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1. IlepeveHb MUIAHMPYEMBbIX pPe3yJIbTATOB 00y4eHHs MO JUCHUIINHE, COOTHECEHHBIX €
IUIAHMPYEeMbIMH Pe3yJIbTATAMM 0CBOCHHUSI 00pPa30BaTeIbHON NMPOrpaMMbl

1.1. Jucrumuuna b1.B.02 «TexHonoruu mpoaBHXKECHUS TOCTHHUYHOrO mpoaykra / Hotel

product promotion technologies» obecrnieurBaeT OBIaJCHUE CICTYIOUIMMHU KOMIIETCHIIHSIMH C YIETOM

Jramna:
Kon
Kon HaunMeHnoBanue HauMeHnoBanue KOMIIOHEHTA
KOMIIOHEHTA
KOMIIETeHLIMH KOMIIETeHLIMH KOMIIETEeHIM U
KOMIIeTEeHIIMH
Crnocob6eH pa3pabaTbIBaTh
Y BHEAPATH
MapKETHUHTOBLIE
p CrocobeH 000CHOBEBIBATH
MHHOBAIINK Ha
MapKETHUHTOBYIO KOHIIEIIIUIO
IpEeANPUITHIX chepbl p yio ten
TOCTEIPUIMCTBA 1 npeanpusTHs chepbl TOCTEIPUUMCTBA U
IIKc-7 0O0IIECTBEHHOTO IIUTAHUS InKc-7.1 0OLIIECTBEHHOIO IIUTAHUSA C
1 pCAIN30BBIBATE UX C HCIIOJIb30BAHUEM COBPEMEHHBIX
HCIIOJIL30BaHUEM
MH(OPMaLIMOHHO-KOMMYHHUKATUBHBIX
MH(OpPMaLIOHHO- .
TEXHOJIOTHI

KOMMYHHKAITMOHHBIX

TEXHOJIOTUH

1.2.B PE3YyIbTAaTC OCBOCHUA JUCHUIIIIMHBL Y CTYACHTOB JOJIKHBI OBITh CCI)OpMI/IpOBaHBIZ

OTO/TD
(npu nHanuuuu
P 5 / Kon
npogcmandapma) KOMIIOHEHTA Pe3yabTaTsl 00yueHust
TPYAOBBIC MJIH KOMIIETeHIIUH
npogeccuoHaJbHbIC
AeHCTBUSA
OT®. D. Yupasnenue Ha YPOBHEe 3HAHHUIi: METOIBl U CIOCOObI (HOpPMHUPOBAHUS
HPOIECCOM (PMHAHCOBOTO TOCTHHUYHOTO MIPOAYKTA, COOTBETCTBYIOIIETO TPEOOBAHUAM
KOHCYJIbTUPOBaHUS B NOTPEOUTENS; METOIBl M CIIOCOOBI  MPOJBHIKEHUS
oprasmsatiu (ojpasaeieHun)/ TOCTUHHUYHOTO  MPOAYKTa; TEXHOJOTMM TIOMCKa U
T. D/03.8 Breapenue UCIIOJIb30BaHUS PA3IMYHBIX UCTOYHUKOB HH(MOPMAIIUHU TIPU
. (hopMHpPOBaHUH TOCTHHUYHOT'O TIPOJTYKTA.
WHHOBAIIMOHHBIX TEXHOJIOTHH U — -
. HA YpPOBHe YMEHMii: CIpPOEKTUPOBaTh TOCTHHUYHBIN
W3MEHEHU B yIpaBIeHUH .
MKe-7 1 MIPOJYKT, COOTBETCTBYIOIIMI TPEOOBaHMAM MOTPEOUTEIS;

JACATCIIBHOCTHIO CETH T'OCTHHHUIT

OT®. D. Crparernyeckoe
YIPaBIEHUE Pa3BUTHEM CETU

OpraHu30BaTh paboTy 110 MPOJBIKEHUIO TOCTHHUIHOTO

MPOAYKTa; HAXOAWTh W  HCIOJNB30BaTh  Pa3InYHbIC
HMCTOYHUKHU UHpOpMAITIH pu (hopmMHUpoBaHUH
TOCTHHUYHOTO TIPOJTYKTA.

Ha YypOBHe HAaBBIKOB: criocobamMu (opMupoBaHus

TOCTUHHUYHOI'O IPOAYKTa, COOTBETCTBYIOLICTO Tpe60BaHI/I$IM
HOTpe6I/ITeJ'I$I; HaBbIKaMH 110 NPOJABHMKCHUIO T'OCTUHUYHOT'O
MIPOJYKTa;  CIIOCOOHOCTHIO

HCIIOJIb30BAaTh  Pa3jIMYHbIC




OT®/T®

(npu nanuuuu

dapma)] o
npogcmanoapma) KOMIIOHEHTA
TPYAOBBIC UJIH KOMIeTeHIIMH
npogdeccuoHaJbHbIE
IeicTBHUS

Pe3ysabTarsl 00y4yeHnusi

MPENNPUIATAN TUTAHUS/
T®. D/03.8 Bueapenune
MHHOBAITHOHHBIX
TEXHOJIOTHI U U3MCHCHUHN B
YIPaBJIECHUU JIESITENBHOCTHIO
ceTu

MPEIPUIATANA TUTaHUS

HCTOYHUKHU UHPOpMaIH npu
TOCTUHUYHOTO MPOJYKTA.

2. O0beM U MeCTO TUCHHUILIUHBI B CTPYKTYpe 00pa3oBaTe/ibHOM MPOrpaMMbl

O0BeM THCHUILTHHBI

OO01mmas TpyI0eMKOCTh JTUCIUIUTHHBI COCTaBisieT 3 3adeTHble enuHuibl, 108 akamgem. yacos /

81 actp. yacos.

Buj padotsl TpyroeMkocTh
(B akageM.uacax)
Ouno
OO01mas Tpy10eMKOCTh 108
KonrakTHas pa6ora 50
Jlexmun 16
[TpakTryeckue 3aHsATHS 32
JlaGopaTopHblie 3aHITHS -
Koncynbranuu 2
CamocrosiTeibHas padora 22
KonTpons 36
@DOopMBI TEKYILEro KOHTPOJIS YCTHBIN orpoc, pedepaT (JoKIaa, 3cce)
DopMa NPOMEKYTOYHOH aTTeCTAlUH IK3aMeH

MecTo AUCHHMILVIMHBI B CTPYKTYpe 00pa3oBaTebHOM NPOrpaMMbl

JHucrtumaraa b1.B.02 «TexHonoruu npoaBmkeHns: roctuHrngHOro npoaykra / Hotel product
promotion technologies» oTHocuTcs K BapHaTHBHOW YacTH MPO(eCcCHOHATBHOTO MUKIA y4eOHOTO
rwiaHa HanpasineHus: 43.04.03 «[octunuunoe neno» mnpoduib «KopropaTuBHbIE CTpaTeruu

TOCTHHHYHOI'O OM3HECa.

Lenbto nuctmmumasl 51.B.02 «TexHomoruu npoaBmkeHus: TOCTUHUYHOTO npoaykTa / Hotel
product promotion technologies» sBnsiercss ¢popmHupoBaHHE y CTYIEHTOB 3HAHHS OCOOEHHOCTEH
(bopMUpOBaHUS M TIPOJBIKEHHSI TOCTHHUYHOTO TIPOJYKTA, TOIyUYeHHE MPAKTUYECKUX HABBIKOB 110

peam3anuu NpoOCKTOB 110 (I)OpMI/IpOBaHI/IIO " NPOABUIKCHUTIO TOCTUHUYHOI'O IMIPOAYKTA.

(hopmMHupoBaHUH




JlucuurinHa OCHOBBIBAeTCS Ha 3HaHUU cieayromux quciuiuind: b1.0.09 «MapkeTuHroBsie
uccienoBanus B cdepe rocrenpuumctBay, b1.0.10 «CoBpeMeHHBIE TEXHOJIOTUH M OPTaHU3AIUS
TOCTUHUYHOM J1€ATEIHHOCTH .

Jucturmmuael  HeoOxoauma Juisi  m3ydeHus kypca b1.0.11  "lIporHosupoBanue u
IUTAaHUPOBaHUE TOCTUHUYHOM J1eATEIbHOCTH, 3aBEpILIeHUs paOOThI HaJl MATMCTEPCKOM ArccepTaIiei.

JlucuumninHa MOKeT pealn30BbIBATHCA C IPUMEHEHUEM JTUCTAaHIIMOHHBIX 00pa30BaTEIbHbBIX
texnonoruit (manee — J10T).

Joctyn k cuCTeM€ JAMCTaHLUMOHHBIX O0Opa30BaTENbHBIX TEXHOJOTUN OCYIIECTBISETCA
https://sziu-

de.ranepa.ru/. Ilaponap ¥ JOTMH K JUYHOMY KaOWHETY / NMPOQUIIO MPEAOCTABIACTCS CTYIACHTY B

KaXXJIbIM O6y‘IaIOIHI/IMCH CaMOCTOATENLHO C JI000TO YCTpOﬁCTBa Ha 1opTale:

JIeKaHaTe.

Bce ¢opmbl Tekyliero KOHTPOJs, TPOBOJMMBIC B CHUCTEME JHUCTAHIIMOHHOTO OOydYeHWUS,
OLICHUBAIOTCSI B CHUCTEME JMCTAHIIMOHHOTO oOy4yeHms. JlocTynm K BHIEO M MarepualiaM JICKIIHA
MPEJOCTABIIACTCS B TEUCHHE BCero cemectpa. JocTym K KaxaoMy BUAY paOdOT M KOJHYECTBO
TMOTIBITOK HA BBHITIOJTHEHUE 3aJIaHKsI IPEOCTABIISCTCS HA OTPAHUYCHHOE BPEMSI COTIIACHO PETJIAMEHTY
nuctumnHel, onyonukoBanHoMy B CZ1O. IlpenonaBaress OlleHUBAET BHIMOJTHEHHbBIE 00y4arOIIUMCS
pabothl He no3Hee 10 pabovmx JHEH Mociie OKOHYAHHS CPOKA BITTOJIHEHHS.

W3yueHre TUCIUILTUHBI OCYIECTBIISICTCS B TEYCHUE OJTHOTO CEMECTpa: ISl CTYICHTOB OYHOM
dbopMbl 00ydeHus — Ha 2 cemecTpe 1 Kypca.

3. Coaep:xkaHue M CTPYKTYpPa IMCHHUIIHHBI

3.1. CTpyKTypa AUCHUIIMHBI
Ounas popma odyuenusn

Ne ni/m HaumenoBanue Tem O0beM TUCHUNIMHBI (MOYJIs1), Yac. ®Dopma
W/WJIH pa3/iesioB TeKylIero
Bcero | KonrakTtHas pabora ody4yarommuxca | CP KOHTpOJIs1
C mpemogaBaTejeM yCHeBaeMOCTH**,
10 BUAAM YYeOHBbIX 3aHATHH NPOMEKYTOUHOI
J/0T | Jap/ | m3/ | Kcp* arrectanuu
JOoT | 10T
Topic 1 | Promotion of a hotel
17 4 8 5 YO, P (11,2
product to the market P9
Topic 2 | Personal Selling in the
- 17 4 8 5 VO, P (1,9
Hospitality Industry P9
Topic 3 | The use of advertising
media in the hotel 18 4 8 6 YO, P (1,9)
industry
Topic 4 | Audit and sales
management 18 4 8 6 YO, P (1,9)
technologies
[IpomMexxyTouHas aTTecTarus 36/27 KoncyabTamuu - 2/1,5 JK3aMeH




Bcero (akan/actp): 22/186,

108/81 16/12 32/24 2

Ipumeuanue: KCP* ne 6xo0um 6 ob6vem Oucyuniumbl.
** VO — yemuwiti onpoc, P ([1,3) — pepepam (0oxnad unu scce).

3.2. Conep:xanue TUCIUNIUHBI
Topic 1. Promotion of a hotel product to the market.

The main means of promoting a hotel product to the market: interpersonal (personal selling, public
relations) and non-personal (sales promotion, advertising). Ways to stimulate sales activities:
technological, educational, intangible, material.

Topic 2. Personal selling of services in the hotel industry

Identification of potential customers of hotel enterprises. Preparing a sales presentation. Conducting
a sales presentation: opening the presentation, engaging the client in the presentation process,
presenting hotel services, overcoming client objections, closing the presentation and following up
with the client. Increasing productivity and sales in the hospitality industry

Topic 3. The use of advertising media in the hotel industry

Outdoor advertising: company signboard, billboards, posters, banners, electronic displays, screens,
exhibition stands. Auxiliary means of outdoor advertising. Printable advertisement. Advertising in
newspapers: choice of newspaper; placement of an advertisement; positioning of advertisements;
determination of the size and design of the advertising message; drafting the text of an advertising
appeal; evaluation of advertisements. Advertising in magazines: types of magazines; development of
an effective advertising message; creating a photographic image. Advertising in special publications:
catalogs, reference books, yearbooks. Evaluation of the effectiveness of print advertising. Direct mail
advertising (Direct Mail Advertising). Development of a Direct Mail campaign: creation of a
"customer profile”; types of Direct Mail campaigns.Creation of advertisements for direct mail.
Organization of the direct mail advertising process. Analysis of the effectiveness of Direct Mail
campaigns. Audiovisual advertising. Advertising on the radio: choice of radio station; development
of an advertising message for the radio; the cost of advertising on the radio; analysis of the
effectiveness of an advertising campaign on the radio. Advertising on TV: choice of TV company;
development of an advertising message for television; the cost of advertising on television; measuring
the effectiveness of an advertising campaign on television. Video advertising: video brochures, video
magazines. Computer advertising in the hotel industry is a promising form of advertising.

Topic 4. Audit and sales management technologies.

Tools for improving efficiency and optimizing the sales system. Audit of the competitive analysis
system, sources and tools of competitive intelligence. Monitor key customer metrics (potential, wallet
share, lifetime value, profitability and loyalty). Analysis of the structure of the client base. Analysis
of the main indicators of sales performance: performance, profitability, dynamics, seasonality,
stability, phasing. Tools for finding new opportunities to increase sales.




4. MaTepuaJjibl TEKYIIero KOHTPOJIsI YCIIeBAeMOCTH 00y4alommxcst
4.1. B xone peaqu3zanuu AucHUIuHbl b1.B.02 «Texnonozuu npoosuriceHus 20CMUHUUHOZO0
npooykma | Hotel product promotion technologies» wucmoab3yoTes ciaeaylime MeToabI
TeKYylLIero KOHTPOJISl yCIeBAeMOCTH 00y4ar0IIUXCs:

Tema u/uam pasznen MeToabl TeKylIero KOHTPOJIA
ycrneBaeMoCcTH
Promotion of a hotel product to the market YCTHBIN OIpoc, pedepaT (IoKIam WK 3¢ce)
Personal Selling in the Hospitality Industry YCTHBIN OIpoc, pedepaT (JoKIam WK 3¢ce)

The use of advertising media in the hotel industry | ycTrsIi onpoc, pedepar (ToKIaL HiIH 3cce)

Audit and sales management technologies YCTHBIN OIpOoc, pedepaT (IoKIaa WK 3¢ce)

B cnyuae peanuzayuu oucyunaunvt 6 J{OT chopmam 3a0anuii aoanmuposan 0ns naameopmoi
Moodle.

4.2. TunoBble MATEPHUAJIBI TEKYIIET0 KOHTPOJIS YCIIEBAEMOCTH 00yYAKOIIUXCSH
Tunosblie oleHOYHBIE MaTepUaIbI 10 Temam 1-4

IIpumepHbIe BONPOCHI 1JI YCTHOTO 0IIpoca
H3znoxncume meopemuueckue OCHO8bL NO OAHHOU meme (Oaiime onpeoeneHus,
nepeuucaume u Hazoeume) u 000CHyUme (apzymeHmupyiime u RpoO0emMoHcCmpupyiime) ceoe
OmHOUuIeHUe K OAHHOU meme (Ha KOHKPEenmHom npumepe):

Tema 1. IIpoaBuskeHne rOCTHHUYHOIO MPOAYKTA HA PHIHOK

Bomnpocel 11 caMONIPOBEPKU:

1. Why do hospitality businesses need to advertise their activities?

2. List the goals of advertising in the hospitality industry.

3. Define Public Relations for the hospitality industry.

4. What factors should be taken into account when planning public relations events in the hospitality
industry?

5. Describe the main stages of planning the advertising activities of hospitality industry enterprises.
6. What are the benefits of using collaborative advertising in the hospitality industry?

7. What are the differences between Publicity and Advertising?

8. Describe the methods of promotion of the hotel product.

3agaHusA 1J151 CAMOCTOSITEIbHOM PadoThI:

1. Justify the need for advertising in the hospitality industry.

2. Demonstrate and conduct a functional analysis of the organization of advertising activities in the
hospitality industry (using the example of a specific hotel company).

3.Develop an advertising plan for a hospitality industry enterprise (on the example of a specific hotel
enterprise).

4. Develop a public relations action plan for a hospitality industry enterprise (on the example of a
specific hotel enterprise).



5. Conduct and justify the choice of a public relations agency for a hospitality industry enterprise (on
the example of a specific hotel enterprise).

Tema 2. J/Inunas mpoaaka ycJayr B rOCTUHUYHON UHAYCTPUH

Bomnipocsl 11st caMONIPOBEPKU:

1. What is personal selling in the hospitality industry?

2. Describe the main types of personal selling in the hotel industry.

3. Give a list and characterize the main categories of non-verbal communications.

4. List and characterize the stages of a sales presentation.

5. What data do you need to have for successful presentations?

6. What are the techniques used by personal sales agents in the hotel industry?

7. For what reasons can a trade presentation fail?

8. What customer objections might an agent face when personally selling hotel services?

3ajanus 151 CAaMOCTOSATEILHOM padoThI

1. Identify potential customers of the hotel company (using the example of a specific hotel company).
2. Prepare a sales presentation of the services of a hotel company (using the example of a specific
hotel company).

3. Demonstrate the opening of a sales presentation and the involvement of the client in the process of
presenting the services of a hotel company (using the example of a specific hotel company).
4.Analyze possible objections of the client and ways to overcome them during the presentation of the
services of a hotel company (using the example of a specific hotel company).

5. Draw up a program of follow-up work with the client after the presentation of the services of the
hotel company (using the example of a specific hotel company).

Tema 3. IIpumMeHeHne peKJIAMHBIX CPEACTB B TOCTHHUYHONW MHAYCTPUH

Bomnpocel 11 caMoOnpoBepKHU:

1. What factors should be taken into account when placing outdoor advertising for hotel industry
enterprises?

2. Give examples of auxiliary means of outdoor advertising.

3. What are the features of advertising the activities of hotel enterprises in special publications
(catalogues, reference books, yearbooks)?

4. What are the methods for evaluating the effectiveness of print advertising.

5. How is a direct mail advertising message created for the hospitality industry?

6. Describe the main types of Direct Mail campaigns in the hotel industry.

7. How to determine the cost of audiovisual advertising?

8. What are the benefits of computer advertising for hotel services?

3agaHusA 1J151 CAMOCTOSITEIbHOM PadoThI:

1. Describe and analyze outdoor advertising of hotel enterprises (on the example of a specific hotel
enterprise).

2. Develop the design and text of an advertising message for a hotel company (on the example of a
specific hotel company).



3. Evaluate the effectiveness of print advertising for a hotel company (on the example of a specific
hotel company).

4. Develop a Direct Mail campaign for a hotel company (using a specific hotel company as an
example).

5. Demonstrate and analyze computer advertising.

Tema 4. AyIuT U TEXHOJIOTHH YIIPABJIEHHUS NPOJAKAMHU

Bomnipocsl 11st caMONIPOBEPKHU:

1. What are the methods to improve sales efficiency?

2. How can you optimize the sales system of hotel services?

3.How is the competitive analysis system audited?

4. What are the methods and technologies of competitive intelligence?

5. How is the monitoring of key indicators for clients carried out?

6. How is the analysis of the structure of the client base carried out?

7. How is the analysis of key sales performance indicators carried out?

8. What technologies exist for finding new opportunities to increase sales?

3aganus 151 CAMOCTOSATEJILHOM padoThI:

1. Analyze existing methods to improve sales efficiency and

develop recommendations for improving the efficiency of sales of services for specific hotel business.
2. Develop proposals for optimizing the service sales system for a specific hotel business.

3. Conduct an audit of the competitive analysis system for a particular hotel enterprises.

4. Monitor the main indicators for clients (on the example of a specific hotel business).

Tunosblie oleHOYHBIE MaTepUaIbI 10 Temam 1-4
IIpumepHbIe TeMBbI 1015 pedepaToB (10KIATOB, IcCe)

Hpoanaﬂmupyﬁme, oyenume, cCpasHume u yKarcume ceéoe OmHouienue K 3amp0uym0t7
meme.
TemaTnka pedeparToB, 10KJIAA0B, Icce 1 TeMbl 1
1. The need and goals of advertising in the hospitality industry.
2. Planning of advertising activities of hospitality industry enterprises.
3. The work of hospitality industry enterprises with advertising agencies (on the example of a specific
hotel enterprise).
4. Organization and planning of public relations events in the hospitality industry (on the example of
a specific hotel company).
5.Evaluation of the effectiveness of public relations activities in the hospitality industry (on the
example of a specific hotel company).
TemaTuka pedepaToB, 10KIAA0B, Icce 1 TEMbI 2
1. The main types of personal selling in the hotel industry.
2. Verbal and non-verbal communications and their use in the hotel industry.
3. Preparation and presentation of the services of the hotel company.
4. Types of customer objections and how to overcome them when conducting a personal sale of hotel
services.

10



5. Increasing sales performance in the hotel industry.

Tematuka pedeparos, 10KJIAA0B, Icce s TeMbI 3
1. The use of outdoor advertising by enterprises of the hotel industry (on the example of a specific

hotel enterprise).

2. Print advertising in the hotel industry.
3. Organization of the process of direct mail advertising at the enterprises of the hotel industry (on
the example of a specific hotel enterprise).
4. The use of audiovisual advertising by enterprises of the hotel industry (on the example of a

specific hotel enterprise).

5. Computer advertising in the hotel industry.

Tematuka pedeparos, 10KJIa10B, IcCe 15 TeMbI 4
1. Methods for increasing the efficiency of sales of hotel services (on the example of a specific hotel

company).

2. Optimization of the system of sales of hotel services (on the example of a specific hotel

company).

3. Monitoring of key indicators for clients (on the example of a specific hotel company).
4. Analysis of the structure of the client base (on the example of a specific hotel company).
5. Analysis of key performance indicators of sales (on the example of a particular hotel company).

5. OuenouyHnbie MaTepuaibl 1Jis1 MPOMEKYTOUHOI aTTeCTANU

5.1. DKk3aMeH NMPOBOAMTCSI ¢ MPUMEHEHUEM CJIeAYIOIIHX MeTOA0B (CPeACTB): B paMKax CAayu

9K3aMCHa MNpCeAyCMATPHUBACTCA YCTHBIﬁ OTBCT CTYACHTOM IIO oumeraM u IIOAroTOBKAa MW 3alluTa

pedepara.

B cnyuae nposedenusi npomesicymounon ammecmayuu 8 OUCMAHYUOHHOM —Percume
ucnoavzyemcs niamgpopma Moodle u Teams.

5.2.

OneHo4yHbIC MATEPHAJIBI IPOMEKYTOYHOM aTTeCTALMHA

Komnounenr
KOMIIETEeHIINH

IIpoMe:xxyTOYHBII/KII0YeBOM
HHAMKATOP OLlCHUBAHUSH

Kpurepuii ouennBanus

I1Kc-7.1 Crocoben
000CHOBBIBaTh MAapKETHHIOBYIO
KOHIICTIIHIO IPEANPHUATHS ChEphI

TOCTEPUHMCTBA "
OOIIIECTBEHHOTO  TMUTaHUS  C
UCIIOJIb30BAaHHEM COBPEMEHHBIX
MH(POPMALUOHHO-

KOMMYHUKAaTUBHBIX TEXHOJIOTHI

OcyiecTBisieT BBIOOD 5
000CHOBaHHUE nepe
cOoOCTBEHHHKaMH OH3HEca BHUIA
MapKEeTHHTOBBIX WHHOBAIMH IS
BHEJIPEHUS Ha TMPEANPUATHIX
chepbl FOCTEHIPUMMCTBA  H
OOIIIECTBEHHOT'0 MUTAHUS

B nonHo#l Mepe BnazeeT pa3paboTkaMu U
BHEJIPEHNEM WHHOBAIIMOHHBIX TEXHOJOTHI
B JCATENIbHOCTh TOCTHHHL M  JIPYTuX

CpEICTB pa3MeLIeHus; BJIAJICET
COBPEMEHHBIMU TEXHOJIOTUSIMU
(dhopMupoBaHUs u MPOJBUKEHUS

TOCTUHUYHOTO IPOAYKTA.

OTANYHO BIAJEET OCHOBHBIMU METOIaMHU
HaJaKUBAaHUS KOMMYHUKAIIMA B HHTEPECaX
(dhopMupoBaHus " MIPOJIBUKCHHUS
TOCTUHUYHOT'O MPOAYKTA.

Ha BBICOKOM ypOBHE BIajceT HABBIKAMH
pacdyeTa W MPAKTUIECKOTO HCTIOIH30BAHMS
COLMAIbHO-9KOHOMUYECKHX,
MIPOM3BOJICTBEHHBIX M TEXHOJOTHYCCKUX
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KoMnonenr
KOMIIeTeHIIUHU

ITpomexyTOYHBIN/KIH0YeBOH
HHIUKATOP OLlCHUBAHHUS

Kpurepnuii onenuBanns

[OKa3aTelleld AESITEIbHOCTH HNPEANPUITHN
MHJYyCTPUU FOCTEIPUUMCTBA IS U3yUYEHUS
BO3MOKHOCTEH CO3/IaHUs.

TunoBbie OLIEHOYHbIE MaTepuaJibl HpOMe)l(yTO‘IHOﬁ aTTeCTallun

H3znoorcume meopemuvyecKkue O0cCHO6bl

IlepeyeHb BOMPOCOB K IK3aMeHY
no oOannou meme (Oaiime onpeoenenus,

nepeuuciume u Hazoeume) u 000CHyime (apZymenmupyiime u RpPoOOeMOHCMpUpYiime) ceoe
OmHoOweHue K OAHHOU meme (Ha KOHKPEmHOM npumepe):

©O© 00 NO Ol WD -

NN NONNRE R R R R R R R PR
W NP OOOWNOOOUAWNERO

. The concept of promoting a hotel product.

. Hotel product promotion system

. Formation of a marketing network for a hotel product
. Conditions for promoting a hotel product

. Features of advertising in the hotel business

. The use of advertising by a hotel company to promote a tourist product.
. Classification of types of advertising

. The main means of promoting the hotel product.

. Advertising as a means of promoting a hotel product.
. Basic requirements for the implementation of promotional activities in the hotel business.
. Sales promotion: concept and essence

. Selected incentives in the hotel business

. Directions of sales promotion in the hotel business.
. Means of sales promotion in the hotel business.

. The concept of brand promotion technology in the hotel business
. The use of branding in the promotion of a hotel product.
. Franchising in the hotel business.

. Public relations in the promotion of a hotel product.

. PR activities in the hotel business.

. Direct marketing in the hotel business.

. Personal selling as a means of promoting a hotel product.
. Internet as a means of promoting a hotel product.

. E-mail as a means of promoting a hotel product.

24. Electronic advertising in the hotel business.
25.Information technology as a means of promoting a hotel product.
26. Technology of forming the image of a hotel enterprise.
27. Forms of relationship of the hotel enterprise with the internal and external public
28. Place and role of information technology in the promotion of a hotel product.

29. Internet as an effective means of promoting a hotel product.

30. Electronic advertising.
31. Website of a hotel company
32. Features of the formation of the image of the hotel enterprise
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33. Means of promoting a hotel product: concept, essence, classification.
34. Features of sales promotion in the hotel business

IIpumepHBIe TeMBbI ISl MOATOTOBKH M 3a1IUTHI pedpepaTa (1151 KOHTPOJIS 3HAHMIA)
Hpoauaﬂus'upyﬁme, oyenume, cpasHume u yKaycume ceoe omHouienue K 3amp0nymoﬁ
meme.
. Promotion of a hotel product: the concept, the essence of the means.
. Promotion of a hotel product as part of tourism marketing.
. Means of promoting a hotel product: concept, essence, classification.
. Exhibitions as a means of promoting a hotel product.
. Participation of Russia in international hotel exhibitions.
. Advertising as the main means of promoting a hotel product.
. Intra-company advertising: essence and features.
. Printed and outdoor advertising in the hotel business.
. Features of sales promotion in the hotel business.
10.Personal sales in tourism: concept, essence, features.
11. Public relations as a means of promoting a hotel product.
12.Internet in the promotion of the hotel product.
13.Electronic advertising in the hotel business.
fourteen.Website of the tourist administration as a means of promoting a hotel product
15. Programs for promoting Russia at the regional, federal and international hotel market.

O© 00 NOoO O WD -

Ixkana oueHuBaHUA

OneHka pe3ynbTaToB INPOM3BOAUTCA  Ha oOcHOBe llonojkeHuss O TeKylmieM KOHTpOJE
yCIIeBaeMOCTH 00yYaroIMUXCsl ¥ IPOMEKYTOUHON aTTecTalluy 00erarLuxcs Mo o0pa3oBaTebHbIM
IporpaMMaM CpeJHero Mnpo(ecCHOHaIbHOTO M BbICIIEro oOpa3oBaHUs B  (eaepaabHOM
rOCYJapCTBEHHOM  OIO/DKETHOM| 00pa3oBaTelbHOM  YUPEKACHHM  BBICIIEr0  0Opa3oBaHUs
«Poccuiickas akaJeMHH HapOJIHOI0 XO34HCTBAa M TrOCyJapCTBEHHOM ciyxObl mpu IIpesunente
Poccuiickoit @enepaunn», yreepxkaeHHoro IIpukasom Pexropa PAHXul'C npu Ilpesunenre PO
ot 30.01.2018 r. Ne 02-66 (.10 pazmena 3 (mepsblit a63am) u n.11), a Takke Pemenus Ydenoro
cosera CeBepo-3anaanoro naerutyra ynpasieHuss PAHXul 'C npu IIpesnnente PO or 19.06.2018,
npotokoi Ne 11

OneHka «OTJIMYHO)» BBICTABIISIETCA B CIIy4ae, €CJIM IPU YCTHOM OTBETE CTYAEHT MPOSBHII
(mokaszan):
- II1yOOKO€ U CUCTEMHOE 3HaHHE BCEro MPOrpaMMHOr0 MaTepuaa yyeOHOro Kypca, U3J10KUI OTBET
MOCJIeI0BAaTENbHO U YOAUTEIbHO;
- OTYETJINBOE U CBOOOJIHOE BJIa/IeHNE KOHLENTYaJIbHO-TIOHATUIHHBIM alapaToM, Hay4YHbIM S3bIKOM
Y TEPMHHOJIOTUEN COOTBETCTBYIOIIEH TUCIUIIIINHBIL;
- YMEHUE MPaBUIIbHO IPUMEHSITh TEOPETUUECKHE MTOJI0KEHUSI TIPU PEIICHNUH TPAKTUYECKUX BOIIPOCOB
U 3aj1ad4;
- YMEHHE CaMOCTOSATENBHO BBINOIHATH PEAYCMOTPEHHBIE TPOIPaMMOil 3a1aHNS;
- HaBBIK 0OOCHOBAHUS MPUHATOTO PEILICHHS.

OneHKHN «XO0pOLI0» BBICTABISETCS B Cllydae, €CIU NP YCTHOM OTBETE CTYIEHT MPOSBUII
(mokaszan):
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- 3HaHUE Y3JI0BBIX MPO0IEeM IPOrpaMMbl 1 OCHOBHOTO CO/ICPKaHUS JICKITMOHHOTO Kypca,
- YMEHHE TOJbh30BaThCS KOHIENTYAIbHO-TIOHATUHHBIM allllapaToM yMEHHE MPEHMYIIECTBEHHO
MPABWJIBHO MPUMEHSTH TEOPETUICCKUE MTOJIOKCHHSI TP PEIICHUHN MPAKTUYECKUX BOITPOCOB U 33]1a4,
- YMEHHE BBIMIOJHAT MPETyCMOTPEHHBIE MPOTPAMMON 3aJaHHUS;
- B [IEJIOM JIOTHYECKH KOPPEKTHOE, HO HE BCETJ]a TOYHOE M ApTYMEHTHUPOBAHHOE U3JI0KEHUE OTBETA.
O1eHKH «y10BJIeTBOPHUTEIbHO» BBICTABISICTCS B CIy4ae, €CIIM IPU YCTHOM OTBETE CTYIICHT
MPOSIBUII (TTOKa3an):
- (parMeHTapHbIC, MOBEPXHOCTHBIC 3HAHHS BAKHEHIIUX pPa3/IeioB IMPOrpaMMBI M COJACPIKaHUS
JIEKIIHOHHOTO Kypca,
- 3aTPYAHCHHUS C WCIOJB30BAaHUEM HAYYHO-TIOHSITHIHOTO amnmapara d TEPMHHOJOTHH y4eOHOM
JTUCIUTUTAHBL,
- 3aTPyIHEHUS C IPUMEHEHUEM TEOPETUUCCKUX MOJIOKCHUN TTPH PEIICHUH TPAKTHYECKUX BOIIPOCOB
U 337124,
OneHka «HeyJI0BJIETBOPUTEIBLHO» BBICTABISCTCS B CIydae, €CIIM INPH YCTHOM OTBETE
CTYICHT MPOSIBIII (TIOKa3an):
- He3HaHUE 00 OTPHIBOYHOE MPEJCTABICHHE YYCOHO-IPOrPaMMHOT0 MaTepHala,
- HEyMEHUE HUCIOJIb30BaTh HAYYHO-TIOHSATHIHBIN amiapar U TEPMHHOJIOTHIO YIeOHOW JUCIIUTUIAHBI,
- HEyMCHHUE MPUMEHSATH TEOPETUICCKHE MTOJIOKCHUS TIPU PEIICHUH TIPAKTHYSCKUX BOIIPOCOB U 33/1a4,
- HEYMCHHE BBITIOJHATH IPETyCMOTPECHHBIC MPOTPAMMOK 33 aHMSI.

IMoaroroBka pedepara (P). Dro camocrosdTenbHas HcClenoOBaTeNbckas —padorTa,
packphIBaroIas CyTh n3ydaeMoi TeMmbl. Kak npasuiio, pedepar orpakaer pa3indHble TOUYKUA 3PSHHUS
Ha I/ICCJIGI[yeMBII\/JI BOIIPOC, BbIpaKasa B TO K€ BpECMA U MHCHUC CaMOI'0 aBTOpa.

Kpurepuii Ouenka

[lomyueHnHble pe3ynapTaThl MOJHOCTBIO COOTBETCTBYIOT —IIOCTAaBJIEHHOW  IIEJIH.
CrpykTypa pedepaTa JOTMYHA, COINCPXKHUT INaBbl M maparpadgsl, Bo BBeneHuu
000CHOBaHa AKTyaJbHOCTh TEMBI, YETKO C(HOPMYIMPOBAHBI LIEJb, 3a/1a4M, NIPEIMET,
O00BEKT HCCIIE/IOBaHUS, ONpeNeeHa METOJ0JIoTHYecKass M HOpMAaTHBHO-TIpaBas |
TeopeThdeckass OCHOBA HCClieioBaHMsA. B ocHOBHOU wacTh pedepara Ha OCHOBe
HOPMAaTHUBHO-TIPABOBBIX UCTOYHMUKOB M MCTOYHUKAX Y4eOHOH M HAy4HOW JTUTEpaTyphl
MPOBEIEHO HCCIICOBaHNE H30paHHOM MPOOJIEMBbI, ClleIaHbl COOCTBEHHBIE BBIBOJBI.
Hanmcanue aBTopom pedepara caMocTOATENBHO, BBIBOJBI apI'yMEHTHPOBAHBI.

[lomyuenHsle pe3ynapTaThl MOJHOCTBIO COOTBETCTBYIOT ITOCTAaBIEHHOW  IIEJIH.
CrpykTypa pedepaTa JOTMYHA, COIACPXKHUT INaBbl M maparpadgsl, Bo BBeneHuu
000CHOBaHa AKTyaJbHOCTh TEMBI, YETKO C(HOPMYIMPOBAHBI LIEJb, 3a1a4M, NIPEIMET,
00BEKT HCCIIe/IOBaHUS, ONpe/eieHa METOJ0J0THYecKass U HOPMATHBHO-TIpaBas |
TeopeThdeckass OCHOBA HCCIIeioBaHMsA. B ocHOBHOU wacTh pedepara Ha OCHOBe
HOPMAaTHUBHO-TIPABOBBIX UCTOYHUKOB U MCTOYHUKAX Y4eOHOM M HAy4HOW JTUTEPaTyphl
MPOBEIEHO HCCIIeA0BaHNE M30paHHON MpOoOJIEMBbl, ClleNaHbl COOCTBEHHBIE BBIBOABI.
Hanmcanue aBTopoM pedepara caMocTOATENEHO, HO HE apTYMEHTHPOBAHO

IlonydyeHHble pe3ynpTaTbl IOJHOCTBIO COOTBETCTBYIOT IIOCTABJICHHOW  IIEJIH.
CrpykTypa paloThl JIOTUYHA, HO HE pa3BepHyTa. Bo BBeJEHHHM OTpakKeHBI HE BCE
HeoOXoIuMble 3JeMeHTHl. B OocHOBHOH uacTu pedepaTta Ha OCHOBE HOPMATHBHO- 3
MIPABOBBIX MCTOYHHWKOB M MCTOYHWKAX y4e€OHON M HAaydYHOW JIUTEPATyphl MPOBEACHO

WCCIIeIOBaHNE U30paHHON IPOOIEMBI, HO aBTOPCKUE BBIBOJIBI OTCYTCTBYIOT.

HOJ’Iy‘leHHBIC PE3yabTaThl HE COOTBECTCTBYIOT IIOCTaBIICHHOM Ocin. 2
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6. MeToauyeckne MaTEepHAJIbI 10 OCBOCHHIO TMCHMILINHBI
DK3aMeHbl OPraHU3YIOTCA B IIEPUO]T CECCUU B COOTBETCTBUU C TEKYIIUM IpaduKoM y4eOHOTO
mporecca, yTBEPXKACHHBIM B COOTBETCTBUM C ycTaHoBiIeHHbIM B C3UY  mopsaxom.
[IpoaomKUTENPHOCTh HJK3aMEHA JUIS KaXJIOro CTyJIEHTa HE MOXET NPEeBbIIIaTh YeThIPeX
aKaJeMHYECKHX 4acoB. DK3aMEH He MOXeT HaunHaTbes panee 9.00 4yacoB U 3aKkaHYMBATHCS MMO3THEE
21.00 yaca. OneHka 3a 3K3aMEH NIPOCTAaBISAETCS B HK3aMEHAIMOHHOW BEJOMOCTH M 3a4€THBIX
KHIJKKAX CTYJIEHTOB, ITPU 3TOM OLIEHKU «HEYIOBIETBOPUTEIHLHO» B 3a4ETHYIO KHUXKKY CTYJIEHTOB HE
MIPOCTABJISIOTCS.
O6yuenue mo gucuuiummbe b1.B.02 «TexHoaoruu npoaBHKEHHUS TOCTHHUYHOTO MPOAyKTa/
Hotel product promotion technologies» mpeamnonaraet uzydeHue Kypca Ha ayJAMTOPHBIX 3aHATHAX
(JlekMM ¥ IPaKTHYECKUE 3aHATUS) U CAMOCTOSATEIbHON PadOThI CTYACHTOB, BKJIIOYasl MOATOTOBKY K
3a4€ty. [IpakTnueckue 3ansatusa qucuuiuinHbl b1.B.02 «TexHomoruu npoaBuXeHNsI TOCTUHUYHOTO
npoxaykra/ Hotel product promotion technologies» mpeamonararoT ux MpOBEACHHE B Pa3IUUHBIX
(dbopMax ¢ 1eIbI0 BBISIBICHUS MTOYUEHHBIX 3HAHUHN, YMEHUI, HABBIKOB U KOMITETEHIIUH.
Iloozomoexa K nexkyuu
C uenpio o0ecniedeHus yCreurHoro 00y4eHus CTyIeHT J0JKEH TOTOBUTHCA K JICKIIUH,
MIOCKOJIbKY OHa SIBIISIETCS] BaKHEHIIeH opMoii opraHu3aui yaueOHOro mpoiiecca, HOCKOJIbKY:
— 3HAKOMUT C HOBBIM YU€OHBIM MaTepUajIoM;
— pa3bsCHAET y4eOHBIE DJIEMEHTHI, TPYAHBIC ISl TOHUMAHUS;
— CHCTEMaTU3UpPYeT yueOHbII MaTepual;

— OpHEHTUPYET B y4eOHOM MpoIiecce.

Iloozomoeka Kk neKyuu 3aKn04aemcs 6 cieoyruiem:

— BHUMATEJbHO POYNTANTE MaTepUall IPEAbIIYILIEH JIEKIHH;

— Yy3HaiiTe TeMy npencTosuel JeKuu (1o TeMaTHYECKOMY IIJIaHy, 10 WH(OPMAIMH JEKTOPa);
03HAaKOMbBTECH C YUEOHBIM MaTepUaIOM MO YYEOHUKY U Y4€OHBIM [TOCOOUSIM;
rocrapaiTech ysICHUTb MECTO U3y4aeMOW TEMBI B CBOEH Mpo¢ecCHOHaTbHON MOITOTOBKE;
3aMUIIUTE BO3MOXHBIE BOIPOCHI, KOTOPBIE BbI 3a/1aJJUTE JIEKTOPY Ha JIEKIUH.

Iloozomoexka Kk npakmuuecKum 3aHAMUAM:

— BHUMATEJIbHO MPOYMTANWTE Marepual JEKUHUH OTHOCSIIMXCS K JAaHHOMY CEMHMHApPCKOMY
3aHATHUIO, 03HAKOMbBTECh C YUEOHBIM MaTepHAIOM 10 YU€OHUKY M YUE€OHBIM ITOCOOUSM;

— BBIIAIIUTE OCHOBHBIE TEPMUHBIL;

— OTBETHTE HA KOHTPOJIBHBIE BOIIPOCHI II0 CEMHUHApPCKUM 3aHITHUSIM, TOTOBBTECH JaThb
pPa3BEpPHYTHIN OTBET HA KaX bl U3 BOIIPOCOB;

— YSCHUTE, KaKue y4yeOHbIe 3JIEMEHThI OCTAJIMCh JIJISl BAC HEICHBIMH U MTOCTapaliTeCh MOTYYHUTh
Ha HHUX OTBET 3apaHee (O CEeMMHAPCKOIo 3aHATHA) BO BpeMs TEKYHIMX KOHCYJIbTalUN
IIpenoaaBaTes;

— TOTOBHUTHCS MOXHO HMHIAMBUAYAJIBHO, IIapaMU WJIM B COCTaBE MAJIOM TpYMIbI, MOCIEIHUE
ABIAIOTCS 9D PeKTUBHBIMU (hopMaMu pabOTHI.

Iloozomoexa k onpocy nipeactapisieT co0O MPOEKTUPOBAHNUE CTYIEHTOM OOCYKIEHHS B TPYIIE B
¢dbopMe auckyccuu. B 3TUX 1eNix CTyAeHTY HE0OX0AUMO:
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— CaMOCTOATEILHO BBIOpATh TeMy (Mpo0sieMy) i MPOBEJACHUS OTIPOCa;
— pa3paboTaTth BOIPOCH, NPOAYMaTh MPOOJIEMHBIC CHUTyallMd (C  HCIIOJIh30BAaHUEM

NIEPUOJNYECKOM, HAYYHOH JINTEPATyphl, a TAKKE UHTEPHET-CAUTOB);

— pa3paboTaTh IUIaH-KOHCHEKT OOCYXIEHUS C yKa3aHHEM BpPEeMEHH OOCYXIEHHs, BOIPOCOB,

BapHaHTOB OTBETOB.

Bri6pannas crynenTom tema (mpoOsiema) 0JbKHA OBITh aKTyajlbHa Ha COBPEMEHHOM dTare
pa3BUTHUSA, TOJKEH OBbITh MPEACTABIICH MOAPOOHBIN MJIaH-KOHCIIEKT, B KOTOPOM OTPa)KE€HbI BOITPOCHI
JUIS JTUCKYCCHHM, BPEMEHHON pErjiaMeHT OOCYXKIEHHs, TaHbl BO3MOXHBIE BapHaHTbl OTBETOB,
UCIOJIb30BaHbI IPUMEPHI U3 HAYKU U MPAKTUKU.

MeToanuyeckne yKa3aHusl 10 OPraHU3alUN CAMOCTOSITEIbHOH PadoThI

YcenemHoe OCBOEGHHE AUCHUIUIMHBI —MPEANOJiaraeT AakTUBHOE, TBOPYECKOE Yy4dacTHE
oOydJaronuxcs Bo BceX popMax yuyeOHBIX 3aHITHH, ONPEACICHHBIX JIs JaHHOW TACIUTLIIAHBI.

CamocrosTenbHas paboTa o0yyarouxcs npeanoiaraetT U3y4yeHle B COOTBETCTBUH C JAHHBIMU
METOJIMYECKUMHU PEKOMEHJAINAMHI Y4eOHOM M Hay4dHOH JIUTEepaTypbl, HOPMATHUBHBIX JOKYMEHTOB,
JAHHBIX HAy4YHbIX HCCIEIOBaHUMN, MAaTEpUAIOB MHTEPHET-UCTOYHUKOB, a TAKXKE BBIIOJIHEHUE
MPAKTUYECKUX 3aJ[aHHi, TOArOTOBKY IOKJIAagoB U pedepara, MOATOTOBKY K TECTUPOBAHHIO U
KOHTPOJIBHON padoTe, K OIMpocaM Ha 3aHATHUSIX U K 3a4eTy. PekoMeHanuu no Hay4Hoil 1uTeparype,
MH()OPMALIMOHHBIM HCTOYHUKAM U y4eOHO-METOIUYECKOMY OOECHEYeHHIO CaMOCTOATEIbHOM
paboThl conmepkarcs B pasaene /7 ganHou PII/I.

Y4yeOHO-MeTOAUYECKOE O0ecTIeYeHre CAMOCTOSITEIbHOM padoThl

1. Banamosa, E. A. 'octunnynslii Ousznec. Kak goctuup 6e3ymnpeunoro cepsuca.- M.: Bepiiuna,
2005.

2. Jbxanmxkyra3osa, E. A. MapKeTUHT B MHAYCTPHH FOCTENPUUMCTBA: yueO. mocoOue JUist By30B. -
M.: Axagemus, 2003.

3. unenko, Hukonait MiBanoBu4. MexayHapoJHBIN MapKETHHT : OCHOBBI TEOPUU [ DIIEKTPOHHBIN
pecypc] : yueOHHMK a5 OakajgaBpuaTa MU MarucTpaTypbl, [0 skoHOM. HampasiaeHusMm]| / H. W.
Hunenxo, 1. ®@. Cxpunniok ; C.-Iletep6. nomutexH. yH-T [lerpa Benukoro. - DnekTpoH. naH. -
M. : KOpaiir, 2018. - 153 c. - (Cepus: "bakanaBp u maructp. Moayns"). 3ari. ¢ skpana. - ISBN
978-5-9916-9796-5 : 0.00.

4. EBponeiickuil rOCTUHMYHBI MapKeTHHI: yded. mocoOue Ais CTy[d. U BBIMYCKHHKOB IIKOJ
TOCTMHUYHOT'O M pecTopaHHoro ousHeca B EBporne. - M.: ®uHaHchl 1 cratuctuka, 2004.

5. Uganos, B. B., Bonos, A. b. AHTUKpU3UCHBI MEHEIKMEHT B TOCTUHUYHOM Ou3Heca: [yuel.
nocob6ue 11st By30B]. - M.: UHOPA-M, 2012.

6. Kyckos, A. C. 'octuanusoe neno: [yued. nocobue i By3os]. - M.: JlamkoB u K, 2009.

7. Jlecnuk, A. JI. OCTUHUYHBIA MapKETUHT: TEOPHUs U MPAKTHKA MAaKCUMH3AIMU MPOAaXK: y4eo.
noco6ue st By30B. - M.: KHOPYC, 2007.

8. Jlanuna, U. YO., UrnateeBa, T. JI. UnaycTpuanbHas 6a3a TOCTUHUI U TYPUCTCKUX KOMIUIEKCOB:
y4eOHUK Juis cped. mpod. obpa3oBanus. - M.: Akanemus, 2009.

9. Memmuk, C., Uarpam, X. ['ocTuHIYHBI Ou3Hec: ydyeOHUK 17 By30B. - M.: KOHUTHU-JJAHA,
2005.
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10. Copokuna, A. B. Opranuzamus 00CTyKUBaHHs B TOCTHHHUIIAX U TYPUCTCKUX KOMITJIEKCAxX: y4ueo.
nocobue 11 cpen. nmpod. odpazosanus. - M.: Anspa-M: UHOPA-M, 2006.

11. leBuoBa, T. B., I'yces, H. . Typucrckas aesTenpbHOCTh: yue0. mocooue ist By30B. - [1laxTsI:
IOPT'YDC, 2010.

MeTtoauyeckue peKoMeHAaIMH 110 MOAT0TOBKE K ONPOCy

YCTHBIA Ompoc SBISIETCS OJHUM U3 OCHOBHBIX CIOCOOOB IPOBEPKU YCBOCHMS 3HAHUI
oOyuatomumucs. Pa3BepHyThIii OTBET CTyJEHTa JOJKEH MPEACTABISATh COOOM CBSI3HOE, JIOTMUECKU
MOCIIeZIOBaTEIbHOE COOOILICHHE Ha OMNPEICNIEHHYI0 TeMY, MOKa3blBaTh €ro yMEHHUE MPUMEHSTh
orpezeNieHus, MpaBuiia B KOHKPETHBIX ciiydasix. OCHOBHbIE KPUTEPUU OLEHKHU YCTHOTO OTBETa:
MIPaBIWJIBHOCTH OTBETA MO COAEPIKAHMIO; OJHOTA U TNIyOMHA OTBETa; JIOTUKA U3JI0KEHHUS MaTepuaa
(Y4uTBIBAaETCS YMEHUE CTPOUTDH LIEIOCTHBIN, MOCIeI0BaTEeNIbHBIN paccKas, TPaMOTHO MOJIb30BaThCS
CHeIHaIbHOM TEPMUHOJIOTHEH ); HCIIOJIb30BAHKE AOIOJIHUTEIBHOIO MaTepuana.

[ToaroroBka oOydaromuxcsi K OMpPOCY MpeArnojaraeT u3yyeHue B COOTBETCTBUU TEMATUKOM
JTUCHUIUIMHBL OCHOBHOI/ OTOJIHUTENBHOW JHUTEpaTypbl, HOPMATUBHBIX JOKYMEHTOB, WUHTEPHET-

HMCTOYHHKOB.

MeToanyecKkue peKOMeH/IALUH 110 MOAT0TOBKE I0KJIa1a
Joknan — 370 oduuManbHOE COOOILIEHHE, MOCBSIIEHHOE 3aJaHHOM TeMe, KOTOPOe MOKEeT
COJIepKaTh ONMCAHUE COCTOSIHUSA JIeNl B KaKOH-TMOO cepe NesATeNbHOCTH WM CUTYalluH; B3I
aBTOpa Ha CUTYAI[MI0 WM MpoOJieMy, aHAIM3 U BO3MOXHbBIE MyTU pelieHus npodsemsl. Jlokman
JOJKeH OBITh MPEACTaBIECH B MMCbMEHHON (OopMe IpPEenojaBaTel0 M U3JI0KEH YCTHO BO BpeMs
3aHATUA. CTpyKTypa JI0KJIaja BKIIOYAeT:
1. BBenenue:
—yKa3bIBaeTCs TeMa U 1ieJb I0KIa/1a;
—0003HayaeTcss MpoOJEeMHOE IIoJe M BBOJATCS OCHOBHBIE TEPMMHBI JOKJIaga, a TaKkKe
TeMaTUYeCKHe pa3/ielbl COAEPIKaHUs JI0KIaa;
—HaMe4aroTCs METObl PELIeHUs IpeJICTaBIEHHON B JOKJaJle MpoOJeMbl M IpearoaraeMble
pe3yabTaThI.
2. OcHOBHOE COJEpKaHUE TOKIIAA:
— MOCIIeI0BATENbHO PACKPBIBAIOTCS TEMAaTHUECKUE pa3/iesibl JOKIIa/a.
3. 3akiroueHue:
— TIPUBOJATCS OCHOBHBIE DPE3YNbTaThl M CY)XKJEHHs aBTOpa IO MOBOAY IyTel BO3MOXHOIO
peleHust pacCMOTPEHHOM MPOoOIeMbl, KOTOPbIE MOT'YT OBITH O()OPMIIEHBI B BUIE PEKOMEH AL,
Tekct nokiafga MODKEH ObITh MOCTPOEH B COOTBETCTBUU C PEIJIAMEHTOM IPEJCTOSIIErO
BBICTYIIJICHUS: HE OoJiee IECSITH MUHYT.

MeToauyeckne peKOMEHJaUMH 110 OAT0TOBKe pedepara
Pedepar — 310 camocTosATENBHOE, COIEPKATEIBPHOE MCCIEOBaHUE IO BHIOpaHHOH TeMme.
[TonrotoBka pedepara npegycmMaTpuBaer:
- U3YYEHHUE JINTEPaTyphl, CIPABOYHBIX M HAYYHBIX UCTOUYHUKOB (BKIIOUAs 3apyOe’KHBIE) I10
TEME  HCCIEIAOBAHUS;
- CAaMOCTOSITEJIbHBIN aHAJIN3 OCHOBHBIX KOHIICTIIIUH 110 H3y4yaeMol pobieme;
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- YTOUHEHHE OCHOBHBIX IMOHATHHA U HAYYHBIX TIOJIOKCHHIH;

- PE3IOMHUPOBAHUE TIOJIYICHHBIX BBIBOJIOB.

Crpykrypa pedepara 10mKkHa CIOCOOCTBOBATh PACKPHITHIO N30PAaHHOM TEMBI M €€ COCTaBHBIX
9JIEMEHTOB:

- BO BBEJICHUH JIOJDKHO OBITh YKa3aHO: aKTYaJIbHOCTh BEIOPAHHOW TEMBI, €€ 3HAYUMOCTb, IEJH
Y 3a/1a4d, OOBEKT U MPEAMET MCCIICIOBAHUS, METOIbl JOCTH)KCHUS MMOCTABJICHHBIX IIeJIeH U 3ajad,
0030p 6ubmorpaduu mo Teme paboThI;

- OCHOBHAs 4acTh PaOOTHI IOJDKHA COCPKATh HE MEHEe JBYX IJIaB, pa30OUTHIX Ha maparpadsl.

Jlenenne mnaparpadoB Ha mnoamaparpadsl HerenecooOpasHo. Has3eanusi maparpadoB He
JIOJDKHBI TIOBTOPSATH Ha3BaHWE TeMbl pedepara. B koHIe Kaxaoro maparpada u KakIOH TJIaBbI
nenaeTcsi HeOOoNbIION BBIBOJA. Bce YacTH MOJDKHBI OBITh H3JIOKEHBI B CTPOTOM JIOTHYECKOM
IOCJIENOBATEILHOCTH U B3aHMOCBSI3H.

Tekcr menecooOpa3sHO WIUTIOCTPUPOBATH CXEMaMH, TaOJWIIaMH, JUarpaMMmamu, TpadukaMu,
PUCYHKAMH U T. [I.

B 3akitoueHuu 10KHBI OBITH CHOPMYITHPOBAHBI OCHOBHBIE BBIBOJIBL, C/ICTIAHHBIC B PE3YJIbTATE
HCCIEI0BaHuUS.

Cnucok HCIONb30BAaHHON JHUTEPATYpbl JOJDKEH cojepkarb He MeHee 10-20 Ha3BaHuid,
BKJIFOYAsi HOPMAaTUBHO-TIPABOBBIC aKThI.

TekcT pedepaTa AOIKEH MPOIEMOHCTPUPOBATH 3HAHUE CTYJEHTOM OCHOBHOMW JIUTEPATYypPHI 1O
JaHHOW TEeMe, YMEHHE BBIICIUTh MNPOOJIEeMYy U ONpEAeNUTh METOJbl €€ pEelIeHUs, yMeHHue
MOCNIEOBATEIbHO H3JIOKUTh CYIIECTBO pPacCMaTPUBAEMbIX BOIMPOCOB, MPHUEMIIEMBIH YpOBEHb
SI3BIKOBOM TPAMOTHOCTH, BKJIIOUas BlajieHue (YHKIIMOHATLHBIM CTUJIEM HAyYHOTO M3JI0KECHHS.

O06beM pedepara JOHKEH cocTaBlATh 15-20 cTpaHUIl MEYaTHOTO TeKCTa. B ykazaHHbI 00beM
HE BKJIFOYAIOTCS MPUIIOKEHHUS, KOTOPBIE CIITMBAIOTCS BMECTE C pabOTOM.

PabGora mMeeT THTYIBHBIN JIUCT, CTPYKTYPHBIA IIaH UM COOTBETCTBYIOIee odopmieHue. B
paboTe UCHoNb3yeTcs CIUIONIHAS HyMepallus cTpaHull. BTopoll cTpaHMIlel SBISETCS COIEp)KaHUe
paboTel. Ha TUTYIBHOM IIMCTE HOMEpP CTpPAHUIBI HE MpOCTaBiseTcs. BBeneHue, kaxkaas TiiaBa,
3aKJIIOYEHHUE, a TAKKE CIIUCOK UCIOJIb30BAHHBIX HCTOYHUKOB HAYMHAKOTCS C HOBOM CTPAHUIIBI.

MeToanyecKkue peKOMeH/ 1AM 110 MOAT0TOBKe Jcce

Occe — 3T0 BUJ] MMCbMEHHOM aHANUTHYECKOM paboThl HeOOIbIIOro 00beMa (JI0 5 CTpaHuUI) U
CBOOOTHON KOMIO3MIINH, BRIPAKAIOLINHA HHIUBUIYaIbHYIO MO3UIUIO [0 KOHKPETHOMY BOIIPOCY HUIIH
teme. Llenpro HamucaHust 3cce SIBISETCS 3aKpeIyIeHHE TEOPETHMUYECKUX 3HAHMN W MPaKTHUYECKHX
HaBBIKOB OOYYalOIIMXCs, pa3BUTHE MX CIOCOOHOCTEH K BEIEHHIO MOJEMUKM M apryMeHTaluu
BBIBOJIOB U 3aKitoueHuil. [Ipu Hanucanuu scce cnenyer:

- IOCJIeI0BATENbHO MPOAHAIN3UPOBATH MPOOJIEMY, 3aTPOHYTYIO B TEKCTE (IIUTATE);

- CTPYKTYpPHUpPOBATh UHPOPMALIUIO;

- BBIJICJIUTH IPUYMHHO-CIIEJICTBEHHBIE CBSI3H;

- YeTKO M IPaMOTHO ¢(hOPMYIHPOBATH COOCTBEHHYIO MMO3UIIHIO;

- UCTOJIb30BATh OCHOBHBIE TEPMUHBI U TIOHSTHUS;

- 000CHOBATh 3aKJIFOYEHHS] COOTBETCTBYIOLIMMH TPUMEPAMU U TaHHBIMH;

- 00001IMTh U3JT0KEHHBIE TE3UCHI B UTOTOBOM YacTH PabOTHI.
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TekcT scce MpencTaBisieTcsl MPENOJaBaTENI0 W SBISIETCS OCHOBOM ISl JTalbHEHMIIEro
00CyXICHHUS.

7. YdeOHas quTepaTypa u pecypcbl HH(POPMAIMOHHO-TEJIeKOMMYHUKAIIHOHHOM CeTH
"UntepHer"

7.1. OcHOBHas JUTEpaTypa
1. Baymrapren, JI. B. MapKkeTHHI TOCTHHUYHOTO NPEANPUATHS . Yy4eOHHK JUisi BY30B /
JI. B. baymrapren. — Mocksa : W3marensctBo HOpaiit, 2021.— 338 c.— (Bsicmiee
obpazoBanue). — ISBN 978-5-534-00581-3. — Tekcr : snekrponnsid / OOpa3zoBareibHas
wiargopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/469178
2. Mopo3sosa, H. C. Pexiiama B COIIMaIbHO-KYJIBTYPHOM CEPBUCE M TYPU3ME : YICOHHK JIJIsl BY30B /

H. C. Mopo3zoBa, M. A. Mopo3oB. — 6-e¢ u3a., nepepad. u mon. — Mocksa : M3aarenscTBO
HOpaiit, 2021. — 192 c. — (Bricmiee ob6pazoBanue). — ISBN 978-5-534-10941-2. — Tekcr :
anekTpoHHBId  //  OOpazoBarenpHast  1wiarpopma  FOpaiit  [caiit]. —  URL:

https://urait.ru/bcode/473234

3. Cunsesa, Mlara MuxaiinoBHa. MapkeTuHr yciyr [D1eKTpoHHBIA pecype] : [yaeonuk] / M. M.
CunsieBa, O. H. Pomanenkosa, B.. B. Cunsien. - OnektpoH. nas.. - M. : Jlamkos u K, 2017. - 252
c. 3arm. ¢ skpana. - ISBN 978-5-394-02723-9 : 0.00.

4. CkoOkuH, C.C. MapkeTHHI U TPOJaXH B TOCTHMHUYHOM OHW3HECe : Y4eOHHMK it BY30B /
C. C. CxoOkuH. — 2-¢ m3xa., mcmp. W jpom. — Mocksa : M3patensctBo FOpaiit, 2021. —
197 ¢. — (Briciiee obpazoBanue). — ISBN 978-5-534-07356-0. — Tekcr : 3neKTpOHHBIHA //
OopasoBarenbHas wiathopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/472712

7.2. JlonotHUTEIbHAS JIUTEpaTypa

1. Bacunwes, I'. A. YipaBneHue cepBUCHBIMU NIPOJTYKTAMHU B MAPKETUHIE YCIIYT : yueOHOE rnocooue
IUIE CTYIEHTOB BY30B, OOYYaIOIIUXCS IO CIEHUATBHOCTIM «MapkeTunry, «Kommeprus
(Troprosoe neno)» / I'. A. Bacunwes, E. M. JleeBa. — Mocksa : FOHUTU-JIAHA, 2017. — 192
c. — ISBN 978-5-238-01578-1. — TekcT : 3J€KTPOHHBINA // DIEKTPOHHO-OMOIMOTEUHAs
cuctema [IPR BOOKS : [caiit]. — URL: http://www.iprbookshop.ru/71172.htmi

2. BacwibeBa, JI. A. PR B roctuanuHOM Om3Hece : yueOHOe mocobue / JI. A. BacunpeBa. —
Caparos : By3osckoe oopazoBanue, 2016. — 66 ¢. — ISBN 2227-8397. — Tekcr : 31eKTpOHHBIH
/" DOnektponHo-Omommoteunas cucrema [PR BOOKS : [caiit]. —  URL:
http://www.iprbookshop.ru/39113.html

3. Kopneesern, B. C. MapkeTusr u npojgaxu B TOCTHHHYHOM Om3Hece (2-¢ m3maHue) : yueOHoe
nocobue / B. C. Kopneeser, JI. B. Cemenona, 1. . JIparunesa. — Kanununrpan : banruiickuii
denepanpablil yHEBepcuTeT uM. UMmManymna Kanra, 2011. — 172 ¢. — ISBN 978-5-9971-0179-
4. — TexkcT : 2NneKTpOoHHBIN // DnekTpoHHO-0MOaMoTeyHast cuctema [IPR BOOKS : [caiit]. —
URL.: http://www.iprbookshop.ru/24106.html

4. Kopueesen, B. C. MapkeTuHr u npojaxu B TOCTHHHYHOM OusHece : mpaktukym / B. C.
Kopneeser, JI. B. CemenoBa, U. U. JlparuneBa. — Kanununrpan : bantuiickuii penepanbHblii
yauBepcuteT uM. Ummanymna Kanra, 2011. — 74 ¢. — ISBN 978-5-9971-0178-7. — Tekcr :
ANEKTPOHHBIA // DnekTpoHHO-OmOmmoTeunas cuctema IPR BOOKS : [caiit]. — URL:
http://www.iprbookshop.ru/7354.html

19


http://www.iprbookshop.ru/7354.html

. Kopneeser, B. C. MapkeTuHr 1 poJaxd B TOCTHHUYHOM Ou3Hece : yueObHoe nocoodue / B. C.
Kopneesemn, JI. B. CemenoBa. — Kanununrpan : bantuiickuii ¢penepaabHblii YHUBEPCUTET HM.
Nmmanyuna Kanra, 2008. — 172 ¢. — ISBN 978-5-88874-904-3. — TekcT : 2JIeKTpOHHBIH //

DNEeKTPOHHO-OUOIMOTEeUHAS cucrema [IPR  BOOKS : [caiit]. — URL:
http://www.iprbookshop.ru/3168.html
. MexayHapoIHBIE MapKETHHT [DJIEKTpOHHBIM pecypc] : Y4YEOHHMK W TNPAKTUKyM IS

OakajaBpuaTa ¥ MarucTpaTyphl [110 3KOHOM. HaIllpaBJICHUsM U cnieruaibHocTsIM | / [A. JI. AGaeB
u np.] ; mox pen. . B. mox pexn. A. JI. AbaeBa, B. A. Anekcynuna ; Poc. roc. rymaHurT. yH-T. -
OnektpoH. maH. - M. : HOpaiit, 2018. - 360, [2] c. - (Cepus: "bakamaBp W Marucrp.
Axkangemudeckuii Kypce"). ABT. yKazaHbl Ha ¢. 5. - 3ari. ¢ akpana. - ISBN 978-5-534-01169-2 :
0.00.

. IIponuesa, O. K. KniueHTOOpHEHTHPOBAHHbBIE TEXHOJIOTHH B TOCTUHUYHOM CepBHUCE : ydeOHOE
nocobue / O. K. IIponyeBa. — Omck : OMCKHl TOCYAapCTBEHHBIM HHCTUTYT cepBruca, OMCKUA
roCy/IapCTBEeHHBIN TeXHUUYECKUW yHuBepcuteT, 2015. — 72 ¢. — ISBN 978-5-93252-351-3. —
TexcT : anekTpoHHbIN // DnekTponHo-6ubnnoreunas cucrema IPR BOOKS : [caiit]. — URL:
http://www.iprbookshop.ru/75021.html

. Ilponuesa, O. K. TexHonoruu npojaxu B TOCTUHUYHOM JIeJie U Typu3Me : yueOHoe mocobue /

O. K. IlponueBa. — Omck : OMCKUH TOCYJapCTBEHHBII HMHCTUTYT cepBuUca, OMCKui
roCy/1apCTBEeHHBIN TeXHUUYECKU yHHuBepcuteT, 2012. — 82 ¢. — ISBN 978-5-93252-258-5. —
TexcT : anekTpoHHbIN // DnekTponHo-6ubnnoreunas cucrema IPR BOOKS : [caiit]. — URL:
http://www.iprbookshop.ru/18262.html

Tynbraes, T. A. Mapkerunr rocrenpuumctsa : yauedHoe nocodue / T. A. TynbraeB. — MockBa
: EBpasuiickuil OTKpbIThIA HHCTUTYT, 2011. — 296 ¢. — ISBN 978-5-374-00499-1. — Texkcr :
ANEKTPOHHBIA // OnexTpoHHO-OMOMMoreyHas cucrema [PR BOOKS : [caiitr]. — URL:
http://www.iprbookshop.ru/10710.html

7.3. HopmaTuBHBIC IPABOBbIE JOKYMEHTBI M HHAS IPABOBasi HH(POpMaLus
1. Konctutyuus Poccuiickoit denepanuun
2. Tpynosoit kojexc P® (TK P®) ot 30.12.2001 N 197-03
3. I'paxxnanckuii kogexe PO (I'K P®) ot 30.11.1994 N 51-03
4. Hanorossiit kogekc PO (HK P®) vacts 1 o1 31.07.1998 N 146-D3
5. ®enepanbHblii 3akoH P® «O06 ocHOBax TypuCTCKOM aedrenbHOcTH B Poccuiickoit
®enepannn» ot 24 Hos0ps 1996 rona, Nel132-D3
6. Ilocranosnenue IIpaButenbctBa P® ot 25.04.1997 N 490 (pen. ot 01.02.2005) "O6
YTBEPKICHUU IPAaBUII IIPEOCTABIEHUS] TOCTUHUYHBIX yciyT B Poccuiickoit deaepanun”
7. lpuxa3z MunskoHompaszsutus P® ot 21.06.2003 N 197 "O6 yTBepKIAeHHUHU IMOJIOKEHUS O
rOCYJapCTBEHHON cucTeMe KiacCU(UKALMU TOCTUHHUII W JAPYIMX CpEACTB pa3MelieHus"
(3apeructpuposano B Muntocte PO 21.08.2003 N 4996)
8. TOCT P 50645-94 "TypucTcko-3KCKypcHuOHHOe obciayxuBanue. Knaccudukanus roctTuau
9.T'OCT P 51185-98 "Typucrtckue ycayru. Cpenctsa pazmenienus. Oo6uue tpedboBanus"
10. T'octuHMYHOE W pecTopaHHOe Aeno, Typu3M. COOPHHK HOPMATHBHBIX IOKYMEHTOB /
Cocraputens: FO. Bonkos — PocToB: ®enukc, 2010.
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7.4. UnTepHeET-pecypchl
C3U1Y pacnosiaraer JOCTYIIOM dYepe3 CalT HaydHou OumOmmorexku http://nwapa.spb.ru/

K CJIEAYIOUINM MOAMUCHBIM 3JIEKTPOHHBIM pecypcam:
Pycckoazviunvie pecypcol

. DNeKTPOHHBIC YICOHHKH AJIEKTPOHHO - Oubaunoreunoi cuctemel (ObC) «AHOYyKC»

. DNeKTPOHHBIE YICOHUKH AJIEKTPOHHO — Oubanoreunoit cuctemsl (ObC) «Jlanb»

o HayuHo-npakTiyeckue craTbil 0 (PMHAHCAM U MEHEIKMEHTY M3marenbckoro qoma
«bubmmoreka ["'pebeHHIKOBAY

o CraTpu U3 NEePUOJNYECKUX M3AAHUN MO OOUIECTBEHHBIM M F'yMaHHUTAapHBIM HayKaM
«Hct - Bpro»

. DHIMKIIONEIUH, CII0BAPH, CIIPABOYHUKH «PyOpHUKOH»

o [Tonuble TekcThl auccepTaumii U aBTopedepaToB DnekrponHas bubnuoreka
Hucceprauuit PI'b

o WNudopmannonno-npaBobie 6a3sl - KoHCynbpTaHT mttoc, ['apaHT.

AHIJI0SI3bIYHBIE PeCyPChI

o EBSCO Publishing — goctyn k MyabTHAMCUHUILIMHAPHBIM MOJHOTEKCTOBBIM Oa3am
JaHHBIX Pa3IMYHBIX MHUPOBBIX U3/ATEIBCTB MO OM3HECY, IKOHOMHUKE, (PUHAHCAM, OyXTaaTepCKOMY
y4eTy, TyMaHUTAPHBIM M E€CTECTBEHHBIM O0O0JacTsM 3HaHHH, pedepaTaM M MOJHBIM TEKCTaM
nyOJIMKaIMi U3 HAYYHBIX U HAYYHO-TIOMYJISIPHBIX JKyPHAIIOB.

. Emerald — xpymHeiilnee MHpPOBOE H3IATENBCTBO, CICHHAIU3UPYIOIIEECs Ha
ANIEKTPOHHBIX )KypHaJax 1 0a3ax JAaHHBIX [0 SKOHOMHKE U MCHEDKMEHTY. IMeeT ctaTyc OCHOBHOTO
UCTOYHHMKA MPOPECCHOHATBHON HHGpOpPMAalMKU Ui TperojaBareliedd, HCClenoBarelieii u
CIICI[ATIMCTOB B 00JIACTH MECHE/DKMEHTA.

B03MO0KHO UCIIOJIb30BaHUE, KPOME BBIIICHICPEUNCICHHBIX PECYPCOB, U IPYTHX JIEKTPOHHBIX
pecypcoB cetu MHTEpHET.

7.5. UHble HCTOYHUKH
1. OduumaneHelii caliT MUHKMCTEpPCTBa CIIOPTa, TypU3Ma U MOJIOJIEKHOW monuTuku Poccuiickoit
denepanun - CBoOOAHBIN nocTyn u3 cetu MuaTepHeT. — http://tourism.minstm.gov.ru
http://www.100menu.ru
http://www.allcafe.info
http://www.all-hotels.ru
http://www.nha.ru
http://horeca-spb.org
http://www.hotel-spb.ru
http://www.planeta.ru
Kypuan "Otenp" http://hotelline.ru/hotel subscribe.php(nononauTensHas murepatypa)

© oo N Ok WDN
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8.MartepuajibHO-TeXHUYECKasi 0a3a, HHPOPMALMOHHBIE TEXHOJIOTHH, TPOrPAMMHOE
ol0ecrieyeHue M HHPOPMAIMOHHBIE CIIPABOYHbIE CHCTEMbI

Ne n/n | HaumenoBanue

1. Criennanu3upoBaHHbIE KJIACCHI Ui IPOBEAEHUS JIEKIIMM U IPAKTUUECKUX 3aHATHI

2. Crienmanu3upoBaHHas MeOeIb U OPTCPECTBA: Ay TUTOPHH U KOMITBIOTEPHBIE KIAaCCHI,
000pyI0BaHHBIE [10CAI0YHBIMU MECTAMU

3. Texuuuaeckue cpeacTa ooyuenus: [lepconaabHble KOMITBIOTEPHI; KOMIBIOTEPHBIE IPOSKTOPHI;
3BYKOBBIC IMHAMHKH; IPOrPAMMHBIE CPEJICTBA, 00ECIIEYMBAIOIINE IIPOCMOTP BUIC0(AIOB B
dopmarax AVI, MPEG-4, DivX, RMVB, WMV.

Ilpozpammuisie, mexnuuecKkue u 31eKmMpPoOHHbBlE CPEOCMEA 00YUeHUA U KOHMPONA 3HAHUIL
CHLYOeHm08:

[TakeTsl mporpaMMHOro obecredeHus OOIero Ha3HauyeHUs (TEKCTOBBIE PEIaKTOPHI,
rpaduuecKue peaaKkToOphl).

Kypc BKIIOYaeT HCIOIb30BaHME IMporpaMmHoro obecneuenuss Microsoft Excel, Microsoft
Word, Microsoft Power Point ajist TOArOTOBKH TEKCTOBOI'O M TaOJIMYHOIO MaTepuaia, rpapuuecKux
WUTIOCTPALU .

Metoasl  oOyueHUS MPEANONaralT  HCIONb30BaHHE WHGOPMAIMOHHBIX  TEXHOJIOTUH
(KOMITBIOTEPHOE TECTUPOBAHUE, IEMOHCTPALINS MYIbTUMEANIHBIX MATEPHUAIIOB).

3aneiicTBoBaHbl MHTEpHET-CEpBUCHI U DIIEKTPOHHBIE PECYPCHl (CHpPaBOYHBIE CHCTEMBI, H-P,
Koncynbrant wnm [apaHT, TOWCKOBBIE CHUCTEMBI, JJIEKTPOHHAs II0YTa, MPO(EeCcCHOHAIbHBIC
TEMaTU4eCKHe YaThl U (POPYMBI, CUCTEMBI ayJu0 U BUAECO KOH(MEPEHIIMHA, OHJIAlH SHITUKIONEINH,
CIPAaBOYHHKH, OMOIMOTEKH, IEKTPOHHBIE YIeOHbIE H YUeOHO-METOINIECKHE MAaTePHAIIBI).

JlomyckaeTcsi mpuMEHEHHe CUCTEMbI JUCTAHIIMOHHOTO O0y4YEHHS C UCIOJIb30BaHUE TIaT(hopm
TEAMS, Zoom, Skype for Business, C/10 Moodle.

22



