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1. Hepeqenb IVIAHUPYEMBIX PE3yabTaTOB Oﬁy‘leHl/lﬂ no JTMCHMIIJIMHE, COOTHECCHHBIX C

IUIAHUPYeMBIMH Pe3yJIbTATAMH OCBOEHHS 00pPa30BaTeJbLHOM NPOrpaMMbl

1.1. Jucroumumua b1.B.JIB.01.02 «Crparernueckuil aHaau3 AESITEIbHOCTU NPEIIPUSTUS
JenoBoro u cobwiThitHoro Typusma / Strategic analysis of the activities of a business and event
tourism enterprise» odecrieunBaeT OBJIAICHUE CICAYIONIMMU KOMIICTCHIIMSIMH C YUETOM 3Tara:

Kon
Kon HaunMeHnoBanmne HauMenoBanue KOMIIOHEHTA
KOMIIOHEHTAa
KOMIIeTEHLM U KOMIIeTEHIIM U KOMIIeTEHIIMH
KOMIIETeHI[U U
Cnoco0eH pa3pabaThiBaTh CTPATETHIO
Crioco0OeH OCyIIeCTBIAT JOCTIDKEHHS TIOCTABICHHOM 1SN KaK
KPUTHYCCKUI aHaJIH3 MOCJIEI0BATEILHOCTD LIAr0B, IPEIBU/IS
II O6J'ICMH])IX CHUT aHI/Iﬁ Ha €3yJbTaT KaXXKA0T'0 U3 HUX U OLICHUBAThH
VK-1 p Y VK-1.2 pesy
OCHOBE CHCTEMHOTO WX BJIMSHUC HA BHEITHEE OKPYKCHUE
noaxonaa, BI)Ipa6aTI)IBaTI) HHaHpreMOﬁ JACATCIIbHOCTHU U Ha
CTPATETUI0 JCHCTBUI B3aMMOOTHOIICHUS YYaCTHUKOB 3TOU
JIeSTSITBHOCTH.
CrniocobOeH o1leHUBaTh
3¢ (heKTUBHOCTH
YIPaBICHYCCKUX PELICHHI CnocobeH hopmMHUpoBaTh IIaH
1o BI)I6O KOHIICIIINHN caJIn3alluu CTPATCTUU TYPUCTCKOI'O
TKc-5 Py ’ Kc-5.3 P P P
paspaboTKe | TiaHa MPEINPUITHS C HCTIOJIh30BAHHEM
peanu3alyu cTpaTerui IpOTrPaMMHO-IIETIEBOTO MOIXO0/1A.
Pa3BUTHUS TPESATTPUATHIA
cdepsl Typu3Ma

1.2.B PE3YIbTAaTC OCBOCHUA JUCHUIIIMHEBL Y CTYACHTOB JOJIKHBI OBITh CCI)OpMI/IpOBaHBIZ

OTD/TD
(npu nanuuuu
npodl)’cma}mapma)/ Koz
- KOMIIOHEHTA PesyabTaTnl 00yyeHus
npogeccuoHaIbHbIE KOMNETEHIUN
JAeHCcTBUSs
Ha YpOBHe 3HAHMii: OCOOCHHOCTH HAydyHOrO ITO3HAHMS,
oOIIeHayYHbIE METOAOJIOTHUECKUE MOIX0IbI, AaHATUTUIECKHE H
CUHTETUYECKUE METObI UCCIIEIOBAHNSI.
HA YpPOBHe YMeHMii: MBICIUTH aOCTPaKTHO, MOJIEIHPOBATH
HAanpaBJICHUs  CTPATErMYECKOr0  PasBUTHA  OpraHU3aluy;
YK-1.2 MPUMEHSTh AHAIMTUYECKUE W CHHTETHYECKHE METOABI B
CTpaTernyecKoM YIpaBiICHUU OpraHU3alueH.
Ha YPOBHEe HABBIKOB: CIIOCOOHOCTBIO K aOCTpPakTHOMY
MBIIUICHUIO; HABBIKAMU NPUMEHEHHS AHAJIUTHYECKUX U
CUHTETUYECKUX METOAOB I CTPATErMYECKOrO YIpaBIICHUs
Opra"u3anuen.
OT®.D. Crparermueckoe "
JTIpABIIEHHE BHICTABOMHOM [1Kc-5.3 HAa ypOBHe 3HAHMH: METOAbl aHauM3a U  OLEHKHU
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OT®/TD
(npu nanuuuu
npogpcmanoapma)/
TPYJ1OBbIe WU
npogeccuoHaIbHbIE
AelficTBUSA

Kon
KOMIIOHEHTA
KOMIICTCHIMU

Pe3yabTarnl 00yyeHus

JIeSITeIIbHOCTHIO OpraHu3aluu
- npodeccroHaNBEHOTO
OpraHu3aTopa TOproBo-
HPOMBIIUICHHBIX BHICTABOK/
D/01.7 Yupasienue
peanusanueil crpareruu
Pa3BUTHS OPraHU3ALUH -
po¢eCCHOHATHHOTO
OpraHu3aTopa TOproBo-
MPOMBIIUICHHBIX BBICTABOK

OT®.D. Crparernueckoe
YIPaBJICHUE BbICTABOYHOMI
JeATEIbHOCTHIO OPraHU3aLiH
- IpO(eCCHOHATBHOTO
OpraHu3aTopa TOProBo-
NPOMBIIUICHHBIX BBICTaBOK/
D/02.7 Y1Bepxnenue
CTPAaTCruiCCKUX U rog0BbIX
[UTAHOB Pa3BHTHSI
OpraHU3aIiH -
npodeccroHanbHOTO
OpraHu3aTopa TOProBo-
HPOMBIIUICHHBIX BBICTABOK,
VIIpaBJICHUE UX peanu3anueit

OT®.D. Crpareruueckoe
YIPaBJICHUE BbICTABOYHOMI
JIeITeIIbHOCTHIO OpraHu3alnu
- npodeccroHaNbEHOTO
OpraHu3aTopa TOProBo-
NPOMBIIUICHHBIX BBICTaBOK/
D/03.7 Ilpencrasnenue
WHTEPECOB OpraHU3alny -
po¢eCcCHOHATBHOTO
OpraHu3aropa TOproBo-
IMPOMBIIIJICHHBIX BBICTABOK B
OpraHax rocyapCcTBEHHOTO
YIpaBJICHUS, OTPACIEBBIX
COI03aX M aCCOIMAIIAX

5 PEKTUBHOCTH  HCIOJB30BAHUS PECYPCOB  MPEANPHUSTHUS;
HOPMAaTUBHO-TIPABOBYIO 0a3y pEryJIMpOBaHUS [ESITEIbHOCTH
MpEeNNpUATHs; OCHOBHBIE  IIOKa3aTeNMd  CTPAaTErHYecKoro
aHalM3a JACSITENbHOCTH MPENNpUITHS; TEOPUH U MOJAEIH
CTPAaTErMYECKOr0  yNPaBICHHUS;

OCYIIIECTBIEHHUSI KOPIOPaTUBHOU

TOPSIIOK  pa3paboTKu |
CTpaTeruy, TMPOTPaMMBbI

OpTraHHU3allMOHHOI'O Pa3sBUTHA U W3MEHEHHI.

HA YPOBHE YMEHMIi: IPUMEHAITh METOJUKH pacueTa, aHaIu3a 1
TUTAHUPOBAHUST TIOKA3aTeNiell CTPaTerMyeckoro aHamum3a B
MPAaKTUYCCKOW NEATETBHOCTH MPEANPHSITUS; OPUCHTUPOBATHCS
B BOmpocax (OPMHPOBAHHS CTPATETHH  JICATEIBHOCTH
NPEINPHUSITUSL, OCHOBAHHONW HA KOMILICKCHOM CTPATErHYECKOM
aHaJM3e, NPUMEHATh CTAaTUCTHYCCKHE METOIbl 00pabOTKH
JIAHHBIX; TPUMEHATh 3aKOHOJATEIbHYIO 0a3y, HOpMaTHBHBIC
JIOKYMEHTBI, PETryIUPYIOIIUE JESITEIbHOCTh MPEIIPUSITHS,
TEOPUU M MOJICJIA CTPATETHYECKOrO YIIPABIICHUS; TOPSIOK
paspaboTKH ¥ OCYIICCTBICHHUS KOPIOPATHBHOW CTpPATECTHH,
MPOrpaMMbl  OPraHM3ALMOHHOTO Pa3BUTUS M U3MCHCHMIA,
pa3pabaThiBaTh U OCYIIECTBIATH KOPIOPATUBHYIO CTPATETHIO,

MPOTrpaMMbl OPTAaHU3ALXOHHOTO PA3BUTHUS U U3MEHEHHH.

Ha YPOBHE€ HABBIKOB: METOJaMH IPOBEACHUA KOMIIJICKCHOI'O

CTPaTEruYecKoro aHaJmn3a; HaBBIKAMHU paboThI c
JefcTByOmUMH (eiepaabHBIME 3aKOHAMUA W HOPMATHBHBIMU
JIOKYMEHTaMH, PEryJIUPYIOIUMH JIeSITEeIbHOCTD TPEANPUATHS,
HEOOXOJUMBIMU  JUIsI  OCYILECTBJICHUS MPOPECCHOHATLHOM
JIESITeTIbHOCTH TIPEATIPHUSATHUS; HABBIKAMU TPUMEHEHUS TCOPU U
pa3paboTke

KOpHOpaTHBHOfI CTpareru, nporpaMmbl OPraHHU3allUOHHOIO

MOJEJIEH  CTPAaTErMYecKOro  YIpaBI€HUS K
PasBUTHS M M3MEHEHUH; HaBbIKAaMH Pa3paboTKH M peanu3alun
KOPIIOPATUBHOM CTPAaTEruy, INPOTPaMMbl OPraHHU3ALMOHHOIO

pa3BUTUA U HW3MCHCHMI.

2. O0beM 1 MeCTO TMCUHMILUIMHBI B CTPYKTYpe 00pa3oBaTe1bHOM MPOrpaMMbl

O0beM TUCHUTIINHBI

OO6miast TPyTI0EMKOCTh JUCIUTIIIMHBI COCTABISIET 4 3adeTHbIC eAuHUILI, 144 akagem. 4acoB /

108 actp. yacos.




Bun pa6orsi TpyroemkocTh
(B akagem.4yacax)
Ounasi/3a09Has
OO01ast TPY10€MKOCTh 144/144
KonrakTHas padora 58/18
Jlexuuu 20/4
[pakTHyeckue 3aHATUS 36/12
JlaGopaTopHble 3aHATHS -
Koncynpraruu 2/2
CamocTosiTeIbHASI padoTa 86/122
KontpoJb -14
DopMBI TEKYIIETO KOHTPOJIS P — pedepar, I1P — nuceMenHnas pabora,
T — TectupoBanue
dopMa NPOMEKYTOYHOI aTTeCTAlNU 3ayer ¢ OleHKOM

MecTo JUCHUILIMHBI B CTPYKTYpe 00pa30BaTe/ibHOM NPOrpaMMbl

Hucuunmua  b1.B.JIB.01.02 «Crparernueckuii aHainu3 JEATEIbHOCTH  NPEANPUATUS
nenaoBoro u codpiTuiiHoro Ttypusma / Strategic analysis of the activities of a business and event
tourism enterprise» OTHOCHTCS K AUCIMIUIMHAM IO BBIOOPY BaApHATHBHOM YaCTH MPOPECCHOHATBLHOTO
nukia ydyebHoro muana HampasieHus 43.04.02 «Typusm» npoduns «MHIyCcTpUs AeTOBOrO U
COOBITHITHOTO TypU3Ma.

[lenpro OCBOCHMSI AUCIUIUIMHBI SIBISICTCS OBJIAJICHUE HABBIKAMH W YMEHHUSMH TPOBEICHUS
CTPATETHYECKOTO aHAIIN3a IPEATNPHUATHS JeTOBOTO M COOBITUIHHOTO TYpU3MA.

3amauu Kypca:

- U3YYUTh BaXKHEUIIINE COCTABIIAIONINE CTPATErMYECKOT0 aHalIN3a Ha TMPEIPUITUSX;

- chopMHPOBAaTh YMEHUE pacyeTa U aHalIHu3a MoKaszaTesei, COCTaBISIONMX HHHOPMAIMOHHYIO
0a3y cTpaTeruyeckoro aHajn3a;

- OBJIAJIETh OCHOBHBIMH METOJIaMU MPOBEJICHUS CTPATETUYECKOIO0 aHalh3a pecypcoB U
BO3MOKHOCTEHN IIPEANIPUATHS.

JlucuumianHa MOKET pPEain30BBIBATHCS C MPUMEHEHHEM JTUCTAHIIMOHHBIX 00pa30BaTENbHBIX
texnonoruit (nanee — JJ0T).

JlocTym K cuctemMe TUCTaHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTUN OCYILECTBISIETCS KaXKIbIM
00yJaroIuMCsl CaMOCTOSTEIBHO ¢ JIF0OOOro YCTpo#cTBa Ha mopTtaie: https:/sziu-de.ranepa.ru/.
[Taponp 1 TOTUH K TUYHOMY KaOMHETY / MPOQUITIO MPEAOCTABNISIETCS CTYICHTY B JeKaHaTe.

Bce dopMmbl Tekymiero KOHTpOJIS, MPOBOJMMBIE B CHCTEME JHUCTAHIIMOHHOTO OOYYeHHs,
OILICHUBAIOTCSI B CUCTEME AUCTAHIIMOHHOTO oO0ydeHus. [locTynm K BHIEO M MaTepuanaMm JIeKIHid
MIPEIOCTaBIIAETCS B TEUEHUE Bcero cemecTtpa. JlocTynm K KakaoMmy BUAY pabOT M KOJHMYECTBO
MOTIBITOK Ha BHITIOJHEHHUE 3aJaHUsI IPEJOCTABIISETCS HA OTPAaHUYEHHOE BPEMS COTJIACHO PETJIAMEHTY
TUCHUILTMHBL, onyonukoBaHHOMY B CJ1O. [IpenonaBarenb OlleHUBAET BBITOJIHEHHBIE 00YYaOIIMMCS
paboTsl He To3aHee 10 pabounx qHEH MoCie OKOHYAHUS CPOKA BBIMTOTHEHUSI.

N3ydyeHne QUCHMIUIMHBI OCYIIECTBIISETCS B TEUEHHUE OJTHOTO CEMECTpa: JUIsl CTYJ€HTOB OYHOM
¢dopmbl 00ydyenus — Ha 2 cemectpe 1 kypca. [ cTyeHToB 3a04HO POpPMBI 00YUEHUs - B TeUEHHE 2
1 3 KypcoB.



3. Conep:kaHue M CTPYKTYpPa IMCIUIIIHHBI

3.1. CTpyKTypa TUCHMILUIAHBI

Ounasn hopma odyuenusn

Ne ni/m HaumenoBaHue Tem O0beM TMCHUIUINHBI (MOAYJIST), Yac. ®opma
H/WJIM pa3eioB Bcero KonTakTHas padora CP TeKyLIero
00y4aromuxcs ¢ npenoaasareaeM KOHTPOJIA
10 BUJAM YYeOHbIX 3aHATHI ycneBaeMocTu®,
J/A0T JIP/ m3/ KCP NPOMeKYTOYHOM
AOT | A0T aTTecTaluu
Topic 1 Essenc_e and me_thods of 35 5 9 21 [P, T, P
strategic analysis
Topic 2 | Research of industry
affiliation, internal and
competitive 35 5 9 21 IP, T, P
environment of the
enterprise
Topic 3 | Analysis of the
enterprise macro 36 5 9 22 IP, T, P
environment
Topic 4 | Methods for developing
strategic alternatives for
the development of 36 5 9 22 ImP, T, P
business and event
tourism enterprises
[IpomexyTouHas aTTecTanus Koneyaprammi — 2/1,5 3aver cu
OLeHKOM
Bcero (axaa/actp): 144/ 20/12 36/27 86/64.5
108
Ipumeuanue: * P — pepepam, IIP — nucbmennas paboma, T — mecmuposanue
3aounan ¢hopma odyuenusn
Ne ni/m HaumeHnoBanue Tem O0bem TMCHUIUINHBI (MOAYJIsST), Yac. dopma
/WM pa3ienoB Bcero KourakTHas padoTa CP TeKyIIero
o0yyJaroluxcs ¢ npenogaBaTejeM KOHTPOJIs
10 BUAAM YYeOHbIX 3aHATHI ycneBaemMocTu®,
J/I0T JIP/ 3/ KCP NPOMEKYTOYHOH
AOT | AO0T aTTecTanuu
Topic | Essence and methods of
f strategic analysis 22 2 2 18 IP, T, P
Topic | Research of industry
2 afflllatl_on, |nterr_1al and 44 5 5 40 [P, T, P
competitive environment
of the enterprise
Topic | Analysis of the enterprise
3 macro environment 36 ) 4 32 1P, T, P
Topic | Methods for developing
4 strategic alternatives for
the development of 36 - 4 32 IP, T, P
business and event
tourism enterprises
[IpomexyTouHas aTTecTanus 43 Koneyaprammm — 2/1,5 3aver cu
OLeHKO
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Beero (akag/actp): | 144 | 4 | 12 2 | 12

3.2. Conep:xkanue TUCHHIMIMHBI
Topic 1. Essence and methods of strategic analysis
The relevance of strategic analysis in modern conditions. Theoretical foundations of strategic
analysis. The main stages of strategic analysis. Different approaches to the definition of strategic
analysis. Classification of methods and techniques of strategic analysis.

Topic 2. Research of industry affiliation, internal and competitive environment of the
enterprise

Study of the industry sector of the enterprise, its size, the internal environment of the enterprise,
competitiveness, analysis of the mission, goals and strategic areas of the enterprise's business and the
main conditions for the strategic implementation of economic activity under the uncertainty factor.

Topic 3. Analysis of the macro environment of the enterprise

Analysis of external factors of enterprises functioning. PEST-analysis as a marketing tool designed to
identify the political, economic, social and technological aspects of the external environment that
affect the company's business. Scheme "factor enterprise”. PEST-analysis matrix and its construction.
Factors of the macro environment and the strength of their influence, assessed in points, ranks and
other units of measurement. Matrix of a competitive market map, determination of the competitive
positions of the object under study and its main competitors in the service market.

Topic 4. Methods for developing strategic alternatives for the development of business and
event tourism enterprises

Formation of matrices for assessing factors: assessing the impact of external factors on the activities
of the enterprise; matrix for assessing internal factors; summary matrix of external and internal
factors. BCG matrix. Marketing Complex. SWOT-analysis in the long-term program of enterprise
development. Methodology for conducting a SWOT analysis and its main provisions and principles.
The rules for conducting a SWOT analysis as an assessment of the market situation to identify
opportunities and ways to move in the chosen direction. Stages of SWOT-analysis. Choice of
strategy. Evaluation of the developed strategy

4. MaTtepuaJjbl TeKyIero KOHTPOJISl yCIIeBAeMOCTH 00y4aroIuXCs
41. B xome peamm3anum aucuuniaunabl  b1.B.J[B.01.02 «Cmpamezuueckuii aunanu3
oesmenbHOCMuU npeonpusamus 0e106020 u coobimuunozo mypusm | Strategic analysis of the
activities of a business and event tourism enterprisea» HCHOJB3YIOTCSI CJIEIYIOUIHE METOHbI
TEeKYIero KOHTPOJIsl yCreBaeMoCTH 00yYaroUXCs:
Ilpu nposedenuu 3anamuil J1eKYUuoOHHO20 muna: JEKIUOHHBIM MeToa (Jekuus-oecena),
YCTHBIN OIpOC.
npu npoeedeHul 3aHAMUL CeMUHAPCKO20 Muna: HallMcaHue TTMChbMEHHBIX Pa0oT, HAIMCaHNe
pedepara, TecTUpOBaHHE.
npu KOHMpoae pe3yibmamos CamoCmosmenbHol pabomul cmyoeHmos. CaMOCTOSTEIbHOE
M3YYCHHE JHUTEpaTyphl; TOMAIHUE 3aJaHUs, KOTOpPhIE BKIIOYAET B ceOs BBHIMOTHEHHE
pPa3IMYHOTO poJa 3aJaHUi, KOTOpHIE OpPHUEHTHUPOBAHBI Ha Ooliee TIIyOOKOE YCBOCHHE
MaTepraga U3ydaeMOou JUCIUTUINHBI; MOJTOTOBKA K CEMHHAPCKUM 3aHITHSIM; TIOJIOTOBKA K
IK3aMEHY.



B cnyuae peanuzayuu oucyuniunvt 6 JJOT ¢hopmam 3adanuii adoanmuposan 0ns naamgopmol
Moodle.

4.2. TunoBble MaTepHuaJbl TEKYHIET0 KOHTPOJIA YCIIEBACEMOCTH oﬁyqammnxm
THnoBbIE OLIEHOYHbIE MaTepHuaJibl 110 TEME Nel-4

Ilepeyennb Tem AJs pedepaToB
Ilpoananuszupyume, oyenume, cpasHume u ykasxcume ceoe OmMHOUleHue K 3ampoHymou meme.
1. Research of industry affiliation of the enterprise

2. Research of the internal environment of the enterprise

3. Research of the competitive environment of the enterprise

4. Application of strategic analysis methods in comparison of the development targets outlined by the
company with the real opportunities offered by the environment

5. Application of a methodology for analyzing internal resources and capabilities of an enterprise in
assessing the current state of the business, its strengths and weaknesses;

6. PEST analysis of an individual tourism enterprise

7. Analysis of the internal environment of the enterprise as a tool for its positioning in the industry
market of the city

8. Development of the mission, goals of the hotel and analysis of the strategic business areas of the
enterprise

9. The method of strategic diagnosis of the competitiveness of a hotel enterprise

farms

10. Questioning of consumers as a tool for monitoring the microenvironment and forming a strategic
database

11. The method of constructing a competitive market map as a tool for strategic analysis of a separate
tourism enterprise

12. Factor assessment matrix as a method of strategic analysis of an individual enterprise RSL

13. Evaluation of the effectiveness of the functioning of the enterprise in comparison with the
industry average values

Tunosble olleHOYHBbIE MaTepuaibl o Teme Nel-4
TunoBble 3a1aHus )i TECTUPOBAHUS

Cocmasbme cnucok omeemos Ha 60NPOCHl MECMd, BbINOJHASL 3A0AHUS, CHOPMYIUPOBAHHbIE 8
Kaxcoom 6onpoce mecma.

Test Nel

one. What is the most important concept of strategic management means this definition:
“The process of a comprehensive analysis of the internal resources and capabilities of an enterprise,
aimed at assessing the current state of the business, its strengths and weaknesses,
identification of strategic problems™:

1) strategic analysis;

2) PEST analysis;

3) managerial analysis;

4) SWOT analysis?

2. Which structural unit (service) in the organization should carry out management analysis:
1) marketing service;

2) planning and economic department;



3) financial department or accounting department;

4) internal audit service?

3. Which statement, in your opinion, is incorrect: “Intangible resources are, as a rule, the qualitative
characteristics of an enterprise, which include:

1) cash;

2) trademark, know-how;

3) prestige, image of the enterprise;

4) personnel qualification, experience, competence™?

4. What is the most important concept of strategic management characterizes this definition:

"The totality of available resources (tangible and intangible) opportunities (capabilities) for the
development and implementation of an enterprise strategy":

1) resource potential;

2) competitive advantages;

3) strategic potential;

4) innovative potential?

5.Which statement do you think is incorrect:

“The need for management analysis is determined by the following situations:

1) when developing an enterprise (organization) development strategy and in general for the
implementation of effective management, since it is an important stage in the management cycle;

2) to assess the attractiveness of an enterprise (organization) from the point of view of an external
investor, to determine the position of an enterprise in national and other ratings;

3) to identify the reserves and capabilities of the enterprise (organization), determine

directions of adaptation of the internal capabilities of the enterprise to changes in conditions

external environment;

4) to prepare information for tax authorities, authorities and self-government,

as well as to banks and other financial and credit institutions™?

6. Which method does not apply to the methods of management analysis:
1) situational analysis;

2) portfolio analysis;

3) extrapolation method,

4) expert opinions?

7. What characteristic does not reflect the quality of the personnel, characterizing the strategic
potential of the organization:

1) age and sex composition of employees;

2) attitude to change;

3) professional qualification and skill;

4) the ability to solve problems related to strategic activities?

8. What concept of strategic management means this definition:
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"Description of the picture of the future, consisting of coordinated, logically interconnected events
and a sequence of steps leading with a certain probability to the predicted final state (image of the
organization in the future)":

1) forecast;

2) script;

3) problem;

4) trend?

9. Which provision does not apply to the stages of scripting in strategic management:

1) structuring

) structuring and wording of the question;

2) setting indicators for the future development of critical environmental factors
enterprises;

3) analysis of the strengths and weaknesses of the enterprise;

4) generating and selecting consistent sets of assumptions?

10. Which statement do you think is incorrect:

“Portfolio analysis is designed to address the following issues:

1) for the distribution of human and financial resources between business units;
2) portfolio balance analysis;

3) identifying opportunities and threats that arise for the enterprise in the external environment;
4) establishing executive tasks”?

Test Ne2

1. What type of analysis of strategic management means this definition:

“A tool for the historically established four-element strategic analysis of the external environment.
The analysis of each of the selected aspects is carried out systematically, since in life all these aspects
are interconnected in a close and complex way”:

1) strategic analysis;

2) PEST analysis;

3) SWOT analysis;

4) portfolio analysis?

2. Which statement, in your opinion, is incorrect: “When analyzing economic factors, consider:
1) inflation (deflation) rates;

2) tax rate;

3) credit policy of local authorities;

4) changes in the exchange rate of the national currency?

3. Which method is not used in the analysis of political environment factors:

1) historical method,;

2) comparative method,

3) experimental methods;

4) situational method?

4.Which provision does not characterize the main indicators of the industry analysis:

1) the actual and potential size of the industry;
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2) the structure and scope of competition;

3) the structure of industry costs;

4) the specifics of the industry?

5. What concept of strategic management means this definition:

“Many competing firms in a particular industry have common features. Such features can be similar
competitive strategies, similar market positions, similar products, distribution channels, service and
other elements of marketing”:

1) monopoly;

2) oligopoly;

3) strategic group of competitors;

4) structure and scope of competition?

6. Which provision does not characterize the main areas of study of consumer behavior:

1) attitude towards the company itself;

2) the level of education of consumers;

3) the level of satisfaction of requests (expectations) of consumers;

4) making purchasing decisions?

7. Which statement do you think is incorrect:

“The analysis of the factors of the external technological environment should take into account
changes in:

1) in production technology;

2) in management;

3) in copyright law;

4) in the state policy in the field of scientific and technological progress™?

8. What characteristics are not included in strategic management in market (marketing) factors:

1) changing demographic conditions;

2) the level of incomes of the population and their distribution;

3) the structure of industry costs;

4) Is the market protected by the government?

nine. What understanding of strategic management means this definition:

“Controlled variables common to all enterprises in the industry, the implementation of which makes
it possible to improve the competitive position of an enterprise in the industry”:

1) the structure and scope of competition;

2) the structure of industry costs;

3) industry development trends;

4) key success factors?

10. What criterion of approach to segmentation should not be guided by:

1) complexity (simplicity) of allocation of this segment;

2) the importance of the segment for the enterprise;

3) availability of development of the segment for the enterprise;

4) possible efficiency of work in this segment in the future?

TunosBblie olleHOYHBIE MaTepuabl M0 Teme Nel-4

TeMbl NUCbMEHHBIX PadoT
Cobepume unghopmayuio no npednoxceHHou meme, coenaiime 0030p.

12



1. Analysis of the internal and external environment to assess the strategic situation of the
organization (SWOT analysis on the example of an enterprise).

2. Types and features of diversification strategies, their role in solving the problems of restructuring
and development of Russian enterprises (on the example of a group of enterprises or an industry).

3. Types and features of strategic integration agreements of firms in the Russian market (on the
example of a group of enterprises or an industry).

4. Types of strategies for the behavior of organizations in the market (on the example of an
enterprise).

5. The impact of internationalization and globalization of markets and industries on the strategic
management of an organization (on the example of a group of enterprises or an industry).

6. Influence of organizational culture on the process of strategic management of an organization (on
the example of an enterprise).

7. Introduction and implementation of strategic controlling in the organization (on the example of an
enterprise).

8. Innovation strategy of the enterprise: alternative scenarios of innovation and their justification.

9. Information support for the strategic management of an organization (on the example of an
enterprise).

10. Information support of the strategic management of the enterprise.

11. The use of budgeting in the strategic management of an organization (on the example of an
enterprise).

12. The use of consulting in the strategic management of an organization (on the example of an
enterprise).

13. The use of offensive and defensive strategies in the activities of the organization (on the example
of an enterprise).

fourteen.The use of resource analysis in the strategic management of an organization (on the example
of an enterprise).

15. The use of strategic management in anti-crisis regulation of the organization's activities (on the
example of an enterprise).

16. The use of strategic management in Russian and foreign companies: a comparative analysis.

17. The use of scenario planning in the activities of the organization (on the example of an
enterprise).

18. Communications in the system of strategic management of an organization (on the example of an
enterprise).

19. Competitiveness of the organization in the system of strategic management (on the example of an
enterprise).

21. Measures to form a system of methods of strategic management of an enterprise (on the example
of an enterprise).

22. Methods of sales promotion in the strategic management of the organization (on the example of
an enterprise).

23. Methods of analysis of the environment and their importance in determining the development
strategy of the organization (on the example of an enterprise).

5. OueHo4YHbIe MaTepHAIbl IPOMEKYTOYHON ATTECTALIMM 110 JMCHHUILJIMHE
5.1. 3a4er ¢ OUEHKOI MPOBOAUTCH C MPUMEHEHHEM CJIeIYIOIHX MeTOA0B (CPeACTB): B paMKax
C/1ayy 3a4eTa C OLIEHKON MPelyCMaTPUBAETCSl YCTHBINM OTBET CTY/IEHTOM Ha MOJy4YE€HHBIH BOIIPOC.

13



B cnyuae nposedenus npomesxcymounoi ammecmayuu

ucnonvzyemcs nramgpopma Moodle u Teams.

6 aucmaHUMOHHOM peastcume

5.2. OueHOYHBbIEe MATEPHAJILI IPOMEKYTOUYHOI ATTeCTALMHU

KommnonenT IIpomeskyTOUHBIH/KIHOYEBOMH Kpurepuii oueHuBanus

KOMIIETEHIIM U MHIUKATOP OLCHUBAHUS
VK-1.2 CriocobeH | PaspabatbiBaeT crpareruro noctikeHus | Kpurtuuecku OIlCHEHa HaJIe’KHOCTh
pa3pabaThIBaTh TTOCTaBJICHHOM eI KaK | ICTOYHUKOB nHpOpMaIum. Pabora
CTPaTEeTHIO  JOCTIDKEHHMS | TIOCJIEAOBATEeIbHOCTh IIAr0B, HpPEABHIS | IPOBEIEHA c MPOTUBOPEUNBON
MOCTAaBIICHHON LIENM Kak | pe3yJlbTaT KaKAOTO U3 HUX U OLeHUBas | MHPOpMaLMe W3 pa3HbIX HCTOYHUKOB.
MOCIIEI0BATEIEHOCTD WX BIUSHUE Ha BHEIIHEe OKpyXkeHHe | BepHo OTIpeIeTIeHBI MPOOEITBI B
I1aros., MpenBUs | INIAHUPYEMON  JeATeNIbHOCTH W Ha | mHpopManud, HEOOXOIWMOW IS pEemIeHHs
pe3yabTaT KaKIOrO W3 | B3aUMOOTHOIIEHHS YYaCTHHKOB 3TOW | MPOONEMHON CHUTyallud, U CHPOCKTHPOBAHBI
HUX W OIEHWBaTh WX | JEATEIbHOCTH. MIPOIIECCHI TI0 UX YCTPAHEHHUIO.
BIUSHHE Ha BHEIIHEe
OKpY>KEHHE TUTaHUPYEeMO
JACATCIIbHOCTU u Ha
B3aMMOOTHOIIIEHUS
YYaCTHUKOB 3TOM
JeSITeTTbHOCTH.
IIKc-5.3 Criocoben | ®opmupyet 1aH peanmmzanuu | ChopMupoBaHBI HaBBIKU BJIAJICHUS
(hopmHpoBaTh IUIaH | CTPATEruu TYPUCTCKOTO IPEIIIPHUATHS C | KyJbTYpPOH  CTPAaTErM4ecKOro  MBIILICHUS,
peanuzalid  CTPATETHH | UCIOIB30BAaHHEM MPOrPAMMHO-IENIEBOTO | CIIOCOOHOCTBIO K BOCIIPHSTHIO, 0000LICHUIO
TYpPUCTCKOTO MOIX0/1A. M CTPaTEermyecKoMy aHaM3y HH(QOPMAIHH,
TIPEITPUATHS c MOCTAaHOBKE IEIM W BBIOOPY TIIyTed ee
UCIIOJIb30BaHUEM JOCTIDKEHHS; nprueMaMu pa3paboTKH

MIPOrpaMMHO-IIEJIEBOTO
oaxoza.

Pa3INYHBIX TUIIOB CTPATETH.
OOyyaromuiicss BIaJieeT HABBIKAMH: OIICHKH
3G PEKTUBHOCTH YNPaBICHUYECKUX PpEIICHUH
M0 BBIOOPY KOHIIENINH, Pa3pabOTKU M IJIaHa
peanuzanuu CTpaTeruu pa3BUTHSA
peAnpusTUii chepsl Typu3Ma

TunoBbie OLIEHOYHbIE MaTepHuaJibl l'lpOMe)KyTO‘IHOi/i aTrTreCcTalumn

H3znoorcume meopemuidecKkue OCHO6bl

Bonpocsl k 3auery

no oannoi meme

(Oaitme onpedenenus,

nepeuuciume u Hazoeume) u 000CHyiime (apeymeHmupyiime u RpoOemMoHcmpupyiime) ceoe
OmHouwenue K OGHHOU meme (Ha KOHKPEemHoOM npumepe):
1. Fundamentals of the formation of strategic analysis as a science.
2. Stages of development of strategic analysis in the enterprise.
3. Existing approaches to strategic analysis.
4. Brief description of the methods of strategic analysis.
5. Business and event tourism in the city as objects of strategic

analysis.

6. Features of strategic analysis in business and event tourism (categorization conditions).

7. Methodology for the analysis of technical and economic indicators in strategic analysis

8. Strategic business area: definition, basics of choice and development

9. PEST-analysis (object of research in business and event tourism)

10. Analysis of the internal environment of the enterprise as a tool for its positioning in the
industry market of the city
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11. Development of the mission, goals and analysis of the strategic areas of the enterprise's
business

12. Method of strategic diagnosis of enterprise competitiveness

13. Questioning of consumers as a tool for monitoring the microenvironment and forming a
strategic database

14. The method of building a competitive market map as a tool for strategic analysis (object
of study in the tourism business)

15. Factor assessment matrix as a method of strategic analysis (object of research in tourism)
16. BCG matrix as a tool for positioning the services of a tourism enterprise in the industry
market

17.SWOT-analysis method as a tool for forming strategic decisions for the development of an
enterprise

18. SWOT analysis as an assessment of the market situation to identify opportunities and
ways to choose a strategy.

19. Evaluation of the developed strategy

20. The concept of strategy and its place in strategic analysis

21. Key characteristics of an effective strategy.

22. Factor analysis in the structure of strategic analysis in tourism.

IIxana oneHUBaHUA

OneHka pe3yabTaTOB MPOM3BOIUTCS  Ha OCHOBe llonokeHuss O TeKylleM KOHTpoJe
yCIIEBaeMOCTH OOYyYarOIIMXCsl M MPOMEXYTOYHOM aTTecTalMM oOeraromuxcs 1no o0pa3oBaTelbHBIM
nporpaMMaM  CpeAHEro HpoecCHOHAIBHOIO M BBICIIEro o0pa3oBaHus B  (eaeparbHOM
roCyJapCTBEHHOM OFO/DKETHOM| 00pa30BaTeIbHOM YUpEeXJIEHHH BbIclIero oopasoBanus «Poccuiickas
aKaJeMUM HApOJHOI XO034WCTBa U TrocylapcTBeHHOM ciayxObl npu Ilpesmpentre Poccuiickoit
®enepanuny, yreepxkaeHHoro Ilpukasom Pekropa PAHXul'C npu Ilpesunenre PO or 30.01.2018 r.
Ne 02-66 (n.10 paznena 3 (mepBwlii a03am) u m.11), a Taxke Pemenuss Yuenoro coera Cepepo-
3anagHoro uucrutyra ynpasieHuss PAHXul'C npu IIpesunente PO ot 19.06.2018, npotokon Ne 11.

3a4der ¢ OLeHKOM

Ha «oTiIM4HO» OIICHHBAaeTCS OTBET, JEMOHCTPHUPYIOIIMNA TIyOOKOe 3HAaHUE BCETO
MPOrpaMMHOTO MaTepuaia MO AUCHUIUIMHE, CBOOOJHOE BIAJCHHE MOHATUWHBIM anmapaToM H
TEPMUHOJIOTUEN JUCIUIUIMHBI, 3HAHNE OCHOBHOM M 3HAKOMCTBO C JOTOJHUTEIBHON JINTEPATypPOU.

Ha «xopomo» o1neHuBaeTcs OTBET, JAEMOHCTPUPYIOLIUI 3HaHHE KIIOYEBBIX MpoOIeM
IIPOrpaMMbl X1 OCHOBHOI'O COJEP’KAHMS JIEKIIMOHHOIO Kypca, YMEHHE IOJIb30BaThCSA MOHATHIHBIM
anmnapaToMm, 3HAaHHE OCHOBHBIX pa0OT U3 CIIMCKAa PEKOMEHI0BaHHOM JTUTEpaTyphl.

Ha «ynoBJieTBOpHUTEJIBHO» OIICHUBAECTCSI OTBET, IEMOHCTPUPYIOIIUHN JTUIIH (PparMeHTapHbIE
3HAaHUSI OCHOBHBIX PAa3/elIOB NPOrpaMMbl M COAEpKaHUsA JIEKIIMOHHOTO Kypca, 3aTpyAHEHHUS C
HCIOJIb30BAHUEM ITOHATHIHOTO anmnapara ¥ TEPMUHOJIOTHU JUCUUILIMHBI, YACTUYHOE 3HAKOMCTBO C
PEKOMEHIOBAHHOM JIMTEPATYPOH.

OneHka «HeyJAOBJIETBOPUTEJbHO» CTaBUTCSA MPU OTCYTCTBHHM JHOO OTPHIBOUHOM
Mpe/ICTaBIeHUH y4eOHO-IIPOrpaMMHOI0 MaTepuana, OTCYTCTBUU 3HAHMSI OCHOBHBIX paboT U3 CcrHCcKa
PEKOMEHI0BAaHHOM JIUTEPATYPBI.
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OneHka «OTJIMYHO» BBICTABISAETCS CTYAEHTY, €CJIM OTBETHI Ha IOCTAaBJICHHBIE BOIIPOCHI B
Ounere W3NAralTCs JIOTUYHO, IOCIEA0BATEIbHO M HE TPeOyIOT JOMOJHUTEIBHBIX IOSICHEHUH.
JlenaroTcss 000CHOBAaHHBIE BBIBOJBI. JleMOHCTpUpPYIOTCS TiyOOKHe 3HaHHs 0a30BbIX HOPMATHBHO-
paBoBBIX akTOB. CoONIIOJAIOTCS HOPMBI JIMTEpaTypHO peun. ILIMpoko MCTONB3YIOTCS HOBEHIINE
MH(GOpPMAaLMOHHbIE TEXHOJIOTUH B paboTe U TOKJIAJE.

6. MeTonuyeckue MaTepuaJibl 0 OCBOEHHUIO M CHUIIINHbBI

CryneHT Jomyckaercs K 3a4eTy 10 AMCLUUIUIMHE B Cllyyae BBIIIOJHEHMS UM BCEX 3aJaHUN U
MEpONPUATHH, IPEAYCMOTPEHHBIX IPOIPaMMOI TUCIIUILIMHBI.

3a4yeT ¢ OLUEHKOW NPOBOJUTCA B IEPUOJ CECCUM B COOTBETCTBMM C TEKYIIUM IpapuKoM
y4eOHOro Tmpolecca, YTBEP)KICHHBIM B COOTBETCTBHM C ycTaHOBJIeHHbBIM B C3UY mopsnkowm.
[IpoaomKUTENBHOCTD 3aueTa C OLEHKOM JUIsl KaKJOro CTYAEHTAa HE MOXET INPEBBILIATh YEThIPEX
aKaJeMMYECKHMX YacoB. 3a4eT C OLICHKOW He MO)KeT HauuHaThCs paHee 9.00 yacoB U 3aKaHUMBATHCS
no3aHee 21.00 yvaca. 3adyer ¢ OLEHKOM MPOBOAMUTCA B ayAUTOPHH, B KOTOPYIO 3aIlyCKarOTCA
OJTHOBPEMEHHO He Oojee 5 dyenoBeK. BpeMs Ha MOATOTOBKY OTBETOB IO OWIETYy KaxaoMy
oOyyaromemycsi orBoautcs 45 MunyT. Ilpu siBKe Ha 3aueT ¢ OLeHKONH 00ydJaroluiics 10MKEeH UMETh
npu cebe 3adeTHYIO KHIDKKY. Bo Bpems 3adera ¢ oueHkoil — oOywaromuecss MO pELICHUIO
IpernojiaBaTesss MOTYT II0JIb30BaThCsl Y4eOHOM MporpaMMod AMCHUUIUIMHBL M CIIPABOYHOM
JINTEPATYPOIl.

B cnyuae mnpoBeaeHusi 3adera, MPENONABATENI0 MPEJOCTABIAETCS IPaBO  3a/1aBaTh
MarucTpaHTaM JOMOJHHUTEIbHBIE BOIPOCH B paMKax padodeil yueOHOM MporpamMMbl TUCIHMILINHEI B
o0beMe, He TpeBbImaromeM o0beMbl Owiera. [Ipm cmaye 3auera, MarucTpaHT, WCHBITHIBAIOLIMIA
3aTpy/[HEHUs NpHU MOATOTOBKE K OTBETY IO BOIPOCY, UMEET MPABO MOJIYYUTh Y IpPErojaBaTelIs
BTOPOW BOMNPOC C COOTBETCTBYIOLUIMM IpPOJJIEHUEM BpeMEHHM Ha MoArotoBky. Ilpum s3Tom
OKOHYaTeJIbHAs OLEHKAa CHUXKAeTCsl Ha ouH Oay1. BeiOop TpeTbero Bompoca He JoIycKaeTcsl.

OneHka 3a 3a4eT MPOCTABISIETCS B HK3aMEHAIIMOHHOM BEJIOMOCTH M 3aYETHBIX KHMXKKaX
MarucTpaHTOB, IPU 3TOM OLIEHKH «HE3a4eT» B 3aYETHYIO KHM)KKY MarCTPaHTOB HE MPOCTABIISIFOTCA.

O6yuenne mno jucuumuinie b1.B.JIB.01.02 «Ctparernueckuii aHamu3 JeATEIbHOCTH
NpeANpUATHS AET0BOro U coObiThitHOTO Typu3ma / Strategic analysis of the activities of a business
and event tourism enterprise» npeamnonaraetT U3y4eHUe Kypca Ha ayJAUTOPHBIX 3aHATHSIX (JCKIUU U
MIPaKTUYECKHUE 3aHATHS) U CaMOCTOSITENIbHOM padOThl CTYJEHTOB, BKIJIIOYas MOATOTOBKY K 3auéry.
[Ipaktnueckue 3anarus aucuumuimasl b1.B.JIB.01.02 «Crpaternueckuii aHanu3 AesSTEIbHOCTH
OpeInpusITUs AeN0oBOro u cobsiTHitHOro Typusma / Strategic analysis of the activities of a business
and event tourism enterprise» mpeimonararoT UX MPOBEICHHE B PAa3IHUYHBIX (OpMAX C LEIbIO
BBISIBIICHUS TTOJIyYE€HHBIX 3HaHUH, yMEHUH, HABBIKOB U KOMITETEHLIUH.

Iloozomoexa Kk nekyuu
C nenpro o0ecnedeHus yCIemHoro 00y4eHus CTYACHT JIOJDKEH TOTOBUTHCS K JICKINH,
MTOCKOJIBKY OHA SIBJISIETCS] BaXKHEHTIIEH (OpMOI OpraHu3aIii y4eOHOT0 MpOoIecca, MOCKOJIbKY:
— 3HAKOMHT C HOBBIM Y4eOHBIM MaTepHAIIOM;
— pa3bACHIET YU4eOHBIC AIIEMEHTBI, TPYIHBIC JIJIs1 TOHUMAaHUS,
— CHUCTeMaTH3UpPYET Y4eOHBII MaTepHal;
— OpHUEHTHpYET B yueOHOM Ipoliecce.
Iloozomoexa K 1eKkyuu 3aKa04aemcs 8 ciedyruiem:
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— BHUMAaTeIbHO MPOYUTANTE MaTepral MpeabIAYIIeH JTeKInu;
— y3HaiiTe TeMy NpeACTOsIIeH JeKIUH (110 TEeMaTUYECKOMY IUIaHy, 10 MHPOPMAIINH JIEKTOpa);
03HAKOMBTECH C YIEOHBIM MATEPHAJIOM MO y4eOHUKY U y4eOHBIM TOCOOUSIM;
nocrapaiiTech ysICHUTb MECTO U3y4aeMOl TEMbI B CBOEH NMPOQecCHOHANIbHOMN MOATOTOBKE;
3aMUIIUTEe BO3MOXHBIE BOIPOCHI, KOTOPBIE BbI 33/1aJJUTE JIEKTOPY Ha JICKIUH.
Iloozomoexa Kk npaKkmuueckum 3aHAMUAM:
— BHUMATeJlbHO MPOUYUTANTE MaTepuan JEKIUH OTHOCSAMIMXCA K JTaHHOMY CEMUHApCKOMY
3aHSTHIO, 03HAKOMBTECH C YU€OHBIM MAaTEPUAJIOM 0 YYEOHUKY M Y4eOHBIM ITOCOOUSIM;
— BBINUIINUTE OCHOBHBIE TEPMUHBI;
— OTBEThT€ HA KOHTPOJIbHBIE BOINPOCHI IO CEMUHAPCKUM 3aHATUSAM, TOTOBBTECH JaTh
pa3BEpPHYTHIN OTBET HA KaX/bIi U3 BOIIPOCOB;
— YSCHHTE, Kakue y4yeOHbIEe 3JIeMEHTBI OCTAIUCh JJIsl BaC HEICHBIMU U TOCTAPANTECh MOIYyYUTh
Ha HHUX OTBET 3apaHee (A0 CEeMHMHApPCKOTO 3aHSATHS) BO BpeMsl TEKYIIMX KOHCYJIbTalUN
MIPEeIo1aBaTeds;
— TOTOBUTHCSI MOKHO WHAWBUIYAIIbHO, TIApaMH WM B COCTaBe MaJOH TPYMIbI, MOCIEIHUE
SBISIFOTCS D PeKTUBHBIMUA (popMaMu pabOTHI.

Iloozomoexa k onpocy nipencTaBisieT cOOOW MPOEKTUPOBAHUE CTYAEHTOM OOCYXKIECHMS B IpYIIIE B
dopme muckyccun. B aTHX mensx cTyaeHTy HeoOX0IuMO:

— CaMOCTOSITENILHO BBIOpATh TeMy (TIpo0IieMy) I TPOBEICHUS OIPOCa;

— pa3paboTatb BONPOCHL, NpPOAYMaTh MNpPOOJIEMHBIE CHUTyalud (C  HCIOJIb30BaHUEM

NepUOINYECKOM, HAyYHOH JIUTepaTyphl, a TAK)KE UHTEPHET-CAUTOB);
— pa3paloTarh MJIaH-KOHCIEKT OOCYKIEHMS C YKa3aHHEM BpPEMEHHU OOCYKIEHHs, BOIPOCOB,
BapUaHTOB OTBETOB.

BeiOpannas cryneHToM Tema (mpoOiemMa) AOJKHA OBITh aKkTyajdbHa Ha COBPEMEHHOM 3Talle
pa3BUTHSL, JOJDKEH OBITh MPEACTaBIeH MOAPOOHBIN IIAH-KOHCHEKT, B KOTOPOM OTpPa)KEHbI BOIPOCHI
Uil JAMCKYCCHM, BPEMEHHOM perjaMeHT OOCYXJIEHUs, JaHbl BO3MOXKHbIE BAapHAHTHI OTBETOB,
WCTIOJIH30BAHBI TPUMEPHI U3 HAYKH U IPAKTUKH.

MeTtoauyeckue yKazaHus 110 OPraHU3alMi CAMOCTOATEJIbHOMH PadoThI

CamocTosTenbHas BHeayJUTOpHas padoTa 1o Kypcy BKIIOUAeT U3yyeHue yu4eOHOM 1 HaydHOI
JUTEPATyphl, MOBTOPEHUE JIEKIIMOHHOIO MaTepuana, MOArOTOBKY K IPAaKTHYECKUM 3aHATHAM, a
TaK)Xe€ K TEKYILIEMY 1 UTOTOBOMY KOHTPOJIIO.

[IpakTuyeckue 3aHATUS NPEAYCMATPUBAIOT COBEPIICHCTBOBAHHWE HAaBBIKOB pPAa0OTHI ¢
AyTEHTUYHBIMU TEKCTaMHU M JIEKCUKO-TPAaMMaTHYECKUM MAaTepUaloM, METOMOJIOTHM HW3Y4YEHHUs
IpeIMeTHON crienupuKy Kypca

Bompockl, He paccMOTpeHHBIE Ha JIEKIMSIX M MPAKTUYECKUX 3aHATUAX, JOJDKHBI OBITh
M3Y4YEeHbl MaruCTpPaHTaMHU B XOJI€ CaMOCTOATEIbHOW paboThl. KOHTPOIb caMOCTOSTENbHON pabOTHI
MarucTpaHTOB HaJ y4eOHOW MpOrpaMMoOl Kypca OCYIIECTBIACTCS B XOJI€ MPAKTHUYECKUX 3aHATHN
METOJIOM YCTHOTO ONpOCa WJIM OTBETOB Ha KOHTPOJIBHBIE BONPOCH! TeM. B Xo1e camocTOSITENbHOM
palboThI KaXAblii MarucTpaHT 00s3aH NMPOYUTATH OCHOBHYIO M MO BO3MOXHOCTH JONOJIHUTEIbHYIO
auTeparypy mo u3ydaeMoil Teme. OOydaromuiicss JOJDKEH TOTOBUTBHCS K  IPEJCTOAIIEMY
MPAKTUYECKOMY 3aHATHUIO IO BCEM, OOO3HAYEHHBIM B METOJUYECKOM Iocobouu BompocaM. He
MPOSICHEHHBIE (IMCKYCCUOHHBIE) B XOJ€ CaMOCTOATEIbHOW PabOTHI BOMPOCHI CIEAYET BHITUCATH B
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KOHCTICKT JICKITMW U BIOCIEACTBUH MPOSICHUTH UX HA TMPAKTUYCCKUX 3aHIATHIX WM WHIUBUTYATbHBIX
KOHCYJbTAIUSAX C BEAYIIUM MPEIO/IaBaTEIIEM.

CamocrositenpHass paboTa OOydaromuXcsi MPEINoyiaraeT M3yd4eHHE B COOTBETCTBUU C JAHHBIMHU
METOAMYECKUMU PEKOMEHJIAIMAMHU YYEOHOW M HAy4HOU JUTEpaTyphbl, HOPMATUBHBIX JTOKYMEHTOB,
JAHHBIX HAy4YHBIX HCCJIECJIOBAHHUI, MaTEepUAJIOB HHTEPHET-UCTOUYHUKOB, a TAKXKE  BBIOJHEHHE
MPaKTUYECKUX 3aJaHui, IMOJATOTOBKY JOKIAIO0B M pedepaTa, MOATOTOBKY K TECTUPOBAHHMIO H
KOHTPOJIBHOW paboTe, K OmpocaM Ha 3aHATHUSAX U K 3a4eTy. PEKOMEHIaluu 1o HayqdHOU JIMTepaType,
MH(POPMAITMOHHBIM UCTOYHHUKAM U y4eOHO-METOIUYECKOMY 00€CIIEUEHHUIO CaMOCTOSATEILHON PabOTHI
cozepxkarcs B pa3aenax 6 u 7 qannout PTI/I.

Y4yeOHO-MeTOAUYECKOE O0ecTIeYeHre CAaMOCTOSITeIbHOM PadoThI

1. Aypoeuu A. Il. Mapkerunr B Ttypusme.- M.: HoBoe wuzmanue. 2012. 4. XXykoBa M. A.
MenemxmeHT B Typuctckom OusHece.- M.: KHOPYC. 2012 r.

2. JlyxoBckas O.K., Crparernyeckuii aHaqu3 B TOCTHHMYHOM CEPBUCE: MAapPKETHHIOBO-
OKOHOMHYECKUU TIOJIXOJ K OIICHKE JenoBbIX curyaruii: mpaktukym./, O.K.Jlyxosckas, M.M.
CmupnoBa, H.B. ®omuna: POY um. I'.B. IlnexanoBa, MBan. ®@uinan. — MBanoBo: Hayunas
MbICHB, 2013. 200 c.

3. Cxobxun C.C. CtpaTerusi pa3BuTHs MPEIIPUATHS WHAYCTPHH TOCTETIPUUMCTBA U TypHu3Ma yueo.
nocobue / C.C. Ckobkun. M.: Maructp, 2010. - 432 c.

4. Yynnosckuii A Jl., XKykoBa M.A. MeHnemxMeHT Typusma: YueOHUK. M.. OUHAHCHI U CTAaTUCTHKA.
2011.

38}13HI/IH JJI1 CAMOCTOSITEIbHOI MOAr0OTOBKH K 3aHATHUSM JIEKIIMOHHOTO U CEMHUHApPCKOIo
THUIIOB
I/IH)_II/IBI/[)]yaJ'll)HbIe 3adaHus

I/IHI[I/IBI/IILyaJII)HOC 3alaHUC MPCANojaaracT moArOTOBKY U MPE3CHTAHIO JOKIaJa Ha TEMY:

1. What does the development of tourism lead to: preservation or destruction of World
Heritage sites?

2. Should tourism in Russia become a locomotive branch of the national economy?

3. Does the Russian Federation need a law on social tourism?

4. Discussion about the expediency of creating a profile ministry of tourism in the Russian
Federation.

5. Are pilgrimage and cultural-religious tourism two branches of one whole?

6. Study of consumer preferences of tourists regarding the organization

and conducting excursions in the central regions of Russia.

7. The specifics of the services of the tourism and hospitality industry.

8. Features of the organization of domestic and international bus tours.

9. Forms of interaction between tourist firms and airlines.

10. Special tourist-excursion trains and experience of their use.

11. Cruise business in the world and Russian tourist markets.

12. Accommodation facilities and integration processes in the hospitality industry.

13. Classification systems for tourist accommodation establishments.

14. Restaurant business in the tourism industry. Classification and types of catering
establishments in the tourism business.

MeToanyecKue PEKOMEHAAIUH IO MOATOTOBKE K OIIPOCY
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VYCeTHBI ompoc SBIAETCS OJHUM W3 OCHOBHBIX CIOCOOOB TIPOBEPKH YCBOCHHS 3HAHHM
oOyuatomumucs. Pa3BepHyTBIi OTBET CTYACHTA JOJDKEH MPEACTABISAThH COOOW CBS3HOE, JTOTHYECKH
MOCIIEZIOBATEIbHOE COOOIICHHE HA OMPENCICHHYI0 TEMY, IOKa3blBaTh €ro YMEHHE MPUMCHSTH
OIIPCACIICHUS, IIpaBuJla B KOHKPCTHBIX ClIydadx. OcHOBHBIE KPpUTCPUHU OLCHKH YCTHOI'O OTBCTA:
MPABIWJIBHOCTH OTBETA 0 COACPKAHMIO; TIOJTHOTA M TNIyOWHA OTBETA; JIOTHKA M3JIOKCHUS MaTepuasa
(Y4uTBIBaETCS YMEHUE CTPOUTH LEIOCTHBIN, MOCIEN0BATENbHBIN paccka3, rpaMOTHO I0JIb30BAThCS
CHeIHaIbHOM TEPMUHOJIOTHEH ); UCIIOJIb30BAHKE AOOJHUTEIBHOIO MaTepuraa.

[ToaroroBka oOyyarommxcst K OMpOCY IpeanojiaraeT M3yuyeHUE B COOTBETCTBUHM TEMATHKOM
JTUCIHUIUIMHBL OCHOBHOW/ JOMOJHUTENIbHON IUTEpaTyphl, HOPMAaTUBHBIX JIOKYMEHTOB, WHTEPHET-
NCTOYHHUKOB.

MeTtoauyeckue peKOMeH/allMu 110 NOATOTOBKe pedepara

Pedepar — sT0 camocTosiTenbHOE, COAEpKATEIBbHOE HCCIEAOBaHUE IO BHIOPAHHOW TeMe.

[ToaroroBka pedepara mpeaycMaTpuBaer:

- W3Yy4YEeHHE JUTEpaTyphl, CIPABOUYHBIX U HAYYHBIX MCTOUYHUKOB (BKJIIOYasl 3apyOeHbIe) IO TeMe
HCCIIEIOBaHMS;

- CaMOCTOSTEIbHBIN aHAIN3 OCHOBHBIX KOHLIEMIUI 110 N3ydyaeMoii npodieme;

- YTOYHEHHE OCHOBHBIX IMOHATUI U HayYHBIX MOJIOKEHUH;

- PE3IOMHUPOBAHUE MMOTYYCHHBIX BHIBOJIOB.

Crtpykrypa pedepara qoiKHa CIIOCOOCTBOBATH PACKPHITHIO H30PAaHHOW TEMbI H €€ COCTABHBIX
AJIEMEHTOB:

- BO BBEJICHUU JOJDKHO OBITh YKa3aHO: aKTyaJbHOCTh BbIOpaHHOW TEMbI, €€ 3HAYUMOCTb, LIETH U
3a1auu, OOBEKT U MpEAMET HCCIEAOBAHUS, METOIbl TOCTHXKEHUS TMOCTABJICHHBIX IIeNied U 3ajad,
0030p Oubmorpaduu mo Teme paboThI;

- OCHOBHAsI 4acTh pabOThI JOJKHA COAEpPKATh HE MEHEE JIBYX IJIaB, pa30UTHIX HA maparpadsml.

Henenne maparpadoB Ha mnoamaparpadsl HenenecooOpasHo. Haspanusi maparpadoB He
JOJKHBI TIOBTOPSITH Has3BaHME TeMbl pedepara. B konme kaxkgoro maparpada M KaXAoW TJaBbI
nenaercss HeOONMbIION BBHIBOA. Bce wacTh AODKHBI OBITH H3JIOKEHBI B CTPOTOM JIOTHYECKOM
IIOCJIE0BATEIBHOCTH U B3aUMOCBSI3H.

TekcT 1enecoobpa3HO WIIIOCTPUPOBATh CXEMaMH, TaOJIMLaMu, JuarpaMMamu, rpagukamu,
PUCYHKAMH U T. [I.

B 3akmioueHuM [0JDKHBI OBITH COPMYIMPOBAHBI OCHOBHBIE BBIBOJIbI, CIEJIAHHBIE B
pe3yJIbTaTe UCCIEN0BaHNUS.

CrnucoK HCIMOIb30BAaHHOW JIUTEpaTyphl JOJDKEH cojepkarh He MeHee 10-20 Ha3BaHUH,
BKJIOYasi HOPMaTUBHO-TIPABOBBIE aKTHI.

TekcT pedepaTa 10oyKEH IPOAEMOHCTPUPOBATh 3HAHUE CTYIEHTOM OCHOBHOMW JIUTEPATYypPhI MO
JAHHOM Teme, YMEHHE BBLACTUTh NPOOJIEMY U ONpPEACTUTh METOAbl €€ pelIeHHs, yMEHHUe
MIOCJIEZIOBATENBHO M3JIOKHUTh CYIIECTBO PACCMAaTPUBAEMBIX BOIPOCOB, IMPUEMIIEMBIN YpPOBEHb
S3BIKOBOM I'PaMOTHOCTH, BKJIIOYasl BiaJieHHE ()YHKIIMOHATLHBIM CTUJIEM HAYYHOTO M3JI0KEHHUS.

O06nem pedepara 10KeH cocTaBiIsaTh 15-20 cTpaHull meyaTHOTo TeKCTa. B yka3aHHBIN 00beM
HE BKJIIOYAIOTCS MPHIIOKEHHSI, KOTOPBIE CLIIMBAIOTCS BMECTE C paboTOH.

PabGora umeeT TUTYNIBHBIM JUCT, CTPYKTYpPHBIM IJIaH M COOTBETCTBYIolIee odopmieHue. B
paboTe UCHONb3yeTcsl CIUIOIIHAs HyMepalus CTpaHull. BTOpoil cTpaHuiell siBisieTCsl conep)kaHue
pabotel. Ha TuTynpHOM IMcTe HOMEp CTpaHHMLBI He MpocTaBisercs. BBeaenwe, kaxnas riasa,
3aKJIIOUYEHHUE, a TAK)KE CIIMCOK UCIIOJIb30BAHHBIX HCTOYHUKOB HAUWHAKOTCS C HOBOM CTPAHUIIBI.

PexoMeHngaumu 1o nNoAroToBKe K TECTUPOBAHUIO
TectupoBanue sBisgercs GopMaMu KOHTPOJISI YCIIEBAEMOCTH O0Y4YarOIIMXCsl, OLEHKU YPOBHS
OBJIAJICHUS. TEOPETUYECKUMU 3HAHMSAMU M HABBIKAMHU IPUMEHEHHUSA JTUX 3HAHUW IIPU pELICHUU

MPaKTUYCCKUX 3a/1ad. IloaroroBka k TCCTUPOBAHUIO ITPECATIOTIAracT:
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- O3HaKOMJICHHME C MaTepHaIaMH JIEKLINN;
- U3y4eHHUe yueOHOH JTUTepaTypbl, CIPAaBOYHBIX U HAYYHBIX HCTOYHHUKOB;
- YTOYHEHHE TEPMUHOB, OCHOBHBIX IIOHATUI U KaTErOpUH;
- CAaMOCTOATENBHBIA 0100p HH(pOpMAUK, HEOOXOAMMOH IS apryMEHTAIUN aBTOPCKOM IMO3UIIH.
Bce Bompock! 1 331aHUs TECTOB OPUEHTHPOBAHBI HA CUCTEMATU3ALMIO 3HAHUH 00yJaromumxcs,
pa3BUTHE CIOCOOHOCTEH K CaMOCTOATENbHOM aHAINTUYECKOM JesITEIbHOCTH.
Pe3ynbpTaThl KOHTPOJBHBIX pabOT M TECTOB HPU3HAIOTCS MOJOXKHUTEIbHBIMM, eciu 75%
OTBETOB SBJIAIOTCS MPABUIbHBIMH.

7. Y4eOHast 1uTEepaTypa u pecypcbl HHPOPMAIMOHHO-TeIeKOMMYHUKALIMOHHOM ceTH
HNuTepHer
7.1. OcHoBHas JqUTEpaTypa

1. KaszakoBa, Haranus AnexcanapoBHa. COBpEMEHHBIH CTpaTErMUeCKUil aHaIn3 [DIEKTPOHHBIN
pecypc] : ydeOHUK U mpakTukyM s maructparypel / H. A. Kazakosa. - 3-e¢ u3j., nepepad. u
J0m. - DNeKTpoH. naH. - Mocksa : HOpaiit, 2019. - 469 c. - (Cepus "Maructp") . - 3ari. ¢
skpaHa. - Tekcr : anekrponusiid // DBC IOpaiitr [caiit]. — URL: https://www.biblio-
online.ru/bcode/444534

2. CkoOxkuH, C.C. Crparernueckuii MEHEI)KMEHT B WHAYCTPUU TOCTENPUMMCTBA U TypU3MA :
yuebnuk ans By3oB/ C. C. CkoOkuH. — 2-¢ u3n., ucrp. u jpon. — Mocksa : M3marenbcTBo
HOpaiit, 2020. — 442 c. — (Bwicmiee obpazoBanue). — ISBN 978-5-534-04473-7. — Tekcr :
anexktpounsii // DBC FOpaiit [caiit]. — URL: https://urait.ru/bcode/453851

3. Teopus u MeTOHOIOTHS PA3paOOTKH CTPATETHH PA3BUTHUS MPEANPUATHS [ DIEKTPOHHBIN pecypc]:
Hay4yHas MoHorpadus/ W.B. BynaBa [u np.].— DNeKTpoH. TEKCTOBbIE NaHHbIe.— MOCKBa,
CaparoB: MexayHapo Hasi akaJieMus OIICHKU W KoHcantuHra, Aii [Tu Op Menua, 2019.— 278
c.— Pexum noctyna: http://www.iprbookshop.ru/82185.html

7.2. JlonoTHUTeIbHASI JIUTepaTypa

1. boromob6o, B.C. Typucrcko-pekpeaniioHHoe mnpoekThupoBaHue. OIeHKa HMHBECTHIMH !
y4eOHUK U MpakTukyM 1is By30B / B. C. boromto6os, C. A. beictpos, C. A. boronto6oBa. — 2-¢
u3n., ucnop. u jgon.— Mocksa: M3garensctBo FOpaiit, 2020. — 256 c. — (Bricuiee
obpaszoBanue). — ISBN 978-5-534-06549-7. — Texkcr : anexrponnsiii // ObC HOpaiit [caiit]. —
URL: https://urait.ru/bcode/452072

2. Bameea E.O. Pa3BuTue wHAycTpuH Typu3Ma B pervuoHe [DIeKTpOoHHBIH pecypc]/ BameeBa
E.O.— Dnekrtpon. TekcroBble nanubie.— Cankt-IletepOypr: Acrepuon, 2008.— 88 ¢.— Pexum
nocryma: http://www.iprbookshop.ru/31937.html

3. Kocosa JI.LH. MeToasl cTpaTernyeckoro aHajin3a XO3sSHCTBEHHOW AEATENbHOCTU OpraHU3allUH

[DnexTpoHHbIH pecypc]: yueOHoe mocobue/ KocoBa JI.H.— DnekTpoH. TEKCTOBbIE JaHHBIE.—
Mocksa: Poccuiickuii rocynapctBeHHbI yHHBepcuTeT mpaBocyaus, 2018.— 80 c.— Pexum
nocryna: http://www.iprbookshop.ru/78307.html

4. MoposzoBa H.C. Konnenuust ¢opMupoBaHus M Ppa3BUTHS KOHKYPEHLIUMH B TypHU3MeE
[DnexTponnblii pecypc]: monorpadus/ MopozoBa H.C.— DnekTpoH. TEKCTOBBIE TaHHBIC.—
Mocksa: Poccuiickuii  HOBBI  yHHBepcuteT, 2011.— 264 Cc.— Pexum npocryma:
http://www.iprbookshop.ru/21283.html
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5. OmnomuenoBa E.B. CoBpeMeHHBIN cTpaTermuecKuii aHanu3 [DJIEKTPOHHBIA pecypc]: ydeOHoe
nmocobue/ OmomyeHoBa E.B.— DnektpoH. TekcroBeie maHHble.— MockBa: Poccuiickas
MEXIyHapOAHAs akaJeMHs Typu3ma, YHuBepcuterckas kuura, 2016.— 112 c.— Pexum
noctyna: http://www.iprbookshop.ru/51871.html

6. CoBpeMeHHBI CTpaTermuecKuil aHanu3 [DNEeKTPOHHBIA pecypc]: ydeOHOoe mocobue/ E.1O.

Ky3nemoBa [u jap.]— DaexkTpoH. TEKCTOBbie JaHHbIe.— EkarepuHOypr: VYpanbckuid
dbenepanbablli  yHUBepcuter, ObBC ACB, 2016.— 132 c— Pexum pgocrtyna:
http://www.iprbookshop.ru/68473.html

7.3. HopmaTuBHbBIE IPABOBbIE JOKYMEHTHI M HHASI MPaBOBasi MH(OpMALUA
1. Korcturynus Poccuiickoit deneparuu. 12 nexadps 1993 r.
2. I'paxxnanckuii koaekc Poccuiickoit @eneparnun. Yacts nepsast: 30 HosOpst 1994 romga Ne 51—
@3. (mocneaHss peaaKius)
3. I'paxnanckuil konekc Poccuiickoit denepaunn. Yacte Bropas: 26 suBaps 1996 rona Nel4—
@3. (mocnenHss peaaKius)
4. YTOJIOBHBIHA KOJEKC.
5. Hanoroselii KoJeKc.
6. denepanpHbiii 3akoH «O BHeceHMHM wu3MeHeHU B DenepanbHblii 3akoH «OO0 oOcCHOBax
TypucTCKOi1 AestenbHocTU B Poccuiickoit ®enepanum» Nel2 ot 30 .12. 2008 rona.
7. ®3 ot 24.11.1996r. Nel32-®3 «OO0 ocHOBax TYpPHUCTCKOM JeATeNbHOCTH B Poccuiickoit
denepauun
8. @3 o1 08.08.2001r. Ne128-®3 «O nuueH3UpOBaHUM OTAEIbHBIX BUI0B ACSITEIbHOCTI
9. @3 ot 15.08.1996r. Nel14-®3. «O nopsake Boie3aa u3 Poccuiickoit denepanuu u Bbe3aa B
Poccuiickyro ®@enepannro»
10. @3 ot 07.02.1992r. Ne2300-1 «O 3amute mpaB noTpedUTENEH»
11. @3 ot 08.08.2001 Nel29-®3. «O rocynapCTBEHHON PpETUCTpalMU HOPUAMYECKUX JUL U
WHJIMBHUIyaJIbHBIX TTPEANPUHUMATENEH»
12. ®enepanbubiii 3akoH «O BHeceHMM u3MeHeHUH B DenepanbHblii 3akoH «O0 OcHOBax
TYpPUCTCKOM aesTenbHocTH B Poccniickoit denepanum»
Nel2 ot 30 .12. 2008 rona.
13. IlocranoBnenue IlpaButenbctBa P® ot 10.10.2002r. Ne753. «O nuueH3UpOBaHUU
NESTELHOCTH TI0 TIPOJIaXKe TIPaB Ha KIYyOHBIN OTIBIX)
14. Ilpuka3 MunskonompazButust Poccun ot 21 umrons 2003r. Ne 197 «O6 yTrBepkaeHuu
MOJIOKEHHUST O TOCYAApCTBEHHOM cHCTeMe KiIacCUu(UKAIMK TOCTHHHII W JAPYTUX CPEICTB
pa3MeIeHHs»
15. UncTpykims o nopsake opopmIleHHs U BbIJA4M MacrnopToB rpaxkaaHam Pd mis Beiezna u3
Poccuiickoit ®eneparuu u Bbe3aa B Pocculickyro denepannto
16. IlpaBuna mepemenieHus B YNPOIIEHHOM WM JBIOTHOM TOPSJIKE TOBApPOB (PU3MUECKUMHU
JIMLIaMH YePE3 TaMOKEHHYIO rpanuiy PO.

7.4. UnTepHeT-pecypcebl
C3MY pacronaraeT JOCTYylIOM Yepe3 cailT Hay4Hoi OuOimoreku http://nwapa.spb.ru/

K CIIEAYIOIINM MOAMUCHBIM 3JIEKTPOHHBIM pecypcam:
Pycckoazviunbvie pecypcol
. DNEeKTPOHHbIE YUeOHUKHU AIIEKTPOHHO - Onbnnoteunoit cuctemsl (ObC) «Aidyke»
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. DNIeKTPOHHBIE YYEOHUKH IIEKTPOHHO — OnbnmuoTeunoi cucteMsl (ObC) «Jlaab»

o HayuHno-npaktudeckue ctaThu Mo (puHaHcaM M MeHeIKMeHTy M3nartenbckoro mpoma
«bubmmoreka ['peOeHHIKOBAY

o CraTbu W3 MEPUOIUYECKUX M3JAHUN MO0 OOLIECTBEHHBIM W F'yMaHHUTapHBIM HayKaM
«Hct - Bpro»

o DOHIUKIIONEINH, CIOBAPH, CIIPABOYHHUKH «PyOpuKOH»

o [TonHble TeKcThI Juccepranuii W aBTOopedepaToB IJeKTpoHHas bubmuoreka
Hucceprauuii PI'b

o HudopmanmonHo-npasoBblie 0a3bl - KoncynpranT mitoc, ['apanr.

AHIJIOSI3BIYHBIE PECYPChI

o EBSCO Publishing — moctyn K MyJIbTHAMCIUIUIMHAPHBIM ITOJIHOTEKCTOBBIM 0Oazam
JaHHBIX Pa3JIMYHBIX MHUPOBBIX H3/aTEJIbCTB MO OM3HECY, SKOHOMHKE, (UHAHCAM, OYXTalITepCKOMY
y4eTy, T'YMaHHTapHBIM M €CTECTBCHHBIM OOJIACTSAM 3HAHWH, pedepaTraM M IIOJHBIM TEKCTaM
MyOJIMKAIMI M3 HAYYHBIX W HAYYHO-TIOMYJISPHBIX 5KYPHAIIOB.

. Emerald — kpymueiimee MHpOBOE W31aTENbCTBO, CHEHATM3UPYIOIIEECS Ha
SIIEKTPOHHBIX KYpHAJIaX M 0a3ax JaHHBIX 10 SKOHOMHUKE M MEHEKMEHTY. FIMeeT cTaTyc OCHOBHOTO
UCTOYHMKA MpodeccHoHaabHOW HMHGOPMAKMK IS [pErojaBarelici, uccleaoBareieii u
CIIEIMAIUCTOB B 00JIACTH MEHEDKMEHTA.

B03MOXHO HCIOJIb30BaHKE, KPOME BBILIENEPEUMCIIEHHBIX PECYPCOB, M JAPYTHX DIICKTPOHHBIX
pecypcoB cetu MHTEpHET.

7.5. HbIE HCTOYHUKH
1. http://www.rata.ru/ - Poccuiickuii CO¥03 TypUHIyCTPHUH,
2. http://www.unwto.org/index.php - Bcemupnas Typuctckas opranuzamnus UNWTO.
3. http://www.russiatourism.ru/ - Caiitr ®enepanbHOro areHTCTBa MO TYpU3My MHUHKYIBTYPBI

Poccun.

8.MaTtepuajabHoO-TeXHUUYECKasi 6a3a, HH(POPMANIMOHHBIE TEXHOJIOTHH, IPOrPaAaMMHOE
o0ecrnieyeHne U MHPOPMAIMOHHBIE CIIPABOYHbIC CHCTEMBI

Ne/n | HaumeHoBanue

1. CHGIII/I&JII/ISI/IPOBaHHI)IC KJIaCChI AJId ITPOBCACHUA J'IGKIII/II\/’I H MPAKTUYCCKHUX 3aHATHH

2. Crneunanu3upoBaHHas MeOeb M OPICpesiCTBA: ayIUTOPUN U KOMITbIOTEPHBIE KJIACCHI,
000py/1I0BaHHBIE [1OCAI0YHBIMU MECTAMU

3. Texnuueckue cpenctBa oOydeHus: IlepcoHanbHBIE  KOMIBIOTEPHI;  KOMIIBIOTEPHBIE
IIPOEKTOPBI; 3BYKOBBIE JIMHAMMKH; MPOTPaMMHBIE CPEJCTBa, 0OECIEUMBAIOLINE MPOCMOTP
Buzeodaiinos B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

IlIpozpammmnsie, mexnuueckue u 31eKmpoHHbIE CPEOCHEA 0OYUEHUA U KOHMPOIA 3HAHUIL
CMyO0enmog:

[TakeTsl mporpammHoro oOecredeHusi OOLIEro Ha3HAuY€HUs (TEKCTOBBIE PENaKTOPHI,
rpaduyecKkue peJaKTopsl).

Kypc BkitodaeT ucmosib30Banue mporpaMmmuoro obdecrnedenust Microsoft Excel, Microsoft Word,
Microsoft Power Point anst mOAroTOBKM TEKCTOBOTO M TaOIMYHOTO Marepuana, rpa@uyecKux
WLTIOCTPALUH.
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Meronsl  0o0ydeHHS  NpPEANONaraloT  HMCHOJb30BAaHME  WH(POPMAIMOHHBIX  TEXHOJIOTHHA
(KOMITBIOTEPHOE TECTUPOBAHUE, AEMOHCTPALIUS MYIbTUMEANMHBIX MATEPUATIOB).

3anelictBoBaHbl MHTEpHET-CEpBUCH M AJIEKTPOHHBIE peCcypChl (CIPaBOYHBIE CUCTEMBI, H-D,
Koncynbrant wim I'apaHT, NOUCKOBBIE CHCTEMBI, 3JEKTPOHHAs I0YTa, NPOQEeCcCHOHATbHbIC
TEMaTHYECKHE YaThl U (OPYMBI, CHCTEMBI ayAHO U BHIACO KOH(EPEHILUH, OHJIANH SHIUKIONEINH,
CIIPAaBOYHHKH, OMOIHOTEKH, NEKTPOHHBIE YUeOHbIE 1 YIeOHO-METOINIECKHE MaTePHAIIBI).

JlomyckaeTcsi IpUMEHEHHE CHCTEMBI JTUCTAaHIIMOHHOTO OOYYEHMS C HCIIOJIb30BaHUE IIaT(opm
TEAMS, Zoom, Skype for Business, C1O Moodle

HNudopManuoHHbIe CIPABOYHbIE CHCTEMBbI:
1. IlpaBoBas cucrema «['apanT-MHTepHeT» [DnekTpoHHblii pecypc]. — Pesxxum goctyma: http: //
WWW.garweb.ru.
2. IlpaBoBas cucrema «Koucynabrantllmtoc» [DnekTponHsiid pecypc]. — Pexxum mocryma: http: //
http://www.consultant.ru/
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