PEUeBOro JITHKETa
MTOBCETHEBHOTO M JIEJIOBOTO OOIIIEHHUS HA MHOCTPAHHOM SI3bIKE; BCEX BUIOB YTCHHS
Ha WHOCTPAHHOM S3bIKE; BOCIPHUATHS HHOCTPAHHOM pe4YM Ha CIyX C IEJbI0
BBISIBJICHHsI OCHOBHOM MH(OpMAIMK; THCbMa HA HHOCTPAHHOM SI3BIKE.

YK-5.1

HA YPOBHE 3HAHWIi: IIpaBWJIa JEJIOBOM M KOPIOPATUBHOM STHUKHU B YCIOBMSX
po(heCCHOHATIBHON MEXKYJIBTYPHOH KOMMYHHKAIIMN; HOPMBI JISJIOBOTO 3THKETA,
npaBuia odopmiieHHs AENOBOM  JOKyMEHTAalUWH; CHOCOOBI  BBIPAXKEHHS
IIPOCTPAHCTBEHHO-BPEMEHHBIX, JIOTUYECKUX, MOAAJIBHBIX, KOJIMYECTBEHHBIX WU
Ka4eCTBEHHBIX OTHONICHUM Ha MHOCTPAHHOM SI3bIKE.

HA YPOBHE YMEHWIii: BapbUPOBATH CTPATETHIO M TAKTHUKY JIEJIOBOTO OOIICHHUS C
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YUETOM  COIMAJbHBIX, OJTHUYCCKUX, KOH(PECCHOHATBHBIX U  KYJIBTYPHBIX
0COOCHHOCTEH COOCCETHMKA.

HAa YPOBHE HABBIKOB: HABBIKAMHU MyOJMYHOW PEYH W HABBIKAMH JICIIOBOTO H
podeCCHOHAIBHOTO OOINEHNMs Ha HWHOCTPAHHOM S3BIKE C IPEICTaBUTEISIMU
Pa3INYIHBIX KYJIBTYP.

2. O0bem u MecTo TucuHMILINHBI B cTpyKType OIl BO

O0BeM THCHUILINHBI

OO1mast Tpy10eMKOCTh JUCIUIUIMHBI COCTAaBIIsACT 3 3aueTHbIe eauuuilpl 108 akagem.qaca /81
acTp. Jaca.

Buj pa6orsl TpyroeMkocTh
(B akagem.uyacax)
Ounasi/3a0uHast
O01ast TPy10eMKOCTh 108/108
KonrakTHasi pa6oTa ¢ npenojaBartejieM 40/12
Jlexnun -
[IpakTuyeckue 3aHATHS 40/12
JlaGopaTopHblie 3aHITHS -
CamocTosiTe1bHAsI paboTa 68/92
Kontposs -14
@DOopMBI TEKYIIETO KOHTPOJIS BOIIPOCHI [T CAMOTIPOBEPKH, ICCe (TOKIA

i pedepar), MpaKTUYECKHUE 3aJaHHUS.

®opma MPOMeKYTOYHOM aTTecTaluu 3auer

Mecto aucunmimnsl B ctpykrype OII BO

Hucnurnmuna b1.0.01 «/lenoBoii H”HOCTpaHHBIH sS3bIKa» OTHOCUTCS K 0a30Bo# yactu Ol
BO no nanpasnenunro 43.04.02 «Typusm».

N3ydyeHne AMCUMIIIMHBI OCHOBBIBAETCS HA 3HAHMSX, IOJIYYEHHBIX IIPM OCBOEHUU
MPEIIECTBYIOLIUX TPOTPaMM BbICIIET0 00pa30BaHUsI.

Nzyuenne nmucummiuabl b1.0.01 «/lemoBoil MHOCTpaHHBIA S3bIKa» HEOOXOIUMO IS
MPOBEJCHUS HAYYHO-UCCIIE0BATEIbCKOM pabOThl U HAIMCAHUSI MArUCTEPCKOM IUCCEePTaLIUU.

B cootBercTtBum ¢ ydeOHbpiM TmaHom nuctmmuiiHa b1.0.01 «JlemoBoit mHOCTpaHHBIN
A3bIKa» U3ydaeTcs Bo 2 ceMecTpax Ha 1 kypce mo ouHolt popme oOyueHus, B TeueHue 1 kypca Ha
3a049HOMU (hopme 0OyUeHUsI.

®opMa MPOMEKYTOUHON aTTECTALUU — 3a4ET.

JlucuumiuHa  MOXET  Peaqu30BbIBAaThbCSl  C  NPUMEHEHHWEM  JIUCTaHIIMOHHBIX
oOpa3oBatenbHbIX TexHonorui (manee — J10OT).

JlocTyn K cuCTeMe IUCTAHLMOHHBIX OOpPa30BaTENbHBIX TEXHOJOTMH OCYIIECTBISETCS
KKJBIM O00YyYarolmMMCs CaMOCTOSTETLHO C JI000TO YCTpoWcTBa Ha mopTtane: https://sziu-
de.ranepa.ru/. ITaposib U JIOTUH K JUYHOMY KaOUHETY / MpOoUIIO MPEJOCTaBISeTCS CTYIEHTY B
JIeKaHaTe.

Bce gopmbl Tekymiero KOHTpOIIsl, MPOBOJIMMBIE B CUCTEME JUCTAHIIMOHHOTO O0Yy4YeHMs,
OILICHMBAIOTCSl B CHCTEME JAMCTAHLMOHHOrO o0y4eHwus. JlocTyn K BUAEO W MaTepuaiaMm JEeKIUi
MPEIOCTaBIIsIETCS B TeUEHUE Bcero cemecrpa. JlocTynm K Kaxaomy BUIy pabOT M KOJHMYECTBO
NOMBITOK HA BBIIIOJHEHUE 33JaHMs TPEAOCTABISIETCS HAa OrPaHMYEHHOE BpEMsS COIVIACHO
periaMeHTy JUCUMILUIMHBL, onyoinkoBaHHOMY B C/1O. IIpeniofjaBarens OlleHUBAET BHIIOJHEHHbIE
oOyyaromumMmcs paboTsl He no3aHee 10 pabounx AHE Mmocie OKOHYAaHUS CPOKA BBIMTOJIHEHUS.



3. Conep:xaHue u CTPYKTYpa IMCHUNIUHbI
3.1.CTpyKTypa M CHMILTHHBI

Ounasn hopma ooyuenusn

Ne o/ HaumeHoBaHMe TeM O0beM IMCHUILIHHBI, Yac. ®opma
(pasneuios), Bcero KonTakTHas padora CPO TEeKyIero
KOHTPOJIs
oﬁyqamumxcsl ¢ ycneBaeMocTu™®,
npenojaBarejieM TPOMEIKY TOHO
M0 BH/IaM Y4eOHbIX 3aHATHI ii arTecTanun
U JIP/ m3/ | Kcp
IOT | JOT JOT
Tema 1 | Kynbrypa u pabora B
MEXTYHAPOTHBIX 7 4 3 BC, B (11,P)
KOMTIAHHUSX
Tema 2 | Bpauasl u
MHHOBAIIMOHHbIE 6 4 2 BC, 3 (1,P)
TEXHOJOTHU
VYnpanenue
Tena 3 | 1C7IOBEICCKIMH - 4 3 BC. D (ILP)
pecypcamu B
YCIIOBHSIX MEPEMEH
Temad | > [PaBIcHHCe 8 4 4 | BC,D(LP)
opraHuzanuei
Tesa 5 | JOrHCTHKA H 7 2 5 | BC,D(LP)
KOHTPOJIb Ka4eCcTBa
Tema 6 | VIAPKCTHHI 6 2 4 | BC,D(LP)
peknama
Tesa7 | CHHAHCHH 7 2 5 | BC,D(LP)
OyXTaJaTepCKuil yIeT
Crpareruu
Tema § | 7 PABICHIA H 6 2 4 | BC,D(LP)
MPUHATHE dTUICCKUX
pelIeHu
Tema 9 | KonkypeHmus Ha
MEXTyHapOTHOM 7 2 5 BC, D (4,P)
PBIHKE
Tema 10 | busnec-ctparerus u
ousHec- 6 2 4 BC, 5 (1,P)
KOMMYHHUKAIIHS
IpodeccuonanbHas
Tema 11 | ASTSARHOCTEH 7 2 5 | BC,2(LP)
MOCTPOEHHE JETOBBIX
OTHOIIEHUI
Cosznanue ycnenHon
OpraHu3alOHHON
Tema 12 | KyABTYpBI U BelleHHE 7 2 5 BC, 3 (1,P)
MEXTyHapOJHOTO
Ou3Heca.
Puckn 1 oxxumanms.
Tema 13 | YmpasneHus 7 2 5 BC, D (4,P)
MPOCKTAMHU.
Tema 14 | DPCHA-MpKETHHT i 6 2 4 | BC,D(LP)
CTHJIM YTIPABIICHHUS
Tema 15 | ®unaHCcOBas cucTeMa 7 2 5 BC, 3 (1,P)
Tema 16 | Kopnoparusnas 7 2 5 BC, D (,P),
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coluajbHas 113
OTBETCTBEHHOCTH U
AHTUKPHU3UCHOE
ylpaBJieHHE
IIpoMexyTOUHAS ATTECTALUS 3auér
BCETO 108/81 " 40/30 o
* BC — gonpocwi 0151 camonposepku, 3 (I, P) — acce (unu ooknao, unu peghpepam), 113 — npaxmuueckue
3a0aHusL.
3aounan gopma obyuenusn
Ne o/ HaumeHoBaHMe TeM O0beM IMCHUILIHHBI, Yac. ®opma
(pazneunos), Bcero KonrakTHas paGora CP TeKylero
obymonuises e
npenoaaBarejieM TPOMEsKY TOHO
10 BUAAM YUeOHbIX 3aHATHIl i aTTecTanuu
a/ JIP/ m3/ | Kcp
OT | JOT JOT
Tema 1 | Kynbrypa u pabora B
MEXTyHAPOTHBIX 7 1 6 BC, B (11,P)
KOMITaHUSX
Tema 2 | bpauasl u
MHHOBAIIMOHHBIE 7 1 6 BC, 3 (14,P)
TEXHOJIOTUU
Vnpanenue
Tena 3 | 1C7OBEICCKIMH 6 6 BC.D (IP)
pecypcamu B
YCIIOBUSIX TIEPEMEH
Tomad | > UPaBIeHHe 5 1 4 | BC,D(LP)
opraHuzanuei
Tema 5 | JJOTHCTHEA 1 5 1 4 | BC,D (P
KOHTPOJIb Ka4eCTBa
Tema 6 | MAPKCTHHI H 8 8 | BC,D(IP)
pekIama
Tesa 7 | CHHAHCHH 11 1 10 | BC,D (I.P)
OyXTalTepCKHIA yUeT
Crpareruu
Tema § | ) PABICHIH 6 6 | BC,D(LP)
MIPUHSATHE 3TUIECKUX
peuieHuit
Tema 9 | KonkypeHmus Ha
MEKyHAPOIHOM 11 1 10 BC, 3 (14,P)
PBIHKE
Tema 10 | busnec-ctparerus u
OuzHec- 12 12 BC, 5 (1,P)
KOMMYHHKAIIHS
[Ipodeccronansuas
Tema 11 | ASTSARHOCTEH 2 1 2 | BC,2(LP)
MOCTPOEHHE JETOBBIX
OTHOIICHUI
Co3znanue ycrenHon
OpraHu3alMOHHON
Tema 12 | KynsTypHI 1 BeieHUE 2 1 2 BC, 3 (4,P)
MEXTyHapOTHOTO
Ou3Heca.
Tema 13 | Pucku u oxuianus. 2 1 2 BC, 3 (/I,P)
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VYipasneHus
IIPOCKTAMHU.

bpena-mapkeTuHr u

Tema 14 11 1 10 | BC,D (IP)
CTWJIN YIIPABJICHUA

Tema 15 | ®unancoBas cuctema 11 1 10 BC, D (1,P)

Kopnoparusnas
couMaabHas
Tema 16 | OTBETCTBEHHOCTD U 5 1 4
AHTUKPU3HUCHOE
yHpaBJeHne

BC, O (ZLP),
I3

ITpomexkyTOUHAsSI aTTECTALUSA 4 3auér

BCEI'O 108 12 92

3.2. Conep:xkanue JUCHUTNIMHBI
Tema 1. KynbTypa n padoTa B Me:KIYHAPOAHBIX KOMIIAHUAX

Nsmepenns kyneTypsl o Xodcerene. Ilepee3n 3arpanuily u BO3BpallleHUE HA POAHHY.
Hauano nenoBsix otHomeHui. Pabota 3a pybexom. OCHOBHBIE KpUTEPUU BHIOOPA aBUAKOMITAHUU
u orenst. Hoseiimme pa3paboTku B cdepe AeTOBOrO TypHu3Ma.

Tema 2. Bp3HAbl 1 HHHOBALIMOHHBIE TEXHOJIOTUH

WNunoBanuonnsie TexHonoruu. [IponBuxkeHre TOBapoB U yCayr. YIpaBieHUE OpeHIIOM.
Yenemnbie Openapl. Co3maHue IKCKIIO3MBHBIX OpeHaoB. Co3maHue NpOAyKTa MOCPEICTBOM
oHnaiH coobmectBa. Tenedonnsie neperoBopsl. Opranu3zanus AeITOBBIX BCTPEY.

Tema 3. YupasJjieHHe 4eJI0Be4eCKMMH PecypcaMu B YCJIOBHSIX NepeMeH

CoBpemeHHbIE TeHICHIIMU B Ou3Hece: nByxdakTropHas Teopus MoTuBarmu [epudepra u HR-
iaHupoBanue, Ayrcopcunr. Haitm nepconana u pabora ¢ nepconanom. Co3naHue MO3UTUBHOU
TpyAOBO# armocdepsl. AHamu3 ordera pabOTHl COTpyAHUKA. BemeHue AeIOBBIX BCTpEU.
CobecenoBanue o nmprueMe Ha padoTy.

Tema 4. YnpasiieHHue opraHu3anuen

Tunsl opranuzanuu OusHeca. Bunapl opraHM3alMOHHBIX CTPYKTYyp. Peopranuzauus
KOMITaHUU JJIS YITy4LIEHUS IPOU3BOANTENBHOCTH. MHCTpyKTak JKM3HEHHBIN IUKII OPraHU3aLNN.
Pa3Butne xomnanuu. Paznuuneie popmsl 3aHsTOCTH. POpMBI COOCTBEHHOCTH KOMIIaHUH. JlenoBoe
oOI1eHue: HavyajI0 COBEIaHusl.

Tema 5. JIOTHCTHKA M KOHTPOJIb Ka4yecTBa

praBJ'IeHI/Ie OeIIsIMHU IIOCTAaBOK M JIOTHCTHKA. Pons IOKyHnarejisd B yHpaBJICHUU LCIISIMU
nocraBok. HaBbiku Benenus neperoBopoB. Teopust Kaiinzen. Kalinzen Ha mpakTuke (UpMBL
TaxTnka BCACHUA 3aCGJIaHPII>'I M y4aCTHC B ACJIOBBIX BCTPEUAX.

Tema 6. MapkeTHHT U peKJiaMa

4P mapkeTHHTOBa KOMILIEKca. MapKeTHHIoBasi CTparerusi B MPOMBIIUIEHHOCTH.. Cuctema
VIPABJICHHUS B3aMMOOTHOIICHHSIMHU C KIMEHTAMH KaK 4YacTh OOIIETo YIMpaBIEHUS OWU3HECOM.
[leHHOCTHBIN MOMXOM K BeAeHHIO Om3Heca. CpelcTBa paclpOCTpaHEHHUS PEKIaMbl U METOJbI
pexnamebl. [IponBmkenue ToBapa. PazpaboTka pexiaMHON KOMIAHUHU. DIIEKTPOHHAS KOMMEPIIHS.
[TocTpoenue nenoBeIX OTHOIIEHU. Opranu3anus u co3nanue 3pPeKTUBHBIX MPE3eHTALINH.

Tema 7. ®uHAHCHI U OyXrajJTepcKuii yyer




Bunsl  ¢unancoBoit gokymeHTtanuu. I[IpoGrmembl JBHKEHUS JIEHEXKHBIX CPEICTB.
[Ipesenranus daxtoB u mudp. MusBecruposanue. [louck naBectuiinii. ®MHAHCOBBIC UHCTUTYTHI.
bankoBckue ycmyru. lleHHsie Oymarw. AHanu3 CTaTHCTUKH. BexiuBble MPOCHOBI, OTKa3 B
pocwoe.

Tema 8. CTpaTerum ynpapjeHusl U NIPUHATHE ITHYECKUX PelIeHn i

Crparernueckoe 1uianupoBanue. [Ipunarue pemenuit. SWOT-anammu3. CoOmoneHue
TpeOOBaHUI MOpPAJIM U ATUKH. Polb collmanbHOM OTBETCTBEHHOCTH B Ou3Hece. [IpaBoHapymienus
B OusHece. /lenoBble KadyecTBa JiMJepa B ympaBieHHH OusHecoM. PaciimpeHue MmoiHOMOUYHH.
CoBpeMeHHbIE CTHIN PyKOBoACTBA. [1aTh Aucuumine oOydaromeiics opraHi3auy. YupaBieHne
oOyuyeHreM. AKTUBHOE y4acTHE B IEPErOBOPax.

Tema 9. KoHKYpeHIIUsI HA MeKIYHAPOIHOM pPbIHKE

MexXayHapoaHbIii MapKeTHHT. MexayHapoaHblii OpeHauHr. InoGanbHble OpeHIBI.
Co3nanue maptHepctBa. CrocoObl BBIXOAA MEXKIYHAapOIHBIX KOMIIAHUN Ha HOBBIE PBIHKH.
Cocrapistoniye MOHATUS KOHKypeHIMs. KOoHIenmuss KOHKYpPHUPYIOIIHUX PBIHKOB (MOHOIIOJIHS,
OJIUTOMONMs). BBICOKOKOHKYpeHTOCIOCOOHast ~KoMIaHus. Pa3BuThe OTHOLICHMH MEXAy
KOMITaHUSIMHU.

Tema 10. Busnec-cTpaTrerusi 1 OM3HeC-KOMMYHHKALUSA

STEEP ananu3. MupoBas uHAycTpus U mioOaibHBIA moTrpedbutens. CpencTBa cBsi3y,
B3aUMOJICHCTBUS 1 0OMeHa podeccnoHanbHOoi nHpopManueit. Hanaxxusanue cBszeid. [IpnanHbl
pa3pbiBa cBszeil. Co3nanue 3(h(HEeKTUBHBIX BU3YalbHBIX CPEICTB B Mpe3eHTanuu. [IpeseHrtanus
Kelica Ha JIeJI0BOM BCTpEYeE.

Tema 11. IlpoeccnonaibHast 1eATEJIBLHOCTD M IIOCTPOEHHUE /1eJI0BBIX OTHOIIEH Ui

YcnoBus Tpyna, MOTUBALIHS COTPYIHUKOB, IPOM3BOJUTENIBHOCTD TPYa. TeKy4ecTh KagpoB
Cucrema BozHarpaxzaeHuss u npemuu. KpearuBHbIi MeHemXKMeHT. VIHHOBalus B NpPaKTHKE.
IIpunsATHe ynpaBICHYECKUX pELICHUH. YCTaHOBJIEHME KOHTAKTOB. BianeHue mnpasunamu
PEYEBOro ITHKETA MPH OPHUIHATBHOM U HeO(PUIIMAIbHOM OOIEHUH C 3apYOEKHBIMH MapTHEPaAMH.
Me:XKynbTypHBIE BOIIPOCHI: BEAEHHE MEXKIyHapoJHOro Ou3Heca. [leperoBopsl Mo MOBBIILIEHUIO
3apmuiatel. OnucaHue npouecca KpeaTuBHOTO pelieHus PoOIeMBbl.

Tema 12. Co3naHue ycnielIHONH OPraHU3allMOHHONM KYJbTYPbl H BeJeHHEe MeKIYHAPOIHOIO0
OusHeca

OpraHu3annoHHas KyiabTypa. Ycmex U JocTHkeHus B OusHece. Co3laHue yCHEIIHOM
KOPIIOPaTUBHOW KyJIbTYpbl. BiMsHME TEXHOJOTMYECKUX MAOCTHKEHHH. Pa3Hble KyIbTypel U
UHIUBUYallbHBIE cTpareruu. [Ipenynpexnenue KOHQIUKTOB B MEHEKMEHTe. MeKKyIbTypHOE
ciusiuve. CIOHCOPCTBO. YIMpaBlIeHHE MEXKHAlMOHAJIbHBIMU KOMaHJaMHU. ApPryMEHTaTUBHOE
UCbMO. BelleHne neperoBopos.

Tema 13. Pucku ¥ 0:KMIaHUsI. YIPABJIEHUs MPOEKTaMM.

Pucku m yrpossl B OusHece. I[IpuunHBI BO3HHMKHOBEHHUSI pUCKOB. OIlEHKAa PHCKOB.
OO6nymaHHble pPUCKHA. MEXKYIbTypHBIE BOIPOCHI: BBIXOJ] Ha HOBBIE pPBIHKU. [IpHHIUIIBI
ynpapieHue npoektamu. Poccuiickas HeTsHass MHIYyCTpus. MIHHOBAIMOHHBIA MEHEIKMEHT.
Teopusi DICE. Buenpenue wuHHOBanwmii. BHemrnue neperoBopsl (kanoObl, ucku). JlenoBbie
OTHOILIEHUS U UX MOAAEPKKA. AHAIU3 TUarpaMM.

Tema 14. BpeHaA-MapKeTHHT M CTHJIN YIIPABJIEHUS



Wutepuer mapketusr. Teopuu 4Ps u 4Cs u ux paznunums. Ilpeumymmecrtsa on&offline
toproi. Onpenenenne Opsauaunra. Coznanue ToproBoid Mapku. Ctuiau ympasieHus. Mojaenb
MOBEICHUSI MEHEKepa B Ipoliecce ynpasienus. [locrpoenne komanHoi padotsl. [Ipennocsuiku
YCIICIIHOM paboThl B KOMaHje. PemeHne KOHGIMKTHBIX cuTyarmii. Ctparerus yOeKaeHUs Ha
nenoBoit Berpeue. Online yoexxaeHue. HaBbIkM Ipe3eHTAIIHH.

Tema 15. ®PunancoBasi cucremMa

byxrantepckoe geno u  ABC wmeron. Wzmepxku u  neHsl.  Konuenmmun
MuKpopuHaHcupoBanus. OUHAHCHPOBAaHUE U MIPUBJICUCHHUE CPeACTB. [IpsiMoe MHBECTHpOBaHUE.
IleHoBbIE cCTpareruu. VYmpaBleHHE J0XOAaMH. MEKKYIBTypHBIE BOMPOCHL: yIpaBleHUE
MEPCOHAJIOM B MEXAYHAPOJIHBIX KOMIAHHSAX. TeXxHMKa IMyOJWYHOTO BBICTYIICHUS. buszHec
KoppectnonaeHIus (hopManbHble/HePopMaIbHbIC THChMA).

Tema 16. KopnopaTuBHAasi COMAIbHASA OTBETCTBEHHOCTh 1 AHTUKPHU3UCHOE YIIPABJIeHHE

Comumanbable  (akTOpel W 3THKA oOpraHm3anuu. KoprnoparwBHas —colHaabHas
OTBETCTBEHHOCTh. CTparernyeckuii MeHeMKMeHT. [lnanupoBanre BHYTpH KOMITAaHMH. AHaIU3
BHEITHUX W BHYTPCHHHX (AKTOPOB. AHTHUKPHU3UCHOE yrpaBicHHe. KpeauTocrmocoOHOCTh U
penyranus KoMrnanuu. [I[puurHbl BOBHUKHOBEHUSI KPU3UCHOM CUTYallH. YIIPaBICHUE KPU3UCHOU
cutyanueit. IlepBeiii nemoBoil koHTakT 1o email. Hammcanne mnmcbMa IMOTCHIMAILHOMY
pabotonarento. @opmanbHbIN U MOITYPOPMAIBHBIHN 3aMpocC.

4. MarepuaJibl TeKylIero KOHTPOJISI YCIIeBAEMOCTH 00y4aI0IIUXCH
4.1. B xone peammzanmu aucuumiauabl B1.0.01 «/lesioBoOii HMHOCTPAHHBIA SA3BIK»
HCIOJb3YHOTCS CJIeAYI0I[He MeTOIbl TeKYLIero KOHTPOJIsl YCIIeBaAeMOCTH 00y4aloInXCs:

Tema (paznen) ®opmbl (METOABI) TEKYLEI0 KOHTPOJISI YCIIEBAEMOCTH

Tema 1. Kynsrypa u
paboTa B MEXIyHApOTHbBIX Bompocsr 11st caMmonpoBepku, 3cce (JIoKIaa uin pedepar)
KOMIaHUSIX

Tema 2. bpouasl u Bompocsr 11st caMmonpoBepky, 3cce (JIoKIaa uin pedepar)
MHHOBAIIMOHHBIC
TEXHOJIOI'MHN

Tema 3. Ynpasienue Bompocsr 11st caMmonpoBepku, 3cce (JIoKIaa uin pedepar)
YCIO0BCYCCKHMU
pecypcaMu B yCIOBUSX
TNEPEMCH

Tema 4. YnpasneHue Bompocsr 11st caMmonpoBepky, 3cce (JIoKIaa uin pedepar)
Oopra"u3aimei

Tema 5. JlorucTtuka u Bomnpocs! 11st camonpoBepku, 3cce (1okaaa uin pedepar)
KOHTPOJIb Ka4€CTBa

Tema 6. MapkeTuHr u Bompocsr 11st caMmonpoBepku, 3cce (JIoKIaa uin pedepar)
pekama

Tema 7. ®unaHCH 1 Bomnpocsr myist camomnpoBepku, cce (1okaan win pedepar)
OyXTaJTepcKui yyer

Tema 8. Ctparernn Bompocsr 11st caMmonpoBepku, 3cce (JIoKIaa win pedepar)
YIIPABIICHHUsS U [IPUHATHE
ITUYECCKUX PEIICHHI

Tema 9. Konkypenmus Ha

METYHADOIHOM PBIHKE Bomnpocs! 1 caMoIipoBepKH, dcce (JIoKIaz Ui pedepar)
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Tema 10. buznec-
cTparerus u OusHec- Bomnpocsr qist camonpoBepku, dcce (okaan win pedepar)
KOMMYHUKAIUA

Tema 11.
[Ipodeccuonanpuas
IeSATeNBHOCT U Bomnpocs! 1 caMoInipoBepKH, dcce (IoKIaz Uitk pedepar)
IOCTPOCHUE OCTIOBBIX
OTHOUIEHUI

Tema 12. Co3nanue
YCHEUIHOU
OpraHu3aluOHHON
KYJIBTYPBI U BeJICHUE
MEXTyHApOTHOTO
OuzHeca.

Bompocsr 1y1st caMonipoBepKH, 3cce (IoKIan win pedepar)

Tema 13. Pucku u
OKUJIAHUsSL. YTIIpaBICHUS Bormpocsr mist camomnpoBepku, cce (Iokia win pedepar)
MTPOCKTaMHU.

Tema 14. bpenn-
MapKeTHHT U CTHIIN Bompocsr 1i1st caMmonpoBepku, 3cce (JIoKIaa win pedepar)
yIpaBIcHUS

Tema 15. dunancosas

crcTeM Bompocsr 11st camonpoBepku, 3cce (Iokaaa uin pedepar)

Tema 16. KopnoparuBHas
COIMaJIbHAsS
OTBETCTBEHHOCTH H
AHTUKPHU3UCHOE
yhpaBicHHE

Bompocsr 1utsi caMomnipoBepKH, 3cce (ToKIan wim pedepar),
MPaKTUYCCKHUE 3aaHus

B cnyuae peanuzayuu oucyunaunet 8 JOT hopmam 3adanuii adanmuposan 05 niamgopmol
Moodle.

4.2. TunoBpie MaTepHaJIbI TEKYIEr0 KOHTPOJISI YCIIEBAEMOCTH 00y4aI0IIUXCH

Tema 1. Kyabrypa u pa6oTa B MeKIyHAPOAHBIX KOMIIAHUAX

Bomnpoce! a1 caMonpoBepku:

1. How important do you think it is to understand your own culture before trying to understand
someone else’s?

2. What tips could you give to people who come to your country to do business for the first time?
3. Can you foresee any conflicts between corporate and individual cultures?

4. What is more important for employees who work for a multinational culture?

5. What is the biggest challenge for a repatriated employee?

6. How can companies help their employees when they return home?

3agaHus 1719 caMOCTOATEIbHOI padoThI:

1.PaboTa ¢ TeopeTHYEeCKMM MaTepraIoM U CIOBAPHBIM 3alIacoM IO TEME.

2.Penrenue keiic-3amanusi.

3.BeinonHenue yrnpaxHeHU B paboueil TeTpau K OCHOBHOMY YUEOHHUKY

TemaTuka 10KJ12/10B, IPOEKTOB, ICCe:

1. KyabpTypHble pa3inuuus U uX BIMSHUE Ha OU3HEC.

2. Oco0eHHOCTH MEXKYIBTYPHON KOMMYHUKAIIUN

3. Ilepee3n 3arpaHuily 1 BO3BpAIlEHUE HA POAUHY.

Tema 2. Bp3Hbl 1 HTHHOBALIMOHHbIE TEXHOJIOTHM.
3apaHusi AJ1s1 CAMOCTOSITEIbLHOM padoThI:
1.PaboTa ¢ TeopeTHueCKIM MaTepruaIoM U CIIOBAPHBIM 3aI1acoM I10 TeME.
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2.Penienue keic-3aqaHusl.

3.BeimonHeHue ynpaxxHeHU B pabodeit TeTpau.

4.Bremonnaenue 3ananuii Ha DVD aucke mo teme Business environment

5.Hanucanwue scce: Make first contact via email

BonpochI /151 caMONIPOBEPKU:

1. Have you ever helped a company with its market research?

2. When might it not be appropriate to ask members of the public for their ideas?

3. Would this approach be popular in your culture?

4. What are the advantages and disadvantages of creating a product through an online community?
5. What problems might a company have if the rely too much on this form of product development?
6. How did people in business communicate with colleagues and with their business partners 20
years ago? What' s the situation today?

TemaTuKa 10KJIa10B, IPOEKTOB, 3CCe

1. lHHOBaIIMOHHBIE TEXHOJIOTHH B OM3HECE.

2. Co3nmanue mpoayKTa 4yepe3 OHIaiH-COO0IIEeCTBO.

3. IlpennoxxeHue UCIOIB30BAHUS HOBOM TEXHOJIOTHH JJIsi OU3Heca.

Tema 3. YnpapieHue 4e10Be4eCKHMH pecypcaMH B YCJIOBHSX NlepeMeH

3agaHus 1719 caMOCTOATEIbHOI padoThI:

1.PaboTa ¢ TeOpeTHYECKMM MaTepraIoM U CIOBAPHBIM 3al1acoOM I10 TEME.

2.IloaroToBKa K JUCKYCCHUH.

3.BeinonHenue ynpaxxHeHui B paboueit TeTpaiu.

4.Bremonaenue 3ananuii Ha DVD aucke mo reme Managing People.

5.Hanucanwue scce: A covering letter for a job application.

Bomnpoce! a1 caMonpoBepKu:

1. What is more important for you high salary or career opportunities in the future?

2. What examples of the glass-ceiling can you think of?

3. What are the most common fringe benefits in your country or organization you work for?

4. What do you think makes a good work-life balance?

5. Would you prefer to work in an open plan office or do you think that managers should have their
own personal office?

6. What is more important for Russian culture: hygiene factors or motivational factors ?

7. How is staff development related to the performance evaluation of employees?

8. Discuss the benefits of effective staff development programs.

9.What are some strategies that can be used to motivate employees to participate in staff
development programs?

10. How might the principles of adult learning influence the creation of staft development
programs?

Temaruka J0KJIa10B, IPOEKTOB, 3CCe

1. Pone MOTHMBanuM B yCIEIIHON KOMITAHHH.

2. ITocTpoenue nMo3uTUBHOM arMochepsl B KOJIEKTHBE.

3. Bamie uaeanbHoe MecTo paboThI.

4. Ponb 1 GyHKIMU OTJIENIA KaJIpOB.

5. IIpoekT nmporpammsel TPEHHHTA.

Tema 4. YnpasjieHue opranusaunmei

3anaHus 1J151 cCaMOCTOATEIbHOI PadoThI:

1.Pabota ¢ TeopeTueckrM MaTepuaIoM U CIOBAPHBIM 3aI1acoM I10 TEME.
2.IloaroroBka K poJIeBOI UIpE.

3. BeinosnHenue ynpaxxHeHHi B pabouelt TeTpau.

4.Beimonnenue 3aganuii Ha DVD aucke mo reme Managing Cultures.

12



5.Hamucanwue scce: External business email in an appropriate style.

Bomnpocsl /151 caMONIPOBEPKH:

1. Why do you think many employees are often worried about company restructuring?

2. What structures does the matrix structure combine?

3. What type of companies tent to use functional structure?

4. What are the advantages/ disadvantages for a large company of using the divisional structure?
5. What problems can arise from reporting to two different departments in an organisation?

6. What type of organisational structure would not appeal to someone who wants to experience
different types of work?

7. What are the stages of an organisational growth according to Greiner?

8. What phase can lead to there being too much bureaucracy?

9. When does the management focuses on developing a new product and market?

10. Why do you think lower-level managers feel dissatisfied in the delegation period?
TemaTuka 10KJIA/I0B, IPOEKTOB, IcCe

1. Buapl cTpykTyp opranu3anuu (oxHa Ha BBIOOD)

2. AHanmu3 CTPYKTypbl OPraHU3alMU Ha TIPUMEPE KOMITAHUH.

3. IlpennokeHue 1Mo peopraHu3auy CTPYKTypbl KOMITAHHH.

4. [Tpumenenue Teopuu [ peitHepa K yrnpaBICHUIO OpraHU3aIHsIMU.

Tema 5. JIoruCTHKA U KOHTPOJIb KAa4eCTBA.

3agaHus 1719 caMOCTOATEIbHOI padoThI:

1.BeimonHeHue ynpaxueHuid B pabodeli TeTpaau.

2.Brmonnenue 3agaamii Ha DVD nucke mo reme Managing operations

3.Hammcanm eacce: An email to staff in a department.

4.PaboTa ¢ TEOPEeTUIECKUM MaTepPHaIoM M CJIOBAPHBIM 3aIlacoM I10 TeME.
5.IlonroroBka MpoeKTa/mpe3eHTAIHH.

Bomnpoce! 11 caMonpoBepKu:

. How is SCM difterent from logistics?

. What does the supply chain describe?

. What are the functions of a supply chain?

. What is the main purpose of the supply chain?

. What are the three decision-making phases of the supply chain? What can you say about each?
. What does sustainable mean? Give examples.

. What is Kaizen philosophy?

. What is the difference between western and Japanese philosophy?

. How can Kaizen change the way people behave outside of work as well as in work?
10. What are the advantages and disadvantages of teamwork to the organisation and to the
employee?

11. Is it possible to measure improvement? Is it always necessary? Why/why not?
TemaTuka 10KJIA/10B, IPOEKTOB, Icce

1. ITpoeKT 1eno4ku MocTaBoK JAJs BBIOPAHHOTO MPOAYKTA.

2. Ponp KITMEHTA B TIETIOUKE TTOCTABOK

3. Ilpumenenue Teopun KaiizeH B MeXTyHAPOAHBIX KOMITAHHUSX.

4. Pemiennie mpo6yeM B KOMIaHUU ¢ ToMoIsio Kaiiazen.

O 00 1 O\ DN KW —

Tema 6. MapKeTHHI H peKJjiamMa

3anaHus AJ151 cCaMOCTOATEIbHOM PadoThI:

1.BoinonHenue ynpaxkHeHui B pabodeil TeTpaiu.

2. Bemonuenwue 3aganuit Ha DVD nucke no reme Marketing
1.Harmmucanue eacce: A letter responding to a complaint

2. Pabota ¢ TeopeTHUeCcKUM MaTepuaoM U CIIOBAPHBIM 3a1acoM IO TEME.
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3.MHTepHeT-uccienoBaHue.

Bonpocsl 1151 caMONIPOBEPKH:

1. What is CRM?

2. What do consumers want?

3. Why does the organization need CRM?

4. What is the main purpose of CRM?

5. What are the several types of interaction with different types of customer that organisations have
to keep in mind?

6. In what way can a company contribute to the community or do something that it can 'believe
n'?

7. What does a value-centered business mean?

8. How is price different from the other 3Ps?

9. What are the differences between penetration pricing, skimming pricing and competition
pricing?

10. What does Place mean to the organisation?

TemaTuka I0KJIA/I0B, IPOEKTOB, 3cCe

1. Teopust mapkeTunra u 4P.

2. MapkeTHHIOBas CTparerus Ha MpuMepe Kakou-JI100 MPOMBIIIIIICHHOCTH.

3. AHanm3 cTpareru4ecKoi OmmoOKH.

Bompocs! [u1st caMonpoBepKHu:

TemaTuka 10KJIa10B, MPOEKTOB, ICCE

1. YpaBiieHue B3auMOJICHCTBHEM C KIIMEHTAMU

2. 3HayeHHe LEHHOCTHOI'O MOAX0/a K BEIEHUIO OU3HECa

3. OOpareHue ¢ xanodaMu MOKynaTesnei.

Tema 7. @uHAHCHI M OyXTaJTEPCKUI y4eT

3agaHus 1719 caMOCTOATEIbHOI padoThI:

1.Pabota ¢ TeopeTHueCcKUM MaTepuaIoM U CIOBAPHBIM 3aI1acoM I10 TEME.
2.IloaroToBka Nnpe3eHTaluu U pOJIEBOM UIPHI.

3. BrinmonHeHue ynpaxHeHui B paboueil TeTpau.

4.Beimonnenue 3aganuii HaDVDaucke o Teme Accounting and finance
5.Hanucanwue scce: A summary based on information in graphs

Bonpocs! 1151 caMONIpoOBepPKH:

1.What financial statements do companies keep?

2.Why do companies draw up financial statements?

3.Which stakeholders inside and outside the company would be interested in the financial
statements?

4.Give examples of in come or expenditure.

5.Give examples of assets and liabilities.

6.What are the problems with buying something on credit?

7. What are the possible cashflow problems?

8.What advice would you need before you invested in a new product or business?
9.Why do you think people invest in certain companies but not in others?

10. What would you do with 20000€ to get the maximum ROI?

Temaruka J0KJIa10B, IPOEKTOB, ICCe

1. Byxranrepckoe ieno u (puHaHCOBAsI OTYETHOCTD

2. ITpo6ieMbl ¢ MTOTOKOM HAJTMYHOCTH U METOIbl MX PEIICHUSI.

3. AHanmu3 u cpaBHEHHE rpadyKa U MOATOTOBKA 0000IIEHHON HH(GOPMAIIUK B BUJIE MPE3CHTAIUH.
4. ®dunauncel. PEIHOK MHBECTUIIUH

5. CocraBienue Ou3Hec-IIaHAa.

14



Tema 8 CtpaTeruu ynpasJjieHUsI M IPUHSATHE STHYECKUX PelIeHn i

3amaHus 1J151 CAMOCTOSITE/IbHOM padoThI:

1.PaboTa ¢ TeOpeTHYEeCKHM MaTepraIoM U CIOBAPHBIM 3alIacOM IO TEME.

2.1TonrotoBka K pojaeBOM Urpe.

3.BoinonHeHue ynpaxHeHUi B padoueid TeTpaiu.

4. Bremonuenue 3aaannii HaDVD aucke o temeStrategies and decision-making.
5.Hamucanwue scce: A proposal for a training course.

Bomnpocsl 1151 cCaMONIPOBEPKH:

1. What is SWOT analysis?

2. Which factors contribute to the success of an organisation?

3. What tangibles and intangibles can help a company to develop?

4. What are the differences and similarities are there between a non-profit organisation and a
forprofit?

5. What is Force Field Analysis?

6. Why is it important for an organisation to learn?

7. What are some ideas and attitudes of a learning organisation?

8. Can companies learn more from their employees than from consulting companies?

9. What kind of an e-learning platform could you offer for a place where you work or study?
10. How can an organisation find out more about the specialist skills and knowledge of their
employees?

TemaTuka 10KJIA/10B, IPOEKTOB, ICCe

1. CTpareruu IpUHSTUS YIIPABICHYSCKUX PECIICHHIA

2. CocraBnenne SWOT ananuza opranusaluu

3. Crparernueckoe IjaaHupOBaHUE.

4. Ilarp qucuumuivH oOydaromiencs opraHu3aluy.

Tema 9. KonkypeHuus Ha MeKIYHAPOIHOM PbIHKe

Bonpocsl 1J1s1 caMONIPOBEPKH:

1. What is perfect competition?

2. What factors can cause market changes?

3. Why are monopolies and oligopolies considered uncompetitive and undesirable? How do they
act in the competitive environment?

4. What connects the world of competitive sport to competitive business?

3agaHue 1J151 caMOCTOATEIbHOI padoThI:

1. Cocrapnenue riioccapus 10 3a1aHHON TeMe.

2. Joxnaa/mpe3enTtanus (MMCbMEHHO WX YCTHO) TIO MPONACHHOM TeMeE.

3. CocraBieHue (YCTHO MM MMCbMEHHO) TUIaHa IeHCTBUI Ha OCHOBE aHAJIN3a KOHKPETHOU
MOBCEHEBHOM, JIETOBOM HJIM TPOPECCUOHATBLHOM CUTYaIUH.

4. AHanu3 ¥ cpaBHeHMeE rpaduka, 1uarpamMMbl, TAOIUIBI M TOATOTOBKA 00001IEHHOHN HH(pOpMaIK
B BUJIC TIPE3CHTAIIHH.

Temaruka 3cce (pedeparToB, J0K/IAN0B) MPe3eHTALNN:

1. Konkypenuusi. CocTapisIoNnue MOHATHE KOHKYPEHIIUH.

2. Turbl MOHOIOJIUMA.

3. CocraBiieHHE AUarpamMM CBsI3€il 1 KOHCIEKTUPOBAHUE.

Tema 10. busnec-cTrparerusi 1 OM3HeC-KOMMYHHUKALUSA

Bonpocs! 1J1s1 caMONIpoOBepKH:

1. What is STEEP analysis? Define its categories.

2. How do companies plan for the future?

3. Define the Global consumer goods industry

4. What changes have happened during your lifetime in the way people shop for food?
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5. Which STEEP factors are pushing sales up or down?

3amaHue 1J151 CAaMOCTOSITEJIbHOM PadoThI:

1. CocraBienue riioccapus o 3aJJaHHOM TeMe.

2. Joxnan/mpe3eHTanus (MMCbMEHHO WK YCTHO) IO MPOHACHHONU TeMe.

3. Cocragnenue (YCTHO WM MMCbMEHHO) TJIaHa JICUCTBUI Ha OCHOBE aHAJIM3a KOHKPETHOU
MOBCE/IHEBHOI, 1EJI0BOM UK MPOPECCHOHATBHOM CUTYallUH.

4. Ananu3s u cpaBHEeHUE rpaduka, TuarpaMMbl, TAOIUIIBI ¥ IOATOTOBKA 0000IIEHHON HH(POPMAITHH
B BUJIC NPE3CHTALIUU.

TemaTuka 3cce, pedepaToB, I0KJIAT0B, MPe3eHTANMIA:

1. Tennennuu 6usneca u oyaymee. STEEP ananus.

2. MupoBast UHAYCTPHSI U TII00aTIBHBII TOTPEOUTEND.

3. IIpaBuna oopmiieHus: TEKCTa ISl CIaii0B Mpe3eHTaINH

Tema 11. IlpodeccuonanibHasi 1eITEJIbHOCTb U OCTPOEHNE 1€JIOBbIX OTHOIEHHU I

Bonpocsl /151 caMONIPOBEPKH:

1. What’s the aim and practice of employee reward system?

2. What are benefits/limitations of different companies’ points of view?

3. How big a factor is pay reward systems in motivating workers? 1.Define creative thinking
process techniques of creative management

4. What does the term ‘Six Thinking Hats’ by Edward de Bono stand for?

5. What are the distinguishing features between creative people, creative processes, creative places
and creative products?

6. What are the main 3 stages of creative problem-solving?

3amanue 1J1s1 CAMOCTOSITEILHOM PadoThI:

1. CocraBienue riioccapus Mo 3aJaHHOM TeMe.

2. loxnan/npe3eHTanus (MMCbMEHHO WIIM YCTHO) 110 TIPOUICHHOM TeMe.

3. Cocragnenue (YCTHO WM MMCbMEHHO) TIJIaHa JICUCTBUI HAa OCHOBE aHAJIM3a KOHKPETHOU
MIOBCEIHEBHOM, JIETI0BOM MM TPOPECCHOHALHOM CUTYAIIUH.

4. Ananus u cpaBHEeHUE rpaduKa, TuarpaMMbl, TA0JIUIIEI M IOATOTOBKA 0000IEHHOW HH(pOpMAITHH
B BUJIE MPE3CHTALINU.

Temaruka 3cce, pedeparoB, J0KJIA0B, IPE3EHTALMIM:

1. Cuctema BO3HarpakJIeHUsI B POCCUICKUX U MEXKITYHAPOIHBIX KOMITAHHUSX.

2. Pons BO3HArpak/ieHUs: B MOTHUBALIUU COTPYIHUKOB.

3. [1epBbIit 1€710BOI KOHTAKT MO email.

4. Teopus 3. ne bowo.

5. Posib TBOPUYECKOTO MBIIIICHUSI B KPEATHBHOM MEHEKMEHTE.

6. Onucanue Ou3Hec-Mpolecca.

Tema 12. Co3nanue ycnemHoi OpraHu3aliMOHHON KYJbTYPBI M BeleHHE MEKIYHAPOXHOIO
Ou3Heca.

Bonpocs! 1151 caMonpoBepKH:

1. What basic types of organizational cultures have been identified by researchers?

2. Do dress code, attitudes, personalities, and energy level vary form organization to organization?
Why?

3. What are the goals of leading corporations intending to go worldwide?

4.What is rapport management? In what situations is it important?

5.What types of problems might companies from different cultures have when they work together?
6. Define the key stages of building a team working across cultures

7.Which companies in your country do a lot of international business? Would you like to work for
such a company? Why/why not?

3anaHue AJ151 CAMOCTOSATEIbHOM PadoThI:
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1. CocraBienue rmoccapus 10 3alaHHON TeMe.

2. Joxnan/mpe3eHTanus (MMCbMEHHO WK YCTHO) TIO MPOHACHHOM TeMe.

3. Cocrasnenue (yCTHO WM MMCbMEHHO) TJIaHa JIEUCTBUI HAa OCHOBE aHAJIN3a KOHKPETHOU
MOBCEITHEBHOM, 1EJI0BOM UTH NMPOPECCUOHATILHON CUTYaIUH.

4. Ananu3s u cpaBHeHUE rpaduka, TuarpaMMbl, TAOIUIIBI ¥ TOATOTOBKA 0000IIEHHOW HH(POPMAITH
B BUJIC NPE3CHTALIUU.

Temaruka 3cce, pepeparoB, 1OK/I2/10B, MPe3eHTALMI:

1. OpranuzanoHHas KyjibTypa.

2. Oco0eHHOCTH KOPIIOPAaTUBHOM KYJIBTYPbI OAHON U3 MEXIYHAPOIHBIX KOMIIAHUH.

3. MexKynbTypHBIN OU3HEC.

4. TUMOUIIAVHT B MEX1yHAPOIHON KOMITAHUU.

5. 3a ¥ MPOTUB YaCTHOW COOCTBEHHOCTH.

Tema 13. Pucku u o:kuganusi. YipasJjieHUusl IPOEKTAMM.

Bonpocsl 1J1s1 cCaMONIPOBEPKH:

1. What role does DICE theory play in change management?

2. Which are DICE theory’s 4 core elements?

3. Define the 4 hard factors of Change Management.

4. Define the process of Project Management.

5. How is it linked to SMART business objectives? Why do projects generally fail?

6. Which are the basic steps of project Management?

3amanue 1J1s1 CAMOCTOSITEILHOM PadoThI:

1. CocraBienue riioccapus Mo 3aJJaHHOM TeMe.

2. Noknan/npe3eHTanus (MMCbMEHHO WM YCTHO) MO MPONHCHHON TeMe.

3. Cocragnenue (yCTHO WM MHUCbMEHHO) TJIaHa JICUCTBUI HAa OCHOBE aHAIM3a KOHKPETHOM
MOBCETHEBHOM, IEJI0BOM WU MPOPECCUOHATIBHOM CUTYAIHH.

4. Ananus v cpaBHEeHHUE rpaduKa, TarpaMMbl, TA0JIUIIEI ¥ IOATOTOBKA 0000IIEHHON HH(POPMAITHH
B BUJIC PE3CHTALIUU.

Temaruka 3cce, pepepaToB, 10KI2/10B, Pe3eHTALMIA:

1. Teopusa DICE. Ynpasnenue npoekramu.

2. OCHOBHBIE CTYIIEHU MPOEKTHOTO MEHEKMEHTA.

3. Onucanue rpaduxa.

4. ITHHOBaIlMOHHBIA MEHEIKMEHT.

Tema 14. BpeHa-MapKeTHHI U CTHJIM YIIPaBJICHHUS

Bomnpoce! a1 caMonpoBepku:

1. Explain the concept of 4Ps, as well later added 3Ps.

2. What do the 4Cs stand for? Compare 4Ps and 4Cs.

3. What are the benefits of selling On- & Offline?

4. What is brand identity and how does it work?

5. What 3 elements make the branding successful according to Mary Jo Hatch and Majken Shultz?
6. To what extent do advertisers use persuasive techniques?

3anaHue 1J151 cCAaMOCTOATEIbHOM PadoThI:

1. CocraBnenue moccapus 1o 3aJJaHHON TEME.

2. Noknan/mpe3eHTarus (MMCbMEHHO WM YCTHO) 110 MPOWICHHOM Teme.

3. Cocragnenune (yCTHO WM MMMCBMEHHO) TUTaHa IEWCTBUI HAa OCHOBE aHANIM3a KOHKPETHOU
MOBCEHEBHOM, AETI0BOM WM MPOPECCHOHAIBHONW CUTYallH.

4. Co3nanue peKIaMHOro poJjinKa

5. Ananu3 u cpaBHeHuUE rpaduka, JuarpaMMbl, TAOIHIIBI ¥ ITOATOTOBKA 000011IeHHOM HH(OopMalun
B BUJIE NIPE3ECHTALIUN.

Temaruka 3cce, pedgeparos, 10KJIa10B, IPE3eHTALUI:
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1. IHTEpHET MapKETHHL.

2. Teopuu 4Ps u 4Cs u ux pazianausi.

3. bpeHA-uHTErpupOBaHHBIA MEHEIKMEHT.

4. TexHONOTUsI peKIaMBbl.

5. Coznanne 3(h(HeKTUBHOTO BEO-KOHTEHTA JJIsI CaliTa KOMIIaHHH.

Tema 15. ®unancoBasi cucrema.

Bomnpocsl /151 caMONIPOBEPKH:

. What are the benefits/drawbacks of ABC accounting method and when was it implemented?

. Which are 4 common communicative “channels” within an organization?

. How can they - 4 common communicative “channels”, communicate effectively?

. What factors influence people when they buy any product or service?

. What is microfinance and how does it work? When is it an inappropriate tool?

. Who are microfinance clients?

. What kind of institutions deliver microfinance?

. What is microcredit? Why do MFIs (microfinance institutions) charge high interest rates to poor
people?

9. What financial services do you use? How have they changed with the development of
information technologies?

3amanue 1J1s1 CAMOCTOSITEILHOM PadoThI:

1. CocraBienue riioccapus Mo 3aJJaHHOM TeMe.

2. loxnan/npe3eHTranus (MMCbMEHHO WA YCTHO) 110 MPOUICHHOM TEME.

3. Cocragnenue (YCTHO WM MMCbMEHHO) TJIaHa JICUCTBUI HAa OCHOBE aHAJIM3a KOHKPETHOU
MIOBCEIHEBHOM, JIETI0BOM MM TPOPECCHOHAILHOM CUTYAIIUH.

4. Ananus u cpaBHEeHUE rpaduKa, TMarpaMMbl, TA0JIUIIEI M IOATOTOBKA 0000IIEHHOW HH(POPMAITHH
B BUJIC TIPE3CHTAIIHH.

Temaruka 3cce, pepepaToB, 1OKJI2/10B, MPe3eHTALMIA:

1. bByxrantepckoe neno u ABC meron.

2. Bunbl puHAHCOBOW OTYETHOCTH.

3. Konueniuu MuKpo(rUHaHCHPOBAHUSI.

4. KnmueHTbl MUKpO(UHAHCHPOBAHMUSL.

5. OdurumansHOE MM HeOUIIHATIBHOE JIEI0BOE TMCHMO Ha BHIOOD.

0N DNk~ W~

Tema 16. KopnoparuHasi conuajabHasi 0TBETCTBEHHOCTh M AHTMKPU3HCHOE YIIPaBJIeHHE
Bonpocs! 1J1s1 caMonpoBepKH:

1. How would you define CSR?

2. Is CSR little more than corporate goals and public relations?

3. What are the 4 areas of CSR? Are they of equal importance?

4. Is it possible for an organization to meet the needs of all its stakeholders or will the interests of
these groups always be in conflict?

5. What is corporate strategic planning and when should it be done?

6. What are its advantages and disadvantages?

7. What 4W + H questions is strategic planning process based on?

3anaHue AJ1s1 cCaMOCTOSATEIbHOM PadoThI:

1. Cocrapnenue riioccapus 1o 3a1aHHON TeMe.

2. Noknan/npe3eHTanus (MMCbMEHHO WM YCTHO) MO MPONHJEHHOMN TeMe.

3. CocraBienue (YCTHO MM MIMCbMEHHO) TUIaHa IEHCTBUI HAa OCHOBE aHAJIN3a KOHKPETHOM
MOBCEIHEBHOM, JIETOBOM MIJIM TPOPECCHOHATBLHON CUTYaIUH.

4. AHanu3 ¥ cpaBHEHHE rpaduKa, 1uarpamMMbl, TAOIUIIBI M TOATOTOBKA 0000IIIEHHOI HH(pOpMaIK
B BHUJIC TIPE3CHTAIIHH.

Temaruka 3cce, pedgeparos, 10KJIa10B, IPe3eHTALUI:
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. ConnanpHble (GaKTOPBI U ITHKA OpPraHU3aIl1H.

. KoprnioparuBHast connanbHasi OTBETCTBEHHOCTD (Ha IPUMEPE OPTaHU3aAIMH)
. CTparern4eckuii MEHEIKMEHT.

. CTparerust ¥ TaKTUKa IUIAHUPOBAHUSI.

. [TucbmMo moTeHMaNbHOMY PabOTOAATEIIO.

DN B W N =

IIpakTyeckue 3aganus mo remam 1-8
. Give the definitions to the following words:
. Communication —
. Technical knowledge —
. Intranet —
. Knowledge officer —
. Facilitate —

DN B W N — e

I1. Give the appropriate words to the following definitions:

6. - the promotional message aimed at creating an image, enhancing reputation, building goodwill,
or advocating an idea or the philosophy of an organization, instead of sales promotion.

7. — the act of understanding by means of the sense or of the mind

8.— a place at which all interactions between a customer and a product seller are provided

9.— connections between a person giving money to an organization and this organization in order
to get

profit

10.— a specific branch or field of study or business

I1I. Complete the sentences with the words in the box.

bush grapevine nutshell stick wall

11 I heard it on the you’ve been promoted.

12 I asked Rudy to say yes or no, but he just beat around the .

13 Look, in a , my trip to Singapore was a huge success.

14 I think you got the wrong end of the . I’'m not going on holiday, I’'m going on a business
trip.

15 John just doesn’t listen. It’s like talking to a brick .

IV Choose the correct option (a—d).

16 The new assistant manager is rather . He doesn’t say much or seem very confident.
a) reservedb) eloquentc) responsived) rambling
17 Id like you to be more in your summary. I don’t need every minor detail, just a

broad outline of the key points.

a) hesitantb) fluentc) succinctd) sensitive

18 It was very of you to mention the mistake he made in front of everyone. He was
very upset.

a) persuasiveb) tactlessc) inhibited d) focused

19 His presentation wasn’t particularly . It didn’t link together very well at all.

a) articulateb) vaguec) coherentd) emotional

20 His responses were completely . I learned nothing from them as there was no detail
at all.

a) vagueb) inhibitedc) concised) extrovert

V. Complete the telephone conversation with the correct option (a—e).
A: Xenon Components, JanJohannsen speaking.
B: Hello Jan. Yoshi here from Tenta Manufacturing.
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A: Hi Yoshi. How can I help you?
B: We need 10,000 more of the 125Z components.

A: Sorry, (21) . I can’t hear you. (22) ?
B: 1257 components.

A: Istill can’t hear you very well. (23) ?

B: Of course.

(Yoshi’s phone rings)

A: Hi, Yoshi, Jan here, let’s start again.

B: 1257 — 10,000 units and we also need some of the 253S plastic sheets
A: Sorry, I didn’t (24) ,1t’s a (25) . I don’t know why.
B: 2538 plastic sheets.

A: Right got that.

a) really terrible connection

b) it’s a very bad line

¢) catch that

d) Can I call you back

e) Could you speak up please

5. OueHo4HbIe MaTePUAJIbI MPOMEKYTOUHOM aTTeCTAUMHU M0 TUCHHILINHE
5.1. 3auer npoBoAUTCH ¢ MPUMEHEHHEM CJIeIYIOIIUX MeTOA0B (CpeAcTB): B yCTHOH (opme
no Ouneram. CopepkaHue OWiIeTa MO JUCHUIUIMHE COCTOUT W3 JIBYX YaCTEH: TCOPETHYCCKHE
BOIIPOCHI U IPAKTUUYECKHE 3aaHUs.
B cnyuae nposedenus npomesxcymounou ammecmayuu 8 OUCMAHYUOHHOM pedcume
ucnonvzyemces naamgopma Moodle u Teams.

5.2. OueHo4HbIe MAaTePHAJIbI NPOMEKYTOYHOH ATTECTALMHI

Kommnonenrt IIpoMe:KyTOUYHBIIH/KJII04eBOM Kpurepuii oueHuBanus

KOMIIETEeHMH HHAUKATOP OLleHUBAHUSA
YK-4.1 Cnocoben | OcymiecTBiseT akageMuueckoe 1 | BelcTpoeHa BHYTpEHHSS JIOTHKA JETOBOM
OCYILECTBIIAT npoeCcCHOHAIBHOE KOMMYHHUKAIIUH.
aKaeMH4ecKoe M | B3aUMOJEHCTBUE, B TOM 4ncie Ha | CIbIIIHT cOOeCeaHNUKA.
npo(heCCHOHANBHOE | HHOCTPAHHOM S3bIKE | B Tekcte He JOMyHNIEHO S3BIKOBBIX
B3aMMOJICHCTBUE, B | UCIIOIB3YyeT COBPEMEHHBIE | OIIHOOK.
TOM 4ucie Ha | nHGOpPMaIMOHHO- BrinonHeHs! Tpe6oBaHMSA 110 0(OPMIICHHIO
HNHOCTpaHHOM KOMMYHUKATUBHBIC CPCACTBA MJIA | JOKYMCHTA.
S3bIKE U | KOMMYHHUKAIHH. CozmepxaHue  JOKYMEHTa  JIOTMYECKH
UCIIONIB30BATh BBICTPOCHO B COOTBETCTBUU C BBIOPAHHOU
COBPEMEHHbIC bopmoii.
nHGOPMAITOHHO- He ucneiThiBaeT 3aTpygHeHUN B BBIOOpE
KOMMYHHKaTHBHbBIC S3BIKOBBIX CPE/ICTB.
cpencTsa ISt Peub rpamoTHasi, cBOOOIHASL.
KOMMYHUKAaIIUU. CHBIIInUT cobeceHnKa aJICKBaTHO

pearupyer Ha ero apryMeHTaIHIo.
He nomyckaeT peyeBbIX OMIMOOK.

Brnageer  cneuuduueckod  JIEKCHUKOH,
pacIpocTpaHEeHHOI B IeTI0BOH cepe.
Hcnonp3oBana crnenuduyeckas JIEKCHKa,
nprUMeHsieMasi B JIeTIOBOH cdepe.
[IpaBunpHO  cobpana, o0000meHa U
npeacTaBieHa HHPOpMaIus O pe3ylbraTax
npodeCCrOHaIbHON e TEeNbHOCTH.

YéTko OIPEIEIICHBI COBPEMEHHBIE
crocoObl  TIPENICTABICHUSI  PEe3YIIBTaTOB
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aKaJeMUUeckol W  TPOQECCHOHATBHON
JESITEIPHOCTH TYPHCTCKOTO  pabOTHUKA,
SICHA MX CPaBHUTEIbHAS XapaKTCPUCTHKA:
TEKCTOBBIC pa0OTHI, YCTHBIC BBICTYILICHHS,
Mpe3eHTAIMY,  BHACOPWIbMBI.  3HATh
(hakTOpHI, BIMSAIONINE Ha BHIOOP CTHIIA H
hopm oO0IIeHUS c pa3IUYHBIMH
ayIUTOPUSMU YYaCTHUKOB COBMECTHOH
JIESITETIHHOCTH.

XopoIio BlaeeT HHOCTPAHHBIM S3bIKOM B
00BeMe, HEOOXOAUMOM JIJISI BO3MOKHOCTH
YCTHOM U NMUCBMEHHOH KOMMYHHUKalUWUU U
MOJTy4eHUs] UHGOPMAIMU U3 HHOCTPAHHBIX
HCTOYHUKOB.

[IpaBunbHOE WCTIOJIb30BaHUE
COBPEMEHHBIX CPEICTB WH()OPMAIIMOHHO-
KOMMYHHKAIIMOHHBIX TEXHOJIOTHH.

YK-5.1 Cnocoben | OcymiecTBisieT couuanbHyto | O HeKTHBHO BBISIBIISIET CYLTHOCTh
OCYHICCTBIIATH IMOJIUTUKY u COIIMAJIBHOC | B3aUMOCBI3U COHI/IaHLHOﬁ IIOJIMTUKU U
CoraJIbHYIO Ppa3BUTUEC OpTraHU3allUN C YYETOM | aKTyaJIbHOTO COCTOSITHUA COLII/I&J'II:HOFI
IMOJIUTUKY " | MCXKKYJIBTYPHOT'O C(I)epbl; OCHOBHBIC TEHACHIIN u
coIlMajbHOE B3aUMOJIEHCTBUS. MEXaHHU3Mbl YIIPABIEHUS B COLMAIBHOMN
pasButTHe cepe.
OpraHu3anuu c UeTko hopmymupyet OCHOBHBIE
Y4€TOM MMPUHOUIIBI PYKOBOACTBA KOJUICKTUBOM B
MEXKYJIETYPHOTO cthepe cBoeit npodheccnoHaTbHON
B3aMMOJIEUCTBUSL. NEeATCIbHOCTH.
Yetko dbopmynupyet OCHOBHBIE
MMPUHOUIIBI  TOJICPAHTHOT'O PYKOBOACTBA
KOJIJICKTUBOM B YCIIOBUSAX HaJIM4ust
COaJIbHBIX, OTHHUYCCKUX,
KOH()eCCHOHATBHBIX u KYJIBTYPHBIX
paSJII/I‘II/Iﬁ B KOJIJICKTHUBE.
Tunossie OLICHOYHBIC MaTEepHUaJIbI l'lpOMe)KyTO‘{HOifl arrecranmmu
IIpumepHBIi IepeYeHb BONPOCOB K 3a4€Ty
1. What is branding?
2. Give examples of building luxury brands.
3. Is branding sometimes criticised?
4. Why do traditional airlines have very high fixed costs?
5. What forms of cooperation between airlines are there?
6. What may annoy people about flying?
7. What changes have taken place in organizations recently? Why?
8. What problems may arise when two companies merge or one acquires the other? Use the

companies Decker Group and Asia Entertainment as examples.
9. Speak about flexibility and its forms.

10. Why is Google a friendly place to work?

11. What methods of advertising do you know?

12. How should you plan an advertising campaign?
13. Give an example of a live advertisement.

14. Which types of financial institutions do you know?

15. Describe different kinds of securities and different kinds of markets.
16. Do you know any facts from the history of brands? How did they appear?
17. What is the most distinctive skill of professional marketers, according to Philip Kotler? Do
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you agree?

18. How do airline companies stimulate regular business travelers to stay their loyal customers?
19. What was your worst/best experience when travelling by air?

20. How do you understand the term company culture? What issues should be included into it?
21. What situations (involving different kinds of changes do you find the most difficult to deal
with? Why?

22. Speak about flexibility and its forms.

23. What factors may show a person's status in an organization?

24. Promoting alcohol on TV is not acceptable. Do you agree?

25. If you were asked to train business people to give presentations, what tips would you mention
first of all?

26. What is the trade-off between risk and return?

27. Give examples of banking services.

28. In what ways should cultural stereotypes be handled?

29. Explain the meaning of the term cultural awareness.

30. Do you think cultures are becoming more alike? Is it good or bad?

31. What factors are the most important while choosing a job?

32. What can HRD be involved in?

33. How is the role of women in business changing currently?

34. What is free trade? How do countries benefit from free trade?

35. Do you think globalization has an impact on international trade? If so, how?

36. What is the major concern in international trade and how to deal with it?

37. What are the main objectives of any business?

38. How do companies deal with different ethical issues?

39. Which act of wrongdoing do you think is the most (least) serious?

40. What makes a great (bad) leader?

41. In what ways can successful leaders win the respect of subordinates and exercise authority
over them?

42. What is the difference between a manager and a leader?

43. What strategies do companies use to gain a competitive advantage?

45. What are the biggest competitive threats to companies?

46. What is the character of competition in Russia?

IIpuMepHBIii nepeYeHb BONPOCOB K 324€Ty
1.Discuss the advantages and disadvantages of being a freelancer.
2.Describe the motivator factors.
3.What are the main causes of stress in the job? How would you combat stress?
4.Discuss the advantages and disadvantages of flexible working
5.What is the importance of team building? Describe the stages if team life.
6.What are the criteria for quality in the organization you would like to work for?
7.What benefits are claimed for a merger and takeover?
8.How does a company produce new ideas?
9.What are the risks for an organization? How does it handle risks?
10.Describe the main assets of the company.
11.What are the ethical issues of the company?
12.What factors should be taken into account when measuring the level of development of a
country?
13.Describe social responsibility issues in an organization.
14.Are you optimistic about the capacity of the planet for future growth?
15.How is knowledge shared in the organization?
16. What are the main areas of business communication? Speak about internal and external ways
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of communication.

17. What is the difference between face to face communication and written forms of
communication? Give the advantages and disadvantages of both ways.

18. Does technology make communication easier? Give examples.

19. How do you understand the watchword “Think global, act local”? What are the methods and
stages of entering overseas markets?

20. What is the image of Tod’s? What challenges have they faced entering new markets?

21. How can products be designed to be suitable for international markets?

22. Is business-to-business relationship important for doing business? Speak about networking
events.

23. Speak about stakeholder theory. What is the effect of a large company’s activity on the places
where it operates?

24. What advice would you give to someone trying to develop business relationships in China?
10. What are the success factors relating to people, products, companies and countries? What is
the key to success?

25. What are the essential qualities of a successful business? Give example of a successful business
and reasons for its success.

26. What can you say about such things as continuity, anticipation, contestation and mobility?
What are the possible disadvantages of them?

27. Speak about different theories and factors that make people satisfied with their work and
motivate them.

28. How have job priorities among employees have changed over the last 10 years?

29. What are the benefits of working for Marriot Hotels International?

30. What is the model for leadership in business? Speak about recent trends in leadership.

31. What are the qualities for a successful manager today, compared to the past?

32. Describe the management style of Anna Wintour. What are the advantages and disadvantages
of her style?

33. Describe models for team roles and stages of team life.

34. Do attitudes to team-working vary in different countries? How can business build a successful
team?

35. Why is it so popular to attend a cookery course as part of a team-building exercise? Give at
least 5 reasons with explanations.

36. Define the process of raising finance from the point of view of business owner and from
investor.

37. In which ways can a business raise finance, and what are the advantages and the disadvantages
of each one.

38. Speak about the problems of raising finance from the “angel” networking clubs, bank finance
and venture capital funds.

39. Give the tips how to achieve customer satisfaction and how to reduce customer defection?
40. How are customer service requirements changing? How to train staff to deal with demanding
customers?

41. Give examples of different accidents in companies. What are the reasons, and what is the effect
on companies? What should companies do deal with such situations.

42. What should companies do to prepare themselves to manage crisis, during the crisis and after
it?

43. Give at least two examples of crises happened in different companies, how they deal with it
and what lessons can be learned.

44. Speak about different hostile and friendly forms of cooperation between companies.

45. What are the reasons of mergers and acquisitions’ failure? What should companies do to
succeed in business integration?

46. What do large companies have that smaller companies don’t? And, what values are transported
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from smaller companies to large multinationals?
HpHMepbl TECTOB IJIA KOHTPOJIHA 3HAHU

I. Read the abstract and choose the right word:
Designed and customized, downtoa T

Any customer can have a car painted any color that he wants so long as it is black,” Henry
Ford once said.

That statement is now as (1.fashionable/outdated/popular/valuable) as the Model T. Giving
consumers the option to be picky has become a viable business model as the penchant for
(2.personalization/standardization/customized/ individuality) grows. Mass customization isn't
new—expert B. Joseph Pine II published influential work on it in the 1990s calling it “the new
frontier in business competition,” and large companies like Dell, Nike and M8cM's have employed
it for years.

But the interest hasn't waned: More than 35 percent of U.S. online consumers are already
interested in customizing product (3. traits/destinctions/characters/features) or in purchasing build-
to-order products that use their (4. specs/reps/adverts/temps), according to a study done this year
by Mash-able. And customers are willing to spend at least 25 percent more to get products built
specifically to their needs,
according to a March study by research firm The NPD Group. Seventy percent of product
strategists currently (5. buy/offer/purchase/distribute) customized products, according to an April
study by Forrester Research.

I1. Decide whether the statements are true or false:

And it's becoming a startup's playing field, made possible in part by the lowering costs of
customization configurators—in the past decade, developing one cost $1 million and took nine
months to build; today they can be developed for $50,000 in two months, according to research
done earlier this year by Forrester—as well as the success of customization retailers like CafePress
and Zazzle, whose maturation and market penetration are inspiration for other entrepreneurs, says
Frank Piller, a leading expert in mass customization and founding faculty member and co-director
of the MIT Smart Customization Group at MIT. “There's still a lot of opportunity in this market,”
he says. “Even after more than 15 years of research in mass customization, I'm still excited about
it.” The companies that will be sustainable, Piller says, are the ones that offer products not just
with aesthetic value (like the option to choose colors), but also functionality.

6. Nowadays development of new modifications is becoming less time and money
consuming.

7. CafePress and Zazzle are followers of well established companies that expand by
entering new markets.

8. By now markets have become oversaturated.

9. Companies can remain successful by offering new designs and functions.

I11. Read the text and choose the correct answer:

Entrepreneurs come into their own

In his inauguration speech, President Obama paid homage to entrepreneurs. The path to
greatness, he rhapsodized, has been paved by “the risk-takers, the doers, the makers of things—
some celebrated but more often men and women obscure in their labor, who have carried us up the
long, rugged path towards prosperity and freedom.”

Almost three years later, it's clear he was spot on. Entrepreneurship has been one of the
precious few bright spots in a terribly gloomy economy, and this new generation of entrepreneurs,
both intentional and accidental, has taken it upon themselves to keep things chugging along. At
the same time, starting a business gained serious cool cred.
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Consider American Express’ slick ad campaign featuring Patagonia founder
YvonChouinard; foursquare's founders as models in glossy Gap mag ads; and the cults of celebrity
surrounding “the Zuck” and the late Steve Jobs. Even A-list stars like Justin Timber-lake and Lady
Gaga added headlines to their clip files from startup-centric blogs like TechCrunch and Mashable.
“Entreprencurship has become sexy in a lot of ways,” says Clay Newbill, executive producer of
ABC's Shark Tank, which features people pitching their dreams to a panel of deep-pocketed
investors, including Mark Cuban.

Entrepreneurship has never been more practical, either. According to the Kauffman
Foundation, 565,000 new businesses were created in 2010—the most in 15 years—as many new
‘treps were forced into it by the downturn. “Young people know that there's a high likelihood
they'll have to make it on their own,” says Thomas Knapp, associate director at the University of
Southern California’s Lloyd

Greif Center for Entrepreneurial Studies. USC has seen a 13.2 percent year-over-year
increase in students taking entrepreneurship courses at the school.

Here, 10 sectors to get in on while they're trending up. —JENNIFER WANG

10. During the years of crisis
a) new generation supports entrepreneurs more and more
b) entrepreneurs were able to turn the situation round
c) a lot of new intentional or accidental freelancers appeared.

11. It is evident that entrepreneurs are treated as real celebrities because
a) people remember Steve Jobs even after his death
b) Justin Timber-lake and Lady Gaga endorse start-ups
c) they are featured in mass-media

12. According to Clay Newbill
a) there is no sexual discrimination among new generation of entrepreneurs
b) people find entrepreneurship attractive
c) it is easier for women to deal with potential investors

13. The number of entrepreneurs went up due to
a) the recent economic stagnation
b) the fact that entrepreneurship courses are ready available at universities and business schools
c) the fact that young people have their own financial resources.

IVV. Choose the right word to complete the gaps ( one word is extra):
eliminate, barriers, device, evaluate, tablets, estimate.

Computing power, network speed and quality workers are the three 14. standing
between companies and true mobility. In 2012, for the first time, widely available tools can 15.

the first two issues, leaving businesses the opportunity to smooth out the third.
Analysts 16. around 50 million 17. were sold in 2011, with almost 100
million set to leave shelves in 2012. According to Forrester Research, approximately 25 percent
of companies either already give tablets to their staff or plan to in the future. Accounting firm
Deloitte, meanwhile, estimates that businesses purchased 10 million tablets in 2011,and moving
forward, a quarter of all mobile 18. sales will be corporate.
V. Read the text and complete the summary below:

Connecting these devices will boost the U.S. telecom market from 2010's $367 billion to
$443 billion in 2016, says Pyramid Research. Mobile data will be the largest growth factor over
that time, and wireless networks will upgrade to LTE speeds to meet the increased demand. This
will make it easier for users to feast on data wherever they go, and help connect areas where
broadband has yet to roll out. Already, according to the Pew Research Center, 35 percent of
American adults own a smartphone, and 25 percent of that group uses the device as their primary
internet on-ramp. Closing the network gap means the last mile is now in workers’ minds.
According to a recent CareerBuilder survey, only 35 percent of people working from home log
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eight hours of productivity per day—>but that's an increase from the 17 percent who went all-out
in 2007. In this tough economy, bet on an improved remote effort if people want to save their jobs.
Companies will continue to trim overhead to survive, which means more workers punching the
clock from their kitchen table. -JOHN PATRICK PULLEN

In future mobile devices will have to be 19. to allow users to connect in areas
without 20. . Moreover, telecommuting will help to 21. in
the conditions of 22. . To remain buoyant companies will be forced to 23.

IIpumepsbl TECTOB AJ151 KOHTPOJISI 3HAHUI

Choose the correct option (a—d).
1. The new assistant manager is rather . He doesn’t say much or seem very confident.
a) reservedb) eloquentc) responsived) rambling

2. Id like you to be more in your summary. I don’t need every minor detail, just a
broad outline of the key points.
a) hesitantb) fluentc) succinctd) sensitive

3. It was very of you to mention the mistake he made in front of everyone. He was
very upset.
a) persuasiveb) tactlessc) inhibited d) focused

4. His presentation wasn’t particularly . It didn’t link together very well at all.
a) articulateb) vaguec) coherentd) emotional

5. His responses were completely . I learned nothing from them as there was no detail
at all.
a) vagueb) inhibitedc) concised) extrovert

6. You can get a lot using email instead of face-to-face meetings because it’s easier
to make excuses when no one can see you.
a) offb) away withc) outd) on with

7. Email is also a good way of directly your ideas or products to someone powerful
who you may not be able to meet otherwise.
a) launchingb) engagingc) influencingd) pitching

8. Could you please what you mean exactly? I’'m not sure I fully understand.
a) engageb) clarifyc) interruptd) digress

9. The audience was extremely to our product presentation and asked lots of
questions. Some even placed big orders.
a) focusedb) persuasivec) eloquentd) responsive

10. The speaker kept and talking about his own experiences instead of the main topic.
a) digressingb) confusingc) interruptingd) clarifying

11. When it launched, Facebook was to students.
a) closedb) only availablec) marketed mostly
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12. Universities social media networks.
a) useb) fail to understandc) discourage the use of

13. Many business schools have their own intranet that they feel Facebook.
a) is much better thanb) could be replaced withc) competes with

14. The article says that business schools don’t have the resources available to big
companies such as Facebook.
a) financialb) ITc) networking

15. According to the article, the over-35s group is a Facebook market.
a) growingb) steadyc) shrinking

16. MBA students at Haas first meet one another .
a) when they arriveb) using the Haas intranetc) on Facebook

17. Most Haas students and alumni use networking site.
a) only their favouriteb) more than onec) the BusinessBecause

18. We’ve that the risks are minimal so we’re going ahead with the expansion plan.
a) calculatedb) weighedc) minimisedd) faced

19. You can never really all risks, but you can limit them.
a) emanateb) encounterc) eliminated) expect

20. Several people had accidents because of the faulty product. The company will have to pay
product costs.
a) responsibilityb) damagesc) catastrophed) liability

21. Once we have any risks which may occur, we can then do everything we can to
avoid them.
a) identifiedb) insuredc) reducedd) spread

22. When we start doing business overseas we’re likely to many unfamiliar risks so
we must be careful.
a) reduceb) gaugec) assessd) face

23. We’re taking a risk investing heavily in expansion in the current economic
climate. We could lose everything.
a) potentialb) tremendousc) minisculed) immediate

24. The chances of another ship sinking tomorrow are . It’s just not going to happen
again for a very long time.
a) negligibleb) considerablec) substantiald) huge

25. We need to the pros and cons of this joint venture. Is it really as good as it seems
to be?
a) encounterb) foreseec) evaluated) anticipate

26. It’s unlikely that there will be another such as an earthquake or tsunami in the
region for quite a while, so we don’t need to worry.
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a) damagesb) catastrophec) accumulationd) liability

27. No one could have the events which led to the disaster last year. They were totally
unexpected.
a) predictedb) estimatedc) calculatedd) faced

28. The electricity has been so the electricity company can do major repairs to the
network.
a) mismatchedb) disconnectedc) broken downd) reduced

29. Team building exercises should creativity in their participants, so they usually include
exercises that require imagination.
a) buildb) motivatec) inspired) break down

30. One of our main income is the service side of the business.
a) streamsb) venturesc) barriersd) locations

IlIkana ouenusanusn

OneHka pe3yabTaToB MPOU3BOAUTCS Ha ocHoBe [loojkeHuss O TeKyleM KOHTpOJIe
yCIIeBAaeMOCTH  OOyYaloUIMXCS M MPOMEKYTOYHOM  aTTecTaliMi  OOErarommxcs 1O
00pa3oBaTelbHBIM MPOTpaMMaM CpEIHEr0 MPOPECCHOHATBFHOTO W BBICHIETO O0pa3oBaHUS B
denepanbHOM TOCYIAPCTBEHHOM OIOMKETHOM| 0Opa30BaTENIbHOM YUYPEKICHUH BBICIIETO
oOpa3oBanmsi «PoccHiickasi akaJ[eMUH HApOJHOIO XO3SUCTBA M TOCYIAPCTBECHHOW CITYKOBI MPHU
[Ipesunente Poccuiickoit ®enepaunmn», yreepxkaeHHoro Ilpukazom Pextopa PAHXul'C npu
[Ipesunente PO ot 30.01.2018 1. Ne 02-66 (11.10 pasnena 3 (mepBbiid ab3ar) u m.11), a Takxke
Pemenus VYwuenoro cosera CeBepo-zamagHoro wuHctutyra ynpasieHus PAHXul'C npu
[Tpesunente PO ot 19.06.2018, nporoxon Ne 11.

OTJIMYHO (3auteHo)

OOyuaromuiicss TMOKa3bIBaeT BBICOKUH YpOBEHb KOMIIETEHTHOCTH, 3HAaHUS MPOTPAMMHOTO
Marepuana, ydeOHOW JHUTeparypbl, PacKpblBaeT M aHaIU3UpyeT MpoOJIeMy C TOUKH 3pEHUs
pa3nuuHbIX aBTOpoB. OOyUarOMMICS OKA3hIBAET HE TOJBKO BHICOKMM YPOBEHB TEOPETUUYECKHUX
3HaHMM, HO W BHIUT MEXKIUCIHHUIUIMHApHBIE CcBa3U. [IpodeccuonanbHO, TrpamoOTHO,
MOCJICZIOBATEIIbHO, XOPOIIMM  SI3BIKOM ~ YETKO W3jaraeT Marephall, apryMEHTHPOBAHHO
dbopmynupyeT BBIBOJBL. 3HAeT B paMKax TpeOOBaHUI K HampaBIEHUIO U MPO(UITIO MOATOTOBKH
HOPMAaTUBHYIO M TpaKTUYeCKyr0 0a3zy. Ha Bompocel oTBewaeT Kparko, apryMEHTHPOBAHO,
YBEPEHHO, 10 cymiecTBy. ClocoOeH MpUHUMATh OBICTPBIC U HECTAHAAPTHHIE PEIICHHUS.

XOPOHLIO (3auTteno)

OOyyaromuiics TMOKa3bIBAET JOCTATOYHBI YpOBEHb KOMIIETEHTHOCTH, 3HAHHS MaTepuajioB
3aHATHIA, y4eOHOW M METOJMYECKOH JIUTepaTypbl, HOPMAaTHUBOB U MPAKTUKU €r0 MPUMEHEHUS.
VYBepeHHo 1 npodhecCHOHABHO, TPAMOTHBIM SI3BIKOM, SICHO, YE€TKO U TIOHSITHO U3JIaraeT COCTOSTHHE
U CyThb BONpOcCa. 3HAET TEOPETUYECKYID U MPaKTUYECKYyl0 0a3y, HO MpPU OTBETE JOMMYCKaeT
HECYIIECTBEHHbIE TorpemHocTd. OOy4aromuiicss TMOKa3bIBaeT JIOCTATOYHBIM  YPOBEHB
npoecCHOHANBHBIX 3HAHHM, CBOOOAHO OMEpUPYET MOHATHUSMU, METOJAMH OLIEHKH MPUHSATHUS
pElIEHN, HWMEET TMPEACTABICHUE: O MEXIUCHUIUIMHAPHBIX CBA3SX, YBSI3bIBACT 3HAHMS,
MOJyYEHHbIE TIPU HM3YYEHHUM PA3JIMYHBIX JUCLUIUIMH, YMEET aHAIU3UPOBATH MPAKTUYECKHUE
CUTyallud, HO JOMYCKAa€T HEKOTOPbIE MOTrpemHOCTH. OTBET MOCTPOEH JIOTMYHO, MaTrepual
M3JIAraeTCsl XOPOIIUM SI3BIKOM, TIPUBIIEKAETCS MH()OPMATUBHBIN U MIUTFOCTPUPOBAHHBIN MaTepHuall,
HO MPU OTBETE JOIMYCKAaeT HE3HAYUTEIHHBIC OMMOKH, HETOYHOCTH MO Ha3BAaHHBIM KPUTEPHUSIM,
KOTOPBIE HE HCKAXarT CYyTHU OTBETA.
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YAOBJIETBOPUTEJIBHO (3auteHno)

OOyuaromuiicss IOKa3bIBa€T Cllad0€ 3HAHUE MAaT€pPUAJIOB 3aHATUM, OTCYTCTBYET JIOJIKHAs CBSI3b
MEXIy aHaJM30M, apryMeHTaluedl W BbBogaMH. Ha mocTaBieHHBIE BONPOCHI OTBEYACT
HEYBEpEHHO, JOMYyCKaeT MorpemHocTd. OOyyaromuicsi BiIajeeT MPaKTUYECKUMH HaBBIKAMH,
NpPUBJICKACT WUIIOCTPATHBHBIA Marepual, HO YYyBCTBYeT ceOsi HEYBEPEHHO IIpH aHaM3e
MEXIUCIUIUIMHAPDHBIX CBA3€d. B oTBere He Bcerma NPUCYTCTBYET JIOTHMKA, APryMEHTHI
NPUBJICKAIOTCS HEJTOCTAaTOYHO Beckue. Ha mocraBieHHBIE BONPOCH! 3aTPyAHSETCS C OTBETAMH,
MIOKA3bIBACT HEIOCTATOYHO IITyOOKHUE 3HAHMUSL.

HEYJIOBJIETBOPUTEJIBHO (He 3auTteno)

OOyuaromuiicsi moKa3bpIBaeT C1a0ble 3HAHUS MaTepUasIoB 3aHATHM, yueOHON IUTepaTyphl, TCOPUU
Y IPaKTUKH MPUMEHEHHS U3y4aeMOT0 BOMPOCA, HU3KUM YPOBEHb KOMIIETEHTHOCTH, HEYBEPEHHOE
u3NoXkeHue Borpoca. OOydaronuiicss moka3bIBaeT caadblil ypoBeHb MPOPECCUOHATBHBIX 3HAHUH,
3aTpyAHSETCS MPU aHATN3€e MPAKTUYECKUX cuTyaruii. He MoxkeT npuBecTu mpuMepsl U3 peaibHON
npakTHuKu. HeyBepeHHO W JOrMYeckd HEemocHelOoBaTelbHO H3jaraeT marepuai. HempaBuiibHO
OTBEUYAET Ha BOMIPOCHI WM 3aTPYIHSIETCS C OTBETOM.

6. MeToanyeckue MarTrepuaJibl 10 OCBOCHUIO JUCHUIIJIUHDBI

3ager no gucuumimHe b1.0.01 «/lenoBoil mHOCTpaHHBIN SA3BIK» IMPOBOAUTCS B y4eOHOMH
ayAMTOPUU C HAJIMYMEM KOMIIBIOTEpPa WJIM B KOMIIBIOTEPHOM Kjacce JJs BBIIOJIHEHUS
IIPAKTUYECKOM YacTH 3a/laHus 3a4eTa.

B ayauropum Ui mOArOTOBKM K OTBETY Ha BOIPOCH! 3ayeTa JOMYCKAaeTCs IPUCYTCTBHE
HIECTH CTYyAEeHTOB. [[st moaroToBku k orBeTy oTBoAUTCA OT 20 10 40 MUHYT.

VYkazaHHas AUCLUIUIMHA M3y4aeTcss Ha NpoTskeHMH 1 cemecTpa mo ouyHoM (opme U
1 kypca no 3aouHoil ¢opMe U 3aBepiiaeTcs 3aueToM. B xone 0o0ydeHHs] OCHOBHBIMHM BUAAMHU
y4eOHBIX 3aHATUHN SIBIIAIOTCS JEKIMH U IPAKTUYECKHUE 3aHATHS, UHIUBUYyaJIbHbIE KOHCYJIbTAIUH.

B xonme nexkuuil paccMaTpuBalOTCSI OCHOBHBIE IIOHSITHS TEM, CBSI3aHHbIE C HUMH
TEOpPETUYECKHEe M TNPAKTUYECKHUE IMPOOJIeMBbl, JAal0TCd PEKOMEHJAIMU JUIsl CaMOCTOATENbHOM
paboThl ¥ MOATOTOBKU K CEMUHAPCKUM 3aHATHSIM.

B xozxe mpakTuyeckux 3aHATHH yriyOJsroTCs M 3aKpeIuIsioTCs 3HaHUs 00ydaromuxcs Mo
pAoy PpacCMOTPEHHBIX Ha JIEKIUSAX BOMPOCOB; Pa3BUBAIOTCS HABBIKM BEIEHUS IyOJIUYHOMN
JUCKYCCHH, YMEHUS apIyMEHTUPOBATh U 3aIUIIATH BBIIBUTAEMBIE B HUX ITOJIOXKEHMSI, @ TAKIKE X
COOTHOILIEHHUE C MPAKTUKOM TUIIIIOMAaTHYECKOU pabOTHI.

[Tpy mOATOTOBKE K MPAKTUYECKUM 3aHATHAM KaXKAbIi 00ydaroMics JOJKEH:

e 3yuuTh peKOMEHOBAaHHYIO yYEOHYIO JTUTEPATYpY;
e [loAroTOBHUTH OTBETHI HA BCE BOIPOCHI 3AHSTHS.

MeTtoauyeckue peKOMEHJALMH 110 OPraHM3aLMH CAMOCTOATEIbHON PadoThI
CamocrosTenbHas BHeayIUTOpHas paboTa MO Kypcy BKIIOYAeT M3ydeHHE Y4eOHOU U
HAayYyHOW JIMTEPATypbl, MOBTOPEHHUE JIEKLMOHHOIO MaTepHasa, MOArOTOBKY K IMPaKTUYECKUM
3aHATHSAM, a TAK)KE K TEKYIIEMY U HTOTOBOMY KOHTPOJIIO.
[IpakTnueckue 3aHATHS NpPedyCMaTpPUBAIOT COBEPIICHCTBOBAHHME HABBIKOB pabOTHI C
ayTEeHTUYHBIMU TEKCTaMU M JIEKCUKO-TPaMMaTHYE€CKUM MaTepHUajoM, METOJ0JIOTHH U3YyYeHUs
peIMeTHON crenupuKy Kypca
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Bompocel, He pacCMOTpeHHBIE Ha JICKIUSX M MPAKTHUYECKUX 3aHATHUSAX, NOJDKHBI OBITH
W3YYEHBI MAaTUCTPAHTAMH B XOJIE CAMOCTOSITENILHOM paboThl. KOHTPOIIE caMOCTOSATENBHON paboThI
MarucTPaHTOB HaJ Y4€OHOU MPOrpaMMOl Kypca OCYIIIECTBIISETCS B XO/I€ MPAKTUICCKUX 3aHATUN
METOZOM YCTHOIO OIPOCa WM OTBETOB Ha KOHTPOJIBHBIE BOMPOCH! TeM. B Xoz1e caMOoCTOATENbHOM
paboThI KaX/1bIil MarucTpaHT 00s3aH MPOYUTATH OCHOBHYIO M IO BO3MOKHOCTH JOIOJHUTEIbHYIO
auTepaTypy Mo wu3ydaemod Teme. OOyyaromuiics JOJDKEH TOTOBUTHCS K IPEACTOSIIEMY
MPaKTHYECKOMY 3aHITHIO MO BCEM, 00O3HAUYE€HHBIM B METOJIMYECKOM mocoOuu Bompocam. He
MPOSICHEHHBIE (IMCKYCCHOHHBIE) B X0J1€ CAMOCTOATEIbHOM PabOThI BOIIPOCHI CIIEYET BHIIHUCATh B
KOHCIEKT JIEKIIMA M BIIOCIEICTBUM MNPOSICHUTh MUX HA IMPAKTUYECKUX 3aHATUAX WIHU
VHIUBUAYAIbHBIX KOHCYJIBTAUSX C BEAYIINM IIPENOAABATEIIEM.

MeTtoauyeckue peKoOMeHIAIMH 10 MOATOTOBKE JOKJIa1a
Jloknan — 370 o(UIIHaAIbHOE COOOIIEHHE, MOCBIIICHHOE 3aaHHOW TeME, KOTOPOE MOKET

COJIepKaTh OMMCAHKUE COCTOSIHUS JIe] B KaKOW-TNO0 cepe NesaTebHOCTH WIH CHTYAIMH; B3I
aBTOpa Ha CUTYAIMIO WM MpoOJieMy, aHAIU3 U BO3MOKHBIE MyTH petieHus npobiemsl. Jokman
JOJIKeH OBITh MPEJCTABJICH B MUCbMEHHON (JOpME MPEnoJaBaTel0 U U3JI0XKEH YCTHO BO BpeMs
3aHsaTUsA. CTpyKTypa AOKJIa/1a BKIKOYAET:

1. BBenenue:

—yKa3bIBaeTCs Te€Ma M 11eJIb JIOKJIaa;

—o0o03HavaeTcss MPOOJIEMHOE TIOJI€ M BBOJSATCS OCHOBHBIC TEPMHUHBI JOKJIana, a TaKkKe
TEMaTUYECKHE Pa3/IeIbl COJACPKaHUs IOKIIAa;

—HaMEUaloTCsl METObI PEIICHUS TIPEACTABICHHOM B JOKJIAIe MPOOJIEMBbI U MPEAIoiaracMbie

pe3yNIbTaThI.
2. OCHOBHOE cojiep KaHue JTOKJIajia:

— IIOCJIETIOBATEIBLHO PACKPBIBAIOTCS TEMATHUYCCKUE pa3/eibl JOKIaa.
3. 3akiIroueHuE:

— TPUBOJSTCS OCHOBHBIE PE3YyJIbTaThl U CYXKJICHHsI aBTOpa MO TMOBOAY MyTE€H BO3MOKHOTO
pelieHus: pacCCMOTPEHHOM TPOOIEMBbI, KOTOPBIE MOTYT OBITH 0()OPMIICHBI B BUJIE PEKOMEHAAITHH.
Texct gokmama A0MXKeH OBITh TMOCTPOCH B COOTBETCTBHU C PETJIAMEHTOM TIPENICTOSIIETO
BBICTYIUICHUS: HE 00JIee 1eCATU MUHYT.

MeToauyeckue peKOMeHAaLHH 110 IMOAr0TOBKe pedepara

Pedepar — 310 camocTOsATENBbHOE, COAEPIKATEIbHOE UCCIEI0BaHUE MO BHIOPAHHON TeMe.

[TonroroBka pedepara npeaycmMaTpuBaet:
- U3y4EHUE JIUTEepaTyphl, CIPABOUYHBIX 1 HayYHBIX HCTOYHUKOB (BKJIIOYas 3apyOeKHbIE) IO TEME
UCCJIEJIOBAHUS,
- CaMOCTOSITENIbHBIN aHAJIN3 OCHOBHBIX KOHIEMNIIH 110 U3yyaeMoi mpooseme;
- YTOUHCHHUE OCHOBHBIX HOHATUH U HAay4YHBIX HOHO)KeHHﬁ;
- PE3IOMUPOBAHUC IMMOJTYYCHHBIX BBIBOJOB.

CrpykTypa pedepaTa O0DKHA CIOCOOCTBOBAaTh PACKPHITHIO M30paHHOM TeMBbl U €€
COCTaBHBIX JIEMEHTOB!
- BO BBEJICHUHM JIOJKHO OBITh YKa3aHO: aKTyaJIbHOCTb BHIOPAHHOMN TEMBI, €€ 3HAaUUMOCTh, 1IeNTd U
3a1aud, OOBEKT U MPEIMET MCCIEeIOBaHUs, METOIbl JOCTH)KEHUS MTOCTABICHHBIX 1eJIel U 3a/1ad,
0030p 6ubmorpaduu mo TemMe paboThI;
- OCHOBHAs 4acTb pabOThI JOJKHA CO/IEPKAaTh HE MEHee JIBYX IJIaB, pa30UTHIX Ha naparpadsl.
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Henenune maparpadoB Ha mnozmaparpadsl HeuenecoobpaszHo. Haspanus maparpadoB He
JIOJDKHBI TTOBTOPATH Ha3zBaHHe TeMbl pedepara. B xoHIe kaxaoro maparpada u KakJIou IJIaBbl
nenaercs HeOoNbUION BBIBOA. Bce uWacTw MOMDKHBI OBITH M3JI0KEHBI B CTPOTOHM JIOTHYECKOM
MIOCJIEIOBATEIbHOCTH U B3aMOCBSI3U.

TekcT nenecoobpazHo WILTIOCTPUPOBATH CXEMaMHU, TabIULlaMu, TuarpaMMaMu, rpaguKamu,
PUCYHKaMH U T. 1.

B zaxiroueHun NOKHBI OBITH COPMYIHPOBAHBI OCHOBHBIE BBIBOJIbI, C/AETaHHBIE B
pe3ynbTaTe UCCIIEIOBAHUA.

Cnucok HMCHOJIb30BaHHOW JIMUTEpaTyphl JOJDKEH cojepkath He MeHee 10-20 HazBaHui,
BKJIIOYasi HOPMaTUBHO-IIPaBOBBIE AKTHI.

Texcrt pedepaTa H0KEH TPOJIEMOHCTPUPOBATH 3HAHUE CTYJCHTOM OCHOBHOM JIUTEPATYPHI
[0 JJAHHOM TeMe, YMEHHE BBIJICIUTh NMPoOIeMy M ONpPEAETUTh METOJbl €€ PEIICHHs, YMECHUE
MIOCJIEIOBATEIbHO M3JI0KUTh CYLIECTBO PacCMATPUBAEMBIX BOIIPOCOB, MPUEMIIEMBII YPOBEHBb
S3BIKOBOM TPAMOTHOCTH, BKJIIOUasi BiajieHne GyHKIIMOHATIbHBIM CTHJIEM HAyYHOTO U3JI0KEHHUS.

O6beM pedepara JOMKEH cocTaBiATh 15-20 cTpaHMIl MeyaTHOro TeKcTa. B yka3aHHBIN
00BEM He BKIIIOYAIOTCS MMPUIIOKEHHUSI, KOTOPBIE CIIMBAIOTCS BMECTE C PabOTOH.

Pabora umeer TUTYIBHBIN JHCT, CTPYKTYPHBIH TUIAaH U COOTBETCTBYIoMIee oopmieHue. B
paboTe UCIoNb3yeTC s CILIONIHAS HyMepalus CTpaHuil. BTopoii cTpaHuIieit siBiisieTcst Cofep:KaHme
paboTel. Ha TUTYynBHOM JMCTE HOMEp CTpaHMIIBI HE MpocTaBisieTcs. BBenenue, kaxjas riasa,
3aKJII0YEHUE, a TAK)KE CIIUCOK MCII0JIb30BAaHHBIX HCTOYHUKOB HAUMHAIOTCS ¢ HOBOW CTPaHULIBI.

MeTtoauyecKkue peKOMeH/alMHU 110 NOITOTOBKE 3cce

Dcce — 3TO BUJ MUCbMEHHON aHATMTUYECKON paboThl HEOOIBIIOr0 00beMa (10 5 cTpaHuIl)
¥ CBOOOHON KOMITO3UIIMH, BRIPAXKAIOIINN HHIUBUYaTbHYIO TO3HUIIHIO IO KOHKPETHOMY BOIIPOCY
win Teme. llenplo HamucaHuMs dcce SBISETCS 3aKPEIUICHHE TEOPETUYECKUX 3HAHUKW U
NPaKTUYECKUX HABBIKOB OOYYAIOIIMXCS, Pa3BUTHE MX CIOCOOHOCTEH K BEACHUIO TOJEMHUKH U
apryMEHTalliy BBIBOJIOB M 3aKitoueHni. [Ipy Hanmcanum scce clenyer:

- TTOCTIEIOBATEIBHO MPOAHAIM3UPOBATE MPOOIIEMY, 3aTPOHYTYIO B TEKCTE (IIUTATE);

- CTPYKTYpPHPOBATh HHPOPMAILIUIO;

- BBIJICIUTh IPUYMHHO-CIIE/ICTBEHHBIE CBS3HU;

- YeTKO ¥ IPaMOTHO ¢(hOpMYIHPOBATH COOCTBEHHYIO MO3UIIHIO;

- HCIOJIB30BaTh OCHOBHBIE TEPMUHBI U TIOHATHS;

- 000CHOBATb 3aKJIFOYEHHS COOTBETCTBYIOLIUMHU ITPUMEPAMU U JAHHBIMH;

- 0000IIUTh U3TIOKEHHBIE TE3UCHI B UTOTOBOI YacTH pabOTHI.

Tekct acce MpencTaBisIeTCSl TMPETOAABATENI0 M SBISETCS OCHOBOW JUISL JalbHEHIIETO
00CyXIeHUSI.
PexomeHarmu mo moAroToBKe K TECTUPOBAHUIO

TectupoBanue sBnseTcs GopMaMu KOHTPOJIS yCIEBAEMOCTH 00YJaOLINXCSl, OLEHKH YPOBHS
OBJIQ/ICHUSI TEOPETUYECKMMHU 3HAHMUSMHU M HABBIKAMU MPUMEHEHUS ATHUX 3HAHWHA NpU pelieHUH
NpaKkTUYecKHX 3a1a4. [loaroToBKa K TECTUPOBAHUIO MPEAIIOIIATALT:
- 03HAKOMJICHHE C MaTepuallaMy JICKIHU;
- U3y4eHHe yueOHOI TUTepaTyphl, CIPAaBOYHBIX U HAYYHBIX UCTOYHUKOB;
- YTOUYHEHHE TEPMUHOB, OCHOBHBIX TIOHSTHH U KaTETOPHIA;
- CaMOCTOATENbHBIA MMOAOOp HH(OpMaLMKU, HEOOXOAUMOW JUIsl apryMEHTalud aBTOPCKOM
TIO3HIINH.
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Bce Bompocel W 3amaHus TECTOB OPUEHTUPOBAHBI HA CUCTEMAaTU3alMIO 3HAHUM
00yJaromuxcsi, pa3BUTHE CIIOCOOHOCTEH K CaMOCTOSATEIHbHON aHATUTUISCKON eI TEIbHOCTH.

Pe3ynbTathl KOHTPOJNBHBIX Pa0OT M TECTOB MPHU3HAIOTCS IMOJOKHUTEIbHBIMU, eciiu 75%
OTBETOB SBJISIOTCS IPABUIIBHBIMH.

7. YuyeOHas muTeparypa u pecypcbl HHPOPMALMOHHO-TEJIEKOMMYHUKAIIMOHHON ceTH
HNurepHer

7.1. OcHoBHasI JIUTEpaTypa

1.Heiiman, C. FO. AHIUACKUH S3BIK 411 MHAYCTPUU Typu3Ma u rocrenpunmctsa. English for
Tourism and Hospitality. Yacts 1 : yauebnoe mocodue / C. FO. Hetiman. — Omck : OMckuii
TOCYAApCTBEHHBIM HWHCTUTYT cepBuUca, OMCKHIl TOCYIapCTBEHHBIH TEXHUYECKUI
yauBepcuteT, 2014. — 255 c¢. — ISBN 978-5-93252-313-1. — TekcT : 3IeKTpOHHBIH //
OnekTpoHHo-Oubmmoteunas  cuctema [PR BOOKS @  [caiit]. —  URL:
http://www.iprbookshop.ru/26676.html

2.ITectoBa, M. C. AHTIMIACKU S3BIK: TIEPEBOI KOMMEpUeCcKoi qokymeHTanun (b2) : yaeOHOe
nocobue nans By3oB / M. C. IlecroBa. — 2-e u3a., mepepad. u mon. — Mocksa :
WznarensctBo FOpaiit, 2019. — 191 c¢. — (Bricuiee oopazoBanue). — ISBN 978-5-534-
11543-7. — Texct : anexrponnsblii // OBC FOpaiit [caiit]. — URL: https://www.biblio-
online.ru/bcode/446999

3. Tpubynckas, C. A. AHDIMNCKUH A3bIK U1 U3ydaromux Typusm (B1-B2) : yuebnoe nocobue
st By30B / C. A. TpubyHckasi. — 2-e u3g., nepepab. u gon. — Mocksa : M3narenseTBo
Opaiit, 2020. — 218 c. — (Boicmiee ob6pazoBanue). — ISBN 978-5-534-11310-5. —
Tekcer : anexrponnsiii / DbC KOpaiit [caiit]. — URL: https://urait.ru/bcode/455199

4 Yukunesa, JI. C. AHmmiickuii A3bIK Ui myOnuuHbIX BeicTymieHudd (B1-B2). English for
public speaking : yaeOHOe mocobue ms OakanaBpuara u Maructparypsl / JI. C. Hukuniesa.
— 2-e u3n., uchp. u gon. — Mocksa : U3narensctBo FOpaiit, 2019. — 167 ¢. — (bakanasp
u maructp. Moayns). — ISBN 978-5-534-08043-8. — Texkct : anekrponHsiii // ObC
FOpaiir [caiiT]. — URL: https://www.biblio-online.ru/bcode/434097

5.Yukwunesa, Jlronmuna CepreeBHa. AHIIMHCKUM SI3BIK U1 MyOJIMYHBIX BbICTyIUIeHHi (B1-
B2) [Onexrponnsiit pecypc] = English for public speaking : ydeGHOe mocoOue s
6axanaBpuara u maructparypsl / JI. C. Uukunesa. - 2-e U31., UCHp. U JOM. - DJIEKTPOH.
naH. - M. : Opaiir, 2019. - 167 c. - (Cepus: "bakanaBp u maructp. Moayns"). 3ari. ¢
skpaHa. - Tekct : anektpoHHbIH // OBC IOpaiit [caiit]. — URL: https://www.biblio-
online.ru/bcode/434097. - ISBN 978-5-534-08043-8 : 0.00.

6.1lleBenéBa, CBernana AnekcanapoBHa. JlemoBoi aHrmuicKuil [DIEKTpOHHBIN pecypc] :
yue0. mocobue s crymentoB By3oB / C. A. llleBenesa. - 2-e u3zm., nepepal. u jo1l. -

OnektpoH. paH. - M. : IOHUTH, 2017. - 382 c. Pexum pgocryna:
http://znanium.com/catalog/product/1028717. - 3arn. ¢ sxpana. - ISBN 978-5-238-01128-
8.:0.00.

7.2. JlonoiHUTEIbHAS JJUTEpaTypa
1.Apnonsn, Upuna BnagumupoBha. Crunmctuka. COBpPEeMEHHBIH aHIIIMHCKUEM  SI3BIK
[OnexTpoHHbIii pecypce] : yuebnuk / M. B. Apnonbp ; Hayu. pen. I1. E. byxapkun. - 13-e
U3Jl., CTep. - DNEKTPOH. AaH. - M. : @nunTa [u Ap.], 2016. - 384 c. 3arn. ¢ skpana. - [SBN
978-5-89349-363-4 : 0.00.
2. JImutpenko, H. A. Aurmiickuii s3bIK. IlpakTHueckass rpamMmarika Jjsi 5JKOHOMHCTOB U
MeHeKepoB : yaeOHoe nmocodue / H. A. JImurpenxko, T. A. I'pexosa ; mon penakmuueit H.

A. Omutpenko. — CII6. : YauBepcurer U'TMO, UHCTUTYT X002 M OMOTEXHOJIOTHH,
2014. — 133 ¢. — ISBN 978-5-9905471-1-7. — TekcT : 3MeKTPOHHBIN // DIEKTPOHHO-
OuoOIMoTeUHas cucrema IPR BOOKS : [caitT]. — URL:
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http://www.iprbookshop.ru/65785.html

3.EBcrokoBa, Enena HukonaeBna. Anruiickuii si3bik. Reading and discussion [ DnekTpoHHBIH
pecypc] : yue6HOe mocobue juis By3oB / E. H. EBcrokosa, I. JI. PyrkoBckas, O. U.
TapaHeHKo. - 2-€ U3/., UCIIP. U JO0I. - DIEKTPOH. AaH. - M. : FOpaiit, 2017. - 147 c. : ui. -
(Yuusepcutetsl Poccun). 3am. ¢ 3kpana. - ISBN 978-5-534-04931-2 : 0.00.

4.Kouetyposa, H. A. TenekoMMyHHKaIIMOHHBIE POEKTHI B 00y4YEHUN HHOCTPAHHOMY S3BIKY :
yuebnoe mocobume / H. A. KouerypoBa. — HoBocubupck : HoBocubupckuii
rocylnapCcTBEHHbIA TeXHUUeCKHUil yHuBepcutet, 2010. — 63 ¢. — ISBN 978-5-7782-1550-
4. — TexcT : 21eKTpoHHBIH // DnexkTpoHH0-0nbMoTednas cuctema IPR BOOKS : [caiit].
— URL: http://www.iprbookshop.ru/44860.html

S5.JloktromuHa, E. A. WHocTpaHHBIH $3bIK B TPOQECCHOHAIBLHON  JESTEIBHOCTU
coBpeMeHHoro crenuanucra. [Ipobdnems! si3pik0BOro odpaszoBanus : MoHorpadus / E. A.
JlokTrommua. — Bousrorpax @ Bonrorpaickuii  roCynapCTBEHHBIM — COLMAIIBHO-
negarorudeckuil yuusepcurer, «llepemenay», 2012. — 238 ¢. — ISBN 978-5-9935-0246-
5. — Tekcr : aneKTpoHHBIH // DnekTpoHHO-O0nbOmoTeuHas cucrema [IPR BOOKS : [caiit].
— URL: http://www.iprbookshop.ru/21477.html

6.JIykuna, JI. B. IHOCTpaHHBIH SI3BIK M MEXKKYIbTypHasi KoMMyHuKarus. Foreign Language &
Intercultural Communication : UK JeKUUHA AJIE MAruCTPaHTOB, OOYYAIOIIUXCS IO
nporpaMMaM  «DKOHOMHUKa», «MEHEIKMEHT», H CTYICHTOB, OOyYaroIuXcs II0
cnenuaibHOCTH  «CBsi3M ¢ OOIIECTBEHHOCThIO» U «Peximama ©  CBSI3UM  C
obmectBeHHOCTRION. / JI. B. Jlykuna. — Boponex : BopoHexckuii TocyIapCTBEHHBIH
apXUTEKTYpHO-cTpouTenbHblid yHUBepcutetT, ObC ACB, 2013. — 134 c. — ISBN 978-5-
89040-447-3. — TekcT : 3IEKTPOHHBIA // DnekTpoHHO-OMOmmoredHas cucrema I[PR
BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru/22659.html

7.Murtskuna, O. B. AHINIMICKUN S3BIK JJIA J€IIOBOTO OOIIEeHMs. DKCIpecc-Kype : yueOHoe
nocobue 1 cTyneHToB Bcex ¢opm obydenus / O. B. Mutsakuna, U. B. lepuna. —
KemepoBo : KeMepoBCKHMI TEXHOJIOIMYECKUHA HMHCTUTYT IHIIEBOM IPOMBIIUICHHOCTH,
2014. — 90 c. — ISBN 978-5-89289-856-0. — TekcT : 31€KTPOHHBIN // DNEKTPOHHO-
OubIMoTeUHas cucremMa IPR BOOKS : [caiit]. — URL:
http://www.iprbookshop.ru/61258.html

8.Ilonos, E.b. AHmumiickuil S3bIK [ DIeKTPOHHBIN pecypc] : yuebHoe nocobue / E.b. TTonos. -
2-e u3zd. - OnekTpoH. naH. - CaparoB : By3oBckoe oOpazoBanue, 2019. - 108 c. Pexxum
nocryna: http://www.iprbookshop.ru/79613.html. - 3ar. ¢ skpana. - ISBN 978-5-4487-
0373-7 : 0.00.

9.Ilonos, E.b. AHmmiickuii 361K [ DIeKTPOHHBIN pecypc] : yuebHoe nocobue / E.b. TTonos. -
2-e u3ad. - DnekTpoH. naH. - CaparoB : By3oBckoe oOpazoBanue, 2019. - 133 c. Pexxum
nocryna: http://www.iprbookshop.ru/79614.html. - 3arm. ¢ skpana. - ISBN 978-5-4487-
0374-4 : 0.00.

10. ®enopoBa, Mapuss AusekcanapoBHa. OT akaJeMHYECKOro MHUCbMa K HAaydyHOMY
BBICTYIUIEHUIO [DNEKTPOHHBIN pecypc]| : aHMMMCKUI s3bIK : y4ueO. mocobue / M. A.
®enoposa. - 2-€ u3., CTep. - DNEKTPOH. AaH. - M. : dnunTa [u ap.], 2016. - 168 c. 3amn1. ¢
skpana. - ISBN 978-5-9765-2216-9 : 0.00.

7.3. HopmaTuBHBIE IPaBOBbIe JOKYMEHTHI M HHAS NIPaBoBas MH(popmanus
He nmpumensrorcs.

7.4. UnTEpHET-pecypChl
C3UY pacnojaraet AOCTYIIOM uepe3 calT Hay4dHoi OubOmmoreku http://nwapa.spb.ru/

K CIEYIOIINM MOJIIMKUCHBIM 3JIEKTPOHHBIM pecypcaMm:
Pycckoazviunbvie pecypcol
. DNEeKTPOHHBIE YUSOHUKH DIIEKTPOHHO - OubnuoreuHoii cuctemsl (ObC) «Aidyke»
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DNEeKTPOHHBIE YUSOHUKH dNIEKTPOHHO — Onbnmuoreunoit cuctemsl (OBC) «Jlaub»
HayuHo-mpakTHYeckue cTatbu 1o (UHAHCAM W MEHEIDKMEHTy M3marenbckoro aoma
«bubmmoreka ["'pebeHHIKOBAY
CraTby U3 IEPUOTUICCKUX U3JIAaHHI MO0 OOIIECTBEHHBIM W 'yMaHUTapHBIM Haykam «Mct
- Bero»
DHIUKIIONEINH, CIIOBAPH, CIIPABOYHUKH «PyOpUKOH»
[TosHBIE TEKCTHI qUCCEepTaIil U aBTopedeparoB DnekTpoHHas bubmuoreka Jlucceprammii
PI'b
WNudopmannonno-npaBoBbie 6a3sl - KoHCynbTanT mitoc, ['apaHT.

AHIJIOA3bIYHBIE PECYPChI
EBSCO Publishing - moctym k My/IbTHAMCIUAIUIMHAPHBIM ITOJIHOTEKCTOBBIM 0a3aM TaHHBIX
Pa3IMYHBIX MUPOBBIX M3/IaTEIILCTB 110 OU3HECY, DKOHOMHUKE, (PUHAHCAM, OyXTaaTepCKOMY
yUYeTy, TYMaHUTaPHBIM U €CTECTBEHHBIM 00JIACTSIM 3HAHUH, pedeparaM U MOJTHBIM TEKCTaM
MyOJIMKALWI W3 HAYYHBIX U HAYYHO-TIONYJISIPHBIX JKYpPHAJIOB.
Emerald- kpynHeiiniee MHpOBOE U3AaTEILCTBO, CICIUATH3UPYIOIICECS Ha AIEKTPOHHBIX
KypHaiax W 0a3ax JNaHHBIX 10 SKOHOMHKE U MEHEIKMEHTY. MIMeeT craTtyc OCHOBHOTO
UCTOYHHKA TPO(PECCHOHANTBHON MHGpOpPMAIUU JUTS TIPeroiaBaTeliei, ucciaenoBarenei u
CICLUAIMCTOB B 00J1aCTH MEHEKMEHTA.

7.5. UHble HCTOYHUKHU
1. www.alleng.ru/english/txt.htm - coBpeMeHHBIE TEKCThI, KHWUTH, y4eOHble MocoOus Ha

AHIITUIICKOM SI3BIKE

2.www.bbc.co.uk - anekTpoHHble pecypcsl BeO-caiita BBC

3.www.euronews.net - 3JISKTPOHHBIE PeCypChl BeO-caiiTa euronews.

4. www.parapal-online.co.uk/resources/essays - peKOMEHIAIIUN 1 00pa3libl HAIMCAHUS ICCe

5.www.themoscowtimes.ru — BeO-caliT razersl ‘TheMoscowTimes’www.rea.ru/english -
TECTOBBIC 3aJJaHUS JJIsi CAMOIIPOBEPKH

6.www.cambridge.org (CambridgeJournalsDigital Archive) - a1ekTpoOHHBIN apXHB KYpPHAJIOB

7.www.englishclub.com — anruiickuii ki1y0 B pexXuMe OHJIalH (MIpbl, BAKTOPUHBI, (POPYMBI,
YaThl, MacTeP-KJIacChl MperoaBaresiell - HoCUTeNel sA3bIKa)

8.http://www.tokbox.com/ - 06yueHue ¢ momMoIIbI0 BUIe0 KOHPepeHuit

9.www.visuwords.com - rpaduueckuii CHHOHMMUYECKHI CJIOBapb Ha aHIIUHCKOM U
(bpaHITy3CKOM S3bIKax

MarepuajabHoO-TexXHHYecKasi 0a3a, nHGOPMAINMOHHbIE TEXHOJIOTHH, IPOTPAMMHOE
o0ecneyenre 1 MHGOPMALIMOHHBbIE CIIPABOYHbIEC CHCTEMbI

No i/t | HaumenoBaume

CHeHI/IaJ'H/I?)I/IpOBaHHI)Ie KJIACChI IJId IIPOBCACHUSA HeKHI/Iﬁ N IPaKTUICCKHUX 3aHATHI

Creunanu3upoBaHHas MeOelb U OPrCpe/iCTBa: ayIUTOPUN U KOMIIBIOTEPHBIE KIIACCHI,
000pyI0BaHHBIE TOCAI0YHBIMU MECTAMHU

Texnuueckue cpencrBa oOyueHus: IlepcoHanbHble KOMIBIOTEPHI; KOMIIBIOTEPHBIE
IIPOEKTOPbI; 3BYKOBbIE JIMHAMMKH; IPOTPAMMHBIE CPEICTBa, OOecHeunBarone
npocMoTp Buaeodaiinos B popmarax AVI, MPEG-4, DivX, RMVB, WMV.
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Ilpozpammnvie, mexnuuecKue u 31eKMpPOHHbIE CPEOCMEA 0OYHeHUsL U KOHMPOA
3HAHUIL CMYOeHMO08:

[TakeTbl TPOrpaMMHOrO OOECIEUCHUsST OOIIero Ha3HAueHUsS (TEKCTOBBIE PEIaKTOPHI,
rpaduUeCcKHue peIaKTOPhI).

Kypc BkirouaeT mcrmosib3oBaHue mporpammHoro obecrnedenuss Microsoft Excel, Microsoft
Word, Microsoft Power Point s HOArOTOBKM TEKCTOBOTO M TaOIMYHOIO MaTepHaa,
rpadu4ecKuX WUTIOCTPAIHHA.

Mertonsl  00y4eHHsT TPEINONaraloT HCHOJIb30BaHUE HH(DOPMAIIMOHHBIX  TEXHOJIOTHM
(KOMITBIOTEPHOE TECTUPOBAHKE, IEMOHCTPALIUS MYTBFTUMEANIHBIX MAaTePUATIOB).

3aneiicTBOBaHbI MIHTEpHET-CEPBUCHI M AIEKTPOHHBIE PECYPCHI (CIIPABOYHBIC CUCTEMBI, H-D,
Koncynprant wnu ['apaHT, TOWCKOBBIE CHUCTEMBI, JJICKTPOHHAs TOYTa, MPOQECCHOHATHHBIC
TEMaTHYECKHEe YaThl U (POPYMBI, CUCTEMBI ayIio U BUICO KOH(EPEHIUH, OHJIAiH SHIIUKIONCIUH,
CIPAaBOYHHUKH, OMOIMOTEKH, SIEKTPOHHBIC YUeOHBIE H YUeOHO-METOAMUECKIAE MAaTePUAIIbI).

JlonmyckaeTcsi TMPUMEHEHHE CUCTEMbl JTUCTAHIIMOHHOTO OOYyYeHHS C HCIOJIbh30BaHUE
wiargpopm TEAMS, Zoom, Skype for Business, CJIO Moodle
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