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1. IlepedeHb MJIAHMPYEMBIX Pe3yJbTATOB 00y4eHHS 110 AUCHHUILIMHE, COOTHECEHHBIX C
IUIAHUPYEMBIMH pe3yJIbTaTaAMHU 0CBOCHHsI 00pa30BaTe/IbHON NPOrpaMMblI

1.1. duciumuaa b1.B.JIB.01.02 «KoprmopaTHBHBIN MEHEIKMEHT B cepe rocrernpuuMcTnal
Corporate management in the hospitality industry» obecrneunBaeT OBIaACHHE CIEIYIOIIUMHE

KOMIICTCHIOUAMU C y‘léTOM oTalia:

Kon
Kon HaunMeHoBaHHe HanMeHOBaHHEe KOMIIOHEHTA
KOMIIOHEHTA
KOMIIeTEHITHH KOMIIeTeHIINHA KOMIIeTeHITHH
KOMIIeTEeHIINHA
Croco0eH O1leHUBATh
SKOHOMHYECKHE
TIOCTIENCTBHA 1 Cnoco6GeH JEMOHCTPUPOBATH HABBIKU
3¢ dexrTuBHOCTH [IPOBE/ICHUS aHAIM3a U OLIEHKU
YIPaBJICHICCKUX CHJIBHBIX U CJIa0BbIX CTOPOH
€IlIEHNH 10 BEIOO %
K5 p Py MKc-5.1 YIPaBJICHUYECKUX PEUICHUH 10 BBIOOPY
KOHIICTIIINH, pa3paboTKe KOHIICTIIIMH, pa3padOTKe U peaTnu3aun
Y pealin3aliuy CTpaTeruu CTpaTeruu pa3BUTHUS IPEATPUATUN
pasBuTUs HpeﬂHpHHTI/Iﬁ C(bepbl TOCTCIIPUUMCTBA U
cdepbl rOCTePUUMCTBA O0IIECTBEHHOTO
H 00IIIECTBEHHOTO
MATAHUSI
Crocoben
paspabaThIBaTh U
BHEIPATH Croco6eH 000CHOBBIBATh
MapKETUHT OBbIE
MapKETUHTOBYIO KOHIICTIIIHIO
MHHOBAIMH Ha
NPeATPHATHSX cepbl npeanpusiTis chepbl TOCTEIPUUMCTBA
IIKc-7 rOCTENPUHUMCTBA K IIKc-7.1 1 OOIIECTBEHHOI'0 IUTAHUS C
OOIIECTBEHHOTO MUTAHUS HCIOJIb30BAHMEM COBPEMCHHBIX
1 PCATM30BBIBATH MX C UH()OPMAIHOHHO-KOMMYHHUKATHBHBIX
HCITOJIb30BaHUEM o
TEXHOJIOTUI
MH(OpPMaLIOHHO-
KOMMYHHUKAIIMOHHBIX
TEXHOJIOTHH

1.2.B PE3YIbTATC OCBOCHUA JUCHUIIIMHEBL Y CTYACHTOB JOJIKHBI OBITh CCI)OpMI/IpOBaHBIZ

OTO/TD
(npu nanuuuu
npogpcmanoapma)/ Kon
TpPY/IOBbIE HIH KOMIIOHEHTA Pe3yabTaTrsl 00yueHus
KOMIIEeTEHIIH U
npogeccuoHaJIbHbIE
AecTBUA
OT®. D. Yupasnenue HA  YPOBHe 3HaHHWil:  cHelU(pHUKYy  yIpaBICHUS
IpoLEeccoM (PUHAHCOBOTO [IKc-5.1 ONepanMoHHON  (POM3BOJICTBEHHON)  JEATENbHOCTH
TOCTHHUYHOTO MPEANIPUATHUS npu BHEJIPEHUU




OTO/TD
(npu nanuuuu
npogpcmanoapma)l Kon
Tpy/I0BbIC M KOMIIOHEHTAa Pe3ysabTarsl 00y4yeHnust
KOMIIETEHLIMU
npodeccuoHaJIbHbIE
AercTBUSA
KOHCYJIbTUPOBaHUS B TEXHOJOTMYECKHX M MPOITYyKTOBBIX HHHOBAIMH
OpraHu3zalyu
(monpasnenenun)/ T®. D/02.8
Bsaumogeiictsue ¢
COOCTBEHHUKAMH U
napTHepamu 1o Ou3Hecy
OT®. D. Crparernueckoe HA YPOBHE YMEHHMH: OCYIIECTBISATH OpPraHU3ALMOHHBIC
YIpPaBJICHUE PA3BUTUCM CETH W3MEHEHUS B TOCTUHMYHON JEATEIbHOCTH C YYETOM
npexnpusTHii matanns / TO. XO3SIICTBEHHOM MPaKTUKH.
D/02.8 BsanmoneticTsie ¢ Ha YpOBHEe HABBIKOB: HABBIKAMH JOKYMEHTAIEHOTO
COOCTBEHHHKAaMU MPEATIPUATHS . .
odopmieHusT peleHUH B YNPaBICHUU ONEPAaLMOHHON
napTHepaM:II 10 GuameCy (TIpon3BOICTBEHHO ) JEATETHHOCTH TOCTHHHYHOTO
MPEaIpPUSITHS
OT®. D. Ympasnenune
mporeccoM (GUHAHCOBOTO
KOHCYJIbTUPOBaHUS B
OpraHu3aluu HAa YypoOBHe 3HAaHHWU: crenu(UKy TEXHOJOTHYECKHX H
(moapasnenennn)/ TO. D/03.8 MPOAYKTOBBIX MHHOBAIMI XapaKTePHBIX JJIs1 TOCTUHUYHON
Brenpenne HHHOBaLIMOHHBIX JeSITeIbHOCTH.
TEXHOJIOTMI U U3MEHEHUH B
yIpaBIeHUH ACATENEHOCTHIO
CETU TOCTUHULL I1Kc-7.1
OT®. D. Crparernueckoe Ha YpPOBHe YMeHMii: pa3pabarbiBaTh POTPAMMBI
yIpaBJeHUe Pa3BUTUEM CETHU OpPraHU3allMOHHBIX  W3MEHEHUH AN  TOCTHUHHYHOIO
TIPEANPUATHIA THTAHAs/ MPEONPHUITHS C YYETOM PHIHOYHBIX YCIOBHH.
T®. D/03.8 Baenpenue
WHHOBAI[MOHHBIX Ha YpOBHE HAaBBIKOB: CIOCOOHOCTBHIO y4YacTBOBaTb B
TEXHOJIOTHI U U3MEHEHUH B yIOpaBI€HUH HPOEKTOM, CBS3aHHBIM C BHEIPEHHEM
YIpaBJICHUH ACSATEIEHOCTHIO TEXHOJIOTMYECKMX M  NPOAYKTOBBIX WHHOBalMA B
CeTIiI TOCTUHUYHYIO ACSTEIbHOCTh
NPEANPHUATHN TUTaHUS

2. O0beM U MeCTO THCHMILJIMHBI B CTPYKTYpe 00pa3oBaTeIbHOIi MPOrpaMMbl

O0beM TUCHUTIINHBI

OO0miast TpyI0eMKOCTh AMCIUILTAHBI cOCTaBisieT_3 3aueTHble equHullpl, 108 akagem. yacos /

81 actp. yacos.

Bun pa6orsl TpyroemkocTh
(B akagem.4yacax)
Ounas/3aounast
OO01mas Tpy10eMKOCTh 108/108
KonrakTHas pa6ora 50/22




Jlexuun 16/8

[TpakTuyeckue 3aHATHS 32/12

JlaGopaTopHble 3aHATHS -

Koncynpramuu 212
CamocrosiTeibHasi padoTa 58/82

Kontpois -14

®DopMBI TEKYIIETO KOHTPOJIS YerHbiit onpoc, pedepar (1okian/scce),

JCJI0Basd urpa

®opMa IPOMEKYTOUYHOM aTTeCTAlUN 3auer ¢ oueHKOM

MecTo IMCHUIUIMHBI B CTPYKTYpe 00pa30oBaTe/ibHOM MPOrpaMMbl

Hucnumuaa b1.B.JIB.01.02 «KopropaTuBHbBIE MEHEDKMEHT B cdepe TocTenpuruMcTBal
Corporate management in the hospitality industry» oTHocuTCS K BapHaTHBHOH 4YacTH
npodeccnoHabHOTO KA yaeOHoro Turana HanpasieHus 43.04.03 «octuHIYHOE 1e10» npoduiTs
«KopropaTiuBHBIE CTpaTEerny TOCTHHUYHOTO OU3HECAY.

Lensto  muctmmmuasl  b1.B.JIB.01.02  «KopnopatuBHblii  MEHEMKMEHT B  cdepe
rocrenpuumctBa/ Corporate management in the hospitality industry» sBasiercst u3ydeHue
CTYJEHTAMHU OCHOBHBIX TEOPHMH, KOHLENIUI M KIIOYEBBIX MPOOJIEM COBPEMEHHOIO TOCTHUHUYHOIO
MEHE/KMEHTa, a TaKKe BBIPa0OTKa 0a30BBIX HABBIKOB B O0JACTH PYKOBOACTBA T'OCTHHUYHBIMH
MPEANPUATHAMH, JUOO ONPEICIICHHBIMU HAMpaBICHUSIMH JEATEIbHOCTH TocTuHHL. I[Iporpamma
Kypca HaieleHa Ha (GOpMHUPOBAHKE CTPOWMHON CHCTEMBI B3TJISOB M HABBIKOB B TOCTUHUYHOU cdepe.
B mpouecce ocBoeHMSI JUCHMIUIMHBI AHAIU3UPYETCS BO3MOXKHOCTh MCIIOJIB30BaHMS IE€PEIOBOrO
3apy0eKHOI0 OMbITAa YIIPABJIECHNUS FTOCTUHUYHBIMU NPEANPUATUIMU B POCCUICKOM MTPaKTUKE.

JlucuuminHa MOXET PeaJu30BbIBaTbCS C MPUMEHEHMEM JAMCTAHLMOHHBIX 00pa3oBaTEIbHBIX
texnonoruit (nanee — JJ0T).

Jloctynm Kk cucTteMe JUCTAaHIIMOHHBIX OOpa30BaTENbHBIX TEXHOJOTHHM OCYIIECTBISETCS
KKJBIM OOYYalOIIMMCSl CaMOCTOATENIbHO C JII0OOro yCTpoWcTBa Ha moprane: https://sziu-
de.ranepa.ru/. [laponab U JOTMH K JUYHOMY KaOMHETY / MpO(UIII0 NPEeNOCTaBIseTCs CTYACHTY B
JIeKaHaTe.

Bce ¢dopmbl Tekyliero KOHTpOJIS, MPOBOJMMBIE B CHUCTEME AMCTAHLIMOHHOTO OOYy4YEHHS,
OLICHUBAIOTCSI B CUCTEME AMCTAHIMOHHOro o0ydeHus. [locTynm K BHMIEO M MaTepuanaMm JIEKIHH
MIPEIOCTABIIAETCS B TEUEHUE Bcero cemectpa. JlocTynm K KakaoMmy BHAY pabOT M KOJIMYECTBO
MOTIBITOK Ha BHINIOJHEHHUE 3aJaHMs IPEJOCTABISAETCS HA OTPAaHUYEHHOE BPEMS COTJIACHO PETJIAMEHTY
TUucHUIUIMHBL, onyonukoBaHHoMy B CJ[O. [IpenoaBarens OlleHUBAET BBIOJHEHHBIE 00YYarOIIMMCS
paboTsl He mo3aHee 10 padounx qHEH mociie OKOHYaHUS CPOKA BHIMOJTHEHUS.

W3ydeHne TUCIUIUIMHBI OCYIECTBIISIETCS B TEUEHUE OJTHOTO CEMECTpa: Ui CTYI€HTOB OYHOM
dhopmel 00yueHust — Ha 2 cemecTtpe 1 kypca. M3ydeHne quctiuinHel 11 3a09H0N PopMbI 00ydeHUS
OCYILIECTBIISICTCS B TE€YEHUE 2-T0 MOJYyrous 2 Kypca.



3. Conep:kaHue M CTPYKTYpPa IMCIUIIIHHBI

3.1. CTpyKTypa TUCHMILUIAHBI
Ounasn hopma odyuenusn

Ne n/m HaumeHnoBaHnue Tem O0beM AUCHUIIMHBI (MOIYJIs), Yac.

H/MJIM pa3aeioB Bcero KoHTakTHasi padoTa 00y4aOuIuxcs ¢
npenoaaBaTeiemM
10 BU/IAM Y4YeOHBIX 3aHATHI

JIOT | Jp/ | m3potr | KCP
JIOT

CP

®opma
TeKyIIero
KOHTPOJIS
ycreBaeMoCcTH,
NMPOMEKYTOYHOM
aTTecTaluu

Topic 1 | The content and
development of the
theory and practice of
hotel management.
Internal and external
environment of the 27 4 8
hotel enterprise.
Communication system
and management
solutions at hotel
enterprises

15

YO, P ([1,9)

Topic 2 | The content and
composition of the
functions of hotel
management. Managing
a person and a group in
a hotel enterprise.

26 4 8

14

AW, P (11,9)

Topic 3 | Managerial power and
leadership in the hotel
enterprise. Managing
conflict and stress in
hotel management.
Organizational culture
of hospitality
enterprises. Personnel
management of hotel
enterprises.

26 4 8

14

YO, P (1,9)

Topic 4 | Innovative hotel
management.

Management 27 4 8
effectiveness in the
hospitality industry

15

YO, P (1,9)

HpOMe?KyTO‘lHaH aTrrecranus Koncyanaunn -2

3a4er ¢ OLEHKOH

Bcero: 108 16 | 32 |

58

Ipumeuanue: * YO — yemuwiii onpoc, P ([,3) — pegpepam (doxnao unu scce), I — denosas uepa.

3aounan popma odyuenusn

Ne n/mm HauMmeHoBaHue TeM O0bem AucUMILIMHBI (MOYJIAA), YAC. ®opma
W/MJIH pa3jesnoB Bcero KonrakTHas pa6ora o0y4amommuxcs ¢ CP TEKYyLIero
npenoaaBaTeaemM KOHTPOJIst
10 BUAAM y4eOHBbIX 3aHATHI ycneBaemMocTu®,
J/I0T JIP/ | 1I3/10T KCP NPOMEKYTOYHOM
JA0T aTTecTaluu
Topic 1 | The content and
development of the
theory and practice of 22 2 2 18 YO, P (J1,9)

hotel management.
Internal and external




environment of the
hotel enterprise.
Communication system
and management
solutions at hotel
enterprises

Topic 2 | The content and
composition of the
functions of hotel
management. Managing
a person and a group in
a hotel enterprise.

22 2 2 18 I, P (11,9)

Topic 3 | Managerial power and
leadership in the hotel
enterprise. Managing
conflict and stress in
hotel management.
Organizational culture
of hospitality
enterprises. Personnel
management of hotel
enterprises.

29 2 4 23 YO, P ([1,9)

Topic 4 | Innovative hotel
management.

Management 29 2 4 23 YO, P (1,9)
effectiveness in the
hospitality industry

IIpomMekyTOUHAsA aTTeCTalus 4 KoncyabTamuu — 2 3a4er c oLeHKOM

Bcero: 8 \ \ 12 ’ \ 82

3.2. Conep:kaHue TUCIHHIINHBI

Topic 1. The content and development of the theory and practice of hotel management.

Internal and external environment of the hotel enterprise. Communication system and management
decisions at hotel enterprises.

Management as a special type of social management. Existing approaches to the definition of the
concept of management. Management as a social function. Hotel management as a science and
academic discipline. Management as the art of management. Management as an integration process.
Management as a special social (professional) layer. Features of the work of a manager of a hotel
enterprise. Management as an economic relation. Approaches to management as a process and
mechanism of management. Process, system, situational approaches. The concept of management as
an economic relationship. Economic interests, stimulation and motivation in the management system.
Formation of the school of scientific management and the classical administrative school of
management. UGH. Taylor and his principles of the scientific organization of labor. Contributions by
Frank and Lillian Gilbreth, G. Gantt, G. Emerson, G. Ford. Development of the socio-psychological
direction of management. School of human relations and its main concepts. The contribution of G.
Munstenberg, M.P. Folett and E. Mayo, A. Maslow and his hierarchy of individual needs. School of
Behavioral Sciences (behavioral direction): K. Argyris, R. Likert, D. McGregor, F. Herzberg. School
of Management Science (Quantitative Approach). Application of economic and mathematical
methods. Integrative concepts of management (P. Drucker, W. Edwards Deming, T. Peters and R.
Waterman, W. Ouchi, S. Covey, M. Hammer, J.Champy). History of the development of domestic




science and practice of hotel management. Modern system of views on hotel management.
Infrastructure of modern hotel management. Development of a general system of management
relations.

The main characteristics of the hotel. The most important variable factors of its internal environment:
goals, structure, tasks, technology, people, organizational culture. The goals of the hotel, the goals of
departments and individual employees. The structure of the hotel and its relationship with the goals.
Tasks and specialization. Technologies used in hospitality activities and its relationship with goals,
structure and objectives. Hotel human variable. Models of interaction between a person and a hotel.
Behavior of people in groups and groups in a hotel; the nature of the leader's behavior, his
functioning as a leader, the impact on the behavior of individuals and groups. Organizational culture
as a factor in the internal environment of the hotel. Approaches to the interpretation of organizational
culture. The concept of the external environment of the hotel. The main characteristics of the external
environment: complexity, mobility, uncertainty, interconnectedness of factors. The main
environmental factors of direct impact: external founders and owners of the hotel, suppliers,
consumers and competitors, professional and social associations, government agencies.
Environmental factors of the general impact: the general state of the economy, the political situation,
the technological process, socio-cultural factors, the environmental situation, demographic factors.
International aspect: the external environment of hotels operating at the international level. The
concept of communication as a system of connecting processes in management. The importance of
effective communication to achieve hotel goals. Communication process, its elements and stages.
Communication process model. Feedback and interference. Classification of types of organizational
communication. Communication of the hotel with the external environment. Communication inside
the hotel: interlevel; horizontal; within departments (head-executor, head-group, performer-executor).
Formal and informal communication. Elements of the effectiveness of a formal system of
organizational communication. Obstacles to effective information exchange in hotels:
communication barriers. Management decisions as a means of resolving social contradictions in the
hotel industry.

Topic 2. The content and composition of the functions of hotel management. Managing a
person and a group in a hotel enterprise.

The nature, essence and composition of the functions of hotel management. Composition and
characteristics of general functions (coordination, planning, organization, motivation, control).
Specific functions of managing the hotel industry. The composition of specific management
functions, their classification. Coordination as a central function of hotel management. Method of
coordination. Interrelation of coordination and stimulation. Coordination as coordination of economic
interests. management mechanism. Planning as the initial general function of management, its
essence. Modern features and properties of planning in the hotel industry. Strategic planning, its
place in the hotel management system. The essence of the strategy. Stages of the strategic planning
process: analysis of the most important trends in the external environment, establishment of the
mission and goals of the hotel, analysis of environmental factors, management survey of the internal
environment of the hotel, study and evaluation of strategic alternatives, strategy selection, its
implementation, control and evaluation. Current planning and control. The concept of tactics.
Monitoring the implementation of the strategy, its tools (tactical and operational plans, budget).
Organization as a general function of hotel management. organizational relationships. Delegation of



responsibility and authority. The concept of delegation of authority. Effective distribution of powers.
Effective organization of the labor process of the hotel manager as a necessary condition for the
effectiveness of organizational relations. Organization of personal work of the manager of the hotel
enterprise. Principles and rules of working time planning, daily routine. Organization and
implementation of the manager's work process, rational distribution of time and effort. Effective and
inefficient delegation. Business aspect and personal aspect of social interaction. Individual
characteristics of the personality and the factors that form them. The concept of group dynamics. The
concept of a small group in a hotel. Formal and informal groups, their distinctive characteristics.
Main types and characteristics of formal groups. The relationship between the effectiveness of group
management and social relations in it. Informal groups in the hotel, their emergence and formation.
Difference in the mechanism of formation of formal and informal groups. The main reasons people
join informal groups are: a sense of belonging, mutual assistance, mutual protection, communication
and sympathy. Negative and positive potential of informal groups. Management communication:
essence, functions, laws. Techniques and principles of the leader's personal influence on team
members. Leader's image. The main types of communicative activities of the head of the hotel.
Business presentations (preparation, methods of retaining attention, the logic of construction, the
effectiveness of language and gestures). Business conversations (training system, structure and
content, the art of argumentation). Features of a business conversation on the phone. Rules for the
preparation and conduct of negotiations. Business meetings: technology of preparation and holding.

Topic 3. Managerial power and leadership in a hotel enterprise.Managing conflict and stress in
hotel management. Organizational culture of hospitality enterprises. Personnel management of
hotel enterprises.

Power in management: influence, strength, dependence, authority. Official and personal power in the
hotel industry. Power as the right, opportunity and ability to influence people's behavior. Forms of
administrative power. The system of managerial power: foundations, foundations, sources, means.
The nature and essence of leadership. Leadership as a special form of managerial power and a special
type of management relations. The leader in comparison with the manager of the hotel enterprise.
Approaches to determining the factors of effective leadership: personal, behavioral, system-
situational. Traditional concepts of leadership qualities. Behavioral approach to leadership. The
concept of leadership style. System-situational approach to effective management (leadership). An
integrative approach as a solution to the problem of effective leadership. The concept of conflict.

Topic 4. Innovative hotel management. The effectiveness of management in the hospitality
industry.

Project management. Modern trends in the application of project management methods in hotels.
Quality management in the hotel industry. various aspects of quality. Ensuring the quality of services
and methods of its control. Quality management programs. All-encompassing quality is the way to
the highest efficiency and effectiveness of hotels. Innovation management as a component of
strategic hotel management. Innovation management as a philosophy, method and style of modern
management. Place, goals and main features of innovative management in the hotel industry. Basic
concepts of innovation management. Innovations (innovations). Innovation process. Innovation
project. Innovative activity. Innovation policy. Innovation potential. Innovation infrastructure.
Tourist organization of innovative type. Reproduction of conditions conducive to innovation.



Innovative management methodology. Innovative organizational culture. Innovative mechanisms of
stimulation and motivation. Innovative structure of intra-organizational relations. Overcoming
resistance to innovation. Reasons for resistance to innovation. Hotel change management. The
effectiveness of hotel management. Economic efficiency: frequency of trips, intensity of travel,
measurement of economic efficiency, determination of the costs associated with tourism.Social
efficiency of hotel management: the formation of an effective organizational structure, the
effectiveness of management decisions, the effectiveness of personnel management. Possibilities of
adapting foreign management experience into the practice of Russian hotel business.

4. MaTtepuaJjibl TeKylIero KOHTPOJISAA yCIIeBA€MOCTH 00yYAKO M XCS
4.1. B xoae peanuzauuu qucuuiuiaiabl 51.B./[B.01.02 «Kopnopamuenwtii meneorcmenm 6 cghepe
zocmenpuumcmea | Corporate management in the hospitality industry» ucmoab3yiores
cjleylolIue MeToAbl TEeKYIEero KOHTPOJISl YCIeBaeMOCTH 00yYaloInXCs:

Tema u/uam pasuen MeToabl TEKyLIEro KOHTPOJIS
ycnneBaeMoCcTu
Topic 1. The content and development of the theory and
practice of hotel management. Internal and external YCTHBIH ompoc, pedepat (ToKIa
environment of the hotel enterprise. Communication WJIK 3CCe)

system and management solutions at hotel enterprises

Topic 2. The content and composition of the functions of

. . CJIOBas urpa, pepepar (A0oKjaaa nin
hotel management. Managing a person and a group in a a pa, pedepar (1 A

hotel enterprise. scce)

Topic 3. Managerial power and leadership in a hotel

enterprise. Managing conflict and stress in hotel YCTHBIN O1poc, pedepat (IoKIan
management. Organizational culture of hospitality WK 5CCe)
enterprises. Personnel management of hotel enterprises.

Topic 4. Innovative hotel management. Management YCTHBIH orpoc, pedepaT (ToKmaz
effectiveness in the hospitality industry WJIK 3cCe)

B cnyuae peanuzayuu oucyunaunwt 6 JJOT popmam 3a0anuti adanmupogan 0s niamgopmol
Moodle.

4.2. TunoBble MATEPHAJIBI TEKYIIET0 KOHTPOJIS YCIEBAEMOCTH 00y4ar0UXCS
1. Hznoncume meopemuueckue o0cHo8bl no OaHHOU meme (Oaiime onpeoeneHus,

nepeyucaume u Hazoeume) u 000cCHyume (ap2ymenmupyiime u npooeMoHcmpupyiime)
c60e omHouleHue K OaHHOI meme (Ha KOHKPemHoM npumepe).

2. Cobepume ungopmayuio no npeonoHceHHol meme, OUeHUme U cucmemamusupyime ee,
noopaszoenume Ha noomemol, codepume ceedeHus 0711 nPe3eHmMayuu, eblopas 2i1aeHoe u
omcene emopocmenennoe, evigeoume na caauowvt (10 — 15 cnaitoos), coenaitme 6616000,
YKax)cume ucnoib306aHHble UCMOYHUKU UHpOpMayuu.

TunoBble OLleHOYHbIE MaTEPHUAJbI 110 Teme 1:
Bonpocsl 1151 00cy:RI1eHUs:
1. Management as a special type of social management. Concept, essence and goals of management.



2. Features of hotel management. Basic concepts of modern hotel management.

3. Legal and regulatory documents governing hotel management.

4. The evolution of foreign management thought and practice in the 19th-20th centuries.
5. Main schools and concepts of management:

- school of scientific management;

- classical administrative school,

- School of "human relations™ and behavioral sciences;

- school of quantitative approach;

- integrative concepts.

6. The evolution of the management of hotel enterprises. Formation and development of hotel
management in Russia.

TemaTtuka pedeparoB, 10KJIAT0B, ICCE C ITeMEHTAMH MPe3eHTALMHU:

1. Structure and forms of management of a hotel enterprise.

2.Goals, structure, tasks, technology as variable factors of the hotel's internal environment.

3. The human variable of the hotel enterprise and its main aspects. The concept of organizational
culture.

4. The value of the external environment for the functioning and success of the hotel. Characteristics
of the external environment.

5. The main environmental factors of the general and direct impact on the service sector.

6. Sociofactors and ethics in management relations.

7. Communication as a system of connecting processes in management.

8. The process of communication in hotel enterprises, its elements and stages.

9. Problems of efficiency of the formal system organizational communication in the hotel.

Tunosbie OCHOYHbIC MATECPHAJbI 110 TEME 2:

JeJsioBas urpa

1. The nature, essence and composition of the functions of hotel management.

2. Coordination as a central function of hotel management.

3. General functions of hotel management as stages of the management cycle.

4. Planning as the initial general function of the management cycle, its modern features and
properties.

5. Strategic planning in hotel enterprises, its stages. The procedure for conducting strategic market
analysis.

6. Management of the implementation of the strategic plan: current planning and control. Strategies
used in the hotel business.

7. Organization as a general function of hotel management.

8. Effective organization of the manager's work as a necessary condition for the successful operation
of the hotel.

9. Effective delegation as a management art of a manager.

10. Structural design of organizational relations. Factors that determine the features of the
organizational structure of hotel enterprises.

11. Principles of organization and features of the organizational structures of hotel management.



12. Design and rationalization of organizational structures of hotel enterprises. Organization of the
main departments of the hotel.

Tematuka pedeparoB, 10KJIAT0B, ICCE C ITeMEHTAMH MPe3eHTALMHU:

1. Interaction of employees of a hotel enterprise: business and personal aspects.

2. Formal and informal groups: main characteristics and mechanism of formation.

3. Improving the efficiency of the functioning of formal groups in a hotel enterprise.

4. Features of informal groups and opportunities to use their positive potential.

5.Management communication: essence, laws. Techniques and principles of personal influence of the
leader on team members

TunoBble OLlEeHOYHbIE MATEPHAJIBI 110 TeMe 3:

Bomnpocs! 115 onpoca:

1. Power in the management of a hotel enterprise: influence, strength, authority. Official and personal
power.

2. The system of administrative power: foundations, sources, means. Styles of management and
leadership.

3. Leadership as a special form of managerial power and a special type of hotel management
relationship.

4. "Personal and behavioral approaches to the problem of effective leadership.

TemaTuka pedeparosB, TOKJIAT0B, ICCE C IJTeMEHTAMH NMPE3CHTAUN

1. The concept and nature of the conflict. Conflict situation in the hotel enterprise.

2. Managing a conflict situation. Internal and external conflicts in the hotel enterprise.

3. Nature and causes of stress. Methods of prevention and management of stress in the hotel
enterprise.

4. Organizational culture in the theory and practice of functioning of hotel enterprises.

5. Organizational culture as a tool for managing organizational behavior. 6. National in the
organizational culture of hotel enterprises.

Tunosbie OCHOYHbIC MAaTECPHAJbI 10 TEME 4:

Bonpocsr a5 onpoca:

1. Service quality as an object of management. Service standardization.

2. Quality management in hotel enterprises.

3. Principles of quality management in hotel enterprises.

4. Innovation management as a component of strategic planning of hotel enterprises.

TemaTuka pedeparos, J0KJIAA0B, IcCe € ITEMEHTAMH MPE3CHTALMU:

1. Hotel enterprise of innovative type. New forms of hotel management.

2. Overcoming resistance to innovation. Hotel change management.

3. The concept of management effectiveness in the hospitality industry.

4. Methods for evaluating the effectiveness of hotel management.

5. Self-management. Economic and social efficiency of management in the hospitality industry.



5. OneHo4YHbIEe MaTEePHUAJIBI IS IPOMEKYTOYHOM aTTeCTAllUU

5.1. 3ayeT ¢ OlEHKOW MPOBOAMTCHA € MPUMEHEHHUEM CJIETYIOIINX METOI0B (CpeaCcTB): B paMKax

caavym 3a4cTa C OHeHKOﬁ npeaycMaTpuBacTCs YCTHBIﬁ OTBET CTYACHTOM II10 omiieTaM.

B cnyuae nposedenuss npomesxcymounou ammecmayuu 6 OUCMAHYUOHHOM  pedcume
ucnonvzyemcs nramgpopma Moodle u Teams.

5.2.

OIIeHO‘lHI)Ie MaTepUuaJibl HpOMe)KyTOqHOﬁ aTreCTallumn

Kommnonenr
KOMIIeTeHIIUH

IIpomexyTOYHBIN/KII0YEBOM
HHIMKATOP OLlCHUBAHMA

Kpurepuii oueHnBanus

ITKc-5.1 Cnocoben
JICMOHCTPHPOBATh  HABBIKH
MpOBEJCHUS  aHauu3a U
OIICHKM CWJIBHBIX M CJa0bIX
CTOPOH YIPaBICHUECKUX
pereHmi o BEIOOpY
KOHIICTIINN, pa3paboTke |
peanu3zanuu CTpaTeruu
pa3BUTHS MPEANPUATUI
cheppl TrocTenpUUMCTBA U
0O0IIECTBEHHOTO

OcymiecTBiIsIeT BBIOOP METOAOB
OILIEHKH 3¢ pexToB u
3¢ (HeKTUBHOCTH YIPaBICHIECKUX
pelieHnld 10  CTPaTern4ecKuM
HanpaBJICHUSIM JESITeNbHOCTH
MIPEAMPUATHN chepnl
TOCTETPUUMCTBA "
OOIIIECTBEHHOTO MUTAHUS

CdopmupoBaHbl 3HAHUS METOIOB MPUHITHS
CTpPaTerMYECKUX M TAKTUYCCKUX PEUICHUN B
TOCTUHUYHOW JIESTEHOCTH, TO3BOJISIONINE
co37aBarh WHTErpUpPOBaHHBIC
MpEeANPUHUMATEIBCKUE CTPYKTYPHI; METO/IOB
MIPUHATHS CTPATETUYECKUX W TaKTHYECKUX
pelICeHU B TOCTUHUYHOM NESATEIBbHOCTH MPHU
OIICHKE U yNPaBJICHUU PUCKAMHU.

IIKc-7.1
000CHOBBIBATH
MapKETHHTOBYIO KOHIICTIITHIO
MPeIpUITHS cepsl
TOCTEIPUUMCTBA u
OOIIECTBEHHOI'O0 IIMUTaHUS C
HCII0JIb30BaHHEM
COBpPEMEHHBIX
WH(POPMAITMOHHO-
KOMMYHHKATHBHBIX
TEXHOJIOTUI

Crocoben

OcymecTBnser BBIOOD u
000CHOBaHUE nepen
COOCTBCHHMKAaMH Ow3Heca BHIA
MAapKCTUHI'OBLIX I/IHHOBaHI/Iﬁ JJISA
BHEAPECHUS Ha  IPEAIPUATUAX
cheps TOCTENPUUMCTBA u
OOIIECTBEHHOTO MTUTAHHUSI

B monHoii Mepe BiazeeT pa3paboTkamMu U
BHCAPCHUCM MHHOBAIIMOHHBIX TEXHOJOTHH B
JESITeIbHOCTh TOCTUHMLl M APYIHX CPEICTB
pa3MelleHns;  BJIaJeeT  COBPEMEHHBIMU
TEXHOJIOTUSIMU (dhopmupoBaHUSI "
MPOABMXEHUS TOCTUHUYIHOTO MPOAYKTA.
OTnu4HO BJIaAEeT OCHOBHBIMH METOJaMHU
HaJIa’)KMBaHWd KOMMYHHKAIIMM B HMHTEpPCCAX
(dopMHupOBaHUS u MIPOABHKECHUS
TOCTHHUYHOTO MPOIYKTA.

Ha BbicOkOM ypoBHE BIaJieeT HaBbIKAMHU
pacdyera M TPAKTHUYECKOTO HCIOIb30BAHUS
COLIMAJIEHO-?KOHOMHUYECKHX,
IMPOU3BOJCTBECHHLIX )41 TEXHOJIOI'MYECKUX
IoKa3aTelled  JeATENbHOCTU IPEANPUATUN
WHIYCTPUU TOCTEIPUUMCTBA Il H3y4YEeHUs
BO3MOXHOCTEH CO3IaHusl.

TunoBble OLlEHOYHbIE MATEPUAJIbI IPOMEXKYTOYHOM aTTeCTAllUU
IlepeyeHb BONPOCOB K 3a4€Ty € OLEHKOM

H3noosrcume meopemuviecKkue O0CHO6bl

no oOaunnoii meme (Oaiime onpeoenenus,

nepeuucaume u Hazoeume) u 000CHylime (apzymenHmupyiime u npoOeMOHCmMpuUpyiime) ceoe

omuouwienue K 0annoii meme (Ha KOHKpemHom npumepe)
1. The subject and essence of corporate governance in hotels.
2. Prerequisites for the development of the theory of corporate governance in the hospitality

industry.

3. Basic postulates of the theory of corporate governance.
4. The concept of "corporation™, its content and features.
5. Formation and development of corporations in Russia in the field of hospitality.




6. The functioning of corporations in the field of hospitality.

7. Participants of corporate relations in the field of hospitality.

8. Anglo-American model of corporate governance.

9. Continental (German) model of corporate governance.

10. Japanese model of corporate governance.

11. Entrepreneurial model of corporate governance in countries with economies in transition.

12. Factors of formation of the Russian version of corporate governance.

13. The current state of development of corporate governance in Russia in the field of
hospitality.

14. Trends in the development of corporate governance in Russia in the field of hospitality.

15. The concept and content of corporation.

16. Organizational forms of the corporate business model in the hospitality industry.

17. Transnational corporations.

18. Russia and TNK.

19. World market of foreign investment in hospitality.

20. Methods of corporate management in the field of hospitality.

21. Reengineering: general concept and content.

22. Basic principles of reengineering.

23.Reengineering in Russia.

24. Corporation from the organizational and economic point of view.

25. Features of corporate entrepreneurship in the hospitality industry.

26. Goals and objectives of financial management in corporations.

27. Investment and dividend policy of corporations.

28. Basic approaches to the classification of corporate strategies.

29. General characteristics of corporate strategies.

30. Features of diversification strategies.

31. Corporate strategies for mergers and acquisitions.

32. Balanced scorecard as a tool for implementing the corporation’s strategy.

IIkana oueHNBaHHUA

OneHka pe3ynbTaToB MNPOM3BOAUTCA  Ha OcCHOBe [loojkeHHMs O TEKyleM KOHTpPOJE
yCIIEBaEMOCTH OOYYaroIUXCsl U MPOMEXYTOYHOM aTTecTalli O0erarouxcst Io oO0pa3oBaTelbHbIM
rporpaMMaM  CpeHET0 MPO(PECCHOHAIIBHOTO U BBICIIEro oOpa3oBaHus B  (eaepalbHOM
rOCyJapCTBEHHOM  OIOJDKETHOM|  00pa30BaTEIbHOM  yUPEXKJICHUM  BBICHIETO  00pa3oBaHUSA
«Poccuiickas akageMuu HapOJHOI0 XO34HCTBA M TOCYJapCTBEHHOM ciayxObl npu [lpesunnenre
Poccuiickoit ®enepanun», yreepxaeHHoro Ilpukazom Pextopa PAHXul'C npu Ilpesunente PO
ot 30.01.2018 r. Ne 02-66 (m.10 pa3mena 3 (mepBsiif a63am) u m.11), a Takke Pemenuss Yuenoro
coBera CeBepo-3ananHoro uHcruryra ynpasieHuss PAHXul'C npu Ilpesunente PO ot 19.06.2018,
npotokos Ne 11.

O1neHKH 32YTEHO «OTJIHYHO» 3aCIyKUBAET OTBET, COACPIKAIINN:

- INIyOOKO€ CUCTEMHOE 3HAaHUE BCEro MPOrpaMMHOI0 MaTepuasa U CTPYKTYpPbl AUCHUIIIIUHEIL, a
TaK)X€ OCHOBHOTO COZIEpaHUs JIEKIIMOHHOTO Kypca;

- OTYETJIMBOE M CBOOOJHOE BIAJCHHE KOHUENTYAIbHO-MOHATHUMHBIM ammnapaTtoM |
TEPMHUHOJIOTUEN COOTBETCTBYIOIIEH TAHHON AUCIUIUINHBI,



- YMEHHME BBIIOJHAT IPEyCMOTPEHHBIEC IPOrPAMMON 3aJaHUS;

- JOTMYECKH KOPPEKTHOE M YOeIUTEIbHOE H3JI0KEHHE OTBETA.

O1neHKH 32YTEHO «XOPOIIO» 3aCIyXUBAET OTBET, COACPKAILINMN:

- 3HaHME Y3JIOBBIX ITPOOJIEM IIPOrPaMMbl U OCHOBHOTI'O COJIEPKaHUs JIEKIIMOHHOTO Kypca;

- YMEHHE I0JIb30BaThCs KOHILENTYaJIbHO-TIOHSATUIMHBIM alIapaToM;

- YMEHHE BBIIOJHAT IPEyCMOTPEHHBIE IPOrPaMMON 3aJaHus;

- B LIEJIOM JIOTUYECKH KOPPEKTHOE, HO HE BCErJa TOYHOE U apryMEHTUPOBAHHOE M3JI0KCHHE
OTBeTA.

OneHKH 32YTEHO «yJA0BJIETBOPUTEIbHO» 3aCIyKUBAET OTBET, COACPKAILIAMN:

- (hparMeHTapHbIe, TOBEPXHOCTHBIEC 3HAHUS BAKHEHUIIINX Pa3JIeIOB MPOTPAMMBI U CO/ICPIKaHUS
JIEKIIMOHHOI'O Kypca;

- 3aTPYyIHEHUS C UCIOJIb30BAaHUEM HAYYHO-TIOHSITUWHOTIO annapaTa U TEpPMUHOJIOTUN y4eOHOMI
JVCLIUATIIINHBI;

- YaCTUYHBIE 3aTPYJHEHUS C BBIIOJHEHUEM MPESYCMOTPEHHBIX IIPOIPaMMOM 3a1aHU;

- CTPEMJIEHUE JIOTUYECKH OIPENEICHHO U MIOCIIEI0BATEIBHO U3JI0KUTh OTBET.

Onenka «He 324TEHO0» CTaBUTCS IIPU:

- He3HAHUU JTMOO0 OTPHIBOUHOM HPEJCTABICHUN Y4eOHO-IIPOrpaMMHOI0 MaTepUana;

- HEYMEHHH BBIIIOJIHATH IIPEYCMOTPEHHBIE IPOrPAMMOMN 3aJaHUs.

6. MeToau4eckne MaTepraJibl 10 OCBOCHUIO JUCHHMIIIUHBI

CryneHT Jonyckaercss K 3a4eTy 10 AUCLUUIUIMHE B CIy4ae BBINOJIHEHUS UM BCEX 3aJlaHUi u
MEpPONPUATHH, IPEAYCMOTPEHHBIX IPOrPAMMON JAUCIUIIIUHBI.

3ayeT ¢ OLUEHKOW NPOBOJUTCS B IEPUOJ CECCUU B COOTBETCTBHU C TEKYIIUM TIpauKoM
y4eOHOro mpoliecca, YTBEP)KICHHBIM B COOTBETCTBMM C ycTaHOBIeHHbBIM B C3UY mopsakom.
[IpoaomKUTENBPHOCTD 3aueTa C OLEHKOM Ul KaKJOro CTYJEHTa HE MOXET IMPEBBILIATh YEThIpEX
aKaJIeMHYECKHMX 4acoB. 3a4eT C OLICHKOW He MO)KeT HauumHaThes paHee 9.00 yacoB U 3aKaHUMBATHCS
no3aHee 21.00 yaca. Bpemst Ha MOATOTOBKY OTBETOB 110 OUJIETY KaXA0My 00ydaroniemMmycs OTBOJIUTCS
45 munyt. [lpu siBke Ha 3aueT C OLIEHKOW O0OydaroIMics JOKEH MUMETh MpH cebe 3a4eTHYIo
KHIKKY. Bo Bpems 3adera ¢ oOmneHkod  oOydaromuecss MO pEIIeHHIO MpPernojaBaTenss MOTryT
M0JIb30BaThCsl y4eOHOM MpOrpaMMOi TUCIUIUIMHBL U CIIPAaBOYHOM JIUTEpaTypoil.

ITpu mpoBeneHuN 3a4era HE JOIYCKAETCS HAJMYME y MarucTpaHTa MOCTOPOHHUX MPEIMETOB
U TEXHUYECKHX YCTPOWCTB, CIIOCOOHBIX 3aTPYJHMUTH (CIeaTh HEBO3MOXHON) OOBEKTUBHYIO OLICHKY
PE3YIBTATOB aTTCCTAllMU, B TOM YHCJIC B 4aCTU CAMOCTOATCIBHOCTU BBLINIOJIHCHUA 3aJaHUA (OTBeTa
Ha BOIIpOC) 3adera. MaructpaHThl, Hapyllarolike NpaBuiia MOBEACHUs MPU MPOBEACHUM 3ayeTa H,
MOTYT OBITH HE3aMCAJIUTCIIBHO YAAJICHBI W3 ayAUTOPUHU, MPEACTABJIICHBI K HA3HAYCHHUIO MCP
TUCHUIUIMHApPHOTO B3bickaHus. C paspenieHusi HK3aMeHaTopa JIOMYCKAeTCs HCIOIb30BaHHUE
MarucTpaHTaMU CIPABOYHUKOB, TAOJIHII U APYTUX MOCOOHIA.

B cnyuae mnpoBeaeHMs 3adera, MNPENONABATENI0 IPEJOCTABIAETCS IPaBO 3aJaBaTh
MarucTpaHTaM JOMOJHHUTEIbHBIE BOIPOCH B paMKax pabodeil yueOHOM MmporpamMMbl TUCIMITIIMHEI B
o0beMe, He mpeBblaroIeM o0beMbl Owmierta. IIpu cmaye 3auera, MarucTpaHT, MCHBITHIBAIOILIMMA
3aTpyAHEHUA IIPU IOATOTOBKE K OTBETY IIO BOIIPOCY, MMEET IPABO IIONYYUTH Yy IIPENONaBaTelsd
BTOPOM BONPOC € COOTBETCTBYIOIIMM MPOJJICHMEM BpPEMEHM Ha mNoArotoBky. Ilpm stom
OKOHYATeJIbHAs OLEHKA CHUXKAETCsl Ha ouH Oay1. BeiOop TpeTbero Bomnpoca He JOIycKaeTcsl.

Onenka 3a 3a4eT MPOCTaBISETCS B SK3aMEHAIIMOHHOM BEIOMOCTH U 3aU€THBIX KHMKKAX
MarvucTpaHTOB, IPU 3TOM OLIEHKU «HE3a4eT» B 3aYETHYIO KHI)KKY MarCTPaHTOB HE MPOCTABIISIIOTCA.



O6yuenne mo auctumumae bl1.B.JIB.01.02 «KopnopatuBHblii MeHEHKMEHT B cdepe
rocrenpurmMctBa/ Corporate management in the hospitality industry» npeamonaraer usyuenue Kypca
Ha ayJUTOPHBIX 3aHATHSAX (JEKUMHM U TPAKTUYECKUE 3aHATHUSA) U CAMOCTOATEIbHOW pabOThI
CTYJICHTOB, BKJIIOYasl MOJATOTOBKY K 3a4€ty. lIpaktuyeckue 3anstus aucuuruimabl b1.B.JIB.01.02
«KopropatusHbeiii MeHeKMEHT B cdepe rocrenpuumctsa/ Corporate management in the hospitality
industry» mpearnosararoT UX MPOBEACHUE B PA3IMYHBIX (HOPMaxX C IENbI0 BBISBICHUS MOTYUYCHHBIX
3HAHUM, YMEHHUI, HABBIKOB U KOMIIECTEHIIHM.

Iloozomoexa k nexuyuu
C uenbto obecniedyeHus yCreurHoro 00y4eHust CTyAeHT JOHKEH TOTOBUTHCS K JIGKIIUH,
MIOCKOJIbKY OHa SIBJISIeTCS] BaKHEHIIe opMoii opraHu3anuu y4eOHOTO npoliecca, HOCKOIbKY:
— 3HAKOMMUT C HOBBIM Y4€OHBIM MaTepHaIIOM;
— pa3bsCHsET yueOHbIE DJIEMEHTHI, TPYAHbIC JIJIs1 TOHUMAaHUS;
— CcHCTeMaTU3UpyeT Y4eOHBIN MaTepua;
— OpHUEHTHPYET B yueOHOM Ipoliecce.
Iloozomoexa K neKyuu 3aKnI0Uaemcs 6 cnedyruiem:
— BHUMATeJIbHO IPOYUTANTE MaTepUal MPEeAbIAYIIEH JEKIUH;
— y3HaiiTe TeMy NpeACTOSIIeH JeKIUH (110 TEeMAaTUYECKOMY IUIaHy, 10 HHPOPMAIIHH JIEKTOPa);
03HAKOMBTECH C YUYEOHBIM MAaTEPHAJIOM 10 YIYEOHUKY U y4eOHBIM TOCOOUSM;
nocrapanTech ySICHUTh MECTO U3y4aeMOl TeMbI B CBOEH TPO(eCCHOHATBHOM IMOATOTOBKE;
3aMUIIUTE BO3MOXHBIE BOIPOCHI, KOTOPBIE BbI 3a/1aJJUTE JIEKTOPY Ha JIEKIUH.
Iloozomoexa kK npaKkmuueckum 3aHamusam:
— BHUMATeJIbHO MPOUYUTANTE MaTepuan JIEKIUI OTHOCSIIMXCA K JaHHOMY CEMHHApPCKOMY
3aHSTHIO, 03HAKOMBTECH C YUEOHBIM MAaTEPUAJIOM IO YYEOHUKY M YUEOHBIM TOCOOUSIM;
— BBIIHUILINATE OCHOBHBIE TEPMUHBI;
— OTBETbTE HA KOHTPOJIBHBIE BOIPOCHI IO CEMHHAPCKUM 3aHATUSM, TOTOBBTECH JaTh

Pa3BEpPHYTHIN OTBET HA KaXbIi U3 BOIIPOCOB;

— YSCHUTE, KaKue y4eOHbIE JIEMEHThl OCTAJIUCH JUIsl BAC HESICHBIMU M IIOCTapaiTech NOMyYUTh

Ha HUX OTBET 3apaHee (10 CEMMHApPCKOIO 3aHATHSA) BO BpeMs TEKYIIMX KOHCYJbTaIUi

IIpenoaaBaTes;

— TOTOBUTBHCS MOXHO WHAVBHUAYAJIBHO, IapaMH WM B COCTAaBE€ MaJIOM TPYIIIbI, MOCIECIHUE

ABIAIOTCS () PEeKTUBHBIMU (hopMaMU pabOTHI.

Iloozomoexa k onpocy nipeicTaBisieT cOOOW MPOEKTUPOBAHUE CTYAEHTOM OOCYXKIECHMS B IpYIIIE B
¢dopMme auckyccuu. B 3TUX 1engx CTyAeHTY HE0OX0AUMO:

— CaMOCTOSITEILHO BBIOPATh TeMy (IIpo0IemMy) UTsl IPOBEICHUS OIPOCa;

— pa3zpaboTaTh BONPOCH, MpoAyMaTh MpPoOJEMHBIE CHUTyallud (C  HCIOJb30BaHHEM

MEePUOINYECKON, HAYYHOH JINTEPaTyphl, a TAK)KE HHTEPHET-CANTOB);

— pa3paloTaTh IUIAaH-KOHCIEKT OOCYXKJIEHHS C yKa3aHHEM BpPEMEHHU OOCYXJECHHUS, BOIPOCOB,

BapHaHTOB OTBETOB.

BriObpanHnas cryneHToMm Tema (mpoOiema) J0oJKHA ObITh aKkTyajbHAa Ha COBPEMEHHOM JTare
pa3BUTHSA, JOHKEH OBITH MPEJCTAaBIEH MOJPOOHBIN MIaH-KOHCIIEKT, B KOTOPOM OTpPa)K€HbI BOMPOCHI
JUI JTUCKYCCHM, BpPEMEHHOM perjaMeHT OOCYXAEHMs, TaHbl BO3MOXKHBIE BapHaHThl OTBETOB,

WCIIOJIB30BaHbI IPUMEPHI U3 HAYKU U ITPAKTHUKH.



MeToanuyeckue yKa3aHus 10 OPraHU3alUuN CaMOCTOSITEIbHOI padoThl

VYcnemHoe OCBOGHHE UCHUIUIMHBI — MpEANojaraeT akTUBHOE, TBOPUECKOE Yy4yacTHe
oOyuaroluxcs Bo Bcex (popmax yuyeOHbIX 3aHITHH, ONpeAeIEeHHBIX JJIsl JAHHOM TUCIUIUIMHBIL.

CamocrosTenbHas paboTa 00y4aromuxcs MperoiaraeT u3y4yeHue B COOTBETCTBUU C JaHHBIMU
METOJIMYECKUMHU PEKOMEHIAIMSIMHI Y4eOHOM M HaydyHOUM JUTEpaTypbl, HOPMATUBHBIX JOKYMEHTOB,
JAHHBIX HAy4YHBIX HCCJIEIOBaHUI, MaTepUalioB HHTEPHET-UCTOYHUKOB, a TAaKXe  BBIIOJHEHUE
MPAKTUYECKUX 3a/laHui, MOATOTOBKY IOKIAnoB U pedepara, MOATOTOBKY K TECTUPOBAHUIO H
KOHTPOJIBHON paboTe, K OMpocaM Ha 3aHATUAX U K 3a4eTy. PekoMeHnaluu no Hay4dHo# JuTeparype,
MH(OPMALIMOHHBIM UCTOYHUKAM U y4eOHO-METOJUUYECKOMY 00ECIIEUEHUIO0 CAMOCTOSTEIbHON PabOThI
conepxatcs B paszaene / ganHou PTIJI.

Y4eOHO-MeTOANYECKOE O0ecTedyeHHe CAMOCTOSATeIbHOI padoThl

1. JIxkym T.A. CoBpemeHHble (OpMBI OOCIYKHMBaHHS B pPECTOpaHHOM Owu3Hece: YdeOHOe
nocobue/T.A. lxxym, I'.M.3aiiko, M.: Maructp, HUL[ UHOPA-M, 2015. - 528 c.: Pexum
nocryma: http://znanium.com/bookread2.php?book=504888

2. Jxym T.A., lenucoBa H.WM. Opranuszanusi roCTHHUYHOTO X03siiicTBa: Yueb. mocodue. M.:
Maructp: UTHOPA-M, 2011. - 400 c. DnekTpoHHO-OMOIMOTEYHAsI cUcTeMa ‘‘znanium.com”
http://znanium.com/bookread.php?book=222931

3. HmutpueBa H.B. ['octuHnuHbIl MeHemkMeHT: YuebHoe nocodue / H.B. JImutpuena, H.A.
JaiiieBa, C.B. Ornesa, P.H. Ymakos. - M.: Ansdpa-M: HUL] UHD®PA-M, 2015. - 352 c.:
Pexxum noctyna: http://znanium.com/bookread2.php?book=473497 2

4. Memnuk, C. 'octuHn4HBIN OM3HEC [DIEKTPOHHBIN pecypc] : YueOHUK Ui CTYACHTOB BY30B,
oOyuaromuxcs no crenuanbHocTsM cepprca (230000) / C. Mennuk, X. Marpam; nep. ¢ aHri.
A. B. [1aBnos. M. : KOHUTU-AAHA, 2012. - 239 c. - (Cepust «3apyOexHblii y4eOHUKY). -
ISBN 0 7506 4115 0 (anrm.), ISBN 5-238-00792-2 (pycck.)
http://www.znanium.com/bookread.php?book=390761

5. Ckobkun C.C. ITlpakTuka cepBHca B HMHIYCTPUU TOCTENPHUHMCTBA U Typu3Mma: YueOHOE
nocodue / C.C. Ckobkus. M.: Maructp: HULl UHOPA-M, 2014. - 496 c. Pexum nocryna:
http://znanium.com/bookread.php?book=468869

MeToanyecKkue PEKOMEHAAIUH 10 MOATOTOBKE K OIIPOCY

YcTHBIN OIpoC HABJIACTCA OAHHUM U3 OCHOBHBIX CII0CO00B IIPOBEPKU YCBOCHUA 3HAHUM
O6y‘{aIOH_II/IMI/IC$I. PaSBepHYTHﬁ OTBCT CTYACHTA HOJDKCH IPCEACTABJIATH co0oif CBA3HOC, JIOTHYCCKH
IIOCICI0BATCIBHOC COO6H.I€HI/IC Ha OIPpCACIICHHYIO TEMY, IIOKa3blBATbL €ro YMCHUC TPUMCHATH
OIIPCACIICHUS, TIpaBUJIa B KOHKPCTHBIX ClIydadx. OcHOBHBIE KPpUTCpUHU OLCHKH YCTHOI'O OTBCTA:
MpaBUIILHOCTL OTBETA IO COACPIKAHUIO; IMOJIHOTA U FJ'IY6I/IH8. OTBCTA, JIOTUKA HU3JIOKCHUSA MAaTCpUajia
(yLII/ITBIBaCTCSI YMCHHUE CTPOUTH HCHOCTHBIﬁ, IMOCJIEI0BATEIbLHBIN paccka3, rpaMOTHO IIOJb30BATbHCA
CIIeLMaJIbHOM TepMHHOHOFHCﬁ); HCITOJIb30BAHUC NOIMOJHUTCIIBHOT'O MaTepuaja.

IloaroroBka o6yqa10m1/1xc;1 K OIIpOoCy mnpeanojaract U3y4eHUC B COOTBCTCTBUU TEMaTHUKOM
JAHUCITUITIINHBI OCHOBHOM/ JOMOJIHUTEIIFHOM JIUTCPATYpPbl, HOPMATHUBHBLIX JOKYMCHTOB, HWHTCPHCT-
HCTOYHHKOB.

MeToanyecKue PEKOMEHAAIUHA 110 MOJATOTOBKE T0KJIaaa


http://znanium.com/bookread.php?book=468869

Hoxnan — 310 oduIMaIbHOE COOOIIEeHHEe, TOCBSIICHHOE 3aJlaHHONW TeMe, KOTOpO€ MOXKET
coJiepKaTh ONMHUCAHWUE COCTOSIHUS JIe]d B KaKoW-mnOo cdepe NeATenTbHOCTH WM CUTYaIlMH; B3TJISAT
aBTOpa Ha CHUTYaIlMIO WU MPOOJIeMy, aHaIu3 W BO3MOXKHBIC MYTH pemieHus mpodsiemsbl. Jlokan
JOJDKEH OBITh TPENCTaBlIeH B MUCBMEHHOW (opMe NPErnoJaBaTellio W HM3J0KEH YCTHO BO BpeMs
3aHsaTUsA. CTpyKTypa JOKJIa1a BKIIOYAET:

1. BBenenue:
—yKa3bIBa€TCs TEMa M I1eJIb JJOKJIa/a;
—0003HavaeTcss MPOOJIEMHOE TM0Jie W BBOJATCS OCHOBHBIE TEPMHHBI JOKJIada, a TakkKe
TEMaTHYECKHE pa3Ieiibl COJCPIKaHMS JOKIIA/Ia;
—HaMEUaloTCsS METOJIbl PEIICHUs MPEICTABICHHON B JOKJaJe MPOOJIEMbl W IpEAroJaracMbie
pe3yIbTaThI.

2. OCHOBHOE coJiepKaHUE JIOKJIa1A:
— TIOCJICIOBATEIHFHO PACKPBIBAIOTCS TEMAaTHUYECKUE Pa3Ieibl JOKIaa.

3. 3akiIroueHue:
— TMPUBOASTCS OCHOBHBIE PE3yNbTaThl M CYXKIEHHUS aBTOpa IO IMOBOAY IMyTeH BO3MOXKHOTO
pelIeHUs PacCCMOTPEHHOI MPoOIeMbl, KOTOPBIE MOTYT OBITH OOPMIICHBI B BII€ PEKOMEHIAITHI.

Texct mokiaza JOMKEH OBITH IMOCTPOSEH B COOTBETCTBUHM C PEIVIAMEHTOM IPEICTOSIIETO
BBICTYIUICHHUS: HE OOJIee 1eCATH MUHYT.

MeToanueckue peKOMEHAAUN 10 MOATOTOBKE pedepara

Pedepar — 31O camocTosATeNnbHOE, cojlepXKaTeabHOe HCCIe0BaHUE IO BHIOpaHHOHN TeMe.
ITonroroBka pedepara npegycmaTpuBaer:

- U3y4YeHHE JMTEpaTyphl, CIPABOYHBIX U HAYYHBIX MCTOUYHUKOB (BKIIOYas 3apyOekHbIE) IO
TeMe  HUCCIeI0BaHMS;

- CAaMOCTOSTEJIbHBIN aHAIN3 OCHOBHBIX KOHIIETILUH 110 H3y4aeMol mpobieme;

- YTOUHEHHE OCHOBHBIX MOHATUN M HAYYHBIX MOJIOKEHUH;

- PE3IOMHUPOBAHME MTOIYYEHHBIX BHIBOJIOB.

CrpykTypa pedepaTa JODKHA CIIOCOOCTBOBATh PACKPHITHIO M30PAHHOM TEMBbI U €€ COCTaBHBIX
JJIEMEHTOB:

- BO BBEJICHUH JJOJDKHO OBITh YKa3aHO: aKTyaJIbHOCTh BBIOPAHHOM TE€MBI, €€ 3HAYUMOCTb, LIEJIN U
3aJauu, OOBEKT M NpEeAMET HCCIIEAOBaHUS, METO/bl JAOCTHKEHMs TMOCTAaBIEHHBIX IIeJed M 3aaad,
0030p Oubnmorpaduu mo Teme paboThI;

- OCHOBHasl YacTh pabOTHI JOJKHA CO/IEPKaTh HE MEHEe JIBYX IJ1aB, pa30UThIX Ha maparpagsl.

Jlenenue mnaparpa¢oB Ha nofmnaparpadsl HerenecooOpasHo. HasBanus mnaparpadoB He
JIOJDKHBI TIOBTOPSATH Ha3BaHue TeMbl pedepara. B koHue kaxkaoro maparpada M Kakaoil IJaBbl
nenaercs HeOONbIION BBIBOJA. Bce wacTh AOMKHBI OBITH H3JIOXKEHBI B CTPOTOHM JIOTHMUECKOM
MIOCJIE0BATEIBHOCTH U B3aUMOCBSI3H.

Tekct nenecoobpazHO MIUIIOCTPUPOBATH CXeMaMHM, TaOJHMIlaMH, JuarpaMMamu, rpadukamu,
PUCYHKaMH U T. 1.

B 3akimroueHnn 10JKHBI OBITH COPMYIHPOBAHBI OCHOBHBIE BBIBOJIBI, CACTAHHBIC B PE3yJbTaTe
HCCIIEIOBaHUS.

Cnucok UCHOJIB30BaHHOM JUTEPATyphl NOJDKEH coaepxkarb He MeHee 10-20 Ha3BaHui,
BKJIFOYasi HOPMaTUBHO-TIPABOBBIE AKTHI.



Tekct pedepara 1omKeH MPOAEMOHCTPUPOBATH 3HAHUE CTYJIEHTOM OCHOBHOMW JHUTEpATyphl MO
JaHHOW TeMe, yMEHHE BBIJEIUTH MPOOJIeMy U ONPENeNUTh METOAbl €€ pELICHUs, YMEHUe
MOCJICZIOBATENBHO H3JIOKUTh CYIIECTBO DPACCMAaTPUBAEMbBIX BOMPOCOB, IPHUEMIIEMBIH YPOBEHb
SI3BIKOBOM TPAaMOTHOCTH, BKJIIOUasi BajieHue (YHKIIMOHATLHBIM CTUJIEM HAyYHOTO M3JI0KECHHUS.

O0nem pedepara gomxeH cocTaBiaTh 15-20 cTpaHuIl MeYaTHOroO TeKCTa. B yka3zaHHBIN 00beM
HE BKJIIOYAIOTCS PUIIOKEHUS, KOTOPBIE CIIMBAIOTCS BMECTE C pabOTOIH.

PabGora mmeer TUTYIBHBIA JHMCT, CTPYKTYPHBIA IUIaH U COOTBETCTBYIolIee odopmieHue. B
paboTe ucnoib3yercs CIUIOIHAS HyMepauusl cTpaHull. BTopoil cTpaHuiiel sBIsSeTCS COIep)KaHUE
pabotel. Ha TuTynpHOM JMCTe HOMEp CTpaHMIIBI HE MpocTaBisercs. BBeneHnue, kaxkias Tiasa,
3aKJII0UYEHHUE, a TAK)KE CIMCOK UCIIOJIb30BAHHBIX HCTOYHUKOB HAUUHAIOTCSA C HOBOM CTPaHUIIBI.

MeToanyecKkue peKOMEeH/IalHH 10 MOAT0TOBKE Jcce

Dcce — ATO BUJ MUChbMEHHOM aHATMTHYECKON paboThl HEOOIBIIOro o0beMa (110 5 CTpaHUIl) U
CBOOOTHOW KOMIIO3UIINH, BRIPAXKAOIINN WHANBUAYAILHYIO MO3UIUIO TT0 KOHKPETHOMY BOIIPOCY HITU
teme. llenpro HamucaHus 3CCE SBISETCS 3aKPCIUICHUE TCOPETUYECKUX 3HAHUNW U TPAKTHYECKUX
HABBIKOB OOYYAKOIIUXCS, Pa3BUTHE HMX CIIOCOOHOCTEH K BEJCHUIO TOJEMHKH W apryMCHTAIlUH
BBIBOJIOB U 3aKroueHuil. [Ipu Hanmcanuu scce cienyer:

- IOCJIEIOBATEIBHO MPOAHAIM3UPOBATH MPOOIIEMY, 3aTPOHYTYIO B TEKCTE (IIUTATE);

- CTPYKTYPHPOBATh HHPOPMAIIHUIO;

- BBIJICJIUTh TIPUYMHHO-CIICJICTBEHHBIC CBSI3H;

- YETKO ¥ IPaMOTHO C(OPMYJIHPOBATH COOCTBEHHYIO MO3UIIHIO;

- UCTIOJIH30BAaTh OCHOBHBIC TEPMUHBI U TIOHSTHUS;

- 000CHOBATP 3aKIIFOYCHHSI COOTBETCTBYIOIIMMH ITPUMEPAMHU U TAHHBIMH,

- 0000IMTh U3JI0)KECHHBIC TE3UCHI B UTOTOBOM YacTH PabOTHI.

TekcT acce mpeAcCTaBIseTCS TMpernojaBaTeNlio M SBISETCS OCHOBOM JJsl JallbHEHIIEeTo
o0CyXIeHus.

MeToanyeckue peKOMeHAALMH 110 MPOBEICHUIO POJIeBOH (1e/10BOi) UIPBI

PoneBast (memoBasi) urpa — OAMH W3 BHUJAOB TEIarOTHYECKHX UTP MO WUIPOBOM METOMMKE,
KOTOpasi MCIOJIB3YETCS JUIsl PELICHUS KOMIUIEKCHBIX 3aJad YCBOEHHS HOBOIO, 3aKpEIUICHUS
MaTepuasa, pa3BUTHUS TBOPUECKHUX CIIOCOOHOCTEH, (popMHupoBaHUS OOIIEy4eOHBIX YMEHHH, HaéT
BO3MOYXHOCTh CTYJICHTaM MOHATHh U U3YYUTh YU€OHBIA MaTepual ¢ Pa3IMuHbIX TO3UIIHMA.

Urpa cnocoOGcTByeT NOBBIIMIEHUIO 3HAHUM CTYACHTOB, pPa3BUBAaeT HMHTEPEC K MPEIMETY,
HCCIIEIOBATENbCKUE U TBOPUECKHE HABBIKU CTY/IEHTOB, MO3BOJSET CPOPMUPOBATH Y BBITYCKHUKA KaK
obmiue, Tak ¥ MpodecCHoHaIbHble KOMIIETEHINH. J[enoBbie Urphl, pa3paboTaHHbIE HA KOHKPETHBIX
CUTYaIUsIX, BBOJSAT CTYAEHTOB B cdepy mpodeccHoHATbHON NeATeNbHOCTH, BHIPa0aThIBAIOT y HUX
CIIOCOOHOCTh KPUTHYECKH OIICHUBATh JIEHCTBYIOIIYIO CHUTYallMIO, HAaXOIUTh pEIICHUS IO ee
COBEpPIIICHCTBOBAHUIO, SIBIIIOTCS MOIIHBIM CTUMYJIOM aKTHUBU3AIUK CAMOCTOSITENIBHON PabOTHI MO
MpHOOpeTeHnIo MpodecCuOHANBHBIX 3HAHWM M HaBBIKOB. lIpuoOpeTeHHBIE B Mpolecce HUTPHI
MPAKTUYECKIE HABBIKU MO3BOJIAIOT OyayIIEMY CIIEIUATHCTY U30€KaTh OMMOOK, KOTOPhIE BOSHUKAIOT
IpU TEPEXOAE K CAMOCTOSTEIBHOM TPYNOBOM HEATEIBbHOCTU. [lenoBas urpa sBISETCS CIIOXKHO
YCTPOCHHBIM METOJIOM OOYYeHHsI, TOCKOJIbKY MOKET BKJIIOYATh B ce0s IENblii KOMIUIEKC METOJOB
aKTUBHOTO OOYyYEHHS: JMCKYCCHIO, MO3TOBOH IITYypM, aHAlU3 KOHKPETHBIX MPOU3BOICTBEHHBIX
CUTYaLlUH, TEVCTBUS IO UHCTPYKLUHU U IPYTHE.



7. Y4eOHas quTepaTypa u pecypcbl HHPOPMAIMOHHO-TEJIeKOMMYHUKAIIHOHHOM CeTH
"UntepHer"

7.1. OcHoBHas qUTEpaTypa
. I'peuxo, E. A. T'eorpadudeckue pa3iuyusi CUCTEM KOPIOPATHBHOTO YIIPABJICHUS : yueOHOE

nocobue nnst By3oB/ E. A. I'peuko. — 2-e¢ usn., ucnp. u gon. — Mocksa : M3aarenscTBO
HOpaiit, 2021. — 157 ¢. — (Boicmiee oopazoBanue). — ISBN 978-5-534-13693-7. — Tekcr :
anekTpoHHbd  //  OOpaszoBarenpHas  1wiarpopma  Opaiit  [caiir]. —  URL:

https://urait.ru/bcode/472570

. Hextaps, I'. M. Crannaptuzauusi, cepTHUKanusi, Kiaccupukanus B TYPUCTCKOH U
TOCTHHUYHON WHAYCTpHHM : ydyeOHoe mocobue i By3oB/ I'. M. lextsps. — 4-¢ wu3fm.,
nepepab. u gom. — Mocksa: WsnmatensctBo IOpaiit, 2021. — 412 c. — (Boicmee
obpazoBanue). — ISBN 978-5-534-12232-9. — Tekcr : anexkrponHsiid // O6pazoBaTenbHast
wiargopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/471505

. KopnoparuBnoe ynpasnenue : yueOHuk miasi By3oB/ C. A. OpexoB [u np.]; mon oOmiein
penakuueit C. A. OpexoBa. — Mocksa : UznatensctBo FOpaiit, 2021. — 312 c. — (Bricmiee
obpazoBanue). — ISBN 978-5-534-05902-1. — Tekcr : snexkrponHsiii // O6pazoBaTenbHast
mwiargopma FOpaiit [caiir]. — URL: https://urait.ru/bcode/472874

. Uysatkun, II.II. VYmnpaBienue mnepcoHanoM TOCTUHUYHBIX HPEINPUITUN @ YU4EOHMK IS
By3oB / II. I1. UyBatkun, C. A.TopbatoB ; mox penakuumeii I1. I1. YyBarkmna. — Mocksa :
WznarensctBo FOpaiit, 2021. — 280 c. — (Bwicmee oOpa3zoBanue). — ISBN 978-5-534-
12384-5. — Tekcr : anexrponHbii // OOpa3oBarensHas miatdopma FOpaiir [caiit]. — URL:
https://urait.ru/bcode/474704

7.2. lonoJiHUTEJIbHAS JJUTEpaTypa
. Bockonosuu, H. A.MapkeTUHI TypUCTCKUX YCIYr : Y4eOHUK M TPaKTUKyM s
OakanmaBpuata u Maructpatypsl / H. A. BockonoBud. — 3-e u3a., nepepad. u gon. — MockBa
: U3natensctBo FOpaiit, 2019. — 191 c. — (bakanaBp u maructp. AkaaeMU4eCKUi Kypc). —
ISBN 978-5-534-08265-4. — Tekcr : oanekrponubnd // DBC IOpaiit [caiit]. —
URL: https://www.biblio-online.ru/bcode/424719
. Hextapp, I'. M. Crannaptuzanus, cepruduxanuss U Ki1accupuxamuss B TypU3Me

npaktuueckoe nocodue / I'. M. Jlextsaps. — Mocksa : UzparensctBo FOpaiit, 2020. — 412 c.
— (Ilpodeccnonanpuas npaktuka). — ISBN 978-5-534-13510-7. — Tekcr : areKTpOHHBIH //
3BC IOpaiir [caiit]. — URL.: https://www.biblio-online.ru/bcode/448681

Karpkano, B. C. CereBbie cTpaTerun rocTuHUYHOTO 6u3Heca : Mmonorpadus / B. C. Katpkaio,

B. H. IllempaxoBa ; Bricmas mikona Menemxmenta CIIOIY. - Cankrt-IlerepOypr : Beiciias
mkosia MeHemrMenTa, 2008. - 384 ¢. - ISBN 978-5-9924-0006-9.

KopnoparuBHblii  ()MHAHCOBBIH MEHEIKMEHT [DJEKTPOHHBIA pecypc| : (UHAHCOBBIN
MEHE/DKMEHT KaK cdepa MPUKIaTHOTO HCIOIB30BAHNS KOPIIOPATUBHBIX (DMHAHCOB : y4eOHO-
npakT. mocobue / M. A. JlumutoBckuii [u ap.]. - DaekTpoH. aaH. - M. : FOpaiit, 2017. - 990 c.
- (ITporpeccuBHbIil yueOHUK). 3ari. ¢ skpana. - ISBN 978-5-9916-3708-4 : 0.00.

Maxkpunosa, E. V. VYnpasneHue mnepcoHaioM B TOCTUHUYHOM MEHEIKMEHTE : y4deOHoe
nocobue / E. . Makpunona, A. I'. BacunbeB, A. C. BacuibeBa. — Cankr-IletepOypr :
Tponukwmii moct, 2013. — 208 ¢. — ISBN 978-5-4377-0020-4. — TekcT : 3NMEKTPOHHBIH //


https://www.biblio-online.ru/bcode/424719
https://www.biblio-online.ru/bcode/448681

OnekTpoHHO-OubMMoreunas  cuctema  IPR BOOKS : [caiiT]. —  URL:
http://www.iprbookshop.ru/40922.html
6. MupBuc, @Pumun. B nycteiHIO M 00paTHO [DNEKTPOHHBIH pecypc] : BeIUYarIIHiA

KOPIOPATUBHBIA TPEHUHT B MCTOpUHU Ou3Heca / @wmn Mupsuc, Kapen Asc, J[xopx Por ;
nep. ¢ anri. [M. OKyHbKOBO#i]. - DnekTpoH. AaH. - M. : Anpnuna [labmumep, 2016. - 266 C.
3ari. ¢ skpana. - ISBN 5-9614-0268-1 : 0.00.

7.3. HopmaTuBHbIE IPABOBbIE JOKYMEHTHI M HHASI IPaBoBasi HHGopMaLUs
1. ®enepanbHblif 3ak0H «O CaHUTAPHO-3MUIEMHUOIOTHYECKOM Ojaronoiydynu HaceneHus» ot 30
Mapta 1999 r. Ne 52-@3.
2. ®enepanbublil 3aKk0H Poccutickoit deaepannn ot 24 Hos0ps 1996 r. Ne 132-D3 «O6 ocHOBax
TYPHCTCKOH nesarenbHOCTH B Poccuiickoit ®denepanun» (B pen. denepanbHbix 3aKk0HOB PD ot
10.01.2003 Ne 15-@3, ot 22.08.2004 Ne 122-D3, ot 05.02.2007 Ne 12-D3)
3. Ilpukaz Munkynetypsl Poccun ot 11.07.2014 N 1215 «OO0 yTBepKIeHUU MOPAIKA
KJIacCU(UKALUU 00BEKTOB TYPUCTCKOW MHAYCTPUHU, BKIIOYAIOIIMX TOCTUHUIIBI U UHBIE CPE/ICTBA
pa3MelIeHHs, TOPHOJBDKHBIE Tpacchl M IUBDKU, OCYIIECTBISIEMON aKKpEAUTOBAHHBIMU
OpTraHU3aIUSIMI)
4. IlocranoBnenue IIpaBurensctBa PO ot 9 oktsa6ps 2015 Ne 1085 «IIpaBwmiia npeaocTaBieHuUs
TOCTUHUYHBIX ycayr B Poccuiickoit deneparum»
5. IlocranoBnenue IIpaButensctBa PO ot 15.08.1997 N 1036 (pen. ot 04.10.2012) «OO6
yrBepxkaeHun [IpaBui okasanus yciyr oOLIECTBEHHOTO MUTAHUS
6. CII 2.3.6.1079-01 CanutapHo-3nUAEMHONIOTHYECKHE TpeOOBaHUS K OpraHU3alUsIM
OOIIECTBEHHOT'O MUTAHUS, U3TOTOBICHUIO U 00OPOTOCIIOCOOHOCTH B HUX MHILEBHIX MPOAYKTOB U
MPOJIOBOJIBCTBEHHOTO CHIPBS
7. TOCT 30389-2013 VYcayru obmectBeHHOro mnuTanus. [Ipeanpustius oOIIECTBEHHOTO
nutanus. Knaccudukanus u obuire TpeboBaHusl.
8. 'OCT 30390-2013 Ycnyru obmiectBeHHOro nuTaHus. [Ipoaykiius oO1ecTBEHHOTO MUTAHUSA,
peanusyemas HaceneHuto. O01Ire TEXHUYECKUE YCIOBUS
9.T'OCT 30524-2013 Ycayru obiuiectBeHHOro nuTanus. TpeOoBaHUs K IEpCOHATY
10. TOCT P 51185-2014 Typucrtckue yciayru. CpenctBa pazmenienus. O6uue TpeOoBaHus.
11. TOCT P 54606-2011 Ycnyru mansix cpencTB pazMerienus. O0mmue TpeboBaHus
12. TOCT P 54603-2011 Vcayru cpeactB pasmemenus. OOmue TpeOoBaHUS K
00cTyXKUBAIOIIEMY TIEPCOHATY
13. TOCT P 53423-2009 Typuctckue yciyru. I'OCTUHMIBI U ApYTHME CPENCTBA PA3MEILEHUS
TYpUCTOB. T€pPMUHBI U ONIpPEAEIECHUS

7.4. UHuTepHeT-pecypchl
C3MY pacnomnaraer JOCTyllOM uYepe3 calT Hay4yHoi Oumbimorexkm http://nwapa.spb.ru/

K CIIEAYIOIINM MOAMICHBIM 3JIEKTPOHHBIM pecypcam:
Pycckoazviunbvie pecypcol
. DNEeKTPOHHBIE YUSOHUKH IIIEKTPOHHO - OnbnuoreuHoii cuctemsl (ObC) «AiOyke»

. DNeKTpOHHBIE YICOHUKHU ANEKTPOHHO — Oubanoreunoit cuctemsl (OBC) «Jlauby


http://www.iprbookshop.ru/40922.html
http://nwapa.spb.ru/

o Hay4Ho-mpakTH4eckue craThd MO (UHAHCAM M MEHEIKMEHTY M3marenbckoro moma
«bubmmoreka ["'pebeHHIKOBAY

o CraTpu U3 MEPUOIUYECKUX HU3/IaHUN MO OOLIECTBEHHBIM U T'YMaHUTapHBIM HayKam
«Hct - Bpro»

o DHIMKIIONEINH, CIOBAPH, CIIPABOYHUKH «PyOpuKOH»

. [TonHble TEKCTHI auMccepTanuii W aBTOpedeparoB DnekTpoHHas bubimoreka
Hucceprauuit PI'b

o WNudopmannonno-npaBoBbie 6a3sl - KoHcynabpTanT mitoc, ['apaHT.

AHIJIOSI3BIYHBIE PECYPChI

o EBSCO Publishing — moctynm kK MyJIbTHAMCIUIUIHHAPHBIM ITOJIHOTEKCTOBBIM 0Oazam
JaHHBIX PA3JIMYHBIX MHUPOBBIX H3ATEIBCTB MO OHM3HECY, SKOHOMHKE, (UHAHCAM, OYXTalITePCKOMY
y4eTy, T'yMaHHTapHBIM M E€CTECTBCHHBIM OOJIACTSIM 3HAHUM, pedepaTraM H IOIHBIM TEKCTaM
NyOUKAIMI U3 HAYYHBIX U HAYYIHO-TIOMYJISIPHBIX JKyPHAIIOB.

o Emerald - kpynHeliiee MHPOBOE W3/IaTENLCTBO, CICIHATM3UPYIOIIEECS Ha
AIICKTPOHHBIX KYpHATIAaX U 0a3ax JaHHBIX M0 SIKOHOMHUKE W MEHEKMEHTY. FIMeeT cTaTyc OCHOBHOTO
UCTOYHWKA mpodeccHoHanbHOW HWHGOpPMANWK IS [pErojaBarelici, WCcClIeaoBareneii u
CIICIIMATUCTOB B 00JIACTH MCHEKMEHTA.

B03MOKHO UCITOIB30BaHUE, KPOME BBIMICIICPEUNCICHHBIX PECYPCOB, U APYTUX JIEKTPOHHBIX
pecypcoB cetu MHTEpHET.

7.5. IHbIEe HCTOYHHUKH
1. www.russiatourism.ru — caiit ®eaepaibHOro AreHTCTBa 10 Typu3my PD
2. WWW.tourprom.ru - TypucTH4eCKrue HOBOCTH
3. WWW.Mmenu.ru - pecTopaHsl
4. www.foodserviceworld.com — undopmarius mo pecTopaHHOMY U TOCTHHUYHOMY
ousHecy
5. www.ih-ra.com — MexyHapoHas acCOLUAIUsI TOCTHHHUIL U PECTOPAHOB
6. www.hospitalitynet.org HOBOCTH €BpOMECKOT0 TOCTUHUYHOTO OM3HECa

8.MarepuanbHo-TeXHU4YecKas 0a3a, MHGOPMaLMOHHbIE TEXHOJIOTHH, IPOrPaAMMHOe
olecrieyeHne U UH(POPMaALIMOHHBIE CIPABOYHbIE CHCTEMBbI

Ne/n | HaumeHoBaHue

1. CHCI_[I/IaJ'II/ISI/IPOBaHHLIC KJIaCChI IJId ITPOBCACHU A JIEKIUM U MMPaKTUICCKUX 3aHATHI

2. CHeL[HaJIHSI/IpOBaHHaH MeOelb U oprepeacTBa: ayluMTOpUU U KOMIIBIOTCPHBIC KIIACCHI,
060py2lOBaHHBIe nmocag0o4YHbIMHU MCCTaMU

3. Texuuueckue cpenctBa oOydeHus: IlepcoHanbHBIE  KOMIBIOTEPHI;  KOMIIBIOTEPHBIE
MIPOEKTOPHI; 3BYKOBBIE JMHAMMKH; MPOTrPaMMHBIE CPEICTBa, 0OECIEUHUBAIOLINE MPOCMOTP
Buzeodaiinos B popmarax AVI, MPEG-4, DivX, RMVB, WMV.




Ilpozpammnsie, mexnuueckue u 31eKmpoHHbIE CPEOCHEa 00yUeHUA U KOHMPOJIA 3HAHUTL
CHyO0eHmoe:

[TakeTsl mporpammHOro oOecredeHuss oOOLIEro Ha3HAuYeHUs (TEKCTOBBIE PENaKTOPHI,
rpaduyecKkue peaaKkTopsl).

Kypc BkIIto4aeT mcronb3oBanue nporpamMmuoro ooecrneuenuss Microsoft Excel, Microsoft Word,
Microsoft Power Point ais HOArOTOBKM TEKCTOBOTO M TAaOJIMYHOIO Marepuaia, rpaduuecKux
WLTIOCTPALTUH.

Metonsl  00y4eHHS  MPEANONAralOT  HMCMIOJb30BaHUE  HMH(DOPMAIMOHHBIX  TEXHOJOTHH
(KOMIIBIOTEPHOE TECTUPOBAHUE, IEMOHCTPAIUS MYIbTUMEIUWHBIX MAaTEPUATIOB).

3aneiictBoBaHbl HTEpHET-CEPBUCHI W JIIEKTPOHHBIE PECYPCHl (CIPABOYHBIE CHUCTEMBI, H-P,
Koncynprant wunm [apaHT, MOHCKOBBIE CHCTEMBI, JJIGKTPOHHAsl I0YTa, MpodeccroHalbHbIE
TEMaTHYECKHE YaThl U (POPYMBI, CUCTEMBI ayJM0 U BUICO KOH(MEPCHIIMA, OHJIAH SHIIUKIIONEINH,
CIIPaBOYHHUKH, OMOJIMOTEKH, DICKTPOHHBIE YUEOHBIE U YICOHO-METOIMYECCKUE MATEPHAIIBI).

JlommyckaeTcsi mpuMEHEHUE CHUCTEMbI JUCTAHIIMOHHOTO OOYYEHHS C WCIOJIh30BaHUE IIAaTPopM
TEAMS, Zoom, Skype for Business, CJIO Moodle.



