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1. IlepedeHb MJIAHMPYEMBbIX Pe3yJbTATOB 00y4YeHHS 110 AUCHHUILIMHE, COOTHECEHHBIX C

IUIAHMPYEMbIMH Pe3yJIbTATaAMM 0CBOEHHUsI 00pa30BaTeIbHOM MPOrpaMMblI

1.1. Mucummmua Bb1.B.JIB.04.02 «JlenoBele KoMMyHHMKanmuu B Typusme /[ Business
communications in tourismy o0ecreunBacT OBIAJACHUE CIECAYIOUIMMH KOMIIETCHIMSAMHA C Y4ETOM
JTamna:

Kona
Kon HaunMeHnoBanue HauMenoBanue KOMIIOHEHTA
KOMIIOHEHTAa
KOMIIETEHINH KOMIIETEHIIMH KOMIIETEHIIMH
KOMIIETEHI[U U
CnocobeH opraH130BbIBaTh CriocobeH 1eMOHCTPHPOBATH MOHUMAHKE
Y PYKOBOJUTH paboToi MIPUHITUIIOB KOMaHAHON pabOTHI 1
VE-3 KOMaH/Ibl, BEIpa0aThIBaAs VK-3.1 MCTIOJIb30BaTh MOTEHIIMAN JIMYHOCTH K
KOMaHJHYIO CTPATEruIo s ' MOCTOSIHHOMY Pa3BHUTHIO, BEIpaOaThIBast
JTOCTHYKEHHS TIOCTABICHHON KOMaH/IHYIO CTPATET IO JUIS JIOCTHIKCHUS
enu MOCTaBJICHHOM 1IENH.
Crioco0eH MPUMEHSITh
COBPEMEHHBIE
Crioco6eH OCYIIECTBIATh aKaJIeMUIECKOE
KOMMYHHKATHBHbIC .
U poeCCHOHATBHOE B3aUMOJICHCTBHE, B
TCXHOJIOTHH, B TOM YHCJIC Ha
TOM YKCJIe Ha HHOCTPAHHOM SI3BIKE U
YK-4 MHOCTpaHHOM(BIX) YK-4.1 P
HCIIOJIb30BaTh COBPEMEHHBIC
si3pIKe(ax), A
uH()OPMATHOHHO-KOMMYHHKATHBHbIE
aKaJICMUYECKOTO U
Cpe/ICTBa ISl KOMMYHHKAITUH.
po(hecCHOHATBHOTO
B3aUMOJICUCTBUS
CriocobeH aHanu3upoBaTh U
Crnoco0eH OCYIIECTBIISATh COLHATBbHYIO
YYUTBIBATh Pa3HOOOpasne
IIOJIMTHUKY U COIMAJIBHOC Pa3BUTHUEC
YK-5 KyJBTYp B IIpoliecce YK-5.1 u P

MEXKYJIBTYPHOTO
B3aMMOJECHCTBUS

OpPraHU3aLMU C YYETOM MEXKYJIBTYPHOIO
B3alMOJICHCTBUS.

1.2.B PE3YIbTAaTC OCBOCHUA JUCHUIIIMHEBL Y CTYACHTOB JOJIKHBI OBITh CCI)OpMI/IpOBaHBIZ

Kon
KOMIIOHEHTA Pe3yabTaTrsl 00yueHust
KOMIETEHIINHU
HA YPOBHE 3HAHUM:
OCHOBHBIE MPHUHUMIIBI YIPaBICHUS KOMMYHHKALUSMH, OCOOCHHOCTH XpaHEHUS W
00paboTKH yIpaBieHYeCKOl HWH(OpMAIMK; OCOOCHHOCTH BIUSHHSA OpPraHU3alMOHHOMN
VK-3.1 CTPYKTYpPBI U KOPIIOPATUBHOM KYJIbTYpbl HA KOMMYHUKAI[MOHHBIE IIPOLECCHI

HA YPOBHE YMEHHIi:

nepcoHana

OpraHu30BaTh W YOpPaBIATh IpoueccaMud (popMupoBaHuss ©u  PpadbOTHI
MPEennpusITHS TYPUCTCKON WHAYCTPWH; OLEHUBATh KAa4eCTBO WM PE3YyJIbTATUBHOCTH TPyIa

KOJIJICKTHBA




Kon
KOMIIOHEHTA
KOMIIETCHI MU

Pe3yabTaTrhl 00yyeHus

Ha YPOBHE€ HaBBIKOB: BJIaJCTHb OIIBITOM KOMaHIlHOﬁ pa60TI>I; HaBbIKaMH PYKOBOACTBa
KOJUICKTUBOM MOCPEACTBOM JICII0BOM KOMMYHUKAIIU

YK-4.1

Ha YpOBHe 3HAHWI: TEOPETHYECKHE OCHOBBI [IEJIOBBIX KOMMYHHUKAIWH, BIaJeTh
moHsTHAMA "oOmenne" W "nmenoBoe oOmIeHWE", CTPYKTYypoH, (YHKIHAMH, BHOAMH U
(dhopmMaMu 1eTOBOTO OOILEHHUST; TEXHOIOTHH JISIIOBOTO B3aUMOJICHCTBUS; CIIOCOOBI U IPHEMBI
JIeTOBOTO OOMICHUS] B Pa3iMYHBIX €ro BUAAX M C Pa3IMYHBIMU THUIAMH COOECEIHUKOB;
KOMMYHHUKAaTHUBHBIE Oapbepbl; OCHOBHBIE COCTABIIAIOIINE HMMHDKA JICIOBOTO YEIOBEKa;
3HATh M COOJIIOATh ATUYECKHUE HOPMBI U IPUHIINIIBI IEIOBOTO OOLICHUS

HAa YpPOBHe YMEHHIi: UCIOJb30BaTh TEXHOJOTUU JIE€JIOBOIO B3aUMOJEHCTBUS B
YIpaBIeHIECKON MPaKTHUKE; IMOJIb30BAThCS BEPOANBHBIME W HEBepOaJIbHBIMU CpPEACTBAMU
oOIIeHns, a TakXKe pacrmo3HaBaTh HAMEPEHHS IapTHEPOB, IONB3YIONUXCS OSTHUMH
cpeactBam; 3(h(HEeKTUBHO TIIAHUPOBAThH M PEATM30BHIBATH YCTHBIE M MUCBMEHHBIE JCTIOBEIC
KOMMYHHKAIIUK; MPeoJIoJieBaTh KOMMYHHKATHBHBIC Oapbephbl; MPOCKTUPOBATH HMUJIK
JIETI0BOTO YEJIOBEKA

HA YPOBHE HABBIKOB: YCTHBIX JICTIOBBIX KOMMYHUKAIMK (MTyOJXHYHOTO BBICTYIICHUS,
BEJICHUS CIOpa, IUCKYCCHH, IMOJIEMUKH, CAMOIIPE3CHTAIMN); COCTaBICHHS MHChMEHHBIX
JICJIOBBIX KOMMYHUKAIUH; MOCTPOCHHMSI HMMHU/DKA JCJIOBOIO YEJIOBEKAa; ITHKH JICIIOBOTO
o0IIeHUS

VK-5.1

Ha YpPOBHe 3HAHWil: 3HaThb OCHOBbl J3THOPUTOPUKH; COLMAJIBHYI0, ASTHHUYECKYI0 U
KyJBTYPHYIO CielIU(UKY ACTOBONH KOMMYHHUKAITUU

Ha YPOBHe YMeHHUH: yMETb YYWTHIBATh HALMOHAJIBHBIE OCOOCHHOCTH B YCTHOM H
MUCBMEHHOM MEXKYJIBTYPHOM JI€JIOBOM OOIIEHUM; pEaJu30BbIBATh HA MPAKTUKE
COLMANTBHYIO, STHHYECKYIO U KYJIbTYPHYIO CIIE[U(PUKY IEIOBOH KOMMYHHUKAIMH

HA YPOBHE HABBIKOB:

BJIaJIETh OINBITOM aHAJIN3a HAIIMOHAJIBHO-KYJIbTYPHBIX OCOOCHHOCTEH MMChMEHHOM J1€I0BON
KOMMYHUKAIIUY; HABBIKAMH Y4€Ta COLIMAJIbHOM, STHUECKON U KYJIbTYPHOM COCTABIISIO I UX
B Ipoliecce npo(ecCuoHaIbHOH 1€710BOM KOMMYHHKAIIUU

2. O0beM U MeCTO THCHMIIMHBI B CTPYKTYpe 00pa3oBaTeIbHOI MPOorpaMMbl

O0beM TUCHUTIINHBI

OO0mas TpyI0eMKOCTh AMCIUILTUHBI COCTaBiIsieT_4 3ayeTHbIe equHUIlbl, 144 akajeM. yacoB /

108 actp. yacos.

Bua padorsl TpyroeMkocTh
(B akageM.uacax)
Ounas/3a04Hast
OO01mas Tpy10eMKOCTh 144/144
KonrakTHas pa6ora 58/18
Jlexkuuu 20/8
[TpakTHyeckue 3aHATHS 36/8

JlaGopaTopHble 3aHATHS -




Koncynpranum 212

CamocrosiTeibHas paboTa 86/118

Kontpois -14

DOpMBI TEKYIIETO KOHTPOJIA YO — ycrasiii onpoc, K — keiic, P —
pedepar

DopMa NPOMEKYTOYHOH aTTeCTAlUH 3a4er c oneHkoM

MecTo AUCHMIIMHBI (MOIYJIs1) B CTPYKTYype 00pa3oBaTeIbHOI POrpaMmbl

Hucuummna bB1.B.JIB.04.02  «/lenoBeie koMMmyHHKanmu B Typusme [ Business
communications in touriSm» OTHOCHUTCS K JAUCHMIUIMHAM TIO BBIOOPY BapHAaTHBHOW YacTH
npoeCCHOHATBPHOTO HUKIa ydeOHoro 1uiana HampasineHus 43.04.02 «Typusm» mnpoduib
«MHaycTpus 1€I0BOTO U COOBITHIHOTO TypHU3Ma.

Lenpto mucumrummasl b1.B.JIB.04.02 «JlenoBeie koMMyHuKanmu B TypusMme / Business
communications in tourismy siensiercsi GOpMHUPOBaHHE KOMMYHHUKATHBHO-PEUYCBBIX KOMIICTCHIIUI B
00JIacTH AET0BON KOMMYHHKAIMH, ()OPMHUPOBAaHUE YMEHUI M HAaBHIKOB B 00JACTH HCIOJIB30BAHUS
pa3HBIX KaHPOB JIEJOBOW KOMMYHHKALIMU, PA3BUTHE YMEHHUS ONTHMAJIbHO HCIOJIB30BATH CPEICTBA
PYCCKOTO s3bIKa IIPX YCTHOM M MMCHbMEHHOM JIEJIOBOM OOIIEHHUH B cepe Typu3Ma.

JuctmiuinHa «JlenoBbie kKoMMyHHKalu B Typusme / Business communications in tourismy
JIOTHYECKH ¥ COJEP)KATENbHO CBS3aHA C TAaKUMH MPEAIICCTBYIOIIMMHU JUCHUIUIMHAMH Y4eOHOTO
maHa, Kak «OpraHu3aius ¥ yrnpapjieHue OU3HEC-TIPOLIECCAMU B JIEIOBOM U COOBITUHHOM TYypHU3ME,
«OCcOoOCHHOCTH 00CITY>)KHUBaHHSI IPEMHUAITBHOTO CETMEHTA JISJIOBOTO U COOBITUMHOTO TYpHU3Ma.

B cBow ouepenp 3HAHUS M yMEHUS, MOJYYCHHbIE NPU OCBOCHUHW UCIHILIMHBI, SBIISIOTCS
OocHOBOM s aucuuiuinH  «VccnenoBanue OW3HEC-TIPOLIECCOB B HMHIYCTPUU  JEJIOBOTO |
COOBITHIHOTO TypHu3Ma», «PEHHXHMHUPHHT OHW3HEC-TIPOIIECCOB Ha NPEANPHUATHIX WHAYCTPHH
TypusMay, «MeToabl CO3JaHHs KIMEHT-OPHEHTHPOBAHHBIX CTPYKTYpP M IPOIECCOB B HMHIYCTPUHU
JIETTIOBOTO M COOBITUIHOTO TYPHU3May, YCIICITHOTO MPOXOXKIACHUS TPAKTHK.

JlMcIMIuIMHA MOJKET PEaM30BBIBATHCS C MPUMEHEHHWEM TUCTAHIIMOHHBIX 00pa30BaTEbHBIX
texnonoruit (nanee — JJ0T).

JloCTyn K CHCTeMe JMCTAaHIMOHHBIX 00pa30BaTeIbHBIX TEXHOJIOTHIA OCYIIECTBISETCS KaXKIbIM
00yUaroIMMCsl  CaMOCTOSTENIBHO C JIIOOOro ycTpoWicTBa Ha mopTaie: https:/sziu-de.ranepa.ru/.
[Taposib ¥ TOTHH K TUYHOMY KaOMHETY / IPpOIIII0 IPEJOCTABIISETCS CTY/ICHTY B JIEKaHaTe.

Bce ¢dopmbl Tekymiero KOHTpOJs, NMPOBOAMMBIE B CHUCTEME JTUCTAHIIMOHHOTO OO0YyYeHus,
OLIEHUBAIOTCSI B CHUCTEME JUCTAaHLMOHHOro oO0ydeHus. JlocTynm K BHIEO M MaTepuayiaM JIEKIHH
NIPEJOCTaBIIAETCS. B TEUEHHME Bcero cemectpa. JlocTynm K KaxkaoMy BHIY pPadOT U KOJUYECTBO
MIOTIBITOK HA BBIMOJIHEHHUE 3a/1aHUS PEOCTABIIAETCS HA OTPAaHUYEHHOE BPEMS COTJIACHO PETJIaMEHTY
IUCUUIUIMHEL, omyonukoBaHHOMY B CJ1O. IlpenonaBaresns olleHUBAET BHIOJIHEHHBIE 00y4YaOIIMMCs
paboTbl He no3Hee 10 paboumx aHel nmocie OKOHYAHHUS CPOKA BBITTOJIHEHHUS.

W3yuenune QUCHUIUIMHBI OCYILECTBIISETCS B TEUEHUE OJHOIO CeMecTpa: JUIsl CTYJEHTOB OYHOM
dbopMbI 00ydeHHS — Ha 2 cemecTpe | Kypca, , B TedeHue 1 Kypea i CTyJISHTOB 3a09HOU (DOPMEL.



3. Conep:kaHue ¥ CTPYKTYpPa IMCHUIIHHBI

3.1. CTpykTypa TUCHMILUIHHBI
Ounasn hopma odyuenusn

Ne ni/m HaumeHoBaHMe TeM O0beM TUCHUIJIMHBI (MOAYJIsT), Yac. dopma
U/WJIM pa3ienoB Bcero KourakTHas padota CP TeKyLIero
o0yuyamuuxcs ¢ npenogaBarejaeM KOHTPOJIA
10 BUIAM YUeOHBIX 3aHITHI ycrneBaeMocTu™®,
J/A0T JIP/ 3/ KCP MPOMEKYTOYHOM
A0T A0T aTTecTaluu
Topic 1 | Basics of 17 3 4 10 VO.K. P
Communication >
Topic 2 | Communication 15 3 4 8 VO.K. P
efficiency T
Topic 3 | Means of 16 9 4 10 VO.K. P
communication >
Topic 4 | Internal 14 9 4 8 VO.K. P
communications >
Topic 5 | External 16 9 4 10 VO. K. P
communications >
Topic 6 | Marketing 16 9 4 10 VO.K. P
communications >
Topic 7 | PR as a function of
management 16 2 4 10 YO, K, P
Topic 8 | Problem 16 9 4 10 VO.K. P
communications >
Topic 9 | Image and self-
presentation of a 16 9 4 10 VO.K. P
manager in >
communication
[IpomexxyTouHas arrecranus Koncyabramun — 2/1,5 3auer cu
OLIEHK O
Beero (akay/actp): 11‘(‘)%’ 20/12 36/27 86/64,5
Ipumeuanue: * YO — yemnuouil onpoc, K — ketic, P — peghepam.
3aounan ¢popma odyuenusn
Ne n/m HanMeHoBaHue TeM O0beM JUCHHMIJIMHBI (MOYJIsT), Yac. ®Dopma
/WM pa3ienoB Bcero KourakTHas padoTa CP TeKylIero
o0yyariuxcs ¢ npenogaBarejieM KOHTPOJIA
10 BUIAM YUeOHbIX 3aHATHI ycneBaemMocTu®,
J/A0T JIP/ 1187 KCP NPOMEKYTOYHOH
A0T A0T aTTeCTAMHU
Topic 1 | Basics of 13 5 ) 13
Communication
Topic 2 | Communication 13 5 ) 13
efficiency
Topic3 | Meansof 14 5 ) 13
communication
Topic 4 | Internal 14 5 2 13
communications
Topic5 | External 14 ) 1 13
communications
Topic 6 | Marketing 14 - 1 13




communications
Topic 7 | PR as a function of 14 ) 2 13
management
Topic 8 | Problem 14 5 ) 13
communications
Topic 9 | Image and self-
presentation of a )
manager in 14 2 13 VO, K, P
communication
[IpoMexxkyTouHas arTecTanus 3auver ¢
P I i 4/3 KoncyabTamun — 2/1,5 aer -
OLICHKOM
Bcero (akan/actp): 144/
8 8 8
108

3.2. Coaep:kanue TUCUMIIIHHBI
Topic 1. Basics of communication
The main categories, types of communications in tourism. Communicative environment of the tourist
organization. The role and features of communications in the activities of tourism organizations.
Communication models. Forms, methods, ways of forming communication channels. Features of
intercultural business communications in the field of tourism.
Topic 2. Effectiveness of communications
The concept of effective communication technologies. Formation of effective communications in the
tourism organization. Methods for analyzing the effectiveness of communication channels. The role
of feedback in business communication. Communication barriers and their overcoming.
Topic 3. Means of communication
Language is the main means of communication. Peculiarities of language communication in
conditions of personal and remote contact. Features of written business communication. Non-verbal
means of communication. Technical means of communication. Features of cross-cultural contact in
terms of the use of various means of communication
Topic 4. Internal communications
The concept and types of internal communications. Principles of organizing an effective
communication process at a tourist enterprise, tolerance for social, ethnic, confessional and cultural
differences. Oral and documentary channels of internal communication: features of use in work with
personnel. Features of the influence of the organizational structure and corporate culture on
communication processes. The role of communications in the formation and maintenance of the
corporate culture of a tourist organization.Methods for assessing the quality and effectiveness of the
work of the personnel of the enterprise of the tourism industry. Organization of communication
efficiency control
Topic 5. External communications
Directions of external communications, their features in the tourist organization. Interaction between
business and government in matters of employment, taxation, tariff setting, participation in managing
the activities of economic entities, information support. Lobbying. Interaction with consumers. Basic
approaches to customer relationship management. Communication with business partners, features of
cross-cultural communications. Interpersonal communications of the manager in tourism.
Topic 6. Marketing communications




The concept of marketing communications, the main directions of marketing communications, tools
of marketing communications.

Topic 7. PR as a function of management

Social, managerial, marketing approaches to PR. Purpose, tasks and main directions of PR in
management. Image of the organization: concept, elements, basic approaches to creation. Formation
of a positive public opinion about the organization. Mass communication, its positive and negative
impact on the activities of tourism organizations.

Topic 8. Problematic communications

Conflict communication, its features, methods of prevention and correction. Crisis communications
in tourism.

Topic 9. Image and self-presentation of a manager in communication

Manager's communication skills. Concept and functions of image in manager's business
communications. Imaging. Behavior models. Body image. Appearance. Communication tactics.
Presentation technologies.Development of the self-concept. Analysis and consideration of the
preferences of a particular environment of business relations of an individual. Creation of a message-
information about the person.

4. MaTepuaJjbl TEKYLEro KOHTPOJIS YCIIeBAeMOCTH 00Yy4aloIUXCst
4.1. B xone peasusanuu qucuuniudbl b1.B./[B.04.02 /lenosvie kommynuxkayuu ¢ mypusme |
Business communications in tourism Hcmoab3ywTcsl CeAylolue MeToAbl TEKYIero KOHTPOJIst
ycreBaeMocTH 00y4YarouXcs:
Ilpu nposedenuu 3auamuii 1eKYyuoHHO20 Mmuna. JIEKIMOHHBIA MeTo (JIeKuus-oecena).
npu  NpoGedeHul 3aHAMUU CEeMUHAPCKO20 muna: YCTHBIA ONpOC, KEHCHI, HaIMCaHue
pedepara.
npu KOHMpoie pe3yibmamos camoCmosmenbHol pabomvl CmyOoeHmos. CaMOCTOSTEIbHOEe
W3yYeHHE JMTEpaTyphl; IOMAIlHUE 3aJaHusi, KOTOphIE BKJII0OYaeT B ce0s BBITIOJTHEHUE
pa3IMYHOTO poJa 3aJaHWi, KOTOpble OPHEHTHUPOBAHBI Ha Oosee TIIyOOKOe YCBOCHHE
Marepuana U3y4aeMon JUCHUIIIINHBL.

B cnyyae peanuszayuu oucyunaunvt ¢ JJOT ¢hopmam 3adanuii adoanmuposan ons naamgopmol
Moodle.

4.2. TunoBble MATEPHUAJIBI TEKYIIET0 KOHTPOJIS YCIIEBAEMOCTH 00yYAKOIIUXCS
Tunosblie oleHOYHBIE MaTepuaibl M0 Teme Nel-9

Bonpocs! nuis1 00cyxneHus:

Hznoocume meopemuueckue 0CHOBbL N0 OAHHOU meme (Oalime onpeodeienus, nepeyuciume u
Hazosume) u 0OOCHylUme (apeymeHmupyime u NPoOeMOHCmMpUpylime) ceoe omHouleHue K OaHHOU
meme (Ha KOHKPEeMHOM npumepe).

1. The concepts of "communication™ and "communication™, their relationship.

2. Basic concepts of communication theory: “information”, "communicative situation”,
"communicative event”, "communicative act”, "speech situation”, "speech event", "speech act",
"discourse".

3. Functions of communication.

4. Specificity and main tasks of business communication.



5. Characteristics of business communication: subject-target content of communication, observance
of formal-role principles of interaction, interdependence of business communication participants,

communicative control, formal restrictions.

6. Perceptual aspect of communication.

6.1. Mechanisms of perception.

6.2. Factors affecting the formation of the first impression.
6.3. Perceptual errors

6.4. Errors of knowledge (F. Bacon)

7. Communicative aspect of communication

7.1. Types of interpersonal communications

7.2. Communication styles

8. Interactive aspect of communication.

8.1. 5 strategies of K. Thomas

8.2. Theory of M.Weber

8.3. Transactional Analysis

9. Basics of oral communication

9.1. Types of speech

9.2. Speech as a source of information

10. Forms of verbal communication

11. Culture of speech

12. Acoustic system of reflection of non-verbal human behavior
12.1. Paralinguistics

12.2. Extralinguistics

13. Optical system of reflection of non-verbal human behavior
13.1. Facial expressions

13.2. Gestures

13. Business negotiations and business conversation
14. Negotiation patterns and styles

14.1. Conversation

14.2. Dispute

14.3. Bargaining

14.4. principled negotiation method

15. Structural construction of the negotiation process
16. Results of negotiations

17. Features of controversy in the negotiation process
18. Leading factors of the negotiation process

19. Types of negotiations

20. Oratory

21. Speech technique

22. Contact with the audience

23. Mistakes of a novice speaker

24. Ergonomic barriers

25 Communication barriers in interpersonal communications
26. Technical barriers

27. Barriers to communication in an organization

28. Types of conflicts

29. Causes of conflicts

29.1. Information factors

29.2. Behavioral factors

29.3. Relationship Factors

29.4. Value Factors

29.5. Structural factors
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30. Conflict functions

31. Classification of types of information distortion
31.1. F. Bacon's classification

31.2. Classification Yu.V. Shcherbatykh

31.3. Classification V.V. Zankov

32. Principles for effective detection of false information
33. Indicators of a person's insincerity

34. Signs of a small group

35 Group communication functions

36. Sociometric structure

37. The structure of social power in a small group

38. Characteristics of group processes

39. Formation of group cohesion

40. Communication as a function of organization management
41. Formation of communications within the company
42. Image and reputation

43. Means of intra-organizational communications

44. Internal corporate PR project

45. Information technology in business communications
46. Basic concepts of ethics and etiquette of business communication
47. National features of business etiquette

48. Attributes of business communication

Tunosbie TeMbl 115 pedepaToB

Ilpoananuzupyume, oyenume, cpasHume u ykasicume ceoe OmHoOuleHue K 3ampoHymou meme.
1. Study of the image of managers, their leadership styles and business interaction
2) Study of the psychological characteristics of leaders and their influence on business
communication
3) Study of the teacher's image and its impact on professional activities.
4) Study of the psychological characteristics of adolescents and their influence on communication
styles.
5) Study of the image of a businessman, personal characteristics that affect business communication.
6) Study of the image of a business woman in a gender context.
7) Study of the image of a higher school teacher in a gender context.
8) Study of the image of higher education leaders in a gender context.
9) Study of the image of athletes in various sports and its impact on business interaction.
10) Study of the image of a specialist in the modeling business in the gender aspect.
11) The study of the psychological characteristics of a specialist in the field of information
technology, their impact on business communication.
12) Study of employees in the field of hotel service, analysis of the influence of their personal
characteristics on business communication.
13) Study of specialists in the tourism industry, analysis of the influence of their personal
characteristics on business communication.

1o 3a0annoll meme cmyoenmsl AHATUIUPYIOM UMUONC TUYHOCMEN PA3TUYHBIX NPODECCUOHANbHBIX
2pynn (803MOJHCHO NO BbIOOPY CMYOEHMA) MYAHCCKO2O UNU HCEHCKo20 eeHOepa. Kaowowvui cmyoenm
npoeo@um camoaHanus, a 3amem ocywecmaeisient pa60my no CpaBHUMENbHOMY AHAIU3Y cobcmeentou
JUHYHOCMU U cpynnvl 6 KoJludecnee He MeHee 10 Uejloeex, ocyulecmeyisisl npu 9mom CpasHerue C
nomowwio paciema Kodghguyuenma paneogou koppenayuu Cnupmena.

14) Dependent behavior as a result of a decrease in the psychological stability of the individual
15) Techniques of self-regulation in the process of business communication
16) Methods of psychological influence, characteristics
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17) Psychology of manipulation. Characteristics of the personality of the manipulative type
18) The concept of argumentation, techniques

19) Verbal means of communication. Rhetoric, techniques and arguments used in rhetoric *
20) Non-verbal means of communication. general characteristics

21) National features of facial expressions and gestures

22) Features of conducting business negotiations

23) Conflicts in business communication. Ways to behave in conflict

24) Characteristics of the main goals of communication.

25) Features of business speech.

25) Basic conversational styles. Features of business negotiations.

26) Importance of listening in business communication. Types of active listening, their characteristics
27) The main models of behavior in communication.

28) Psychological mechanisms of communication.

29) The main positions of partners in communication.

30) Behavioral principles of business communication.

IIpuMepbI CHTYaIIMOHHBIX 32124
Ipoananuzupytime ungopmayuio, onpedenume, yCmarHosume u yKaxcume c8oe OmMHoOuleHue K

3ampoHymou meme, cghopmynupytime omeemsi Ha 60NPOCHL.

Situation 1

Your subordinate employee, a talented specialist of a creative type, aged, has status and
personal achievements, is very popular with business partners, solves any problems and interacts
superbly. However, you did not have a relationship with this worker.

He does not perceive you as a leader, he behaves quite self-confidently. AT you found some
flaws in his work and decided to criticize him, but your previous experience indicates his negative
reaction to criticism: he becomes irritable and wary. How to behave?

Situation 2

Following a brief reprimand, you said a few nice words to the worker. Watching your partner,
you noticed that his face, at first somewhat tense, quickly cheered up. In addition, he began, as
always, to joke and joke, told a couple of fresh anecdotes and a story that happened today in his
house. At the end of the conversation, you realized that the criticism with which you started the
conversation was not only not accepted, but also, as it were, forgotten. He probably only heard the
pleasant part of the conversation. What will you do?

Situation 3

Whenever you have a serious conversation with one of your subordinates, criticize her work
and ask why she does this, she gets off with silence. This is unpleasant for you, you don’t really
know what her silence is connected with, whether she perceives criticism or not, you get upset and
angry. What can be done to change the situation?

Situation 4

You criticize one of your employees, she reacts very emotionally. You have to wrap up the
conversation every time and not bring the conversation to the end. And now, after your remarks, she
burst into tears. How do you get your thoughts across to her?

Situation 5

You have several subordinates who commit unmotivated actions. You see them constantly
together, while it seems to you that you know who their informal leader is. You need to make them
work well, and not arrange "hangouts” right at the workplace. You don't know what interest they
have in common. What will you do to change the situation and improve performance?

12



5. OneHo4YHbIe MaTEePHUAJIbI IPOMEKYTOYHON ATTECTALMM 1O TUCHMUIIJIMHE

5.1. 3ayeT ¢ OlEHKOW MPOBOAMTCHA € MPUMEHEHHUEM CJIETYIOIINX METOI0B (CpeaCcTB): B paMKax

caadyu 3a4cTa C OHCHKOP'I npeaycMaTpuBacTCs YCTHBIﬁ OTBET CTYACHTOM Ha HOJ'Iy‘IGHHBIfI BOIIPOC.

B cnyuae nposedenus npomescymounoi ammecmayuu

ucnonvzyemcs nramgpopma Moodle u Teams.

6 Oucmam;uonnom peatcume

5.2. OueHoYHble MATEPHAJIbI IPOMEKYTOUHOM ATTeCTALMH
KommnonenT IIpomekyTOUHBIH/KIIOYEBOMH Kpurepuii oueHuBanust
KOMIIeTEeHIIUH HHIUKATOP OllEHUBAHMUS
YK-3.1 Criocoben | [lemoHCTpHpyeT MOHNMaHKe MPUHOUIIOB | KoppekTHo OTIpEIICIICHBI obrmue 151
JIEMOHCTPHUPOBATH KOMaHAHOH paboThl H  HCIONB3YET | TEXHOJIOTHUECKHe (YHKIINN
IIOHUMAaHHUEC MPUHIUIIOB | HOTCHIMAT JHWYHOCTU K MOCTOAHHOMY | MCHC/PDKMCHTA, OPraHU3allMOHHLIC (1)0pr1
KOMaHJHON pa®oThl W | pa3BUTHIO, BHIPAOATHIBas KOMAHIHYIO | KOJUIEKTHBHOTO YIIpaBJICHUS,
HCIIOJIB30BaTh IOTCHIUAI | CTPATETUIO JJIA JOCTHKCHUA | IICUXOJIOTNYCCKHEC

JUYHOCTH K MMOCTOSSHHOMY
pa3BuTHIO, BbIpabaTHIBAs
KOMAaHIHYI0  CTpPaTeruio
TSt JOCTYOKEHHUS
IIOCTABJIICHHOM LIENH.

MOCTaBJICHHOM OCIIn.

aCIIEKThI Ka[pOBOI0 MEHEKMEHTA.
[IpaBunbHO mnpUMEHUMBI (eaepalbHble |

OTpaciieBbIe HOPMaTHBHEIC MIPaBOBBIE
JNOKyMEHTBI B OOJAaCTH  PETyIHPOBAHUS
TPYIOBOI eI TEIbHOCTH TYPUCTCKUX
pabOTHHKOB.

Yérko BBIABICHBI NPOOJIEMBI U MPAaBUIBHO
HalJIeHbl CIOCOOBI UX PEIICHHS NP aHAIN3E
KOHKPETHBIX NMPOU3BOJCTBEHHBIX CUTYyallui B
001aCTH KaJpOBOI'0 MEHEKMEHTA.

Yérko chOpMyJINPOBAHEI CBOU
MOTEHIMAIbHbIE BO3MOXHOCTH U COCTaBJIEH
IUIaH HX MAaKCHUMAaJbHOW peaju3alud B
paMKax cBoei npo¢eCCHOHANBHOM
JESTEIBHOCTH.

Joctur mocTaBIE€HHBIX pe3yIbTaToOB B
COOTBETCTBHH C IPUHATON MPOrpPaMMOH.

VK-4.1 Cnocoben
OCYIIECTBJISATh
aKaJeMHIYECKOE 5
npodeCcCHOHATBEHOE

B3aMMOJCUCTBHE, B TOM
YhCclie Ha HMHOCTPAHHOM
SI3BIKE M HCIIOJB30BAaTh
COBpPEMEHHBIE
UHPOPMAITUOHHO-
KOMMYHUKATHBHbIE
cpeacTBa
KOMMYHHUKAIIHH.

IS

OcyliecTBIAET  aKajeMHUYeCKoe U
npoecCHoHaIbHOE B3aMMOJCHCTBUE, B
TOM YHCJIE HAa HHOCTPAHHOM SI3bIKE H
HCIIOJIB3YET COBPEMEHHbIC
WHPOPMAITMOHHO-KOMMYHUKATHBHBIC
CpeZicTBa 1 KOMMYHUKAIIAH.

BeicTpoeHa BHYTpEHHSISI JIOTHMKA JEJIOBOH
KOMMYHHUKAIIWH.

Caplmut cobeceiHUKa.

B TekcTe He AOMYIIEHO S3bIKOBBIX OLIMOOK.
BrimonHeHsl TpeboBaHuSl MO0 OGOPMIICHHIO

JIOKYMEHTA.
Coneprxanue JIOKYMEHTa JIOTUYECKH
BBICTPOGHO B COOTBETCTBHU C BBIOpaHHOW
(dhopmoit.

He wucnbIThIBaeT 3aTpyAHeHHMI B BbIOOpE
SI3BIKOBBIX CPEJICTB.

Peub rpamoTHasi, cBoOOIHASL.

Crapimut cobeceHUKa afleKBaTHO pearupyer
Ha €ro apryMeHTaIHIo.

He momyckaer pedeBbIX OMMOOK.

Bnaneer crierupuaeckoin JIEKCHUKOM,
pacrpocTpaHeHHOH B IeNI0BOI cdepe.
Hcnonp3oBana crneuuguyueckas JIEKCHKa,
MpUMEHsieMas B IeJIOBOH cdepe.

[IpaBunbHO  coOpana,  oOoOmeHa
npeacTaBieHa WHPOpPMalus O pe3yibTarax
po(heCCHOHATIBHOMN IEeATEIIbHOCTH.

YETKO ompeneneHbl COBPEMEHHBIE CIOCOOBI
NPEACTABICHUS PE3YJIbTATOB AKaAEMUYECKOM
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KoMmmnoneHnr
KOMIIeTeHIUH

ITpomexyTOYHBIN/KIH0YeBOH
HHIUKATOP OLlCHHUBAHHUS

Kpurepnuii onenuBanuns

" po(heCCUOHANTBHOMN JESATSILHOCTH
TYpPUCTCKOTO paboTHHMKa, siCHAa  UX
CpaBHUTENbHAS XapPAKTEPHUCTHKA: TEKCTOBBIC
padoThI, YCTHBIC BBICTYIIJICHUS,
MPE3CHTAIINH, BUICO(DUITBMBI. 3HaTh
(hakTOpBI, BIUSAIONIME HA BBHIOOp CTWIA W
(hopM OOIIEHHS C PA3TUIHBIMH AYAUTOPUIMHA
YYaCTHUKOB COBMECTHOM JCATEITBHOCTH.
Xopomio BiaaeeT WHOCTPAHHBIM SI3BIKOM B
o0beMe, HEOOXOOMMOM IS BO3MOKHOCTHU
YCTHOH ¥ THMChMEHHOW KOMMYHUKAIUU H
MOJTydeHUs] WH(QOpPMAIlMH W3 WHOCTPAHHBIX
HUCTOYHUKOB.

[IpaBubHOE WCTONB30BaHHE COBPEMEHHBIX
CpelCTB HHPOPMALMOHHO-
KOMMYHHMKAIIMOHHBIX TEXHOJIOTHH.

VK-5.1
OCYLIECTBISTh
COLMAJIBHYIO MOJIUTUKY U
COIMATLHOE pa3BuTHE
OpraHu3alMd C Yy4YEeTOM
MEXKKYJIBTYPHOTO
B3aUMOJICHCTBHUA.

Crocoben

OcymIecTBIsSET COUANBHYIO MOJUTHKY H
COLMAJbHOE pa3BUTHE OPTaHU3AIUU C
YYETOM MEXKYJIBTYPHOI'O
B3aUMOJICHCTBHS.

OddexTrBHO BBISBIISICT CYITHOCTh
B3aMMOCBSI3M  COLMAJBHONW IOJHTHKH H
AKTyaJbHOTO COCTOSIHUSI COLUAIBHON Cephl;
OCHOBHBIE  TCHICHIMM W  MEXaHH3MBI
yIIpaBJIEHHS B COLMAIBHOM cdepe.

Yerko (QopMyTupyeT OCHOBHBIC MPHHIHIIEI
PYKOBOJICTBAa KOJUICKTHBOM B cdepe cBoeil
npodeccnoHabHOM AEATETbHOCTH.

YeTko (GOpMYIHPYET OCHOBHBIC NMPUHIIUIIEI
TOJIEPAHTHOTO PYKOBOJCTBA KOJIJICKTHBOM B
YCIOBHSX HaJTMYHS COIMANBHBIX,
THUYECKHX, KOH()ECCHOHATIBHBIX u
KYJIbTYPHBIX pa3in4uii B KOJUICKTUBE.

TunoBbie OLIEHOYHbIE MaTepHuaJibl l'lpOME)KyTO‘IHOﬁ aTrrecralumn

Bonpocsl k 3auery
Hznoncume meopemuueckue O0CHOBHL

no oannoi meme

(Oaitme onpedenenus,

nepeuuciume u Hazoeume) u 000cHyime (apzymenmupyiime u npoOeMOHCMPUpYlime) ceoe
omHuouwieHue K 0AQHHOI meme (Ha KOHKPEemHOM npumepe):

1. The concept of communication. Tasks of the process of formation and functioning
communications.
2. The main components of communication as a process.
3. Basic models of communicative activity.
4. Basic types of communication.

5. Place and role of communication management in the development of the workforce and

personality

6. Feedback in communication
7. Communicator, message, audience as components of the communication environment
8. Communicative structure of the organization
9. Forms and methods of organizational communications

10. Types of communication at the group and interpersonal level in the organization
11. Methods of persuasion and suggestion, mechanisms of infection and imitation in
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communication

12. Formal and informal communications, their role in the work of a tourism organization

13. Features of communication management in the selection, admission, adaptation of
personnel

14. Communication management in crisis and conflict situations

15. Communication management and corporate culture

16. The concept and types of communication barriers

17. Ways to overcome communication barriers in business communication

18. National character and its reflection in communication management

19. Motivational resource of communication management

20. Means of intraorganizational communication. RK and personnel management.

21.Interaction with target audiences: investors, business partners,

consumers and competitors.

22. Self-management in the communicative space of the organization.

23. Features of communication management in advanced training,

business evaluation of employees.

24. The structure of communications in the organization

25. Communication as an element of management activity

26. The role of communication management in the formation of corporate culture

27. Types of information, the concept of key and target audience.

28. Verbal means of communication and communicative functions of language.

29. Synthetic types and means of communication

30. Mass communication and its features.

31. Advertising as a form of mass communication. The main functions of advertising.

32. Factors affecting the perception of people in interpersonal communication

33. Communication management in conflict resolution

34. The concept of communication networks

35. Communication management in working with clients of a tourist enterprise

36. Image of the subject: concept, elements, approaches to creation

IIkana oueHNBaHHUA

OneHka pe3yapTaTOB NPOU3BOAUTCS ~ Ha OcHOBe [loyokeHHMsT O TeKylleM KOHTpOJIe
yCIIEBaEMOCTH OOYYarOIIUXCsl M MPOMEXYTOYHON aTTecTallMy OOerarmomuxcs 1no odpazoBaTeIbHBIM
IporpaMMaM  CpelHEro MnpoQecCHOHAIbHOIO W  BBHICIIEr0 00pa3oBaHus B  (eaepalbHOM
rOCYJapCTBEHHOM OIOPKETHOM| 00pa30BaTEIbHOM YUPEKJIEHUHN BhICIIETO oOpa3zoBanus «Poccuiickas
aKaJeMUM HApOJHOK XO034lCTBa W TrocylapcTBeHHOM ciayxObl npu I[Ipesupentre Poccuiickoit
®enepaunny, yreepxaeHHoro Ilpukaszom Pekropa PAHXul'C npu Ilpesnnente PO or 30.01.2018 r.
Ne 02-66 (.10 pasnena 3 (mepBwiii ab3am) u m.11), a Taxke Pemenuss Yuenoro coera CeBepo-
3anagHoro uHcrutyra ynpasieHuss PAHXul'C npu IIpesnnente PO ot 19.06.2018, npotokon Ne 11.

Omnpoc mpoBOANUT MpemnojaBaTellb MO0 BCEM TeMaM TUCIHUIUIMHBL. 3HAHUS, YMEHUS, HABBIKH
CTy/[ICHTa TIpU TPOBEIACHHUM OIpPOCa OIICHUBAIOTCS «3aUTCHO», «HE 3adreHo». OCHOBOW [yIs
OMMPEACIICHUA OLCHKU CIYXXHUT YPOBCHb YCBOCHHA CTYACHTAMHU Marc€puaia, MNpEeaAyCMOTPEHHOI'O
JAaHHOM paboyeil mporpaMMOH.
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Onenka TpedoBaHusI K 3HAHUSIM

[an 1nonHBIA, pa3BEPHYTHIM OTBET HA MOCTABICHHBIA BOIPOC; IOKa3aHa
COBOKYITHOCTh OCO3HAHHBIX 3HaHW 00 OOBEKTe W3YUYCHHS, JIOKa3aTEIbHO
PACKPBITBI OCHOBHEIC TIOJIOKEHUS (CBOOOJHO ONEPUPYET MOHITUIMHU, TSPMUHAMH,
«3auyTeHo» MEepCOHANMAMA ® Jp.); B OTBETE€ TPOCIEKHMBACTCA UETKas CTPYKTypa,
BBICTPOCHHAass B  JIOTHUECKOM  TOCJIENOBATEIBHOCTH,  OTBET  H3JIOKECH
JIUTEPaTYpHbIM TPAMOTHBIM SI3BIKOM; Ha BO3HHKIIHE BOIPOCHI IMPEHOaBaTENs
MAarucTpaHT JNaeT 4ETKUE, KOHKPETHBIE OTBETHI, ITOKA3bIBas YMEHUE BBIACIATH
CYILLIECTBEHHBIE U HECYLIECTBEHHBIE MOMEHThI MATEpHAA.

JlaH HEenoJHBIM OTBET HA IOCTABJICHHBIN BOIPOC, JIOTHKA U IOCIEA0BATEILHOCTD
«He 3aureHo» HM3JIOKCHHUS HMEIOT CYIICCTBEHHBIC HapylleHHUs, IONYIICHBI CYIICCTBEHHbBIC
OIMOKY B M3JI0KEHUH TEOPETHYECKOr0 MaTephanga U yIoTpeOJIeHUH TEPMHUHOB,
NIEPCOHAIINI; B OTBETE OTCYTCTBYIOT IOKA3aTEJIbHBIE BBIBOJIbI;, pE€Ub HETPAMOTHAsL.

3a4yeT ¢ OLEHKO
Ha «OTaW4YHO» OIICHMBaeTCS OTBET, JEMOHCTPUPYIOIIMH TJIyOOKOE 3HAaHHUE BCEro

IIPOrpaMMHOI0 MaTepuaja [0 AMCLUUIUIMHE, CBOOOAHOE BIIAJICHUE MOHATUIHBIM ammnaparomM H
TEPMUHOJIOTUEN JUCLUIUIMHBI, 3HAHKE OCHOBHOM M 3HAKOMCTBO C JOIOJHUTEIBHON JINTEPATyPOU.

Ha «xopomo» oneHuBaeTcs OTBET, JAEMOHCTPUPYIOLIUI 3HAHHE KIIOYEBBIX MpoOIeM
IIPOrpaMMbl U OCHOBHOI'O COJEP’KAaHMs JIEKIMOHHOIO Kypca, YMEHHE I0JIb30BaThCS IMOHATHHHBIM
anmapaTroM, 3HaHUE OCHOBHBIX paboT U3 CIHCKAa PEKOMEHI0BAaHHOH JINTEpaTypHhI.

Ha «ynoB/ieTBOpHUTEJBHO» OILICHUBAETCS OTBET, IEMOHCTPUPYIOLIUH JUIIb (hparMEHTapHbIE
3HAHHUSA OCHOBHBIX pa3JEJIOB IPOrpPaMMbl M COJEPKaHUSA JIEKIUOHHOTO Kypca, 3aTpPYOHEHMS C
HCII0JIb30BAaHUEM IIOHATUHWHOTO amnapara U TEPMUHOJIOIMM JUCLUIUINHBL, YACTUYHOE 3HAKOMCTBO C
PEKOMEHI0BAaHHOU JIMTEPATYPOH.

OneHka «HeyJ0BJIeTBOPHTEIbHO» CTaBUTCA IPU OTCYTCTBUM JHOO OTPHIBOYHOM
IIpe/ICTaBICHUH Y4eOHO-IIPOrPaMMHOI0 MaTepuaa, OTCYTCTBUU 3HaHMSI OCHOBHBIX paboT U3 crMcKa
PEKOMEHI0BAaHHOM JIMTEPATYPBI.

6. Metoauyeckue MaTepuaJjbl 10 0CBOCHUIO TUCHHUIINHBI

3aueT C OUEHKOH MNpPOBOIUTCS B MEPUOJ CECCUU B COOTBETCTBUHU C TEKYLIUM TpapuKoM
y4eOHOro mMpoIecca, YTBEPKIACHHBIM B COOTBETCTBUM C ycTaHOBJIEHHBIM B C3UY mnopsiakom.
IIpoaoMmKUTENBHOCTD 3aUeTa C OLEHKOM Ul KaKJOro CTYJEHTa HE MOXET INPEBBILATh YETHIPEX
aKaJEeMMYECKHMX 4acoB. 3a4eT C OLICHKOW He MO)KET HaunmHaThCs paHee 9.00 yacoB M 3aKaHUMBATHCS
no3gHee 21.00 ygaca. 3adyer ¢ OLUEHKOM NPOBOAMUTCA B ayAUTOPHHM, B KOTOPYIO 3aIlyCKarOTCA
OJTHOBPEMEHHO He Oojee 5 dYenoBeK. BpeMs Ha MOATOTOBKY OTBETOB MO OWJIETYy KaxI0My
oOyuaroriemycst orBoautcst 45 munyT. [Ipu siBKe Ha 3a4€T ¢ OLEHKOW O0y4aromuiics J0HKEH UMETh
npu cebe 3aueTHyl0 KHWKKY. Bo Bpemsi 3auera ¢ OIEHKOM  OOydYaromigecss IO PEIICHUI0
mpenojaBaTesis MOTYT TOJb30BaThCs y4EOHOM MpOrpaMMOM JUCHUIUIMHBI M CIIPABOYHOM
JIATEPATYPOIl.

B cnyuae mnpoBeaeHMs 3adera, MPENONABATENI0 NPEJOCTABIAETCS IIPAaBO  3a/aBaTh
MarucTpaHTaM JOMOJHHUTEIbHBIE BOIPOCH B paMKax pabodeil yueOHOM mporpamMMmbl TUCIMILIIMHEI B
o0beMe, He mIpeBbllaroeM o0beMbl Owiera. [Ipu cpaue 3auera, MarucTpaHT, WCHBITHIBAIOLIMNA
3aTpyJHEHHUS TIPU MOATOTOBKE K OTBETY IO BOIIPOCY, UMEET IPABO IOJIYYUTh y IMpENoJaBaTes
BTOPOM BONPOC C COOTBETCTBYIOUIMM IIPOAJIEHUEM BPEMEHHM Ha MNOAroToBKY. Ilpm »sTom
OKOHYAaTeJIbHas OIIEHKa CHUYKAETCsl Ha 0/IMH Oaii1. BeiOop TpeThero Bomnpoca He 10ImyCcKaeTcs.
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OneHka 3a 3a4eT MPOCTABISETCS B SK3aMEHAIIMOHHOM BEIOMOCTH U 3aUETHBIX KHHKKAX
MarucTpaHTOB, PU ATOM OLIEHKH «HE3a4€T» B 3aUETHYIO KHI)KKY MaruCTpaHTOB HE MPOCTABIISIOTCS.
Oo6yuenue no mucuuiuinae b1.B.J1B.04.02 «JlenoBbie KOMMyHUKaluu B Typusme / Business

communications in tourismy mpeamnonaraeT U3y4eHHE Kypca Ha ayJAMTOPHBIX 3aHATHIX (JICKIMUA U
MPAKTUYECKUE 3aHITHS) U CaMOCTOATENBbHOM pabOThl CTYJIEHTOB, BKJIKOYAs MOATOTOBKY K 3a4€Ty.
[Tpaktuyeckue 3anstus gucuuiinabl b1.B.JIB.04.02 «JlenoBble KOMMYHHKalMu B Typusme /
Business communications in tourismy mpe/rnoiararT UX MPOBEACHHE B Pa3IMYHBIX (hOpMax C IEIbI0
BBISIBJICHUS MIOJIYYEHHBIX 3HAHUM, YMEHUI, HABBIKOB M KOMIIETEHLIUM.
Iloozomoeka K nekyuu

C uenpro o0ecrieueHus yCIenrHoro 00y4eHus CTYICHT JIOJDKEH TOTOBHTHCS K JICKIIUH,
MTOCKOJIbKY OHAa SIBIISIETCS BAXKHEUIIEH opMoii opraHu3anuu yaeOHOTO mpoIiecca, OCKOIbKY:

— 3HAKOMHT C HOBBIM YYEOHBIM MAaTEPUAIIOM;

— pa3bsCHsET yueOHbIE JIEMEHTHI, TPYAHbIC JIJIs1 TOHUMaHUS;

— CHCTEMAaTH3UpPYyeT y4eOHbI MaTepHa;

— OpHUEHTHpYET B yueOHOM Ipoliecce.
Ilo0z0moeKa K neKyuu 3aK104aemcs é cedyruiem:

— BHUMAaTeJIbHO MPOYUTANTE MaTepUal MPEAbLAYIICH JEKINN;

— y3HANTE TeMy MPEACTOSIICH JEKIIUH (10 TEMAaTHYECKOMY TUTaHY, 10 MHGOPMAITUH JICKTOPA);
03HAKOMbBTECH C YUEOHBIM MaTepUaIOM MO YUEOHUKY U YUEOHBIM ITOCOOUSIM;
nocrapaiiTech ysCHUTh MECTO U3y4aeMOW TEMBbI B CBOEH MPOQeCcCHOHANIBHOMN MOATOTOBKE;
3aMUIITUTE BO3MOXHBIE BOIPOCHI, KOTOPHIE BbI 33/1aJUTE JIEKTOPY HA JEKIUU.

Iloozomogexa Kk npakmuuecKum 3aHAMUAM:

— BHUMATEJIbHO IPOYNUTANTE MaTepuan JIEKIUN OTHOCAIIMXCA K JaHHOMY CEMHUHApCKOMY
3aHSTHIO, 03HAKOMBTECH C YU€OHBIM MaTEPHUAJIOM 0 YYEOHUKY M Y4€OHBIM ITOCOOUSIM;

— BBIIUIINTE OCHOBHBIE TEPMUHBI;

— OTBETbTE HA KOHTPOJBHBIE BOIPOCHI IO CEMHUHAPCKUM 3aHATHUAM, TOTOBBTECH JaTh
Pa3BEpPHYTHIN OTBET HA KaXbIi U3 BOIIPOCOB;

— YSICHUTE, KaKue y4eOHbIE JIEMEHThI OCTAJINCh ISl BaC HESICHBIMHU U MOCTapalTech MOIYYUTh
Ha HUX OTBET 3apaHee (10 CEMMHApPCKOIO 3aHATHsA) BO BpeMs TEKYIIMX KOHCYJbTaIUi
IIpenoaaBaTes;

— TOTOBUTBHCS MOXHO HHAVBUAYAJIBHO, IapaMH WJIM B COCTAaBE€ MaJIOM TPYIIIBI, MOCIECIHUE
ABISAOTCS 39 (HEKTUBHBIMU (OPMaMU PaOOTHI.

Iloozomoexa k onpocy TpeACTaBIseT cO00M MPOSKTHPOBAHUE CTYACHTOM OOCYXKICHHS B TPYIIIE B
dbopMe auckyccuu. B 3THX 1eNax CTyAeHTY HE0OXOAUMO:
— CaMOCTOSITENLHO BBIOpATh TeMy (TIpobiemMy) A MPOBEASHUS OMPOca;
— pa3paboTaTh BONPOCHI, MPOAYMAaTh MPOOJIEMHBIE CHUTyaluu (C  HCIOJb30BaHUEM
MePUOINYECKON, HAYIHOH JINTEPATYPhI, a TAK)KE HHTEPHET-CAUTOB);
— pa3paboTaTh IUTAH-KOHCHEKT OOCYXKJEHHS C yKa3aHHEM BpPEMEHHU OOCYXICHHUS, BOIPOCOB,
BapHWaHTOB OTBETOB.
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BriOpannas crymenTtom Tema (mpoOjiema) OJDKHA OBITh aKTyajdbHa Ha COBPEMEHHOM JTare
pa3BUTHSI, JOJDKEH OBITH MPEICTABJICH MOAPOOHBIN TUIAH-KOHCIEKT, B KOTOPOM OTPa)KEHBI BOIPOCHI
UL JMCKYCCHM, BPEMEHHOW periaMeHT OOCYXJICHUs, IaHbl BO3MOXXHBIC BapUaHTBl OTBETOB,
WCTIOJIb30BaHBI TPUMEPHI U3 HAYKH U IPAKTUKH.

MeToanyecKue yKa3aHusl 10 OPraHU3alul CAaMOCTOATEIbLHON padoThl

YcneutHoe  OCBOGHHE — TUCHMIUIMHBI — MPEAIOiaraeT akTHBHOE, TBOPYECKOE YydacTHe
o0yJaromuxcs BO Bcex popMax yueOHbIX 3aHATHIMA, ONPEIeIIEHHBIX U JaHHON TUCIIUIUIHHEL.

CamocrosarenbHas paboTa 00y4JaromMXCsl MPEANONaraeT U3y4YeHHe B COOTBETCTBHH C JAHHBIMH
METOAMYECKUMH PEKOMEHJALMSAMHI Y4eOHOH M Hay4YHOH JTUTepaTypbl, HOPMATUBHBIX JOKYMEHTOB,
JAHHBIX HAYYHBIX MCCJIEOBAHWH, MaTEepHajOB HMHTEPHET-MCTOYHHKOB, a TAKXXE  BBIMOJIHEHUE
NPAaKTUYECKUX 3aJaHui, MOJATOTOBKY MJOKIAJ0B W pedepara, MOATOTOBKY K TECTUPOBAHHUIO H
KOHTPOJILHOM padoTe, K OIpocaM Ha 3aHSATHIX U K 3a4eTy. PekoMeHaanuu 1mo Hay4dHOU JIMTepaType,
MH()OPMAMOHHBIM UCTOYHUKAM U yU4EOHO-METOJUICCKOMY OOSCIICUCHUIO0 CAMOCTOSTEIIBHON PabOThI
coJiepkatcs B paznuenax 6 u 7 nannoit PI1/I.

Y4yeOHO-MeTOoAHYEeCKOe 00ecTieueHHe CAMOCTOAITeILHOIH padoThl

1. bakynes I'.Il. MaccoBass KOMMYHHKAIIHS: 3aMaHble TEOPHH U KOHIENIHU. Y4yeOHoe mocodue /
I'.Il. bakynes. M.: Acnexkr npecc, 2016.

2. KonoBamenko M.IO. [lenoBeie kxommyHukaruu: yueOHwk / M.IO. Konopamenko, B.A.
Konosanenko. M.: FOpaiit, 2017.

3. Jlanunaa T.B. buznec u kommyHukaiuu, win [kona coBpemennoit pexiamel / T. Jlsmura. M.:
Anstepmpecc, 2015.

4. HazapoB M.M. MaccoBasi kommyHHuKanus U obmectBo / M.M. Hazapos. M.: ABanTu mmoc,
2016.

5. TMocr II. denoBoii stuker. IlepcoHanpHble KOMMYHHKAIUU TSI IPOGECCHOHAIBHOTO ycrexa /
[Toct [urep, [loct [lerru. M.: Dkemo, 2014.

6. Canmoxun A.Il. BBereHne B TEOpHIO MEXKYIBTYPHOW KOMMYHHKAUU: yaeOHoe mocooue / A.I1.
Canoxun. Mocksa: KnoPyc, 2016.

7. CnuBak B.A. JlenoBble koMMyHuKanuu. Teopuss u npakTtuka: yueOHuk / B.A. CnuBak. M.:
MznarensctBo KOpaiit, 2014.

8. Cyrmo6os A. E. MapkeTHHTOBbIE KOMMYHUKAIIMU B cepe yCIuyr: crenuduka MpUMEHEHHUS H
WHHOBAIIMOHHBIE TMOJX0Abl: MoHOTP,/ Xpucrodpopor A.B., Xpucrodpopora M.B; mom pen.
Cyrno6osa. M.: U1 PUOP, HUL] MTH®PA-M, 2015.

9. IllapkoB ®.U. BricTaBOYHBII KOMMYHUKAIIMOHHBI MEHEPKMEHT. YTIPaBJICHNUE BBICTABOYHBIMH
kommyHukausamu / ®.U. lapkos. M.: Ansda-mipecc, 2010.

3amaHus 1J151 CAMOCTOAITEIbHOM MOATOTOBKY K 3aHATHAM JIEKIIMOHHOTO U CEMUHAPCKOI0
THIIOB
Tembl fOMAIIIHET0 32/IAHNA .

1. The main forms of business communication: Business conversation, business negotiations,
discussion, business meeting, public speaking, telephone conversations, business correspondence,
etc. 2. The contradictory nature of the motivation of business communication (on the example of the
tourism and hotel industry).
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3. Definition of business communication ethics. Ethical aspects of communication in tourism and
hospitality.
4. The main ethical principle is the maxim of business ethics.
5. Difficult ethical situations in the tourism industry and hospitality.
6. Recommendations on business ethics if the partner belongs to a different style.
7. The dependence of the individual style of business communication on the ethical type of
personality, moral values, extraversion and introversion, the Myers-Briggs type, life experience, and
the type of communication characteristic of this society.
eight. Typical manipulations and protection against them (on the example of the tourism and hotel
industry)
9. Ten ecumenical (“universal™) principles of business conduct by the American researcher L.
Hosmer.
10. The principle based on the categorical imperative of I. Kant.
11. Ethics of business relations of a traditional society, in the teachings of Confucius, in the Western
European cultural tradition.
12. The role of the law of congruence of the American psychologist K. Roger in business relations,
the ideas of assimilation and contrast, as well as insight in business communication (gestalt
psychology).
13. The value of the theory of personality constructs J. Kelly (cognitive direction).
14. Tactics of negotiating is implemented using the following methods: a) avoiding the fight; b)
delaying negotiations (“salami”); c¢) packaging; d) overstatement of requirements; e) placement of
false accents; f) making demands at the last minute.
15. Formation and development of negotiating skills in the professional field.
MeToanyeckre peKOMEHIalUM 110 OAT0OTOBKE K ONPOCY
YcTHBIN OIIpoC HABJIACTCA OAHHUM U3 OCHOBHBIX croco0oB IPOBEPKU YCBOCHUS 3HAHUH
O6y‘{aIOH_II/IMI/IC}I. PaSBepHYTHﬁ OTBCT CTYACHTA HOJDKCH IPCEACTABJIATDH coboit CBA3HOC, JIOTHYCCKHU
II0CJIEA0BATCIIBHOC COO6H_ICHI/IC Ha OIPCACIICHHYIO TEMY, IOKa3blBATb €ro YMCHUC TIPUMCHATH
OIIPCACIICHUS, IIpaBUJIa B KOHKPCTHBIX ClIydadx. OCHOBHEBIE KpUTCPUHU OLCHKHU YCTHOI'O OTBCTA:
MpaBUIIBHOCTL OTBETA IO COACPIKAHUIO; IMOJIHOTA U FJ'Iy6I/IHa OTBCTA, JIOTUKA HU3JIOKCHUSA MAaTCpUajia
(y‘{I/ITBIBaeTC}I YMCHHUE CTPOUTH HGHOCTHBIﬁ, HOCJ'IC)IOBaTeJ'IBHLII\/'I paccka3, rpaMOTHO IIOJbB30BATbHCA
cneunaanoﬁ TepMHHOHOFHeﬁ); HCIIOJIb30BAHUC JOIIOJIHUTCIIEHOTO MAaTCpUalia.
HO,Z[FOTOBI(a O6y‘{aIOIJ_II/IXC}I K OIIpOoCy mpeamnojaract U3y4eHucE B COOTBCTCTBUU TeMaTHUKOU
AU CHUITIIMHBI OCHOBHOI1/ ,HOHOJ'IHI/ITGJIBHOﬁ JIUTCPATYpPbl, HOPMATHBHBLIX JOKYMCHTOB, HHTCPHCT-
HNCTOYHHUKOB.
Meroan4yeckue peKoOMeHIalMH 110 OAr0TOBKe pedepara
Pe(bepaT — 9TO CaMOCTOATCIIBHOC, COHACPKATCIBHOC HCCICAOBAHUC II0 BI>I6paHHOI>'I TEME.
[ToaroroBka pedepara mpeaycMaTpuBaer:
- U3YUYCHHUC JIUTCPATYPHI, CIIPABOYHBIX U HAYYHBIX HCTOYHHKOB (BKJIIO‘-Ia}I 38.py6e>KHBIC) IO TEMCEC
HUCCICOOBAHUA,
- CAMOCTOSITENILHBIN aHAJIN3 OCHOBHBIX KOHI_ICI'[I_[I/Iﬁ 10 HByHaCMOﬁ HpO6HCMe;
- YTOUYHCHUEC OCHOBHBIX HOHATHUH U HayYHBbIX HOHOH(CHI/Iﬁ;
- PC3IOMHUPOBAHUC MMOJYYCHHBIX BHIBOJOB.
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Crpykrypa pedepara qomKHA CITOCOOCTBOBATh PACKPBITHIO M30paHHOM TEMBI U €€ COCTaBHBIX
3JIEMEHTOB:

- BO BBEJICHUU JOJDKHO OBITh YKa3aHO: aKTyaJIbHOCTh BBIOPAHHON TEMbI, €€ 3HAYUMOCTH, LIETU U
3a/lau, OOBEKT U MpEeAMET HCCIEAOBAHUS, METOIbl TOCTHXKEHUS IMOCTABJICHHBIX IIeNied U 3ajad,
0030p 6ubmorpaduu mo Teme paboThI;

- OCHOBHAsI YacTh pabOThI JOJKHA COIePKATh HE MEHee IBYX IJIaB, pa30UTHIX Ha maparpadsl.

Jlenenue maparpadoB Ha mnoamaparpadsl HenenecooOpasHo. Haspanus maparpadoB He
JOJKHBI TIOBTOPSITH Ha3BaHME TeMbl pedepara. B konme kaxkigoro maparpada v KaxXAoW TIJIaBbI
nenaercss HeOonblION BbIBOA. Bce yacTH MOMKHBI OBITH H3JIOKEHBI B CTPOTOM JIOTMYECKOM
MOCIIEI0BATEIHHOCTH U B3aUMOCBSI3H.

TekcT 1enecoodpa3Ho WILIIOCTPUPOBATh CXEeMaMU, TaOJIMIaMy, JAUarpaMMaMu, rpadukaMu,
PUCYHKAMH U T. [I.

B 3akmroueHun JOMKHBI OBITH CHOPMYIHPOBAHBI OCHOBHBIE BBIBOJBI, CICIIAHHBIE B
pe3ynbTaTe ucCae0BaHus.

CHOucok HCIONb30BAHHOM JIMTEpaATyphl AOJKEH coiepkatb He MeHee 10-20 Ha3BaHui,
BKJIIOYasi HOPMATUBHO-TIPABOBBIE aKThI.

Tekct pedepaTa 10oKEH TPOAEMOHCTPUPOBATH 3HAHKUE CTYIEHTOM OCHOBHOMW JIUTEPATYypPHI MO
JaHHOW TeMe, yMEHHE BBIJEIUTH MPOOJIEMYy U OINPEAETUTh METOAbl €€ pEeUICHHUsS, YMEHHE
MOCNIEOBATEIbHO M3JIOKHUTh CYIIECTBO PACCMATPUBAEMBIX BOMPOCOB, MPUEMIIEMBIH YpPOBEHBb
SI3BIKOBOM TPAMOTHOCTH, BKJIIOUas BiaieHue (YHKIIMOHATLHBIM CTUJIEM HAyYHOTO M3JI0KECHHS.

O6beM pedepara 10KeH cocTaBATh 15-20 cTpaHuIl meyaTHOro TeKcTa. B ykaszaHHbINH 00beM
HE BKITIOYAIOTCS PUITIOKEHUS, KOTOPBIE CITMBAIOTCS BMECTE C pabOTOM.

Pabora umeeT TUTYIBHBIM JTUCT, CTPYKTYPHBIN IUIaH U COOTBETCTBYIolIee odopmieHue. B
paboTe ucmonbp3yeTcs CIUIOIHAS HyMepauus cTpaHull. BTopoll cTpaHuiiel sSBISIETCS COIEpKaHUE
pabotel. Ha TuUTynpHOM IMCTE HOMEp CTpaHMIIBI HE TpocTaBisercs. BBeneHue, kaxkaas Tiasa,
3aKJII0YEHHUE, a TAK)Ke CIIMCOK MCIIOIb30BAHHBIX HCTOYHUKOB HAUMHAIOTCS C HOBOW CTPAHUIIBI.

MeToanyeckne peKOMEHIALUM 110 3A1MTE KelCoB:
Keiicpl — 3TO mpoOIeMHBIE CUTYaIlUHU, CIICIIHAIBHO pa3paboTaHHBIE HA OCHOBE (PAKTUUECKOTO

MaTepuaia JiIsl OEeHKH YMEHUM U HaBBIKOB 00yYaroIINXCsl.

Llenp MeTOa MPUMEHEHHS KEHMCOB - HAYYUTh OOyYalOUIUXCs, aHAU3UPOBATh MPOOIEMHYIO
CUTYaIMIO, BO3HUKIIYIO MPU KOHKPETHOM TOJOXKEHHUH JIeN, U BhIpaboTaTh Hanboliee parmoHaIbHOE
pelieHre; HayduTh paboTrath C WH(OPMAIMOHHBIMHM HMCTOYHHMKAMH, TepepadaThiBaTh U
aHAIIM3UPOBATH HX.

Ha 3nakomcTBO M pemienue keiica oOyuaromemycss oTBoautcs 30 muH. OOydaromuiics
3HAKOMUTCA C MaTepuasioM Kkeiica. OcwmbiciuBaeT cutyanuioo. Ecnu Heobxoammo, coOupaer
HeoOxouMy0 HH(popmanuio no curyanuu. PaccmaTpuBaeT aqbTEepHATHUBBI PELIEHUs MPOOJIEMBbI U
HaxOJUT €€ BEPHOE WJIM ONTUMajabHOE pemnieHrne. OO0ydarommiics Tpe3eHTUpyeT (3aluIaeT) CBOE
pemienue. [IpenonaBarens OleHMBAET KAUe€CTBO BBITIONHEHUS 3aJaHUS MO KPUTEPHUSIM: TUATHOCTHKU
Mpo0JIeMbl, KadecTBa MPEUIOKEHH M PEKOMEHJAINI MO PElICHUI0 Keiica, KauecTBa H3JI0KCHHS
MaTepuana.
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7. Y4eOHas quTepaTypa u pecypcbl HH(POPMALMOHHO-TEJIeKOMMYHUKAIIHOHHOM CeTH
HNurepHer
7.1. OcHoBHasI JJUTEepaTypa

1.)KepnakoBa, M.B. JleaoBble KOMMYHHKAIIMM : YyY4COHHK U MPAKTHKYM JJIs  BY30B /
M. b. XKepnakoBa, U. A. PymsuueBa. — Mocksa : U3marensctBo HOpaiit, 2020. — 370 c. —
(Beicmiee oopazoBanue). — ISBN 978-5-534-00331-4. — Tekcr : anexkrponHsiii / ObC KOpait
[caitr]. — URL.: https://urait.ru/bcode/450047

2. KoMMmyHUKaIuyu B TypUCTCKOM Om3Hece : yuyeOHoe mocobue / cocraButenu JI. A. BacunbeBa [u
ap.]. — Caparos : At [Iu Op Menua, 2018. — 79 ¢. — ISBN 978-5-4486-0387-7. — Tekcr :
AJIEKTPOHHBIA // DnexkrpoHHO-OMOnmMoreuHas cuctema IPR BOOKS : [caiit]. — URL:
http://www.iprbookshop.ru/76814.html

3.KonoBanenko, M. 0. JleaoBble KOMMYHUKAIIMH : Y4eOHMK M MPAKTHKYM I BY30B /

M. 0. KonoBanenko. — 2-¢ u3f., nepepad. u gon. — Mocksa : M3natensctBo Opaiit, 2020. —
466 c. — (Bwicmiee obpazoBanme). — ISBN 978-5-534-11058-6. — Tekcr : aneKTpoOHHBIN //
OBC HOpaiir [caiit]. — URL: https://urait.ru/bcode/450020

4.Yepusbimona, JI. 1. Dtuka, KynpTypa U ITHKET AEIOBOr0o OOIIeHHs : yueOHOoe mocobue it
By30B / JI. W. YepnsbimoBa. — MockBa : M3parensctBo HOpaiit, 2020. — 161 c. — (Bricuiee
obpazoBanue). — ISBN 978-5-534-02406-7. — Texkcr : anextpounsii / ObC KOpaiit [caiit]. —
URL.: https://urait.ru/bcode/451154

7.2. lonoTHUTeIbLHAS JUTEpPaTypa
1. Bpaiian ['apuep DddexTuBHBIE MMCHEMEHHBIE JEI0BbIE KOMMYHUKAIMH [ DIeKTpOHHBINA pecypc]/
bpaitan T'apuep— OnekTpoH. TekcToBble AaHHbIe.— MockBa: Mann, WBanoB u @epbep,
2014.— 195 ¢.— Pexwum nocryna: http://www.iprbookshop.ru/39478.html
2. JlenoBble KOMMYHUKalMU [DIEKTPOHHBIM pecypc]: ydeOHoe mocobue/ M.I'. KpyraneBuu [u

ap.]— ONeKTpoH. TeKCTOBble aaHHble.— OpeHOypr: OpeHOyprckuii rocyaapcTBEHHBIN
YHHUBEPCUTET, 9BbC ACB, 2015.— 216 c— Pexum JIOCTyTIA:
http://www.iprbookshop.ru/61357.html

3. Kopotkuit C.B. JlenoBble KOMMYHUKalUU [DJEKTPOHHBIA pecypc]: ydeOHOe mocobdue/

Kopotkwuii C.B.— DnexTpoH. TekcToBble f1aHHble.— CapaToB: By3osckoe o6pa3oBanue, 2019.—
90 ¢.— Pexxum poctymna: http://www.iprbookshop.ru/80614.html
4. KysnernoBa E.B. JlenoBble KOMMyHHMKAIMu [DIEKTPOHHBIN pecypc]: yueOHO-METOAMYECKOe

nocobue/ Kysnenosa E.B.— DOnexktpoH. tekcroBble naHHble.— CaparoB: By3osckoe
oOpaszoanue, 2017.— 180 ¢.— Pexxum gocryma: http://www.iprbookshop.ru/61079.html
5. Macnosa E.JI. MexayHapoaHblii  KyJbTypHBIH OOMEH M J€JOBble KOMMYHHKAIMU

[DnexTpoHHbIN pecypc]: npaktukym/ Maciosa E.JI., KonenoBa B.A.— DieKkTpoH. TeKcTOBBIE
nanaple.—  MockBa:  JlamkoB u K, 2018.— 128 c— Pexum poctyna:
http://www.iprbookshop.ru/85390.html

6. Mommsra E.B. KonnenrtyansHoe npocTpaHCTBO MEXKYJIbTYPHOH KOMMYHUKAIIMH B TypU3ME B

YCIIOBHSAX Ti00anmu3anuu [DNeKTpoHHbId pecypc]: MoHorpadus/ Momusra E.B.— DnekTpoH.
TEKCTOBBbIC JaHHbIe.— MockBa: Poccuiickas MexayHapoaHas akajemus Typu3ma, CoOBETCKHI
criopt, 2010.— 220 ¢.— Pexwum goctyna: http:// www.iprbookshop.ru/30150.html
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7.3. HopmaTuBHbIE IPABOBbIE JOKYMEHTHI 1 HHASI MPAaBOBasi MH(OpMALIUA
He npenycmotpeHo.

7.4. UnTepHET-pecypchl
C31Y pacnomaraer IOCTYIIOM dYepe3 calT Hay4dHOi Oubnmoreku http://nwapa.spb.ru/

K CJIEAYIOUINM MOAMUCHBIM 3JIEKTPOHHBIM pecypcam:
Pycckoazviunvie pecypcol

. DIIeKTPOHHBIE YYCOHUKHU JIEKTPOHHO - OnbmnoTeunoi cucteMbl (ObC) «AnHOyKe»

. DIIeKTPOHHBIE YYCOHUKH IEKTPOHHO — OnbmuoTeunoi cuctemsl (ObC) «Jlanb»

o HayuyHo-npakTudeckue craTb 10 (MHAHCAM U MEHEeKMEHTY M3marenbckoro moma
«bubmmoreka ['peGeHHUKOBAY

o Crarbu U3 MEpUOANYECKUX M3AHUN MO OOILIECTBEHHBIM W F'yMaHUTapHBIM HayKam
«Hct - Bpro»

o DHIUKIIONEINH, CJIOBAPH, CIIPABOYHHUKH «PyOpruKOH»

o [Tonmubie TekcThl aAMccepTalMii u  aBTOpedepaToB JekTpoHHas bubnuoreka
Hucceprauuit PI'b

. WnpopmanmonHo-npasosblie 0a3bl - KoHcynbTanT mitoc, ['apaHT.

AHI10513bIYHBIE PeCcypChl

o EBSCO Publishing — goctyn kK MyJNbTHAMCHMIUIMHAPHBIM TTOJIHOTEKCTOBBIM 0a3zam
JTAHHBIX PA3JIMYHBIX MUPOBBIX U3JATENbCTB MO OM3HECY, SKOHOMHUKE, (UHAHCAM, OyXTaaTepcKOMy
y4eTy, TyMaHUTapHbIM U €CTECTBEHHBIM OOJacTsM 3HaHUM, pedeparaM U TMONHBIM TEKCTaM
MyOIMKaui U3 HAYYHBIX U HAYYHO-TIOMYJISPHBIX KYPHAJIOB.

. Emerald - kpynHeiitiiee MHPOBOE HW3aTENIbCTBO, CIECIHATU3UPYIOMICECS Ha
ANEKTPOHHBIX KypHajaxX U 0a3ax JaHHBIX IO 3KOHOMHKE U MEHEKMEHTY. IMeeT craTyc OCHOBHOTO
HUCTOYHMKA TpodeccoHanbHOl  WHGOpMAIMK Il TperojaBaTeseil, HccleqoBaTeie u
CHEIHAIMCTOB B 00JIACTH MEHEKMEHTA.

Bo3MOXHO MCHIOIB30BaHUE, KPOME BBIIIETIEPEUNCICHHBIX PECYPCOB, U APYTUX 3JIEKTPOHHBIX
pecypcoB cetu MHTEpHET.

7.5. UHbIE HCTOYHUKH
1. http://www.rata.ru/ - Poccuiickuii cO¥03 TypUHIYCTPHUH,
2. http://www.unwto.org/index.php - Bcemuphas Typuctckas opranuzamus UNWTO.
3. http://www.russiatourism.ru/ - Caiit ®enepanbHOro areHTCTBa MO TypU3My MHHKYIBTYPHI

Poccun.

4. http://www.inion.ru - MacTuTyT HaydHOH MH(MOPMAIUH 10 00IeCTBEHHbIM Haykam PAH.
5. http://www.top-personal.ru - XXypran "Ynpasienue nepconaiom".

6. http://www.mevriz.ru - XKypuan “Menemxment B Poccuu u 3a pyoesxom”.

8. MarepuajbHO-TeXHHYeCKas 06a3a, UHPOPMAINMOHHbIE TEXHOJIOTHH, IPOrPaMMHO€
ob0ecrieyeHne 1 MH(POPMAIHOHHBIE CIPABOYHbIC CHCTEMbI

Ne/n | HaumeHoBaHue

1. CHCI_[I/IaJ'II/ISI/IpOBaHHBIC KJIACChI I TPOBCACHUA JIEKIUM 1 MPAKTHUYICCKUX 3aHATHH
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http://nwapa.spb.ru/
http://www.unwto.org/index.php
http://www.russiatourism.ru/
http://www.inion.ru/
http://www.top-personal.ru/
http://www.mevriz.ru/

2. Criennanu3upoBaHHas MeOeIb U OPTCPECTBA: Ay TUTOPHU U KOMITBIOTEPHBIE KIAaCCHI,
000pyI0BaHHBIE TIOCAI0YHBIMA MECTAMHU

3. Texuuyeckue cpencrea oOydeHus:: [lepcoHajbHBIE  KOMIIBIOTEPBI;  KOMIIBIOTEPHBIC
MPOCKTOPBI; 3BYKOBBIC JTUHAMHUKH; IPOTPAMMHBIC CPEACTBA, 0OCCHCYMBAIOLIME MPOCMOTP
Buzeodaiinos B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

Ilpozpammnsie, mexnuuecKue u 31eKMPOHHbBLE CPEOCMEA 0OYUeHUA U KOHMPOIA 3HAHUIL
CMYyOeHmos:

[TakeTsl mporpaMMHOro obOecreyeHHus OOmero Ha3HauYeHUsl (TEKCTOBBIE PEIaKTOPHI,
rpaduuecKue peaaKkToOphbl).

Kypc Bkitodaer ucroiip3oBanue mporpammuoro obdecrneuenust Microsoft Excel, Microsoft Word,
Microsoft Power Point mis HOArOTOBKH TEKCTOBOTO M TaOJIMYHOrO Marepuaga, rpaduuecKux
WUTIOCTPALU .

Metonel  oOydeHHs  MpenroyiaraloT — KCIOJb30BaHHE  HWH(DOPMALMOHHBIX  TEXHOJOTHUI
(KOMITBIOTEPHOE TECTUPOBAHUE, IEMOHCTPALINS MYIbTUMEANIHBIX MATEPHUAIIOB).

3aneiictBoBaHbl HTEpHET-CEpBUCH U DIIEKTPOHHBIE PECYPCHl (CIPABOYHBIE CHUCTEMBI, H-P,
Koncynbrant wim I'apaHT, TOWCKOBBIE CHCTEMBI, 3JEKTPOHHAs I04YTa, NPOPECCHOHATHHBIE
TeMaTU4eCKHe 4aTbl U (OPYMBI, CUCTEMBI ayJMO U BUJEO KOH(MEpEeHIMii, OHJIANH SHIUKIONEINH,
CIPAaBOYHUKH, OMOIHOTEKH, IEKTPOHHBIE YIeOHBIE H YUeOHO-METOINIECKHE MaTePHAIIBI).

JomyckaeTcss mpuMeHEHHE CUCTEMbl JIUCTAHIIMOHHOTO OOY4YEeHHs C MCHOJb30BaHUE IaThopM
TEAMS, Zoom, Skype for Business, C10 Moodle

HNudopmannoHHble CIPABOYHbIE CHCTEMbI:
1. TIpaBoBas cuctema «['apant-MHTepHeT» [DnekTpoHHbI pecypc]. — Pexxum moctyma: http: //
WWW.garweb.ru.
2. TlpaBoBas cucrema «Koncynprantllmrocy [DaekTpoHHbli pecype]. — Peskum mocryma: http: //
http://www.consultant.ru/
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http://www.realtitul.ru/

