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1. IlepeuyeHb MIAHUPYEMBIX Pe3yIbTATOB 00y4eHUsI MO JMCUHUIJINHE, COOTHECEHHBIX €

IUIAHMPYEeMbIMH Pe3yJIbTATAMM 0CBOCHHUSI 00Pa30BaTe/IbHON NMPOrpaMMbl

1.1. Jucuummaa b1.B.02 «OcoGenHocTH 00CTyKUBaHUS MPEMUAITBHOTO CETMEHTA JICJIOBOTO
u coOwiTuiiHOrO Typusma / Features of servicing the premium segment of business and event
tourismy obecrieurBaeT OBIAICHUE CICYIONUMH KOMIICTCHIIUSMHE C YIETOM dTara:

Kon
Kon HaumeHoBaHue HaumeHOBaHHE KOMIIOHEHTA
KOMIIOHEHTA
KOMIIeTeHIIM U KOMIIeTeHIIM U KOMIIETeHIIMH
KOMIIETEHI MU
CriocoGen mpumeHsTH Crioco6eH OCyIeCTBIATh
COBpPEMEHHbBIE
aKaJIeMUYECKOe U MPOoeCCHOHAIBHOE
KOMMYHHKaTHBHBIE _
TEXHOJIOFMH, B TOM UHC/IE HA B3aUMOJICHCTBHE, B TOM YHCIIE Ha
YK-4 HMHOCTPaHHOM(BIX) YK-4.1 MHOCTPAHHOM SI3bIKE U UCIIOJIb30BaTh
sI3bIKe(ax), AT COBpEMEHHbIE HH(OPMALIMOHHO-
aKaJieMHIIECKOTO 1 KOMMYHHMKATHBHBIE CPEICTBA ISl
poheccCHoHaIbHOTO
. KOMMYHHKAIHH.
B3aUMOJCHCTBHS
Crniocoben aHanu3MpoBaTh 1 Crioco0eH OCYIIECTBIAThH COIMATbHYIO
YHHTBIBATE pasHoodpasne TOJINTUKY ¥ COLUATLHOE PA3BUTHE
YK-5 KyJbTYp B TIpOIIECCE VK-5.1
OpraHu3alMy C yYETOM
MEXKYJIbTypHOTO B
B3AMMOICHCTBHS MEXKYJIBTYPHOTO B3aUMOJICHCTBUSL..

1.2. B pe3ynbraTe OCBOCHUS TUCIHILINHEI Y CTYIEHTOB JOJDKHBI OBITH C(HOPMHUPOBAHBI:

Kon
KOMIIOHEHTA
KOMIIETeHIIMH

PesyabTaTnl 00yyeHus

YK-4.1

HA YpPOBHE 3HAHMIl: OCHOBHBIE NOHATUSA TYPHCTCKOTO TIPONYKTa, B T.4. Ha OCHOBE
COBpPEMEHHBIX HMH(OPMAIMOHHO- KOMMYHHUKATHUBHBIX TEXHOJOTHHA, a TaKKe C Yy4eTOM
WHIMBUIYaIbHBIX M CIEIUANbHBIX TPeOOBaHUI TypHCTa; OCOOEHHOCTH TPOIBIKEHHS H
cneun(uKy peaju3aldd TYPUCTCKUX W TPAHCIOPTHBIX YCIYI C  HCIOJb30BaHUEM
WHQOPMAITMOHHBIX 1 KOMMYHHKATUBHBIX TEXHOJIOTHH.

HAa YPOBHe yMeHHii: (OpMHpOBaTh TYPUCTCKHH MPOAYKT, B T.4. HA OCHOBE COBPEMEHHBIX
MH(QOPMALIMOHHO- KOMMYHUKATHBHBIX TEXHOJIOTHH, a TaKK€ C Y4€TOM HHIMBUIYaJbHBIX U
CHEeUUAIbHBIX TPeOOBaHUI TypHCTa; MPOABUTATh M PEAIM30BBIBATh TYPUCTCKUI MPOIYKT C
UCIIOJIb30BaHMEM HH(POPMAIIMOHHBIX W KOMMYHHMKATHUBHBIX TEXHOJOIHH; IMPOTHO3HPOBATH
pasBUTHE COOBITHMHOTO TypH3Ma C YYETOM MOTpeOHOCTEH M BO3MOMKHOCTEH permoHa
pa3pabaTbeIBaTh MPOrpaMMy TYPHCTCKOTO COOBITHS.

HA YPOBHE HABBIKOB: (OPMHUPOBAHUS TYPUCTCKOI'O MIPOAYKTA, B T.4. HA OCHOBE COBPEMEHHBIX
WH(POPMAITMOHHO- KOMMYHHUKATHBHBIX TEXHOJIOTHH, a TaKXe€ C Y4€TOM HHIUBUAYAIBHBIX U
CHEIMALHBIX TPEOOBaHUN TYPUCTA; K MPOJBMKCHHUIO M peau3allii TYPUCTCKOTO IPOAYKTa C
UCIOJb30BaHMEM HMH(POPMAIMOHHBIX M KOMMYHHMKATHBHBIX TEXHOJIOTHMH; HaBBIKAMHU

MPOECKTHPOBAHUSI COOBITHIHBIX MapIIPYTOB U TypOB HABBIKAMH MPOCKTUPOBAHHS TYPUCTCKHX
COOBITHH.

YK-5.1

HA YPOBHE 3HAHMUIi: OCHOBHBIE NIPAaBUIIa BEICHUS IEPETOBOPOB C IAPTHEPAMH, COTJIACOBBIBAET
YCIIOBUSI B3aMMOJICHCTBHS TI0 pealu3alliid TYPUCTCKHX MPOJYKTOB; TPOIECC 0OCITyKUBAHUS
notpeduTenei u (Win) TYpUCTOB.

Ha YpPOBHE yMeHHﬁ: BECTU IMEPEroBOpbl C€ MapTHEpaMH, COTJIACOBBIBACT YCJIOBUA
BSaHMOHeﬁCTBHH mo peaiusainvn TYPUCTCKHUX  IPOJYKTOB, OpraHu3oBaTb HPOLECC
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Kon
KOMIIOHEHTAa Pe3yabTarnl 00yyeHus
KOMIIETeHIH U

o0cIy>kuBaHMs TOTpedUTeNnei u (1K) TypUCTOB.

HAa YPOBHE HABBIKOB: TPOBE/ICHHS IIEPErOBOPOB C IAPTHEPAMH, COTIACOBBIBACT YCIIOBHUS
B3aUMOJICHCTBUS MO peanu3allid TYPUCTCKUX TNPOAYKTOB; K TpOLeccy OOCITy>KUBaHHUS
notpeduTenei u (Win) TYPUCTOB.

2. O0beM U MeCTO THCUMILIMHBI B CTPYKTYpe 00pa3oBaTeIbHOI NPorpaMMbl

O0BbeM TUCHUIIINHBI

OO0mas TpyI0eMKOCTh JUCIUILIMHBI COCTABISET S 3aueTHhIX eauHull, 180 akamem. vacoB /
144 actp. gacos.

Buj pa6orsi TpyroeMkocTh
(B akajeM.yacax)
Ounasi/3a09Hasi
O01asi TPy10eMKOCTh 180/180
KonrakTHas padora 66/20
Jlexuuu 24/8
[TpakTHueckue 3aHATHS 40/12
JlaGopaTopHBIC 3aHSATHS -
KoHcysbrarmu 2/2
CamocTosiTeTbHAsI paboTa 78/149
Kontpois 36/9
DopMBbI TEKYLIETO KOHTPOJIS KP — xonTponbHas padora, P — pedepar, K — keiic
dopmMa NPOMEKYTOUHOI aTTeCTAlMU JK3aMeH

MecTo AUCHMILUIMHBI B CTPYKTYpe 00pa30BaTe/IbHON NPOrpaMMbl
HuctumuimHa b1.B.02 «OcoGeHHOCTH 00CTy)KMBaHUS IPEMHUAIBHOIO CETMEHTa JIEIOBOTO U
cooprTuiiHoro Typusma / Features of servicing the premium segment of business and event tourism»
OTHOCHUTCSI K BapHaTHBHOM YacTu Npo(ecCHOHANBHOTO LUKJIa Yy4eOHOTo IJaHa HampaBlICHUS
43.04.02 «Typusm» npodpuiib «VIHAYCTPHUS 1€7T0BOTO U COOBITUIHOTO TypU3Ma.

Henpto puctumianabl "OcoOEHHOCTH O0CTYXUBaHHUS NMPEMHAIBHOTO CErMEHTa JIEIOBOrO U
cooprTuiiHoro Typusma / Features of servicing the premium segment of business and event tourism”
SBJISIETCA paclIMpeHue M YriayOJieHHe MOATOTOBKHM B COCTAaBE APYTUX BapUaTHBHBIX TUCHUIUIMH
6moka "bmox 1 - Jducuurumeel (Momynu)" oOpa3oBaTeNbHOW MNPOTrpaMMbl B COOTBETCTBHH C
TpeOOBaHUSAMH,  YCTAaHOBJICHHBIMU  (ellepalbHBIM  TOCYIapCTBEHHBIM  00pa30BaTEeIbHBIM
CTaHJApTOM BBICIIEr0 O00pa3oBaHMs JUIsi (OPMUPOBAHUS Yy BBIMYCKHUKA YHUBEPCAIbHBIX
KOMITETEHIIN, CIIOCOOCTBYIOIIMX PEIIEHUI0 MPO(eCcCHOHANBHBIX 337a4 B COOTBETCTBUU C BUJIAMHU
npoeCCUOHATBHON  JIEATENIBHOCTH, TNPEAYCMOTPEHHBIMH Y4eOHBIM IUIAaHOM H©  IpoduiieM
noAroToBky "MHIYCTpus 1€710BOr0 U COOBITUIHOTO Typu3Ma'.

JU1 NOCTHKEHMS 11eTU TIOCTABIICHbI 33a4l BEACHMS! TUCLUIUINHBIL:

® [I0JIrOTOBKA 00y4aroerocs 1no pa3padboTanHoi B uHCTUTYTe OOpazoBaTeIbHON MporpaMme K
YCIEIIHOM aTTECTALMU [IJIAHUPYEMBIX PE3YJIBTaTOB OCBOCHMSI TUCLUIUIMHBI;




® ITOJIrOTOBKA 0OYYAIOMIETOCs K IPOXOXKICHUIO IPAKTUKH;
® TI0JITOTOBKA OOYYAOIIETOCS K 3aIUTE BHITYCKHOW KBaTU(UKAITMOHHONW PabOTHI;
® Pa3BUTHE COLUAIBHO-BOCIIMTATEIIEHOTO KOMIIOHEHTa Y4eOHOTr0 IpoIiecca.

TpeGoBanust K BXOAHBIM 3HAaHHWSAM, YMEHUSM M KOMIIETEHIMAM OOydaromerocs,
HEOOXOMMBIM [Tl U3YYEHUS JaHHOW JMCUUIUIMHBI, COOTBETCTBYIOT TPEOOBAaHHSAM I10 pe3yJbTaTaM
OCBOEHUS IIPEIIIECTBYIOIUX JUCHUILINH: "OCHOBBI TYpUCTUYECKON JAESITENIBHOCTH" .

JlMcIuIuIMHA MOXKET PEalM30BbIBATHCS C MPUMEHEHUEM JMCTAaHIMOHHBIX 00pa3oBaTeIbHbIX
texnousoruit (nanee — 10T).

JlocTyn K cucTeMe AMCTAaHIMOHHBIX OO0pa30oBaTEIbHBIX TEXHOJOTHH OCYHIECTBISECTCS
KOKIBIM OOYYaIOIUMCSl CaMOCTOSITENILHO ¢ JIF0OOro ycrpoiictBa Ha moprane: https:/sziu-
de.ranepa.ru/. Ilaponb U JOTMH K JUYHOMY KaOWHETY / MpOQUII0 MPEeAOCTaBIsSETCA CTYICHTY B
JIeKaHare.

Bce Qopmbl Tekymiero KOHTpOJIS, MPOBOAMMBIE B CHUCTEME JMCTAHIIMOHHOTO OOydeHWUs,
OLICHUBAIOTCSI B CHUCTEME JIMCTAHLIMOHHOTO oOyuyeHHs. JlocTym K BHIEO M MarepuanaMm JIEKIUH
NPEJOCTABIISICTCSI B TEYCHHE Bcero cemectpa. JlocTym K KaxaoMmy BUAY paboOT M KOJIHYECTBO
NOMBITOK HAa BBINOJHEHUE 3aJaHUs TPENOCTABISETCS Ha OrpaHMYEHHOE BpEeMs COTJIacHO
periaaMeHTy TUCHMILIMHBL, onyonukoBanHoMy B CJ1O. IlpenonaBaTens OLEHUBACT BBHIIIOJHEHHBIC
oOydaromumMcst paboTel He mo3aHee 10 pabounx JHEH MOociie OKOHYaHUS CPOKA BBITOJTHCHHUS.

W3yuenne TUCIMITIIMHBI OCYIIECTBISIETCS B TEYEHHUE OJJHOTO CEMECTpa: IS CTYJEHTOB OYHOU
¢dopmbl 00ydeHust — Ha 2 cemecTpe 1 Kypca.

3. Coep:xkaHue U CTPYKTYPa AUCUMILTUHBI
3.1. CrpykTypa M CUHIIIHHBI

Ounasn hopma odyuenun

Ne i/m HaunMeHoBaHHe TeM O0beM quCUMILVIMHBI (MOYJIsT), Yac. dopma
U/WJm pas3iesioB Bcero KonraktHasi paGora Cp TeKyLIero
00y4alIIHXCH C MpenojgaBarTeieM KOHTPOJIsA
10 BUIAM Y4eOHbIX 3aHATHH ycneBaeMocTu**,
J/10T JIP/ |3/A0T | KCP* NPOMEKYTOYHOU
A0T aTTecTanuu

Topic | Forms and content of
1 service organization in 36 6 10 20 KP, P
hotels, tourist complexes

Topic | Business tourism as a
2 direction in the tourism 36 6 10 20 KP, P, K
industry

Topic | Information support of the
3 process of promotion of
the tourist product and the
implementation of
business services in

transport

35 6 10 19 KP, P, K

Topic | Organization of the

4 provision of additional
and related services in
hotels and tourist
complexes when serving
business tourists

35 6 10 19 KP, P, K




[TpomexyTouHas arTecTanus 36/27 Koncyasranuu — 2/1,5 JK3aMeH

Beero (akag/actp):  180/144 | 24/18 | | 40/30 | 2 [78/58,5

Ipumeuanue: KCP* ne 6xo0um 6 o6vem Oucyuniunbl,
** KP — xommponvHas paboma, P — pepepam, K — xeiic

3aounan ¢popma odyuenusn

Ne n/m | HammeHoBaHme TeM O0beM qucHMIIMHBI (MOAYJISA), Yac. ®opma
/WM pa3esioB Bcero KonrakTHas padora CpP TEeKylIero
o0yyarommxcs ¢ npernoaaBarTeyieM KOHTPOJIS
10 BUAAM y4eOHbIX 3aHATHI ycneBaeMoCTH* ¥,
J/I0T JIP/  03/40T | KCP* NPOMEKYTOYHOM
AOoT aTTecTAlUH

Topic

Forms and content of

1 service organization in 43 2 4 38 KP, P
hotels, tourist complexes

Topic | Business tourism as a

direction in the tourism 42 2 4 37 KP, P, K
industry

Topic | Information support of the

process of promotion of
the tourist product and the
implementation of
business services in
transport

42 2 2 37 KP, P, K

Topic | Organization of the

4 provision of additional
and related services in
hotels and tourist
complexes when serving
business tourists

42 2 2 37 KP, P, K

[TpomexyTouHas aTTecTalus 9 Koncynabranuu — 2/1,5 JIK3aMeH

Bcero (akan/acTp): 180 8 | 12 | 2 | 149

3.2. Conep:xanue TMCUUNIHHBI

Topic 1. Forms and content of the organization of service in hotels, tourist complexes Features
of the development of the hotel business in servicing business and event trips: Features of the
development of the hotel business in servicing business and event trips. The role and importance of
business tourism and event tourism in the socio-economic development of the country. The concept
and significance of services in business hotels. The concept of business - services in the hotel.
Features of business hotels. Features of congress hotels. Business center equipment in the hotel.
Goals of improving business travel by business travelers: Holding meetings, conferences and
negotiations with business partners. Establishment and adjustment of business contacts. Attending
professional events (exhibitions, conferences, etc.). Staff training. Transport support of the business
service process in hotels and tourist complexes: Methods of transport support of the business
service process. Transport management technologies for business services. Indicators and methods
for evaluating the effectiveness of the transport management process in business services.

Topic 2. Business tourism as a direction in the tourism industry
The emergence of business tourism: The beginning of the development of tourism - the ancient
period. The history of the development of business tourism in the Middle Ages. Renaissance. The
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development of business communication in the territory of Ancient Russia. Features of tourist travel
in the XVII-XIX centuries. Business tourism in the 21st century. The impact of business tourism in
the economic, cultural, social and innovative spheres: Concept and distinctive features of business
tourism. Classification of business tourism. Specificity of business tourism. Economic importance
of business tourism. Social value of business tourism. Cultural value of business tourism.
Innovative character of business tourism. Business Travel Agencies (Business Agencies):
AMERICAN EXPRESS, CARLSON WAGONLIT TRAVEL, KUONI GROUP, HOGG
ROBINSON GROUP AND BCD HOLDINGS. MICE - industry: basic concepts and content: The
concept of MICE - industry, regulatory framework. MICE - industry: basic concepts and content:
MICE - meeting industry. MEETINGS, INCENTIVES, Incentive tours, CONFERENCES,
EXHIBITIONS EVENTS / International fairs and exhibitions. National exhibitions. Wholesale
fairs.

Specialized exhibition advertiser . Permanent expositions. Congress Bureaus (CVB). MICE tourism
infrastructure. Dependence of the MICE industry on global crises and natural disasters. Territorial
distribution of MICE tourism: Development of MICE tourism in the world. Status and development
prospects of MICE-tourism in the Russian Federation. Normative-legal regulation of MICE-
tourism: Federal Law "On the basics of tourism activities in the Russian Federation”. Federal
Service for Supervision of Consumer Rights Protection and Human Welfare (Rospotrebnadzor). On
the approval of the Rules for the provision of services for the implementation of the tourist product
"Universal Declaration of Human Rights, which was adopted by the UN General Assembly, the
Manila Declaration of 1980. The Hague Declaration. Global Code of Ethics for Tourism.
Cooperation of the Russian Federation with other states in the field of tourism

Topic 3. Information support for the process of promoting a tourist product and
implementing business services

Promotion of a tourist product in the field of business services in transport: The concept and forms
of organizing the promotion of a tourist product. The specifics of promoting a tourist product with a
business component. Participants in the process of promoting a tourist product with a business
component. Implementation of a tourist product with a business component in transport:
Organization of the process of implementing a tourist product. Features and distinctive features of
the implementation of a tourist product with a business component. Information and communication
technologies used in the framework of the processes of promoting tourist products and the
implementation of business services in transport: Features of the use of information technologies in
the framework of the processes of promotion and implementation. Reasons and principles for the
use of communication technologies in the promotion and sale of products with a business
component.

Topic 4. Organization of the provision of additional and related services in hotels and tourist
complexes when serving business tourists

Features of etiquette in business tourism and in the organization of business events: Business
etiquette in the activities of a tourist enterprise. Principles of business etiquette in tourism. Rules of
business etiquette in tourism. Types of receptions. Dress code. Features of the reception of foreign
delegations. Negotiation. National features of business tourists. Organization of catering services in
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hotels and tourist complexes when serving business tourists: Classification of catering
establishments in the hotel service. Requirements for catering establishments. Restaurants and bars
of hotels and tourist complexes. Organization of catering services: catering schemes, service in the
restaurant hall, room service, servicing mass events, banquet services. Comprehensive nature of
serving business tourists by catering establishments, additional and related services at catering
establishments. Quality control of services and services at catering establishments.

Ensuring the safety of residents of hotels and tourist complexes when serving business tourists: The
concept of security in a hotel, tourist complex. Specification of potential threats. General principles
for creating a threat protection system. Security services in the hotel and tourist complex, their tasks
and functions. Standard operating procedures for the security service. Security measures in the hotel
and tourist complex. Engineering and technical means of ensuring safety. Participation of various
hotel departments in ensuring security in hotels, tourist complexes. Security issues in the hotel staff
training program. Modern ways to improve the efficiency of security services. Organization of a
business event in a hotel when serving business tourists: Organization of leisure activities for hotel
guests. The work of entertainment centers at the hotel and the types of leisure provided to guests;
drawing up a scheme for organizing the leisure of guests in a hotel. Organization of a business event
in a hotel. Features of the work of business centers at the hotel and the services they provide.
Organization of sports and recreational activities in the hotel. Transport support for business events:
Air transport. Business Aviation. Railway transport. Requirements for rail transport. Automobile
transport. requirements for road transport. Logistics, visa support.

4. MaTtepuaJbl TeKyllero KOHTPOJIsl yClieBaeMoCTH 00y4aro1uuxcs

4.1. B xoae peanuzauuu Aucuunaunbl 51.B.02 «Ocobennocmu 00cayyxcusanus npemuanbHo2o
cezmenma 0enoeozo u coovimutinozo mypusma | Features of servicing the premium segment of
business and event tourisSmy WHCHOJBL3YIOTCH CJEIYIOLIHE METOAbI TEKYHIero KOHTPOJs
yCIeBaeMOCTH 00y4aIOIIMXCS:

[Ipn mpoBeneHUM 3aHATUN JIEKIMOHHOIO THIIA: JIEKIMOHHBIA MeTox (Jekuus-Oecena),
YCTHBIH OIpOC.

OpU  TIPOBEACHUM 3aHATHH CEMHUHAPCKOTO THUIA: BBIMOJHCHUE KOHTPOJBHBIX padorT,
Harnucanue pedepara.

IpH KOHTPOJIE pPE3yJIbTATOB CAMOCTOSTEILHOW pabOTHl CTYISHTOB: CaMOCTOSTEIHHOE
U3y4eHHUE JINTEPaTyphl; JOMALIHNAE 33aHusl, KOTOPhIe BKIIIOYAET B CE0s BHIIOJIHEHHE PA3IMIHOTO
poaa 3a/aHuid, KOTOpbIE OPHEHTHPOBAHBI Ha Oojiee ITyOOKOe YCBOSHHE MaTepuala M3ydaeMou
JHMCIUTITHHBL.

B cnyuae peanuzayuu oucyunaumer 6 JOT popmam 3a0anuili adanmuposan O0is
naamgpopmol Moodle.

4.2. TunoBbIe MATEPHAJIBI TEKYIIET0 KOHTPOJISA YCIIEBAEMOCTH 00yYa0IINXCs
Tunosblie oleHOYHBbIE MaTepHabl 0 TeMam 1-4

Tunosbie KOHTPOJIbHBbIE Pa00THI, pedepaThl
1. Cobepume unghopmayuro no npeonodicennou meme, coeaaiime 0030p.
2. Ilpoananuzupyiime, oyenume, CpagHume u yKaxcume ceoe OmuHouleHue K 3amponymou

meme.



- types of business events;
- types of business events (Conference. Business seminar);
- types of business events (Round table. Presentation);
- types of business events (Day of open doors. Press lunch);
- factors influencing the choice of a hotel for business
Events. (Features of business hotels);
- business - services in the hotel;
- the main stages of business events;
- development of business events in the hotel (for example);
- the essence and role of the quality of services and services in the hospitality industry;
- forms and content of service organization in hotels and tourist complexes;
- ensuring the safety of residents of hotels and tourist complexes;
- catering in hotels and tourist complexes during service
business tourists;
- organization of animation activities of a hotel enterprise when serving business tourists;
- material and technical base and interior of hotel enterprises;
- modern information technologies and software in the field of management of hotel and restaurant

enterprises;

- the role of staff in the hotel and restaurant business. Corporate culture when serving business
tourists;

- regulatory and legal regulation of MICE tourism;

- MICE-manager - Manager of business tourism;

- dependence of the MICE industry on global crises and natural disasters;

- MICE tourism infrastructure;

- institutional structure of the meeting industry (MICE);

- territorial placement of MICE tourism;

- MICE-tourism as a kind of business tourism.

TunoBble OLlEHOYHbIE MaTePUAJIbI 10 TeMaM 2-4
OO0pa3sen cuTyanMoHHOM 3agaum (Keiica)

Ilpoananuzupyiime ungopmayuio, onpeoeiume, YCMAHOSUMe U YKAICUME CBO€
OMHOUleHue K 3ampoHymou meme, chopmyaupytime omeemsvi Ha ONPOCHI.

Case 1. RELATIONSHIP MARKETING

Each visitor who comes to the office of the Sozvezdie travel company is given a postcard with a
photo of employees, the caption under which reads: “We are listening to you carefully. This is a
free letter addressed to the director of the company, Mr. Pavlov O.l. On the back of the postcard,
the visitor reads: “We thank you for contacting us. After all, it is thanks to our customers that we
have become one of the leaders in the tourism market. In order to keep our positions, we need to
know what we are doing wrong. Suggestions and comments regarding customer service, no matter
how small, we will accept with gratitude. Each of them will be carefully considered by Mr. O.1.
Pavlov.”

Questions and tasks

1. What are the goals of the company "Constellation™ using this method of working with visitors?

2. Why does customer satisfaction or dissatisfaction play such a big role in the tourism business?
Justify your answer, give supporting examples and the results of studies published in the literature.
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3. Tourist enterprises focused on the consumer, try to satisfy it to a greater extent than competitors,
but do not strive to achieve the highest possible level of consumer satisfaction. Why do you think?
Is this consistent with the concept of marketing?

4. Why does a detailed study of the buying decision model help develop more effective marketing
strategies to win and retain customers? How versatile is this model?

5. How can you reduce your clients' sense of conscious dissonance?

6. Relationship marketing is one of the areas of marketing at the level of a tourist enterprise. Give
him a detailed description.

Case 2. HILTON - THE FIRST HOTEL ON THE MOON

"Luna Hilton" - this will be the name of the first lunar hotel of the company "Hilton
International”. The company that owns the most prestigious hotels in the world has announced its
intention to build the first 5-star hotel on the moon. This announcement came after the discovery of
water on the Moon. The complex is expected to have 5,000 rooms. It will be equipped with two
solar panels that will provide electricity. The project also provides for its own beach, "sea" and farm
to provide guests with food. According to Peter George, managing director of Hilton International,
a hotel on the moon is a grand idea. “WE hope to be the first to build a hotel on the Moon. We are
confident that life can be sustained there,” he said.

Hilton International is working closely with experts from NASA, which is expected to bring guests
to the complex. To implement this idea, Hilton has already spent a little less than 100 thousand
pounds (about 170 thousand dollars). This is much less than the £25 million (almost $42 million)
spent on the "lunar project” by three Japanese companies. In particular, the Japanese company
Shimitsu plans to build a complex with tennis courts and golf courses.

Nishimatsu Construction Corporation intends to build the Escargot City complex on the Moon,
consisting of three 10-story towers. Another company, Obayashi, is working on a project to create a
lunar commune with 10,000 inhabitants.

British architect Peter Inston, who developed the "lunar project”, proposed to build a 325-
meter complex on the Moon, which will become the tallest hotel in the universe. There will be
restaurants, a medical center, a church and even a school. High-speed elevators will take guests to
their rooms. The supply of drinking water will be provided by a newly discovered ice reserve. The
same water will be used for the "sea". As a "landscape" it is supposed to leave the natural lunar
mountains. The future hotel even provides a "bus™ for excursions on the moon. Inside all the
premises of the complex, according to the plans of "Hilton", normal, earthly pressure will be
maintained. In order to compensate for the lack of gravity, visitors will walk in shoes with magnetic
soles. In addition, the project provides for its own spaceport, where "shuttles™ will moor.

Questions and tasks

1. How do you evaluate the idea of such a tourism product?

2. Develop proposals for the formation of a program for its introduction to the market.

3. What conditions are necessary for its commercial success?

4. Why does the development and introduction of a new tourism product to the market contain
significant risk? How can it be reduced?
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Case 3.

1. The company seeks to figure out how to "turn™ its employees to customer service. The formation
of a favorable climate is carried out continuously.

The company's human resources department announces a special recruitment of new employees.
Those who are hired are given written instructions on where to show up, what to wear, and how
long each stage of training will last.

On their first day of work, new employees arrive for an orientation seminar. They sit four people at
a table, receive name plates, enjoy coffee and juices. They introduce themselves and get to know
each other. As a result, each new employee receives information about the other three employees
and feels part of the team.

— At the presentation, employees are initiated into the philosophy of the company and get
acquainted with its activities. They learn that they have to work in the entertainment business. They
are the future members of a single team, whose work must be carried out with interest, be
competent, professional and have the goal of serving visitors as best as possible.

— New employees are additionally trained on how to correctly answer the most frequently asked
questions by visitors. If the employee does not know the answer, he can dial the telephone number
of the help desk operator, which will help him answer the most difficult and non-standard question.
— Employees receive a special newspaper that provides information about the company's activities,
offers for education and staff development.

— Each manager of the company spends one week annually on “cross” work, i.e. leaves his
workplace and goes to the Front Line, for example, to control tickets or disembark visitors from
attractions.

— A survey of the company's employees is regularly conducted on the degree of their satisfaction
with their work, complaints and claims addressed to the management.

Questions and tasks

1. Evaluate the above situation (for each item) from the position of marketing.

2. To what extent can the experience of the company be used in the activities of domestic tourism
enterprises?

3. What criteria determine the culture of an enterprise? Give examples of tourism enterprises with a
high organizational culture.

4. What is the service culture? How does it relate to the internal marketing of a tourism enterprise?
Discuss possible ways to use marketing technology in HR management issues.

2. Sellers of tourist services are aware of the importance of the human factor. Impressions from
communication with staff largely determine the opinion of consumers about a tourist enterprise.
Task:

Give the rationale for the five steps you, as a tour operator, would take to train staff.

3. Contact audiences have a significant impact on the activities of a tourism enterprise.

Task

Suggest activities of a travel company that would contribute to the establishment and maintenance
of mutual understanding between it and the consumer protection society.

12



4. The most successful tourism enterprises understand that the marketing environment brings new
opportunities and new threats. You are the marketing specialist of one of these enterprises and
clearly understand that the main responsibility for determining the trends in the macro environment
lies with you.

Questions and tasks

How can you organize and carry out such an analysis? What sources of information will you use?
Describe the influence and trends of six macro-environmental factors in the development of tourism
in Primorsky Krai. Pay special attention to the relationship and interaction of factors.

5. The most successful businesses understand that the marketing environment brings new
opportunities and new threats. You are the marketing specialist of one of these enterprises and
clearly understand that the main responsibility for determining the trends in the macro environment
lies with you.

Questions

How can you organize and carry out such an analysis? What sources of information will you use?

Test questions

1. What is the enterprise marketing environment? What are the goals of her research?

2. What trends in the development of the macro environment give rise to changes in the menu of
restaurants?

3. How does the marketing environment influence the design of hotels and restaurants? Give
specific examples.

4. What demographic changes are affecting the hospitality industry? What are the predictable
consequences of these changes?

5. Changes in political and legal factors are likely, but can they be foreseen? How should an
enterprise plan its activities in the face of an uncertain political situation?

6. Give an example of a trend in the development of the macro environment and explain how it has
affected the activities of a well-known hospitality industry enterprise.

7. Public organizations play an important role in protecting the interests of consumers. Suggest
areas of activity of the hotel enterprise that would contribute to the establishment and maintenance
of mutual understanding between it and the consumer rights protection society.

8. What marketing policy should the enterprise choose in relation to its internal contact audience?
Suggest several options.

9. Expand the content of the SWOT analysis method. Specify its capabilities and limitations in
determining the marketing opportunities of the enterprise.

5. OueHo4YHbIE MaTepHuaJbl HpOMe)KyTO'{HOﬁ aTTeCTalMi 1Mo JUCHUIIJIMHE

5.1. Dk3aMeH TMPOBOAMTCS ¢ MPUMEHEHHEM CJIeTYIIHX METOA0B (CPEICTB). B paMKaxX ClIavu
HK3aMeHa MPelyCMaTPUBACTCS YCTHBINM OTBET CTYICHTOM I10 OUIIETaM.

B cnyuae nposedenusi npomedcymounoni ammecmayuu 6 OUCAHYUOHHOM pedcume
ucnoavzyemcs niamgpopma Moodle u Teams.

5.2. OueHoYHbIe MATEPHAJIBI IPOMEKYTOYHOM ATTECTALUN
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KoMnonenr
KOMIIeTeHIIUH

IIpomexyTOYHBIN/KII0YEBOM
HHIUKATOP OLlCHMBAHMSA

Kpurepnuii onenuBanuns

YK-4.1

OcyImecTBisieT akaJeMUuecKoe U
npogecCHOHATBHOE
B3aMOJICICTBHE, B TOM YHCJIE Ha
MHOCTPAHHOM SI3bIKE U HCIIONB3YeT
COBpPEMCHHbIE  MH()OPMAIIOHHO-
KOMMYHHUKATHUBHBIE CPEICTBA IS
KOMMYHHKAIINH.

BeicTpoeHa BHYTpeHHsA JIENI0BOM
KOMMYHHKAIIHH.

CrpimuT cobeceHmKa.

B TekcTe He AOMYIIEHO S3bIKOBBIX OIIHOOK.
BremonHensl TpeOoBaHUS 1O  OQOPMIICHUIO
JIOKYMEHTa.

Conepxanue JOKyMEHTa JIOTHYECKH
BBICTPOGHO B COOTBETCTBHU C BBIOpaHHOMN
(dhopm™moii.

He wucneiTeiBaeT
S3BIKOBBIX CPE/ICTB.
Peus rpamoTHas, cBOOOTHAS.

Crpimut cobecelHUKA afeKBAaTHO pearupyer
Ha €ro apryMeHTalHIo.

He nomyckaet pedeBbIxX OmHOOK.

Bnageer crieruQuIecKoit JICKCUKOM,
pacIpoCTpaHEHHOI B IEIIOBOM cdepe.
Hcnonp3oBana  creruduueckas
MpUMEHsIeMas B JIeJIOBOH cdepe.
[TpaBunbHO coOpaHa, 00o0meHa "
npefcTaBieHa WHQOpPMalysi O pe3yibTaTax
po(heCCHOHATIBHOMN IEeATEIEHOCTH.

Yérko ompeneneHsl COBPEMEHHBIE CIOCOOBI
MPEICTABICHUS PE3yJIbTaTOB aKaJAEMHUUECKON U
poheCCUOHATBHOMN JIESITSIIbHOCTH
TYpPUCTCKOTO paboTHUKa, SICHA WX
CPaBHUTEJIbHAS XapaKTEPUCTUKA: TEKCTOBBIC
pa6OTLI, YCTHBIC BBICTYIUICHUA, IMPE3CHTALINU,
BUACOPUIBMBL. 3HATh (AKTOPHI, BIUSIONINE HA
BEIOOD CTHIIS U (OPM OOIICHHS C Pa3IHIHBIMU
ayJUTOPUSIMH YYaCTHUKOB COBMECTHOM
JeSITeTbHOCTH.

Xopomuo BiajgeeT HWHOCTPAHHBIM SI3BIKOM B
o0beMe, HEOOXOIMMOM JUIsI BO3MOXHOCTHU
YCTHOW M TMHCbMEHHOW KOMMYHMKAIlUM U
noyiydeHus: HWH(GOpPMANUKM U3 WHOCTPAHHBIX
HCTOYHHUKOB.

[IpaBunbHOE WCIONB30BAaHUE COBPEMEHHBIX
CpeJlCTB UHQOPMAITHOHHO-
KOMMYHHMKAIIMOHHBIX T€XHOJIOTHH.

JIOTUKa

3aTpyqHeHHHd B BEIOOpE

JIEKCHUKa,

YK-5.1

OcymecTBiusier COLMATIbHYIO
TIOJINTUKY U COIMAIEHOE Pa3BUTHE
OpraHM3alnn c y4eToM
MEXKYJIbTypHOTO
B3aMMOJEHCTBUS.

O¢pdexTuBHO BBISIBIISIET CYITHOCTh
B3aMMOCBSI3W  COIMAJbHOW  TOJIMTUKK U
aKTyalbHOTO COCTOSIHUSI COLMAIBHOH CQephl;
OCHOBHBIE  TCHACHIMH W  MEXaHU3MBbI
yIpaBlieHHsI B COLUaIBHOH chepe.

Yerko (opMynupyeT OCHOBHBIC MPUHIIUIIBI
PYKOBOJCTBAa KOJUIEKTHBOM B cdepe cBoei
npodecCHOHANBHON IS TENbHOCTH.

Yerko (opMynHpyeT OCHOBHBIC MPUHIIHITBI
TOJIEPAHTHOTO PYKOBOJICTBA KOJUIGKTUBOM B
YCIIOBUSIX HAJIMYUSl COLMAIBbHBIX, STHUIECKHX,
KOH(ECCUOHANIBHBIX M KYJIbTYPHBIX Pa3induit
B KOJUICKTHUBE.
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Tunopble oLleHOYHbIE MaTePUAJIbI IPOMEKYTOYHOH aATTeCTAIUM
IlepeueHb BONPOCOB K IK3aMeHY

H3znoxcume meopemuueckue o0CHO8bL NO OAHHOU meme (Oaiime onpeoesieHus,
nepeuuciume u Hazoeume) u 000CHylme (apeymenmupyiime u npooemoHcmpupyiime) ceéoe
OmHouieHUue K OAGHHOU meme (Ha KOHKPEemHom npumepe):

Questions for evaluating the result of mastering ""Know"':

1) The main types of business tourism.

2) Feature of accommodation facilities in congress and exhibition tourism.

3) The concept and main types of incentive tourism.

4) Congress. Seminars and trainings. Business meetings.

5) Tourism development and tourism potential for the development of business tourism.
6) The main tourist areas for the development of business tourism.

7) Trends in the modern development of business tourism in Russia and abroad.
8) Prospects for the development of business tourism.

9) Major international exhibitions. Major Russian exhibitions.

10) The concept, classification and significance of exhibitions.

11) Territorial placement of MICE tourism

12) Regulatory regulation of MICE tourism

13) The concept of information and communication technologies.

14) Additional services in business services in transport.

Questions for evaluating the result of mastering ""To be able"':

1) Apply the requirements for rail transport when conducting business events.

2) Apply the requirements for road transport when conducting business events.

3) Organize business receptions.

4) Organize business negotiations.

5) Organize catering for business events.

6) Apply the culture of restaurant service.

7) Organize a corporate event.

8) Conduct a study of meeting the needs of the individual in services ... (on the example of a
particular enterprise).

9) Apply modern information technologies and software in the field of management of hotel
and restaurant enterprises.

10) Ensure the safety of accommodation in hotels and tourist complexes when serving
business tourists

11) Analyze the state and prospects for the development of MICE tourism in the Russian
Federation.

12) Analyze the MICE tourism infrastructure.

13) Apply information and communication technologies in the promotion and implementation
of a tourist product with a business component.

14) Provide transport services to tourists as part of the organization of business services.

Questions for evaluating the result of mastering ""Have skills™:
1) The use of rail transport to ensure business events.
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2) The use of road transport to ensure business events.

3) Application of the concepts of logistics, visa support.

4) Organization of public catering services in business tourism.

5) Possession of etiquette in business tourism and in the organization of business events.

6) Work with individual clients.

7) Application of the main stages of designing the service of corporate events.

8) Catering for business events.

9) Reception of foreign delegations.

10) Negotiating.

11) Application of requirements for business hotels and conference rooms.

12) Reception of foreign delegations.

13) Promotion of a tourist product with a business component in transport.

14) Implementation of a tourist product with a business component in transport.

15) Formation of an information support system for the process of serving tourists in the
MICE industry.

IIIxana oneHNBaHUA

OueHka pe3yapTaTOB HPOU3BOAUTCS  Ha OCHOBe [lonokeHus O TeKyleM KOHTpPOJe
yCIIEBAEMOCTH 00YYarOIIMXCsl U IPOMEXYTOUHOM aTTecTalluu 00eraroumxcs o o0pa3oBaTeIbHbIM
nporpaMMaM  CpeJHEero Mpo(ecCHOHAIBHOTO W BBICIIETO O0pazoBaHust B (eaepaTbHOM
rOCyJapCTBEHHOM  OIO/DKETHOM| 00pa3oBaTeIbHOM  YUPEKACHWW  BBICIIETO  00Opa3oBaHUs
«Poccuiickas akaieMHH HApOIHOIO XO3SIMCTBA M TOCYIapCTBEHHON ciy>kObl mpu [Ipesunente
Poccuiickoit @enepaunn», yreepxaennoro IIpukasom Pextopa PAHXul'C npu Ilpesunente PO
ot 30.01.2018 r. Ne 02-66 (m.10 paznmena 3 (mepsbiii ab3an) u n.11), a Takke Pemenus Yuenoro
coBeta CeBepo-3anaanoro uactutyta ynpasieHuss PAHXul'C npu [Ipesunenre PO ot 19.06.2018,
npotokos Ne 11.

OueHka «OTJIMYHO» BBICTABJISETCS B CIydae, €CJIM IIPH YCTHOM OTBETE CTYJAEHT IPOSBHUII
(mokaszan):
- IIyOOKOe M CHCTEMHOE 3HAaHHE BCETr0 MPOTPaMMHOI0 MaTrepuaja y4eOHOro Kypca, M3I0XKKIT
OTBET MOCJIEAOBATENBHO U YOCAUTEIBHO;
- OTYETIMBOE U CBOOOJHOE BIIQJICHUE KOHLENTYaJbHO-MOHATUHHBIM almapatoM, Hay4YHbIM
S3BIKOM U TEPMUHOJIOTHEN COOTBETCTBYIOIIEH AUCLUIUINHBL;
- YMEHHME MpPaBUIBHO NPUMEHSTH TEOPETUYECKHE IOJIOKEHHSI IMPH PEIIeHUH TNPaKTHYECKUX
BOIIPOCOB U 3a]1aY;
- YMEHHE CaMOCTOSTENBHO BBIIIOIHATE IPEAYCMOTPEHHBIE TPOTPaMMOM 3aJaHNs;
- HaBBIK 00OCHOBAHMUS MIPUHATOTO PCUICHUA.

Ouemm «X0pouI0» BBICTABJILICTCA B ClIy4dac, €CJIM IIpHU YCTHOM OTBETC CTYACHT IPOABHII
(mokaszan):
- 3HaHUE Y3JI0BBIX MP00IeM MPOrpaMMbl U OCHOBHOT'O CO/IEPKaHUS JISKITMOHHOTO Kypca,
- YMEHHUE TO0JIb30BaThCsl KOHUENTYaJbHO-MOHATUITHBIM alNapaToM yMEHHE MPEUMYIIECTBEHHO
NPAaBUIBHO NPUMEHATh TEOPETHUYECKHE MOJOXKEHHUS NPHU PELICHUH IMPaKTHUYECKUX BOINPOCOB U
3ajady,
- YMEHHE BBINIOJHATH IPETYCMOTPEHHBIE TPOTPaMMOM 3aJaHNs;
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- B IICJIOM JIOTUYECKH KOPPEKTHOE, HO HE BCETJa TOYHOE W apryMEHTHUPOBAHHOE H3IIOKCHHE
OTBeTA.

OueHKH «yI0BJETBOPUTEIbHO» BBICTABISICTCS B ClIydae, €CIU MPU YCTHOM OTBETE
CTYJICHT MPOSIBUI (ITOKa3a):
- (parmMeHTapHbIe, TOBEPXHOCTHBIC 3HAHUS BAXHEUIIMX PAa3/IElOB MPOrpaMMbl U COJCpPKAHUSA
JIEKIIHOHHOTO Kypca,
- 3aTPYIHEHHS C KCIOJIb30BAaHHEM HAayYHO-TIOHATUHHOIO amnmapara ¥ TEPMHUHOJIOTUH y4eOHOU
JVCIIATUTHHBI,
- 3aTpy/JHEHUS C TPUMCHCHHUEM TEOPETHUYECKUX TIOJOKCHUH MPH PEUICHUH TPAKTHYCCKUX
BOIIPOCOB H 33]ad,

OneHka «HEYI0BJIETBOPUTEIBHO» BBICTABISICTCS B CIydae, €CIM MPU YCTHOM OTBETE
CTYJICHT MPOSIBUII (ITOKa3a):
- He3HaHUe J100 OTPHIBOYHOE MPECTABICHUE YYEOHO-TIPOrPaMMHOI0 MaTepHaa;
- HEYMCHHE WCIOJb30BaTh HAyYHO-TIOHATHUHHBIN ammapar © TEPMUHOJOTHIO y4eOHOM
JMCIUTUTHHBI,
- HEYMCHHUE TPUMEHSITh TEOPETHYCCKHE IOJIOKEHUS TPU PEHICHUU MPAKTUYCCKUX BOIPOCOB U
3ajad,
- HEYMEHHE BBIIIOJIHATH IIPELYCMOTPEHHBIE IPOrPAMMOMN 3aJaHusl.

6. MeToauueckue MaTepHaJibl 110 OCBOCHHUIO TUCIHUIIJINHBI
CTy,I[eHT AOITYCKACTCA K 3K3aMCHY IO JUCHUIIJIMHE B CIIy4ac BBIITOJIHCHHUS UM BCEX 3aJaHul U

MEPOIIPUATHM, IPELYCMOTPEHHBIX ITPOrPaMMOM TUCLIMUILIAHEI.

DK3aMEHbI OPTraHU3YIOTCS B IEPUOJT CECCHU B COOTBETCTBHH C TEKYIIUM IpapHuKOM yueOHOTO
npouecca, YTBEPKACHHBIM B COOTBETCTBUM C ycTaHOBIeHHbIM B C3UY  nopsakom.
[IpoIOIKUTENBHOCTE  DK3aMEHa JUIsl  KaXIOro CTYJAEHTAa HE MOXKET IPEeBbIIaTh YEThIPEX
aKaJeMHYECKHX 4YacoB. DK3aMEH He MOXeT HadyuHatbcs paHee 9.00 yacoB M 3aKaHUMBATHCS
nosanee 21.00 yaca. Dx3aMeH NPOBOJUTCS B ayJUTOPUH, B KOTOPYIO 3aIyCKaIOTCSI OJTHOBPEMEHHO
He Oojee 5 dyenoBek. Bpemss Ha MOATOTOBKY OTBETOB IO OWJIETY KaXJIOMY OOydYaroLlemycs
otBoauTcs 45 muHyT. Ilpu sBKe Ha 5K3aMeH OOydaroluiics JOKEH UMETh Npu cebe 3a4eTHYIO
KHIKKY. Bo Bpems sk3ameHa oOywaroliuecsl MO PELIeHHIO IMPernojaBaTesisi MOTYT MOJIb30BaThCS
yueOHOM MporpaMMoOil JTUCHUIUIMHBI W CHPaBOYHOM JuTeparypoil. OueHka 3a 23K3aMeH
IIPOCTABIIIETCST B DK3AMEHALMOHHOW BEJIOMOCTHM M 3a4ETHBIX KHMJKKaX CTYJEHTOB, MPU 3TOM
OLICHKH «HEYJIOBJIETBOPUTEIBHO» B 3a4ETHYIO KHUKKY CTY/EHTOB HE ITPOCTABIISIOTCA.

O6yuenne no gucuumiauHe b1.B.02 «OcobenHocTH 00CTy ) KUBaHUS PEMUAIBHOIO CETMEHTA
JIeTI0BOrO U coObITuitHOTO Typu3ma / Features of servicing the premium segment of business and
event tourismy mpejrmosaraeT u3y4eHne Kypca Ha ayTUTOPHBIX 3aHATHSIX (JICKIIMU U TPAKTHYCCKHUE
3aHATHSA) U CaMOCTOSITENIbHON paboThI CTYAEHTOB, BKIItOUasi MOATOTOBKY K 3auéry. [IpakTuueckue
saasaTus quciuiuinHbel b1.B.02 «OcobenHocT 00CTyKMBaHUS MPEMHUATLHOTO CETMEHTa JI€JI0BOTO
u cobwrTuiiHoro Typusma / Features of servicing the premium segment of business and event
tourismy mpenanonarar0T UX MPOBEJACHUE B PA3IMUYHBIX (POPMAX C IETbIO0 BBISABICHUS MOJYYCHHBIX
3HAHWW, YMEHHI, HABBIKOB U KOMIIETEHIIH.

Iloozomoexa k nexyuu

C uenbto obecrieueHus yCrenHoro 00y4eHus CTyIeHT I0JKEH TOTOBUTHCS K JIEKIIUH,

MOCKOJIbKY OHa SIBJISIETCS BaskKHEH e Gpopmoii opranu3anu yueOHOro npoiecca, HoCKOJIbKY:
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3HAaKOMMT C HOBBIM y4eOHBIM MaTEepHAIIOM;

pa3bsICHAET y4eOHbIE 2JIEMEHTBI, TPYIHbIC JUUIsl TOHUMaHUS;

cHCTeMaTH3UpYyeT y4eOHBIN MaTepHal;

OpPHEHTHUPYET B y4eOHOM IIpoliecce.
Iloozomogka K neKkyuu 3aK1104aemca 6 cledyruiem:

BHUMATEJIHHO MPOYUTANTE MAaTEpUAN IPEABbIAYIICH JIEKINH;

y3HalTe TeMy NpeCTOALIeH JeKIHUH (110 TEMAaTHYECKOMY IIJIaHy, 110 HH(OPMAILMH JEKTOPa);
03HAKOMBTECH C Y4EOHBIM MATEPHAJIOM MO y4eOHUKY U y4eOHBIM TOCOOUSIM;

nocTapaiTech yACHUTh MECTO U3y4aeMOi TeMbI B CBOEH MPO(ECCHOHATBHOM MTOATOTOBKE;
3aMUIITE BO3MOXKHBIE BOIPOCHI, KOTOPHIE BHI 33/1aJIUTE JIEKTOPY Ha JICKITUH.
Iloozomogka k npakmuueckum 3aHAMUAM:

BHUMATEJIBHO MPOYUTANTE MaTepHal JICKIUHA OTHOCSIIUXCA K JaHHOMY CEMHHApCKOMY 3aHATHIO,
03HAKOMBTECH C Y4EOHBIM MATEPHAJIOM MO y4eOHUKY U y4eOHBIM TOCOOUSIM;

BBINTAIIATE OCHOBHBIE TEPMUHBL;

OTBEThTE Ha KOHTPOJIbHBIE BOIPOCHI [0 CEMHUHAPCKUM 3aHATUSAM, FOTOBBTECh JaTh Pa3BEpHYTHIN
OTBET Ha KaXKJbI U3 BOIIPOCOB;

YSCHUTE, Kakue y4eOHbIE AJIEMEHTHI OCTAJIHCh JJISl BaC HESICHBIMH M TOCTapaiTech MOIyYUTh Ha
HUX OTBET 3apaHee (10 CEMUHAPCKOr0 3aHATHUS) BO BpeMsl TEKYIIHUX KOHCYJIbTALUH NPEnoAaBaTeis;
TFOTOBUTHCS MOXKHO MHJIMBUAYAJIbHO, IApAMU MM B COCTABE MaJIOM IPYIIbI, IOCIETHUE SBISIOTCS
¢ pexTHBHBIME (popMamMu pabOTHI.

Iloozomoexa K onpocy TIpenCTaBIsIeT COOON MPOSKTUPOBAHKUE CTYJICHTOM OOCYKIIEHHS B TPYIIIIE B
dopme nuckyccun. B 3TUX 1ensX CTyAeHTY He0OXO0IUMO:
CaMOCTOSITEITLHO BBIOpATh TeMy (TIpo0IIeMy) I TPOBEICHUS OIPOCa;
pa3paboTaTh BONPOCHI, MPOAYMaTh MPOOJEMHbBIE CUTYallMH (C MCIIOJIB30BAHUEM MEPUOJUUECKOM,
HAY4YHO JTUTepaTyphl, a TAK)KE€ MHTEPHET-CalTOB);
pa3paboTaTh IJIaH-KOHCIIEKT OOCYXKAECHUS C YyKa3aHMEM BpeMEHU OOCYXIEHHUs, BOIPOCOB,
BApHUAaHTOB OTBCTOB.

BriOpanHas cryneHToM Tema (mpobiiema) A0KHA ObITh aKkTyallbHAa Ha COBPEMEHHOM 3Tare
Pa3sBUTHA, TOJIKCH OLITH MMpEaACTaBJICH HOI[pO6HI>II\/'I IIJIaH-KOHCIICKT, B KOTOPOM OTpPaXCHbBI BOITPOCHI
a1 TUCKYCCHH, BpeMeHHOﬁ PEriIaMCHT O6CY)KI[CHI/I$[, JaHbl BO3MOYKHBIC BapHAHTBI OTBETOB,

WCIIOJI30BaHbI IIPUMEPHI U3 HAYKU U TPAKTHUKH.

MeTtoanyeckue yKa3aHusi 110 OPraHU3alMy CAMOCTOSITEIbHOM PadoThl

CamocrosTenbHas BHeayIMTOpHasi paboTa 1Mo Kypcy BKJIHOYAET U3ydyeHHE yuyeOHOH 1 HayuyHOU
JUTEPATyphl, MOBTOPEHUE JIEKIIMOHHOIO MaTepuaja, MOATOTOBKY K NPAKTHUYECKUM 3aHATHUAM, a
TaK)Ke€ K TEKYILIEMY U HTOTOBOMY KOHTPOJIIO.

[IpakTiueckue 3aHATUS MPEAyCMAaTPUBAIOT COBEPIICHCTBOBAHHWE HABBIKOB pabOTBHl ¢
AyTEHTUYHBIMU TEKCTaMU M JIEKCUKO-TPAMMATUYECKUM MAaTepHalioM, METOJOJIOTUN H3y4YeHUS
peIMeTHON crienuuKy Kypca

Bonpocel, He paccMOTpeHHbIE Ha JIEKIUAX U MPAKTHYECKUX 3aHATHUSIX, JOJDKHBI OBITh U3yUYEHBI
MarucTpaHTaMH B XOJ€ CaMOCTOATENbHOW paboThl. KOHTpOIb caMOCTOSTENBHON paboOThI
MarucTpaHTOB HaJ Y4eOHOW MpOorpaMMoOi Kypca OCYIIECTBISETCS B XOJAE NMPAKTHUECKUX 3aHITUH
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METOJIOM YCTHOTO OIpOCa WJIM OTBETOB Ha KOHTPOJIbHBIC BOIPOCH TeM. B xoae caMocTosSTeNhbHOM
paboThl KXKABIH MarucTpaHT 00s3aH MPOYUTATH OCHOBHYIO U TIO BO3MOXXHOCTH JIOMOJTHUTEILHYIO
auTepatypy 1o u3ydaemoi Teme. OOydarommiicss JIOJDKEH TOTOBUTHCS K TMPEIACTOSIIEMY
MPAKTUYECKOMY 3aHSATHIO TI0 BCEM, OOO3HAYCHHBIM B METOJMYECKOM IOcoOMU Bompocam. He
MPOSICHEHHBIC (AMCKYCCHOHHBIC) B XOJE CaMOCTOSATEIHHONW PaboThl BOIPOCHI CIEIYET BBHITUCATH B
KOHCIIEKT JIGKIIM © BIIOCJAEACTBUU TPOSCHUTh HMX Ha MPAKTHYCCKUX 3aHATHAX WU
WHIUBHIYAJIbHBIX KOHCYJIBTAIMAX C BEIYIIIMM IIPETO/IaBaTeIIeM.

CamocrosiTenbHass paboTa OOy4YalOIMUXCs TMPEnojiaracT M3yYeHHE B COOTBETCTBUU C
JAHHBIMU METOJAMYECKUMU PEKOMEHIAMIMU Y4eOHOW M HAyYHOH JMTEpaTypbl, HOPMATHUBHBIX
JIOKYMEHTOB, JAHHBIX HAyYHBIX HCCJIEAOBAHHUI, MaTepUalIOB HHTEPHET-UCTOUHHUKOB, a TaKKe
BHITIOJTHEHUE TNPAKTHUYECKUX 3aJ[aHUi, TOJIrOTOBKY JOKIAIOB M pedepara, MOATOTOBKY K
TECTUPOBAHUIO U KOHTPOJLHOW paboTe, K OompocaM Ha 3aHATHSAX U K 3a4eTy. PeKoMeHmanuu 1o
HAy4YHOU JUTEparype, WHGOOPMAIMOHHBIM HMCTOYHUKAM U Y4eOHO-METOAMYECKOMY OOECIIeUeHUIO
CaMOCTOSTENIbHOW paboThI coziepikarcs B pazaenax 6 u 7 manHou PITJI.

YueOHO-MeTOANYECKOE O0ecTIeYeHre CAMOCTOSITEIbHOM padoThl

1. AcanoBa, 1. M. Opranusanus KyJabTypHO-10CYroBoi nestenbHocTH [Teker] : yuel. as By30B
/ 1. M. Acanoga, C. O. Jlepssiouna, B. B. Urnateesa. - 4-¢ u3z., crep. - M. : Axanemus, 2014. -
192 c. : npun. - (bakanaBpwuar). - bubnuorp. - ISBN 978-5-4468-1428-2

2. BecenoBa H.FO. Opranuszaiusi TypuUCTCKON NeATENbHOCTH [DIEKTPOHHBIA pecypc|: yueOHoe
nocobue/ H.}O. BecenoBa— DnekTpoH. TekcroBbie nanueie.— M.: JamkoB u K, A [1u Op
Menua, 2014.— 256 c.

3. Kosnosa E.B., 3aBbsanoB A.A. "Opranuzamnus Ousznec-o0ciyxuBanus” [Tekcr] : yueb. mocobOue
st OakanaBpos/ Kosnoa E.B., 3aBwsiioB A.A. PocroB-na-/lony; ®I'bBOY BO PI'VIIC. -
PocroB u/]] : [6. n.], 2016. - 150 c.

Bonpoch! 1J1s1 caMOCTOATEILHOM MOATOTOBKH K 3aHATHAM JIEKIIMOHHOIO M CEMHUHAPCKOI0
THIIOB
KonTpoJsbHbBIE BOIPOCHI

1. What is program tourism?

2. What is the basis of all types of tourism programs? 3. What is the programmatic approach to
tourist services based on?

4. What are the necessary components of tourism programming?

5. What is included in the concept of a quality and attractive service program?

6.What is the optimality of the tourist program?

7. What are the psychological principles of tourist programming based on?

8. Name the modern principles of software maintenance.

9. What is characterized and by what methods is hospitality achieved in tourist services?

10. Tell us about the service technology and the climate of interaction with tourists. Name the signs
of attention rendered to tourists during service.

11. Tell us about the principle of exemption and its importance in serving tourists.

12. What are the three main installations of modern tour operating.

MeToauuyeckue PEKOMEHIAIUHA 10 MOATOTOBKE K OIPOCY
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YceTHBI ompoc SIBASETCS OAHUM W3 OCHOBHBIX CIIOCOOOB TPOBEPKH YCBOCHHS 3HAHUI
oOydaromuMucs. Pa3BepHyThIl OTBET CTyJEHTA JOJDKEH MPEACTABISATh COOOW CBS3HOE, IOTUYECKU
MOCJIEIOBATEIbHOE COOOIICHNE Ha OIpPENEICHHYI0 TEeMY, MOKa3bIBaTh €ro yYMEHHE NPUMEHSTh
ONpCAC/ICHHA, IpaBUJla B KOHKPCTHLIX ClIy4dasaX. OCHOBHBIE KPpUTCPUHU OLUCHKHW YCTHOI'O OTBCTA:
MPaBUIILHOCTH OTBETA MO COJEPKAHUIO; MMOTHOTA U ITyOMHA OTBETA; JIOTUKA U3JI0KEHHS MaTepualia
(Y4uTBhIBAaETCSI YMEHUE CTPOUTDH LEIOCTHBIN, MOCIE0BATENIbHBII paccKa3, TPaMOTHO MOJIb30BaThHCS
CHEIHAIbHON TEPMUHOJIOTHEH ); UCIIOIb30BaHKE JOMOJIHUTEIBHOIO MaTepuraia.

[ToaroroBka oOyyaromMXcsl K OMPOCY MpeArnosaraeT u3yuyeHue B COOTBETCTBUU TEMAaTUKOMN
JUCIUIUIMHB OCHOBHOM/ JTOMOJHUTENBHON JUTEepaTypbl, HOPMATUBHBIX JIOKYMEHTOB, MHTEpPHET-
HUCTOYHHKOB.

MeTtoanyeckue peKkoMeHAAalMH 110 NOATOTOBKe pedepara

Pedepar — aT0 camocTosTenbHOE, CONEPKATEIBHOE HCCIICAOBAaHUE MO BHIOPAHHON TeMe.

[ToaroroBka pedepara npeaycmMaTpuBaer:

- U3y4CHHE JIMTepaTypbl, CIPABOUHBIX U HAyYHBIX HCTOYHUKOB (BKJIIOYas 3apyOeKHbIE) I10 TEMe
HCCIIEI0BaHMS;

- CAaMOCTOATEJIbHBIN aHAJIN3 OCHOBHBIX KOHIIEILUH 110 H3ydyaeMoi polieme;

- YTOYHEHHE OCHOBHBIX IMOHATUI U HayYHBIX MOJIOKEHUH;

- PE3IOMHPOBAHUE MOTYYEHHBIX BHIBOJIOB.

Ctpykrypa pedepara IODKHA CIIOCOOCTBOBATH PACKPBITHIO H30paHHOHW TEMBI WU €€
COCTaBHBIX JIEMEHTOB:

- BO BBEJICHUM JOJDKHO OBITh YKa3aHO: aKTyaJbHOCTh BHIODAHHOH TE€MBI, €€ 3HAUYMMOCTb, LIEJIH U
3aJauu, OObEKT U IpPEAMET UCCIEe0BaHMs, METO/bl JOCTHKEHHs ITOCTABJICHHBIX LiesNel U 3a1ad,
0030p 6ubmorpaduu mo Teme paboThI;

- OCHOBHasl 4yacTb PabOThI JJOJKHA COIEPKaTh HE MEHEE /IBYX IJ1aB, pa30UThIX Ha maparpadsl.

Jlenenune maparpadoB Ha noamnaparpadsl HerenecooOpasHo. Haspanus maparpadoB He
JOJKHBI TIOBTOPATh Ha3BaHUE TeMbl pedepara. B koHie kaxmoro maparpada v KakKIoW TJIaBbl
nenaercss HeOONbLIONW BHIBOJ. Bce yacTu OOMKHBI OBITH M3JI0KEHBI B CTPOrOM JIOTMUYECKOM
MOCJIE0BATEIBHOCTH U B3aUMOCBSI3U.

Texkcr menecooOpa3HO  WTIOCTPUPOBATH  CXEMaMH, TaOJHIlAMH, JHarpaMMaMu,
rpaduKamMu, pUCYHKaMH1 U T. 1.

B 3axmtoueHMM JTOMKHBI OBITH COPMYJIMPOBAHBl OCHOBHBIE BBIBOJIBI, CIEJIAHHBIC B
pe3yJIbTaTe UCCIEN0BaHNUS.

Cnucok UCHOIB30BaHHON JINTEPATYphl NOJDKEH coaepkarb He MeHee 10-20 Ha3BaHuW,
BKJIOYasi HOPMaTUBHO-TIPABOBBIE aKThI.

TekcT pedepaTta JOTKEH MPOIEMOHCTPUPOBATH 3HAHUE CTYAEHTOM OCHOBHOM JINTEpATyphI
[0 JaHHOW TeMe, YMEHHE BBIJEIUTH NPOOJIEMY U OINPEAETUTh METOJbl €€ pPEeLICHHs, YMEHHE
MOCJIEZIOBATENBHO H3JIOKUTh CYLIECTBO PAacCMaTPUBAEMBIX BOIPOCOB, NMPUEMIIEMBIIl YpPOBEHb
S3BIKOBOM T'PaMOTHOCTH, BKJTIOYas BiaJieHHe (QYHKIIMOHAIBHBIM CTUJIEM HAYYHOT'O U3JI0KEHHUS.

O6wem pedepaTta T0DKEH cOCTaBlATh 15-20 cTpaHMIl MEYaTHOrO TeKCTa. B yka3aHHBIN
00bEM HE BKIIIOYAIOTCS MPUIIOKEHUS, KOTOPbIE CIIMBAIOTCS BMECTE C PabOTOM.

PaboTa umeeT TUTYJIBHBIN JIUCT, CTPYKTYPHBIN IJIaH M COOTBETCTBYIoLIee oopmieHue. B
paboTe ucnosb3yeTcs CIUIOUIHAs HyMepalus cTpaHull. Bropoii crpanuiieil sBisieTcst coaep:kaHue
pabotel. Ha TuTynbHOM 5McTe HOMEp CTpaHMIIBI HE MpocTaBisieTcs. BBeneHue, kaxias riasa,
3aKJIIOUYEHHUE, a TAK)KE CIIMCOK UCIIOJIb30BAHHBIX HCTOYHUKOB HAUWHAIOTCSA C HOBOM CTPaHUIIBI.
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MeToanyeckre peKOMEHIAUH 110 3ALHMTE KeiCoB:

Keficbi — »53T0 mpoOiemMHBIE CHTyallud, CIEHUAIbHO pa3paboTaHHBIE Ha OCHOBE
(haKTHUYECKOTO MaTepualia JJisi OIICHKU YMEHUI ¥ HaBBIKOB 00yUYaIOIUXCSl.

[lenp MeToma TPHUMEHEHUS KEWCOB - HAydyuTh OOYydYaIONIUXCS, aHAIM3HPOBATH
MPOOJIEMHYIO CUTYaIMIO, BO3HUKILYIO IPYU KOHKPETHOM IOJIOXKEHUH JIeJT, U BhIpaboTaTh Hanbouee
paloHaJbHOE  pelleHWe; HayuuTb paboTaTh ¢  HMH(OPMALMOHHBIMU  UCTOYHHKAMU,
nepepabaTbIBaTh U aHAJTU3UPOBATH UX.

Ha 3HakoMcTBO M pemieHue keiica oOydaromemycs otBogutcs 30 muH. OOydvarornuiics
3HaKOMHUTCA € MarepuaioM Kkeica. OcmbiciuBaeT curyanmioo. Ecin HeoOxomumo, coOupaer
He0o0X0IMMY0 HHPOPMAITUIO TTO0 CHTYaIK. PaccMaTpuBaeT anbTepHATUBEI PEIICHUS TTPOOJIEMBI U
HaXOJHUT €€ BEepHOE WU ONTHUMalbHOE pemeHne. OOyJarmuics mpe3eHTUpyeT (3aluimaeT) CBoE
pemenue. IlpemonaBarens OIEHMBAET KAdyeCTBO BBIMOJHEHUS 3aJaHUs MO KPUTEPHUSIM:
JTUArHOCTHKY MPOOJIeMbl, KauyecTBa MPEAJIOKEHUN U PEKOMEHIAIUil 0 pelIeHUIo Kelica, KadyecTBa
U3II0KEHUs MaTepuana.

MeToanuyeckne peKOMeH AWM 110 KOHTPOJILHOM padoTe

KoHnTposibHast paboTa BBIMOJHAETCS C IEJIbI0 3aKPETUICHUS 3HAHUU, TMOJTYYEHHBIX CTYACHTOM
B XOJ€ JICKIIMOHHBIX W CEMUHAPCKUX 3aHATUM ¥ TPHOOPETEHHUS HABBIKOB CAMOCTOATEIHLHOTO
MOHUMAHUA ¥ TPUMEHEHUS HOPMATUBHO-TIPABOBBIX AaKTOB U CICIHAIBHOW JIUTEPaATypOil.
Hamucanue KOHTpPONBHOW pPAaOOTHl MPU3BAHO ONEPATUBHO YCTAHOBUTH CTEIICHb yCBOCHUS
CTyICHTaMH y4YeOHOr0 Marepuayia AWCHHUIUIMHBI ©U  (OPMHpPOBAHUS  COOTBETCTBYIOIIUX
komrnereHuuii.  KoHtposbHass  paboTa  MOXET  BKIIOYATh 3HAKOMCTBO C  OCHOBHOM,
JOTIONTHUTEIIbHOW W HOPMATHUBHOM JUTEPATypOi, BKIIOYas CIpPAaBOYHbIC H3IAHUS, 3apyOeKHbBIE
UCTOYHUKH, KOHCIIEKT OCHOBHBIX IOJIO)KCHUW, TEPMUHOB, CBEACHMM, TpeOyOImUX IS
3allOMMHAHUSl U SIBJSIOLIMXCS OCHOBOMOJATAIONIMMU B T€ME M (MJIM) COCTaBJIEHUE AaHHOTALUM K
MIPOYMUTAHHBIM JIUTEPATYPHBIM HCTOYHHKAM, DPEIICHHE KOHKPETHBIX IMPABOBBIX BOIPOCOB, 3aaay
U opuanueckux kazycoB. Coaep)kaHue MOArOTOBIEHHOTO CTYAEHTOM OTBETa Ha MOCTABIICHHbBIC
BONPOCHl  KOHTPOJIBHOM  paboOThl  JOHKHO MOKa3aTh 3HAHUE CTYJEHTOM TEOpPUHU BOIpoca U
MPaKTUYECKOTO €€ pa3perieHHus.

KonTponbHasi paboTa BBIMONHIETCS CTYICHTOM, B CPOK YCTaHOBJICHHBIN MperojaaBaTeieM
B NMUCHbMEHHOM (TI€YaTHOM WJIK PYKOITUCHOM) BUJIE.

[lepen namucanueM pabOThl HEOOXOIMMO BHHUMATENHHO O3HAKOMHUTBCS C COJAEpPKAHUEM
BONPOCOB (MM 3a7aud) MO JEKIWH, YIeOHUKY, U3YUUTh IEHCTBYIOIIEE 3aKOHOAATETHCTBO U
PEKOMEHJIYEMYIO  JIUTEpaTypy, J[ACUCTBYIOIIEE KOHCTUTYIMOHHOE 3aKOHOJATENIbCTBO U B
HEOOXOUMBIX CIydasiX -CyleOHyI0 U TPaBONPUMEHHUTENbHYIO  TpakTuKy. OTBeThl  Ha
KOHTPOJIbHBIE BOIPOCHI JOJKHBI OBITh MOJHBIMH, OOCTOSTETBHO U3JOXKEHBI U B IEJIOM
pPacKpBIBAIOIIMMH  COZAEpKaHue Bompoca. Mcmonb3yss HOpMAaTUBHBIA MaTepuai, HYXHO /1aBaTh
TOYHBIE U KOHKPETHBIE CCBUIKA HAa COOTBETCTBYIOIIME HOPMATUBHbBIE aKThl: YKa3aTh UX Ha3BaHUE,
KeM U KOrJla OHM TMpPHHSITHI, TAe OnyOnukoBaHbl. [Ipu 3TOoM oOdeHb BaxHO oOpamarhscs
HEMOCPEICTBEHHO K CaMUM aKTaM, TOYHO H3JlaraTh COJEpXKaHue, a HE BOCIHPOU3BOAUTH HUX
MOJIOKEHUST Ha OCHOBAaHWUU Y4EOHOU NUTEpaTyphl WM MOMYJISPHOMN JIUTEPATYPhI
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7. Y4eOHas1 quTEepaTypa U pecypcbl HHPOPMAIMOHHO-TEJIEKOMMYHUKAIIUOHHOM ceTH
HNHuTepHer

7.1. OcHOBHas JUTEpaTypa

. Bbypakosckas, H. B. O6cnyxuBaHue B TOCTHHHYHOM KOMILJIEKCE OCOOBIX KAaTerOpUil KIMEHTOB !
yuebHoe nocobue mis By3oB / H. B. bypakoBckas, O. B. Jlykuna, 0. P. CononoBaukoBa. — 2-¢
u3n. — Mocksa : HzmarensctBo [Opaiit, 2020. — 98 c.— (Bsicmee obOpa3zoBanue). —
ISBN 978-5-534-11735-6. — Tekctr : oanekrtponusii // OBC HOpaiir [caiit]. — URL:
https://urait.ru/bcode/457038

. Baneesa E.O. Texnosnorust u opranuszanus TypareHTCKOM JAesITeIbHOCTH [ DIEKTPOHHBIN pecypc]:

yuebnoe mocobue/ BaneeBa E.O.— OnektpoH. TexctoBble aanHbie.— CaparoB: BysoBckoe
obpasoBanue, 2015.— 74 c.— Pexxum poctyna: http://www.iprbookshop.ru/31940.html
. KazakeBuu, T.A. Opranuzanuss ¥ IUIAaHUPOBAHHE JCATEIBLHOCTH MPEANPUATHI CepBHUCA :

yaeOHoe mocobue mis By3oB/ T. A. KazakeBuu. — 2-¢ m3z., nom. — Mocksa : M31aTenscTBO
Opaiit, 2019. — 188 c. — (YuuBepcutetsl Poccun). — ISBN 978-5-534-07278-5. — Tekcr
anexktpounsii // DBC FOpaiit [caiit]. — URL: https://urait.ru/bcode/437462

Conory6oa, I'.C. Opranuzauus NOpou3BOJACTBA U OOCIYKMBaHUS Ha NPEAIPUATUAX
o0mIiecTBeHHOTO muTaHus : yueOHuk ais By3oB / I'. C. ConoryboBa. — 3-¢ W3J1., UCIIp. U JOIL. —
Mocksa : UsnatenberBo Opaiit, 2020. — 332 ¢c. — (Bricmee obpazoBanue). — ISBN 978-5-
534-09303-2. — Tekcr : oanekrponnwni //  OBC  IOpaiit [caiit]. — URL:
https://urait.ru/bcode/451744

7.2. lonotHUTE/ILHASI JIUTEPATypa

. bepapime C.H. Opranuzanusi BBICTABOYHON AEATEIBHOCTH [DIEKTPOHHBIM pecypc]: yueOHoe
nocobue/ bepasimes C.H.— DnexktpoH. TekcToBbie nanHbie.— Mocka: Jlamko u K, At [Tu Op
Menwma, 2010.— 178 ¢.— Pexwum noctyna: http://www.iprbookshop.ru/851.html

. EpmakoBa JK.A. DKOHOMHKa TPaHCIIOPTHOTO OOCITYKHMBaHUS B Typu3Me (KOHCIEKT JIEKI[Hil)
[DnexTponHbIii pecypc]: yaednoe nmocooue/ EpmakoBa XK.A., Terepstauk O.I1., JIyuko H.B.—
ONeKTpOoH. TeKCTOBble JaHHble.— OpeHOypr: OpeHOYyprckuil rocyaapcTBEHHBIH YHUBEpPCUTET,
ObC ACB, 2013.— 111 ¢.— Pexum pocryma: http://www.iprbookshop.ru/30141.html

. Edumona I'.H. Opranuzamnus obcnyxxuanus. Yacte 1 [DnexkTpoHHBIH pecypc]: yueOHoe mocooue/

EpumoBa I''H.— DOnexkTpoH. TekcToBble naHHble.— MockBa: MOCKOBCKMI TI'yMaHUTapHBII
yHuBepcurert, 2012.— 52 ¢.— Pexum gocryma: http://www.iprbookshop.ru/14520.html
. Kupeea IO.A. OcHOBBI TypusMma [DIEKTpPOHHBIH pecypc]: ydeOHO-TIpaKkTUYecKoe Mmocooue/

Kupeea I0.A.— OnexktpoH. TekcToBble naHHble.— MockBa: Poccuiickas MexayHapogHas
akagemusi  typm3ma, Coserckuii  cmopr, 2010.— 108 c.— Pexum mocryma:
http://www.iprbookshop.ru/14289.html

. Maneiruna M.B. TexHomorusi opraHu3ani TYpareéHTCKOM W TypOIEpPAaTOPCKOM NESITEIbHOCTH

[DnexTpoHHbIH pecypc]: yaeOHoe mocobune/ Mansiruna M.B.— DeKTpoH. TEKCTOBBIE TaHHBIC.—
OMcK: Uz narennckuii LIEHTP KAH, 2017 — 136 c—  Pexum JIOCTYyTIA:
http://www.iprbookshop.ru/95633.html

7.3. HopmaTuBHBIC IPABOBbIE JOKYMEHTBI H HHAS IPaBOBasi HHPOpMaLus
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2. ®epepanpHblil 3aK0H "O TexHMYecKoM perynupoBaHuu" ot 27.12.2002 N 184-®3 (mocnennss
penaKims)

3. ®enepanbHblil 3akoH "O0 OCHOBaX TYpUCTCKOHU aearenbHOCTH B Poccuiickoit @enepanuu” ot
24.11.1996 N 132-®3 (nmocneausis peaaKus)

4, 3akoH P® ot 07.02.1992 N 2300-1 (pex. ot 24.04.2020) "O 3antute npaB norpeduTenci"”

5. Tlpuka3 Munkynaetypel PO ot 11 wmroms 2014 r. N 1215 «O06 yTBepkaeHHH TOpsiIKa
KJ1accu(UKaluu 0ObEKTOB TYPUCTCKOM MHJIYCTPUHU, BKIFOYAIOUIMX TOCTUHUIIBI U MHBIE CPEJICTBA
pa3MelIeHMs, TOPHOJIBDKHBIE Tpacchl W IUISDKHM, OCYLIECTBIIIEMON  AKKPEIUTOBAHHBIMU
OpraHU3aLHSIMI»

6. TOCT P 53603-2009 «Ouenka coorBercTBUs. CxeMbl CepTHPHKAIMKA MPOAYKIUH B
Poccuiickoit denepanumny».

7. TOCT P 54659-2011 «Omnenka cootBercTBUsA. IlpaBuna mnpoBenaeHUs T0OPOBOJBHON
ceptudukanmu yciuyr (pador)».

8. TOCT P 50690-2000 «Typucrckue yciyru. O0mue TpeGoBaHUS»

9.TTOCT P 51185 — 2008 «Cpenctsa pasmerenus. O0mue TpeOOBaHM

10. 'OCT P 53423 — 2009 «Typuctckue yciayru. ['ocTUHUIIBI U IpyrUe CpeiacTBa pa3MELICHUS
TypucToB. TepMHUHBI U OIIPENICTICHUSI.

11.TOCT P 53522 — 2009 «Typucrckue u 3KkCKypcuoHHbIE yciayrd. OCHOBHBIE MOJIOKEHUS.

12. TOCT P 50644-2009 «Typucrckue ycmyru. TpeboBaHust 1o obecneueHHI0 O€301macHOCTH
TYpPUCTOBY.

13.TOCT P 50681-2009 «Typucrckue ycnyru. [IpoekTupoBaHue TYpUCTCKHUX yCIyI».

14. TOCT P 53997 — 2010 «Typucrckue yciayru. Undopmauus mis norpedbureneii. OOriue
TpeOOBaHUS».

15. TOCT P 53998 — 2010 «Typucrckue ycnyru. Yciayru TypusMa Ui JIFOJEH ¢ OrpaHUYEHHBIMU
¢u3nyecKuMu BO3MOXKHOCTSIMH. O0111e TpeOOBaHUS».

16. TOCT P 54599 — 2011 «Ycnyru cpencts pasmerieHus. OO0mue TpeOoBaHMSI K ycCiayram
CaHaTOpHEB, IAHCUOHATOB, LICHTPOB OT/ABIXAY.

17.TOCT P 54604 — 2011 «Typucrckue ycayru. DKCKypcHoHHBIE yeiyrH. OO1ire TpeOoBaHUs ».
18. TOCT P 54605-2011 «Typuctckue yciayru. YcCiayrd AETCKOIO M FOHOLIECKOTO TypH3Ma.
O61ue TpedoBaHUY.

19.TOCT P 54606-2011 «Ycayru ManbIx cpeAcTB pazmenieHus. Ooue TpeGoBaHus».

20. TOCT P 54600-2011 «Typucrckue yciyru. Yciayru TypareHTcTB. O01ne Tpe6oBaHUs .
21.TOCT P 54601-2011 «Typucrckue ycinyru. bezonacHOCTh aKTUBHBIX BUIOB Typu3Ma. Obuiue
MTOJIOXKEHUS.

22. TOCT P 54602-2011 «Typucrckue yciayru. YCIyrd UHCTPYKTOPOB-TIPOBOAHUKOB. OOiue
TpeOOBaHUs».

23. TOCT P 54603-2011 «Ycayru cpencts pasmemienus. OOmue TpeboBaHMS K
00CITy>KUBAIOIIEMY [IEPCOHATTY».

24. T'OCT PEH 13809-2012 «Typucrckue ycinyru. Typomeparopsl U TypareHTHI.
TepMuHnomorus».

25.TOCT P EH 14804-2012 «Typucrtckue ycnyru. Opraau3aTopbsl 00pa3oBaTeNbHbIX S3bIKOBBIX
TypoB. TpeboBanus».
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26. TOCT P EH 15565-2012 «Typuctckue ycmyru. TpeOoBaHus K 00ECIICUCHUIO
npo¢ecCHOHATBLHON MOArOTOBKU TYPUCTCKUX T'MIOB U MPOTPAMM MOBBIIICHHS KBATA(DUKAITTN.
27.TOCT P 55318-2012 «Typucrckue yciuyru. OOmue TpedoBaHHS K MEPCOHATY TYpOIIEpaTOPOB
U TypareHTOBY.

28. TOCT P 55319-2012 «Ycmyru cpenactBs pasmemenus. OOmue TpeboBaHHS K
CHEIHATM3UPOBAHHBIM CPEJICTBAM Pa3MELICHUS».

7.4. UHTepHET-pecypchl

C3UY pacnomaraer IOCTYyIIOM dYepe3 calT HayuHoW OubOmuorexu http://nwapa.spb.ru/

K CJICIYIOUIMM MOITHUCHBIM JIEKTPOHHBIM PECypcaM:

Pycckonzviunbie pecypcol

® DJICKTPOHHBIC YUCOHUKH JIEKTPOHHO - OnbmoTedHoi cuctemsl (OBC) «AiOyke»

® DJIEKTPOHHBIE YICOHUKH MEKTPOHHO — Onbimoteunoit cuctemsl (OBC) «Jlanby»

e HayuHo-mpakTiyeckue craThd 1O ()MHAHCAM W MEHEDKMEHTY M3maTenbckoro jaoma
«bubnunoreka I'pebeHHUKOBAY

o CTaTh¥ U3 NMEPUOANIYCCKUX M3/IaHUH 1O OOIICCTBEHHBIM U I'YMaHHUTapHbIM Haykam «HcT -
Brro»

® DHIMKJIONE/INH, CJIOBAPH, CIIPABOYHHUKH «PyOpuKoH»

o [TomHbIe TEKCTHI TuccepTanuii U aBropedeparoB JiekTponHas bubnuoreka Juccepranmii
PI'b

¢ lnpopmannonHo-mpaBoBble 0a3bl - KoHcynbranT mitoc, ['apanT.

AHIJIOA3bIYHBIE PecypChl

¢EBSCO Publishing — moctyn K MyJbTHAMCHMIUIMHAPHBIM IMOJHOTEKCTOBBIM 0a3am
JAHHBIX Pa3JIMYHBIX MHPOBBIX U3JaTEIbCTB MO OM3HECY, SKOHOMHUKE, (PUHAHCAM, OYyXTaITepCKOMY
yueTy, TYMaHUTApHBIM M €CTECTBCHHBIM OOJACTSIM 3HaHWH, pedepaTtaM W IOJHBIM TEKCTaM
yOIMKAIUI 13 HAYIHBIX W HAyYHO-TIOMYJISIPHBIX KYpPHAJIOB.

e Emerald — xpymnHeiiiiiee MUPOBOE H31ATEIBCTBO, CIEIHATH3UPYIONIEECS HA SJICKTPOHHBIX
KypHaJIax B 0a3ax JaHHBIX 10 YIKOHOMHUKE U MEHE/DKMEHTY. MIMeeT cTaTyc OCHOBHOTO MCTOYHHUKA
npodeccuoHaIbHOM WHGOpPMAIUU I TIpernojiaBareyiel, HccieoBaTelied U CHEIHAINCTOB B
00JacTh MEHEe)KMEHTA.

B0o3MOXHO  HCIONB30BaHKWE, KPOME  BBIMICTICPEUNCICHHBIX ~ PECYpCOB, W JIPYTHX
JJIEKTPOHHBIX PECYpPCcoOB ceTH MHTEepHET.

7.5. UHBIC HCTOYHUKH

1. http://www.rata.ru/ - Poccuiickuii CO¥03 TYPHHIYCTPHH,
2. http://www.unwto.org/index.php - Bcemupnas Typuctckas opranuzamnus UNWTO.
3.  http://www.russiatourism.ru/ - Caiit ®eaepadbHOr0 areHTCTBa MO TYPU3MY

MunakyneTypsl Poccun.

8.MaTepuajabHO-TeXHHYECKas1 06a3a, HHGOPMAIMOHHbIE TEXHOJIOTHH, TPOTPAMMHOE
ob0ecrieyeHne 1 MH(OPMAILHOHHBIE CIPABOYHbIC CHCTEMbI
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Ne n/n | HaumeHoBauue

1. Criennanu3upoBaHHbIE KJIACCHI JIs IPOBEAEHUS JIEKIIMM U IPAKTUYECKUX 3aHATUI

2. CrennanusupoBaHHas MEOEIb U OPICPENICTBA: ayAUTOPUN U KOMIIBIOTEPHBIE KJIACCHI,
000pyJ0BaHHBIE MIOCAI0YHBIMU MECTAMHU

3. Texuuueckue cpeactBa oOyueHus:: [lepcoHanbHBIE  KOMIIBIOTEPBL, KOMIBIOTEPHBIC
IPOEKTOPBI; 3BYKOBBIC ITUHAMHKHU; HPOrPAMMHBIC CPEICTBA, 0OCCIICUYMBAIOLINE POCMOTP
BusieodaiioB B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

Ilpozpammusie, mexHuueckue u 3J1eKMPOHHbIE CPEOCHEa 00yUeHUsL U KOHMPOJIA
3HAHUIL CIYOEHM08:

[TakeTsl TporpaMMHOrO oOecmedeHHsl OO0IIero Ha3HAaYeHHs (TEKCTOBBIC pPEIAKTOPHI,
rpaduyecKue peaaKkToOphbl).

Kypc Bkitoyaer ucnosib3oBaHue nporpammuoro odecrneuenus Microsoft Excel, Microsoft
Word, Microsoft Power Point a1 MNOArOTOBKH TEKCTOBOTO M TaOJWYHOTO MaTepuaa,
rpadUyeCKuX UIUTFOCTPALUiL.

Metonbl  OOydYeHUs TPEANOJIAraloT HUCIOJIb30BaHUE HMH(DOPMAIMOHHBIX  TEXHOJIOTHUH
(KOMITBIOTEPHOE TECTUPOBAHUE, IEMOHCTPAIUS MYJIbTUMEIUWHBIX MAaTEPHAJIOB).

3aneiicTBOBaHbl MIHTEpHET-CEPBHUCHI U DJIEKTPOHHBIE PECYPCHI (CIPaBOYHBIC CHCTEMBI, H-P,
KoncynpranT wmimu [apaHT, TOMCKOBBIE CHCTEMBI, JJIEKTPOHHAS I10YTa, MPOQeCcCHOHATBHBIE
TEMATUYECKHE YaThl U (POPYMBI, CUCTEMBI ayJTM0 M BUICO KOHPEPEHIINN, OHJIAIH SHIUKIIONE/INH,
CIIPABOYHHKH, OMOIIMOTECKH, SJICKTPOHHBIC YUeOHBIC U YICOHO-METOAMICCKIE MATEPHAIIBI).

JlomyckaeTcsi TNPUMEHEHUE CUCTEMbl JHCTAHIIMOHHOTO OOYYEeHHsT C HCIOJIb30BaHHE
wiatpopm TEAMS, Zoom, Skype for Business, C1O Moodle

HNHpopManoHHBIE CIPABOYHbIEC CUCTEMBbI:
1. TIlpaBoBas cuctema «I apant-UnTepHeT» [DnekTpoHHbIN pecype]. — Pexkum mocryma: http: //
WWW.garweb.ru.
2. TlpaBoBas cuctema «Koncynbrantllimrocy [DnektpoHHblit pecype]. — Pexxum gocryna: http: //
http://www.consultant.ru/

25



http://www.realtitul.ru/

