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1. IlepedeHb MJIAHMPYEMBbIX Pe3yJbTATOB 00y4eHHS 110 AUCHHUILIMHE, COOTHECEHHBIX C
IJIAHUPYEMBbIMH pPe3y/IbTaTaMH 0CBOCHMs 00pa30BaTe/IbHON MPOrpaMMbl

1.1.

Hucuunnuna b1.0.04

«VIlHHOBAITMOHHBIC TEXHOJOTHH B cdepe JAeIOoBOro U

coOnITHitHOrO TypusMma / Innovative technologies in the field of business and event tourism»
oOecrieunBaeT OBJIaZICHUC CIICAYIOIIMMHU KOMIICTCHIIUAMMU C y‘-IéTOM aTrara:

Kon
Kon HaumenoBanue HauMeHoBanmne KOMIOHEHTA
KOMIIETEHLIM U KOMIIETEHLIM U KommonerTa KOMIIETCHLIM U
KOMIIETeHI[UU
CriocobeH popmupoBatb
TEXHOJIOTHYECKYTO Crocoben popmMupoBath
KOHIICTIIIHIO TYPUCTCKON TEXHOJIOTHYECKYIO KOHLICIIIHIO
OpraHu3allvy, TYPUCTCKOTO MPEANPHSITHS, YIIPABISATH
OIIK-1 OpTraHu30BHIBATH BHEIIPCHHE OIIK-1.1 IIPOLIECCOM BHEAPEHUS TEXHOJIOTHUECKUX
TEXHOJIOTMYECKUX HOBALUI HOBAIMi U POTPAMMHOTO 00ECTICYeHUS B
U IIPOTPaMMHOTO JEeATeNTLHOCTD MPEATIPUSATHI chephl
obecnieueHus B chepe TypHU3Ma.
TypHu3Ma
Crioco0eH ynpaBisiTh
BHE/IPCHUEM Crioco0eH onpeneniTs KIoYeBbIe
TEXHOJIOI'MYECKUX TEXHOJIOT'MYCCKUEC TYPUCTCKHNEC HOBAIIUH,
MHHOBAIM{ ¥ COBPEMEHHBIX oleHNBaTh 3 (HEKTHBHOCTD U
Kc-4 WHPOPMALMOHHBIX U MKc-4.1 000CHOBBIBaTh MPUMEHEHUE COBPEMEHHBIX
KOMMYHHKATHBHBIX UH()OPMAIMOHHBIX 1 KOMMYHHKAaTHBHBIX
TEXHOJIOTUH IS TEXHOJIOTUH 1711 00ecIeyeHus
oOecrieyeHust KOHKYPEHTOCIIOCOOHOCTH MPEATIPUATHH
KOHKYPEHTOCIIOCOOHOCTH cdepsl Typu3Ma.
00BEKTOB chepbl Typr3Ma

1.2. B pe3ynbTaTe OCBOGHUS TUCIMILIMHBI Y CTYJIE€HTOB JOJKHBI ObITH C(HOPMHUPOBAHBI:

OTD/TD
(npu nanuvuu
npogpcmanoapma)l Kox
- KOMIIOHEHTA Pe3yabTaThl 00yueHus
KOMIIETeHIM U
npogdeccuoHaJbHbIE
AecTBUSA
Ha YpoOBHE 3HAHMIi: 3HaeT IMOHATUEC, PA3HOBUIHOCTH,
(l)OpMLI Hn COCTaBJIAOIINC I/IHHOBaLII/If/’I, I/IHHOB&I.II/IOHHOﬁ
JACATCIIBHOCTH, OINBIT BCAYHIUX CTpaH MW TYPUCTCKUX
Hpe}IHpI/IﬂTI/Iﬁ MHpa 110 BHCAPCHUIO HWHHOBAIMOHHBIX
OIlK-1.1 MPaKTUK.
HA YPOBHE YMEHHUIi: yMEET OCYLIECCTBIISATh IIOUCK, aHAJIN3,
0T60p TCXHOJOTHYCCKHUX HOBa]_[I/Iﬁ B HpO(bCCCHOH&J'IBHOI?I
TprICTCKOﬁ ACATCIIbHOCTH.
Ha YPOBHE€ HABBIKOB: BJIaJICCT HABBIKOM ITIOMCKA, aHAJIM3a
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OTO/TD
(npu Hanuvuu
npogpcmanoapma)l
TPYAOBbIE WIH
npogdeccuoHaJbHbIE
NeicTBHUS

Koxa
KOMIIOHEHTA
KOMIIETEHIINH

Pe3yabTarnl 00yyeHus

u BI>I60pa TCXHOJIOTHYCCKUX HOBaIUH B

mpo(hecCHOHATBHON TYPHUCTCKOH IS TENbHOCTH.

OT®.D. Crparernueckoe
yIIpaBJICHUE BBICTABOYHOI
JeATeIbHOCTHIO OPTaHU3aLUH -
po(heCCHOHATHHOTO
OpraHu3aToOpa TOProBO-
MPOMBIIUICHHBIX BBICTABOK/
D/01.7 YnpaBneHue peanusanuei
CTpaTCruu pa3BUuTHA OpraHu3saliu
- npodecCHOHANBEHOTO
OpraHu3aTopa TOProBo-
HPOMBIIUICHHBIX BBEICTABOK

OT®.E. Oprannzamnus
9KCKYPCHOHHOI#I fesTenbHOCTH/
E/01.7 OnpeneneHre KOHIEMIMN
U CTPATErHU Pa3BUTHUS
9KCKYPCUOHHOM OpraHu3aluu

[1Kc-4.1

Ha YpPOBHE 3HAHMM: KIIOUCBBIC TEXHOJIOTMYECKHUE

TYPUCTCKHUE HOBAIIUU.

HAa YpOBHe YyMeHMii: oreHuBarb 3S(()EKTHUBHOCTh U

000CHOBEIBAET IMPUMCHCHUC COBPEMCHHBIX

I/IH(I)OpMaHI/IOHHI)IX nu KOMMYHI/IKaTI/IBHI)IX TCXHOJ’IOFHf/i JJISA
o0ecrieyeHnst

KOHKYPEHTOCHOCOOHOCTH — HPEATIPHUATHH

cdepsl TypHu3Ma.

HAa YPOBHe HaBBIKOB: CIIOCOOHOCTBIO  YIPAaBIATH

BHEJIPECHHEM TEXHOJIOTHIECKUX WHHOBAITHI "
COBPCMCHHBIX I/IH(bOpMaHI/IOHHLIX U KOMMYHHUKATHBHBIX
TEXHOJOTHHA Ui oOecredeHus] KOHKYpPEeHTOCIIOCOOHOCTH

00BeKTOB chepbl Typu3Ma.

2. O0beM U MeCTO JHCUMILIMHBI B CTPYKTYpe 00pa3oBaTe1bHOIi NPOrpaMMbl

O0beM TUCHUIIINHBI

OO01mas TpyJ0eMKOCTh TUCIUILIMHBI COCTaBIsIeT 6 3aueTHbIe equHUIbL, 216 akagem. yacoB

/ 162 actp. yacos.

Bup paborsl TpyaoemkocTs
(B akageM. yacax)
Ounas/3a0uHast

OO0mas Tpy10eMKOCTh 216/216
KonrakTHas paGora 82/22
Jlexun 28/8
[IpakTueckue 3aHATHS 52/16
JlabopaTopHbIe 3aHATHS -/-
Koncynprarmm 212
CamocTosiTe1bHAs1 padoTa 98/181
Kontponb 36/9
®opMBI TEKyIIET0 KOHTPOJIS P — pedepar, T — TectupoBanue, [13 — npakTudeckoe

5




3aHATUC

DopmMa NPOMEKYTOYHOM aTTeCTALNH JIK3aMeH

MecTo 1MCHUIIMHBI B CTPYKTYpe 00pa30BaTe/ibHOM MPOrpaMMbl

Huctummuaa 51.0.04 «HHOBaIlMOHHBIE TEXHOJIOTHH B cpepe IEITOBOTO U COOBITUHHOTO
typusma / Innovative technologies in the field of business and event tourism» orHocutTcs K
0a30BoM wacTu ydeOHOro IiaHa HampasieHus 43.04.02 «Typusm» npobuns «HgycTpus
JIEIIOBOTO U COOBITUITHOTO TypU3May.

Henpto muctmmimbabl b1.0.04 «/HHOBaIMOHHBIE TEXHOJIOTHMH B cdepe NeI0BOTO M
cobwIThitHoro typusma / Innovative technologies in the field of business and event tourism»
sBrsiercs: opnagenne kommereHusamMu OI'OC BO, mocpenctBoM dopMupoBanusi 3HaHHA 00
WHHOBALIMOHHOM JIESITEIBHOCTU TYPUCTCKOTO MPETPHUSITHSL.

JUIs  yCHENIHOTO OCBOCHHS JUCIHMIUIMHBI HEOOXOAWMBI 3HAHHsS, TOJyYCHHBIC Ha
IpeJbIyIEeM YpOBHE 00pa3oBaHus OakagaBpuara (CleluaInuTeTa).

JlucuumimHa ~— MOXET  Peaju30BbIBAaTbCSI € MPUMEHEHUEM  JUCTAHIIMOHHBIX
oOpa3zoBatenbHbIX TexHonorui (manee — J10T).

Joctyn K cucreMe AMCTAaHIIMOHHBIX 00pa30BATENbHBIX TEXHOJOTHI OCYILECTBISETCS
KOKIBIM OO0YyYaroIUMCA CaMOCTOSATEIBHO € JIOOOro ycTpoWcTBa Ha mopraie: https:/sziu-
de.ranepa.ru/. [Taponb U JIOTUH K JTUYHOMY KaOUHETY / MpOUITIO MPEJOCTaBIsIeTCS CTYICHTY B
JIeKaHaTe.

Bce opmbl Tekyiiero KOHTpoJis, MPOBOAUMBIC B CUCTEME AMCTAHLIMOHHOTO OOYYeHHs,
OIICHMBAIOTCS B CUCTEME AUCTAHIMOHHOTO 00y4deHus. JIOCTym K BUIEO M MaTepHallaM JEeKUIUN
MPEIOCTABIISICTCS B TeUEHUE Bcero cemecrpa. JlocTynm K KaxkaoMmy BUAy pabOT M KOJHMYECTBO
MOMBITOK Ha BBIMOJHEHUE 3aJaHUs TPEAOCTABISIETCS Ha OTPaHHMYEHHOE BpEMsS COTJIACHO
perJamMeHTy JIUCHUIUIMHBI, omyOnukoBanHomy B CJIO. IlpemogaBaTtens — OLIEHMBAeT
BBITIOJTHEHHBIE 00y4JaromuMest paboTel He mo3aHee 10 pabouux THEH mocie OKOHYaHUsS CpoKa
BBITIOJTHEHMS.

N3yueHnne AMCHUIUIMHBI OCYLIECTBISETCS B TEUEHHE OAHOTO CEMECTpa: AJid CTYAEHTOB
ouyHOH (hopMmbl 00yueHust — Ha 1 cemectpe 1 kypca. st cTyieHTOB 3a04HOM (popMbl 00yUeHus B
teueHue | kypca.

3. Copep:kaHue U CTPYKTYPA AUCHHILIUHBI
3.1. CTpyKTYpa AMCUUILIHHBI
Ounas popma odyuenusn

Ne ni/m HaumeHnoBanue tem O0bem TMCHUIVINHBI (MOAYJIST), Yac. dopma
U/WJIM pa3ienoB Bcero KourakTHas padoTa Cp TeKyIIero
00y4aroImuxcs ¢ npenogaBaTejeM KOHTPOJISI
10 BHAaM Y4eOHBIX 3aHATHI ycneBaeMocTH™*,
J/A0T JIP/ | II/AOT | KCP NPOMEKYTOYHOM
A0T * aTTecTaluu
Topic Thfe essen(_:e and functions 45 7 13 o5 P T
1 of innovation
Topic | Management of
2 innovative projects. 45 7 13 25 P,
Forms of financing




innovative projects
Topic | Strategy and planning of
3 innovative activities of a 44 7 13 24 I3
tourism enterprise
Topic Inno_vatlve _pr_o_cesses in 44 7 13 24 3
4 tourism activities
[IpomeskyTouHas aTTecTaIus 36/27 Koncyabramuu -2/1,5 JK3aMeH
Beero (akan/actp): 216/ 1 Hem 52/36 | 2 | 98/735
162
IHpumeuanue: *KCP 6 06vem oucyuniunvl He 6X00Uum.
** P — pegpepam, T — mecmuposanue, 113 — npakmuyecxoe 3anamue.
3aounan popma odyuenusn
Ne ni/m HaumeHoBaHMe TeM O0beM JuCHMIIMHBI (MOAYJIsT), Yac. dDopma
/WM pa3iesioB Bcero KonTakTHas paGora Cp TeKyLIero
00y4aIuXcH C MpenojaaBaTejieM KOHTPOJIsI
10 BUAAM YYeOHBbIX 3aHATHI ycneBaeMoCcTH*™,
JI/I0T JIP/ | II/AOT | KCP NPOMEKYTOYHOM
AO0T * aTTrecTaluu
Topic Th_e essen§e and functions 50 ) 4 44 P.T
1 of innovation
Topic | Management of
2 lnnovatlve_prOJe_cts. 53 9 4 47 P,
Forms of financing
innovative projects
Topic | Strategy and planning of
3 innovative activities of a 53 2 4 47 I3
tourism enterprise
Topic Inno_vatlve _pr_o_cesses in 53 5 4 47 m
4 tourism activities
[IpomexyTouHas aTTecTauus 9 Koncyabranuu -2 JK3aMeH
Bcero (akan/actp): 'i:([sgl 8 16 5 181

tourism, the introduction of innovations, marketing innovations, periodic innovations.

3.2. Conep:kanue TUCIUTNIUHBI
Topic 1. The essence and functions of innovation
J. Schumpeter's theory of innovation processes, technological patterns of development, CALS-
technologies, the role of entrepreneurship in innovation processes, behavior patterns of
"innovators™ and "conservatives", entrepreneurial activity in the tourism sector, development of
international trade. The content of the concept of "innovation”, innovation and innovative
activity, factors that determine innovative development, incentives for innovation.
Types of innovation: by application area, by scale of distribution, by the nature of innovation,
product innovation, process innovation, service innovation, adaptive innovation, radical
innovation. Life cycle and functions of innovation: innovation cycle, period of creation of
innovation, life cycle of innovation, main functions of innovation. Innovative activity in tourism:
motives for the emergence of innovations, the direction of development of innovations in

Topic 2. Management of innovative projects. Forms of financing innovative projects




The concept of an innovative project, types of innovative projects. Factors that reduce the
effectiveness of innovative projects. The value of financing in the management of innovative
projects. Forms and types of project financing: public financing (direct and indirect), market
financing of innovative projects - the organization's own funds, equity financing, bank lending,
mortgages, leasing, venture financing as a special form of investment in innovative projects.

Topic 3. Strategy and planning of innovative activities of a tourist enterprise

Content and characteristics of various types of strategies. State innovation strategy, “transfer"
strategy, "borrowing" strategy, "building up™ strategy. Innovative strategy of tourist enterprises.
Innovation strategy: offensive strategy, defensive strategy, imitation strategy, dependent strategy,
traditional strategy, opportunistic tradition, hypercompetition. Innovation planning and
innovative projects. Principles of innovation planning. The content of the innovation project.
Analysis of the innovative project. Types of projects, research projects, venture projects,
modernization project. Stages of development of innovative projects, idea formation, marketing
research and development of parameters of the final goal of the project, definition of the "tree of
goals" and the tree of "works", analysis of risk uncertainty, selection of a viable project
implementation option. Risks in innovation activity. Types of risks, economic risk, risk of
technological inadequacy, risk of financial inconsistency, risk of unmanageable project, legal
risk, negative impact of risks. Management of innovations and knowledge, attitude towards
consumers as a necessary condition for development. Attracting employees to participate in
innovation processes, creating a team to implement innovation. Support for innovation,
generating ideas. Classification of enterprises according to the type of innovative behavior.
Violent behavior, patient behavior, explerent behavior. commutative behavior.

Topic 4. Innovative processes in tourism activities

Development of an innovative strategy for the development of a tourist enterprise. Innovations in
quality management in a tourism enterprise. Global booking systems and central booking
networks. Innovative methods of forming a package of tourist services. Innovative methods of
forming the service system of a tourist enterprise. Innovative approaches to the development of
the concept of development of a tourist enterprise.

4. MaTepuajbl TEKYLero KOHTPOJISl yCIIeBAeMOCTH 00y4aroluXxcst
4.1. B xoxe peanuzauun aucuuniaudbl 51.0.04 «Hunosayuonnsvie mexnonozuu é cehepe
0e106020 u coomimuininozo mypusma | Innovative technologies in the field of business and
event tourismy HCHOJB3YHOTCS CleIyHINHe MeTOAbl TEeKYHIero KOHTPOJISI YCHeBaeMOCTH
00y4YaKOIIHUXCH:

Tema u/mam pasaen MeToabl TEKyLIEro KOHTPOJIS
ycneBaeMocTu™
Topic 1. The essence and functions of innovation P, T

Topic 2. Management of innovative projects.

. . . . P
Forms of financing innovative projects
Topic 3. Strategy and planning of innovative
activities of a tourist enterprise 113
Topic 4. Innovative processes in tourism activities I13

*P — pedhepam, T — mecmuposanue, 113 — npaxmuyeckoe 3ansamue.



B cayuae peanuzayuu oucyunaunvr 6 JJOT ¢hopmam 3a0anuti aoanmuposan 0.
naamghopmor Moodle.

4.2. TunoBble MATEPHUAJIBI TEKYIIET0 KOHTPOJIS YCIIEBAEMOCTH 00y4aIOIIUXCS
Tunosblie oeHOYHbIE MaTepuaibl 0 Teme Nel u No2
IIpumepHbIe TeMbl pedepaToB
Ilpoananuzupyiime, oyenume, CpagHume u yKajxcume ceoe OMHOULeHUe K 3ampoHymotl meme.

. The impact of scientific and technological innovations on the development of tourism.

. Innovation processes in promotion and commercialization tourism product.

. Innovations in the hotel business.

. Influence of political, economic and social spheres on innovation processes in tourism.

. The role of the World Tourism Organization in stimulating and disseminating innovation.
. Principles of sustainable development of tourism.

. Content, goals and methods of innovation policy

. Economic and financial foundations for enhancing innovation

. Innovative activity of small enterprises in the tourism industry

10. Innovation strategies in a market economy

11. Methods for choosing an innovation strategy

12. Business plan as a tool to attract investors to finance innovative projects

13. Features of innovative processes in the tourism industry

14. Information support for innovation in the tourism industry

15. New forms of innovation market: leasing, franchising

16. Invention and patenting as the main forms of the result of intellectual work in the process of
creating innovations

17. Features of the development and implementation of organizational innovations in the tourism
industry

18. Innovation project: concepts and types

19. Stages of creation and implementation of an innovative project in tourism

20. Promising innovative projects in the tourism industry

21. Criteria for evaluating an investment project

22. Competition in innovation

23. Intellectual property as an object of innovative entrepreneurship

24. Patent legislation of the Russian Federation: main provisions

25. Regulatory and methodological support of innovation in the tourism industry

© 00 N O O b WN -

TunoBble OLleHOYHbIE MaTepHUaJbI 10 TeMe Nel

le/IMepHLIe BOIIPOCKHI IJIA IIPOBEACHUS TCCTUPOBAHUSA

(Bonpocwi ¢ 86100pom 00HO20 NPABUILHO20 OMEema U3 00Ue2o Yucia npeoloAHCeHHbIX)
1. The factors determining innovation do not include:

a) the market environment; b) resources; ¢) personnel; d) advertising; ) consumers.

2. Peter F. Drucker identifies 7 sources of innovation opportunity.

Which of the following sources is not included in his classification?

a) surprise b) demographic factor;

c) absurdity (inconsistency); d) new knowledge; e) risk factor;

f) changes in value attitudes.



3. Methods for activating the innovation process do not include:

a) synectics; b) bisociation; ¢) TRIZ; d) correlation analysis;

e) brainstorming; e) laboratory research.

4. "Center" of innovation in the US - "Silicon Valley", and in Russia:

a) Kazan; b) Ufa; c) Skolkovo;

Moscow; e) Kizhi; f) Caspian.

5. Innovative strategy of the enterprise: to fight for survival, using the usual conservative
technologies with a minimum cost of innovation. What is the name of this strategy?
a) offensive; b) traditional; c) dependent; d) imitation

6. By duration, projects are:

a) long-term; b) short-term; c¢) intermediate;

d) protracted; e) medium-term

7. The types of rest do not include:

a) Sea and beach holidays; b) Excursion rest;

c) Business tourism; d) Pilgrimage.

8. Active intervention of the state in scientific activity is typical for:

a) Japan b) Germany; in the USA,; d) England; e) Russia.

9. The transfer of rights to use intellectual property is:

a) a patent; b) franchise; c) statement; d) power of attorney; e) receipt.

10. Arrange the stages of conducting market research in the appropriate order:

a) competitor research b) consumer research;

c) market research;

d) study of the distribution system of goods, services

11. There are 9 rules of functional marketing. Which of the following is not one of them:
a) Sell all known product features;

b) Find and sell hidden features of products;

¢) Find redundant and harmful functions of products, excluding them;

d) Sell features at the highest price;

e) Sell product features even when the products are already sold.

12. The main forms of business documentation include:

a) business plan; b) business idea; c) conclusion of the expert commission;

d) a letter of trust; e) feasibility study.

13. Innovation in the hospitality industry is

a. a set of techniques and methods to achieve the goals of the hotel;

b. activities not related to scientific and technical developments;

in. end result of innovative activity in a hotel enterprise;

d. service in the hotel services market.

14. A systematic approach to hotel management is

a. accounting for individual events of this level in the hotel planning system;

b. a comprehensive analysis of the consequences of the considered event in all areas of the
hotel's economic activity;

in. methods of mathematical analysis used in the preparation of business decisions;
e. all answers are correct

15. The most important controlled variables in a hotel enterprise are

a. the firm's hotel staff, resources, purpose and objectives, culture and image;
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b. hotel buildings; in. external environment;

d. state legislation.

16. Planning for innovation in a hospitality business is

a. the process of determining the innovative future of the hotel;

b. the process of introducing a new hotel product;

in. working hypothesis of hotel innovation

d. choice of hotel actions to achieve an innovative goal.

17. Regarding the internal environment, the innovative strategy of the hotel can be:
a. grocery; b. functional; c. resource;

organizational and managerial; e. situational.

18 . Innovation management in the hotel:

a. a set of hotel personnel management methods;

b. a set of methods and forms of innovation management;

in. independent science.

19. Hotels that work for a narrow segment of the market and satisfy the needs formed under the
influence of fashion, advertising and other means are

a. patients; b.violent; c.communants.

20. Investment risk management methods can be:

a. diversification; b. transfer (outsourcing);

c. probability of occurrence; d. hedging;

e. logical summation of risks.

21. Select from the list what applies to the subjects of the innovation market:
a.hotel enterprises; b. hotel services

in. funds d.individuals.

22. Regarding the external environment, an innovation strategy can be:

a. offensive; b. defensive;

in. adaptive; d. situational

Tunosblie oleHOYHBIE MaTepuaibl 0 Teme Ne3 u Ned

le/IMepHLIe MNPAKTUHIECCKHUE 3aHATUSA

IIpakT4eckoe 3ansaTue 1.

Buo npaxmuuecrkoeo szamsmus: Ilpakmuueckas paboma — anamwz (npoananusupyiime
BbICKA3bIBAHUA, OYeHUmMEe UX, 6blCKadcume c60e MHeHUue U ocnopbvme mouKy 3peHus onnOHeHma).
Paboma 6 manvix epynnax

Topic and content of the lesson: Content analysis of Internet resources dedicated to the
technologies of innovative development of tourism and hospitality.

The purpose of the lesson: to master the methodology of content analysis of a thematic Internet
site dedicated to the issues of innovation.

Practical skills: assimilation of knowledge on the subject, experience in content analysis and
research, work with literary sources.

IIpakTH4eckoe 3ansaTHE 2.

Buo npaxmuueckoeo 3ansmus: Cemunap-npakmuxym. Paboma c opuouueckumu HOBeLIAMU.
Topic and content of the lesson: Legal regulation of innovation activity in the Russian
Federation.
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The purpose of the lesson: To study the principles of legal regulation of innovation
activities in the Russian Federation, to master the concept of a legal novel and the technique of

working with it.

Practical skills: assimilation of knowledge on the subject, experience in analytical activities and
research, work with literary sources.

IIpakTnyeckoe 3ansiTue 3.
Buo npakxmuyecxoeo 3ansmus: Ungozcpaghuueckuii npakmuxym — paboma 6 Maivlx 2pynnax c
00KIa0OM-npesenmayueli pesyibmamos pabomot (cobepume uHGOpMayuo no NpeoIoNCeHHOU

meme, oyenume u cucmemamuzupyime ee, noopazoenume Ha NOOmemvl, cobepume c8edeHUs.
0J1s1 npezenmayuu, 8bl0Pas 2asHoe U OMcesi8 8mopocmeneHtoe, gvleeoume Ha ciauovl (10 — 15
cnanoos), coenatime 8b1800bl, YKANCUME UCTOILI0BAHHbIE UCOYHUKU UHGDOpMAYyULL).

Topic and content of the lesson: Indicators of innovative activities of tourism enterprises:
statistical visualization.
The purpose of the lesson: to master the methodology for presenting information in the format of
infographics, techniques for statistical visualization of indicators of innovation activity

through work in small groups.
Practical skills: assimilation of knowledge on the subject, experience in discussions and research,
work with literary sources.
IIpakTHyeckoe 3ansTHe 4.

Buo npaxmuueckoeo 3anamus: Pazpabomka cnekmp-0yKa uHHOBAyuUU U €20 npe3eHmayus
Topic and content of the lesson: A complex of modern innovative technologies for tourism and

hospitality.

The purpose of the lesson: To master the methodology for presenting information in the format

of the spectrum book of innovations; to study the content and characteristics of innovative forms
of activity for individual sectors of the economy
Practical skills: assimilation of knowledge on the subject, experience in speaking and research,
work with literary sources.

5. OneHouHble MaTepHuaJbl l'[pOMC)KyTO‘IHOﬁ aTTeCTAallui MO0 JUMCHMIIJIMHE

5.1. DK3aMeH NPOBOAUTCS ¢ MPUMEHEHHUEM CJIEAYIOIIMX MeTOA0B (CPEeACTB): B paMKax cauu

9K3aMEHa MpeyCMaTpUBAETCsl YCTHBIM OTBET CTYAEHTOM I10 OUJIeTaM U pellleHue Kehc-3a1aun.

5.2.  OueHo4yHbIe MaTEepPHAJBI IPOMEKYTOUHON aTTECTALUH
Kommnonenr ITpomexyTOYHBIN/KII04YeBOH Kpurepuii onenuBanus

KOMIIETEHIIM U WHIMKATOP OLCHUBAHMS
OIIK-1.1 Cnocoben | @opmupyer TEXHOJIOTHYECKYI0 | DopmupyeT TEXHOJIOTHYECKYIO
¢dbopmMupoBaTh KOHLETIIHIO TYPUCTCKOTO TPEANPHATHS, | KOHIIETIIHIO TYPHUCTCKOTO
TEXHOJIOTHYECKYIO yIpaBiIseT HpOLECCOM BHEAPCHHS | e npygris.
KOHILIETIIINIO  TYPUCTCKOTO | TEXHOJIOTUYECKUX HOBAIUIA L - M BH st

paBiisie porecco enpe

OPEANpUTUS,  YIPABIATH | IPOrPAMMHOTO obecnieueHust B .
IIPOLIECCOM BHEJPCHHS | ICATENGHOCTh  NPSANPHATHR  cepsl | Lo HOTOTHHICCKIX HOBAIIMH B
TEXHOJIOTHYECKUX HOBAIMU | TypH3Ma. JCATENBHOCTD  MPEANPUATHIL  Chepsl
u IPOrpaMMHOTO TypHU3Ma.
obecrieueHus B CnocobeH opraHu3oBaTh IpoLECC
ACATCIILHOCT BHEJIPCHUS IpOrpaMMHOTO
B cepbl obOecniedeHus B cepe Typusma.
TypHU3Ma.
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KoMnonenr

ITpomexyTOYHBIN/KIH0YeBOH

Kpurepnii onennBanus

KOMIIETEHIIM U WHIMKATOP OLlCHUBAHUS

[1Kc-4.1 Crocoben | Onpenensier KIOYeBble TeXHONOTH4eckue | OTIIMYHO  3HAKOM €  TIOHMMaeM
OTIpeNIeNATh KJIIOUEBBIC | TYPUCTCKHE HOBAINH, OLICHUBACT | criermduKu Ipo(heCcCHOHATBHBIX
TEXHOJIOTHIECKHE 3 PEeKTHBHOCTH " 00OCHOBBIBACT | (pyorans M TIpENpHATHI  cepbl
TYpPHUCTCKHE HOBAIUH, | IPUMCHEHHE COBPEMEHHBIX TypEMa
oleHNBaTh 3((PEKTUBHOCTh | HHPOPMAIIMOHHBIX M KOMMYHHUKATHBHBIX M '
" 000CHOBBIBATh | TEXHOJIOTHIA TUTS oGecreuenns | - OReT CaMOCTOATCIIBHO
IPUMCHEHHE COBPEMEHHbIX | KOHKYPEHTOCIOCOOHOCTH  IIpeAnpusiTyii | PA3pa0aThiBaTh  PEKOMEH/IALMK  TIO
UH()OPMALMOHHBIX U | cepbl TypHu3Ma. OpraHu3alyn PUMCHEHUS
KOMMYHHKATHUBHBIX COBPEMEHHBIX WHPOPMAIOHHO-
TCXHOJIOTHNH AT KOMMYHHUKATHBHBIX TEXHOJIOTUH ISt
obecreenns oOecrieyeHust
KOHKYPEHTOCIIOCOOHOCTH

. KOHKYPEHTOCHOCOOHOCTH OOBEKTOB B
TP AMPUSTHN chepsr
TypH3MA. cdepe TypuzMa.

THnoBbIe OLIEHOYHbIE MaTepHuaJibl l'lpOMe?KyTO‘lHOﬁ aTrecranun

IlepeyeHb BONPOCOB K IK3aMeHY
H3noxncume meopemuueckue O0CHO8bL NO OAHHOU meme (Oaiime onpeoesieHusl,

nepeuuciume u Hazoeume) u 000CHyiime (apZymeHmupyime u npooemoHcmpupyiime) ceoe
OmHoOUuleHue K OAHHOU meme (Ha KOHKPemHoM npumepe):
1 Describe the essence of the concepts of "innovation”, "innovation”, "innovation management".
2 Expand the typology of innovations in the tourism business
3 Analyze the tasks of innovation management in the tourism business
4 Describe the innovation process
5 Describe the development of an innovative strategy for the development of a tourism

enterprise.

6 Uncover innovation as a “crisis stabilizer”
7 Describe the innovations in quality management in a tourism enterprise.

8 Describe the Internet as an innovative platform for promoting the services of tourist enterprises
9 Analyze the relationship between the globalization of social processes and trends in the
development of tourism services

10 Describe the workforce in the tourism enterprise.
11 Describe innovative methods of motivating the staff of a tourism enterprise
12 Expand the social technologies used in the promotion of tourism services.
13 Describe B2B technologies in tourism
14 Describe global reservation systems and central reservation networks.

15 Open modern approaches to the development of the site of a tourist enterprise

16 Describe innovative systems for promoting the sale of tourism services

17 Discover innovative methods of forming a package of services in a tourism enterprise

18 Describe the innovative methods of formation of the service system of the tourist enterprise.

19 Describe the brand strategy for tourism enterprise innovation

20 Analyze innovative marketing technologies in the tourism business.
21 Describe the typology of innovative risks in the tourism business
22 Analyze the factors affecting the degree of risk of introducing a new service in a tourism

enterprise
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23 Describe innovative approaches to developing a concept for the development of a tourism
enterprise

24 Describe the innovative segment of the boutique hotel market

25 Describe the innovation life cycle and tourism product life cycle

Oopasey cumyayuonnoi 3a0auu (Keica) K IK3ameny
Ilpoananusupyiime ungopmayuro, onpedenume, YCmaHosume U YKadcume c80e
OMHOWEHUE K 3aMPOHYMOLL meme, chopmyaupyiime omeemvl Hd ONPOCHL.

(Case-study) The history of cellular communications begins in 1946. AT&T Bell
Laboratories (USA) put forward and implemented an innovative idea - it created radio
telephones installed in cars. The radio transmitter allowed passengers or the driver to contact the
exchange and thus make a call. For communication, a range with fixed frequency channels is
allocated. The company developed a system of cells, or cells, which is where today's cell phone
name comes from. In 1979, Japan became interested in American development and began to
conduct appropriate tests. In the USSR, the first automatic duplex system of professional mobile
radio communication with moving objects called "Altai" was launched in the late 1950s. For a
long time "Altai" was the only means of mobile communications in the country. In St. Petersburg
in 1991, the cellular company Delta Telecom began its work. It was the first mobile operator in
the Russian market.

IIIxana oneHUBaHUA

OneHka pe3yabTaTOB NPOMU3BOAUTCA Ha ocHOBe IlojoxeHus o TekylieM KOHTpOJe
yCIIeBaeMOCTH  OOy4aromMXCsi M HPOMEXKYTOYHOW  arrectauuu  oOerarpoummxcs 1o
0o0pa3oBaTeNbHBIM IPOrpaMMaM CpeIHEro MpoeCCHOHAIBLHOIO M BBICIIET0 OOpa30BaHUS B
(dbenepaibHOM TOCYJApCTBEHHOM OIO/DKETHOM| 00pa30BaTEeIbHOM  YUPEXKJACHHH  BBICIIETO
oOpaszoBanus «Poccuiickasg akageMUH HapOJHOIO0 XO3SHCTBAa U TOCYAAPCTBEHHOM CIIy:KObl mpu
[Ipesunente Poccuiickoit denepanuny», yreepxkaeHHoro Ilpukazom Pexropa PAHXul'C mpu
[Ipesunente PO ot 30.01.2018 r. Ne 02-66 (m.10 pasnena 3 (mepBbiit a63am) u m.11), a Takxke
Pemenuns VYuyenoro cosera CeBepo-zanagHoro wuHctutyra ynpasieHuss PAHXul'C npu
IIpesunente PO or 19.06.2018, nportokon Ne 11.

OTJIMYHO (5 6an10B)

OOyyaromuiicsi MOKa3bIBA€T BHICOKHM ypOBEHb KOMIIETEHTHOCTH, 3HAHMSI IPOrPaMMHOTO
Marepuana, yu4eOHON JUTepaTyphl, pPacKpblBaeT W aHAIM3UPYET MPOOJIEMY C TOYKH 3PEHUS
pa3nmuyHbBIX aBTOPOB. OOyUarOIMUIACS MOKA3bIBAET HE TOJIHKO BHICOKHN YPOBEHb TEOPETUUYECKUX
3HaHWUH, HO W BUIUT MEXAUCIUIUIMHApHBIE CBsi3W. [IpodeccroHanbHO, TPAMOTHO,
MOCJIEIOBATEIbHO, XOPOILIMM  SI3bIKOM  YETKO HM3JIaraeT MaTepuayi, apryMEeHTHPOBAHHO
(dbopMynupyeT BBIBOABL. 3HAET B paMKaxX TPeOOBAaHUIN K HAMPABICHHUIO U MPOQPIIIO MOATOTOBKU
HOPMAaTUBHYIO W TpakTHUecKylo 0a3y. Ha Bompochl oTBeuaeT KpaTKO, apryMEHTHUPOBAHO,
YBEPEHHO, 10 cymiecTBy. CrocoOeH MPUHUMATH OBICTPHIE M HECTAaHAAPTHBIC PEIICHUS.

HecrangapTHoe (MHOTOIIJIAHOBOE) PEIICHUE CUTYAaIIMOHHOM 3a/1a4uu (Kekca).

XOPOIIO (4 6ana)
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OOyuaromuiics MOKa3bIBAET JOCTATOUHBIH YPOBEHb KOMIIETEHTHOCTH, 3HAHHSI MaTEPHUAJIOB
3aHATUH, Y4eOHOW M METOIMYECKOH JMTepaTypbl, HOPMAaTUBOB U NPAKTUKUA €r0 NMPUMEHEHUS.
VBepeHHO U TNpo(ecCHOHANIBHO, TPAMOTHBIM SI3BIKOM, SICHO, YE€TKO W TOHATHO H3JIaraeT
COCTOSIHUE M CYTh BOMpOca. 3HACT TEOPETUYECKYI0 U TMPAKTHYECKy0 0a3zy, HO NpH OTBETE
JIOMyCKAeT HECYIIECTBEHHBIE MOrpemHocTH. O0yJyaromuiicss MoKa3bIBaeT AOCTATOUYHBIA YPOBEHB
poeCCUOHATILHBIX 3HAHUH, CBOOOJHO ONEPUPYET HMOHATUSAMH, METOAAMU OLIEHKU HPUHATHS
pElIeHN, HMEEeT IMPEACTaBICHUE: O MEXIUCLUUIUIMHAPHBIX CBA3SAX, YBA3BIBACT 3HAHMS,
IIOJIyYECHHBIE IPU M3YyYEHUM PaA3JIUYHBIX JUCLMIUIMH, YMEET aHaJIM3UPOBATH IPAKTUYECKHE
CUTyallud, HO JOIyCKaeT HEKOTOpble MOTpeIHOCTH. (OTBET NOCTPOEH JIOTMYHO, MaTepuall
M3JIaraeTcs XOPOUIUM S3BIKOM, MPHUBIIEKAETCS MH()OPMATUBHBIN M WIUTIOCTPUPOBAHHBIN MaTepHal,
HO TIPH OTBETE JOIMYCKAEeT HE3HAYUTENIbHBIC OIIMOKH, HETOYHOCTH IO Ha3BAHHBIM KPUTEPUSIM,
KOTOPBIE HE UCKAKAIOT CYyTH OTBETA.

CranpapTHOe peleHre CUTYyallMOHHOM 3a/1auu (Kewca).

YAOBJIETBOPUTEJIBHO (3 6asna)

OOyuaromuiics OKa3bIBaeT €1aboe 3HAHWE MATEPUATIOB 3aHATHH, OTCYTCTBYET JOJDKHAS
CBA3b MEXJIYy aHaJIM30M, apryMeHTalueil u BbiBoAamMu. Ha mocTaBieHHbIE BONPOCH OTBEYAET
HEYBEPEHHO, JIOIyCKaeT Morpemuoctyd. OOydaromuiics BiIaJeeT MNPAaKTUYECKUMH HaBbIKaMH,
IIPUBJIEKAET WJUIIOCTPATUBHBIM MaTepuaj, HO YYBCTBYET ce0si HEYyBEpEHHO IpU aHaJIM3e
MEXIUCUUIUIMHAPHBIX CBsi3ed. B oTBere He Bcerja MNPUCYTCTBYET JIOTMKA, apTyMEHTBI
IIPUBJIEKAIOTCS HEAOCTATOYHO Beckue. Ha mocTaBiieHHbIE BONPOCH! 3aTPyIHSETCS C OTBETaMH,
MOKAa3bIBAET HEJIOCTATOUHO ITyOOKHE 3HAHMSL.

CutyanmonHas 3a1a4a (Keiic) perieHa ¢ HeKOTOPbIMU HETOYHOCTSIMH.,

HEYJAOBJIETBOPUTEJIBHO (2 6asna)

OOyuaromiuiics mokasbpiBaeT ciaaOble 3HaHUS MaTepUajoB 3aHATHUH, yueOHOM JTUTepaTyphl,
TEOpPUH U MPaKTUKW MPUMEHEHHS M3y4aeMOro BOIPOCa, HU3KHH YpPOBEHb KOMIIETEHTHOCTH,
HEYBEpEHHOE  HU3JIOKeHHe  Bompoca. OOydaromuiics  MOKa3bIBaeT  ciaaOblii  YpOBEHb
npodeccHOHANBHBIX 3HAHWM, 3aTPyIHSAETCS MPU aHAIM3€ NpPaKTHUYeCKUX cuTyauuid. He moxer
MIPUBECTH IPUMEPHl U3 pealbHON MNpakTUKU. HeyBepeHHO M JIOrMUeCKH HENOCIeN0BaTeIbHO
u3naraer matepuai. HempaBuiibHO OTBEUAET Ha BOIPOCHI WIIM 3aTPYIHSAETCS C OTBETOM.

HeBepHoe pelieHne win cUTyallmoHHas 3a/1a4a (Keic) He peleHa.

6. MeToguyeckue MaTepuajbl 10 OCBOCHHIO TUCHHILINHBI

CryneHT AOmycKaeTcs K DK3aMEHY MO AUCLMIUIMHE B ClIydae BBINOJIHEHMS MM BCEX
3aIaHUI U MEPOIIPUATUH, IIPETYCMOTPEHHBIX IPOrPAMMOM JUCIUIIIINHBL.

DK3aMeHbl OPraHU3yIOTCS B IEPUOJl CECCMM B COOTBETCTBUU C TEKYUIUM TpaduKoM
y4eOHOT0 TMpoIecca, YTBEPKIACHHBIM B COOTBETCTBHHU C ycTaHOBIeHHBbIM B C3UY mopsiakom.
IIpoIOKUTENTBHOCTE JK3aMEHA I KaXJOro CTYJIEHTa HE MOXKET NPEBBINIATh YEThIPEX
aKaJIEeMMUYECKUX YacoB. DK3aMEH HE MOKeT HauMHaThCs paHee 9.00 4acoB M 3aKaHUYMBATHCS
nosaee 21.00 waca. Dk3aMeH MpPOBOAUTCS B ayJUTOPUU, B KOTOPYKO 3aIlyCKarOTCs
OJTHOBpEMEHHO He Oosee 5 yenmoBek. Bpems Ha MOArOTOBKY OTBETOB IO OWJIETY Ka)XJIOMY
oOyuaromemycst oTBoauTcs 45 Munyt. [Ipu siBke Ha 3K3aMeH 00y4aroLUiics T0KEeH UMETh IpU
ce0e 3a4eTHYI0 KHIDKKY. Bo BpeMs sx3ameHa oOyuaromuecs Mo pelIeHnIo MPernoiaBaTesns MOryT
M0JIb30BAThCS y4e€OHOW MPOrpaMMOll AMCHUMIUIMHBI M CHpPaBOYHOM jureparypoi. OneHka 3a
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OK3aMCH ITPOCTaBJIACTCA B 3K3aMeHaHHOHHOﬁ BCAOMOCTH M 3aYCTHBIX KHHXKKAX CTYACHTOB, IIPU
9TOM OLICHKU «HCYHOBJICTBOPHUTCIBHO» B 3a4YCTHYIO KHNXKXKY CTYACHTOB HC IIPOCTABJIAKOTCA.

Oo6yuenne no pucuuruinae b1.0.04 «HHOBaIIMOHHBIE TEXHOJIOTUH B c(hepe eI0BOro u
coOwITHitHOrO TypusMma / Innovative technologies in the field of business and event tourism»
npearnonaraeT U3y4yeHue Kypca Ha ayAUTOPHBIX 3aHATHAX (JEKLUH U NMPAKTUUECKUE 3aHATUSA) U
CaMOCTOSITENIbHOW paldOThl CTYAEHTOB, BKJKOYas IOAIOTOBKY K 3k3aMmeHy. IIpakruueckue
saasaTUs  gucuuiuiiabl - b1.0.04  «/lHHOBanMOHHBIE TEXHOJOTMH B cdepe IeloBOro u
cobwIThitHoro Typusma / Innovative technologies in the field of business and event tourism»
NPEIONaraloT UX MPOBEACHNE B PA3IMYHBIX (POPMAX C LEIbIO BHISBICHUS MOTYYCHHBIX 3HAHHM,
YMEHUI, HABBIKOB U KOMIIETCHIUH.

Iloozomoexa k nexyuu

C nenpio o0ecrieyeHns yCrnemnoro 00yueHust CTyICHT JOKEH TOTOBUTHCS K JICKIINH,
IIOCKOJIbKY OHa sIBJII€TCsI BaykHeHel GpopMoil oprann3anuy yue6Horo npouecca, HoCKOoIbKY:

— 3HAKOMMUT C HOBBIM Y4€OHBIM MaTe€pHAIOM;

— Ppa3bsCHSET yueOHbIE DJIEMEHTBI, TPYAHbIE JIJIsl IOHUMAHUS;

— CHCTEMAaTHU3UpYeT yueOHBIM MaTepual;

— OpHUEHTHpYET B yueOHOM IpolLiecce.

Iloozomoeka K neKyuu 3aKa04aemcs 6 c1e0yruiem:

— BHUMATEJbHO IPOYUTANTE MaTepUall IPEIbIAYILEH JIEKIUY;

— y3HaiiTe TeMy HpeiacTosed JeKIuu (10 TeMaTHYeCKOMY IUIaHy, 10 HH(pOpMauuu
JIEKTOpA);

03HAKOMBTECH C Y4EOHBIM MATEPHAJIOM 1O y4eOHUKY U y4eOHBIM TOCOOUSIM;
NocTapanTech yACHUTh MECTO U3y4aeMOi TeMbI B CBOEH MPO(ECCHOHATBHOM MTOATOTOBKE;
3alMIIUTE BO3MOYKHBIE BOIIPOCHI, KOTOPBIE BbI 33/1aIUTE JIEKTOPY Ha JIEKLIHH.
Iloozomoeka Kk npaKkmuueckum 3aHAMUAM:

— BHUMATEJBHO MPOYUTANTE MaTepHaj JEKLUUNH OTHOCAIIUXCS K JaHHOMY CEMHUHApCKOMY
3aHITHIO, 03HAKOMBTECH C YUEOHBIM MaTEPHUAJIOM 10 Y4EOHUKY U Y4EOHBIM MOCOOUSM;

— BBIMUILINTE OCHOBHBIE TEPMUHBI;

— OTBETHTE HA KOHTPOJIbHBIE BOMPOCHl MO CEMHHAPCKUM 3aHATHUSAM, TOTOBBTECH JaTh
pa3BEpPHYTHIM OTBET HA Ka)KJbI U3 BOIIPOCOB;

— YACHUTE, Kakue Y4YeOHbIE HJIEMEHTHl OCTAJUCh JJIsi Bac HESCHBIMU U IOCTapalTech
NOJY4YUTh HAa HUX OTBET 3apaHee (O CEeMHUHApCKOTro 3aHATUS) BO BpeMsl TEKYLIHX
KOHCYJIbTAllMM NPENoiaBaTes;

— TOTOBHUTBCS MOXXHO MHAWBHUYAIIBHO, IApAMU WA B COCTABE MaJIOM IPYIIIBL, IOCIEIHNE
ABISAOTCS 3 (HhEeKTUBHBIMU (pOpMaMU PaOOTHI.

Iloozomoexka Kk onpocy npencTaBisieT coO0OW NPOEKTUPOBAHHE CTYJICHTOM OOCYXICHHS B
rpynne B popme Tuckyccuu. B aTux nensx cryieHTy HeoOX0AuMO:
— CaMOCTOSITENIBHO BBIOpATh TeMy (TTpo0emMy) JUTsi IPOBEICHUS OTIPOCa;
— pa3paboTaTh BOMNPOCHI, MPOJyMaTh MPOOJEMHbIE CHTyallud (C HCIOJIb30BaHUEM
NEepUOINYECKOM, HAyYHOH TUTepaTyphl, a TAK)KE HHTEPHET-CAUTOB);
— pa3paloTaTh IUJIAH-KOHCIIEKT OOCYXJIEHHS C YKa3aHHEM BpEMEHHM OOCYyXKAeHus,
BOITIPOCOB, BAPHAHTOB OTBETOB.
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BriOpannas crymenTom Tema (mpobiieMa) HobkHA OBITh akTyallbHa Ha COBPEMEHHOM
JTare pa3BUTHA, JOJDKEH OBITh IMPEACTABICH MOAPOOHBIH TIaH-KOHCIIEKT, B KOTOPOM OTPasKEeHbBI
BOIIPOCHI JIs1 JUCKYCCHMH, BpeMeHHOfI PEriiaMCcHT O6CY)KI[€HI/I$I, JaHbl BO3MOKHBIC BapUaHTBI
OTBETOB, UCIIOIb30BAHEI IIPUMEPHI U3 HAYKH U IIPAKTUKU.

MeToanuyeckne yKa3aHus 10 OPraHU3alUuN CAMOCTOSITEIbHOH PadoThI

YcreniHoe OCBOEHHE JIUCHUILIMHBI MPEIIOoJaracT akTHBHOE, TBOPYECKOE Yy4acTHe
00y4aromuxcsi BO Bcex popMax y4eOHbBIX 3aHSATHI, ONPEIEICHHBIX ISl TAaHHOM TUCIIMILTHHEI.

CamocrosTenbpHas padoTa CTYyICHTOB 10 JUCIUILUIMHE MPU3BaHa HE TOJIBKO 3aKPEIUIATh U
yrayOnsiTh 3HAHUWSA, TOJIYYCHHBIE HA ayJWTOPHBIX 3aHATHSX, HO U (OPMHUPOBATH YMEHHS
OpPUEHTHPOBATHCSI B MHOrooOpasuu Marepuana, ymeHusi o0oOmare, pedepupoBatb, yMEeHHUs
OpraHW30BaTh CBOE BPEMS, CIOCOOCTBOBATH PAa3BUTHIO Y CTYICHTOB TBOPUYECKUX HABHIKOB,
BBIPA3UTh CBOK TOYKY 3pCHHSI Ha M3yYEHHBIC BOMPOCHI M 3afaHus. lIpW BBIOTHEHUU
CaMOCTOSITENIbHOW pPa0OThl CTYIEHTY HEOOXOJMMO IPOYMTATh TEOPETHUYSCKHI Marephal He
TOJIBKO B Y4eOHHKaX U y4eOHBIX MOCOOMSIX, yKa3aHHBIX B OMOIMOrpaduueckux CIUCKax, HO U
MO3HAKOMUTBCS € MOHOrpaUYeCKMMHU HCCICIOBAaHUSAMHU. PEKOMEHJAlMu 10 HAay4yHOU
auTeparype, HWH(POPMAIMOHHBIM HMCTOYHHKAM M y4eOHO-METOIMUYECKOMY OOCCIICUCHHIO
CaMOCTOSITeNIbHON paboThI coaiepkarcs B pazzaenax 6 u 7 ganHoiu PIIJI.

YueOHO-MeTOANYeCKOe 00ecTieYeHre CAMOCTOSITeIbHOIH padoThl

1. Bbespyruenko [O.B. MapkeTunr B COIMAIBHO-KYJBTYPHOM CEpPBHUCE U TypHU3ME:
Vueb.mocooue Mocksa: Jlamkos u K, 2014

2. XKykoB, A.A. Illepconan. VYmpasnenue. HWuHoBaumu. COBpeMEHHbIE MOAXOABI K
OpraHu3aluM yIpaBJIEHUs [EPCOHAJIOM Ha MPEANPUITUAX TYPUHIYCTPUHU : MOHOrpadus /
A.A. XKyxkos. - Cankt-IlerepOypr. : MI3agarensckuii som «llerpomomucy, 2009. - 212 c.

3. Hosuxos, B.C. uHoBauu B Typusme [Tekcr] : yueOHoe nmocobue / B. C. HoBukos. - M. :
Axanemus, 2008. - 208 ¢

4. Crpenkosa, JI.B. DxoHomuka u opranuszainus WHHOBanui. Teopusi U mpakTuka: ydeOHOE
nocobue g CTYACHTOB BY30B, OOydYaloOIIMXCSl IO HAmpaBlIeHUsSM «OKOHOMHUKa» U
«Menemxmenty / JI.B. Ctpenkosa, FO.A. Makymiena. - 2-¢ u3j., mepepad. u jom. - Mocksa :
IOnuTn/lana, 2015. - 235 c.

5. XaiipymiuHa, M.B. VmpasneHue HHHOBaIMAMHU: OPraHU3ALMOHHOPKOHOMHUYECKHUE U
MapKeTUHTOBbIe acnekTsl : MoHorpadus / M.B. Xaiipymnuna, E.C. TopeBas ;
MunucrepctBo oOpa3oBanusi M Hayku Poccuiickoit ®@enepanun, Hoocubupckuii
rocy/1apCTBEHHBIH TeXxHHUYecKui yHuBepcuteT. - HoBocubupck : HI'TY, 2015. - 308 c. :
cxem., Tab. - budimorp.: ¢.290- 302.

6. Iewn, FO.II. VIHHOBamMOHHBIE TOIXOABI K TPOCKTHPOBAHWUIO W  Pa3BHUTHUIO
TYPUCTCKOPEKpEalMOHHbIX 30H : yueOHoe mocobue / FO.II. Illeun, JI.ZI. MarBeeBa ;
MunucrepctBo  obpazoBaHus U Hayku Poccuiickoit  @enepauuu, denepanbHoe
roCyJapCTBEHHOE OrO/KETHOE o0pa3zoBaTenbHOE yUpEXKIECHUE BBICILIETO
npodeccuoHaIbHOr0 00pa3oBaHus «Y GpUMCKas TOCyIapcTBEHHAs aKaJeMHs YKOHOMHUKH U
cepBuca», UHcTUTYT Typu3ma u komMmyHukauui, Kadenpa «Typusm u rocrenpuumMcTBOY. -
VYa : Youmckuii rocy1apcTBeHHbIN YHUBEPCUTET SKOHOMUKH U cepBuca, 2011. - 178 c.
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BO]IpOCbI I CaMOCTOAATEILHOM MNOATOTOBKMU K 3aHATUAM JICEKIITMOHHOI'O 1
CEMHUHAPCKOI'o TUIIOB
. Goals and objectives of the course "Innovations in SCS and T"
. Entrepreneurship and innovation
. Development of programs for the creation and implementation of innovations
. Content of innovation processes
. Innovation management: basic concepts, goals and objectives
. Innovative potential of a modern enterprise
. Basic principles of innovation
. Phases of the life cycle of an innovative project
. Advantages and disadvantages of small and large firms in the implementation
innovation
10. Brand innovation strategy
11. Main stages of the innovation process
12. Innovation policy of the state: content and directions
13. Forms of small innovative entrepreneurship
14. Innovation process as an object of management
15. Engineering innovation
16. Stages of innovation processes and sources of their financing
17. Varieties of aggressive strategies in innovation management
18. Introduction of innovations, their role in competition
19. The tasks of the manager for the use of innovations in the field of SCSand T
20. Content of the innovation management process
21. Motivation, communication and decisions in innovation management
22. Features of innovation management in Russia
23. Consequences of scientific achievements: positive and dangerous
24. Client-oriented organizational structure.
25. The modern concept of an effective leader-innovator.

O© 0 ~NOoO O b WN -

MeTtoauyeckue peKOMeEHIAIMH 10 MOATOTOBKE JOKIA1a
Jloknan — 370 oduIManbHOe COOOIIEHHE, MTOCBAIIEHHOE 3a/IaHHOM TeMe, KOTOpPOe MOKET

COJIepKaTh OMUCAHKUE COCTOSHUS JIe] B Kakoi-Ti0o0 cdepe NesaTenbHOCTH WIH CUTYAINH; B3I
aBTOpa Ha CUTYAIMIO WK poOlieMy, aHAlIM3 U BO3MOXKHBIC TYTH perieHus npobiemsl. Jokman
JOJIKEH OBITh MPEJCTAaBICH B MUCHbMEHHON (hopMe MpEenoiaBaTeio U U3NI0KEH YCTHO BO BpeMs
saasTHst. CTPYKTypa JIOKJIaia BKIFOYAeT:
1. BBenenue:

—yKa3bIBaeTCs TeMa U I11eJTb JJOKJIANa;

—o0o03HavyaeTcss MPOOJIEMHOE TIOJIE M BBOJSATCS OCHOBHBIC TEPMHHBI JOKJIaIa, a TaKke

TEMaTHUYECKHE Pa3JIelibl COACPKAHUS TOKIaIa;

—HaMEYarTCsS METOJIbI PEUICHHS MPEICTaBICHHON B JOKIIaJe MPOOIeMbl U TperoaaraeMble

pe3yIbTaThI.
2. OCHOBHOE cojiepKaHue JOKIaia:

— TIOCJICIOBATEIIBHO PACKPBIBAIOTCS TEMATHYSCKUE Pa3Ieibl JOKIIAa.
3. 3akmoueHue:
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— MIPUBOJATCS OCHOBHBIC PE3YJAbTATHl M CY)KICHHS aBTOpa IO MOBOAY IyTeH BO3MOKHOTO
peLICHUsT PAacCMOTPEHHON TNpoOJIeMbl, KOTOpbIE MOTYT OBITh O(OpPMIIEHBI B BHJE
PEKOMEH JALIHA.
Tekct mokinana M0HKEH OBITH MOCTPOCH B COOTBETCTBHU C PETIIAMEHTOM IPEICTOSIIETO
BBICTYIJICHUS: HE O0Jiee IECSITH MUHYT.

MeToan4yeckne peKOMeHIallUM 10 MOATr0TOBKe pedepara

Pedepar — 310 camocTosATENBHOE, COAEpKATENLHOE HCCIEI0OBAaHUE M0 BHIOPAHHOHN TeMe.
[ToaroroBka pedepara npeaycMaTpuBacT:

- U3y4YEeHHE JIUTEPATYPHI, CIIPABOYHBIX U HAYYHBIX HCTOYHHKOB (BKIJIFOYAs 3apyOeKHBIC) I10
TEM€  HCCIEeOBaHUS;

- CaMOCTOSTEIbHBIN aHAIN3 OCHOBHBIX KOHIICHIIUH 110 N3ydaeMoii mpodieme;

- YTOUHEHHE OCHOBHBIX MOHATUM U HAYYHBIX TOJIOXKECHU;

- PE€3IOMHUPOBAHUE MOJYYEHHBIX BBIBOJIOB.

Crtpykrypa pedepara QomKHA CIOCOOCTBOBATh PACKPHITHIO H30paHHONW TeMbl U €€
COCTaBHBIX 3JIEMEHTOB:

- BO BBEJCHHUH JOJKHO OBITh YKa3aHO: aKTyaJIbHOCTh BBIOpAaHHOW TE€MBI, €€ 3HAYMMOCTh,
LU U 33/1a4d, OOBEKT U MPEAMET UCCIICAOBAHMS, METO/IbI JOCTHXKCHHS TTOCTABJICHHBIX LIETIEH 1
3anma4, 00630p 6ubnmorpadun o Teme padoThI;

- OCHOBHas 4YacThb pabOThl JOJKHA COACpKaThb HE MEHee JBYX TJiaB, pa3OUTHIX Ha
naparpadsl.

Jenenue maparpadoB Ha moamaparpadsl HemenecoobpasHo. HasBanus maparpadoB He
JOJKHBI TOBTOPATH Ha3BaHUE TeMbl pedepara. B koHIe kaxmoro naparpada U Kaxao0u riiaBbl
nenaercss HeOONbIIONH BBIBOJ. Bce dacTu JOMMKHBI OBITh U3JI0KEHBI B CTPOrOW JIOTHYECKON
MOCJIEIOBATEIbHOCTH U B3aUMOCBSI3U.

TexcT uenecooOpasHO  HWIUIIOCTPUPOBATH  CXeMaMH, TaOnmuIamMu, JaUarpaMMamy,
rpagukamMu, pUCyHKaMH H T. 1.

B 3akmrouenun JOMKHBI OBITH COPMYIMPOBAHBI OCHOBHBIE BBIBOJIBI, CJIICJIAHHBIE B
pe3ysbTare UCCIeA0BAHMUS.

CHnmcoK MCIOJIB30BAHHOW JIMTEPATYpPHI JIOJDKEH coaepxaTh He MeHee 10-20 Ha3BaHuUH,
BKJIFOYasi HOPMAaTUBHO-TIPABOBBIE aKThI.

TekcT pedepara qomKeH TPOAEMOHCTPUPOBATh 3HAHUE CTYIEHTOM OCHOBHOM JIUTEPATYpPhI
M0 JIaHHOW TeMe, YMEHHE BBIACIUTH MPOOJIEeMY U ONPEAECTUTh METOIbl €€ PelIeHUs, yMEeHue
MOCJIEIOBATEIbHO H3JI0KUTh CYIIECTBO PAacCMATPUBAEMBIX BOIIPOCOB, MPUEMIIEMBII YpPOBEHBb
SI3BIKOBOM TPAaMOTHOCTH, BKJIFOYAs BIaJeHUE QYHKIIMOHATHHBIM CTUJIEM HAYYHOTO U3JI0KEHUS.

O6bem pedepara H0MKEH cocTaBisATh 15-20 cTpaHuIl MeyaTHOTO TeKcTa. B yka3aHHBIM
00bEM HE BKITIOYAIOTCS MPUIIOKEHUSI, KOTOPBIE CITUBAIOTCS BMECTE ¢ PaboTO.

PaGota mMeeT TUTYNbHBIN JTUCT, CTPYKTYPHBIH IUJIaH U COOTBETCTBYIOIIEe opopmieHue. B
paboTe WHCHONB3yeTcs CIUIONIHAs HyMepalus CTpaHuil. BTopoit cTpaHuIeil sBisercs
conepkanue paboTel. Ha TUTynbHOM JHMCTe HOMEpP CTpaHUIBI HE MpOCTaBisieTcs. Bpenenue,
KaKJas IJ1aBa, 3aKIIOYEHHE, a TaKXKe CIUCOK HCIOJIb30BAHHBIX MCTOYHUKOB HAUYMHAIOTCS C
HOBOU CTpaHMUIIBI.

PeKOMeHZIalII/II/[ IO MOJATrOTOBKE K TECTUPOBAHUIO
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TectupoBanue sBnsieTcss (GopMaMu KOHTPOJS YCIIEBAEMOCTH OOYYaroIIMXCs, OLEHKU
YPOBHSI OBJIQJICHUS] TEOPETHUYECKUMHU 3HAHUSAMH W HABBIKAMU MPUMEHEHHS STUX 3HAHUN INpuU
pELIEHUHU IPAKTUUECKUX 3a1a4. [IoAroToBKa K TECTUPOBAHMIO MPEATOIaraeT:

- 03HaKOMJIEHHME C MaTepUalaMHy JEKIUH;

- U3y4eHHue yueOHOH TUTepaTyphl, CIPAaBOYHBIX U HAYYHBIX HCTOYHHUKOB;

- YTOUHEHHE TEPMUHOB, OCHOBHBIX IIOHITHI U KaTErOpU;

- CaMOCTOATENbHBIA MMOAOOp HHGOPMALKUK, HEOOXOAUMOW JUIsi apryMEHTallMH aBTOPCKOM
MTO3ULIMH.

Bce Bompochl M 3amaHMs TECTOB OpPUEHTHUPOBAaHbl HA CHUCTEMATH3alUI0 3HAHUI
00yYaromuxcsi, pa3BUTHE CIIOCOOHOCTEN K CAMOCTOSATEIIbHOW aHATUTHYECKON AEATEIbHOCTH.

Pe3ynbpTaThl KOHTPOJIBHBIX pabOT M TECTOB MPU3HAIOTCS IMOJIOKUTEIbHBIMH, eciu 75%
OTBETOB SIBJISIIOTCS ITPABUIIbHBIMHU.

MeTtoauyeckue peKOMEHAalMHU 110 NPAKTHYECKUM 3aJaHUAM

IIpu BbIMOSHEHUHU 33/1aHUI MTPAKTUYECKON pabOThI CTYJEHTY HEOOXOMMO BHUMATEIbHO
IIPOCMOTPETh KOHCIEKTHI JICKLHUH 10 COOTBETCTBYIOIIEH TeMe. [Ipountars Marepuan mo teme,
oOcyxnaeMoll Ha 3aHATUM, B yueOHuKe. IlpounTaTh JONOJHUTEIBHYIO JUTEpATypy IO
COOTBETCTBYIOLIEH TeMe. BBINOJHUTH IPEUIOKEHHBIE MPENOoJaBaTeleM 3aJaHus 10
npakTuueckoi padore. IIpoBepuTh NPAaBWIBHOCTH BBIIOJHEHHUS IOJIYYEHHBIX 3aJaHUM.
[TonroroBUTHCS K YCTHBIM OTBETaM K BOINpOCAM, IPEAJIOKEHHBIM Ui oOcyxaeHus. I[lpu
HE00XOIMMOCTH 33JaTh BOIIPOC MIPENOAaBaTEI0 Ha 3aHATUH.

7. Y4eOHas1 IuTEepaTypa U pecypcbl HHPOPMALMOHHO-TeIeKOMMYHUKALIMOHHOM CeTH
HNurepHer

7.1. OcHoBHas JUTeEpaTypa

1. Berutnes, A. M. MHpopMalnOHHbIE TEXHOJIOIUU B TYPUCTCKOW MHIYCTPUU : YUEOHUK IS
By30B / A. M. Berutnes, B. B. KoBanenko, B. B. KoBanenko. — 2-e u3z., uchp. u aom. —
Mocksa : UznatensctBo HOpaiit, 2020. — 340 c. — (Bricuiee obpazoBanue). — ISBN 978-
5-534-07375-1. — Tekcr : onektponHslt // OBC IOpaiir [caiit]. — URL:
https://urait.ru/bcode/452006

2. Jlatnos, Cepreit AnekceeBud. Teopusi WHHOBAIMI: WHHOBAIIMM B YCIOBHUSX IH(PPOBOIMA
SKOHOMUKH : yueb. mocodue / [C. A. Jlsatnos, /. B. 'uasmanos, B. I1. Mapssnenko] ; M-Bo
obpaszoBanust u Hayku Poc. denepanuu, denep. roc. OIOIKET. 00pa3oBaT. yUpexIACHUE
BeIcul. obpa3oBanus "C.-IlerepO. roc. skoHoM. yH-T". - CII6. : U3a-Bo CIIGIDY, 2018. -
286 c. : mi. ABT. yKka3aHbl Ha Oo0JI. - AHHOT. Mapaj. pyc., aHri. - bubauorp.: c. 266-273. -
ISBN 978-5-7310-4034-1 : 0.00.

3. Ecaynoa C.II. HMHdopmanuoHHBIE TEXHOJIOTMH B  TYPUCTUYECKOW HMHIYCTPUHU
[DnexTponHbIil pecypc]: yuebHoe mocobme/ EcaymoBa C.I1.— DneKTpoH. TEKCTOBBIC
nanaele.— CaparoB: A Ilm Dp Memma, 2019.— 152 c.— Pexum mocryna:
http://www.iprbookshop.ru/80359.html

4. VIHHOBAaLMOHHBIK MapKeTHHI : y4eOHWMK nis OakanaBpuata u Maructpatypel / C. B.
Kapnosa [u np.] ; mon penakuueit C. B. KapnoBoit. — Mocksa : U3gatensctBo HOpaiir,
2019. — 457 c¢. — (bakanaBp u maructp. Axanemuueckuii kypc). — ISBN 978-5-534-
00354-3. — Tekcr : anekrponnbii / DBC Opaiitr [caiit]. — URL: https://www.biblio-
online.ru/bcode/432149
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MHHOBaIMOHHBIN MEHEKMEHT : yueOHuK it By3oB / JI. I1. I'onuapenko, b. T. Ky3nernos,
T. C. bynsimena, B. M. 3axaposa ; nozg o6meit penakuueit JI. I1. ['onuapenko. — 2-e u3f.,
nepepad. u gon. — MockBa : MznatensctBo IOpaiit, 2019. — 487 c. — (Bricuiee
obpazoBanmue). — ISBN 978-5-9916-7709-7. — Tekcr : snextponnsiii // OBC IOpaiit
[caiiT]. — URL.: https://www.biblio-online.ru/bcode/432166

7.2. JlonmotHUTEIbHAS JIUTEpaTypa

. AnekceeBa, M. b. AHann3 WHHOBAIMOHHOW NEATEIBHOCTH : YUYCOHUK WU TPAKTUKYM IS
OakanmaBpuata u Maructparypel / M. b. Anekceea, II. II. Berpenko. — Mockaa :
MznarensctBo FOpaiit, 2019. — 303 ¢. — (bakanaBp u Maructp. AKaaeMUYECKUi Kype). —
ISBN 978-5-534-00483-0. — Tekct : oanektponnbii // DObC IOpait [caiiT]. —
URL: https://www.biblio-online.ru/bcode/433247

. bylinenko, B. ®@. VHHOBanmu B COIMAIBHO-KYJIBTYPHOM CEpPBUCE U TypHu3Me : ydeOHOe
noco6ue / B. @. byiinenko. — Kpacunonap : FOxubIit mHCTHTYT MeHeDKMeHTa, 2008, — 292
c. — ISBN 2227-8397. — TekcT : 3IIeKTpOHHBIN // DIEKTPOHHO-OMOIHOTEYHAs] cCUCTEMa
IPR BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru/9587.htmi

Cadponosa, T. H. InHOBanuu B TOCTHHUYHOW JAeATeIbHOCTH : ydeOHoe mocobue / T. H.

CadponoBa. — Kpacnosipck : Cubupckuii penepansubiii yauusepcutet, 2018. — 156 €. —
ISBN 978-5-7638-3948-7. — TekcT : 27eKTpOHHBIN // DAEKTPOHHO-OMOIMOTEYHAs CUCTEMA
IPR BOOKS : [caiit]. — URL.: http://www.iprbookshop.ru/84355.html

CrnmpunonoBa, E. A. YrpaBneHre HHHOBAIIUSAMHY : yYeOHUK U IPAKTUKYM I OakaiaBpuara
u maructparypsl / E. A. CniupunonoBa. — Mocksa : M3natensctBo KOpaiit, 2019. — 298 c.
— (bakanaBp u maructp. Axagemudeckuii kypc). — ISBN 978-5-534-06608-1. — Texkcr :
anektponHsii // DBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/442024
Tkauenko, A. C. VHHOBamMM B YIPaBICHYECKOW JEATEILHOCTH PYKOBOIUTENeH (Ha

npuMepe CouuanbHbIX yupexaeHnuit) : monorpadus / A. C. Tkauenko, b. @. Ycmanos, K. U.
®danpkoBckas. — MockBa : MOCKOBCKHI r'yMaHUTapHbIi yHuBepcutet, 2014. — 186 €. —
ISBN 978-5-906768-12-4. — TekcT : 31€KTpOHHBIHN // DNEKTPOHHO-OMOIMOTEUHas cUcTeMa
IPR BOOKS : [caiiT]. — URL.: http://www.iprbookshop.ru/39676.html

OnaMOHICOH, OMH. B3aumopeiicTBue B KOMaHJIE : KaKk OpraHM3alluMd y4yaTcsl, CO3JaloT

MHHOBAIIMM U KOHKYPHUPYIOT B SKOHOMMKE 3HaHMM : mep. ¢ aHria. / OMu DAMOHACOH. - M. :
Dxemo [u gp.], 2016. - 318, [1] c. : wn. - (bubnuoreka CoepOanka ; T. 61). 3arn. u asT.
opur.: Teaming / Amy C. Edmondson. - bubnuorp.: c. 291-300. - Vka3.: c. 301-319. - ISBN
978-5-699-87246-6 : 1.00.

7.3. HopmaTuBHBIC IPABOBbIE JOKYMEHTBI M HHAS IPABOBasi HH(POpMaLHs
1. Konctutynus Poccuiickoit @enepanuu (MocieaHss peaakiys)
2. Tpynosoit koaekc P® (TK P®) ot 30.12.2001 N 197-®3 (mocnenusisi penakiysi)
3. I'paxxnanckuii kogexe PO (I'K P®) o1 30.11.1994 N 51-03 (nocnenHss peaaxius)
4. Hanorossiit kogekc PO (HK P®) vacts 1 o1 31.07.1998 N 146-®3 (nocneaHsis pegakius)
5. ®enepanbHblii 3akoH P® «OO0 ocHOBax TYpUCTCKOM JesTenbHOCTH B Poccuiickoii
®denepanun» ot 24 HOs0ps 1996 roma, Nel132-03
6. Ilocranosnenue I[IpaBurenscra P® ot 25.04.1997 N 490 (pex. or 01.02.2005) "O6
YTBEPXKACHUU MTPaBUJI IPEIOCTABIEHUS TOCTUHUYHBIX yciyr B Poccuiickoit @enepanyn”
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7. Ilpuka3z Munskornompazputusi PO ot 21.06.2003 N 197 "O06 yTBepkIeHUH TOJIOKEHUS O
TOCy/IapCTBEHHOW CHCTEeMEe KiIacCU(PHUKAIMM TOCTUHUI] U JAPYTUX CPEICTB pa3MelieHHs "
(3apeructpupoBano B Muntocte PO 21.08.2003 N 4996)

8. T'OCT P 50645-94 "Typucrcko-sKkcKypcuoHHoe oOcmyxuBanue. Kiaccudpukarms
rOCTUHHUIL"

9.T'OCT P 51185-98 "Typuctckue ycnyru. Cpencrsa pasmernienus. Oomue TpeboBanus"

10. T'octuHuyHOE W pecTopaHHOE Aeno, TypusM. COOpHUK HOPMATUBHBIX JOKYMEHTOB /
Cocrasutens: 0. Bonkos — PoctoB: dennkc, 2010.

7.4. UuTepHeT-pecypchl
C31Y pacnosiaraer AOCTYIOM uepe3 calT HaydHoW OmOmmorexu http://nwapa.spb.ru/

K CJIEAYIOIIUM MTOANMCHBIM 3JIEKTPOHHBIM PECYpPCaAM:
Pycckoasviunvie pecypcol

. DNEeKTPOHHBIE YYEOHUKU OJJIEKTPOHHO - Oubnmoreynoir cucremsl (DbC)
«AHOYKC»

. DNeKTpOHHBIE YYEOHUKHU AIEKTPOHHO — Oubanoreunoit cuctemsl (OBC) «Jlanby

o Hayuno-npaktuyeckue cratbu mo (QuHaHcaM U MeHeKMeHTYy M3maTenbckoro
noma «bubnuoteka ['pebeHHUKOBA»

o CraTpbu U3 MEPUONUYECKUX H3AAHMNA MO OOILIECTBEHHBIM U T'yMaHUTapHBIM
Haykam «/ct - Bero»

J DOHIMKIIONEINH, CIIOBAPH, CIIPABOYHHUKH «PyOpruKOoH»

o [TomHble TeKCTHI AMccepTanuii W aBTopedepaToB DIEKTpOHHAs bubamoTeka
Huccepramuii PI'b

J WNudopmannonno-npaBoBbie 6a3sl - KoHCynbpTaHT mttoc, ['apaHT.

AHIJIOSI3BIYHBIC pPecypChl

. EBSCO Publishing — moctynm k MyJIbTHAMCIHMIUIMHAPHBIM TOJTHOTEKCTOBBIM
0a3aM JaHHBIX pPa3IUYHBIX MHPOBBIX H3/aTENLCTB IO OW3HECY, JKOHOMHKE, (QHUHAHCAM,
OyXTraJTepCcKOMy yd4eTy, T'yMaHHUTapHBIM M E€CTECTBEHHBIM 00JacTsM 3HAHUH, pedeparam u
MOJTHBIM TEKCTaM MyOJHKAIMK M3 HAYIHBIX U HAYYHO-TIOMYJISIPHBIX JKyPHAJIOB.

. Emerald — xpymHeiimee MHpOBOE H3IATENBCTBO, CHCIHATH3UPYIOIIEECS Ha
SIICKTPOHHBIX JKypHaax M 0a3aXx MaHHBIX 1O 3KOHOMHKE M MEHEKMEHTy. MMeer craryc
OCHOBHOT'O UCTOYHHKA MPO(eCCHOHATBHOM HHPOPMAIIMHU IS TPEToIaBaTeliei, uccaeoBaTeNnei
U CIIELIMAJIUCTOB B 00JIACTH MEHEHKMEHTA.

B03MOKHO HCIIONIB30BaHHE, KPOME BBIIMIENIEPEYHCIIEHHBIX PECYPCOB, W JIPYTUX
SIIEKTPOHHBIX PECYPCOB ceT MHTEpHET.

7.5. NHble HCTOYHUKH
1. Caiitr BcemupHOW TypuCTCKOM opranm3zanuu Pexum pgoctyma: www.unwto.org Cait
MTOCBSAILEH AEATEIbHOCTH OPraHU3aMH, 3aHUMAOIIEICS BOPOCAMH MEKIYHAPOAHOTO TYpU3MA.
2. Caiit ®enepanbHOro areHTcTBa 1o Typusmy PO - Pexum noctyna: www.russiatourism.ru —
Ha caiite pa3MenieHsl HOpPMAaTHBHBIE aKThl, PErYJIHUPYIOIIHUE TYPUCTCKYIO HHAYCTpuio PdD,
CTaTUCTHUYECKUE JaHHBIE MO TYPUCTCKOW NESATEIBHOCTH B PETHOHAX CTPaHbl, HEOOXOoAaMMas
uHpOpManus A NPEANpUITU cephl Typu3Ma U TOCTEPUUMCTBA.
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3. UHHOBanMOHHOE pa3BUTHE TypusMa H otTapixa B Poccum - Pexum pocryna:
http://www.innovprom.ru/innovacionnoe-razvitie-turizma-i-otdyxa-v-rossii -. Ha caiiTe coOpaHbI
OCHOBHBIC HAINPABJICHHUSI HHHOBAIIMOHHOTO PAa3BUTHUS WHAYCTPUH Typu3Ma U TOCTEIPUHUMCTBA B
Poccun.

4. VnHoBaumu u TexHosoruu - Pexum nocryma: http://www.itportal.ru/ -. DiIeKTpOHHBIHA
KypHaJl, B KOTOpoM pacckasbiBaetcs 00 [T, T, untepHeT HOBOCTSIX, rajKeTax, HOBUHKA HAyKU
U TEXHUKH.

5. HoBoctm 00 wuHHOBamusx B Mupe - Pexxum pocryma: http://www.innovanews.ru/ -.
Marepuanibl U mnpecc-penusbl  3anmaaHbix CMUW u  Hayunbix opranuzamuii. ['noccapuid,
CIPAaBOYHHUK 00Pa30BATEIbHBIX U HAYUHBIX YUPEKICHHMN.

6. DHimKIoneauss MapkeTuHra — Pexxum poctyna: http://www.marketing.spb.ru/about/ Cpenu
MaTepHaJoB caiiTa B CBOOOJHOM JOCTYIE: 00pa3oBaTeIbHbIe CTaThi, MOHOTpa(uH, PparMeHThI
U TIOJHBIC TEKCThl KHUT, y4EOHWKH, H30paHHBIC MyOJHMKAIIMM BEIYIIUX >XYPHAIOB, KYpPCHI
JICKIUH, TMpaKTUYECKUEe MPUMEphl pabOThl pealibHbIX MPEANPUATUH, PYKOBOJCTBA, CCHUIKM Ha
JIpYTrHe UCTOYHUKH HWH(OPMALIUU.

8.MartepuanbHo-TexHUYeCcKasi 0a3a, UH(POPMANIMOHHBIE TEXHOJIOTHH, IPOrPaAMMHOe
o0ecrnieyenue U MH(POPMAIMOHHBIE CIIPABOYHbIE CHCTEMBI

Ne i/ | HaumenoBanue

1. CHGI_II/IaJ'II/BI/IpOBaHHBIe KJIaCChl AJI IIPOBCACHUA JICKLII/Iﬁ H IIPAKTUYICCKHX 3aHATUH

2. CHeHI/IaHI/BI/IpOBaHHaﬂ Mebens U oprepeacTBa: aylMTOpUN U KOMIIBIOTCPHBIC KJIACCHI,
O60py,Z[OBaHHbIe mIocaa04YHbIMHU MCCTaMU

3. Texunueckue cpencrsa o0yueHus:: IlepcoHanbHble  KOMIBIOTEPHI;  KOMIIBIOTEPHBIE

BuzieodaiioB B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

Ilpozpammnisie, mexnuueckue u 31eKmMpoHHble CPEOCMEa 00YyUeHUA U KOHMPONA
3HAHUI CMYOEHM08:

[TakeTsl mporpamMmHoro oOecrieueHusi OOIero Ha3HaueHus (TEeKCTOBBIE PEAaKTOPHI,
rpaduuecKue peaaKkTophbl).

Kypc Bkirouaer ucnosib3oBaHUe mporpamMmHoro obecreueruss Microsoft Excel, Microsoft
Word, Microsoft Power Point aas MOArOTOBKM TEKCTOBOIO M TaOJUYHOTO MarepHaa,
rpadu4ecKux UILTIOCTPALUi.

Metoapl  0OydeHUS TMPEanojaraloT HCIOJIb30BaHWE HMH()OPMAITMOHHBIX  TEXHOJOTHIMA
(KOMIBIOTEPHOE TECTUPOBAHHE, AEMOHCTPALIUS MYJIbTUMEIUHHBIX MaTEPUATIOB).

3aneiicTBoBaHbl MIHTEpHET-CEPBUCHI M AJIEKTPOHHBIE PECYPCHI (CIIPaBOYHBIE CUCTEMEBI, H-D,
Koncynbrant mnm I'apaHT, MOMCKOBBIE CHCTEMBI, 3JEKTPOHHAs IMO4YTa, NMPO(hecCHOHAIbHbIE
TEMaTW4eCKnue 4dYaThl W (QOPYMBI, CHCTEMBl ayAuo W BUACO KOH(MEpEeHIWi, OHIaiH
SHIMKIIONEUH, CIPABOYHUKU, OMOIMOTEKH, SJEKTPOHHBbIE yuyeOHble U Y4eOHO-METOANYECKHE
MaTepuabl).

JlonmyckaeTcst MpUMEHEHHE CHCTEMbl JHUCTAaHIMOHHOTO OOYyYeHHs C HCIOJIb30BAHUE
mwiatpopm TEAMS, Zoom, Skype for Business, C/IO Moodle

NHpopmManMOHHBbIE CIPABOYHbIE CHCTEMBI:
1. TlIpaBoBas cucrema «I apant-UHTepHeT» [DneKTpoHHBIN pecypc]. — Pexxum mocryna: http: //
WWW.garweb.ru.
2. TlpaBoBas cucrema «Koncynbrantllnrocy [DnekTponHsiil pecypc]. — Pesxum noctyma: http:
/I http://www.consultant.ru/
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http://www.realtitul.ru/
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