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1. IlepeveHb MUIAHMPYEMBbIX pPe3yJIbTATOB 00y4eHHs MO JUCHUIINHE, COOTHECEHHBIX €
IUIAHMPYEeMbIMH Pe3yJIbTATAMM 0CBOCHHUSI 00pPa30BaTeIbHON NMPOrpaMMbl

1.1. Jucrumuuna b1.B.02 «TexHonoruu mpoaBHXKECHUS TOCTHHUYHOrO mpoaykra / Hotel

product promotion technologies» obecrnieurBaeT OBIaJCHUE CICTYIOUIMMHU KOMIIETCHIIHSIMH C YIETOM

Jramna:
Kon
Kon HaunMeHnoBanue HauMeHnoBanue KOMIIOHEHTA
KOMIIOHEHTA
KOMIIETeHLIMH KOMIIETeHLIMH KOMIIETEeHIM U
KOMIIeTEeHIIMH
Crnocob6eH pa3pabaTbIBaTh
Y BHEAPATH
MapKETHUHTOBLIE
p CrocobeH 000CHOBEBIBATH
MHHOBAIINK Ha
MapKETHUHTOBYIO KOHIIEIIIUIO
IpEeANPUITHIX chepbl p yio ten
TOCTEIPUIMCTBA 1 npeanpusTHs chepbl TOCTEIPUUMCTBA U
IIKc-7 0O0IIECTBEHHOTO IIUTAHUS InKc-7.1 0OLIIECTBEHHOIO IIUTAHUSA C
1 pCAIN30BBIBATE UX C HCIIOJIb30BAHUEM COBPEMEHHBIX
HCIIOJIL30BaHUEM
MH(OPMaLIMOHHO-KOMMYHHUKATUBHBIX
MH(OpPMaLIOHHO- .
TEXHOJIOTHI

KOMMYHHKAITMOHHBIX

TEXHOJIOTUH

1.2.B PE3YyIbTAaTC OCBOCHUA JUCHUIIIIMHBL Y CTYACHTOB JOJIKHBI OBITh CCI)OpMI/IpOBaHBIZ

OTO/TD
(npu nHanuuuu
P 5 / Kon
npogcmandapma) KOMIIOHEHTA Pe3yabTaTsl 00yueHust
TPYAOBBIC MJIH KOMIIETeHIIUH
npogeccuoHaJbHbIC
AeHCTBUSA
OT®. D. Yupasnenue Ha YPOBHEe 3HAHHUIi: METOIBl U CIOCOObI (HOpPMHUPOBAHUS
HPOIECCOM (PMHAHCOBOTO TOCTHHUYHOTO MIPOAYKTA, COOTBETCTBYIOIIETO TPEOOBAHUAM
KOHCYJIbTUPOBaHUS B NOTPEOUTENS; METOIBl M CIIOCOOBI  MPOJBHIKEHUS
oprasmsatiu (ojpasaeieHun)/ TOCTUHHUYHOTO  MPOAYKTa; TEXHOJOTMM TIOMCKa U
T. D/03.8 Breapenue UCIIOJIb30BaHUS PA3IMYHBIX UCTOYHUKOB HH(MOPMAIIUHU TIPU
. (hopMHpPOBaHUH TOCTHHUYHOT'O TIPOJTYKTA.
WHHOBAIIMOHHBIX TEXHOJIOTHH U — -
. HA YpPOBHe YMEHMii: CIpPOEKTUPOBaTh TOCTHHUYHBIN
W3MEHEHU B yIpaBIeHUH .
MKe-7 1 MIPOJYKT, COOTBETCTBYIOIIMI TPEOOBaHMAM MOTPEOUTEIS;

JACATCIIBHOCTHIO CETH T'OCTHHHUIT

OT®. D. Crparernyeckoe
YIPaBIEHUE Pa3BUTHEM CETU

OpraHu30BaTh paboTy 110 MPOJBIKEHUIO TOCTHHUIHOTO

MPOAYKTa; HAXOAWTh W  HCIOJNB30BaTh  Pa3InYHbIC
HUCTOYHUKHU UHpOpMAITIH npu (dbopmMupoBaHUH
TOCTHHUYHOTO TIPOJTYKTA.

Ha YypOBHe HAaBBIKOB: criocobamMu (opMupoBaHus

TOCTUHHUYHOI'O IPOAYKTa, COOTBETCTBYIOLICTO Tpe60BaHI/I$IM
HOTpe6I/ITeJ'I$I; HaBbIKaMH 110 NPOJABHMKCHUIO T'OCTUHUYHOT'O
MIPOJYKTa;  CIIOCOOHOCTHIO

HCIIOJIb30BAaTh  Pa3jIMYHbIC




OT®/T®

npu Ha-iuuuu
(np Kox

KOMIIOHEHTAa Pe3ysabTarsl 00y4yeHnusi
TPYA0OBBIC NN KOMIIETEHIIHH

npogdeccuoHaJbHbIE

npogpcmanoapma)l

IeicTBHUS

MPENNPUIATAN TUTAHUS/ WCTOYHUKHU uH(pOpMAIHH npu (hopMupoBaHUU
T®. D/03.8 Bueapenune TOCTUHHUYHOIO MPOAYKTA.
MHHOBAITHOHHBIX
TEXHOJIOTUHN U U3MEHEHU B
YIPaBJIECHUU JIESITENBHOCTHIO
ceTu
NPEANPUATHN TUTAHUA

2. O0beM U MeCTO TUCHHUILIMHBI B CTPYKTYpe 00pa30BaTe/ibHOM MPOrpaMMbl
O0BeM THCHUILTHHBI
OO01mmas TpyI0eMKOCTh JTUCIUIUTHHBI COCTaBisieT 3 3adeTHble enuHuibl, 108 akamgem. yacos /
81 actp. yacos.

Buj padotsl TpyroeMkocTh
(B akageM.uacax)
Ounas/3aouHast
OO01mas Tpy10eMKOCTh 108/108
KonrakTHas pa6ora 50/10
Jlexuyu 16/6
[MpakTHyeckue 3aHATUS 32/6
JlaGopaTopHblie 3aHITHS -
Koncynbranuu 2/2
CamocrosiTeibHas padoTa 22/88
KonTpons 36/9
®opMBbI TEKYIIET0 KOHTPOJIS YCTHBIH ompoc, pedepaT (ToKmam, scce)
DopMa NPOMEKYTOYHOH aTTeCTAlUH IK3aMeH

MecTo AUCHHMILVIMHBI B CTPYKType 00pa30BaTeIbHOM NPOrpaMMblI

JHucunnnaa b1.B.02 «TexHonoruu npoABMKeHHs: TocTHHUYHOTO npoaykra / Hotel product
promotion technologies» oTHocuTcs K BapHaTHBHOW YacTH MPO(eCcCHOHATBHOTO MUKIA y4eOHOTO
rwiaHa HanpasineHus 43.04.03 «[octunnunoe neno» mnpodmib «KopropaTuBHbIE CTpaTeruu
TOCTHHUYHOTO OU3HEca.

Lenbto nuctmmumasl 51.B.02 «TexHomoruu npoaBmkeHus: TOCTUHUYHOTO npoaykTa / Hotel
product promotion technologies» sBnsiercss ¢popmHupoBaHHE y CTYIEHTOB 3HAHHS OCOOEHHOCTEH
(dbopMHUpOBaHUS U MPOABIKEHHUSI TOCTUHUYHOTO MPOIYKTA, MOJIyYeHHE MPAKTUYECKUX HABBIKOB IO
peanu3aiyy MpoeKToB Mo (HOPMUPOBAHHIO U TPOJIBUKEHHUIO TOCTUHUYHOTO MTPOJIYKTA.




JlucuurinHa OCHOBBIBAeTCs Ha 3HaHUU cieAyomux aucuurind: b1.0.09 «MapkeTuHroBsie
uccienoBanus B cdepe rocrenpuumctBay, b1.0.10 «CoBpeMeHHBIE TEXHOJIOTUH M OPTaHU3ALUS
TOCTUHUYHOM J1€ATEIHHOCTH .

Jucturmmuael  HeoOxoauma Juisi  m3ydeHus kypca b1.0.11  "lIporHosupoBanue u
IUTAaHUPOBAHUE TOCTUHUYHOM 1€ATEIbHOCTH, 3aBEPIICHUS padOThI Ha/l MArUCTEPCKOM ArCCepTaIiei.

JlucuumninHa MOKeT pealn30BbIBATHCA C IPUMEHEHUEM JTUCTAaHIIMOHHBIX 00pa30BaTEIbHbBIX
texnonoruit (manee — J10T).

Joctyn k cuCTeM€ JAMCTaHLUMOHHBIX O0Opa30BaTENbHBIX TEXHOJOTUN OCYIIECTBISETCA
KKJIbIM OOYyYaronIuMcs CaMOCTOSITEIIBHO ¢ JII000TO ycTpoiicTBa Ha moprtane: https:/sziu-
de.ranepa.ru/. Ilaponap ¥ JOTMH K JUYHOMY KaOWHETY / NMPOQUIIO MPEAOCTABIACTCS CTYIACHTY B
JIeKaHaTe.

Bcee ¢dopmbl Tekyiiero KOHTpOJIS, MPOBOAMMBIE B CHCTEME IMCTAHIIMOHHOIO OOy4YeHUs,
OLICHUBAIOTCSI B CHCTEME€ AUCTAaHIMOHHOro o0yueHus. JlocTynm K BUAEO M MaTepuaiam JEKIUN
MPEIOCTaBIIACTCS B TEUYEHHE Bcero cemectpa. Jloctym Kk KakaoMmy BuAy paOOT M KOJIUYECTBO
MIOTIBITOK Ha BBIMOJHEHUE 331aHUSI TPEIOCTABIISIETCSl HA OTPAHUYEHHOE BPEMSI COTJIACHO PETrJIaMEeHTy
nuctumnHel, onyonukoBanHoMy B CZ1O. IlpenogaBatens orieHUBAET BBITIOJHEHHBIE 00YYaOIIUMCS
paboTsl He o3aHee 10 pabouux IHEH mociae OKOHYAaHUS CPOKA BHITIOTHEHUS.

W3ydeHne NUCIUIUIMHBI OCYIIECTBIISIETCS B TEUEHHUE OJJHOTO CEMeCTpa: JIsl CTYIEHTOB OYHOM
dbopMbl 00yuenuss — Ha 2 cemectpe 1 kypca. [nst 3a04yHoi (GopMBI M3Y4EHHE AUCHUILIMHBI
ocyuiecTBisiercs Ha 1 u 2 kypcax

3. Coaep:xkaHue M CTPYKTYpPa IMCHHUIIHHBI

3.1. CrpykTypa IMCUHIIIHHBI
Ounas popma odyuenusn

Ne ni/m HaumenoBanue Tem O0beM TUCHUNIMHBI (MOY/JIs1), Yac. ®Dopma
W/WJIH pa3iesioB TeKyLlero
Bcero | KonrakTHasi pabora ody4yaromuxca | CP KOHTpOJIsI
C mpemogaBaTejeM yCHeBaeMOCTH**,
10 BUAAM Y4eOHBbIX 3aHATHIA NPOMeEKYTOUHO
J/10T | Jap/ | m3/ | Kcp* arrectauuu
JOoT | 10T
Topic 1 | Promotion of a hotel
17 4 8 5 YO, P (11,2
product to the market P9
Topic 2 | Personal Selling in the
- 17 4 8 5 VO, P (1,9
Hospitality Industry P9
Topic 3 | The use of advertising
media in the hotel 18 4 8 6 YO, P (11,9)
industry
Topic 4 | Audit and sales
management 18 4 8 6 YO, P (/1,9)
technologies




IIpomMexxyTouHas aTTecTarus 36 KoHncyabTanuu - 2 JK3aMeH
Bcero: 108 16 32 2 22
Ipumeuanue: KCP* ne 6xo0um 6 06vem OucyuniuHul.
** VO — yemusiti onpoc, P (1,3) — pepepam (0oxnad uau scce).
3aounasn ¢hopma odyuenusn
Ne ni/m HaumeHoBaHue TeM O0beM TMCHUTLUINHBI (MOAYJIsT), Yac. dDopma
H/WJIH pa3iesoB TeKyLlero
Bcero | KonraktHas padora odyuyaromuxcsa | CP KOHTPOIs
¢ mpemnojaaBaTejiemM ycneBaeMocTH**,
10 BHIAM Y4eOHBIX 3aHATHI POMEIKYTOUHO
J/moT | Jae/| w3/ | KCp* arrecrauuu
JA0T A0T
Topic1 | Promotion of a hotel
22 22 YO, P (4,2
product to the market P L)
Topic 2 | Personal Selling in the
P nal Setiing 24 2 2 20 VO, P (J1.9)
Hospitality Industry
Topic 3 | The use of advertising
media in the hotel 26 2 2 22 YO, P (1,9)
industry
Topic 4 | Audit and sales
management 26 2 2 22 YO, P (I,9)
technologies
[IpomMexyTouHas arTecTarus 9 KoncyabTamuu - 2 JK3aMeH
Bcero (akan/acTp): 108 6 6 2 88

3.2. Copep:xanue 11 CUUIIMHBI

Topic 1. Promotion of a hotel product to the market.

The main means of promoting a hotel product to the market: interpersonal (personal selling, public
relations) and non-personal (sales promotion, advertising). Ways to stimulate sales activities:
technological, educational, intangible, material.

Topic 2. Personal selling of services in the hotel industry

Identification of potential customers of hotel enterprises. Preparing a sales presentation. Conducting
a sales presentation: opening the presentation, engaging the client in the presentation process,
presenting hotel services, overcoming client objections, closing the presentation and following up
with the client. Increasing productivity and sales in the hospitality industry

Topic 3. The use of advertising media in the hotel industry




Outdoor advertising: company signboard, billboards, posters, banners, electronic displays, screens,
exhibition stands. Auxiliary means of outdoor advertising. Printable advertisement. Advertising in
newspapers: choice of newspaper; placement of an advertisement; positioning of advertisements;
determination of the size and design of the advertising message; drafting the text of an advertising
appeal; evaluation of advertisements. Advertising in magazines: types of magazines; development of
an effective advertising message; creating a photographic image. Advertising in special publications:
catalogs, reference books, yearbooks. Evaluation of the effectiveness of print advertising. Direct mail
advertising (Direct Mail Advertising). Development of a Direct Mail campaign: creation of a
"customer profile”; types of Direct Mail campaigns.Creation of advertisements for direct mail.
Organization of the direct mail advertising process. Analysis of the effectiveness of Direct Mail
campaigns. Audiovisual advertising. Advertising on the radio: choice of radio station; development
of an advertising message for the radio; the cost of advertising on the radio; analysis of the
effectiveness of an advertising campaign on the radio. Advertising on TV: choice of TV company;
development of an advertising message for television; the cost of advertising on television; measuring
the effectiveness of an advertising campaign on television. Video advertising: video brochures, video
magazines. Computer advertising in the hotel industry is a promising form of advertising.

Topic 4. Audit and sales management technologies.

Tools for improving efficiency and optimizing the sales system. Audit of the competitive analysis
system, sources and tools of competitive intelligence. Monitor key customer metrics (potential, wallet
share, lifetime value, profitability and loyalty). Analysis of the structure of the client base. Analysis
of the main indicators of sales performance: performance, profitability, dynamics, seasonality,
stability, phasing. Tools for finding new opportunities to increase sales.

4. MaTepuajbl TEKYIIET0 KOHTPOJISI yCTIEBAEMOCTH 00YyYaI0IINXCSI
4.1. B xone peanuzanuu aucuuniaudbl b1.B.02 «Texnonozuu npoosuricenus 20CHMUHUYHOZ0
npodykma | Hotel product promotion technologies» ucmoab3yroTcsi ciaeaywue MeTOAbI
TEeKYIIero KOHTPOJIsI yCIieBAeMOCTH 00yYAIO X CH:

Tema n/mam pasuen MeToabl TEKYILIEro KOHTPOJIA
ycreBaeMocTH
Promotion of a hotel product to the market YCTHBIH ompoc, pedepaT (ToKIa Win dcce)
Personal Selling in the Hospitality Industry YCTHBIN OTpOcC, pedepaT (JOKIaa WK dcce)

The use of advertising media in the hotel industry | ycTHsIi onpoc, pedepar (oKTaL HiIH 3cce)

Audit and sales management technologies YCTHBIN OMpoc, pedepaT (TOKIax WK 3¢ce)

B cnyuae peanuzayuu oucyunaunwt 6 JJOT ¢hopmam 3adanuii adanmuposar 0isi naamgopmol
Moodle.

4.2. TunoBble MATEPHUAJIBI TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH 00yJAOIIUXCS
Tumnosblie olleHOYHBIE MaTepPUAIbI 10 TemaM 1-4

IIpumepHBbIe BOPOCHI VI YCTHOI'O OIIpOca
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H3znoxncume meopemuueckue OCHO8bL NO OAHHOU meme (Oailme onpedeneHus,
nepeyucaume u Hazoeume) u 000CHyiime (apymenmupyime u nPOOEeMOHCmMpPUpYyiime) ceoe
OmHouieHue K OAGHHOU meme (Ha KOHKPEemHom npumepe):

Tema 1. IlpoaBu:KkeHNE TOCTHHUYHOTIO MPOAYKTA HA PHIHOK

Bomnpocsl 115t caMONIPOBEPKHU:

1. Why do hospitality businesses need to advertise their activities?

2. List the goals of advertising in the hospitality industry.

3. Define Public Relations for the hospitality industry.

4. What factors should be taken into account when planning public relations events in the hospitality
industry?

5. Describe the main stages of planning the advertising activities of hospitality industry enterprises.
6. What are the benefits of using collaborative advertising in the hospitality industry?

7. What are the differences between Publicity and Advertising?

8. Describe the methods of promotion of the hotel product.

3ajanus 151 CAMOCTOSATEJILHOM padoThI:

1. Justify the need for advertising in the hospitality industry.

2. Demonstrate and conduct a functional analysis of the organization of advertising activities in the
hospitality industry (using the example of a specific hotel company).

3.Develop an advertising plan for a hospitality industry enterprise (on the example of a specific hotel
enterprise).

4. Develop a public relations action plan for a hospitality industry enterprise (on the example of a
specific hotel enterprise).

5. Conduct and justify the choice of a public relations agency for a hospitality industry enterprise (on
the example of a specific hotel enterprise).

Tema 2. JInunasi npoaaska ycJjayr B roCTHHHYHON HHAYCTPHH

Bomnpocel 11 caMONIPOBEPKU:

. What is personal selling in the hospitality industry?

. Describe the main types of personal selling in the hotel industry.

. Give a list and characterize the main categories of nhon-verbal communications.

. List and characterize the stages of a sales presentation.

. What data do you need to have for successful presentations?

. What are the techniques used by personal sales agents in the hotel industry?

. For what reasons can a trade presentation fail?

. What customer objections might an agent face when personally selling hotel services?

0 ~No ok WD

3agaHusA 1J151 CAMOCTOSITEILHON PadoThI

1. Identify potential customers of the hotel company (using the example of a specific hotel company).
2. Prepare a sales presentation of the services of a hotel company (using the example of a specific
hotel company).



3. Demonstrate the opening of a sales presentation and the involvement of the client in the process of
presenting the services of a hotel company (using the example of a specific hotel company).
4.Analyze possible objections of the client and ways to overcome them during the presentation of the
services of a hotel company (using the example of a specific hotel company).

5. Draw up a program of follow-up work with the client after the presentation of the services of the
hotel company (using the example of a specific hotel company).

Tema 3. IlpuMeHeHMe PEKJIAMHBIX CPEJACTB B TOCTUHHYHON MHAYCTPUHA

Bomnipocsl 11 caMonpoBepKu:

1. What factors should be taken into account when placing outdoor advertising for hotel industry
enterprises?

2. Give examples of auxiliary means of outdoor advertising.

3. What are the features of advertising the activities of hotel enterprises in special publications
(catalogues, reference books, yearbooks)?

4. What are the methods for evaluating the effectiveness of print advertising.

5. How is a direct mail advertising message created for the hospitality industry?

6. Describe the main types of Direct Mail campaigns in the hotel industry.

7. How to determine the cost of audiovisual advertising?

8. What are the benefits of computer advertising for hotel services?

3ajanus 151 CAMOCTOSAATEILHOM padoThI:

1. Describe and analyze outdoor advertising of hotel enterprises (on the example of a specific hotel
enterprise).

2. Develop the design and text of an advertising message for a hotel company (on the example of a
specific hotel company).

3. Evaluate the effectiveness of print advertising for a hotel company (on the example of a specific
hotel company).

4. Develop a Direct Mail campaign for a hotel company (using a specific hotel company as an
example).

5. Demonstrate and analyze computer advertising.

Tema 4. AyauT M TeXHOJIOTHH YNIPABJICHUS NMPOAAKAMH

Bomnpocel 11 caMONIPOBEPKU:

1. What are the methods to improve sales efficiency?

2. How can you optimize the sales system of hotel services?

3.How is the competitive analysis system audited?

4. What are the methods and technologies of competitive intelligence?

5. How is the monitoring of key indicators for clients carried out?

6. How is the analysis of the structure of the client base carried out?

7. How is the analysis of key sales performance indicators carried out?

8. What technologies exist for finding new opportunities to increase sales?

3agaHusA 1J151 CAMOCTOSITEIbHOM PadoThI:
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1. Analyze existing methods to improve sales efficiency and

develop recommendations for improving the efficiency of sales of services for specific hotel business.
2. Develop proposals for optimizing the service sales system for a specific hotel business.

3. Conduct an audit of the competitive analysis system for a particular hotel enterprises.

4. Monitor the main indicators for clients (on the example of a specific hotel business).

TunoBble olleHOYHBbIE MaTepHaJIbI MO TeMam 1-4
IIpumepHbIe TeMbl 111 pedepaToB (10KJIAT0B, ICCE)

Ilpoananuzupyitme, oyenume, cpagHume u yKay3cume ceéoe OMHOUIEHUE K 3AmMpPOHYMol
meme.
Tematuka pedeparoB, 10KJIT0B, IcCe s TeMbI 1
1. The need and goals of advertising in the hospitality industry.
2. Planning of advertising activities of hospitality industry enterprises.
3. The work of hospitality industry enterprises with advertising agencies (on the example of a specific
hotel enterprise).
4. Organization and planning of public relations events in the hospitality industry (on the example of
a specific hotel company).
5.Evaluation of the effectiveness of public relations activities in the hospitality industry (on the
example of a specific hotel company).
Tematuka pedeparToB, 10KJIAT0B, I¢CE IS TEMBbI 2
1. The main types of personal selling in the hotel industry.
2. Verbal and non-verbal communications and their use in the hotel industry.
3. Preparation and presentation of the services of the hotel company.
4. Types of customer objections and how to overcome them when conducting a personal sale of hotel
services.
5. Increasing sales performance in the hotel industry.

Tematunka pedepartos, 10k1a10B, Icce 1JIs1 TeMbl 3

1. The use of outdoor advertising by enterprises of the hotel industry (on the example of a specific
hotel enterprise).

2. Print advertising in the hotel industry.

3. Organization of the process of direct mail advertising at the enterprises of the hotel industry (on
the example of a specific hotel enterprise).

4. The use of audiovisual advertising by enterprises of the hotel industry (on the example of a
specific hotel enterprise).

5. Computer advertising in the hotel industry.

TemaTuka pedepaToB, 10KJIAA0B, Icce 1 TeMbl 4

1. Methods for increasing the efficiency of sales of hotel services (on the example of a specific hotel
company).

2. Optimization of the system of sales of hotel services (on the example of a specific hotel
company).

3. Monitoring of key indicators for clients (on the example of a specific hotel company).
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4. Analysis of the structure of the client base (on the example of a specific hotel company).
5. Analysis of key performance indicators of sales (on the example of a particular hotel company).

5. OueHoYHbIe MaTEePHUAJIBI JJIS IPOMEKYTOYHOM aTTeCTAIUU

5.1. Dk3aMeH NMPOBOAMTCA ¢ MPUMEHEHHEM CJIeYIOIIHX MeTOI0B (CPeICTB): B paMKaxX CIaqH

OK3aMCHa IpEAyCMaTpruBaCTCA YCTHBIﬁ OTBE€T CTYACHTOM IIO oueraM u IIOAroTOBKAa MW 3aluTa

pedepara.

B cnyuae nposedenuss npomescymounou ammecmayuu 8 OUCMAHYUOHHOM pedicume
ucnonvzyemcs nramgpopma Moodle u Teams.

5.2.

OueHoYHbIe MATEPHAJIBI IPOMEKYTOYHOM aTTECTAIUU

Komnonenr
KOMIIeTeHIINH

IIpoMe:kyTOYHBII/KIH0YeBOM
HHAUKATOP OLlCHUBAHMUS

Kpurepuii oueHnBanus

[IKc-7.1 Crocoben
00OCHOBBIBaTh MapKETHHTOBYIO
KOHIICTIIIHIO IPEATIPUATHS CHEpPhI

TOCTEPUUMCTBA 5
OOIIIECTBEHHOrO  IMWTAHUS  C
WCIIOJIb30BAaHUEM COBPEMEHHBIX
WH(POPMAITMOHHO-

KOMMYHHKAaTUBHBIX TEXHOJIOTHI

OcymiecTBisieT BEIOOD u
000CHOBaHUE nepen
coOCTBEeHHHKaMH Ou3Heca BUIA
MapKETUHTOBBIX WHHOBAIMU IS
BHEIPEHUs] Ha IPEAIPUATUAX
cdepbl FOCTEIPUMMCTBA  H
0O0IIIECTBEHHOTO MMATAHUS

B momHo# Mepe BnameeT pazpaboTKamMu H
BHCAPCHUCM HMHHOBAIIMOHHBIX TEXHOJOTHI
B ACATCIBHOCTL TOCTHMHHMI W APYTUX

CpEeACTB pa3MellcHNUS; BJIAJICET
COBPEMEHHBIMHU TEXHOJIOTHSIMU
(dhopMupoBaHUs H MIPOJIBU>KEHUS

TOCTUHAYHOTI'O NPOAYKTA.

OTAMYHO BIAJEET OCHOBHBIMU METOJAaMHU
HaJa)XUBaHUS KOMMYHUKALIMKM B UHTEpECaX
(bopMupoBaHUS u MIPOABUKECHMUS
TOCTUHAYHOTI'O IPOAYKTA.

Ha BBpICOKOM YpOBHE BIIQJCET HABBIKAMHU
pacdyeTa M MPaKTUYECKOTO HCIOJIb30BAHMS
COLUAIIBHO-D)KOHOMHYECKHUX,
MPOM3BOJICTBEHHBIX M TEXHOJOTMYECKUX
[IOKa3aTesleld JAESITEIbHOCTH HNPEANPUITHNA
WHJIYCTPUU F'OCTENPUAMCTBA I U3YUYEHUS
BO3MOXHOCTEH CO3JaHusl.

TunoBbie OLIEHOYHbIE MaTepuaJibl HpOMe)l(yTO‘{HOﬁ aTTeCTalluv

H3znoorcume meopemuuecKue O0CHOBbl

IlepeyeHb BONPOCOB K IK3aMeHY
no oaunnou meme (Oaitme onpedenenus,

nepeuuciume u Hazosume) U 000CHyUime (apZymenmupyiime u nPOOEMOHCMPUpPYIImMe) C80e
omHuouieHue K 0AHHOI meme (Ha KOHKPEemHOM npumepe):

©O© 00 NO Ol WDN B

. The concept of promoting a hotel product.

. Hotel product promotion system

. Formation of a marketing network for a hotel product
. Conditions for promoting a hotel product

. Features of advertising in the hotel business

. The use of advertising by a hotel company to promote a tourist product.
. Classification of types of advertising

. The main means of promoting the hotel product.

. Advertising as a means of promoting a hotel product.

10. Basic requirements for the implementation of promotional activities in the hotel business.
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11. Sales promotion: concept and essence

12. Selected incentives in the hotel business

13. Directions of sales promotion in the hotel business.

14. Means of sales promotion in the hotel business.

15. The concept of brand promotion technology in the hotel business

16. The use of branding in the promotion of a hotel product.

17. Franchising in the hotel business.

18. Public relations in the promotion of a hotel product.

19. PR activities in the hotel business.

20. Direct marketing in the hotel business.

21. Personal selling as a means of promoting a hotel product.

22. Internet as a means of promoting a hotel product.

23. E-mail as a means of promoting a hotel product.

24. Electronic advertising in the hotel business.

25.Information technology as a means of promoting a hotel product.

26. Technology of forming the image of a hotel enterprise.

27. Forms of relationship of the hotel enterprise with the internal and external public
28. Place and role of information technology in the promotion of a hotel product.
29. Internet as an effective means of promoting a hotel product.

30. Electronic advertising.

31. Website of a hotel company

32. Features of the formation of the image of the hotel enterprise

33. Means of promoting a hotel product: concept, essence, classification.
34. Features of sales promotion in the hotel business

IpuMepHBIe TeMBI 115l MOATOTOBKH M 3alIUTHI pedpepaTa (st KOHTPOJIS 3HAHMIA)
Hpoanaﬂmupyﬁme, oyenume, cCpasHume u yKarcume céoe OmHouienue K 3amp0uym0t7
meme.
. Promotion of a hotel product: the concept, the essence of the means.
. Promotion of a hotel product as part of tourism marketing.
. Means of promoting a hotel product: concept, essence, classification.
. Exhibitions as a means of promoting a hotel product.
. Participation of Russia in international hotel exhibitions.
. Advertising as the main means of promoting a hotel product.
. Intra-company advertising: essence and features.
. Printed and outdoor advertising in the hotel business.
. Features of sales promotion in the hotel business.
10.Personal sales in tourism: concept, essence, features.
11. Public relations as a means of promoting a hotel product.
12.Internet in the promotion of the hotel product.
13.Electronic advertising in the hotel business.
fourteen.Website of the tourist administration as a means of promoting a hotel product
15. Programs for promoting Russia at the regional, federal and international hotel market.

©O© 00 N O Ol WN K-

IIkana oneHNBaHUA
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OneHka pe3ynbTaToB MPOM3BOAUTCA  Ha ocHoBe [lomojkeHuss O TeKyleM KOHTpOJe
yCIEeBAaEMOCTH O0YYAIOMIMXCS U IPOMEXKYTOYHOM aTTecTalluu 0Oeraloumxcs no o0pa3oBaTeabHbIM
IporpaMMaM cpeiHero Mpo¢ecCHOHaIbHOTO M BBICHIET0 00pa3oBaHUs B  (eaepalibHOM
rOCy/IlapCTBEHHOM  OIO/PKETHOM| 00pa3oBaTelbHOM  YUPEKICHUH  BBICHIETO  0Opa3oBaHUs
«Poccuiickas akageMuu HapOJHOIO XO3SICTBA M TOCYJApCTBEHHOH cimyxObl mpu Ilpesunente
Poccuiickoit @enepanun», yrepxkaeHHoro Ilpukazom Pekropa PAHXul'C npu Ilpesunente PO
ot 30.01.2018 1. Ne 02-66 (.10 paszmena 3 (mepBsiid a63am) u m.11), a taxke Pemenus Yuenoro
coBera CeBepo-3amnannoro uuctutyra ynpasieHusas PAHXul'C npu [Ipesuaente PO ot 19.06.2018,
npoTokoa Ne 11

OneHka «OTJIHYHO)» BBICTABISIETCS B ClIydae, €CJIM MPU YCTHOM OTBETE CTYAEHT MPOSBHII
(nmokazan):
- IIyOOKO€ U CUCTEMHOE 3HAaHHE BCEro MPOTrPaMMHOTO MaTepuaa yueOHOro Kypca, U3JI0KHUI OTBET
MOCTIeIOBATENbHO U YOCAUTEIHHO;
- OTYETIMBOE U CBOOOIHOE BIIaJICHNE KOHIENTYAIbHO-TIOHATUHHBIM alapaToM, HAYYHBIM SI3BIKOM
Y TEPMUHOJIOTHEN COOTBETCTBYIONIEH AUCIIMITIIUHBL
- YMEHUE MPaBUIbHO IPUMEHSITh TEOPETUUECKUE MOJI0KESHUS TIPU PEIICHUH MPAKTUYECKUX BOIPOCOB
U 3a7ad4;
- YMEHHE CaMOCTOSATEIBHO BHIMOIHATh MPEAYCMOTPEHHBIE TPOrPaMMOil 3a/1aHNUS;
- HaBBIK 00OCHOBAHMSI PUHSATOTO PEIICHUS.
OueHKHM «XOpOIIO» BBICTABIISICTCS B CIy4yae, €CJIM MPU YCTHOM OTBETE CTYACHT IMPOSIBUI
(nmokaszan):
- 3HAHUE Y3JI0BBIX ITPOOJIEM MPOrPaMMbl U OCHOBHOTO COJICPKaHMS JICKIIMOHHOTO KYpCa;
- YMEHHE TOJb30BaThCsl KOHILENTYATbHO-TIOHATUMHBIM allapaToM yMEHHUE MPEUMYIIECTBEHHO
MIPaBWJIbHO MPUMEHSATH TEOPETUUECKHE MTOJI0KEHUS ITPH PEILICHUH MPAKTUYECKUX BOIIPOCOB U 3a/1ay,
- YMEHHE BBIMOJHATH MPETyCMOTPEHHBIE IPOTPAMMON 3aaHUS;
- B 1I€JIOM JIOTUYECKU KOPPEKTHOE, HO HE BCETJa TOYHOE U ApIYMEHTHPOBAHHOE U3JI0KEHUE OTBETA.
OueHKH «y10BJIETBOPHUTEIbHO)» BBICTABISETCS B CIIy4ae, €CJIU PU YCTHOM OTBETE CTYAEHT
MPOSIBUT (TTOKa3an):
- (parMeHTapHbIe, MMOBEPXHOCTHBIC 3HAHUS BAXKHEWIIMX pa3/IeNIOB MPOTpaMMbl U COJCPIKAHUS
JIEKIMOHHOTO Kypca;
- 3aTPyJHEHHS C HCIOJIh30BAHHEM HAYYHO-TIOHSATUHWHOIO ammapara U TEPMHHOJIOTUM Yy4eOHOU
JTUCIUTLTAHBL,
- 3aTPYJHEHUS C IPUMEHEHUEM TEOPETUUECKHUX MOJIOKEHUN MTPU PELICHUN TPAKTUYECKUX BOIIPOCOB
W 3a7ad4,
OueHka «HeyAOBJIETBOPUTEJIbHO» BBICTABISETCA B Cily4yae, €CIU IMPU YCTHOM OTBETE
CTYJIEHT TIPOSIBUJI (TTOKa3a):
- He3HaHMe 100 OTPBHIBOYHOE MPEJCTABIEHNE YUEOHO-IPOrPaMMHOI0 MaTepHaa;
- HEYMEHHE HUCTIOJb30BaTh HAYYHO-TIOHATUIHBIN anmapaT ¥ TEPMUHOJIOTHIO YIeOHON TUCIIUTIIINHBI,
- HEyMEHHE TIPUMEHSTh TEOPETUIECKUE TTOJIOKEHHMSI TIPU PEIICHUH MPAKTHIECKUX BOIIPOCOB U 3a]1a4,
- HEYMEHHE BBINIOIHATH IPETYCMOTPEHHBIE TPOTPaMMOil 3ajaHusl.

IMoaroroBka pedepara (P). D10 camocrosiTenpHas UccleAoBaTenbcKas paboTa,
packpbIBaroIas CyTh u3ydaemoit Tembl. Kak mpaBuiio, pedepar oTpaxkaeT pa3IuvHbIe TOYKU 3PCHUS
Ha UCCIeAyEeMbIN BOIPOC, BBIpAXKas B TO K€ BPEMsi U MHEHHE CaMOT'0 aBTOpa.

Kpurepuii Ouenka
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[lomyuenHsle pe3yabTaThl MOJHOCTBIO COOTBETCTBYIOT —ITOCTAaBIEHHOW — IIEJIH.
CrpykTypa pedepaTa JIOTHYHA, COJIEPXKHT TJaBbl W mnaparpadsl, Bo BBeneHUH
000CHOBaHAa aKTYaJIbHOCTh TEMbI, YETKO C(HOPMYJIMPOBAHBI 1Ie)b, 3aJa4H, MPEIMET,
OOBEKT HCCIICHOBAaHUS, ONpE/CICHA METOOJIOTHUYSCKass W HOPMATUBHO-TIpaBas U
TeopeTudeckas OCHOBa WcCcienoBaHWs. B OcHOBHOW wacTu pedepara Ha OCHOBE
HOPMAaTHUBHO-TIPABOBBIX UCTOYHUKOB W MCTOYHUKAX y4eOHON W HAydIHOU JIUTEPATYPHI
MPOBEJICHO MCCIIeIOBaHUe M30paHHON MPOOJIEMBI, CICIIaHbl COOCTBEHHBIC BBIBOJBI.
Hamucanue aBTopoM pedepaTa caMOCTOSTEIBLHO, BHIBOBI apTyMEHTHUPOBAHBI.

[MonydyeHHble pe3ynbTaThl MOJHOCTBIO COOTBETCTBYIOT —IIOCTABJICHHOW  IICTIH.
Crpyktypa pedepara jormduHa, COAEPKHT TJiaBel W maparpadsl, Bo BBemeHHH
000CHOBaHAa aKTYaJIbHOCTh TEMbI, YETKO C(HOPMYJIMPOBAHBI 1IENb, 3a]a4d, MMPEIAMET,
OOBEKT HCCIICOBAHUS, ONpE/e/ieHa METOAOJIOTHMYeCKass U HOPMATHUBHO-TIpaBas U
TeopeThdeckas OCHOBa HWCCIie[oBaHMsA. B ocHOBHOU vacTu pedepara HaA OCHOBeE
HOPMAaTHBHO-TIPABOBLIX UCTOYHUKOB U MCTOYHUKAX YUCOHON M HAYYHOW JTUTEPATyphI
MPOBEJICHO MCCIICIOBaHKE M30paHHON MPOOJIEMBI, CIENaHbl COOCTBCHHBIC BBIBOJIBI.
Hanwucanue aBTopoM pedepara caMoCTOATENBEHO, HO HE apTYMEHTHPOBAHO

ITonydeHHBIE  PE3yJIbTaThl  MOJHOCTBIO COOTBETCTBYIOT —IMOCTABJICHHOM  IICITH.
CtpykTypa pabOThI JIOTHYHA, HO HE pa3BepHyTa. BO BBEIECHHH OTPaXKCHBI HE BCE
HEO0OXOUMBIE JJIEMEHTHI. B OCHOBHOW 4YacTh pedepaTa Ha OCHOBE HOPMATHBHO- 3
MPABOBBIX MCTOYHHUKOB M MCTOYHHKAX y4EeOHON W HAydyHOW JIUTEPATYPhl MPOBEACHO

uccie0Banye n30panHON MPoOIeMbl, HO ABTOPCKHUE BBIBOJIBI OTCYTCTBYIOT.

[lonmy4eHHbIE pe3yabTaThl HE COOTBETCTBYIOT IIOCTABICHHON LIETIH. 2

6. MeToqu4yecKne MaTepuaJIbl M0 0CBOCHHIO THCIHILTHHbI
DK3aMeHbI OPraHU3YIOTCS B IIEPUO/]] CECCHU B COOTBETCTBHHU C TEKYIIUM rpadKOM y4eOHOTo
mpolecca, yTBEPXKACHHBIM B COOTBETCTBUH ¢  ycraHoBieHHbIM B C3UY  mopsakom.
[IpOOKUTETBHOCTh 3K3aMEHa ISl KaXKIOTO CTYJCHTa HE MOXKET MPEBBINIATh YEThIPEX
aKaJeMHUYECKUAX YaCOB. DK3aMEH He MOXKET HauMHAThCs paHee 9.00 4acoB U 3aKaHYMBATHCS O3/IHEE
21.00 gaca. OmeHka 3a 3K3aMEH MHPOCTABISACTCS B JK3aMCHAMOHHOW BEJOMOCTH M 3a4CTHBIX
KHIDKKaX CTYJCHTOB, IIPH 3TOM OLICHKH «HEYIOBICTBOPUTEILHOY B 3a4ETHYIO KHIKKY CTY/ICHTOB HE
HPOCTABJISIFOTCSL.
O6yuenue no aucuumnte b1.B.02 «TexHoI0rHH NPOABHKEHHS TOCTUHHYHOTO MPOIyKTa/
Hotel product promotion technologies» mnpeamnonaraer u3y4eHune Kypca Ha ayIUTOPHBIX 3aHITHIX
(JIEKIUH U TPAKTHYECKUE 3aHSATH) U CAMOCTOSITENILHOM pabOThI CTYJICHTOB, BKIIOYAs MIOJITOTOBKY K
3auéry. [Ipaktiueckue 3ansatust ucuuiuinHbl 51.B.02 «TexHOI0ruu NPOABMKEHUSI TOCTUHUYHOTO
npoaykra/ Hotel product promotion technologies» mpenmnonararoT Ux MpOBEICHUE B Pa3IHYHbBIX
(opMax ¢ 11eNbI0 BBISIBICHUS MOTYYCHHBIX 3HAHHN, YMEHUH, HABBIKOB U KOMITCTEHIIUH.
IToozomoseka Kk nekyuu
C uenbio oOecreueHns YCIenHOro 00yUeHUs CTYACHT JI0JDKEH TOTOBUTHCS K JICKIIUH,
MIOCKOJIbKY OHA SIBJISICTCS BaKHewel (GopMoii opraHu3anuy y4eOHOro mpoiecca, MOCKOIbKY:
— 3HAKOMHUT C HOBBIM Y4eOHBIM MaTepHalIoM;
— pa3BACHACT yUeOHBIC SIEMEHTHI, TPYIHBIC /ISl TOHUMAHUS;
— CHCTEMAaTH3HpYyeT yueOHBIN MaTepual,

— OpHEHTHUPYET B Y4EOHOM IpOIIecCe.

Iloozomoexa K 1eKyuu 3aKa04aemcs 8 ciedyruiem:
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— BHHUMATEJIBHO POYNTANTE MaTEPHAI IPEABbIAYILIEH JICKIIVH;

— y3HaiiTe TeMy NpencTosAel JeKIUH (10 TEMaTHYECKOMY IIJIaHy, 110 UH(OPMAILMH JEKTOPA);
03HAKOMBTECH C YU4EOHBIM MAaTEPHUAIOM 10 YIYEOHUKY U y4eOHBIM TOCOOUSIM;
nocTapanTech yICHUTh MECTO U3y4aeMOM TeMbI B CBOEH MPOQeCcCHOHATBHOMN MOATOTOBKE;
3aIUIIATE BO3MOKHBIE BOIIPOCHI, KOTOPBIE BBl 3a1aIUTE JIEKTOPY Ha JICKLIHUH.

Iloozomoexa k npakmuueckum 3aHAmMUAM:

— BHUMATEJIBHO IPOYUTANWTE Marepual JEKUUNH OTHOCAIIMXCS K JIaHHOMY CEMUHApCKOMY
3aHSTHIO, 03HAKOMBTECH C YUEOHBIM MAaTEPUAJIOM IO YYEOHUKY M YUeOHBIM ITOCOOUSIM;

— BBIIIMIIUTE OCHOBHBIE TEPMUHBI;

— OTBETHTE HAa KOHTPOJIBHBIE BOIIPOCHl II0 CEMUHAPCKUM 3aHSITHUSIM, TOTOBBTECH JaTb
Pa3BEPHYTHIN OTBET HA KaXK/IbIi U3 BOIIPOCOB;

— YSICHUTE, KaKue y4yeOHbIe 2JIEMEHTHI OCTAJIHNCh JIJIsl BAC HEACHBIMH U ITOCTApaNTECh MOTYYHUTh
Ha HUX OTBET 3apaHee (10 CEMHUHApPCKOro 3aHSATHS) BO BpPEMsl TEKYILUX KOHCYJIbTalUN
IpenojaBaTes;

— TOTOBUTHCS MOXXHO HMHIMBUAYQJIbHO, IIapaMU WIM B COCTaBe MAaJOM IpYMNIbl, MOCIEAHUE

ABISIOTCS 9 (HEeKTUBHBIMU (POPMAMU PAOOTHI.

Iloozomoexa k onpocy nipencrapisieT coO0M IPOEKTUPOBAHUE CTYIEHTOM OOCYKIEHHS B IPYIIE B
dopme muckyccun. B aTHX mensx cTyaeHTy He0OX0IuMO:

— CaMOCTOATENLHO BBIOpATh TeMy (Mpo0iieMy) JJis MPOBEIACHUS OIIPOCa;

— pa3paboTaTb BONpPOCHL, MpoAyMaTb NpOOJIEMHbIE CHUTyauud (C  HCIOJIb30BaHUEM

MEPUOJNYECKON, HAYYHOH JINTEPATYphl, a TAK)KE UHTEPHET-CANTOB);

— pa3paboTaTh IUIaH-KOHCHEKT OOCYXIEHHUS C yKa3aHHEM BPEMEHH OOCYXJIEHHS, BOIPOCOB,

BapUaHTOB OTBETOB.

BeiOpanHnas cryneHToM Tema (mpoOsieMa) JobKHA ObITh aKTyallbHAa Ha COBPEMEHHOM 3Tare
pa3BUTHSL, JOJDKEH OBITh MPEACTaBIEH MOIPOOHBIN MIaH-KOHCIIEKT, B KOTOPOM OTPayKEHBI BOIIPOCHI
JUI JTUCKYCCHM, BPEMEHHOM perjiaMeHT OOCYXKJEHHs, JaHbl BO3MOXHbBIE BAapHaHTbl OTBETOB,
HCIIOJIb30BaHbI IPUMEPHI U3 HAYKH U IPAKTHKH.

MeTtoauyeckue yKasaHusi 10 OPraHNu3anuu CAMOCTOSITEIbHON PadoThI

VYcmemHoe OCBOGHHME JHUCLMIUIMHBL IIPEAINOJAraeT aKTUBHOE, TBOPYECKOE Yy4acTHE
oOyyaromuxcs Bo Bcex (popMax yueOHbIX 3aHATHH, ONpeaeIeHHbIX UI JAHHOW JUCLUIUINHBL.

CamocrodrenbHas paboTa 00y4aroIuxcs MpeanoaaraeT u3y4yeHne B COOTBETCTBUH C JJAHHBIMU
METOAMYECKUMH PEKOMEHAALUAMU Y4eOHOW M HAy4YHOW JMTEpaTyphbl, HOPMATUBHBIX JOKYMEHTOB,
JAHHBIX HAy4YHBIX MCCIENOBAaHUM, MATEPUAIOB MHTEPHET-UCTOYHUKOB, & TAKXKE  BBIITOJIHECHUE
MPAaKTUYECKUX 3a/laHui, MOATOTOBKY MAOKJIAIOB W pedepaTa, MOATOTOBKY K TECTUPOBAHHIO WU
KOHTPOJILHOM paboTe, K OIpocaM Ha 3aHATUSAX U K 3a4eTy. PekoMeHaauu no Hay4HoH JuTepaType,
MH(GOPMALIMOHHBIM HCTOYHMKAM U Y4eOHO-METOJMYECKOMY OOECHEUYEeHHUI0 CaMOCTOSTEeIbHON
paboThI coepkaTcs B pa3zaene 7 nanxou PIIJI.

Y4eOHO-MeTOoAHYEeCKOe 00ecTeYeHHe CAMOCTOAATEILHOH padoThI
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11. llleBnoga, T. B., I'yces, H. U. Typucrtckas nearensHOCTb: yueO. mocobue /st By30B. - [IlaxThl:
IOPI'Y3OC, 2010.

MeToanyecKkue PEKOMEHAAIUH 10 MOATOTOBKE K OIIPOCY

YCTHBIN OIpocC HABJKACTCA OAHUM M3 OCHOBHBIX CII0CO00B IIPOBEPKHU YCBOCHUA 3HaHUI
O6y‘{aIOH_II/IMI/IC$I. Pa3BepHYTLIﬁ OTBCT CTYACHTA JOJIKCH MPEACTABIIATH coboit CBA3HOC, JOTHYCCKHU
IIOCICI0BATCIBHOC COO6H.[CHI/IC Ha OIpCACJICHHYIO TEMY, IHOKa3blBATb €ro YMCHHC IPHUMCHSITH
OIIPCACIICHUS, ITpaBUJIa B KOHKPCTHBIX CIyYasiax. OcHOBHBIC KpUTCPUHU OLCHKHU YCTHOI'O OTBCTA:
MPpaBHUIIBHOCTL OTBCTA 110 COACPIKAHUTIO,; ITOJIHOTA U FJ'IY6I/IH8. OTBCTA, JIOTUKA U3JIOKCHHUA MaTCpHralia
(y‘{I/ITBIBaeTC}I YMCHHE CTPOUTH HGHOCTHBIﬁ, MOCIEI0BATENbHBIN paccka3, rpaMOTHO IIOJIb30BATHCA
CIIeLMaJIbHON TepMHHOHOFHeﬁ); HCIIOJIb30BAHUEC JOIIOJIHUTCIIEHOTO MAaTCpUaia.

IloaroroBka 06yqa10mnxc;1 K OIIPpOCY IIpeamnojgaract U3y4€Huc B COOTBECTCTBUU TEMaTHUKOMN
JAUCIUITIIMHBI OCHOBHOM/ JIOTIOJTHUTEIIbHOU JIATCPATYPbl, HOPMATHUBHBIX HNOKYMCHTOB, MHTCPHCT-
HCTOYHHKOB.

MeToanyeckue peKOMEeHIAUH 10 MOAT0TOBKE JI0KJIA1a
Jloknanx — 3T0 OoQuIMaIbHOE COOOIICHHE, MOCBSIIEHHOE 3aJlaHHONH TeMe, KOTOPOE MOKET
COJIepKaTh OMHCAHUE COCTOSIHUS JIeNl B KaKOH-THOO cepe NeATeIbHOCTH WA CUTYaIluH; B3TJIST
aBTOpa Ha CUTYaIlMI0 WM MPOOJIEeMY, aHAIW3 U BO3MOXHBIC MyTH peElIeHUs mpoOsemMsbl. Jlokman
JIOJDKEH OBITh TIPEACTABJICH B MUCBMEHHOW (hOpMe NpEnojaBaTel0 M H3JI0KEH YCTHO BO BpEMs
3aHsaTUs. CTpyKTypa JIOKJIaja BKIIOYAeT:
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1. BBenenue:
—yKa3bIBa€TCs TEMa M IIeJIb JTOKJIa/a;
—o003HavaeTcss MPOOJEMHOE II0JI€ W BBOASATCS OCHOBHBIE TEPMHUHBI JIOKJIaja, a TaKKe
TEMaTHYECKHE pa3Ieiibl COJCPKaHMS JOKIIA/Ia;
—HaMEYaloTCS METOJIbl PEIICHHS IPEACTABICHHOW B JOKJIaJe MPOOJIEMbl W IpeIoiaracMbie
pe3YIIbTaTHI.
2. OCcHOBHOE cojiepKaHUE JTOKJIA1A:
— TIOCJICIOBATEIHFHO PACKPBIBAIOTCS TEMAaTHYECKUE Pa3Ieibl JOKIa .
3. 3akiIroueHue:
— TIPUBOMAATCS OCHOBHBIE PE3YJbTaThl M CYXKIEHHS aBTOpa IO TOBOJY MYyTEH BO3MOXKHOTO
pelIeHus: PaCCMOTPEHHOM MPOOJIEMBI, KOTOPHIE MOTYT OBITh O(DOPMIICHBI B BHJIC PEKOMEHIAITHH.
Tekct mokiama MOJDKEH OBITh MOCTPOGH B COOTBETCTBHU C PEMVIAMEHTOM MPEICTOSIICTO
BBICTYIUICHHUSI: HE O0siee NeCITH MUHYT.

MeTtoanuyeckue peKOMEHAAUN 10 MOATOTOBKE pedepara

Pedepar — 310 camocrosATenbHOE, COACpPIKATEIBLHOE HCCIEAOBAaHUE IO BBIOPAaHHOW TeMe.
[ToaroroBka pedepara npeaycMaTpuBacT:

- U3y4eHUE JIUTEPATyphl, CIPABOYHBIX U HAYYHBIX MCTOYHUKOB (BKIIOUas 3apyOexHbIE) IO
TEME  HCCIENOBAaHUS,

- CaMOCTOSITENIbHBIN aHAIU3 OCHOBHBIX KOHIEMHIIH 110 H3y4aeMoii mpodieme;

- YTOYHEHHE OCHOBHBIX MOHATHH U HAYYHBIX TOJOKEHUI;

- PE3IOMHUPOBAHKE MMOTYYEHHBIX BHIBOJIOB.

Crtpykrypa pedepaTa 10KHA CIOCOOCTBOBATH PACKPBITUIO H30PAHHOM TEMBI M €€ COCTaBHBIX
9JIEMEHTOB:

- BO BBEJICHUU JOJDKHO OBITh YKa3aHO: aKTyaJdbHOCTh BHIOPAHHOU T€MBI, €€ 3HAUUMOCTb, LIEJIH
U 3a7a4d, OOBEKT M MPEAMET UCCIIEOBAHUS, METObI JOCTHIKEHHS MOCTABICHHBIX LIeJe U 3amaad,
0030p Oubnmorpaduu mo Teme paboThI;

- OCHOBHAs 4acTh pabOThI JOIKHA CO/IEPKAaTh HE MEHEe BYX IJaB, pa30OUTHIX Ha maparpadsbl.

Jlenenue mnaparpadoB Ha mnoamaparpadbl HerenecooOpasHo. HasBanusi maparpadoB He
JOJKHBI TIOBTOPSITH Ha3BaHHE TeMbl pedepaTta. B koHie kaxkzaoro maparpada M KaKIOW TJIaBbl
nenaercss HeOOMNbIION BbIBOA. Bce WacTh MOMKHBI OBITh HM3JI0XKEHBI B CTPOTOM JIOTHYECKON
MMOCIEIOBATEILHOCTH 1 B3aUMOCBSI3H.

TekcT 1enecoo0pa3Ho WILTIOCTPUPOBATH CXEMaMH, TabIUIaMH, JuarpaMMamu, rpagukamu,
PUCYHKAMH U T. [I.

B 3akmtoueHuu 10KHBI OBITH ChOPMYITHPOBAHBI OCHOBHBIE BBIBOJIBI, C/ICTIAHHBIC B PE3YJIbTATE
HUCCIICIOBAHUS.

Cnucok UCIMONb30BAHHON JHUTEPATYpbl JTOJDKEH cojepkarb He MeHee 10-20 Ha3BaHuid,
BKJIOYasi HOPMATUBHO-TIPABOBBIE aKThI.

TekcT pedeparta AOIKEH MPOIEMOHCTPUPOBATH 3HAHNUE CTYIEHTOM OCHOBHOM JIMTEPATYPHI IO
JaHHOW TeMe, YMEHHE BBIICIUTHh MpPOOJIeMy U ONpEAEeTUTh METOJbl €€ pEelIeHUs, yMeHue
MOCJIEIOBATEbHO M3JIOKHUTh CYIIECTBO PACCMAaTPUBAEMBIX BOIPOCOB, IPUEMIIEMBII ypOBEHb
SI3BIKOBOM TPAMOTHOCTH, BKJIIOUas Bia/ieHue GyHKIIMOHATBHBIM CTHJIEM HAYYHOTO H3JI0XKEHHUS.
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O0nem pedepara T0KEH COCTaBIATh 15-20 cTpaHUI] IEYaTHOTO TeKCTa. B yka3aHHBIN 00beM
HE BKJTFOUAIOTCS MPHIIOKEHHSI, KOTOPBIE CITMBAIOTCSI BMECTE C pabOTOMH.

PaboTa uMeeT TUTYNBHBIH JTUCT, CTPYKTYPHBINA TUTAH U COOTBETCTBYIOIIEEe odopmiecHue. B
paboTe MCIOJB3yeTCs CIUIONIHAS HyMepallys CTpaHull. BTOpol cTpaHUIeH SBISETCS COJEPIKAHHE
pabotel. Ha THTYIBbHOM JIMCTE HOMEp CTPAaHUIBI HE MpOCTaBisIeTCsS. BBeneHue, Kaxmas riasa,
3aKIIIOYCHHE, a TAKXKE CIHCOK UCIIOIb30BaHHBIX HCTOYHUKOB HAUMHAKOTCS C HOBOM CTPAHUIIBI.

MeToanyeckue peKOMeH/IAlHH 10 MOAT0TOBKE Jcce

Dcce — 3TO B/ MMCbMEHHOM aHAJTMTHYECKON PabOThl HEOOJIBIIIOT0 00beMa (710 5 CTpaHHMIl) U
CBOOOTHOW KOMIIO3HIINH, BEIPKAIONIHIA HHIUBUIYaTbHYIO MIO3UITUIO [0 KOHKPETHOMY BOIIPOCY HJIH
teme. Llenpro HamucaHusi dcce SIBISCTCS 3aKPEIUICHHE TEOPETHUYECKUX 3HAHUH W MPAKTHYECKHX
HABBIKOB OOYYAIONIMXCS, Pa3BUTHE HMX CIIOCOOHOCTEH K BEICHHUIO TOJEMHUKH M apryMEHTAIUd
BBIBOJIOB U 3aKuroueHuil. [Ipu Hanmcanuu scce cienyer:

- IOCJIEIOBATEIBHO MPOAHAIU3UPOBATE MPOOIIEMY, 3aTPOHYTYIO B TEKCTE (IIUTATE);

- CTPYKTYPHPOBATh UHPOPMAIIHUIO;

- BBIJICJIUTh TIPUYMHHO-CIICJCTBEHHBIC CBSI3H;

- YeTKO ¥ IPaMOTHO ¢(HOPMYIHPOBATH COOCTBEHHYIO IMO3UITHIO;

- UCTIOJIH30BAaTh OCHOBHBIC TEPMUHBI U TIOHSTHUS;

- 000CHOBATh 3aKIIFOYCHHSI COOTBETCTBYIOIIMMH ITPUMEPAMHU U TAHHBIMH,

- 0000IIMTB U3JI0)KECHHBIC TE3UCHI B UTOTOBOM YacTH PaOOTHI.

Tekct 3cce TpeACTaBIsSeTCS MPEMOAABATENI0 M SBJISCTCS OCHOBOW Ui JTAJIbHEHIIIEro
o0CyXIeHusl.

7. Y4eOHasi IuTEepaTypa U pecypcbl HHPOPMALMOHHO-TeIeKOMMYHUKALIMOHHOM CeTH
"Untepuer"

7.1. OcHoBHasi IMTEpaTypa
1. Baymrapren, JI. B. MapkeTHHI TOCTHHHUYHOTO TPEANPUATHS . Y4eOHHK Ui BY30B /
JI. B. bBaymrapren. — MockBa : W3patensctBo HOpaiit, 2021.— 338 c.— (Bricmee
obpazoBanue). — ISBN 978-5-534-00581-3. — Tekcr : anekrponHbii / OOpa3zoBarenbHAs
mwiargopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/469178
2. Mopo3sosa, H. C. Pekiiama B conMaabHO-KYIbTYPHOM CEPBUCE U TYPU3ME : YUCOHUK JIIst BY30B /

H. C. Mopo3zoBa, M. A. Mopo3oB. — 6-e¢ u3j., nepepad. u mon. — Mocksa : M3aarenscTBO
IOpaiit, 2021. — 192 c. — (Bricmiee obpazoBanue). — ISBN 978-5-534-10941-2. — Tekcr :
anektpoHHeld  //  OOpasoBarenbHas  tatrdopma  FOpait  [caiit]. —  URL:

https://urait.ru/bcode/473234

3. Cunsesa, Mara MuxaiinoBHa. MapkeTuHr yciyr [DneKTpoHHBIA pecype] : [yaeonuk] / M. M.
CunsieBa, O. H. Pomanenkosa, B.. B. Cunsies. - DnektpoH. naH.. - M. : Jlamkos u K, 2017. - 252
c. 3ary. ¢ skpana. - ISBN 978-5-394-02723-9 : 0.00.

4. CkoOkuH, C.C. MapkeTHHI ¥ TPOJaXH B TOCTMHHUYHOM OHW3HEce : Y4eOHHMK i BY30B /
C. C. CkoOkuH. — 2-¢ wm31., ucnp. U jaom. — Mocksa : M3marensctBo HOpaiit, 2021. —
197 ¢. — (Bricuree obpazoBanue). — ISBN 978-5-534-07356-0. — Tekcr : 37eKTpOHHBIHA //
OopasoBarenbHas iathopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/472712
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7.2. JlonotHUTEIbHAS JIUTEpaTypa

. Bacunwes, I'. A. YipaBineHnue cepBUCHBIMU NMPOAYKTAMH B MAPKETHHTE YCIYT : yueOHOE TocoOure
JUIS CTYJEHTOB BY30B, OOydaroluxcs MO crenuaibHocTsM «MapkeTtunr», «Kommepuus
(Toprosoe neno)» / I'. A. Bacunbes, E. M. JleeBa. — Mocksa : KOHUTU-JIAHA, 2017. — 192
c. — ISBN 978-5-238-01578-1. — TekcT : 3JIGKTpOHHBIN // DIEKTPOHHO-OMOIMOTEUHAS
cucrema IPR BOOKS : [caiit]. — URL.: http://www.iprbookshop.ru/71172.html

. BacunweBa, JI. A. PR B roctuanynom OusHece : ydyeOHoe mocobue / JI. A. BacwmibeBa. —
Caparos : By3oBckoe oopazoBanue, 2016. — 66 ¢. — ISBN 2227-8397. — TekcT : 31eKTpOHHBIH
// DOnektpoHHo-OmOmmoTteuynas cucrema IPR BOOKS : J[caiit]. —  URL:
http://www.iprbookshop.ru/39113.html

. Kopneesern, B. C. MapkeTuHr u npojaXu B TOCTHHUYHOM Ou3Hece (2-¢ m3naHue) : ydeOHoe
nocobue / B. C. Kopneeger, JI. B. CemenoBa, U. 1. [{parunesa. — Kanununarpan : bantuiickuit
dbenepanbhblli yHuBepcuteT uM. Ummanywuna Kanra, 2011. — 172 ¢. — ISBN 978-5-9971-0179-
4. — TekcT : 2NeKTPOHHBIN // DnekTpoHHO-6ubOaoTeyHas cuctema [IPR BOOKS : [caiit]. —
URL.: http://www.iprbookshop.ru/24106.html

. Kopneesen, B. C. Mapketunr u mpojaku B TOCTHHMYHOM OusHece : mpaktukym / B. C.
Kopuneeser, JI. B. CemenoBa, U. U. lparuneBa. — Kanununrpan : bantuiickuii penepanbHblii
yausepcuteT uM. Ummanyuna Kanra, 2011. — 74 ¢. — ISBN 978-5-9971-0178-7. — Tekcr :
ANEKTPOHHBIA // DnexTpoHHO-OMOMMoreyHas cucrema [PR BOOKS : [caiitr]. — URL:
http://www.iprbookshop.ru/7354.html

. Kopneesen, B. C. MapkeTHHTr 1 mpoaku B TOCTHHHYHOM Ou3Hece : yueOHoe nocobue / B. C.

Kopuneeser, JI. B. CemenoBa. — Kanununrpan : bantuiickuii henepanbHblii YHUBEPCUTET UM.
Nmmanyuna Kanra, 2008. — 172 ¢. — ISBN 978-5-88874-904-3. — TekcT : 2eKTpOHHBIN //

DNeKTPOHHO-O0MOIMOTeYHAs cucrema [PR  BOOKS : [caiiT]. — URL:
http://www.iprbookshop.ru/3168.html
. MexayHapoaHblii MapKeTHHT [DJeKTpOHHBIM pecypc] : Yy4eOHMK H TPaKTUKYM JUIS

OakanaBpuaTa U MarucTparypsl [1I0 5KOHOM. HarpaBlIeHUsM U crienuanbHocTsM] / [A. JI. AGaes
u ap.] ; mox pen. U. B. mox pen. A. JI. Abaesa, B. A. Anekcynuna ; Poc. roc. ryMaHuT. yH-T. -
OnekTpoH. ngaH. - M. : Opaiir, 2018. - 360, [2] c. - (Cepus: "bakamaBp u Maructp.
Axanemuyeckuii Kypc'"). ABT. yka3aHbl Ha c. 5. - 3ari. ¢ skpana. - ISBN 978-5-534-01169-2 :
0.00.

. IIponuesa, O. K. KiiueHTrooprueHTHpOBaHHbIE TEXHOJIOTUN B TOCTUHUYHOM CEpBHCE : yueOHOe
nocodue / O. K. IlponueBa. — OMck : OMCKuU# TOCYAapCTBEHHBIH HHCTUTYT cepBHuca, OMCKHi
rOCyJapCTBEHHbIN TexHUYeckuil yHuBepcurert, 2015. — 72 ¢. — ISBN 978-5-93252-351-3. —
TexcT : anekTpoHHBIN // DnekTpoHHO-O0ubnoTeunas cucrema IPR BOOKS : [caiit]. — URL:
http://www.iprbookshop.ru/75021.html

. IIponuesa, O. K. TexHonoruu npogaxu B TOCTHHUYHOM JIeJIe U Typu3Me : yuyeOHoe nocodue /

O. K. IlponueBa. — Owmck : OMCKHMI TOCyZapCTBEHHBIM HHCTUTYT cepBHca, OMckui
rOCyJJapCTBEHHbIN TexHUYecKuil yHuBepcurert, 2012. — 82 ¢. — ISBN 978-5-93252-258-5. —
TekcT : anekTpoHHBIN // DnekTpoHHO-O0uOMHoTeunas cucrema IPR BOOKS : [caiit]. — URL:
http://www.iprbookshop.ru/18262.html

Tynbraes, T. A. MapkeTuHr roctenpuumMcTBa : yueoHoe nocobue / T. A. TynpraeB. — MockBa
: EBpazuiickuii oTKpbIThI HHCTUTYT, 2011. — 296 ¢. — ISBN 978-5-374-00499-1. — Tekcr :

20


http://www.iprbookshop.ru/7354.html
http://www.iprbookshop.ru/3168.html
http://www.iprbookshop.ru/75021.html

ANEKTPOHHBIA // DnekTpoHHO-OmOmmoTeunass cuctema IPR BOOKS : [caiitr]. — URL:
http://www.iprbookshop.ru/10710.html

7.3. HopmaTuBHbIEe IPABOBbIE JOKYMEHTHI M HHAsI MPaBoBasi HHGOpMALUs
1. Koncruryuus Poccuiickoit @enepanuu
2. Tpynosoii kogexkc P® (TK P®) ot 30.12.2001 N 197-®3
3. I'paxxnanckuii kogexc PO (I'K P®) ot 30.11.1994 N 51-®3
4. Hanorossiii kogekc PO (HK P®) gacts 1 ot 31.07.1998 N 146-D3
5. ®epepanbhbiii 3akoH P® «0O0 oOcCHOBax TYpPUCTCKOM JeATEIbHOCTH B Poccuiickoi
denepanun» ot 24 HOs0ps 1996 rona, Nel132-03
6. IlocranoBnenne IIpaBurensctBa PD ot 25.04.1997 N 490 (pexn. or 01.02.2005) "O6
YTBEP>KJICHUU TTPABUII IPEOCTABICHHS TOCTUHUYHBIX YCIyT B Poccuiickoit @enepanun”
7. Ilpuka3z Munskonompazputusi PO ot 21.06.2003 N 197 "O06 yTBepXICHHH TOJIOXKEHHUS O
rOCy/IapCTBEHHONW CHCTeMe Kiaccu(UKaIlMi TOCTUHHUI[ W JAPYTUX CPEACTB pa3merieHus"
(3apeructpuponano B Muntocte P® 21.08.2003 N 4996)
8. TOCT P 50645-94 "Typuctcko-3KkcKypcuoHHOe obcinyxuBanue. Kiaccudukanus roctTuaun
9.TOCT P 51185-98 "Typuctckue ycnyru. Cpencta pazmenienus. Oouue tpeboBanus”
10. ToctunuyHOEe M pecTopaHHOE Aeno, TypusM. COOpPHMK HOPMATHBHBIX JIOKYMEHTOB /
Cocraputens: FO. Bonkos — PoctoB: ®ennkc, 2010.

7.4. UnTepHeT-pecypchl
C31Y pacnomaraer A0OCTyioM uepe3 caiit HaydHoi OmOnmumorexu http://nwapa.spb.ru/

K CIEAYIOUIMM IOANMCHBIM 3JIEKTPOHHBIM pecypcam:
Pycckoaszviunvie pecypcol

. DNEeKTPOHHBIE YUeOHUKHU 3IIEKTPOHHO - OubnnoreyHoii cuctemsl (ObC) «AiOyke»

. DNeKTpPOHHBIE YIEOHUKH AJIEKTPOHHO — Oubmmoreunoit cuctemsl (OBC) «Jlauby

o Hayuno-mpakTideckue craThyl o (MHAHCAM U MEHEIKMEHTY M3matenbckoro qoma
«bubnuoteka I'pebeHHUKOBaY

. CraTby U3 MEPUOANYECKUX M3JaHUN 1O OOIIECTBEHHBIM U I'yMaHHTapHBIM HayKaM
«Hct - Bero»

. DHUUKIIONEINH, CIOBapH, CIIPaBOYHUKH «PyOpHKOH»

. [TomHble TekcThl AuccepTrauuii U aBTOpedeparoB OnekTpoHHas bubamoreka
HMucceprauuit PI'b

. NupopmannonHo-npasosbie 0a3bl - KoHcynbranT mmoc, ['apanT.

AHIJIOSI3bIYHBIE PeCYpPChl

o EBSCO Publishing — goctyn x MyabTHAMCHUILIMHAPHBIM MOJTHOTEKCTOBBIM 0Oa3am
JIAHHBIX PA3MYHBIX MHPOBBIX M3[ATEIbCTB MO0 OM3HECY, SKOHOMHKE, (PMHAHCAM, OYXraaTepcKOMy
y4eTy, TyMaHHTapHBIM M €CTECTBCHHBIM OOJIACTSM 3HAHHMHU, pedeparaM M IOJHBIM TEKCTaM
MyOJMMKAIUN U3 HAYYHBIX U HAYYHO-TIOMYJISIPHBIX KYPHAJIOB.

o Emerald — xpynHeiiimee MupOBOE W3AaTEIbCTBO, CIECHUATU3UPYIOLICECS Ha
ANIEKTPOHHBIX )KypHaIax u 0a3ax JAaHHBIX [0 IKOHOMHKE U MCHE/DKMEHTY. IMeeT ctaTyc OCHOBHOTO
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HWCTOYHMKA TpodeccCHOHaTbHONM HHpOpManuu IS TpenojaBaresield, UccienoBareiei u
CHEIHAIMCTOB B 00JIACTH MEHEIKMEHTA.

Bo3MokHO HCTIOIB30BaHIE, KPOME BBIIICTIEPEUNCICHHBIX PECYPCOB, U IPYTHX 3JIEKTPOHHBIX
pecypcoB cetu HTepHerT.

7.5. UHble HCTOYHUKH
1. OdwunmaneHbeiii callT MuHHCTEpPCTBA CIIOPTA, TypU3Ma U MOJIOJICKHOW MOJUTUKH Poccuiickoit
denepanun - CBoOOoHBIN HocTyn U3 cetr MaTepHer. — http://tourism.minstm.gov.ru
http://www.100menu.ru
http://www.allcafe.info
http://www.all-hotels.ru
http://www.nha.ru
http://horeca-spb.org
http://www.hotel-spb.ru
http://www.planeta.ru
Kypnan "Otenp" http://hotelline.ru/hotel _subscribe.php(aononuurensHas TuTepaTypa)

©ooNO kWD

8.MartepuajJbHO-TeXHUUYECKasi 0a3a, HHGOPMALMOHHbIE TEXHOJIOTHH, TPOrPAMMHOE
ob0ecrieyeHue M HH(OPMAINMOHHBIE CIIPABOYHbIE CHCTEMbI

Ne i/n | HaumenoBanue

1. CHGHI/IaJII/BI/IpOBaHHI)IC KJIaCChI AJId ITPOBCACHUA JIGKIII/Iﬁ H IPAaKTUYICCKHUX 3aHATHH

2. Crneunanu3upoBaHHas MeOEb U OPICPEICTBA: ayIUTOPUU U KOMITbIOTEPHBIE KJIACCHI,
000py/1I0BaHHBIE [1OCAI0YHBIMU MECTAMU

dopmarax AVI, MPEG-4, DivX, RMVB, WMV.

3. TexHuueckue cpencrsa 00ydeHus: [lepcoHanbHble KOMIBIOTEPHI; KOMITbIOTEPHBIE TPOEKTOPHI;
3BYKOBBIE IMHAMUKH; IPOIrPaMMHBIE CPE/ICTBA, 00eCIeUnBarOIINe IPOCMOTP BUIE0(]aiiioB B

Ilpozpammnisile, mexnuueckue u 31eKmpoHHbIE CPEOCMEa 00YUeHUA U KOHMPOJIA 3HAHUTL
CHMYyOeHmos:

[TakeTsl mporpammHoro obOecnedeHuss OOHIEro Ha3HAueHUs (TEKCTOBbIE PENAKTOPHI,
rpaduyecKkue peJakTopsl).

Kypc BkIIOYaeT HCIoONb30BaHME IMporpaMmHoro obecneuenuss Microsoft Excel, Microsoft
Word, Microsoft Power Point 1yist TOATOTOBKH TEKCTOBOTO M TaOJUYHOTO MaTepHaia, TpaduaecKux
WLTIOCTPALUH.

Metoapl o0y4yeHMs TPEAINONAraloT  HCHOJb30BaHWE WH(POPMALMOHHBIX  TEXHOJOTHH
(KOMITBIOTEPHOE TECTUPOBAHUE, IEMOHCTPALINS MYTbTUMEANIHBIX MATEPHAIIOB).

3aneiictBoBaHbl MHTEpHET-CEPBUCHI U 3JIEKTPOHHBIE PECypChl (CIIpaBOYHbIE CHUCTEMBI, H-D,
KoncymbranT wmm [apaHT, TOWCKOBBIE CHCTEMBI, JJIEKTPOHHAs T0YTa, MPO(hecCHOHAIbHBIC
TEeMaTU4YeCKUe 4aThl U (POPYyMBI, CUCTEMBI ayJUO0 U BHUICO KOH(PEPEHIMH, OHIAWH SHIUKIIONEINH,
CIPaBOYHMKH, OMOINOTEKH, SJIEKTPOHHBIE yueOHbIE U YI€OHO-METOANYECKHE MaTEPUAIbI).

JlomyckaeTcsi MpUMEHEHHE CHCTEMbl IUCTAaHIIMOHHOTO O0yUYeHHsI ¢ MCII0JIb30BaHUE TIaThopM
TEAMS, Zoom, Skype for Business, CJIO Moodle.
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http://www.all-hotels.ru/
http://www.hotel-spb.ru/
http://www.planeta.ru/
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