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1. IlepeyeHpb NIaAHUPYEMBIX Pe3yabTATOB 00y4eHUsI MO JMCHUIJINHE, COOTHECEHHbIX
¢ IVIAHMPYEMbIMH pe3yJIbTaTaMH 0CBOCHHsI 00pa30BaTeIbHOM NPOrpPaMMbl

1.1.
OBJIAACHUC CICAYIOIIUMHU KOMIICTCHIIUAMM:

Hucummumna B1.0.20 «IIpogakT 1uieiCMEHT M KHHOMEpPYEHAAW3MHI» O00eclednBaeT

Taonuua 1
Koo Haumenosanue Koo  smana | Haumenosanue smana oceoenus Komnemenyuu
KOMnemeHyuy | KoMnemeHyuu 0cB80eHUs.
KOMAnemeHyuu
OIIK-7 croco0eH yanteBath | OITK-7.3 COoCcOOHOCTH ~ OTOWMpAaTh  OpPTaHM3AIMH  JUIA
3(p¢dexTsl M MOCIeICTBUSL pa3paboTku " pa3MeIeHus PEeKIIaMHBIX
cBoell mpodeccHoHanbHOM MaTepHalioB, HEOOXOOUMBIX JUI1 IPOJBIKCHHS
JIeSITeIIbHOCTH, cienys nponykuun CMU, nponBiKeHns HHTEpHET-caiTa
NPUHLUIIAM  COIMAIBLHOMN nponykuun CMM B THOMCKOBBIX  CHCTEMax;
OTBETCTBEHHOCTH CIOCOOHOCTH OpraHU30BaTh HPOEKTHI,

HampaBJICHHbIE HA TIOBBIIICHHE Y3HABAEMOCTHU
npoaykimun CMU, Bkirovass OJIarOTBOPHUTENBHBIC

MEpPONPUSITUS

1.2. B pe3ynbraTe OCBOCHUS TUCIHILINHEI Y CTYIEHTOB JOJDKHBI OBITH CHOPMUPOBAHBIL:

oosmactu CMU (535, xox B/01.6)
‘TpynoBble NEUCTBUSA:

. MOMCK M OTOOp OpraHm3alni, OCYIIECTBIISIOIINX
MapKETHHTOBBIC HCCIIEJOBaHMS, MPOBOSIINX
COLIMOJIOTHYECKHE OTPOCHI, MIPeAoCTaBIeHNEe HHPOpManny
1 OKa3aHHE WHBIX YCIYTr, HEOOXOOMMBIX IS aHaIn3a
CUTyallUy Ha pbIHKe npoaykuuu CMU;

. KOHTPOJb  BBINOJIHEHUS JOTOBOpa, MpPHUEMKA
pe3yIbTaToOB MapKEeTHHTOBOTO HCCIIeIOBaHMUA,
COLIMOJIOTHYECKOTO  OMpOCca, HHBIX paboT U yCHyT,
HEOOXOMMMBIX AN aHAJW3a CUTYyallMd Ha pBIHKE
mpoaykiun CMU.

OT®: pa3paboTka MAapKETUHTOBOM CTpaTeruu  JUis
mpoaykiuun CMU (535, kox B/02.6)

TpynoBblE NEHCTBUSA:

. MpPEJCTAaBICHUE  MPOCKTOB  YHPABICHYECKHX
pemieHH 1O  TIpojaBMXKEHMI0  mpoxykmmu  CMU
PYKOBOJICTBY OpTaHU3AIIH.

OT®: opranusanus MEpONPHUIATHH, CHOCOOCTBYIOUIIX

yBeJIUUeHHUIO nmpoax npoaykimu CMU (535, kox B/03.6)
TpynoBblE NEHCTBUSA:
. MOUCK U OTOOp OpraHm3alyi, OCYLIECTBIISIOIINX

pa3paboTKy M pa3MEIIeHHE pPEeKIAMHBIX MAaTepHaoB,
HEOOXOMMMBIX JUISI TPOABIDKEHHs mnponykumu CMU,

MPOABIKCHWE HHTEpHeT-calita mpoxaykimmun CMU B
[IOMCKOBBIX CUCTEMAX;
° opraHusauusi IPOEKTOB, HAIpaBICHHBIX Ha

MOBBIIIEHHE y3HaBaeMocTu mnpoxykuun CMHU, Bkmodas
071arOTBOPUTEILHBIE MEPOIIPHUSATHSI.
OT®: xoHTpodb M oueHKa 3(P(HEKTUBHOCTH pE3yIIbTaToB

npoaBrkeHus npoaykuun CMU (535, kox B/04.6)
TpynoBble neHCTBUSA:
. MOMCK W O0TOOp OpraHu3alnui, HPOBOJISIIUX

COITMOJIOTMYCCKHUE OITPOCHI, 3aKJIIOYCHHUE JTO0TOBOPOB Ha

Tabnuua 2
OTD/TD Koo smana Peszyromamer 06yuenus
oceoenus
KoMnemenyuu
OT®: opranmzamms MapKeTHHroBBIX ucciemoBanmii B| OITK-7.3 HeoOxoanmele 3HAHUS:

OCHOBHBIE  IIPUHLIMIIBI
pEKJIaMHON KaMITaHUU;
METOJbl OLEHKHU MO3UIMN HHTEPHET-
caifTa B MOUCKOBBIX CUCTEMAX;

OCHOBBI MPOEKTHOM JEATEIbHOCTH;

OpraHu3anuu

KOpIIOpaTHBHEIE CTaHJapTHI,
periaMeHTsl ¥ WHBIE  JIOKAJbHBIE
HOPMAaTHBHBIE aKTHI, PEryJIHPYIOLINE

npoheCCHOHANBHYIO ISSITIBHOCTb.
Heo0xoaumble yMEHUS U HABBIKU:
HCIIOIB30BAaTh COBPEMEHHBIE
HHPOPMAINOHHO-
KOMMYHHKAIIHOHHBIC TEXHOJIOTHH, B
TOM YHCJIE UHTEPHET-TEXHOJIOTHH;

BBICTYTIaTh Ha My OJIUYHBIX
MEpPONPHUATUAX C  JOKIaJaMH H
Mpe3eHTALUAMY;

BECTH JICIIOBBIE MIePErOBOPHI,

YCTaHABJIMBATh JICJIOBbIC OTHOLICHUS C
mapTHepaMu (KJIHCHTaMH);

COCTaBISIT  JIOTOBOPBI  IPaXkKIaHCKO-
NpaBoOBOTO  Xapakrepa, O(OPMIATH
HEOOXOJMMYI0 YYETHYIO M OTYETHYIO
JOKYMEHTALHIO.




[IPOBEACHUE COLIMOJIIOTUUECKUX ONPOCOB;
. pa3paboTka CHCTEMbI NOKa3aTelned Uil OLEHKH
S(QEKTUBHOCTH  MEpOIpPUSTHH 10  NPOABHKEHHIO
npoaykiuun CMU,;

. OpraHu3aIus cbopa nHdopManuu 00
y3HaBaeMoCTH  mpojBuraemoil  mpoxykuuu  CMU,
YAOBJIETBOPEHHOCTH oTpeduTeNeH, MHEHHH
moTpeOuTeNe 0  XapaKTepPUCTHKaxX  IPOJBUTAEMOM
[TPOAYKIUH;

. pa3paboTka MpPEATOKEHUH 110 KOPPEKTUPOBKE
cTpaTeruii ¥ mporpaMM IpoABIKeHus npoaykunu CMU.
OT®: onpenenenne ¢Qopmata, TEMaTHKH U OIICHKA
MaTepuaia JJI HOBOrO MPOAYKTa TeJlepaaroBeIaTeIbHbIX
CMMU (811, xog A/01.6)

TpynoBble NEHCTBUSA:

. COTJIACOBAHHE TEMATHKH HOBOTO TIPOAYKTA C
[PYKOBOZICTBOM KaHaa.
OT®: mnoaroroBKa cO3JaHHSA CICHAPHOTO MaTepuaa

HOBOTO TIpoaykTa (811, kog A/02.6)
TpynoBblE NEHCTBUSA:

. KOHTPOJIb ~ CPOKOB  BBINOJIHEHUS  paboT Mo
[TOJIrOTOBKE CIIEHAPHOT'O MaTepuaa.

2. O0bem 1 MecTO IUCHUILIUHBI B cTpyKType OII BO
O0bem aucnunauubl. OOmAs TPYAOEMKOCTh TUCHHUILIMHBI COCTABISIET 4 3a4€THBIX
enuHuilpl, 144 akanem.yaca, 108 acTpoHOM. 4acoB.
JucuunnuHa peanu3yeTrcss ¢ [PUMEHEHHEM JUCTAHIIMOHHBIX 00pa30BaTeNIbHBIX
texHojoruii (nanee — J10T).

Tabauua 3
Bun paboTer TpynoeMKocThb
(B akaj.9acax/acTpPOHOMHY.IACHI)

O0u1asi TPy/10eMKOCTh 144/108
KonrakTHasi pa0oTa c mpenogaBaTejieM 38 (B ToM uncIe 2 4. KOHCYJIbTauum)/28,5

Jlexunu 16/12

[IpakTHdeckue 3aHATHS 20/15
CamocrosiTe/ibHasi padoTa 106/79,5
Kontpoanb
DopMBI TEKYIIET0 KOHTPOJIS YCTHBIH orpoc, pedepar, Kelic-3ajaHue
@DopMa NMPOMEKYTOUHOI aTTecTAlMHU 3auer c oueHkoii — 6 cemectp

Mecrto aucuuniuabl. YuebHas aucuuruimHa b1.0.20 (3 kype 6 cemecTp) OTHOCHTCS K
0a30BbIM JHUCIIUIUIMHAM HampaBlieHUs] MoAroToBkH OakanaBpoB 42.03.01 «Pexmama u cBsizu ¢
0O0I11eCTBEHHOCTBIO.

«BXomHBIMI» Ui €€ OCBOCHHUS SIBISIIOTCS 3HAHWS, YMEHHS M HABBIKH, MOJyYCHHBIC
o0yyaromuMuCs B Mpoliecce M3y4eHMs CIelyrolluX AUCHUILINH: «BBeneHue B mpodeccutor,
«OCHOBBI TEOpHMH KOMMYHHUKarum», «Pabora ¢ TekctamMum B peKilamMeé U CBs3SX C
o01ecTBeHHOCThIO» U «lIcHXoJorust MaccoBBIX KOMMYHHMKauui», «lcropus wuckycctBa u
nu3aitHay, «ctopus pexiiaMby.

JlMcuuIUIMHA 3aKJIaJbIBaeT TEOPETUYECKUH M METONOJIOTMYECKUH (QyHIaMEeHT s
OBJIQ/ICHUST OOYYAIOMIMMHUCS CIETYIONMMH JACIHUILUTHHAMHA TPO()ECCHOHAIBHOW TOATOTOBKH:
«COOBITHIHBIN MapKeTUHI», «YIpaBieHHe OpEeHIOM CpelCTBaMM peKJIamMbl U CBs3ell ¢
OOIIECTBEHHOCTHIO», «TEeXHOJOTHH YIpaBIIeHUs] OOIIECTBEHHBIM MHEHHEM», «YTpaBIcHHE
OPOEKTAMH B pEKIaMe€ U CBA3AX C OOIECTBEHHOCTBIO», a Takke I HPOXOXKICHUS
MIPEIUTUIOMHON MPAKTUKNA U UTOTOBOM TOCY/IAPCTBEHHON aTTECTALlAH.




3HaHUs, YMCHUS M HAaBBIKH, MOJyYCHHbBIC MPH WU3YYCHHH IUCIUTUIMHBI, HCIIOIB3YIOTCS
CTYZICHTAMH IIPH BBIMIOJTHEHUH BBITYCKHBIX KBATN(UKAIMOHHBIX paboT.

OcBoeHME KOMIICTCHIIMM TOTOBUT OOYyYaromerocss K PEHICHUI0 MPOCKTHOTO |
MapKETUHTOBOTO THIIOB 33/1a4 B Oy ymiei npoecCuOHATBHON 1eATEIIbHOCTH.

JIocTyn K cuUCTeMe TUCTAHIMOHHBIX O0Pa30BaTEIbHBIX TEXHOJOTHH OCYIIECTBISCTCS
KOKIBIM OOYYarOIIUMCS CaMOCTOSTEIBHO € JIO0Oro ycTpoicTBa Ha moprane: https:/sziu-
de.ranepa.ru/. I1apoap ¥ JJOTUH K JTUYHOMY KaOWHETY / MPOGUITIO MPETOCTABISICTCS CTYJAEHTY B
JIeKaHare.

Bce ¢opmbl Tekyimero KOHTpOJIs, MPOBOAMMEIC B CHCTEME JUCTAHIIMOHHOTO O0YYEHUS,
OLICHUBAIOTCSI B CHCTEME JUCTAHIIMOHHOTO o0y4deHus. JOCTyn K BHIEO W MaTepHajaM JIEKIUi
NPEJOCTABIISIETCS. B TEUEHUE Bcero cemectpa. JlocTynm Kk KaxaoMmy BHIY pabOT M KOJHMYECTBO
IOMBITOK Ha BBHIMOJHEHUE 3aJaHHUs MPEJOCTABIACTCS Ha OrPAaHUYEHHOE BpPEMS COIJIAaCHO
periiaMeHTy JTUCHMIUIMHBI, onyOoimkoBanHomMy B CJ1O. IlpenonaBarenp  OLlEHUBAET
BBINOJIHEHHBIE O0y4aromuMmcs: paboTel He mo3aHee 10 pabounx AHEH Mmocie OKOHYAaHUS CpPOKa
BBITTOJIHECHHUSI.

3. Coaep:xanue U CTPYKTYPA AWM CUHUILIHHBI
3.1. Yueono-memamuueckuii nian

Taonuuya 4
Obvem Jucyunaunsl (Mo0ys), yac. Dopma
Koumaxmmnas paboma obyuarowuxcs meKyujezo
¢ npenodasamenem KOHMpOos
o Haumenosanue mem 10 8UOAM YUeOHbIX 3aHAMUL ycnesaemocm
o n/n Bcee wox
(pazoenos) o CP u-,
J JIP m | Kcp ApoMENCYmOt
Holl
ammecmayuu
Ounas ghopma odyuenus
Ucrtopust Product | 14 2 2 10 YO
Tema 1
Placemen
Buaer product placement. | 14 2 2 10 YO, K3
Tema 2 BH3§lanLHLH‘/'I TPOJIAKT
TUIPHCMEHT (visual
product placement)
MepuaHgaii3uHr: 12 2 10 YO, P
Tema3 | OCHOBHbIE TOHATUS U
orpezieIeHus
MepuaHgaii3uHr: 14 2 2 10 Yo, P
Tema 4 OCHOBHBIE TMOHATUA U
onpe/iesIeHusI
ITotpeburenn 14 2 2 10 YO, P
Tema 5 | KMHOUPOM3BOJCTBA  KaK
00BEKT peanu3ann
MepUaH/aii3nHra
VYupasnenue 14 2 2 10 YO, K3
Teva 6 accopTHMeiHTHOﬁ
MO TUKOMN
KHHOIIPOU3BOJICTBA
Mecta nponax OHICTOB B 14 2 2 10 VO, P
kuHoreatpax (Points of
Tema7 | Sale) wu  TpebGoBaHus,
NPEIAbSBISCMbIE K WX
OpraHu3aIu
CepBuc B obcnyxxuBanuu | 14 2 2 10 YO, P
Tema 8 MOKyTaTese Kak oJHa U3
COCTABJISFOIIMX
MepyaHIal3uHr-MUKCa




Obwvem oucyuniunvl (MOJYIs), uac. @opma
Konumaxmmuas paboma obyuarouuxcs meKywezo
¢ npenoodasamenem KOHMPOTIsi
Haumenosanue mem no 8Udam y4eOHbIX 3aHAMuUl ycnegaemocm
Ne n/n Bcez wox
(pazoenos) o CcP u,
Ja JIP 3 | KCP npoMeaicymon
HOU
ammecmayuu
Ounasn ¢popma odyuenusn
BurpurncTuka kak 12 2 10 YO, P
Tena 9 | HHCTPYMEHT
BU3YyaJbHOTO
MepyYaHJaii3uHra
Tema 10 OreHka 3(13(1)CKTI/IBHOCTI/I 20 2 2 16 YO
MepyaHaaii3uHra
Koncynpramus 2
3auer ¢
[TpoMexkyTOoUYHas ATTECTALUS OLICHKOH
144/ 2*
Beero: 108 16/12 20/15 106/79,5

*KoHTaKTHas caMOCTOSATENIbHAs paboTa HE BXOIUT B OOIIHI 00HEM YaCOB TUCIUTUIAHBI
YO* — ycTHbIif ompoc
T** — TecTupoBanue
P*** — pedepat

3.2. Cooepircanue Oucyuniunsl
Tema 1. UcTtopus Product Placement.
Hctopuss BO3HMKHOBEHMs NPOAAKT IIDMCMEHTa Ha amepukaHckoM TB. CraHoBineHnue
mapkeTrHroBoro PR kak product placement B kuremarorpade. Mcropus pasmemienus Product
placement B kuHOMHAYCTpHH ¢ pekiIamMHbIMU LessaMu. Mictopus Product Placement B Poccun.
Tema 2. Buabr product placement. BusyaabHslii npoaakt mmiicment (visual product
placement).
[ToaTumel MpoAAKT MIdMCMEHTA: YCTHBIM (MM BepOaIbHBIN) - dpaza (quayor), pekiaMupyromas
IOPOAYKT, YCIYTy WIH KOMIAHMIO; HEYCTHBIM (WiIM HeBepOalbHbIN) - 3BYK, SBISIOLIUICS
HEOThEMJIEMBIM CBOMCTBOM (MHOrAa - YTII, yHHKanbHBIM TOPrOBBIM MPEJIOAKEHHUEM) TOTO HIIN
MHOTO TMpoJyKTa. B3ammogeiicTBue akrepa ¢ MpOIyKTOM - KHHecTeTudeckuid( usage product
placement ). CocTaBHbIe YacTH MPOJAAKT IUIDMCMEHTA: KPOCC-MPOMOYIIIH, KHHOMEPYCH/Iai3UHT,
crioHcopckue nporpammel, talent Relations, nunensuposanue.
Tema 3. MepuaH/aaii3MHI: OCHOBHbIE IOHSITUS U ONpe/AeIeHH.
[Tonsitue mepuanaiizunr (merchandising) B kuHounayctpun. Llenu, 3anaum u cTpykTypa Kypca.
«Mepuangai3uHr». Mecto U poib B CTPYKType KypcoB «MapkeTHHr». MapKEeTHHI-MUKC H
TpeOOBaHUs, MPEAbSBIAEMBbIE K €r0 JIEMEHTaM C MO3ULUU MepyaHaii3uHra B KHHOUHIYCTPHH.
Mepuangaii3unr B kaHasie pacnpeneneHus. KoHkypeHTHble mpeumyliecTBa 3(p(GEeKTHBHOIO
MepYyaHJai3uHra B KUHOMHAYCTPUM. OTanbl (OPMUPOBAHMS U TEHIACHLUMU DPa3BUTUSA
Mepuannaiizunra B Poccuu u 3a pyoexoMm.
Tema 4. MepuaHAaii3uHI W CcHCTeMa CTUMYJupoBaHusi coObita(Sales Promotion) B
KHMHOMHAYCTPHUH.
Crpykrypa Kommekca «CTUMYIHUpOBaHHE COBITOMY». YIpaBlIeHHE NPOJAXKaMHU, MPIMOM
MapKeTHHT, paboTa MpoJaBIla-KOMMYHHKATOpa, pekjaMa B MeCTax Mpojax (KMHOTeaTpax).
Mertoab! BHYTpeHHeH pekiambl B kuHoTeaTpax. MHpopmanmonnoe odecneuenne POS nponpax.
DddexkTrBHOCTE BHYTpeHHEH pexinaMmbl B KuHOTearpax. POS-kommynukanuu. HopmaTuBHas
0a3a OCyIIECTBICHUS] MEpUaHAal3UHTa.
Tema 5. [loTpeduTe 1M KHHONPOU3BOACTBA KaK 00BbEKT peau3allii MepUYaHAaii3uHra.




[Torpebutens (customer) B mapkerunre. Kiaccudukamms moTpeOutTeneit (moxkymarenen -
buyers). Koneunbsie momb3oBarenu (end users). moTpeOUTeNbCKash MOTPEOHOCTH (customer’s
need). Ilomsarue «crerikxonaep» (stakeholder). VYmpapienue mnoBeneHHEM TOTPEOUTENS.
MapKeTHHTOBbIC HHCTPYMEHTBI, BIHSIOIINE HA MEXaHU3M MMOKYIKU. BUXEHBHOPUCTCKUE TEOPHUHU.
[Icuxoananmu3 u Oecco3HaTENbHBIE MOTHBBI COBeplieHUsT NMOKynku. Moxaens AIDA. ®aktopsi,
BJIMSIOIIME Ha U3MEHEHUS TOTPEOUTEIbCKUX MPEAIOUTCHHMN.

Tema 6. YnpaBJieHre aCCOPTUMEHTHOI MOJUTHKON KMHONIPOU3BOACTBA.

[Tonstue kunomponykra. Kraccudukanms KUHONPOAYKTOB. PemieHWss  OTHOCHUTEIBHO
KHHOINIPOAYKTA. YTpaBieHWe KHHONPOAYKToM. Adwuma. Ilonstue VYuukampHoe Toprosoe
[Mpennoxenne (YTII - Unique Selling Proposition). AKIMH B TMOIICPKKY OTACIBHBIX
kunouiasMoB. Crparerun «Push» u «Pully. IIpunmun DPSM — Distribution, Pricing, Shelving,
Merchandising.

Tema 7. Mecra npoaaxxk OwjeroB B KuHorearpax (Points of Sale) m TpeboBanms,
npeabsiBisieMble K UX OPraHU3aHH.

Tunsel kunotearpoB. HWHrepHer-Toprosns. Iloctpoenue o6pasa kuHOTeaTpa, aTmocdepa
KWHOTEaTpa, YYBCTBEHHBIC COCTABIIOUIME aTMOC(Epbl KHHOTEaTpa, TEXHUKU YCTPAaHCHHS
muckomdopTa BoCHpUATHsA. BHYTpEHHSsS TUIaHMPOBKA KMHOTEATpa, 30HAIBHOE PACIIONOKCHHE
psnom B kuHOoTeatpe. IlocnmenoBarenbHOCTh pa3MelleHMs Kacc B KuHoreaTpe. KaccoBoe
o0opynoBanue. BeiOop 1eNeBbIX ayAUTOPHI MPU MPOABUKEHUN U3BECTHBIX KHHOPEKHCCEPOB U
KMHOaKTepoB. IIporpaMMbl KOMMYHUKAalMM B MecCTax Hpofax. BuIbpl TOpProBoil pekiambl.
WucTuTymoHanpHas pekiiamMa: KOHIEHIHS MPOABIKEHUSI KUHOTeaTpa.

Tema 8. CepBuc B 00CJHy:KMBAHMU TOKYNaTejJeil KakKk OJHA U3 COCTABJAIIIUAX
MepYaHIaA3MHI-MHUKCA.

[Tpupona nokynaTreabCcKoro ceppuca. Y ciayru npu peanuzauuu. [loHsTHE ONTHMaIBHOIO YPOBHS
oOcinyxuBanusi. OCHOBHbIE  KOHLENIMU  TMPEACTaBIEeHUS  KUHONpoaykra. llpaBuna
pacrionoxxeHus: kunoaduin. Ayauonokas GpparMeHToB (GuiibMa. DKCIO3UIUS KHHOMPOYKITYHHB
MecTax mnpoaax. Kareropuiinelii MepuaHAai3uHr. [IpuHIUI COBMECTHOrO pa3MEIIeHUs,
IIpaBWJia COYETAaHUS KUHONPOAYKTOB B KaTeropuu. Ce30HHBIA MepuyaHAAl3UHI: YIpaBlieHUE
CE30HHBIMU MPOJAKAMHU.

Tema 9. BUTPHHHCTHKA KaK HHCTPYMEHT BU3yaJIbHOT0 MepYaHIaii3uHTa

[Tonsitue u Buasl BuTpuH. Knaccudukanus sutpus. [Ipouecc opopmienus BUTpuHsbl. [Ipremsl
odopmIteHuUs.

Tema 10. Ouenka 3pGpeKTHBHOCTH MepYaHIAW3HHTA

MeTtoibl o1ieHKH 3 EKTUBHOCTH. DTarbl OUEHKU 3PPEKTUBHOCTH MEepUaHJaii3uHra.

4. MaTtepuaJjbl TeKyLIero KOHTPOJIS yCIIeBaeMOCTH 00y4aromuxcs U (pOHI OLeHOYHBIX
Cpe/ICTB MPOMEKYTOYHOM ATTeCTALUM M0 JUCHUIIIIUHE

4.1. Dopmbi u MenoOvl MEKyuLe20 KOHMPONA yCneeaemocmu 00y4arnuuxca u
HPOMEIHCYMOUHOU ammecmayuu

4.1.1. B xone peanu3anuu IUCHUTUIMHBI UCTIOIB3YIOTCS CJIEIYIONNE METOABl TEKYIIETro
KOHTPOJIS YCIIEBAEMOCTH 00YJarOIIUXCA:

— IpY MIPOBEICHUH 3aHATHH JIEKLIMOHHOTO TUIA: YCTHBIN OIpOC;

— IIpH POBEJICHUHU 3aHATHI CEMMHAPCKOI0 THUIIA: YCTHBIHM ompoc, pedepar, Keiic-3a1aHus;

— IIpU KOHTPOJIE PE3yJIbTATOB CAMOCTOSITEIbHON pabOThI CTY/I€HTOB: YCTHBIN OIpoc.

Ha 3ansaTHsX Ui peleHns BOCIUTATENIbHBIX U YYeOHBIX 33124 MPUMEHSIOTCS CIeIyIoIIHe
(GbopMbI HHTEPAKTUBHOW PabOTHI: AUAJIOTO-TUCKYCCUOHHOE OOCYXKIeHHE MPOoOIeM, TOUCKOBBIN
METO/1, UCCIIEI0BATEIbCKUI METO/I, IEIOBBIE UT'PbI, Pa300p KOHKPETHBIX CUTYAIIHIA.

B cnywae peanuzauum aucummiuuHel B JIOT dopmar 3amaHuil agantupoBaH JUis
iatdopmsl Moodle.

4.1.2. 3a4er ¢ OLEHKOH MPOBOJUTCS C TMPHUMEHEHHEM CIICIYIOIIUX METOJOB. YCTHOE
cobeceJ0BaHuUE 110 BOIIPOCAM.



B cnydae mpoBeseHHMs NPOMEXKYTOUHOW arTecTallid B JUCTAaHIMOHHOM pEXHME
ucnonb3yercs miargopma Moodle u Teams.

4.2. Mamepuanbl mekyuieco KOHmpoJisi ycneeaemocmu
Bonpocul ona yemnozo onpoca
Tema 1

e Ilonsrue product placement.

e ( Kako# pekJIaMHOM LIeJIbI0 UCTIOIb30BANIKCH TeXHOIoruu product placement.

e Hasosure ocHoBHBIE cTaHOBIeHUA product placement B Amepuke u B Poccun.

Tema 2

e Tloabepute npumMepbl MOATUIIOB IPOAAKT IIDNHCMEHTA : YCTHBIHN (UM BepOaIbHbIN).

e [lpuBeaute npumMepbl B3aUMOICHCTBUS aKTepa ¢ MPOIYKTOM.

e Uepes KOHKpETHblE MPUMEPHl MPOJEMOHCTPUPYHTE COCTAaBHbIE YacTH MPOJAKT
IUIPHCMEHTA: KPOCC-TIPOMOYIITH, KHHOMEPUEHIal3UHT, CIIOHCOPCKUE Mporpammel, talent
Relations, nmuiieH3upoBanue

Tema 3

o [lonarue mepuanmaiizunr (merchandising) B KHHOMHTyCTpHUH.

e MecTo 1 poJIb MEPUYAHAAN3UHT B CTPYKTYpE KypcoB «MapKeTHHI».

e KonkypeHTHbIE TpeuMyIiecTBa d3PPEKTUBHOTO MepUYaHIali3MHIa B KHHOMHIYCTPHUH.

Tema 4

e CrpykTypa KoMIuiekca « CTUMYIUPOBAHUE COBITOM.

e  MeToabl BHYTPEHHEH PEKIIaMbl B KHHOTEaTpax.

¢ D(ddexTuBHOCTD BHYTPEHHEH pEKIaMbl B KHHOTEATPaX.

Tema 5

e [lorpebutens (customer) B MapKETUHTE.

e Kiraccudukarust notpedburenei(nokymnareneii - buyers).

e Koneunsie monb3oBarenu (end users).

Tema 6

e JloHsATHE KMHONIPOIYKTA.

e Knaccudukaryss KHHOMIPOTYKTOB.

e PemeHus OTHOCUTENBHO KMHOIIPOAYKTA. YTIPABIECHUE KHHOIIPOIYKTOM.

Tema 7

e Tumbl KHHOTEATPOB.

e lIHTEpHET-TOProOBIIs.

e [loctpoenue oOpa3a KuHOTEaTpa, aTMOchepa KHHOTeaTpa, YyBCTBEHHbIE COCTaBIISAIONINE
aTMoc(eppl KUHOTeaTpa, TEXHUKH yCTpaHEHHsI TUCKOM(OpTa BOCIIPUSATHUS.

e [lpupona nokynaTreabCcKoro cepBHca.

e VYciyru npu peanu3aium.

e [loHATHE ONTUMAIBHOTO YPOBHS 00CTYKUBAHHUS.

e (OCHOBHbIE KOHLENIUY NPEACTABIECHUS KHHOIPOAYKTA.

e JloHsATHE U BUIBI BUTPUH.
e Knaccugukanus BUTpHUH.
e [Iponecc opopmieHns BUTPUHBIL.
e IIpuemsl opopmieHus.
Tema 10
e Meronb! onieHKH 3¢ (HEKTUBHOCTH.
e Dranbl olIeHKH () (PEKTUBHOCTU MepUaHIaii31HTa.

Temvbl pechepamos



Tema 3
e  Opranmzanus cayObI (0T/eNa) MEpUaHIai3MHTa U ayTCOPCUHT.
e bynymee mepuannaiizuara 1 POS-koMmmyHuKanui.
Tema 4
e BapuaHTel aBTOMaTH3aI[MU PO3HUYHBIX [IPOJAXK OMIIETOB B KHHOTEATpaXx.
e Cnenuduka MepuaHaai3uHra 3a pyoexom.
Tema 5
o TenneHnuu pa3BUTHS MEpPUYAHIAN3UHTA B KHHOUHIYCTPHUU.
e Cocrapnstonue mousaTust «Conveniencey.
Tema 7
e [luxi pa3BUTHS POZHUYHOU TOPTOBIU B KHHOUHTYCTPHH.
e Koeco pureiina B mapkerunre (Wheel of Retailing Concept).
o TpebGoBanusi, MPEABSIBISIEMBIE K TOPTOBITY MPOTYKTOB KHHOWH TYCTPHH.
Tema 8
e UMMk, TPEHUHTH, KapbePHBINA POCT.
e MexaHu3M yIpaBieHUs MOTPEOUTENHCKOTO MOBEICHUS.
e JIUCKOHTHBIE U MAapKETHHIOBBIE MPOrPAMMBI PO3HUYHOIO TOProBIa B O0NacTU
KHHOUHTYCTPHH.
Tema 9
o [lcuxoduszuka u NCUXO(PU3NOIOTUS B IPAKTUKE MEPUYAHIal3MHTOBOM JEATEIbHOCTH.
e CompoBOXKICHHE MOKYIKU KHHOTIPOTYKIIHH.
e (BeTOBOW qU3aiiH KHHOTEATpa.

Keiticosvie 3a0anus
Tema 2
KpyrmHbie KoMITaHuH, 001a1aI0IUE TOCTATOYHBIMU PECypCaMu, IaBHO YXKe MPHUIILIN K BEIBOY,

YTO TOPa3a0 SKOHOMHUYHEE U AP(HEKTUBHEE UCIIOIBL30BATh MPOAAKT MIDHCMEHT B COBOKYITHOCTH
C JIpyroro pojia AesTeapbHoCcTAMU. TakuM oOpa3oM, Co3/1aeTcsi KOMIUIEKCHAsI porpaMma
MPOJBMKEHHUSI IPOIYKTA WM YCIYTH HA PHIHOK, YTO MO3BOJISET KOMIIAHUSM O3HAKOMHTh
LEJIEBYIO ayIUTOPHIO C Pa3HBIMU CTOPOHAMU MPEAaraeMoro npoayKTa.

Onpenenure, KOrjaa NpOAAKT INIPMCMEHT CTAHOBUTCS COCTABHOM YacCThIO TAKMX IIPOrpaMM, Kak:
. Kpocc-npomoymx

. Kunomepuenaait3uar

. CrnioHCcOpcKHEe TPOrpaMMBI
. Talent Relations

. JInuen3upoBanue

Tema 6

Beixon ¢uiabMa HIMPOKO aHOHCHUPYETCS W pEeKJIaMUpPYyeTcs, M Ha IUIaKaTaX MOXKET OKa3aThCs
MMEHHO TOT Kajp, TJie repoil pa3roBapuBaeT 1o MOOMILHOMY TeJe(OHY BIOJIHE ONpPEIEICHHON
MapKy WM POKOBBIM B3IJIIOM CMOTPHUT M3 MOJ OYKOB OPUTMHAIBHOIO U BECbMa Y3HABA€MOI'O
¢dacoHa. DTOT METOJ] UMEET U OOPATHYIO 3aBUCUMOCTh: KOMIIAHUSI HAUMHAET CTPOUTH PACKPYTKY
cBOEro OpeH/ia Ha OCHOBE (puibMa, Jesasi peKiaMy TakuM 00pa3oM U ceOe, 1 KUHOJICHTE.
[TpuBHuAeTE TPUMEPHI CIIOIB30BAaHUS €TOJI0OB KPOCC-TIPOMOYIIIEHA B KHHOMHAYCTPHUH.

4.3. Ouyenounsvie cpedcmea 0711 NPOMENHCYMOUHOU ammecmayuu
Taoauua 5(1)

Koo Haumenosanue KomnemeHyuu Koo omana | Haumenosanue amana 0CB0O€HUA
Komnemernyuu 0CBO€HUA Komnemernyuu
KomnemeHyuu




OIIK-7 criocobeH yunthiBath dddekter | OIIK-7.3 CHOCOOHOCTH OTOMpaTh OpraHU3alud s

u NOCJICACTBHUA cBoeH pa3p360TKI/I n  pasMCUICHUA  PCKIIAMHBIX
HpO(l)eCCI/IOHaHLHOﬁ MaTepualiosB, H€06XOZlI/IMLIX JJIA
JACATCIBbHOCTH, ciaenys MMPOABUKCHU A MpoAYKIUN CMI/I,
MMpyuHIUIIaM COIMaIbHOM MMPOABUKCHU HHTCpHeT-CaﬁTa MMpOoAYKIIUN
OTBCTCTBCHHOCTHU CMMU B NOMCKOBBIX CUCTEMaAX,; CIIOCOOHOCTE

OpraHn3oBaTh MPOCKTHI, HAIPABJICHHBIE Ha
IIOBBIIICHHUEC Y3HaBa€MOCTH TIPOAYKIINHA

CMU, BKJTIOYAst OIaroTBOpUTEIHEHBIC
MEpOIPUATHS
Tabauua 5(2)
Oman ocsoenus | Ilokazamens oyenusanus Kpumepuii oyenusanus

KOMRemeHyuu
OIIK-7.3: cnocobHOCTh O0TOMpath | CTymeHT Bmazeer HaBbiKamu | CTyZEeHT TpaMOTHO OOOCHOBBIBaET BBIOOD
OpTaHM3alMK Ul pa3pabOTKM W | MPOEKTHOM  AEATEIBHOCTH, | ITAIOB peanu3anun MPOEKTa 1o
pa3MerieHus pEeKJIaMHBIX | CHOCOOEH OpPraHU30BaTh | MPOABMKEHHIO  NPOAYKIHH, MOTHUBHPYET
MaTepuagoB, HEOOXOAMMBIX Ul | MEPONPHATHE WM KaMIAaHHWIO | IeJIecO00pa3HOCTh OpraHM3allid B paMKax
npojBrkeHus npoaykiun CMU, | mo MOBBILICHHUIO | IPOEKTa MEPONIPUATHH M UX MPOTHO3UPYEMBbIit
NPOJBIDKEHNS] ~ MHTEpHET-CaiiTa | y3HaBaeMOCTHU MPOAYKIIHH. s dexr.
nponaykiun CMU B TIOMCKOBBIX
CHCTEMAX; CIIOCOOHOCTH
OPTaHH30BATh MIPOEKTHI,
HalpaBJCHHbIE HA IIOBBIIICHHE
y3HaBaeMocTH nponykuuun CMU,
BKJIIOYass ~ OJaroTBOpUTEIHbHBIC
MEpOIIPUATHS

B ciyyae nmpuMeHeHuUs AUCTAHIIMOHHOTO PEKUMa MPOMEKYTOYHOU aTTECTAllMM OHA TTPOBOIUTCS
cienyomum  obpazom: yctHo B JOT/mUcbMEHHO ¢ NPOKTOPUHTOM/ TECTHPOBAHUE C
MPOKTOPUHTOM. J[JIsl YCIIEIITHOTO OCBOGHHUSI Kypca yJalleMycsi peKOMEHIYETCsS 03HAKOMUTBCS C
JUTEepaTypoid, pa3MeIlIeHHO B pasnene 6, U MaTepuaiamu, BbuioxkeHHbIMU B JJOT.

Ilepeuens 6onpocos 011 N0020Mo6KuU K 3auemy

Hcropust Product Placement.

Hcropus BOZHUKHOBEHUS MPOJAKT IUIDMCMEHTA HA aMEpPUKAaHCKOM TB.

CranoBnenue MapkeTuHroBoro PR kak product placement B kunematorpade.

Hcropus paszmemienus Product placement B KHHOMHAYCTPHH C PEKJIAMHBIMH LIEJISIMU.

Uctopus Product Placement B Poccun.

Buasr product placement.

Busyanbhsriii mpoaakt mmiicment ( visual product placement ).

IToaTumsl MpoAaKT INIPHCMEHTA.

CocTtaBHbBlE YacTH MPOJAKT IUIDICMEHTA: KPOCC-IPOMOYIIH, KHHOMEpPYEHIal3HHT,

CIIOHCOpPCKHeE Mporpammsl, talent Relations, nunieH3upoBanue.

10. MepuaHaaii3uHT: OCHOBHBIE TIOHATHS U ONIPEICIICHHS.

11. ITonsTue Mepuannaitzuur (merchandising) B KHHOMHYCTpUH.

12. MapkeTHHT-MHKC W TpeOOBaHMSA, TPEABABISIEMbIE K €ro JJIeMEHTaM C TO3UIHH
MepUYaHAal3uHIa B KHHOMHAYCTPHUH.

13. Mepuaniaii3uHT B KaHAJIE PacIpeIeTICHHS.

14. KoHKypeHTHbIE TpeuMyIecTBa 3 (HEeKTUBHOIO MEpUYaHJai3MHra B KWHOUH/TYCTPUH.

15. Dranbl  popmupoBaHUS M TEHAECHUUH pa3BuUTHs Mepuangaiisunra B Poccunm u 3a
pyOexoM.

©CoNoaR~wWNE

Illkana ouenueanusn
OneHka pe3yabTaTOB MPOM3BOAMTCS HAa OCHOBE OamibHO-pedTuHTroBoil cucrembl (BPC).
HcnonwzoBanue BPC ocymecTBisieTcss B cooTBeTCTBUU ¢ TpukazoM oT 06 centsops 2019 r.
Ne306 «O nmpumeHeHun OaITBHO-PEUTHHTOBOM CHCTEMBI OLIEHKH 3HaHWM oOydarormmxcs». bPC
MO TUCIUILIMHE OTPa’KeHA B CXEME PACUETOB PEHTHHIOBBIX 0OAUIOB (J1ajiee — CXeMa PacueToB).




Benymuii npenopaBarens AMCHUIUIMHBI pa3pabaThiBaeT CXEMYy pacdyeTa PEeUTHUHTOBBIX
6amutoB mo aucrumuinHe. Cxema pacdyeToB (OPMHPYETCSl B COOTBETCTBUU C YUEOHBIM IUIAHOM,
YTBEpKAACTCA PYKOBOAUTEIEM O0Opa30BaTEIIbHOTO HAIIPAaBJICHUS M JTOBOJUTCS JO CBEACHUS
CTYACHTOB Ha IICPBOM 3aHATHUU I10 I[aHHOfI JUCHUITIINHE. Cxema PACUCTOB SABJIACTCA COCTaBHOM
4yacThio pabouell MporpaMMbl JUCHUIUIMHBI U COJACPKUT UHGOpMALUI0 O BUAAX YyueOHOMU
paboThl, BUJAX TEKYILETO KOHTPOJS, BUJE MPOMEKYTOUHOM aTTECTalMd IO AUCIUIUIMHE, a
Tak)Ke MHYI0 HH(OPMALINIO, BIUSIONIYIO Ha HauKuclIeHHe 0aioB 00y4aromuMCs.

YcBoeHHE CTYJIEHTOM BCEro 0ObeMa IUCIUIUIMHBI MaKCHMMalbHO oreHuBaercs B 100

OaJLIOoB.

B uHCTHTYTE ycTaHABIMBAeTCs Cleayollas IIKaja MepeBoja OLEHKU U3 MHOro0alIbHOM
CHCTEMBI B IATHOAIBHYIO:

Pacuer nTOroBoi peUTUHIOBOM OLICHKU:

Tabauua 6
KonuuectBo 6amion Onenka
MPOIHCHIO OyKBOi
96-100 OTJIMYHO A
86-95 OTJIMYHO B
71-85 XOPOIIIO C
61-70 X0pouio D
51-60 YJIOBJICTBOPHUTEIHLHO E
4.4.Memoouueckue mamepuanst
Onucanue cucmemolt OUCHUBAHUA
Tabnuua 7
Oyenounvle Toxazamenu Kpumepuu oyenxu
cpedcmea OYeHKU
(chopmwi
meKywe2zo u
APOMEINCYMOUHO20
KOHMPOJis)

YeTHbli onpoc

KOppeKTHOCTL " IIOJIHOTa
OTBE€TOB

[omHpI#, pa3BepHYTHIN U MOAKPEIUICHHBIN IpUMepaMi OTBET — 2
Gana

Hemnonueiii oteer — 1 6ann

HesepHsrii otBeT — 0 6amos

Keiic-3amanne

[IyO6mmaHbIi MOKIAM IO
pe3yiIbpTaTaM aHaIn3a
KeHc-cTaau

® [IOJIHOE, pa3BepHYTOe, OOOCHOBAaHHOE BEICTyIUICHHE — 4
6ana

® [paBWIbHOE, HO HEJOCTATOYHO
BBICTYyTIJICHHE — 2 6ajut

e  HeBepHHIH oTBeT — 0 6ayuTOB

apryMEHTUPOBAHHOE

Pedepar ®  aKTyaJbHOCTb e HOBM3HA IPobIeMbI Max - 1 Gamn
npoOJIEMBI ¥ TEMBI e CTeNeHb PAaCKPHITHA CYITHOCTH IMpoOiIeMbl max- 1 6amn
® [OJHOTA M IIyOMHA | ¢  OGOCHOBAHHOCTH BBIOOPA HCTOYHMKOB MaXx. — | Gasu
packpbITHs OCHOBHBIX | e  coOxromeHUe TpeOOBaHUH K 0opMIIeHHIO. MaX - 2 6ara
TIOHATHH MTPOOIEMBI
e yMeHue paboTaTh C
JIUTEPATypoi,
CHCTEeMaTH3UPOBATh u
CTPYKTYpPHPOBATh
Marepuain
® TPaMOTHOCTb u
KYJIbTYpa U3JI0KEHHs
3auer e mojHota ¥ Tiybuna | ITonHblit nimocTpupoBaHHbIi 0TBET — 15-22 Gamia

PpacKphIThs OCHOBHBIX
MTOHATHI TPOOIEMBI
® IPaMOTHOCThb u

KYJIbTYpa U3JI0KEHHs

Henomnublit otBeT ¢ npumepamu — 10-15 Gayos

HemounHeiit oTBeT 6€3 mpumepoB — 5-10 6amoB

e  Hemonnsrit OTBET u HE3HaHHUE MOHATHUHHO-
TEPMUHOJIOTHYECKOTO armapara JUCIUILIHHEL — (0 0aioB




3adet mpoxoauT B GOpMe YCTHOTO coOeceoBaHus 1Mo Borpocam. Kakaplii CTy/IeHT OTBEYaeT He
MeHee yeM Ha 2 Bompoca. Ha moarotoeky k orBeTy gaerca 45 munyt. MToromas oneHka 1o
JUCIUIIMHE BBICTABIISIETCS C Y4€TOM HAOpaHHbBIX Ha ayTUTOPHBIX 3aHATHUSAX OaJIOB.

B ciydae npumeHeHMs AUCTaHLIMOHHOTO PEKUMa ITPOMEXYTOUHOM aTTeCTallui OHa IPOBOANUTCS
cienyomum obpazom: yctHo B JOT/mHcbMEHHO C HPOKTOPHUHIOM/ TECTHUPOBAHHE C
IPOKTOPUHIOM. JlJIl yCHEIIHOTO OCBOEHUS Kypca ydaleMycs pEKOMEHAYETCSI O3HAKOMUTHCS C
JIMTEpaTypoil, pa3MEILIEHHOU B pa3zeiie 6, 1 MmaTepuaiaMu, BbuiokeHHbIMU B JIOT.

5. Meroauyeckue yKa3aHus 1Jsl 00y4al0IIUXCHA M0 OCBOEHHUIO TUCHMILIHHBI
Yemuwui onpoc. 1ot BUI paboThI MPETyCMOTPEH HA CEMUHAPCKUX 3aHATUSAX M BKIIOYACT B
ce0st OTBETHI Ha BOMPOCHI U OTBETHI TP IpoBepKe 3a1aHuil. CTyIEeHThl pacpeessitoT B Ipymne

BOMPOCHI W3 CIHCKAa BOMPOCOB I OOCYXJEHHUS B IJIaHE KAKJOTO CEMHHAPCKOTO 3aHSTHUS.

OTBeT Ha BOMNPOC JAOKEH ObITh KPaTKUM, MO CYIIECTBY U, KaK MPaBUJIO, HE MPEBBIIAIOIINM 3-X

MHUHYT MOHOJIOTHYECKON pedr. '0OTOBUTBCSA K YCTHOMY OINPOCY MO IUIaHAM CEMHHAPOB CIIEIYeT

[0 CIHCKY OCHOBHOM U JOMOJHUTENBbHON mureparypbl. OTBET CTyAE€HTa IpH IPOBEpKe

NUCHbMEHHOTO JOMAIIIHETo 33JaHus U3 TUIaHA CEMUHAPCKOT0 3aHATHS SBIISICTCS Pa3HOBUIHOCTHIO

YCTHOTO ompoca. Ha ceMHUHapCKUX 3aHATHUAX TaKXKe MPEeTyCMOTPEHBI JOMOIHUTENbHBIE, KPOME

JOMAalIHe  paboThl, 3aJaHus, COOECeOBaHME TO  JIOMOJHUTEIBHBIM  BONpOCaM U

JOTIOTHUTEILHBIM 33JJaHUSIM Ha CEMUHAPCKUX 3aHATUSX PacCMaTPUBAETCS KaK YCTHBIN OMpoC.

Ioccapuii

e Anamuz wmumka (Image analysis) — mpoBepka 3HaHWA, HWHOOPMUPOBAHHOCTH,
MPEJICTaBICHUI TOTPEOUTENCH 0 KOMIAHUH UK O CBOMCTBAX €€ MPOTyKIHH.

e Anamu3z Mak Kuncu «7S» (McKinsey analysis) — olieHka BHYTpEeHHEW Cpelbl KOMIIAaHUH,
paboTaronieil Ha peIHKE: |.cTpaTeruu KOMIAaHUU, 2. KOHKYPEHTHbIE MPEUMYIIECTBA, 3. LEIH
U IEHHOCTHBIC YCTaHOBKHM, 4. KaJpOBBIH COCTaB, 5. CTWIb JAEATEIBHOCTH (UPMEI, ©.
OpraHu3aloHHas U (YHKIIMOHATIbHAS CTPYKTYpa, 7. pa3IndHble IPOIECCHI, TPOTEKAIOLIUE B
Hel (yrpaBlieHHe, POU3BOJICTBO, COBIT, IBMKEHNE HH()OPMAITMOHHBIX TOTOKOB).

e Ananmu3 mapkerunroseiii (Market analysis)— oreHka prIHOYHBIX BO3MOYKHOCTEH KOMITAHUH,
Ipyrux (pakTopoB, Tak HIIM HWHAYe, CBSI3AHHBIX C PBHIHKOM, BKIIOYas OIICHKY BHYTPEHHEH
MHUKPO U Makpocpeabl. Bcero Toro, 9to MOXKeT e€e MHTEPEecOBaTh B OTHOUICHUH TaKTHKHU M
CTpaTeruy KOHKYPEHTHOT'O IOBE/ICHUS Ha PHIHKE.

e basza mannbix (b.n.) (Database) — opranuzoBaHHasi COBOKYIMHOCTh IAHHBIX O PHIHOYHBIX
CerMeHTax, MpeaHa3HauYeHHas JUIsl UX XpaHEHUs, HaKoIUleHus: u oOpabotku. b.1. comepxar
UMEHa, ajpeca, HOMepa Telae(OHOB, ajpeca 3JICKTPOHHOH MOYTHI, a TaKXe COIHAIbHO-
neMorpaduuecKie CBEICHUs.

e bokrpaynn (background — npoucxosxieHue, NpeArnockliika) — MapKeTUHIOBasi HHGOpMalus o
KOMITaHUH, TaHHBIE O BJaJleNbliaX U Ton-MeHekepax. Ciay)kKUT OCHOBaHMEM JJIsi BBIpaOOTKH
KOHIIEMINH pekiaaMHor nin PR-kammanum.

e Bayrpennuii ucrounuk (Internal source) — HCTOYHMK MapKETHHTOBOM uWH(pOpMaluy,
HaXOJAUIMICSA BHYTPU OpraHU3aAIIH.

e Bosneuennocts (Involvement) — nBuxkyInas cuia JMYHOCTH, HAIIpaBJI€HHAs Ha MPUBJICUECHUE
norpedurens Kk 00padoTke HHPopMaIUK (PEKIaMHOTO COOOILIEHNS ), CBSI3aHHOM C TOBApOM.

e BospactHas kareropust (Age categOry)— moOIXOa B PBIHOYHOH CErMEHTAIlUH, TJe
noTpeOuTeneil pasfensioT Mo BO3pPacTy, HallpUMep Ha JeTeH, MOAPOCTKOB, B3POCIBIX U
JIIOJIEN MTOKHIIOTO BO3PACTa.

e Bocnpustue (Perception) — mpormecc or0opa, CHUCTEMaTH3allMd ¥ HHTEPIPETAIUN
notpeduTeneM, KOMMYHUKAIMOHHBIX BO3JIEHCTBUN, CTUMYJIHUPYIOIIUX €0 MOKYHaTeIbCKYIO
AKTUBHOCTD.

o Jlannwie HabmoneHus (Observational data) — qanHbBIE O peaTbHOM MOBEACHUH MMOTPEOUTENEH,
MOJTyYEHHBIC TTPH MIOMOIIHY JIMYHBIX HAOTIOICHHIA NI aBTOMAaTHYECKHX YCTPOUCTB.



Hannpie (Data) — undopmanus, pukcupyemasi B onpeneneHHoi ¢opme, (GpakTobl, CBEICHHS,
UQPBI, OTpaXKaroIUe KOHKPETHBIE COOBITUS U MOBEACHHE PA3IMYHBIX JIUI[ U WHCTUTYTOB,
HOJIy4EeHHBIE B pe3ysbTaTe cOopa nHGOpMaluu, IPOBEIEHUS UCCIET0OBaHUMN.

JKuznennsrii nukn qomoxossiictBa (Household life cycle) — psin coctosiHuit, yepe3 KoTopsie
IPOXOJUT IOMOXO3SHCTBO C TEUEHUEM BPEMEHHU U CBSI3aHHBIE C ATUM IIEPEMEHBI.
Wneanbubiii npoaykT (Ideal product) — mpoayKT, KOTOPBI PeCIOHAEHT MPEANIOYUTAET BCEM
JpyTuM, BKIItOYasi T€, KOTOPbIE OH 3HAET.

Nnentuduxanusa (Identification) — pacmo3HaBaHue, yCTaHOBJICHHE TOXKJIECTBA TOBApOB M
YCIIYT UM CaMOW KOMITAHUY TTOKYIIATEJIEM 110 COBOKYITHOCTH OMPECISIONINX X MPU3HAKOB.
HNudopmanus (information) — cBeeHus 0 JIMLAX, MpeaAMeTax, (pakrax, COOBITHSIX, SBICHUIX
U Ipoleccax, MepeJaBacMbIX JIOABMU JPYr APYry YCTHBIM, NMHUCBMEHHBIM WU APYTUM
CIOCOOOM.

WNudopmanus Buemnss (External information)— nndopmanus, Haxonsmascs 3a npeaenamMmu
KOMITaHUH, KOTOpasi cOOMpaeTcsl U3 BHEIIHUX UCTOUHUKOB U UCIOIb3YEeTCsl Il BEIPAOOTKHU U
NPUHATHS KIIFOYEBBIX PELICHUN.

Wudopmanus BHyTpeHHss ( inside information) - wH(pOpManus, HaxOASIIAsCS BHYTPH
KOMITaHWH, KOTOpasi COOMpaeTcsi U3 BHYTPEHHUX UCTOYHUKOB (CTPYKTYPHBIX MOIPA3ICIICHUH
U OT/IEJOB) U UCHOJIb3YyeTCs Ui BbIPAOOTKM U MPUHATHUA SPPEKTHUBHBIX YIPABICHUECKUX
peLeHui.

Nudopmanus konkypentHas (Competitive intelligence) — wmHpoOpmManms 0 KOMITaHUSIX-
KOHKYPEHTaX, KOTOPYIO COOMpaeT Yy4aCTHHK pbIHKA. JTa MHPOpMaLUs MOXKET BKIOYATh B
cedsi CBeleHHs O ToBapax, IIEHOOOpa30BaHUM, PEKJIAMHON CTpAaTerMu KIUEHTOB,
TEXHUYECKUX MPEUMYLIECTB M HEI0CTaTKaX, cIa0blX M CHUJIBHBIX CTOPOHAX PBIHOYHOI'O
MIOJIOKECHHS U T.]I.

HccnenoBanme, obcnenoBanue (Research) — cucremarnueckuit cO6bop uHpopManuum o
HOTPEOUTENLCKOM TOBEIEHUH OTACIbHBIX CEIMEHTOB C MCIIOJB30BAaHMEM METOIOB:
AQHKETHOTO, MHIUBUAYAJIbHBIX HHTEPBBIO, METOIOM (OKyC-Tpymm, rodroBoro, MHTepHeT
OIpoca ¥ MHTEpIpEeTalMs NOJYyYSHHBIX JaHHBIX TOCPEACTBOM UX 00pabOTKH.

Kapra Bocmpustus (Perceptual map) — cmoco0, ¢ NOMOILIBIO KOTOPOTO IBITAIOTCS
OTPENIETUTh MECTO pPa3NUYHBIX Mapok (OpEeHIOB) Ha «KapTe», OTOOpaKaroIen ux
BocrpusATHe norpedutenem. Uem Ommrke Mapku Ha KapTe, TeM OOJbIIE OHU CXOXH, TEM
0oJsee cX0KUM OYZET U OTHOIIEHHE K HUM OTpeOuTeNei.

PoiHounas ctpykTtypa (Market structure) — OCHOBHbIE XapaKTEpHbIE UYEpThl PbIHKA, K YUCIY
KOTOPBIX OTHOCSITCSI KOJMYECTBO U pa3Mepbl (YHKIHOHUPOBAHUS B HEM MNPEINPUATHH U
KOMITaHWH, CTENeHb CXOJCTBA WM OTJIMYHK TOBAPOB PA3HBIX MPEINPUATHH, YCIOBUS
BCTYIUIEHUS B OTPacCilb, JOCTYIHOCTh PIHOYHON MH(OpMAIIH.

PeiHOuHOE nuaepctBo mo mnokaszarenmto gonu (Leading share market) — nonoxenue
KOMITAaHUHU-TTU/Iepa, KOTOPOW TPHHAUICKHUT caMasi OOJbIasi IOl PHIHKA, IO CPABHEHHIO C
KOHKYPEHTaMH.

PeiHounblit moteniman (Market potential) — morennman orpaciu, B KOTOPOM OTpakaeTcst
00beM TMPOAAX TPOIYKTa BCEMH KOMIIAHMSMH KaKOMY-THOO CErMEHTY pBIHKA TIpU
OTIpeIeIEHHBIX YCIOBHUSIX BHEIIHEH Cpe/ibl U MAPKETUHIOBBIX YCHUIIUAX KOMIaHHM.
Preirounsiif mporuo3 (Market forecast) — o6uuii ypoBeHb cripoca Ha MPOIYKIHIO BCEX MapOK,
OTPaKAIOMIMKA BO3MOXKHBIM  pe3ylbTaT KOHKPETHBIX MAapKETHHTOBBIX YCHJIMH  BCEX
KOHKYPEHTOB Ha JAHHOM PBIHKE.

Cpena mapkerunrosas (Marketing environment) — GpakTopbl, COBOKYITHOCTh J€HCTBYIOLIUX
3a mpeAeTaMyu KOMIIAHUHM CYOBEKTOB U CHJ, KOTOPbIE OKa3bIBAIOT BIMSHHE Ha Pa3BUTHE U
NoJIep’KaHue BBITOIHBIX B3AaUMOOTHOIIICHHH C IIEJICBHIMH KIIMEHTAMHU.

ToBapel - cyOcTuTyTHl (Substitutes), 3aMeHUTENN — TpYIIa TOBApPOB, CIPOC HAa KOTOPHIH
MEHSIETCSl B MIPOTUBOIIOJIOKHOM HAIpaBJIEHUU CO CIIPOCOM Ha CXOXKHH, IPyroi ToBap, LieHa
KOTOPOTO W3MEHWIack. K HHM OTHOCSTCS TOBaphl, 3aMEHSIONINE TPUBBIYHBIE, HO



OTIIMYAIOIIMECS OT 3aMEHSEMBIX TOBapOB, HANpUMeEp, HHU3KOKAJOPUIHBIA 3aMEHUTEIb
caxapa, KOHLIEHTpaT COKa, TOPOIIOK MOJIOKA.

e @aktop ucromenus (Wear out factor) — oOCTOSATENHCTBO, BO3HHUKalOlee B OusHece
KOMITaHWH, KOT/Ia peKjlaMa WIN peKJIaMHas KaMIIaHHs [epecTaeT ObITh (P (PEKTUBHOM.

o ®dakropusiii ananu3 (Factor analysis) — MeTO MAaTEMAaTUYECKOW CTATHCTUKH, TIO3BOJISIONIUI
COKpPATUTh KOJUYECTBO HUCCIIEYyEeMbIX IEPEMEHHBIX U ONPEACIUTh CTPYKTYPY B3aUMOCBSI3€i
MEXy IEpEMEHHBIMH, OTIPEIEISIOIUMH TOTPEOUTENLCKUN BBIOOD.

e [IleneBas ayauropus (target audience) — aynuTopusi, Ha KOTOPYIO HAIleJIeH OTIPABUTEIb
uHpopmanuu.

e Illkana IlIBapa (SVS — Schwartz Value Scale) — meron ucciemoBanust MOAECH MOBEACHUS
noTpeOuTeNneil Ha OCHOBE ONPOCHHKA, COCTOSINEr0 M3 JIECSATH THIIOB LIEHHOCTEH, BHIOOP
KOTOpPBIX paccMaTpuUBaeTCs B  KayecTBE PYKOBOISIIMX O KU3HEHHBIX  IMPUHIUIIOB
notpeduTenei, o0y 1atIX UX K MOKYIIKE.

Pabora co cnuckoM aureparypbl. OCHOBHAsl JUTEpaTypa OCBAUBAETCA B IOJIHOM OOBEME.
JomnonnurenbHas muTeparypa GpakyibTaTUBHAS ISl OCBOCHHUS.

ITpomexyrouHas arrecrauust B cucreme JIOT. Koncynbranus K 3adeTy OpoHAET B BHUJE
onaiiH-BcTpeun B npuiokenun Office 365 «Teamsy. [IpusioxkeHne peKOMEHIYEeTCsl YCTaHOBUTh
nokanbHO. CTyIEeHT MOJDKEH BOWTH B CHCTEMY C Tomombio ydetHou 3ammcu Office 365
PAHXul'C, uro6b1 06ecrieunts 6a30BYI0 TPOBEPKU JTHUHOCTH.

3ayer OyzmeT MpPOXOAWTh B (hopMe YCTHOTO OINpoca IO CHHCKY BOIPOCOB IS 3adeTa |
BBITIOJTHEHHS OJJHOTO MPAKTHYECKOTO 3aJaHusl.

s obecrieueHust BUICO- U ayAHO CBS3H Ha MEPONPHUSTHH CTYACHT JOJDKEH UMETh KaMepy
¥ MUKPO(]OH, MOJKIIOYEHHBIE K €r0 MePCOHATFHOMY KOMIIBIOTEPY, MIAHIIET UIH CMapTQOH.

OTcyTCcTBHE Y CTyIEHTa TEXHUYECKUX BO3MOXXHOCTEW pPacCMAaTPUBACTCS KaK YBaKUTEIIbHAS
npuunHa. [Ipu 3TOM CpOKHM MpOBEAEHHUS 3aueTa MOTYT OBITh MEPEHECEHBI IO 3asBICHUIO
CTyJCHTAa Ha UMS JeKaHa (axKyJabTeTa Ha MEPUOJ TOCIEe OKOHYAHUS PEXHMMa IOBBIIICHHON
TOTOBHOCTH.

3a 10-15 MuHYT 10 yKa3aHHOTO BPEMEHM Hayajla MEPOIPUSATHUS CTYACHT JOJKEH BBINTU Ha
cBsi3b. EMy HE00OXO0MMO MPUTOTOBUTH NMACHOPT IS MAECHTHU(PHUKALUN JIHYHOCTH.

B Xoze moAroToBKHM OTBETa CTYACHT JOJDKEH BKIIOYHTH CBOM MUKPO(GOHBI M BUICOKAMEPHI.
Buneokamepy HeoO0XO0IMMO HaNpaBUTh TaK, YTOOBl OBLIM XOPOIIO BUAHBI JHMIO U PYKU
cryaenta. CTyIeHT JIOJDKEH CIIeI0BaTh PEKOMEHIANSAM IPEnoaBaTers.

B caywae ecnm  peHcTBMS  CTyleHTa He JAlOT BO3MOYKHOCTH  IpENojaBaTesro
KOHTPOJIMPOBATh IPOIECC TOOPOCOBECTHOTO BBHIMIOJHEHHUS CTYIACHTOM 33JaHUN  ToCie
NOJy4YEHUs 3aJjaHus JJIs 3a4eTa, IPero1aBaTeslb UMEeT MPaBO BHICTABUTh OLICHKY «HE 3a4TE€HO.

B cnyudae cboeB B paboTe 00OpymOBaHMS WM KaHaja CBSI3W Ha MPOTSDKEHHHM Ooiee 15
MHUHYT CO CTOPOHBI IpernojaBareis JU00 co CTOPOHBI CTYAEHTA, MpenojaBaTeib OCTaBIsET 3a
co00# TIpaBO MEPEHECTH MPOBEACHUE UCIIBITAHUS Ha IPYTOM JIEHb.

[TopaMunbHBIM COUCOK MOATPYNN JUIsl aTTeCTAllMM OIJalllaeTcs MOCie KOHCYNbTAlMH K
3a4ery.

6. YueOHasm jauTepatrypa W pecypchbl MHPOPMAINHOHHO-TEIEKOMMYHUKAINMOHHOW CeTH
«HTepHeT», BKJIIOYAA  MNepeYyeHb  Y4eOHO-METOAHYECKOro  olecrmedyeHust s
CaMOCTOSITE/IbHOI PadoThl 00y4AIOIIMXCS MO IUCHUIIHHE

6.1. Ocnosnasn rumepamypa
1. bysun B.H. MemunannanupoBanue [DneKTpoHHBIA pecypc]: Teopust u mpaktuka / B.H.
by3un, T.C. By3una. — M.: FOHUTH, 2012. — http://www.iprbookshop.ru/17678.

6.2. /lononnumenvnas tumepamypa



Boeinerskanuna JI.A. Teopusi ¥ mpakTHUKa MAONHK pUIIEHITH3 [DJIEKTPOHHBIA pecypc]. — M.:
®nunra, 2014. — https://idp.nwipa.ru:2706/reader/book/51789/#1

3axapoBa FO.A. Ctpareruu npoaBu)eHHs TOBApOB [ DIEKTPOHHBIN pecypc]. — M.: JlamkoB u
K [u ap.], 2012. — http://idp.nwipa.ru:2945/5984.html

[Terromkun A.B. OcHoBbl OaHHEepHOH peknambl [DnekTpoHHBIM pecypce]. — CII6.: BXB-
[MerepOypr, 2015. — http://idp.nwipa.ru:2228/reading.php?productid=335082

[Tapkos ®.U. [Tabauk priteimn3 [DnekTpoHHbIA pecypc]. — M.:/lamkoB u K [u ap.], 2013.
— http://idp.nwipa.ru:2945/24804.html

[MapxkoB ®.M. Pa3paboTka u TEXHOJOTMH MPOU3BOJCTBA PEKIAMHOIO MPOAYKTa
[D51eKTpOHHBIN pecypc]. — M.: JamkoB u K 2011. —
http://idp.nwipa.ru:2228/reading.php?productid=23428

6.3. Yueono-memoouueckoe obecneuenue camocmoamenbHoil padoomot
C3UY pacmonaraet JOCTYIIOM 4epe3 calT HaydHoW OuOimoteku http://nwapa.spb.ru/ x

CICOYIOIIUM IMOAIMHUCHBIM 3JICKTPOHHBIM pECypCaM:

Pycckoszvrunvie pecypcol

DNEKTPOHHBIC YIeOHUKH ICKTPOHHO-O0nOroTeunoi cucremsl (OBC) «Aubyxey
DNEeKTPOHHbIE YUeOHUKHU AIIEKTPOHHO-O0nbOanoreunoi cucremsl (ObC) «FOpatim»
DNEeKTPOHHBIE YUeOHUKHU AIIEKTPOHHO-0uOIroTeunou cucreMsl (ObC) «/lanby»
Hayuno-mpaktudeckue craTthu 1o ¢GuHAHCAM U MeEHEeMKMeHTy M3matenbckoro aoma
«bubnuomexa I pebennuxosay

CraThyl M3 NMEPUOANYECKUX W3JIAHHH 1O OOIIECTBEHHBIM M T'yMaHUTapHBIM HayKam «HMcm-
Bovroy

OHIUKIIONEINH, CIIOBAPU, CIPABOYHHUKHU « PyOpuKxon»

[TomHBIC TEKCTHI IuccepTanuii U aBTopedepaToB InexkmpornHnas bubiuomexka Juccepmayuii
PT'b

WnpopmanmonHo-npaBoBblie 0a3bl Koncynomanm naioc, Iapanm.

Anenoszvlunvie pecypcol

EBSCO Publishing —moctyn k MynbTUAMCHMIUIMHAPHBIM MOJHOTEKCTOBBIM 0a3aM JaHHBIX
pa3IMYHBIX MUPOBBIX H3JATEIbCTB MO OM3HECY, SKOHOMHUKE, (PMHAHCaM, OyXIrajaTepcKOMY
y4eTy, TYMaHUTapHBIM U €CTECTBEHHBIM O0JIACTAM 3HAHUWH, pedepaTaM W MOJTHBIM TEKCTaM
MyOIUKAIUi U3 HAYYHBIX U HAyYHO-TIOMYJISPHBIX KYPHAJIOB;

Emerald— xpymHeiiiiee MHpPOBOE H3ATEIBCTBO, CICHHATH3UPYIOIIEECS HA JJIEKTPOHHBIX
KypHajax W 0azax NaHHBIX MO SKOHOMHKE M MEHEKMEHTy. VIMeeT craTyc OCHOBHOTO
UCTOYHUKA mNpodeccuoHAbHON WH(GOpManuu JUIsl TpernoAaBareneii, uccienoBareneii u
CIEIHAINCTOB B 00JaCTH MEHEKMEHTA.

6.4. Hopmamuenvie npagosvie 0OKyMeHmbl
O cpencrBax maccoBoit uHpopmanuu: deaepanpuplii 3akoH oT 27.12.1991 Ne 2124-1 (pen.
or 19.04.2013). - URL: http://www.consultant.ru/popular/smi/ (marta oOpamieHus
20.06.2014).
O pekname: enepanbabiii 3akoH ot 13.03.2006 No 38-D3 (pex. ot 07.06. 2013 Ne 108-D3).
- URL: http://www.consultant.ru/popular/advert/26_1.html (nara o6pamienus 20.06. 2014).

6.5. Humepuem-pecypcol
www.bigadvenc.ru
www.advesti.ru
www.adme.ru
www.mediaguide.ru
www.advertme.ru
www.advertology.ru
www.brand-reclama.ru

NoabkowhE



https://idp.nwipa.ru:2706/reader/book/51789/#1
http://idp.nwipa.ru:2945/5984.html
http://idp.nwipa.ru:2228/reading.php?productid=335082
http://idp.nwipa.ru:2945/24804.html
http://idp.nwipa.ru:2228/reading.php?productid=23428
http://nwapa.spb.ru/
http://www.consultant.ru/popular/smi/
http://www.consultant.ru/popular/advert/26_1.html
http://www.bigadvenc.ru/
http://www.advesti.ru/
http://www.adme.ru/
http://www.mediaguide.ru/
http://www.advertme.ru/
http://www.advertology.ru/
http://www.brand-reclama.ru/

8. http://www.advertiser-school.ru/

6.6. Unole ucmounuxu
[Ipu u3ydeHnn TUCUUILUIUHBI HHBIE HICTOYHUKH HE UCTIOIb3YIOTCA

7. MarepuanbHo-TexHH4YecKasi 0a3a, HHPOPMALMOHHBIE TEXHOJIOTHH, MPOrpPaMMHOe
oOecrieyeHue 1 UHGPOPMANUOHHBIE CIIPABOYHBIE CHCTEMbI

Kypc BkiIrowaer WCIONB30BaHHME MporpaMMHOro  oOecmedeHuss  MicrosoftExcel,
MicrosoftWord, MicrosoftPowerPoint st moAroTOBKM TEKCTOBOTO M TaOJIMYHOTO MaTepHalia,
rpadu4ecKuX WILTIOCTPALU.

Metoabl 00ydeHHs MpPEanojaraloT HCHOJIb30BaHWE HMHMOPMAIIMOHHBIX TEXHOJOTHH
(KOMITBIOTEPHOE TECTUPOBAHUE, IEMOHCTPAINS MYIbTHMEIUHHBIX MAaTCPHUAIIOB).

3aneiictBoBaHbl VHTEpHET-CEPBUCHI M IJIEKTPOHHBIC pPeCcypchl (ITOMCKOBBIC CHUCTEMBI,
AJIGKTPOHHASI TI0YTA, MPOPECCHOHAIBHBIE TEMATHYECKHE YaThl U (POPYMBI, CUCTEMBI ayInuo U
BUCO KOH(MEPEHIWi, OHJAWH DHIMWKIONEANH, CIPABOYHUKH, OWOIMOTEKH, 3JICKTPOHHBIC
yueOHBIC U Y4eOHO-METOUYECKIE MAaTEPHUAIIBI).

Komnvromepnvie u un@opmayuonHo-KOMMYHUKAMUBHbIE CPEOCMEA.

Texnuueckue cpeocmea 06yyeHus
Taonuuya 8

Ne HanmenoBanue

1. | Ceunanu3upoBaHHBIC 3aJbl IS IPOBEICHUS JICKIMI, 000pyIOBaHHBIE MYJIbTUMEIUNHOM
TEXHUKOMU, TTO3BOJISIONICH TEMOHCTPUPOBATH MTPE3CHTALIMU U POCMATPUBATH KUHO U BUJIEO
MaTepuabl.

2. | Cneunanu3upoBaHHass MeOelb U OPrCpeACTBA: AyJUTOPUU M KOMIIBIOTEPHBIE KIIACCHI,
000pYIOBaHHBIC MTOCATIOYHBIMI MECTAMHU.

3. | Texuuueckue cpeacrtBa O0OydeHUsS: MEPCOHAJIbHBIE KOMIBIOTEPB; KOMIIBIOTEpHBIE
MPOEKTOPHI; 3BYKOBBIE TUHAMUKH; TPOrpaMMHBIe cpeacTBa Microsoft.
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