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1. IlepeyeHb MJIAHMPYEMBIX Pe3yJIbTATOB 00y4eHHS 110 AUCHHUIINHE COOTHECEHHBIX C

IUIAHMPYEeMbIMH Pe3yJIbTATAMM 0CBOCHHUSI 00pa30BaTeJbHOH NPOrPaMMbl

1.1.

Hucuunimaa  b1.B.05

«bpeHIMHI ¥ TPOJBWKEHHE NPEANPUATHS HUHIYCTPUU

rocrenpurmMcTBa / Branding and Promotion of Hospitality Enterprise» obecneunBaeT oBiazeHue
CIICAYIOMIMMU KOMITETCHIIUSMU C Y4ETOM dTara:

Kon HaunmeHnoBanme Koa stana HanmeHnoBanme 3Tana
KOMIIeTeHUUH KOMIIeTeHU N 0CBOEHUS OCBOEHUS KOMIIETEHIIUHU
KOMIIeTeHU N
CrocoOHOCTh OIICHUBATH
KOHIEYPEHTHYIO cpEAy H Pa3BuTHE cCiOCOOHOCTH OIIEHNBATH
IIKc-6 pa3pabaThIBaTh [TKc-6.1
KOHKYPEHTHYIO Cpely OpraHu3alliu
MapKETHHTOBYIO CTPATErHIO
MIPEITPUSTUS
CrocoOHOCTh BBISBIISATH
MOTPEOHOCTH B U3MEHEHHUSIX YMeHUe BBISBIATH MOTPEOHOCTH B
JIESTeIbHOCTH TOCTHHHYHOTO W3MEHEHUSX JesTeNbHOCTH U
KOMIUIEKCA U YIIPaBIIAThH BJIa/ICHNE HaBBIKAMH aHAN3a
IKc-8 pa3paboTkoii 1 peanu3aruen [TKc-8.1 0TpaciieBO# crielupuKu
MIPOEKTOB, HAITPABJICHHBIX HA OpraHHU3alUy MapKETHHTOBOM
pa3BUTHE U TOBBIIIICHNE JIESITEIbHOCTH Ha MPEATIPHUSITHAIX
KOHKYPEHTOCIIOCOOHOCTH B TOCTENPUUMCTBA
WHIYCTPUU TOCTETIPUIMCTBA

1.2. B pe3ynbrare 0CBOCHUS AUCHMILIUHBI Y CTYI€HTOB JOJKHBI OBITH CHOPMUPOBAHBI:

OTD/TD Kox srana
OCBOCHHSA IInanupyemsle pe3yJbTaThl 00y4eHHUsI 0 AUCHUILIHHE (MOAYJII0)
KOMIeTeHIIHH
HAa  YPOBHe 3HAHMI: HAyYHO-TIPAKTHUUYECKHUE  TOAXOIABl K
OPMHPOBAHUIO IMPOAYKTOBOM M IICHOBOW IOJMTHKHA TOCTUHUYHOIO
C. Crparerndeckoe (bopp poiy H
MPEPUATHS, CUCTEMY KaHAJOB COBITA TOCTUHUYHBIX IPOIYKTOB;
npaBJICHUC
yrp COBpEMEHHBIC  TEXHOJOTMH  (OPMHUPOBAHUS U  MPOJBUIKCHUS
PasBUTHEM FOCTUHHYHBIX HPOIYKTOB, OCOOEHHOCTH PEKJIaMbl M BHICTABOYHOM
TOCTUHHUYHOI'O IESITEIILHOCTH.
xommnekca/ C/02.7 HA YPOBHE YMEHHIi: HCIIOJIb30BaTh HH(POPMALIMOHHBIC TEXHOIOIHH
Paspa6oTka u ITKc-6.1 JUISL UCCIIEIOBAHUSI TOCTUHUYHBIX YCIYT; aHAIU3UPOBAThH MMOKA3aTeNd U
caNU3aLMsL
p H KPUTEPHUH NPU UCCICIOBAHUU PhIHKA TOCTUHUYHBIX YCIIYT; U3MEPSITh
CTpaTceruu
P €MKOCTh PBIHKA, OTIPENEISITh MAaCIITad W MOTEHITHA PHIHKA.
pa3BUTHSA
HA YPOBHE HABBIKOB: COBPEMCHHBIMU TEXHOJIOTUAMHU (POPMHUPOBAHUS
TOCTUHHUYHOI'O
U TOPOABMKCHHUS TOCTMHMYHOTO MPOAYKTa; MpHUEMaMH W METOJaMU
KOMIIJICKCA
3()PEKTUBHBIX MPOTAK.
C. Crpareruueckoe ITKc-8.1 HA YPOBHe 3HAHMII: COBPEMEHHBIE TEXHOJIOTUU TIPOIBHKEHUS
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OTD/TD Kox srana

OCBOCHHSA IInanupyemsle pe3yJbTAThl 00y4eHHUsI 0 AUCHUILIHHE (MOAYJII0)
KOMIeTeHInI
yIpaBlcHHE TOCTUHUYHBIX YCIYyT; COBPEMEHHBIE KOMMYHUKAIIMOHHBIE TEXHOJIOIUH;
pasBUTHEM NOTPEOHOCTH MOTPEOUTENSI TOCTUHUYHBIX YCIIYT.

TOCTHHUAHOTO HA YPOBHE YMEHHIi: HCII0Ib30BaTh METOIMKHU MOA00PA EPCOHANa U

kominekca/ C/01.7 . .
€ro OLICHKH B MPOIeCCe TOCTUHUYHOU AEATENBHOCTH; aHATU3UPOBATH
AHanu3 ¥ oleHKa
MOTHUBEHI MIOBEJICHUS COTPYTHUKOB U Pa3padaThiBaTh HHIUBUIYAILHEIC

JACATCIBHOCTH
1 KOJUICKTUBHBIC IPOTrpaMMbl CTUMYJIMPOBAHUA IICPCOHATIA,
TOCTUHHUYHOI'O
KOMILIEKCA OpPraHu30BbIBATE ACATCIBHOCTD 110 Pa3BUTHUIO HpO(bCCCI/IOHaJIBHOI/I

Kapbhepbl MepCoHaNa; MPOABUTaTh TOCTUHUYHBIHN MPOIYKT;
HCIIOJIb30BaTh COBPEMEHHBIE CUCTEMbl KOMMYHUKALIUU;
pa3pabaTeiBaTh KaHAJbI POIBHKEHUS TOCTUHUYHBIX YCIYT.

Ha YPOBHEC HABBIKOB: HaBbIKaMH IIJIAHUPOBAHUA, OpraHu3allvii U
MMPOBCACHUA KOMIIJICKCHBIX HCCIICAOBaHUI PbIHKAa TOCTUHUYHBIX
YCIIyr; HaBbIKaMH IMMPUMCHCHUSA COBPEMCHHBIX TEXHOJIOTHH

MMPOABUIKCHUSA TOCTUHUYHBIX YCIYT

2. O0bemM U MeCTO TUCHUILINHBI (MOAYJIsI) B CTPYKTYpe 00pa30BaTe/IbHON NPOrpaMMbl
O0BbeM JUCHUIIINHBI

OO0mmast TpyI0eMKOCTh TUCIUIUIMHBI COCTaBIseT 3 3adeTHble eauHuIlbl, 108 akameM. gacoB /

81 actp. yvac.
Bua padortsl TpynoemkocTb
(B akajemM.4yacax)
0YHO/ 3204HO
OO0mast TPy10eMKOCTh 108/108
KonrakTHasi padoTa 72/10
Jlexuun 16/4
IIpakTudeckue 3aHATUSL 56/6

JlaGopaTopHbIe 3aHATHA -

Kouncyabranuu -/-
CamocrosTeabHast padoTa 36/94
KonTpons -4

DopMBI TEKYIIETO KOHTPOJIS YCTHBIH orpoc, pedepat
®opmMa NPOMEKYTOYHOIH aTTeCTANHA 3auér

MecTo IMCHUIUIMHBI (MOAYJIsI) B CTPYKTYpPe 00pa30BaTeIbHOM POrPaMMbl

Hucumnimua  b1.B.05  «bpeHauHr W OpoIBWKEHUE  NPEANPUATHS  UHIYCTPUH
rocrenpuumMctBa / Branding and Promotion of Hospitality Enterprise» oTHOCHTCS K BapHaTHBHOM
yacTH yuyeOHoro rurana HanpasiieHus 38.04.02 MenemxkmenT npoduiib «KMEHEHKMEHT B MHIYCTPHH
rOCTEPUUMCTBAY.

Lenbto ocBoenus aucuuiinabl b1.B.05 «bpeHauHr W nOpoJBHXKEHUE MPEANPUSITUA
uHayctpun roctenpuumcTBa / Branding and Promotion of Hospitality Enterprise» siBnsercs
(GbOopMHpPOBaHHE Yy CTYACHTOB NMPO(PECCHOHANbHBIX KOMIETEHIIMH,  XapaKTepU3YIOIIMX  ITarbl
OCBOCHHS 00pa30BaTeIbHON MPOrpaMMBbl U 00ECTICUMBAIOIINX MPO(HECCHOHATFHOE CTAHOBIICHHE



MarucTpa myTeM OBJIAJECHUS TEOPETUUECKHUMH 3HAHUSIMHU U MPAKTHUYECKUMU YMEHHUSMHU B 00JacTH
TEXHOJIOTUU (POPMUPOBAHUS U MPOABHKEHUS TOCTUHUYHOTO IPOAYKTA.

JucuuniauHa 3akiaJblBa€T OCHOBbI 3HAHMM M YMEHHMH Ui TPOBEACHUS HAay4YHO-
HCCIIEIOBATEeNbCKOM pabOThl, YCIEUIHOTO MPOXOXACHUS MPOU3BOJACTBEHHOW MPAKTHKU.

W3ydyeHrne MUCHUIUIMHBI OCYIIECTBISIETCS B TEUEHHE OJIHOTO CeMecTpa: JUIsl CTYACHTOB
ouHOM (popmbl 0OydeHHsT — Ha 2 cemecTpe | Kypca, AJIS CTYJAEHTOB 3a04HON (POopMbI OOy4YEeHHS —
Ha 1 kypce.

Joctyn Kk cucTeMe AMCTAaHLMOHHBIX O0O0pa30BaTENIbHBIX TEXHOJIOTHH OCYIIECTBISETCS
KOKIBIM OOyYaronuMcs CaMOCTOSITEIBHO ¢ JII00OTO yCTpoiicTBa Ha mopTtane: https:/sziu-
de.ranepa.ru/. Tlaponas U JOTMH K JTUYHOMY KaOWHETY / MPOQUII0 MPEIOCTABISICTCS CTYICHTY B
JieKaHaTe.

Bcee ¢dopmbl Tekyiero KOHTpPOJsI, MPOBOAMMBIE B CHUCTEME TUCTAHIIMOHHOTO OO0YYeHWs,
OLICHUBAIOTCSI B CHCTEME AMCTAHIMOHHOrO oOyueHus. JlocTym K BUIEO M MaTepuagaMm JeKUUn
MPEeIOCTaBIIAETCS B TEUYEHHE Bcero cemecrpa. Jloctynm K KakaoMmy BUIy pabOT U KOJUYECTBO
MOMBITOK HA BBHINOJIHEHWE 3aJaHMsl MPEIOCTABIAETCS Ha OrPaHMYEHHOE BpEMS COTJIaCHO
periiaMeHTy nucuMIuiMHbl, onyonukoBanHoMmy B CJ1O. IlpemonaBarens OlEHMBAECT BBITTOJTHCHHBIC
oOy4Jarorumcst paboTel He mo3aHee 10 pabounx qHEH mocie OKOHYAHMS CPOKA BBHITTOTHEHUSI.

[To aucuunIuHe OCYIIECTBISAETCS TEKYIIMM KOHTPOJIb B BUJIE YCTHOTO OIPOCA, MOJATOTOBKH
Y 3aIIUTHI pedepara.

DopMOil TPOMEKYTOUHOM ATTECTALUM SIBIIACTCS 3aUET.

3. ConepskaHue M CTPYKTYpPa AUCUUIIIMHBI (MOXYJIs1)
Ounas popma o0yueHust

Nen/mm HanmenoBanue Tem O0beM JUCIMILTMHDI, Yac. ®dopma
(pa3znesios), TEKYILIero
Bcero KonrakTHasi padora Cp KOHTPOJISt
00Y4AIOIIUXCA € PernofaBaTeIeM ycreBaemMocTa®,
10 BU/IAM Y4eOHBIX 3aHs THIA NPOMEKYTOUHOI
arrecralyuv

J JIP 13 KCP

Temal | The essence and
concepts of
advancement. 11 1 6 4 VO, P
Marketing
Communications Tools

Tema2 | Advertising as a tool for
promoting hotel 12 2 6 4 YO, P
services

Tema3 | Sales Promotion as a

Tool to Promote Hotel 12 2 6 4 YO, P
Services
Tema4 | Internet Marketing 12 2 6 4 YO, P
Tema5 | Public relations in the
. 12 2 6 4 VO, P
hotel promotion system
Tema6 | Marketing Director.
12 2 6 4 VO, P

Merchandising




Tema7 | Additional ways to
. 11 1 6 4 YO, P
promote hotel services
Tema8 | Role of branding in the
concept of integrated
P s 12 2 6 4 VO, P
marketing
communications
Tema9 | Promotion Budget
. 12 2 8 4 YO, P
Principles
[ IpoMexyTOUHAs aTTeCTaIHs 3auér
Beero (axay/actp): 108/81 | 16/12 56/42 36/27
IHpumeuanue: *YO — ycmuwiii onpoc, P — peghepam.
3aounas popMma 00yyeHUs
Nerw/n HaumeHoBaHue TeM O0beM JUCIMILIMHDI, Yac. ®opma
(pasnesos), TeKyLIEro
Bceero KonTakTHasi padora KOHTPOJISt
00YUArOIIMXCS C ycneBaeMoCcTH,
npenogaBaresieM o BUiam MPOMESKY TOHOI
Y4eOHBIX 3aHsTHIA arrecTaiyu
JI JIP 13 K
Cp
Temal | The essence and
concepts of
advancement. 12 1 11
Marketing
Communications Tools
Tema2 | Advertising as a tool for
promoting hotel 11 1 10
services
Tema3 | Sales Promotion as a
Tool to Promote Hotel 11,5 1 0,5 10 VO, P
Services
Temad | Internet Marketing 11,5 1 0,5 10 YO, P
Tema5S | Public relations in the
. 11 1 10 YO, P
hotel promotion system
Tema6 | Marketing Director. T ) 10 vO. P
Merchandising ’
Tema7 | Additional ways to
. 11 1 10 YO, P
promote hotel services
Tema8 | Role of branding in the
concept of integrated
P s 11 1 10 VO, P
marketing
communications
Tema9 | Promotion Budget
14 1 13 YO, P

Principles




[ IpoMexyTOUHAs aTTeCTAIHS 4/3 3auér

Bcee 3 94/
To (akaactp) 108/81 | 4/3 6/4,5 T0s

Tlpumeuanue: *YO — ycmuwiti onpoc, P — pegpepam.

Cooepotcanue oucyuniunsl
Tema 1. The essence and concepts of advancement.

Marketing Communications Tools Strategic approach to marketing communications
management. Integrated approach to marketing communications strategy management. Marketing
Communications Strategy Planning and Development Model. Organizational structure of marketing
communications department.

Tema 2. Advertising as a tool for promoting hotel services

Advertising market statistics. The history of foreign advertising is the history of domestic
advertising. Law FZ "on advertising." Classification of advertising. advertising campaign: essence
and strategies. The main categories and concepts of advertising activities are norms of domestic and
international law. Copyright issues. psychological models for building advertising campaigns.
advertising process. Participants. levels. Socio-psychological aspects of advertising. Advertising
festivals. Species. Terms of participation.

Tema 3. Sales Promotion as a Tool to Promote Hotel Services

Planning and organization of incentive activities. Sales promotion staff. Brand investment
strategy and lifecycle. Legal provision of marketing incentives. Implement sales incentives.
Creative approach. Joint promotional campaigns. How to use sales promotion methods. Practical
implementation of sales incentives. Loyalty programs. Features of advertising hotel services.

Tema 4. Internet Marketing
Digital marketing infrastructure. Interaction with individual consumers organization of
marketing research on the Internet. Marketing Information System.

Tema 5. Public relations in the hotel promotion system

Analysis of interpretations and definitions of PR evolution of PR concepts modern specialist
in the field of public relations. Channels for reaching different audiences of the public to regulate
activities in the field of public relations. Ethics and professional standards in public relations.
Research, planning and programming are the basis for effective PR technologies of information and
communication PR technologies.

Tema 6. Marketing Director. Merchandising

Directing marketing as a marketing tool sms-mailing telemarketing features of sales by
telephone features of postal and fax-mailing features of e-mail-mailing work with the target
audience calculating the effectiveness of directmarketing. Merchandising. assortment policy.
Merchandising and trading enterprise. Planning Sales Priority Advertising. The profession of
merchandiser. The functional components of PR: media relation government relation investor
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relation corporation affairs special events employee communications crisis management develop a
plan to promote events on the Internet.

Tema 7. Additional ways to promote hotel services

Promotions. Event marketing. Additional Promotion Views and Tools. Exhibitions and fairs
as a marketing communications tool. Formation and development of fairs and exhibitions. Modern
concept of fairs and exhibitions Classification of fairs and exhibitions. The main stages of
preparation and participation of the company in the work of fairs and exhibitions: Decision on the
company's participation in the fair or exhibition. The purpose of the company's participation in the
work of fairs and exhibitions. What fairs and exhibitions should you participate in. How to
participate in a fair or exhibition. What funds are needed to participate in fairs and exhibitions.
Preparation for participation in the fair or exhibition. Participation in a fair or exhibition. Exhibition
stand. Staff work at a fair or exhibition. Summarizing the results of participation in the fair or
exhibition. Formation and development of fairs and exhibitions. Modern concept of fairs and
exhibitions. How to participate in a fair or exhibition.

Tema 8. Role of branding in the concept of integrated marketing communications

Branding in the hotel business. Target group guidance. Components of the hotel brand.
Independent hotel chains under a common brand. Benefits of a combined brand. Development of
event-event. Development of the layout of the exhibition stand. The plan of participation of the
social and cultural sphere enterprise in the exhibition.

Tema 9. Promotion Budget Principles

Communication research tools and methodologies, testing of advertising concepts and
specific communication and advertising products; Research on the effectiveness of marketing
communications. Five alternative methods for setting a budget for promotion: the statue method, the
growth method, parity with competition, the share of sales, the target method. Classification of
communication studies. Stages of communication research standard licensed TNS products. Non-
standard advertising projects

4. MaTtepuaJjbl TeKyLIero KOHTPOJIsl ycneBaeMoCTH 00y4yaromuxcsi 1 GoHx OLeHOYHBIX
CPeICTB MNPOMEKYTOYHOMH ATTECTALMH MO JUCHHUILIHHE (MOAYJII0)
4.1. ®opMbI U METObI TEKYILIET0 KOHTPOJISA YCIIEBAeMOCTH, 00YYAIOIIMXCH H IPOMEKYTOYHOM
aTTecTaluM

4.1.1. B xoxe peanusauuu aucuuiuiuabl b1.B.05 «bpenounz u npoosusxcenue npeonpusmus
undycmpuu 2ocmenpuumcmea / Branding and Promotion of Hospitality Enterprise»
HCIOJIB3YIOTCS CJIelyI0lHe MeTOIbl TEKYIero KOHTPOJISA YCIeBaeMOCTH 00y4aroIIuXCcs:

IIpu poBeieHNY 3aHATUN JIEKIUOHHOTO TUIIA: YCTHBIA OIIPOC.

IIpU IPOBEACHUHU 3aHATUH CEMHUHAPCKOIO THUIA: YCTHBIM OIPOC, MOAIOTOBKA M 3alluTa
pedepara.

IpU KOHTPOJIE PE3yJIbTaTOB CAMOCTOATENBbHON padOThI CTYIEHTOB: paboTa ¢ y4yeOHOM

JUTEPATypoOi, METOIUYECKUMHU IOCOOMSAMHU W JPYTMMH HCTOYHMKaMHU HHGOpMAIMH B
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mpolecce MOArOTOBKM K ayAUTOPHBIM 3aHATUSM U IPOMEXKYTOUHOM arTecTalu IMo
JTUCIUIUIMHE; BOIPOCHI JIsi CAMOIIPOBEPKHU U 3aJJaHUS JISl CAMOCTOSITENIbHON pabOTHI.
B cnyqae peanuzanuu nucuumiaasl B JIOT ¢opmar 3amannii anantupoBaH AJis miIaTHOPMBI
Moodle.

4.1.2. 3a4éT MPOBOAUTCS C NPUMEHEHHEM CJIeTYIOIUX METOI0B (CPeICTB):

[IpomexxyTounslii KoHTposb 1o auciuiuae bl1.B.05 «bpenaunr u mnpoaBuxeHue
npeanpusITHsS UHAycTpun rocrenpunMcta / Branding and Promotion of Hospitality Enterprise» -
3a4€T B JOpME OTBETA HA BOIMIPOCHI.

B ciayuae nmnpoBeaeHHsT TNPOMEKYTOYHOW aTTeCTallMd B  JUCTAHLMOHHOM PEXHUME
ucrnons3yercs miardpopma Moodle u Teams.

4.2. MaTtepuaJjbl TeKylIero KOHTPOJISl yCIeBAeMOCTH 00y4a0IIMXCS
TunoBble oleHOYHbIE MaTepPUAJIbI 110 TeMaMm Nel-9
[IpumepHBbIe BONPOCHI /I YCTHOTO 01Ipoca
H3znoxncume meopemuueckue OCHO8bI N0 OaAHHOU meme (Oaiime onpedenenus,

nepeuucaume u Hazoeume) U 000CHyime (apcymenmupyiime u npooemMoHcmpupyiime) ceoe
OmHoweHue K OaHHOoI meme (Ha KOHKPemHom npumepe).

1 Define the concept of promotion of hotel product

2 Talk about the system of promotion of hotel product

3 Talk about the formation of a hotel product sales network

4 Name the conditions of promotion of hotel product

5 Talk about the features of advertising in the hotel business

6 List where hotel advertising is used to promote the tourism product

7 List the classification of types of tourist advertising

8 Main means of promotion of hotel product

9 Advertising as a Means of Promoting a Hotel Product

10 Main requirements for advertising activities in the hotel business. 11 Sales Promotion: Concept

and Essence

12 Selected tourism incentives

13 Directions of marketing promotion in tourism

14 Means of stimulating sales in tourism

15 Concept of Hotel Branding Technology

16 Using Branding to Promote a Hotel Product

1 7Franchising in the hotel business

18. Public relations in promotion of hotel product.

19. PR events in the hotel business

20. Direct marketing in the hotel business.

21. Personal sales as a means of promoting a hotel product

22. Internet as a means of promoting a hotel product

23. E-mail as a means of promoting a hotel product

24. Electronic advertising in the hotel business

25. Information technology as a means of promoting a hotel product.
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26. Technology of formation of hotel enterprise image

27. Forms of relations between the hotel enterprise and the internal and external public
28. Place and role of information technology in promotion of hotel product

29. Internet as an effective means of promoting hotel product

30. Define e-advertising

31. Hotel site

32. Name the features of the formation of the image of the hotel enterprise

33. Means of promotion of hotel product: concept, essence, classification.

34. Name the features of sales promotion in the hotel business

IIpumepHbIe TeMbl 1J151 NIOATOTOBKH M 3aIUTHI pedepara
H3yyumo evloOpannyro memy, uccied08ams u cOenams 661600bl
1. Promotion of hotel product: concept, essence of means.
. Promotion of hotel product as part of tourism marketing.
. Means of promotion of hotel product: concept, essence, classification.
. Exhibitions as a means of promoting hotel product.

2
3
4
5. Participation of Russia in international hotel exhibitions.
6. Advertising as the main means of promoting hotel product.

7. Intra-company advertising: essence and features.

8. Print and outdoor advertising in the hotel business.

9. Features of sales promotion in the hotel business.

10. Personal sales in tourism: concept, essence, features.

11. Public relations as a means of promoting a hotel product.

12. Internet in promotion of hotel product.

13. Electronic advertising in the hotel business.

14. Website of the tourist administration as a means of promoting hotel product

15. Programs for promoting Russia in the regional, federal and international hotel market.

KpaTkue MeToguyeckue ykazaHusi

[TonroroBka pedepaToB OTHOCUTCS K CaMOCTOSITENIbHOI paboTe CTYIEHTOB, KOTOPYIO OHU
coBepuIaloT 0e3 HEeNmoCPEJACTBEHHON MOMOIIM M YKa3aHWMl mpernojaaBarensi, PyKOBOJCTBYSCh
c(hOpMHUPOBABIIMMUCS PaHee MPEICTABICHUSIMH O OPSAIKE U MPAaBUILHOCTH BBIMOIHEHUS paboT.
®dopMbI OpraHU3aIKi padOTHI:

— CpaBHUTEJbHBIA AaHATU3 HECKOJbKUX aBTOPCKHX TOYEK 3pPEHHUS [0 HCCIEIyeMOMY

BOIIPOCY;
— aHaIUTUYECKUU 0030p IO 3aJaHHOM INperojaaBaTelieM TeMaTUKe WM TeMe, BHIOpaHHOM
CTYJEHTOM CaMOCTOSITENIbHO.

Huxe mpuBeneHsl mpUMepHbIe TEMbl WHIUBUAYAIbHBIX M / WM TPYIIOBBIX COOOIIECHUH.
MaructpaHTsl TakKe MOTYT MOJATOTOBUTH COOOILEHUE MO CAMOCTOSITENLHO C(HOPMYITUPOBAHHOMN
TeMe, MPEJBAapUTEIBLHO COIJIacoBaB €€ ¢ IMpenojaBaTeneM. Ha aynuTOpHBIX 3aHATHUSX, B
COOTBETCTBUU C OOILIEH JOTMKOH M CTPYKTYpOH JHCUUIUIMHBI, CTYIEHTHl MPEICTaBISIOT
pe3yabTaThl CBOCH paboTHI B (hOpMeE MPE3EHTAIUH.
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Kpurepum ouenku

Onenka

Onucanue

5

CTYACHT [E€MOHCTPHUPYET OTYETIIMBOE W CBOOOJHOE BIAJICHHE KOHIENTYaIbHO-TOHATHITHBIM
amnmapaTtoM, HAayYHBIM SI3bIKOM M TCPMHHOJIOTHCH COOTBETCTBYIONICH Hay4HO# oOmacTu. 3HaHHE
OCHOBHOM JIUTEPATyphl M 3HAKOMCTBO C JIOTIOJIHUTEIIbHO PEKOMEHI0BAHHOM JIuTepaTypoi. Jlornuecku
KOPPEKTHOE U yOCTUTEIIFHOE U3JI0KCHUE OTBETA.

€CIIN OTBET IOKAa3bIBAET ITyOOKOE M CHCTEMAaTHYECKOE 3HaHHE BCEro MPOTPAMMHOTO MaTepHaia |
CTPYKTYpPbl KOHKPETHOTO BOMPOCA, a TAKKE OCHOBHOI'O COAEPIKAHMS U HOBAIMI JIEKLIMOHHOTO Kypca
0 CPaBHEHUIO C YIeOHOH TUTEpaTypOi.

(parMeHTapHBIC, TOBEPXHOCTHBIC 3HAHWS BAXKHCHINTUX pa3/iejioB MPOTPaAMMBI ¥ COJCPKAHHS
JEKIIMOHHOTO Kypca; 3aTpyOHEHHS C HCIONB30BAHWEM HAyYHO-TIOHATHHHOTO —ammapata |
TEPMUHOJOTHH Y4eOHOW NUCIMILIMHEI, HEMOJTHOE 3HAKOMCTBO C PEKOMCHIOBAHHOU IUTEPATypOii;
YaCTUYHBIC 3aTPYAHEHHUS C BBHIOJHEHHEM MPEIYCMOTPEHHBIX MPOrpaMMOHN 3aJaHUil, CTpeMIICHHE
JIOTUYECKH OMpPENETICHHO U MOCIeI0BATEIbHO U3JI0KHUTh OTBET.

HEe3HaHWe, JIMOO OTPHIBOYHOE MPECTABICHUE O JaHHON MpolOiieMe B paMKax ydeOHO-TIPOTPaMMHOTO
MaTepHalia; HSyMEHHUE HCIIOIh30BATh TIOHATHWHBIN amapar; OTCYTCTBHE JOTMICCKOM CBSI3U B OTBETE.

4.3. OneHoYHbBIE CPEACTBA /ISl IPOMEKYTOYHON aTTeCTAlUMN

4.3.1. [lepeyeHb KOMIETEHIIUI ¢ YKa3aHHEM 3TanoB UX (OPMHUPOBAHUSA B MPoLecCe OCBOCHUS

oOpa3oBaTe/ibHOM nMporpammabl. [loka3aTenu 1 KpUTEPUN OLIEHUBAHUS KOMIIETEHMH €

y4eToM 3Tana ux (popMupoBaHuUs

Kon HauMenoBanue Kon srana HauMenoBanue yramna
KOMIIETEeHIIM U KOMIIETEHIIMH OCBOCHMS OCBOCHMSI KOMIICTCHIIUN
KOMIIETEHIIMH
CrocoOHOCTh OlICHUBATH
KOHIYPEHTHYIO cpEAy H PasBuTHE cCIOCOOHOCTH OIICHUBATH
IKc-6 pa3pabaTbiBaTh ITKc-6.1
KOHKYPEHTHYIO CpEly OpraHu3aIiu
MapKETUHTOBYIO CTPATETUIO
MPEIIPUITHS
CrocoOHOCTh BBISBIIATh
MOTPEOHOCTH B M3MECHEHUSX YMeHue BBISBIATH TOTPEOHOCTH B
JIESITeTIHHOCTH TOCTHHHYHOTO MU3MEHCHUAX JCITENbHOCTH U
KOMILIIEKCA U YIPAaBISTh BJIaJICHHE HaBbIKAMH aHAN3a
IIKc-8 pa3pabOTKON 1 pearn3amnuei [TKc-8.1 oTpaciieBoi crienuuKu
MPOCKTOB, HANIPABJICHHBIX HA OpraHU3aIii MaPKETHHTOBOM
pa3BUTHE U MOBHIIIICHUE JIESITETIBHOCTH Ha TIPEATPUATHSIX
KOHKYPEHTOCIIOCOOHOCTH B TOCTETIPUAMCTBA
WH]IyCTPUU TOCTETIPUIMCTBA
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MOTPEOHOCTH B
U3MEHEHHAX ACATEIBHOCTH
Y BJIaJICHUE HaBBIKAMH
aHau3a OTPaciIeBOU
creQrKN OpraHu3anuu
MapKEeTUHTOBOM
JIeSITeIbHOCTH Ha
HPEANPUATHAX
TOCTENPUIMCTBA.

HOAXOABI K pa3paboTKe METOAWK
OLICHKH YyPOBHSI KOHKYPEHTHBIX
CHJI U KOHKYPEHTHOTO ITOJI0)KEHHS
NPEANPHUSITHS Ha PHIHKE TIPH
(hopmupoBaHUH
MapKEeTUHTOBOM

CTpaTeTHH.

€ro

JTaln 0CBOCHUS Iloka3zaTennb Kpurepnii onennBanus
KOMIIeTEHIIUHN
OLICHUBAaHUA
IIKc -6.1 [ToxydeH wucyepIBIBAIOIINI CcOCTaB HEOOXOIMMBIX
Omnpegensier CYIIIHOCTh u B
PasBurtne ciocobHOCTH HUCXONHBIX JaHHBIX UL aHalW3a KOHKYPEHTHOM
OCHOBHBIE JJIEMEHTHI
OIICHUBATh KOHKYPEHTHYIO N .
0 yp y OKpyKaroLIeit cpest Ccpenbl OpraHu3anuu
Cpeny OpraHu3aIuu 7
peny op I OpraHH3aIHH/TPOEKTa. IIpoBenen CaMOCTOSITEIIbHBIN aHaIu3
KOHKYPEHTHOW Cpenbl M0 TeMaTHKe HCCIEIOBAaHUS,
Omnpenensier  u Gopmyanpyer MOJIy4E€HB 0OOCHOBAHHBIE BHIBOJIBI.
OCHOBHBIE METOJBI MCCIICTOBAHUS
OKpYy Karomiei cpensl
OpTraHu3aIH/TIPOCKTA.
Wnentnpunupyer u
Kaccu(UIMpyeT (axTopEI
OKpY>Karomien cpenpl
OpTaHM3aIH/TIPOEKTA.
MMKc-8.1 3Hath TEOPETUICCKUE 1 | 3HaeT ¥ TIOHUMAET TEOPETUIECCKUE U
YMeHue BBISBISATH MPaKTUYIECKHE MIPaKTUIECKHUE TIOAXOIBI K pa3paboTke

METOIUK OLEHKH YPOBHA KOHKYPEHTHBIX CHI H
KOHKYPEHTHOTO TTOJIOKEHUS
NPEANIPUSATHS Ha PBIHKE NpU (OPMUPOBAHHH €TO
MapKEeTUHTOBOM CTPATEruH.

4.3.2 TunosBble OLCHOYHBIE CPEICTBA

no

IIpuMepHBIE BONIPOCHI AJI MOATOTOBKH K 324€Ty
H3znosxcume meopemuueckue O0CHOGHL

oannou meme (Oaitme onpeoesieHusl,

nepeuucaume u Hazoeume) u 000CHylime (apymenmupyime u RpoOemMoHcmpupyiime) ceoe
OmHouieHue K OaHHOI meme (Ha KOHKPemHOM npumepe):

XNk Wb

—_— e ek e = O
PR =or

Concept of promotion of hotel product.
Hotel product promotion system.

Create a hotel product sales network.

Terms of promotion of hotel product.
Features of advertising in the hotel business.

Classification of types of tourist advertising.
Main means of promotion of hotel product.

Sales promotion: concept and entity.

Selected incentives in tourism

Directions of marketing promotion in tourism.
Means of stimulating sales in tourism.
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Use of advertising by a hotel company to promote a tourist product.

Advertising as a means of promoting a hotel product.
Main requirements for advertising activities in the hotel business.




15. Concept of branding technology in hotel business.
16. Use branding to promote a hotel product.

17. Franchising in the hotel business.

18. Public relations in promotion of hotel product.

19. PR events in the hotel business.

20. Direct marketing in the hotel business.

21. Personal sales as a means of promoting a hotel product.

22. Internet as a means of promoting a hotel product.

23. E-mail as a means of promoting a hotel product

24. Electronic advertising in the hotel business.

25. Information technology as a means of promoting a hotel product.

26. Technology of formation of hotel enterprise image.

27. Forms of relations between the hotel enterprise and the internal and external public.
28. Place and role of information technologies in promotion of hotel product.
29. Internet as an effective means of promoting a hotel product.

30. Electronic advertising.

31. Hotel site.

32. Features of the formation of the image of the hotel enterprise.

33. Means of promotion of hotel product: concept, essence, classification.
34, Features of sales promotion in the hotel business.

Ixana oneHUBaAHUA

OneHka pe3ylnbTaTOB MPOU3BOAUTCS  Ha OCHOBe [loNoXkeHHs O TeKyleM KOHTpOJe
YCTIIEBAEMOCTH O0YYAIOMINXCS M MTPOMEKYTOUHOM aTTeCcTallui O0EeTalmuXcst Mo 00pa3oBaTeIbHBIM
nporpaMMaM CpeJHero Mnpo(ecCHOHAIBHOTO M BBICHIETO 0O0pa3oBaHus B  (enepaabHOM
roCyJapCTBEHHOM  OIOJDKETHOM  00pa3oBaTEIbHOM  YUPEXKIACHHUU  BBICIIErO  OOpa30BaHMs
«Poccuiickass akaJeMHy HApOJHOKI XO3SMCTBA M TOCYTApCTBEHHOHM ciy:kObl mpu [Ipesmmente
Poccuiickoit @enepauun», yrepxkaeHHoro Ilpukazom Pektopa PAHXul'C npu Ilpesunente PO
ot 30.01.2018 1. Ne 02-66 (.10 pasznmena 3 (mepBswiif ab3am) u m.11), a Takxke Pemenus Yaenoro
cosera CeBepo-3anaaHoro naerutyra ynpasieHuss PAHXul'C npu Ilpesunente PO or 19.06.2018,
npotokos Ne 11.

Omnpoc npoBOIUT TpPENoAaBaTeb MO BCEM TeMaM AWCIUILTUHBL. 3HAHUS, YMEHHUS, HaBBIKU
CTYJICHTa TpH MPOBEICHUU OINpOCa OILEHUBAIOTCA «3A4YTCHO», «HE 3auTeHo». OCHOBOW s
OTIpE/ICTICHUs] OIICHKU CIIY’)KUT YPOBEHb YCBOCHHS CTYACHTaMU Marepualia, MpeayCMOTPEHHOTO
JTaHHOU pabodell mporpaMMOii.

Ouenka TpeOoBaHus kK 3HAHUAM

JlaH mnonHbIN, pa3BEPHYTHIA OTBET HaA IMOCTABJICHHBIM BOIPOC; IOKa3aHa
COBOKYITHOCTh OCO3HAHHBIX 3HaHHM 00 OOBEKTE W3YUYCHHS, JIOKa3aTEIbHO
PaCKpPBITHI OCHOBHEIC TIOJIOKEHUS (CBOOOHO OTIEPUPYET MOHITUIMHU, TSPMUHAMH,
«3a4TEeHO» MePCOHANMAMH W Jp.); B OTBETE TPOCICKUBACTCA UETKas CTPYKTypa,
BBICTPOCHHAass B  JIOTMUECKOM  TOCJIENOBAaTEIBHOCTH;  OTBET  H3JIOKEH
JINTEPATYPHBIM TPaMOTHBIM SI3BIKOM; Ha BO3HUKIIME BOINPOCHI IPENOABATEIA
MAarucTpaHT JaeT 4ETKUE, KOHKPETHBIE OTBETHI, MOKA3bIBAsi YMEHHUE BBIICISATH
CYILIECTBEHHBIE U HECYLIECTBEHHBIE MOMEHThI MaTEpHAIA.
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JlaH HEenmoNHBIM OTBET HA MOCTABICHHBIN BOMPOC, JIOTUKA U MOCIEAOBATEILHOCTD
«He 3auteHo» U3JI0KEHUS HWMEIOT CYIIECTBEHHBIE HaApyIIEHUs, JOIYIIEHBl CYIICCTBEHHBIE
OIIMOKYU B W3JIOKCHUH TEOPETUYCCKOTO MaTepuayia M yIMOTPEOJICHUH TEPMHHOB,
MIEPCOHAJIMN; B OTBETE OTCYTCTBYIOT JIOKA3aTeJIbHBIC BRIBOJIbI; peUb HErpaMOTHasl.

4.4. MeToanyeckue MaTepuabl

3au€t no muctuiimae b1.B.05 «bpeHAMHr W TpOABUXKEHHE NPEANPUITUS WHAYCTPUU
rocrenpuumMctBa / Branding and Promotion of Hospitality Enterprise» mpoBoguTcs B cTporom
cooTBeTCTBUH ¢ [loo)keHrneM o TekylieM KOHTPOJIE YCIIeBAeMOCTH U MPOMEXYTOUHOHN aTTecTalun
ctynentoB B PAHXul'C, B ycTHOI 1 muchbMeHHOM PopMax.

K npomexxyTouHOW arTecTalyyl AOMYCKAIOTCS MariuCTPaHThl BBITOJHUBIINE HEOOXOIUMBIE
tpeboBanuss OIl BO mo gucnuniuHe «bpeHAMHT W MPOABMIKEHUE TPEANPUITHS HHIYCTPUHU
rocrenpuuMctBa / Branding and Promotion of Hospitality Enterprise» mo wuroram Tekymiero
KOHTPOJIsSI YCIIEBA€MOCTH B TEUEHHE CEMECTpa.

Bbicokuii ypoBeHb YCIIEBAa€MOCTH, BBISBICHHBIM 10 MTOraM TEKYIIEro KOHTPOJS B
CeMecTpe, MOXKET SBJIATbCA OCHOBAaHHMEM Ui OCBOOOXKIEHHS MarucTpaHta oT CcAauu
sK3aMeHa/3auera (Mpu ero coryiacuu). BbICOKOH sBisieTCs ycreBaeMOCTh TOJBKO Ha «OTIUYHO»,
WM Ha «XOPOILO» U «OTJIMYHOY» B TEUEHUE CEMECTpa.

3aueThl OpPraHU3yIOTCs B IEPUOJ CECCUU B COOTBETCTBUU C TEKYLIUM TrpaduKkoM y4yeOHOro
Mpouecca, YTBEPKICHHBIM B  COOTBETCTBUM C yCTaHOBIEHHbIM B C3UY  mopsakom.
[IponomkuTenbHOCTh 3a4eTa JJs KakIOro CTyJeHTa HE MOXKET TPEBbIIATh YeThIpex
aKaJIEMUYECKMX YacoB. 3a4eT HE MOXeT HauuHaTbesa paHee 9.00 yacoB M 3aKaHUMBATHCA IO3/IHEE
21.00 gaca. BpeMs Ha TOATOTOBKY OTBETOB IO OMIIETY KakaoMy obOydaromemycs: oTBoautcs 30-40
MuHYT. [Ipu sBKe Ha 3a4eT 0OydYarOIIMIACs TOKEH UMETh MPpU cebe 3a4eTHYI0 KHIKKY. Bo Bpems
3ayeTa oOydvarouyecs MO PEIICHUIO MPEenojiaBaTeisi MOTYT IMOJIb30BaThCsl Y4eOHOI mporpammoit
JTUCHUIUITMHBI M CIPABOYHOM JIUTEPATYPOU.

[Ipomexxyrounass arrectauust B cucteMe JIOT. Ilpoitner B BuAe OHJIAWH-BCTPEYH B

npunoxxenun Office 365 «Teamsy. [IpunoxeHrne peKOMEHIYETCS YCTAaHOBUTH JIOKAIBHO. CTyIeHT
JIOJDKEH BOWTH B cHCTeMY ¢ moMotbsio yuetHoi 3amucu Office 365 PAHXul'C, uro6s1 o6ecnieunTh
0a30BYyIO TPOBEPKU JIMIHOCTH.

B cnywyae npuMeHeHHs AMCTAaHLUMOHHOIO peXHMa IPOMEXYTOUYHON arTecTally OHa
MPOBOJUTCS CAEAYIOmMUM 00pa3om: ycTtHO B JIOT/muchbMEHHO ¢ TPOKTOPUHTOM/ TECTHPOBAHUE C
MPOKTOPUHIOM. JIJii YCIEHNIHOTO OCBOEHHUS Kypca ydYalleMycsl PEKOMEHAYETCS 03HAKOMUTBCS C
JIUTEPATYPOil, pa3MEILIEHHOM B pa3jeie 6, u MarepuaiaMmu, BbuioskeHHbIMU B JIOT.

5. Meroanyeckue YKa3aHUA sl 00y4alOMIUXCH M0 OCBOCHUIO JUCHMILIMHBI (MOXYJIs1)

O6yuenne no nucuurminae b1.B.05 «bpenauHr u npoaBuxeHue MPEANPUITHS UHIYCTPUU
rocrenpuumMctBa / Branding and Promotion of Hospitality Enterprise»» npeamnosiaraet u3ydeHue
Kypca Ha ayJUTOPHBIX 3aHATUAX (JIEKIMHM M MPAKTHUYECKUE 3aHATHS) U CAMOCTOATEIbHOM pabOThI
CTyIeHTOB. [lpakThueckue 3aHATUS AMCUUIUIMHBI MPEANojaraloT UX MPOBEICHHE B Pa3IMYHBIX
(dbopMax c LeIbI0 BBISIBICHUS MTOJIyY€HHBIX 3HAHUN, YMEHUHN, HABBIKOB U KOMIIETEHIIUH.

C uenpio obecrneyeHUs] yCIEIIHOTO OOy4YeHUsl CTYIEHT JOHKEH TOTOBUTHCA K JIEKIIHUH,
MMOCKOJIBKY OHA SIBJSICTCS BayKHEHIIIEH (OpMON OpraHu3aIuy yaeOHOTo Ipoliecca, TOCKOIbKY:
- 3HAKOMHT C HOBBIM y4€OHBIM MaTepUaIoM;
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- pa3bsACHSET y4eOHbIE 3JIEMEHTBI, TPYIHbIE JUIsl TOHUMaHUS;
- CHUCTEeMaTH3UpyeT y4eOHbIN MaTepua;
- OPUEHTHPYET B y4eOHOM MpoIiecce.
Iloozomoexa K neKyuu 3aKn04aemcs 6 ciedyrouiem:
- BHUMATEJIbHO MIPOYUTANTEe MaTepual NpeablayIei JIeKIHH;
- y3HaiTe TeMy HpeCToALIeH JIeKIUH (II0 TeMaTUYEeCKOMY IJIaHy, 0 MH(OPMAaLIUU JEKTOpa);
- 03HAKOMBTECH C YUEOHBIM MaTEPHAIOM IO YUCOHUKY U yUEOHBIM MTOCOOUSIM;
- MOCTapalTeCh YSICHUTh MECTO U3yd4aeMOi TEMbI B CBOEH Mpo(decCHOHaTbHON TOITOTOBKE;
- 3aMHILIKTE BO3MOKHBIE BOIIPOCHI, KOTOPBIE BbI 33a/IUTE JIEKTOPY Ha JIEKIIUH.
Iloozomoeka k npakmuyecKum 3aHAMUAM:
- BHUMATEJIbHO IPOYHUTAaNTE MaTepral JIEKIHil OTHOCSIINXCS K JTaHHOMY ITPaKTUYECKOMY 3aHSTHIO,
03HAaKOMbBTECh C YICOHBIM MAaTEPHAJIOM 110 YUEOHUKY U YIEOHBIM ITOCOOHUSM;
- BBIITUIIIUTE OCHOBHBIE TEPMUHBIL;
- OTBETHTE HA KOHTPOJIbHBIE BOMPOCHI IO MPAKTUYECKUM 3aHATHSIM, TOTOBHTECH AAaTh Pa3BEPHYTHIN
OTBET Ha Ka)/IbIil U3 BOIPOCOB;
- YSICHUTE, KaKue y4yeOHbIe 3JIEMEHThl OCTAJUCh JJIS Bac HESICHBIMU U MOCTapaiTech MONy4YUTh Ha
HUX OTBET 3apaHee (10 CEeMMHAPCKOTO 3aHATHS) BO BpeMsl TEKYIIIUX KOHCYJIbTAllUi MperoiaBaTes;
- TOTOBUTHCS MOXXHO WMHIUBUIYyaldbHO, MapaMUd WM B COCTaBE MAaJIOM TPYIIbl, I[OCIEIHUE
SBISIIOTCS (D PEeKTUBHBIMEA (popMaMu pabOTHI.
Iloozomoexa k 3auemy
B camom Hauase yueOHOro Kypca Mo3HaKOMBTECh CO CIICIYIONIEH yueOHO-METOINYECKON
JTOKYMEHTAIUEH:
— MPOrpaMMOil TUCHUIUIHHBI;
— TepeyHeM 3HAHUU ¥ YMEHUH, KOTOPBIMH CTYICHT JOJKEH BIAJICTh;
— TEMAaTHUYECKUMHU IJIaHAMH JIEKLIUI, CECMUHAPCKUX 3aHITUI;
— KOHTPOJbHBIMU MEPOIPUITUSIMH;
— y4eOHUKOM, y4eOHBIMU TOCOOUSMH 10 TUCIMITIIMHE, & TAKXKE IEKTPOHHBIMU PECypPCaMU;
— MepeyHeM BOIMPOCOB U 3aJJaHUl K 3a4eTy.
[Tocne 3TOr0 HOMKHO CHOPMHUPOBATHCS YETKOE MPEACTaBICHUE 00 00beMe U XapaKkTepe
3HaHUH M YMEHUH, KOTOPbIMH Haao OyAeT oBIaaeTh Mo aucuuiuiiHe. CHucTeMaTHYecKoe
BBINOJIHEHUE y4yeOHOM pabOThl Ha JIEKIMAX U CEMUHAPCKUX 3aHATHUSAX MO3BOJIUT YCIIEUIIHO OCBOUTH
JTUCLUIUIMHY U CO3JaTh XOPOIIyIo 0a3y JUIs CAayu 3a4eTa.
Kpumepuu oyenku peghpepama
1. Cobnronenue GpopmaibHBIX TpeOOBaHUIM K pedepary
2. 'paMOTHOE ¥ MTOJTHOE PACKPBITHE TEMBI.
3. CamocrosTenbHOCTh B paboTe Haja pedepaToM (MCIOIB30BaHHE TOTOBBIX pedepaTroB u3 ceTu
WuTepHer 3anpemaercs).
4. YmeHue paboTarthb ¢ yueOHOU, MpodecCHOHANBHOM JTUTEPaTypOl.
5. YmMenue paboTath C NEPUOJUYECKON JHMTEPATypOd, SIEKTPOHHBIMH  00pa30BaTEbHBIMU
pecypcami.
6. YMmenue 0000111aTh, A€IaTh BEIBOIEIL.
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7. Ymenue opopmisaTs Oubnmorpaduyeckuii CIUCOK K pedepaTy B COOTBETCTBUH C TPEOOBAHUSIMHU
I'OCT P 7.1.-2003 «bubnuorpaduueckass 3amuch. bubmmorpaduueckoe ommcanue. OOmMe
TpeOOBaHUS U MPaBUJIa COCTABIICHUS.
8. Cobmronenue TpeboBanmii Kk opopmieHuto pedepara.
9. YMeHue KpaTKo U3JI0KUTh OCHOBHBIE MOJIOXKEHUS pedepaTa Mpu ero 3aIiure.
10. MmrocTpanus 3amuThl pedepaTa mpe3eHTaIueH.
Bonpocwt ona camonposepku:
1. Ha xakoil BpeMeHHOW Tmepuoa pa3padaTbiBaeTCs IJIaH MapKETHHra Ha TOCTHHUYHBIX
NPEINPUITUSIX ?
2. OxapakTepu3ylTe OCHOBHBIC JTaIlbl pa3pabOTKH IJIaHa MAPKETUHTA.
3. UTo Takoe MapKETUHTOBBINA ayJUT U KAKOBBI €0 OCHOBHBIE COCTABJISIIOIIHE?
4. Kakue 1enu npeciieyeT aHajin3 KOHKYpeHIun?
5. Uto Ttakoe «mpodunb kiaueHTa»? Kakyro wmHOOpMAIMi0O MOXHO HAHTH B STOM JOKyMEHTE?
3adanun 013 camocmoamenvHoi padomol:
1. IIpoBecTr MapKETUHIOBBIN ayIUT AJIsi KOHKPETHOI'O TOCTUHUYHOTO MPEAIPUITHS.
2. [IpoBecTr aHAIU3 KOHKYPEHTOB ISl KOHKPETHOTO TOCTUHUYHOTO MPEAPHUSITHSL.
3. CocTaBuTh «IIpodUiIh KIUEHTa» 151 KOHKPETHOTO TOCTUHUYHOTO MPEATPUSATHSI.
4. Pa3paboTaTh JOJATOCPOYHBIE, CPEIHECPOUYHbIE U KPATKOCPOUYHBIE MApPKETUHIOBBIE LIETH IS
KOHKPETHOT'O TOCTUHUYHOTO TIPEIITPUSITHS.
5. Ilpoananu3mpoBaTh MAapKETUHIOBBIA OIOMKET KOHKPETHOTO TOCTUHUYHOTO MPEIIPHUSTHS.
Bonpocwt ona camonposepku:
1. Kakue ¢akTopbl HEOOXOAMMO YYHTHIBATH MPH Pa3MEIICHUN HAPY)KHOW PEKJIaMbl TIPEATPUSITHI
TOCTUHUYHOW UHAYCTPUH?
2. [TpuBenuTe mpuMeEphI BCIIOMOTaTEIbHBIX CPEACTB HAPYKHON PEKIIAMBI.
3. Kakue 0COOEHHOCTH HMeEeT pEeKJIaMHUpPOBAaHUE NEATEIbHOCTH TOCTUHUYHBIX MPEANpHUITHA B
CHelHalbHbIX U3JaHMUIX (KaTalorax, ClipaBOYHUKAX, €KEroJHUKaX)?
4. HazoBuTe MeTObI OIICHKH d()PEKTUBHOCTH MEUATHON PEKITaMBI.
5. Kak co3maércst pexkiiaMHOoe OoOpaiieHue NPEeAnpUsITH TOCTHHUYHOW WHAYCTPUHU IS TPSIMOM
MOYTOBOM PACCHUIKH?
3adanun 013 camocmoamenvbHoi padomol:
1. Onucarps ¥ MpPOAaHAIU3UPOBATH HAPYKHYIO PEKJIaMy FOCTMHMYHBIX MPEANPUATUI (HA MpuMepe
KOHKPETHOTO TOCTUHUYHOTO MIPEIPUSITHS).
2. Pa3paboTtarh 1u3aiiH U TEKCT PEKIaMHOI0 0OpalleHus TOCTUHUYHOTO NMPEeANpUsATUs (Ha mpumepe
KOHKPETHOTO TOCTUHUYHOTO MIPETPUITHS).
3. Ouenutb 3¢(HEKTUBHOCTH MEYATHOW pPEKJIaMbl TOCTUHUYHOIO NpeanpusTus (Ha Mpumepe
KOHKPETHOTO TOCTUHUYHOTO MIPEIPUITHS).
4. PazpaboraTh KaMIaHUIO TPSIMOM TOYTOBOM pacceuiku Direct Mail 11t TOCTHHUYHOTO
MpeanpusaTHs (Ha IpUMepe KOHKPETHOTO TOCTUHUYHOTO MPEATIPUSATHS).
5. IlpomeMoHCTpUpOBaTH U MPOAHATU3UPOBATH KOMIBIOTEPHYIO peKJaMy TOCTHHHYHOIO
MpeanpusaTHs (Ha IpUMepe KOHKPETHOTO TOCTUHUYHOTO MPEATIPUSATHSA ).
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Yueono-memoouueckoe obecneuenue camocmoamenvnoi pabomot

C menpro y4eOHO-METOAMYECKOTO 00ECIIeUeHUsI CAaMOCTOSITEIIBHOW PAaOOTHI TIO TUCIUTUINHE
B YHUBEPCUTETE IMPEIYCMOTPEHO CO3JAaHME CHUHXPOHHOTO MHTEPAKTUBHOTO Kypca MO JHCHUILIMHE
C MHCTPYKTHPOBAHHUEM B peabHOM BpeMeHHu yepe3 urepHeT (Moodle), rae pazmenieHsr:

® [pPE3EHTALUU 10 JEKIMOHHOMY MaTepHuany JUCIUILUIUHBI,
® TEMbI JIOKJIA/I0B U JAUCKYCCUH, TECTHI JIJIsl CAMOKOHTPOJIS U T.I1.;

Taxke npeaycMOTpeHo obecreueHue y4eOHO-METOIMYECKOH M HayyHOW JIMTEpaTypoH,
0a3aMu JaHHBIX pa3IMYHON MH(POPMALIUU H T.JI.

JlutepaTypHble HCTOYHHKH, a TakKKe 3aKOHOJATENIbHBIE aKThl B paMKaxX JaHHOU
JTUCLUUIUIMHBL  SIBJSIFOTCSL  JIOTIOJHUTEIBHBIM CIIOCOOOM TOJIyY€HHUS 3HAHUHW TIO JAUCLUIUIMHE.
['maBHBIM MX Ha3HAYEHUEM SIBIISIETCS paCHIMpPeHHE MHPOPMALMOHHOTO MOJIs, IO CPAaBHEHHIO C TEM
00bEMOM 3HAHMW, KOTOPBIM BKIIOYEH B JIGKIMOHHBIM Kypc W pa3laTOYHble MaTepHalbl,
MOJIrOTOBJICHHbIE BEAYIIMM MpenogaBareneM. Kpome Toro, oOpaimieHne K JUTepaTypHBIM
MCTOYHHMKAM MO3BOJISIET OTYYUTh NPECTaBICHNUE 00 aJbTEPHATUBHBIX B3IIIAaX HA KOMMEpUYECKUE
IIPOLIECCHI U SIBJICHUSI.

B mnpomecce moAroToBKM K BBIOJHEHHMIO CaMOCTOSTENBHOW pabOThl, a TaKke K
NPOMEKXYTOUHOW  aTTecTalMu Npu paboTe ¢ JUTepaTypoil  HEOOXOAMMO MOJb30BAaThCA
CIICAYIOIIMMU TPAaBUIIAMHU.

OOparaTbest, Mpexae BCEro, K TeM HCTOYHMKAM HH(OPMAIMM, KOTOpPhIE BBIHECEHBI B
OCHOBHOH CIIMCOK JIUTepaTypbl. B KHHMrax, OTHECEHHBIX K OCHOBHOMY CIHCKY JIUTEPaTyphl, B
Oonplel WM MEHBIIEH CTENEHH, MPHUCYTCTBYeT HH(pOpMAalMs IO BCEM OCHOBHBIM TeMaM
IUCUMIUIMHBL. Bce OHM HammcaHbl B COOTBETCTBHE C TpPEOOBAaHUSAMH BBICIIEH MOATOTOBKU
MarucTpaHTOB M COOTBETCTBYIOT IO YPOBHIO HH(pOpPMAIMM XOpOIIeMYy HpOo(ecCHOHATBHOMY
3HAHUIO TpeMEeTa TUCIIUILIHHBI.

B cnmcok MOMONMHUTENBFHONW JUTEPAaTyphl BKIIOUEHBI MCTOYHUKH, TEMATHKAa KOTOPBIX HE
MOJTHOCTBIO COOTBETCTBYET NpPOTrpaMMe IUCIMIUIMHBI, a TaKK€ T€ KHUTHM W CTaTbH, KOTOpHIE
coziepKaT TMOApoOHYI0 HMH(OPMAIMIO IO OTAEIBHBIM HAINPaBICHUSIM 3HAaHUM JTAaHHOTO Kypca.
OOpamarbcs K 3TUM UCTOYHHMKAM CIEIYET B TOM Cllydyae, eClIM MaTepuaibl JEKIUA U OCHOBHOU
JUTEPATyphl SBISIOTCS HEJOCTATOUYHBIMU JISl IOJTHOTO PACKPBITHSI TEMBI, JINOO B TOM Cllydyae, eCclu
CTYIGHTY HEOOXOJUMO paccMOTpeTh OTIENIbHBIE TeMBl Kypca Oosee QyHaaMmeHTanbHO. Takas
HEOOXOJMMOCTh MOXET BO3HUKHYTh B CBSI3M C BBIIIOJHEHHEM CaMOCTOSATENBHOM paboThl,
MOATOTOBKU K NMPAKTUYECKUM 3aHATHUSAM WIN APYTUMHU y4EOHBIMU IEJISMU.

BribupaTh U3 NpeasioskeHHOTo CHUCKa HEOOXOJUMO TOJIBKO T€ JUTepaTypHble UCTOUHUKH,
KOTOpbIE PEKOMEHI0BaHbI 10 IaHHOI TeMe. B crucke HCTOUHMKOB MO TeMaM CJIeyeT BEIOUpaTh Te,
KOTOpBIE MPEANIECTBYIOT OCTaIbHBIM, TOCKOJBKY MOPSAIOK JIMTEPATYPHBIX HCTOYHUKOB OIMpPEIEsIeT
UX 3HAYUMOCTb JIJISl PACKPBITUS TEMBI.

OcHOBHOE BHHMMaHHE€ MpPHU TOATOTOBKE K BBHIMOJHEHHIO CAMOCTOSITENBHOM paboThl U
MPOMEXYTOUHON aTTecTaluu CJeAyeT YACNATh OINpeAeNieHUsM TeX TMOHATHH, KOTOpble
XapakTEepU3yIOT JaHHYK oOyiactb 3HaHui. Kpome pexkoMmMeHAyeMoW JUTepaTypbl MOXKHO
CaMOCTOSITENIbHO T0/100paTh JOIMOJIHUTEIbHBIE JIUTepaTypHble MCTOYHMKH (CTaTbu M T.I.),
pacKpbIBaIOIKE BOIPOCHI IO TEME 3aAaHHUS.
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6. YueOHas uTepaTypa u pecypcbl HHGOPMANMOHHO-TEJIEKOMMYHUKAIIMOHHOM CeTH
"UHTepHeT", yueOHO-MeTOAUYECKOE o0eceYeHrne CaMOCTOSITeIbHOM PadoThI 00y4al0IIMXCS
1o AMCHUIJINHE (MOLYJII0)

6.1. OcHoBHas tUTEpaTypa

1. Baymrapren, JI. B. MapkeTHHI TOCTHHUYHOTO TPEANPHUATHS . Y4EOHUK JUIsI BY30B /
JI. B. baymrapren. — Mocksa : MzpatensctBo IOpaiir, 2021. — 338 c. — (Briciiee
obpazoBanue). — ISBN 978-5-534-00581-3. — Tekcr : anexTpoHHbIi / Obpa3oBarenbHas
wiargopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/469178

2. bespyruenko, 0. B. MapkeTuHr B cOUMalbHO-KYJIbTYPHOM CEpBUCE U TypH3ME : yueOHOe
nocobue / 10. B. be3pyruenko. — 2-¢ u3a. — M. : Jlamkos u K, Aii [Tu 3p Menua, 2018.
— 233 c. — ISBN 978-5-394-01664-6. — TeKkCT : SJEKTPOHHBIH // DJIEKTPOHHO-

OnOIMoTCUHAS cucTeMa IPR BOOKS : [caiiT]. — URL:
http://www.iprbookshop.ru/75219.html
3. Jomuun, Bnagumup HuxonaeBuy. bpeHauHr [DnekTpoHHBIM pecypc] : yueOHUK U

NPaKTUKyM Juid OakajaBpuaTa W MarucTparypbl [0 SKOHOM. HampaBJICHUAM H
cneruansHocTsM| / B. H. lomuun ; C.-Iletep6. Toc. 3KOHOM. YH-T. - DIEKTPOH. JaH. - M. :
FOpaiir, 2018. - 410, [1] c. - (Cepust: "bakanaBp u Maructp. AkagemMudeckuii kypc'"). 3ari. ¢
skpana. - ISBN 978-5-534-02980-2 : 0.00.

4. MoposoBa, H. C. Peknama B cOIManbHO-KYJITYPHOM CEPBUCE W TYpHU3ME : YUCOHHUK IS
By30B/ H.C. Mopo3zoBa, M. A. Mopo3oB. — 6-¢ u3a., mepepad. u gom. — Mockga :
WznarensctBo [Opaiit, 2021. — 192 c. — (Boicmiee oOpazoBanue). — ISBN 978-5-534-
10941-2. — Texkcr : anexTpoHHbIH // O0pazoBaTtenbHas miardopma FOpaidt [caiit]. — URL:
https://urait.ru/bcode/473234

5. Mypry3anueBa, T. B. MapkeTunr yciyr rocTeNpuUMCTBAa M Typu3Ma : YydeOHO-
npaktuyeckoe nocobue / T. B. Mypry3anuea, T. I1. Pozanosa, 3. B. Tapacenko. — M. :
HamkoB u K, 2019. — 166 c. — ISBN 978-5-394-02710-9. — TekcT : 31eKTpOHHBIN //
OnekTpoHHO-OMOMoreunass  cucrema [PR BOOKS @  [caiit]. —  URL:
http://www.iprbookshop.ru/85699.html

6.2. lonoTHUTEIbHAS JIUTEPATypa

1. bappimeB A.®. MapkeTHHT B TypusMe U rocrenpuumMcrse. — M.: DUHAHCH U CTaTUCTHKA,
2011.—-160 c.

2. beksutr I'. IlponmaBas He3pumoe. PykOBOACTBO MO COBPEMEHHOMY MApKETHUHTY YCIYT.
Selling the Invisible: A Field Guide to Modern Marketing. — M.: Anenuna busnec byke,
2010. —272 c.

3. bnanmap K., bamnapn 1., ®uau ®@. Kak 100UThCS JOSITBHOCTH KIHMEHTOB B cepe yCIyT.
It's Never Too Late to Build a Customer-Focused Company. Cepusi: Knuenromanus. — M.
Okcemo, 2010. —208 c. 16

4. BerutneB A.M., Amkunanze S.A. HTepHET-MapKEeTUHI CaHATOPHO-KYPOPTHBIX YCIYT. —
M.: ®unancw u cratucTuka, 2012, — 160 c.

5. Toiixman O.5. Opranuzanus u nposeaenue meponpustuii. Cepusi: Briciiee oopa3zoBanue. —
M.: Undpa-M, 2010. — 120 c.

6. Kotnep @., Acinyna K., Peitn U., Xaiinep /. Mapketunr mect. [IpuBiedeHne nHBECTULINH,
NPEANPUITHI, KUTENEH U TypUCTOB B TOpPOJia, KOMMYHBI, PETHOHBI M CTpaHbl EBpOMBI.
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Marketing Places Europe: How to attract investments, industries, residents and visitors to
cities, communities, regions and nations in Europe. Cepust: Kuuru CTOKroibMCKOM IIKOJIBI
skoHoMmukH B Cankr-IlerepOypre. — CII6.: M3a-Bo CTOKroiapbMcKas IMIKOJIa 3KOHOMUKU B
Canxkrtllerepbypre, 2010. — 789 c. 2

7. JlaBnoxk K. MapkeTunr ycmyr: mepcoHalsl, TEeXHOJOTHs, crparerus. Services Marketing:
People, Technology, Strategy. — M.: Bunbssamc, 2010. — 1008 c.

8. Jlecuuk A.JI. 'oCcTUHMYHBIA MapKeTHHT. Teopus U MpakTUKa MAKCUMU3AIMU NTpoAax. — M.:
KnoPyc, 2011. — 232 c.

9. OctpoymoB O.B. Typusm. [IponBuxenue poccuiickoro Typrnpoaykra. — M.: duHaHCH U
craructuka, 2012. — 128 c.

10. Ilpaktukym no aucuuniauHe "lIpakTUKyM NpOABHYKEHUS, MPOJAKH YCIYI TOCTEIPUMMCTBA
u typusma" / , Poc. skoH. yH-T um. I'. B. IlnexanoBa, Kad. rocTHHUYHOTO M TYpHCT.
ousueca ; Coct. E. JI. Unpuna, E. A. baunosa, E. H. Banenunckas. — M. : U3n-so PDY um.
I'. B. IInexanosa, 2011. — 63 c.

11. Ponurun, JI. A. UHTEpHET-TEXHOJIOTUH B TypHU3ME M TOCTENpUUMCTBE. JIekiuu : yuyeOHoe
nocobue / JI. A. Pogurun, E. JI. Poqurun. — M. : Coserckuii ciopt, 2014. — 208 ¢c. —
ISBN 978-5-9718-0743-8. — TeKcT : 37eKTpOHHBIN // DIEKTPOHHO-OUOIMOTEUHAs CHCTEMaA
IPR BOOKS : [caiit]. — URL: http://www.iprbookshop.ru/40779.html

12. CunsieBa, lura MuxaiinoBaa. MapkeTHHT ycIyr [DIeKTpoHHBIH pecypc] : [yueOnuk] / U.
M. Cunsiea, O. H. Pomanenkosa, B.. B. CunsieB. - DnexktpoH. nas.. - M. : JlamkoB u K,
2017. - 252 c. 3arn. ¢ skpana. - ISBN 978-5-394-02723-9 : 0.00.

6.3. YueOHO-MeTOAMYECKOE O0ecTeyeHre CAMOCTOSITeIbHOM PadoThl

1. Jpo6o, Keun. Cekperbl cuiapHOTO OpeHaa [OnektpoHHBIM pecypc] : Kak mobutbcs
koMmMmepueckor yHukanbHocTH / KeBun Jlpo6o ; ep. ¢ anra. 0. Opiosa. - DIeKTpoH. aH. -
M. : Anpniuna [Mabmumep, 2016. - 292 ¢. 3arm. ¢ skpana. - ISBN 5-9614-0109-X : 0.00.

2. Makamea, 3unauga MedoaneBna. bpenaunr [DnekTpoHHBI pecypc] : [yueb. mocobue] /
3. M. MaxkameBa, M. O. Makames. - DnektpoH. nad. - CI16.[u np.] : [Tutep, 2016. - 283 c. :
ui. - (YuebHnoe mocobue). 3arm. ¢ skpana. - ISBN 978-5-496-02313-9 : 0.00.

3. Tynpuunckuii, I'puropwuii JIbBoBuy. Bpenn-menemxment. bpenauar u paboTa ¢ mepcoHanom
[DnexTponHbIii pecype]| : yue0. mocobuwe s OakanmaBpuata M maructparypel / I JL
Tynbunnckuii, B. U. TepentbeBa ; Ham. uccnen. yu-t Beicm. mik. skonomuku, C.-Iletep0.
roc. yH-T. - 2-€ U3[., UCIp. U JO0M. - DJNEeKTpoH. JaH. - M. : FOpaiit, 2018. - 253, [2] c. -
(Cepus "ABTopckuii yueOHuK"). 3ari. ¢ skpana. - ISBN 978-5-534-05503-0 : 0.00.

4. YepupimeBa, AnHHa MuxaitioBHa. BbpeHIuHr [DIeKTpOHHBIM pecypc| : y4eOHUK s
OakanaBpuaTa u Maructparypsl / A. M. Uepnsimesa, T. H. SIkyOoBa. - DnexTpoH. naH. - M.
: FOpaiit, 2017. - 504 c. : un. 3aru. ¢ skpana. - ISBN 978-5-9916-2979-9 : 0.00.

5. Iapxos, ®enukc M3ocumoBny. IHTErprpoBaHHbIE KOMMYHUKALMK [ DJIEKTPOHHBINA pecypc]
. pekiama, mabauK puieimH3, OpeHauHr : y4ed. mocobue / @. U. IllapkoB. - DieKTpoH.
naH. - M. : JlamkoB u K [u ap.], 2016. - 324 c. 3ariu. ¢ s3xkpana. - [ISBN 978-5-394-00792-7 :
0.00.

6.4. HopmaTuBHBIE NPABOBbIE JOKYMEHTbI
1 ®enepanbusiii 3akon PO Ne 160-D3 «O 3amure npaB notpeduTenein» (mocneanss
penaxius)
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2 ®enepanpubiii 3akoH PO Ne N 38-D3 «O pexname (TocieaHss pe1aKiius)
3 ToctuHMYHOE U pecTopaHHOE J1e10, Typu3M. COOPHUK HOPMATHBHBIX JTOKYMEHTOB /
Cocrasutens: HO. Bonkos — PoctoB: ®denunkce, 2010. — 275 c.

6.5. UuTepHeT-pecypchbl
C3UY pacnonaraeT IOCTYNIOM dYepe3 calT HaydyHoW OuOiamoreku http://nwapa.spb.ru/

K CJIeAYIOUINM MOAMUCHBIM 3JIEKTPOHHBIM pecypcam:
Pycckoazviunvie pecypcol

. DIIeKTPOHHBIE YYEOHUKHU IEKTPOHHO - Onbnunoteunoit cucteMbl (ObC) «ANHOyKCe»

. DNIeKTPOHHBIE YYCOHUKH IIEKTPOHHO — Onbmuoteunoi cuctemsl (ObC) «Jlanby»

. DOnextponHas oubmnoreunas cuctema «[PRbooks» https://www.iprbookshop.ru/

. DNIeKTpOHHAs onbroTeuHast cucreMa «ZNANIUM.COM»
https://znanium.com/catalog/books/theme

. DnekTpoHHas oubnmroreyHas cuctema «tOpaii» https://urait.ru/

o HayuHo-npakTryeckue craTthu Mo GUHAHCAM U MEHEDKMEHTY M3aarensckoro poma

«bubmmoreka ['pebeHHIKOBAY
o Crarby U3 NEPUOJUYECKUX M3AAHUNA N0 OOIIECTBEHHBIM U I'yMaHUTAapHBIM HayKaMm
«Hct - Bpro»

. OHIUUKIIONENH, CIIOBAapH, CIPAaBOYHUKHU «PyOpuKoH»

. [lomHble TeKcTHl Jucceprauuii W aBTopedepaToB OnekTpoHHas bubmmoreka
Huccepranuii PI'b

. Nudopmanmonno-npaBoBbie 6a3bl - KoHCynpTaHT 1ttoc, ["apaHT.

AHIJIOSI3bIYHBIE PECYPChI

o EBSCO Publishing — goctyn K MyJIbTHAMCUUIUIMHAPHBIM TTOJHOTEKCTOBBIM 0azam
JAHHBIX Pa3JIMYHBIX MUPOBBIX U3ATENbCTB MO0 OM3HECY, YKOHOMHKE, (pUHAHCAM, OyXTaJTepCKOMY
yu4eTy, T'yMaHUTapHbBIM M €CTECTBEHHBIM OO0JIaCTSIM 3HaHWH, pedeparaM U MOJHBIM TEKCTaM
myOJIMKalUi U3 HayYHBIX U HAYYHO-TIOMYJISIPHBIX KYPHAJIOB.

o Emerald — xpynselimee MUPOBOE M3/aTENIbCTBO, CHELMATU3UPYIOIIEECs Ha
AJIEKTPOHHBIX KypHalTax M 0a3ax JaHHBIX IO SKOHOMHMKE M MEHEIKMeHTy. Mmeer craryc
OCHOBHOT'O MCTOYHHKA MPOoecCHOHATBLHON MH(OpMAIK AJIs IPEeroAaBaTeiel, uccieaoBaTeneii u
CIELIUAIUCTOB B 00JIACTH MEHEKMEHTA.

Bo3MOXHO  HCHOIB30BAaHUE, KPOME  BBILIEIEPEUYHUCIEHHBIX PECYpCOB, M  APYTrUX
ANEKTPOHHBIX pecypcoB cetu MHTepHeT.

6.6. UHble HCTOYHUKHT
. www.frontdesk.ru
. www.gaomoskva.ru
. www.marketing.rbc.ru
. www.marketing.spb.ru

[, T SO 'S T NS T

. WWw.mitt.ru
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7. MartepuajbHO-TeXHUYecKas 0a3a, MH(POPMAIMOHHbIE TEXHOJIOTMH, IPOTPAMMHOE
o0ecneyenue M UHGOPMALMOHHbIE CIIPABOYHbIE CHCTEMbI

Ne n/n | HaumeHoBauue

1. Criennanu3upoBaHHbIE KJIACCHI AJIs IPOBEAEHUS JIEKIIMM U TPAKTUUECKUX 3aHATUI

2. Crnenanu3upoBaHHas MeOeIb U OPTCPECTBA: Ay TUTOPHU U KOMITBIOTEPHBIE KIIACCHhI,
000py0BaHHBIE MIOCAI0YHBIMUA MECTAMHU

3. Texnuueckue cpencrsa oOydeHusi: I[lepcoHanbHBIE KOMIIBIOTEPBI; KOMITBIOTEPHBIC
IPOCKTOPHI; 3BYKOBBIE JIMHAMHMKH, MPOTPaMMHBIE CpEICTBa, OOECIeYHBAIOIINE
npocMoTp Buaeodaiinos B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

Ilpozpammnisie, mexnuueckue u 31eKMPOHHbBLE CPEOCMEA 0OYUeHUA U KOHMPOJIA 3HAHUTL
CHYO0eHmos:

[TepconanbHBIE KOMIBIOTEPHI, MTAKETHl MPUKIIATHBIX MPOrPaMM, TPOTPaMMHBIE KOMILIEKCHI
Word, TECTYHUBEPCAJI, CYBI MS Access, npaBoBble 0a3bl AaHHBIX «KOHCYIbTaHTH»,
«"apanT», «Kogekey, «ITanony.

B ydueGHOM mporecce nomyckaercs NpuMeHeHue onjaiH-maTgopm Teams, Zoom, Skype
for Business, a Takxe cuCTeMBbI JucTaHIIMOHHOTO 00y4yenus LMS Moodle.
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