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1. IlepeyeHb NJIAHNPYEMBIX Pe3yJIbTATOB 00y4YeHHS MO AUCHUIIIUHE COOTHECEHHBIX €
IUIAHUPYEMBIMH Pe3yJIbTATAMH OCBOEHHS 00pPa30BaTe/JIbHOM NPOrpaMMbl

1.1. Iucrummaa b1.B.JIB.05.01 «CeteBoii OusHec unaycTpun rocrenpuumMctsa / Hospitality
Chain Business» obecrieunBaeT OBIaIeHHE CIEAYIONMMH KOMIIETEHIIMAMU C Y4ETOM dTara:

Kon HanmenoBanue Kon stana ocBoenns | HanmeHoBaHue 3Tana 0CBOCHMS
KOMIIETEHITUN KOMIICTEHITUN KOMIIETEHITUN KOMIIETEHITUN
CIOCOOHOCTH OIICHUBATH
KOHKYPEHTHYIO Cpeay U Pa3Burne cnocobHOoCTH
IIKc-6 pa3pabaTeIBaTh [1Kc-6.2 pa3pabaTeiBaTh MAPKETUHTOBYIO
MapKETHUHTOBYIO CTPATETHI0 OpraHu3aIiu
CTPATETHIO MPENPHUITHS
CIIOCOOHOCTD BBISIBIISITH
MOTPEOHOCTH B
W3MEHEHUSX
JIeSITeIbHOCTH
TOCTUHUYHOTO
YMeHueM npoBOJUTh U
KOMIUIEKCA U YIIPABJIATh HCIIONB30BATS OLICHK
IKc-8 pa3paboTKOH 1 ITKc-8.2 Y
9 KOHKYPEHTHBIX CHJI TP MPUHITHA
peanuzanuei IpoeKTOB, N
CTPaTEerMYeCcKUX PeIIeHHH
HAIPAaBJICHHBIX HA
pa3BUTHE U MOBHIIIICHNE
KOHKYPEHTOCTIOCOOHOCTH
B UHAYCTPUHU
rOCTENPUHUMCTBA

1.2. B pe3ynbTare OCBOCHUS AUCIUILIUHBI Y CTYIE€HTOB JJOJKHBI OBITH CHOPMUPOBAHBIL:

OTD/TD Kon srana
OCBOCHUSA IInanupyemsle pe3yJbTaThl 00y4eHHUsI 0 AUCHUILIHHE (MOAYJII0)
KOMIIETEHIIUHN
C. Crpaternueckoe HA YpOBHe 3HAHMIi: 3HATh TEOPETHUYECKHE OCHOBHI CETEBOIO
yIIpaBiIeHne TOCTUHUYHOTO  OW3Heca, 3HATh  TOHITHWHBIA  ammapar
pasBuTHEM TOCTUHUYHBIX ceTel U Kiaccu(UKalMI0 TOCTUHUYHBIX CeTel
TOCTHHUMHOTO HAa YpPOBHE YMEHHUil: YMETb IIPUMEHATH IIOJyYEHHBIE
Koﬁzggzgig Ig/ 22'7 [Kc.G2 | TGOPCTMHUCCKHC SHAHMA HA NPAKTHKE; YMCTh NPOTHOMPOBATH
peansanys pa3BUTHE COOBITHIA U U3MEHEHUE COCTOSIHHS CHCTEMBI
CTpaTerun
pasBUTHS Ha YPOBHE HAaBBIKOB: BJaJCTh METOJAMU  PEIICHUS
TOCTHHIIHOTO YIPaBJICHUYECKUX 3a7a4
KOMIIJICKCa
HA ypPOBHe 3HAHMIi: (HOpPMUPOBAHKE NPEACTABICHUS O MUPOBOM
C. Crpatermieckoe OMBITE Pa3BUTHS TOCTHHUYHBIX CETCH; H3YyUYCHUE PErHOHATBHBIX
};;Iziiﬁiie OCOOEHHOCTEH pa3BUTHS CETEBOIO0 TOCTUHUYHOTO OHW3HEca;
OCTHHAYHOTO U3YYCHHE TPEUMYIIECTBA M HEIOCTATKOB CETEBOW (HOPMBI
xomiexca/ C/01.7 I1Kc-8.2 OpraHu3aIy TOCTUHUYHOTO OMU3HEeca
AHaIIM3 M OLIEHKa Ha YpOBHEe YMEHHH: YyMETb pACCUUTHIBATH, OIPEHEIATH,
f:::;:;‘;gi?g OIIEHMBAaTh BBITOMY BXOX/EHUS B TOCTHHHYHYIO CETh] YMETh
COMILICKCA BBIOMPATh (POPMBI YUACTHS B CETEBOM TOCTUHUYHOM OU3HECE
HA YpOBHe HAaBBIKOB: BJAJeTh METOJaMHU  YIPaBJICHHUS
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OTD/TD Koa 3rama

OCBOCHHSA IInanupyemsle pe3yJbTaThl 00y4eHHUsI 0 AUCHUILIHHE (MOAYJII0)
KOMIIeTeHIIUH

TOCTHHUYHBIM TPEINPHUATHEM B YCIOBUAX (DYHKIITMOHUPOBAHHS
TOCTUHUYHOU CETH

2. O0bemM U MeCTO TUCHUILINHBI (MOAYJIsI) B CTPYKTYpe 00pa30BaTe/IbHON NPOrpaMMbl
O0bem 1MCHMIIIMHBI

OO0mast TpyI0eMKOCTh TUCIUIUIHHBI COCTABIISET 2 3aUeTHBIC eIUHUIIBL, 72 akaieM. 9acoB / 54
acTp. Jac.

Bua padotsl TpynoemkocTb
(B akaemM.4acax)
0YHO/ 3204HO
Oo0mast TPy10€eMKOCTh 72/72
KonrakTHasi paboTa 48/8
Jlexmmn 10/2
ITpakTudeckue 3aHATUS 38/6
JlaGoparopHble 3aHATHS -
CamocTrosiTebHast padoTa 24/60
KoHTpoas -/4
DopMBI TEKYIIETO KOHTPOJIS Hoxnaz + mpe3eHTanusi, yCTHBIN ONpoC, BOMPOCHI AJIs
obCcyKIeHus
®opMa NPOMEKYTOUHOI aTTecTAlNH 3auér

MecTo AucHMIVIMHBI (MOAYJIs1) B CTPYKTYpe 00pa3oBaTeIbHOM NPOrpaMMbl

Hucnunmuaa b1.B.JIB.05.01 «CereBoii OusHec mHayctpuu roctenpuumcTBa / Hospitality
Chain Business» OTHOCHUTCS K OJOKY IMCHUIUIMH IO BHIOOPY CTYJEHTa BapuUaTHBHOM YacTu
npodeCcCHOHAIBHOTO KA ydeOHoro ruiaHa HampabieHus 38.04.02 MeHemkMeHT Npoduib
«MeHEDKMEHT B HHAYCTPUHU TOCTEIIPUUMCTBAY.

Huctunmuaa b1.B.JIB.05.01 «CeteBoit Ousnec muaycTpuu rocrenpuuMcta / Hospitality
Chain Business» JOrHYHO CBSI3aHO C JUCIUIUIMHAMU «DKOHOMHKA U YMPABICHHE TOXOJTHOCTHIO
npeanpusTus rocrenpuuMctBa / Economics and Yield Management of Hospitality Enterprise»,
«OnepanmoHHbId  MEHEKMEHT —TMpeNnpuaTus UHAycTpuu rocrenpuumctBa /  Operational
Management of Hospitality Enterprise», a Takke co BCeMH NUCHMIUIMHAMH MPOGECCHOHATHHOTO
IUKJIIA.

Joctyn Kk cucTeMe AMCTAaHLIMOHHBIX O0Opa30BaTENIbHBIX TEXHOJIOTHH OCYIIECTBISETCS
KOKIBIM OOy4YalomMMCsl CaMOCTOSITENIbHO C JIF00Or0 yCTpoiicTBa Ha mopTane: https://sziu-
de.ranepa.ru/. Ilapons U JOTMH K JTUYHOMY KaOWHETY / MPOGUII0 MPETOCTABISICTCS CTYICHTY B
JieKaHare.

Bee ¢dopmbl Tekyiero KOHTpPOJIsI, MPOBOAMMBIE B CHUCTEME TUCTAHIIMOHHOTO OO0YyYeHWs,
OLICHUBAIOTCSI B CUCTEME JIMCTAaHLMOHHOTO oOyueHHs. JlocTynm K BHIEO M MarepHajaMm JIEKIHN
MPEeIOCTaBIIAETCS B TEUYEHHE BCero cemecrpa. JlocTynm K KakaoMmy BUIy pabOT U KOJIUYECTBO
MOMBITOK Ha BBINOJHEHUE 3aJaHMsl TNPEAOCTABISETCS Ha OrPAaHUYEHHOE BpEMsS COTJIACHO
periiaMeHTy IucuMIuIMHbI, onyonukoBanHoMy B CJ1O. IlpemonaBarens OlEHMBAET BHITIOJTHCHHBIC
oOyyaromumcst paboTsl He o3aHee 10 pabounx AHEH Mocie OKOHYAHUS CPOKA BHITIOJTHEHUS.

W3ydyeHrne IUCHUIUIMHBI OCYIIECTBISIETCS B TEUEHHE OJIHOTO CeMecTpa: ISl CTYACHTOB
o4yHOH (hopMbI 0OyueHHst — Ha 4 cemecTpe 2 Kypca, A CTYACHTOB 3a0YHOM (OpMBbI OOyUeHHS —
Ha 2 u 3 Kypce.

[lo nucHUmIMHE OCYIIECTBISIETCS TEKYUIMH KOHTPOJb B BHIE JOKJaJa+Ipe3eHTalHH,
YCTHOT'O OIPOCa U BOMPOCOB ISl 00CYKICHUS.

DopMOH ITPOMEKYTOUHON aTTECTALUN SABJISCTCS 3a4ET.



3. ConepskaHue M CTPYKTYpPa TUCUUIIMHBI (MOXYJIs1)
Ounasn hopma odyuenusn

Ne /i

HaumeHoBaHHe TeM U /MK
pa3iejioB

O0beM AMCHUIJIMHBI (MOIYJIsA), Yac

Bcero

KonrakrtHas pa6ora
o0y4aroumxcs ¢ npenojgaBareyieM
10 BU/IaM Y4YeOHBIX 3aHSATHI

J JIP I3 KCP

CP

®opma
TeKy1ero
KOHTPOJIA ¥,
NPOMEKYTOY
HOi
aTTecTalMH

Tewma 1.

Global experience and trends
in the hospitality industry in
the light of globalization and
internationalization of tourism
and hospitality.

J+Ip, BO

Tewma 2.

Regional features of the
development of the network
hotel business: historical
prerequisites and the modern
state.

YO

Tewma 3.

Overview and description of
the world's main hotel chains.

YO

Tema 4.

Problems of hotel business
development in Russia.

YO

Tewma 5.

Innovative processes in the
organization of
accommodation management
in modern conditions of hotel
business development.

YO

Tema 6.

The concept of a hotel chain
and the classification of hotel
chains.

H+Ip

Tema 7.

Integration processes in the
modern tourism and hotel
business.

YO

Tewma 8.

Transnational and
multinational companies as
the basis for the establishment
of hotel chains

YO

Tema 9.

Advantages and disadvantages
of network form of hotel
business organization.

YO

Tema
10.

Development of network hotel
business based on franchising
and features of hotel
franchising in Russia.

H+Ip

Tema
11.

Strategic alliances and joint
ventures as part of a
concentrated network
hospitality strategy.

YO

Tema
12.

Peculiarities of management
contract implementation in
conditions of network form of
hotel business organization.

YO

Tema
13.

One- and multi-brand
competitive strategies in the
network hotel business.

J+Ip

Tema
14.

Comparative corporate and
organizational structures in the
light of the development of
promising strategies for the
network hospitality business.

YO




HpOMe)KyTO‘{HaSI aTTeCTal Al

3auér

Bcezo (axao/acmp):

72/54

1007,5

38/28.
5

24/
18

Ipumeuanue: * J] + Ilp — ooknao+npesenmayus, YO — ycmuwiii onpoc, BO — gonpocwt 01151 06CysicoeHus.

3aounasn ¢hopma odyuenusn

Ne /i HaunMeHnoBaHue TeM H /HJIH
pasuesioB

O06beM AMCHUIJIMHBI (MOYJIsA), Yac

Bcero

KonrakrHas pa6ora

06y‘-lalOlIll/lXCﬂ C rmpenoaaBaTtejemM
110 BUJAaAM y‘-leﬁ]-[]:IX 3aHATHIH

JI

JIP I3 KCP

CP

®opma
TeKy1ero
KOHTPOJIA ¥,
NPOMEKYTOY
HOi1
aTTecTalUH

Tema 1. | Global experience and trends
in the hospitality industry in
the light of globalization and

internationalization of tourism

and hospitality.

Tema 2. Regional features of the
development of the network
hotel business: historical
prerequisites and the modern
state.

Tema 3. | Overview and description of
the world's main hotel chains.

Tema 4. Problems of hotel business
development in Russia.

Tema 5. Innovative processes in the
organization of
accommodation management
in modern conditions of hotel
business development.

Tema 6. The concept of a hotel chain
and the classification of hotel
chains.

J+I1p, YO

Tema 7. Integration processes in the
modern tourism and hotel
business.

Tewma 8. Transnational and
multinational companies as
the basis for the establishment
of hotel chains

Tema 9. | Advantages and disadvantages
of network form of hotel
business organization.

Tema | Development of network hotel
10. business based on franchising
and features of hotel

franchising in Russia.

A+Ip, YO

Tema Strategic alliances and joint
11. ventures as part of a

concentrated network
hospitality strategy.

Tema Peculiarities of management
12. contract implementation in
conditions of network form of
hotel business organization.

Tema One- and multi-brand
13. competitive strategies in the
network hotel business.

H+1Ip, YO




Tema Comparative corporate and
14. organizational structures in the
light of the development of 5 - 5
promising strategies for the

network hospitality business.

[IpomekyTOUHAS aTTecTaIus 4/3 3auér

Bcezo (axao/acmp): 72/54 | 2/1.5 6/4,5 60/
s ’ 45

Ipumeuanue: * J[ + Ilp — ooxnao+npesenmayus, YO — ycmuwitl onpoc, BO — eonpocul 015 06CyicOeHus.

Cooepotcanue oucyuniunsl

Tema 1. Global experience and trends in the hospitality industry in the light of
globalization and internationalization of tourism and hospitality.

Tourism management system. Subject and object of tourism. Factors affecting tourism. Social
sphere as external environment of tourism. The environmental impact of tourism. Policy impact on
tourism development. Technologies for tourism development.

Tema 2. Regional features of the development of the network hotel business: historical
prerequisites and the modern state.

Tourist region. The strategic goal of the region and the interaction of service industries
(hotels, transport enterprises, trade). The scope of activity of the tourist region. Tourism
organizations and their structure.

Tema 3. Overview and description of the world's main hotel chains

Types of corporate associations. Franchise associations. Franchising flaws. Holding company.
Functioning of corporate networks in the tourism market. Personnel policy of corporate
associations. Advantages and disadvantages of corporate activity. Comparative characteristics of
firms' competitiveness.

Tema 4. Problems of hotel business development in Russia.

The concept of management efficiency in tourism. Economic efficiency of tourism
management. Description of expenses of visitors in the host country. Measuring the economic
efficiency of tourism. Identification of tourism costs. Social efficiency of tourism management

Tema 5. Innovative processes in the organization of accommodation management in
modern conditions of hotel business development.

The importance of human resource management in the tourism industry. Features of services.
Features of human resources. Functions and tasks of the HR Manager. Characteristics of the
professional composition of the personnel service. Management of staffing. Tasks of the manager
when picking personnel. Minimize hiring errors.

Tema 6. The concept of a hotel chain and the classification of hotel chains.

The concept of "hotel chain" and its features. Types of hotel services. How to represent a
hotel product. Promotion methods. Implementing the leading principles of hospitality as a way to
achieve success and improve service levels.

Tema 7. Integration processes in the modern tourism and hotel business.

Typical hotel management structure. The organizational structure depends on the destination
of the hotel and its category.

Tema 8. Transnational and multinational companies as the basis for the establishment of
hotel chains

Concepts, types and classification.

Tema 9. Advantages and disadvantages of network form of hotel business organization.

Network forms, their concepts, types, Advantages and disadvantages.

Tema 10. Development of network hotel business based on franchising and features of
hotel franchising in Russia.

The concept of franchising. Franchising structure.
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Tema 11. Strategic alliances and joint ventures as part of a concentrated network
hospitality strategy

The role of strategic alliances in the modern economy. Definition of alliance. Features of
strategic alliances. Advantages and disadvantages of strategic alliance.

Tema 12. Peculiarities of management contract implementation in conditions of network
form of hotel business organization.

The subject of the contract. Property rights of the parties. Timing and content of project
implementation stages.

Tema 13. One- and multi-brand competitive strategies in the network hotel business.

Five forces of competition for M. Porter. Choosing a basic competition strategy. Innovation
Strategy. Strategy for immediate response to market needs.

Tema 14. Comparative corporate and organizational structures in the light of the
development of promising strategies for the network hospitality business.

Comparative analysis of classical organizational structures.

4. MaTtepuaJjibl TeKylIero KOHTPOJIA yCIIeBAeMOCTH 00y4YarOMXcsi M (POH OLEHOYHBIX
CpeACTB MPOMEKYTOYHOM aTTeCTAMHU MO JUCHUIIMHE (MOYJIIO)
4.1. ®opmMbl M METOABI TEKYIIEr0 KOHTPOJISI YCIIEBAEMOCTH, 00Yy4aIOIIMXCH U IIPOMEKYTOYHOM
arTecTalnu

4.1.1. B xoge peanusaumu aucuunaudbl b1.B.J[B.05.01 «Cemeesoit o6uznec undycmpuu
2ocmenpuumcmea / Hospitality Chain Business» UCIoJib3yI0TCS CJIeXYyIOIIAEe METOAbI TEKYIIEro
KOHTPOJIfl YCIIeBA€MOCTH 00YYAKOIIHUXCSH:

[Tpu npoBeneHnN 3aHATUH JIGKIIMOHHOTO TUIIA: YCTHBIM OMPOC, BOMPOCHI JIJIs1 O0CYKACHHUSL.
IIPU NPOBENICHUU 3aHATUI CEMUHAPCKOTO THUIIA: YCTHBIN ONPOC, AOKIaA+HIpe3eHTaL .

IpU KOHTPOJIE Pe3yNlbTaTOB CAMOCTOSITEIbHOM pabOThl CTYIEHTOB: MPU MOATOTOBKE K
3aHATUSM U JUISl BBIMOJHEHUS] WHIMBHUAYAIbHBIX 33JIaHUM CIEAYeT MCIO0Ib30BaTh PEKOMEH]1yEMbIE
HCTOYHUKHU JIUTEPATYPHI MO JAHHOMY KypCy, B TOM YHUCJIE€ HOPMATUBHbIE TOKYMEHTHI WHIYCTPHUH
Typusma. [Ipu MOATOTOBKE K 3aHATHUSM CIIEyeT BOCIOJIb30BAThCS HE TONBKO YYCOHUKAMU H
y4eOHBIMU MOCOOUSMHU, MPUBEACHHBIMU B CIIMCKE OCHOBHOW U JTOTIOJHUTEIHHOM pEKOMEHAYeMOi
JUTEpaTyphl, HO TAKKE NEPUOIUUYECCKUMH U3JaHUSIMU.

B cnyuae peanuzanun muctummuabl B JIOT dopmat 3amanunii anantupoBaH ajis 11aTGOpMbI
Moodle.

4.1.2. 3a4éT NpoBOAUTCH C NPUMEHEHHEM CJIeAYIOIIHNX MeTO10B (CpeaAcTB):
[TpomexxyTounslii koHTposib M0 nuctumuinae b1.B.JIB.05.01 «CereBoli OuzHeC MHIyCTpUHU
roctenpurmMctBa / Hospitality Chain Businessy - 3a4ér B ¢popme oTBeTa Ha BOIPOCHI.
B ciyuae mnpoBeneHMs IPOMEXKYTOUHOM aTTeCTallMM B JUCTAHLMOHHOM  PEKUME
ucnonb3yercs miargopma Moodle u Teams.

4.2. MatepuaJibl TEKyIIero KOHTPOJIA YCIIeBAeMOCTH 00y4aI0IIMXCs
TunoBble oneHOYHbIE MaTepHaJbI 10 TeMam Nel, 6, 10, 13
I[IpumepHas TeMaTHKA TOKJIA10B+HIPe3eHTALMS

Cobepume ungopmayuro no npeonodxceHHoN meme, OyeHUme U cucmemamusupyiime ee,
noopazoenume HaA NOOMeMbl, COOepume ceedeHUs 01 npe3eHmayuu, ebl0pas 21aeHoe U Oncesns
emopocmenenHnoe, evieeoume na caauodvl (10 — 15 cnaiidos), coenaitme 6v1600bl, yKaxscume
UCNOIb306AHHbBIE UCMOYHUKY UHPOpMayu:

Tema 1. Global experience and trends in the hospitality industry in the light of
globalization and internationalization of tourism and hospitality.



International hotel chains: specific organization, basic business models and development
strategies. Current state and trends of the hotel network. Role of specialized international,
intergovernmental and non-governmental organizations in the hotel industry. Structure, governing
and administrative bodies of international organizations. Main requirements and criteria of systems
of assessment and classification of accommodation facilities abroad.

Bomnpocs! 11t o6cyxaeHus:

1.Structure, governing and administrative bodies of international organizations.

2. Defining the boundaries of international hotel chains as forms of organization.

3. Quantitative and qualitative aspects of defining the boundaries of international hotel chains.

4. Peculiarities of basic business models of development of international hotel chains.

5. Classification of strategies for the development of international hotel chains.

Tema 6. The concept of a hotel chain and the classification of hotel chains.

The concept of "hotel chain" and its features. Types of hotel services. How to represent a
hotel product. Promotion methods. Implementing the leading principles of hospitality as a way to
achieve success and improve service levels.

Tema 10. Development of network hotel business based on franchising and features of
hotel franchising in Russia.

The concept of franchising. Franchising structure.

Tema 13. One- and multi-brand competitive strategies in the network hotel business.

Five forces of competition for M. Porter. Choosing a basic competition strategy. Innovation
Strategy. Strategy for immediate response to market needs.

IIpumepHbIe BONPOCHI AJIs1 00CYKICHUS.

Ilpoananusupyitme 6viCKaA3b186AHUA, OUEHUME UX, BLICKAMNCUME CB0€ MHEHUE U OCHOpbHIE
MOYKY 3peHUss ONNOHEHMA.

1.Structure, governing and administrative bodies of international organizations.

2. Defining the boundaries of international hotel chains as forms of organization.

3. Quantitative and qualitative aspects of defining the boundaries of international hotel chains.

4. Peculiarities of basic business models of development of international hotel chains.

5. Classification of strategies for the development of international hotel chains.

TunoBble oLleHOYHBIE MaTepHuaJbl MO TeMam Ne 2, 3, 4,5, 7, 8,9, 11, 12, 14
IIpumepHBbIe BOIPOCHI /11 YCTHOI'O OIIpoca

H3nosxcume meopemuueckue OcCHO8bl NO OAHHOU meme (Oaiitme onpeoeneHus,
nepeuuciume u Hazoeume) u o0OOcHyiime (apymenmupyime u npoOeMOHCmMPUpyiime) ceoe
omuouienue K 0aHHoi meme (Ha KOHKpEemMHomM npumepe).
Define franchising: concept, essence, varieties.
Explain franchising in the hotel business system
Explain the management agreement
Give examples of leasehold strategy
Describe the different types of hotels.
Name the criteria for evaluating hotel companies.
List hotel management forms
Give an example of the hotel's organizational structure.
9. Describe special forms of catering.
10. Define the term "time-share"
11. Justify the importance of information technology in tourism.
12. Describe the structure of tourism management in Russia.
13. Describe the main provisions of the Federal Law "On the basics of tourism activities in the

Russian Federation."
14. Mark Russia's place on the world market by international tourist arrivals, revenues and
expenses.

e A
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15. Describe the current state of various segments of the tourism industry in Russia.

16. What is the essence of the strategy for the development of the tourism sector in the Russian
Federation?

17. Specify the main functions of travel agencies.

18. Analysis of features and activities of international hotel chains

19. Review the business model of international hotel chains

20. List analysis of the American model of chain hotel business: Best Western International,
Marriott International, Hyatt, Hilton Hotels Corporation, Holiday Inn, Ramada, Radisson

21. List the European model of network hotel business analysis: Accor (France), Le Meridien

(France), Barcelona Hotels & Resort (Spain), Domino (Italy), Kempinski (Global Hotels Alliance)

(Switzerland),

22. An outsized analysis of the Asian model of the chain hotel business: Shangri-la (Hong Kong),

Mandarin Oriental (Hong Kong), Prince Hotels (Japan), Meritus Hotels & Resort (Singapore), Dusit

Thani (Thailand).

23. Spherical analysis of the network structural hotel house (Intourist Hotel Group, Azimut Hotels

Company, Amaks Hotels & Resort, Heliopark Hotels & Resort)

24. Spherical analysis of Universal Management and Consulting Company (UMACO)

25. Analysis of the work of the guesthouse of Ugra of the Far East (Blagoveshchensk, Khabarovsk,

Vladivostok)

26. Analytical analysis of the hotel economy in St. Petersburg

27. Analytical analysis of the guest business Moskvichi

28. Name the factors, lords, entertainment hotel business.

29. Crucifixion about the prosperity of the hotel business in Russia.

30. Analytical examination of living items belonging to IR in St. Petersburg

4.3. OueHo4HbIe CpeacTBA I IPOMEKYTOYHOM aTTecTalluu

4.3.1. [lepeyeHb KOMIETEHIIUI ¢ YKa3aHHEM 3TanoB UX (OPMHUPOBAHUSA B MPoLecCe OCBOCHUS
o0pa3oBartenbHON nporpammel. [loka3aTenu U KpUTepHUH OLCHNBAHUS KOMIIETEHIMH €
y4eTOoM 3Tana ux (popMHpPOBAHUSA

KOI[ HaunmenoBanue KOI[ JTamna ocBoeHus | HammMeHoBaHHUe 3Tamna OCBOCHUS
KOMIICTCHI N KOMIICTCHI N KOMIICTCHI N KOMIICTCHI N

CIOCOOHOCTH OIIEHHUBATH

KOHKYPEHTHYIO Cpey H PasBurne cnocobHOCTH
IIKc-6 pa3pabaThIBaTh I1Kc-6.2 pa3pabaTeIBaTh MAPKETHHTOBYIO
MapKEeTHHTOBYIO CTpaTETHIO OpraHu3aIin

CTPATCTHUIO NPCANPUATUA

CIOCOOHOCTH BBISIBIISTH
MMOTPEeOHOCTH B

M3MEHECHHUSX
JeSITeTbHOCTH
TOCTUHUYHOTO
YMeHreM npoBOIUTh U
KOMIUIEKCA U YIPaBIIsATh HCIIONB30BATS OLICHK
IIKc-8 pa3paboTKoii 1 [IKc-8.2 Y

KOHKYPEHTHBIX CHJI NP MPUHITHN

peanu3anyen IpoeKToB, .
CTPaTErnyeCcKux peleHui

HaIpaBJICHHbIX HA
pa3BUTHE U HOBBILICHHE
KOHKYPEHTOCIIOCOOHOCTH
B MHJIyCTpUH
TOCTEIIPUMMCTBA
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JTaln 0CBOCHUS Iloka3zaTennb Kpurepnii onennBanus
KOMIIETCHIUHU
OIlCHUBaAHUA
IIKc -6.2 IIpumenset JULS pewenus | Pazpaborana MapKETUHIOBasi cTparerus
PazBuTne criocobHOCTH NpaKTHYECKUX  3a7ad  HaBBIKM | OpraHU3aLuH, OTBEYAIOIIAs COCTOSTHHIO
pa3pabaTbIBaTh MapKETHHTOBOTO aHaNM3a | KOHKYPEHTHOW Cpelbl M CTPATETHYECKUM 3ajadam
MapKETHHTOBYIO CTPATETHIO | TIPOEKTOB. OpraHM3alMii C Y4eTOM TpeOOBaHUH MPOEKTHOTO
OpTaHM3aIN PaspabareiBacT MapKETHHIOBYIO | ITOIXOJA.
CTpaTeTuio OpraHH3aINN c

YY€TOM IPOCKTHOTO IToAX0aa.

ITKc-8.2

YMeHueM npoBOAUTE U
UCIIOJIb30BaTh OLIEHKY
KOHKYPEHTHBIX CUI IIPU
HIPUHATHH CTPATETUUECKUX
perieHuil.

YMeTh OpraHu3oBHIBaTH PabOTy
o aHaJIu3y BITUSTHUS
KOHKYPEHTHBIX cui Ha
MapKETHHTOBYIO I€ATEIbHOCTD
MpeApUSITHUS c y4eToM
oTpacieBoi

cnenu()UKA ¥ IPOTHO3UPOBAHHUS
PHUCKOBBIX CHTyalllii Ha PhIHKE.

Brnagets WHCTpYMEHTaIBHBIM U

MaTeMaTHYeCKUM anmnapaTom
obecrieueHns
KOHKYPEHTOCTIOCOOHOCTH
TPEIIPUSITHS B CHUCTEME

CTPAaTCTUYICCKOIr0 YIIPAaBJICHUA €O
MapKeTPIHFOBOfI JACATCIBbHOCTBIO.

Ha BbicOKOM ypoBHE
paboTy 1Mo aHaNHu3y
BIIMSIHUSI KOHKYPEHTHBIX CUJI Ha
MapKETUHTOBYIO AESITEIbHOCTD
MIPEANPUATHS C YUETOM OTpaciieBoil
criennUKA U IPOTHO3UPOBAHHUS
PHUCKOBBIX CUTYallMi Ha PBIHKE.

yMeeT OpraHn30BBIBATh

B mosHOI cTenenu BiIaaeeT

HHCTPYMEHTAJIHHBIM H MaTeMaTHIECKUM

arnmaparoM obecredeHrs] KOHKYPEHTOCTIOCOOHOCTH
MPEaNpHUATHS B

CHCTEME CTPATEerHYeCcKOT0 YIPaBICHHUS €ro
MapKETUHTOBOU JIEATEIEHOCTHIO.

4.3.2 TunosBble OLICHOYHBIE CPEICTBA
Bomnpoce! k 3auery

H3noorcume meopemudecKueé O0CHO8bl

no

oannoii meme (Oaiime onpeoeneHus,

nepeuucaume u Hazoeume) u 000CHyiime (apcymenmupyiime u npooeMoHcmpupyiime) ceoe
OmHOUWIeHUe K OAHHOI meme (Ha KOHKPEmHOM npumepe):

1.Talk about the stages of the historical development of world hotel chains

2. Correlate "European" and "American" approaches to hotel business

NN L kAW

rental)

. Talk about the features of the globalization of hotel facilities
. List hotel chain views
. List the features and advantages of international hotel facilities.

. Name the basic business models of chain hotels

. Name the forms of management of international hotel companies (contract management,

8. Franchising as an effective form of network hotel management
9. Organizational structures of American and European hotels included in the chain.
10. Organization of work to improve the quality system in hotel companies (USA).

11.

The main divisions and services of a foreign hotel, which is part of the chain.

12. Make a list of general rules for hiring a foreign hotel.

13. Mark training programs and training courses for hotel staff.

14. Compile a list of rules of internal labor regulations of hotel employees included in the
international chain (standards of conduct and appearance of stafY).

15. How to Join a Hotel Chain

16. Characteristics of leading US hotel chains

17. Characteristics of Europe's leading hotel chains

18. Characteristics of leading hotel chains in the Asian region

19. Mechanisms of formation, principles of management of national hotel chains.

12




20. Current state of the hotel industry in Russia

21. Characteristics of network structures of the domestic hotel market

22. Expansion of hotel chains to Europe, Eastern Europe

23. The role of international, national chains in the development of the world hotel
economy.

Ixana oneHUBaAHUA

OneHka pe3yiabTaToB MPOU3BOAUTCS Ha oOcHOBe llojokeHuss o TeKylleM KOHTpOJe
YCTIIEBAEMOCTH O0YYAIOMINXCS ¥ TPOMEKYTOUHOM aTTecTallui O0EeTalmuXcst Mo 00pa3oBaTeIbHBIM
mporpaMMaM  CpelHero MpOo(eCCHOHAIBHOTO U  BBICIIEro o0Opa3oBaHus B (deneparbHOM
rOCy/IapCTBEHHOM  OIO/DKETHOM| 00pa30BaTEIbHOM  YUPEXKIECHUU  BBICHIETO  OOpa30OBaHHS
«Poccuiickas akaJeMHy HApOJHOKI XO3SMCTBA M TOCYIApCTBEHHOH ciy:kOb1 mpu [Ipesmmente
Poccuiickoit @enepaunn», yreepxaeHnoro IIpukasom Pexropa PAHXul'C npu Ilpesunenre PO
ot 30.01.2018 1. Ne 02-66 (.10 pasznmena 3 (mepBswiii ab3am) u m.11), a Takxke Pemenuss Yaenoro
cosera CeBepo-3anaaHoro naerutyra ynpasiaeHuss PAHXul'C npu Ilpesunente PO or 19.06.2018,
npoTokoa Ne 11.

Omnpoc nmpoBOIUT MpPENoAaBaTeb MO0 BCEM TeMaM AWCIUILTAHBL. 3HAHUS, YMEHHUS, HaBBIKU
CTYIEHTa MpH IPOBEIECHUU OIpOCa OLIEHUBAIOTCA «3aUTE€HO», «HE 3auTeHo». OcCHOBOW s
OTIpEJICICHUs] OLIEHKU CIIY)KUT YPOBEHb YCBOCHMS CTYJCHTaMH MarepHaja, MpelyCMOTPEHHOTO
JAHHOM paboyeil mporpaMMOH.

Ounenka TpeOoBaHusI K 3HAHUAM

JaH ToOnHBIA, pa3BEPHYTHI OTBET Ha IIOCTABJICHHBIM BOIPOC; IOKa3aHa
COBOKYITHOCTb OCO3HAHHBIX 3HaHUH 00 O0OBEKTE M3Yy4EHHs, J10Ka3aTelIbHO
PacKpBITEl OCHOBHBIE TTOJIOKEHUS (CBOOOIHO ONEpUPYET NOHATUSIMU, TEPMUHAMH,
«3adreHo» NEpCOHANMAMU W Jp.); B OTBETe NPOCICKUBAETCS YETKas CTPYKTYpa,
BBICTPOCHHAsT B  JIOTMUYECKOW  IIOCIENOBATENBHOCTH;  OTBET  H3JI0KEH
JUTEPATypHBIM TPAMOTHBIM $3bIKOM; Ha BO3HUKIIME BOIPOCH IPENojaBaTelis
MarucTpaHT AaeT 4YE€TKHe, KOHKPETHBIE OTBETHI, MOKAa3bIBasi YMEHHUE BBHIIENATH
CYLIECTBEHHbIE U HECYIIIECTBEHHBIE MOMEHTBI MaTepUaa.

JlaH HemoJHbBIN OTBET HA MOCTABJIEHHBIN BOIPOC, JIOTUKA U TOCIE0BATEIbHOCTD
«He 3auTeHo» M3IIOKCHUSI WMEIOT CYIICCTBEHHBIC HAPYIICHHS, TOMYIICHBI CYIICCTBEHHBIC
OIIMOKYU B W3JIOKCHUH TEOPETUYCCKOTO MaTepuayia M yIMOTPeOJICHUU TEPMHHOB,
TIePCOHANINI; B OTBETE OTCYTCTBYIOT JIOKA3aTeJIbHBIC BBIBOJIBI; peUh HETPAMOTHASI.

4.4. MeTonnueckne MaTepHaJibl

3aver mo mucrummHe b1.B.JIB.05.01 «CeteBoit OM3HEC MHIYCTPUM TOCTEHIPUHMCTBA /
Hospitality Chain Business» mpoBoauTcst B cTporoM cooTBeTcTBUM ¢ IlojoxkeHueM o TekylieMm
KOHTPOJIE YCIEBAEMOCTH M MPOMEXKYTOUHOM arrectanuu ctyaeHToB B PAHXul'C, B ycTHOU n
MUCHMEHHOMN (hopMmax.

K npomexxyTouHOW aTTecTanyy AOMYCKAIOTCS MaruCTPaHThl BBITOJHUBIINE HEOOXOIUMBIE
tpeboBanus OIl BO no nucuuminne «CereBoil Ou3Hec MHAYCTpuH rocrenpunMmctsa / Hospitality
Chain Business» 1Mo uToram TeKyIero KOHTpOJIs YCIIEBAEMOCTH B TEUCHHE CEMECTPa.

BbicOkMiI ypOBEHB YCIIEBAEMOCTH, BBIABICHHBIM I10 MTOraM TEKYIIEr0 KOHTPOJIS B
CeMecTpe, MOXKET SBJIATbCI OCHOBAaHHMEM Ui OCBOOOXKJIEHHS MarucTpaHta oT CcAauu
sK3aMeHa/3auera (IpU ero corjacuu). BBICOKOI sSBIsETCS ycreBaeMOCTh TOJBKO Ha «OTIMYHOM,
WM Ha «XOPOILIO» U «OTJIIMYHOY» B TEUEHUE CEMECTpa.

3a4yeTbl OpPraHU3yITCS B MEPUOJ CECCHH B COOTBETCTBUU C TEKYIIMM IpaUKOM yueOHOTO
Mpouecca, YTBEPKICHHBIM B  COOTBETCTBHUM C ycTaHOBIeHHbIM B C3UY  mnopsakom.
IIponomKUTENPHOCTh SK3aMEHa JUIsl KaXJIOro CTyAE€HTAa HE MOXET MpEBBIIATh UEThIPEX
aKaJIEMUYECKMX YacoB. 3a4eT HE MOXET HauumHaTbesa paHee 9.00 yacoB M 3aKaHUMBATHCA IO3/IHEE
21.00 gyaca. Bpems moAroToBKM OTBETA MPH CAaye 3a4eTa B yCTHOU (popMe OHKHO COCTaBIATH HE
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MeHee 30 MUHYT (10 JKETaHUI0 MaruCcTpaHTa OTBET MOXKET OBITh TOCPOYHBIM) U HE Oosee 1 gaca 30
MUHYT. [Ip1 MOATOTOBKE K YCTHOMY 3a4€Ty MaruCTpaHT BeJET 3allUCH B JIUCTE YCTHOT'O OTBETA.

[Ipu mnpoBegeHuH 3adyeTra HE [JOMYCKAETCS HaJIMYME Yy MAarucTpaHTa IOCTOPOHHUX
NPEeIMETOB M TEXHUYECKUX YCTPOWCTB, CIOCOOHBIX 3aTPyIHHUTH (CAeNaTh HEBO3MOXKHOM)
OOBEKTUBHYIO OLIEHKY pPE3yJbTaTOB aTTECTAllUd, B TOM YHCIE B YacTH CaMOCTOSITEIbHOCTU
BBIMIOJIHEHUS 3aJaHus (OTBeTa HA BONPOC) 3adera. MarucTpaHThl, HapylIalOIIMe IpaBUIIa
MOBE/ICHUS TPU MPOBEJCHUM 3a4eTa U, MOTYT ObITh HE3aMEJIMTENbHO YHaJeHbl U3 ayIAUTOPHH,
NPEJCTAaBICHbl K HA3HAYCHUIO MEp AMCHUIUIMHAPHOTO B3bicKaHMs. C paspelieHus SK3aMeHaTopa
JIOTTYCKAEeTCs UCTOIb30BaHNE MArUCTPAHTAMU CIIPABOUYHUKOB, TAOJIUI] U IPYTHX MOCOOUIA.

B ciydae mnpoBeneHus 3aueTa, NpPENoOJABaTENI0 IPEAOCTABISAETCS MPaBO 3a/1aBaTh
MarucTpaHTaMm JIONOJHUTENbHbIE BOIIPOCH! B paMKax padoueil yueOHON mporpaMMbl TUCHHUIIIIMHBI B
o0beMe, He MpeBbllIameM o0beMbl Owiera. Ilpu cmade 3adera, MarucTpaHT, UCHBITHIBAIOIINN
3aTpyJHEHUS TPU MOATOTOBKE K OTBETY IO BOMPOCY, UMEET MPaBO MOIYYUTh Yy MpernojaBaTess
BTOPOW BONPOC C COOTBETCTBYIOIIMM TMPOJUIEHUEM BpEMEHM Ha MoArotoBky. Ilpu sTom
OKOHYaTellbHas OIIeHKa CHUKAeTCsl Ha OAUH O6ais1. BeiOop TpeThero Bompoca He AOMYCKaeTCsl.

OrneHka 3a 3a4eT MPOCTABIAETCS B SK3aMEHAIIMOHHOW BEIOMOCTH M 3aY€THBIX KHIDKKAX
MarucTpaHTOB, MpPH 3TOM OLEHKH «HE3a4eT» B 3a4eTHYI0 KHIDKKY MAarucTpaHTOB He
MIPOCTABIISIOTCSL.

[Ipomexxyrounast arrectrauust B cucteme JOT. Ilpoitner B Buae OHJIAWH-BCTPEUYH B
npunoxenun Office 365 «Teamsy. [IpunoxkeHre peKOMEHAYeTCs yCTAaHOBUTH JIOKabHO. CTyAeHT
JIOJDKEH BOWTH B cHCTeMY ¢ moMolsio yuetHoi 3amucu Office 365 PAHXul'C, uro6s1 o6ecneunTh
0a30BYIO MPOBEPKH TUIHOCTH.

B cnywyae npuMmeHeHHs AMCTAaHLUMOHHOIO peXHMa IPOMEXYTOUYHON aTTecTaly OHa
MPOBOJUTCS ClEAYIOMUM o0pazom: yctHO B JJOT/mucbMeHHO ¢ MPOKTOPUHIOM/ TECTHPOBAHUE C
MPOKTOPUHIOM. Il YCIEHNIHOTO OCBOEHHUS Kypca ydalleMycsl PEKOMEHAYETCS 03HAKOMUTBCS C
JUTEPATypOH, pa3MEIIEHHOH B pa3ziene 6, U Matepuanamu, BbuioxkeHHsiMU B JIOT.

5. MeToauyeckne yKazaHus 1Js 00y4YAOIIUXCS 110 OCBOCHHUIO JUCHHIIMHBI (MOYJIs1)

O6yuenue no auctuuirae b1.B./[B.05.01 «CerteBoii 6u3Hec HHAYCTPUH TOCTEIPUUMCTBA /
Hospitality Chain Business» mpeanosiaraer nu3y4eHue Kypca Ha ayJUTOPHBIX 3aHATHIX (JCKIUH U
MPAKTUYECKHE 3aHATHUS) U CAMOCTOATENbHOM paboThl CTyAeHTOB. [IpakTuueckue 3aHATUS
IUCLUUIUIMHBL TIPEANOJIaraloT HMX MPOBEACHHWE B Pa3IUYHBIX (opMax C IENbI0 BBISBICHUSA
MOJYYECHHBIX 3HAHWM, YMEHUM, HABBIKOB U KOMITETCHIIUH.

C wnenpio obOecrieyeHusi YCIEIIHOTO OOYYEHHs CTYJCHT IOJDKEH TOTOBUTBHCS K JICKIIHH,
MMOCKOJIBKY OHA SIBJISICTCS BayKHEHIIIEH (hOpMON OpraHu3aluy yaeOHOTo Impoliecca, OCKOIbKY:
- 3HAKOMHT C HOBBIM YU4€OHBIM MaTepHaIIOM;
- pa3bsACHSET y4eOHbIE 3JIEMEHTBI, TPYIHbIE JUIsl TOHUMaHUS;
- CUCTeMaTH3UpYyeT yueOHbI MaTepualr;
- OPUEHTHUPYET B y4eOHOM MpoIiecce.

Iloozomogxa K neKyuu 3aK1104aemcs é c1e0yruiem:
- BHUMATEJIbHO MIPOYUTANTEe MaTepuas Npeablayei JIeKIHH;
- y3HaiTe TeMy NMpenCcTOoAIeH JeKIHH (TI0 TEeMaTHUECKOMY IIJIaHy, 110 UH(OPMAIHH JEKTOPa);
- 03HAKOMBTEChH C YU€OHBIM MaTEPHAIOM 0 YYCOHUKY U yUEOHBIM MTOCOOUSIM;
- MOCTapaiTeCh YSICHUTh MECTO N3Y4aeMON TeMbI B CBOCH PO eCcCHOHATbHON OATOTOBKE;
- 3aMHILIKTE BO3MOKHBIE BOIIPOCHI, KOTOPBIE BbI 33Aa/IUTE JIEKTOPY Ha JIEKIIUH.

Iloozomoeka Kk npakmuuecKum 3aHAMUAM:
- BHUMATEJIbHO IPOYUTANTE MaTepral JIEKINI OTHOCSIIUXCS K JTaHHOMY ITPaKTUYECKOMY 3aHSTHIO,
03HAKOMBTECH C YIEOHBIM MaTEpPHAJIOM MO y4eOHUKY U y4EOHBIM MOCOOUSIM;
- BBIITUIIIMUTE OCHOBHBIE TEPMUHBIL;
- OTBETHTE HAa KOHTPOJIbHBIE BOIIPOCHI 110 MPAKTUYECKUM 3aHATHSIM, TOTOBBTECH 1aTh Pa3BEPHYTHIN
OTBET Ha Ka)/bIil U3 BOIPOCOB;
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- YSICHUTE, KaKue y4yeOHbIe 3JIEMEHThl OCTAJUCh AJI Bac HESICHBIMU U MOCTapaiTech MOMy4YUTh Ha
HUX OTBET 3apaHee (/10 CEeMUHAPCKOTO 3aHITHS) BO BpeMsl TEKYIIUX KOHCYJIbTAIU pernoaBaTess;
- TOTOBUTHCS MOXXHO MHIUBUIYyaldbHO, MapaMUd WM B COCTaBe MAaJIOM TpYIIbl, IMOCIEIHUE
ABISIOTCS 3¢ (HEeKTUBHBIMU (hOpMaMU PaOOTHI.

Iloozomoexa Kk onpocy npedocmasnaem codou camocmoamenvhyro paoomy cmyoenma. B
IMUX YeNAX CHLYOeHNY He0OX00UMO:
- O3HAKOMHUTHCS C JIUTEPATYPOi IO TeMe MOrOTOBKU;
- OTBETUTH HA [IEPEUEHD BOIIPOCOB;
- OTBETUTH B AyAUTOPHUH HA TIOCTABJICHHBIE BOMPOCH! HE UCTIONb3Ys HCTOUHUKH [Tl IOATOTOBKH.

TeMbI, BBIHECCHHBIC HA CAMOCTOATEC/ILHOC U3YUYCHHUE:

1. TeOpeTI/I‘IeCKI/Ie U MCTOANYCCKUC aCIICKThI OPraHu3alnuu CCTCBOro Ou3Heca

[ToHsATHE TOCTUHHYHON ceTH: 0a30BOE OMpENEICHHE, KIIOYEBHIE B3aMMOCBS3H, 3aKOHOMEPHOCTH
BO3HUKHOBEHHS. OCOOCHHOCTM  TOCTHHHUYHOM  OTpacid M  TOCTUHUYHOTO  TPOJYKTA,
CIIOCOOCTBYIOIIME DPAa3BUTHIO CETEBBIX (OpM opraHuzauuu. FMcropus co3gaHus W Pa3BUTHA
TOCTHHHYHBIX CETEH.

2. MexnyHapoaHbIH ONBIT PYHKIIMOHUPOBAHUS U PAa3BUTHS CETEBOT0 TOCTUHUYHOTO OM3Heca.

MexdupmeHnnble u BHYTpuUGUpPMEHHbIE ceTu. PaznuuHble moaxoabl K Kiaccudukamuu ceteil.
Tunonorus cereit Maitnza-Croy, Akpona, ['pannopu-Coasl, Xunrepxtodepa-Jleuna. Kpure- pun
31010Ba-Bunana 1 OCHOBHBIE XapaKTEPUCTHKU MEK(OUPMEHHOW ceTH. TuIbl MeX(OUPMEHHBIX
CeTeBBIX CTPYKTyp. Pa3HooOpasue cereBbix (opm opranuzamuu B chepe ycayr. ['pynmsi
CTEUKXOJIIEPOB M UX B3aUMOJICUCTBHE. MECTO TOCTMHUYHBIX CETEH, CETEeH pPEeCTOPaHOB,
MEX()UPMEHHBIX CTPATErMYECKHX allbSHCOB, IIETIOYEK CO3JaHHUs IEHHOCTH B COBPEMEHHOMN
MHIYCTPUH FOCTENIPUUMCTBA U TypU3MA.

3. CoBpeMEHHOEC COCTOSHHE H IIE€PCIEKTUBBI  Pa3BUTHS  OTEUYECTBECHHOIO CETEBOTO
TOCTUHUYHOTO OU3HECA.

VYrinyOnenue crenuanu3aliy TOCTUHUYHOIO XO3SMCTBA, BBIXOJA MEXKIYHApOJHBIX CeTell Ha
TOCTHHHUYHBIN phIHOK Poccum, co3ganne HanMoOHANIBHBIX ceTeil. OcobeHHOCTH (hopMUpOBaHHS U
(GYHKIIMOHUPOBAHUS TOCTHHHYHBIX 1enedl B Poccuu. MexayHapoaHbIe omnepaTopbl Ha POCCHI-
CKOM I'OCTUHUYHOM PBIHKC.

Iloozomoeka k 3auemy. K 3a4eTy HEOOXOIUMO T'OTOBHUTCS LIEJICHANPABICHHO, PETYISPHO,
CHCTEMaTHYECKH U C MEPBBIX JHEH 00y4eHus Mo JaHHOM aucuuIuinHe. B camoM Hauasie y4eOHOro
Kypca IM03HaKOMbTECh CO CIIeAYIOIIeH y4eOHO-METOAMUECKON JOKYMEHTAIHEH:

® [POrpaMMOH JAUCIUILIUHEI;
NepevyHeM 3HAHUI U YMEHH, KOTOPbIMU CTYACHT JIOJIKEH BJIaJICTh;
TEMaTUYECKUMH IUTaHAMU JIEKIMH, CEMUHAPCKUX 3aHATHH;
KOHTPOJIbHBIMH MEPOIPUATHUSIMY;
Y4EOHHUKOM, Y4€OHBIMH ITOCOOMSAMHU IO AUCLUIUIMHE, A TAK)KE JIEKTPOHHBIMU PECYpCaMU;
IIEpEeYHEM BOIIPOCOB U 33JaHUH K 3a4eTy.

[Tocne aToro JOMKHO cPOPMUPOBATHCS YETKOE MPEACTaBIeHHE 00 00beMe U XapaKTepe 3HaHUH
U YMEHHMH, KOTOpPBIMM Haj0 OyaeT oBiaAeTh Ho AucuuiuinHe. CHcTeMaTHdecKoe BBIOJHEHHE
y4eOHOI pabOThI Ha JICKIUSIX U CEMHUHAPCKHUX 3aHSATHUSX.
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6. YueOHas uTepaTypa u pecypcbl HHGOPMANMOHHO-TEJIEKOMMYHUKAIIMOHHOM CeTH
"UHTepHeT", y4eOHO-MeTOANYEeCKOe o0ecnedeHHe CAMOCTOATEILHOH padoThl 00y4aroImMXcst

P

1o AMCHUIJINHE (MOAYJII0)

6.1. OcHoBHas iUTEpaTypa

KazakeBuu, T. A. Opranuzanus U IUIaHUPOBAHUE AEATEIBHOCTH NMPEANPHUATHI cepBuca :
yueObHoe mocobue mias By3oB / T. A. KaszakeBuu. — 2-¢ u3a., mon. — Mocksa :
NznarensctBo FOpaiit, 2019. — 188 ¢. — (YHuBepcurersl Poccun). — ISBN 978-5-534-
07278-5. — Texkcr : anextponnbit // OBC IOpaiit [caitt]. — URL: https://www.biblio-
online.ru/bcode/437462

[TonoB, E.B. Mexdupmennbie B3aumonaeictBus : MoHorpadus/ E. B. Ilomos,
B. JI. CumonoBa. — MockBa : M3garensctBo [Opaiit, 2021. — 276 c. — (AKTyaibHble
MoHorpadun). — ISBN 978-5-534-14248-8. — Tekcr : snextpoHHsiid / OOpazoBarenbHas
wiatgopma FOpaiit [caiir]. — URL: https://urait.ru/bcode/468106

. ITomos, E.B. CeteBbie skoHOMUYECKHE B3ammojercTBus : MoHorpadus / E. B. Ilomos ;

OTBETCTBEeHHBINH penakrop B.JI. MakapoB. — 2-e¢ u3z., mepepald. u jgom. — Mocksa :
WznarensctBo IOpaiit, 2021. — 199 ¢c. — (Akrtyansubie MoHOrpaduu). — ISBN 978-5-
534-11270-2. — Texkcrt : anekTpoHHbIH // OOpa3oBarenbHas muatgopma FOpait [caiiT]. —
URL: https://urait.ru/bcode/474914

6.2. lonoTHUTEIbHAS JIUTEPATypa
loctuHnYHEI cepBUC U Typu3Mm: Yuebnoe nocobue.- M.: AJIbOA-M:MHOPA-M, 2011.-
224 c..
Karpkano, B.C. Mexdupmennsle ceTtu: npodIeMaThka HUCCIEAOBAaHHM  HOBOU
opranuzaronHou crpaterun B 1980-90-e roner / B.C. Kateskano // Bectauk C.-Iletep0. yn-
ta. Cep. 5. Oxonomuka. 1999. - Bemm. 2. (Ne 12). - C. 21-38.

. Karpkamo, B.C., Myk6a, B.H. MexnyHapoaHble TOCTHHHUYHBIC CETH: Clenudpuka

opranuzanuu u Tumnonorus crpareruit passutus / B.C. Karpkano, B.H. Myk6a // Bectauk
C.-Ilerep6. yu-ta. Cep. 8. Menemxment. 2004. -Beim. 4. (Ne32).-C. 3-30.

MopozoBa M.A. CeteBoii TOCTUHHYHBIA OM3HEC: TeopHus M IpakThka: MoHorpadus.- M.:
CIIoI' MY, 2009.- 206 c.

[Tyt ynydmieHHsl KayecTBa MOJITOTOBKH KaJIpoB cCGepbl FOCTUHHYHOTO U TYPUCTCKOTO
ousHeca: Marepuanbl VI HaydHO-TIpakTHUYecKOW KOH(pepeHIMU ¢akyabTeTa Typu3Ma H
TOCTHHMYHOTO X03siicTBa 26 despans 2010 r./ CIIGIMDY; Ots. pen. M.A.Mopo3osa,
O.B.Apxumnosa.- CII6.: CII6I'NDY, 2010.- 416 c.

Cenun B.C. locTuHnYHBI OHM3HEC: KiaccU(UKAIMSA TOCTHHULl M JIPYTHX CPEICTB
pasmemenus: YueOHoe mocooue/ B.C.Cenun, A.B.Jlemncenko.- M.: @®uHaHCH H
crarucruka, 2008.- 144 c.

Cxob0kun C.C. IlpakTuka cepBruca B MHAYCTPHH TOCTEIPHUUMCTBA W Typu3Ma: YdeOHOE
nocobwue. - M.:Marwuctp,2007.-493 c.

UemekoB B. II. ['pediAnHT: TEXHOJIOTUSI TOCTPOCHUSI CHUCTEMBI YNPABICHUS MEPCOHATIOM.-
Bepmuna, 2007.

[Tanmupo C. A.,. Illataecea O. B. OcHOBBI ynpaBi€HUS NEPCOHATIOM B COBPEMEHHBIX
opranuzausax. POCbYX 2008.

6.3. YueOHo-MeTOAMYECKOE 0O0ecTiedeHHe CAaMOCTOSATEeJIbHOM PadoThl
KypHanabl
XKypnan «['ocTHHHIIA U PECTOPAH»
KypHuan roctuHruyHOTO OM3HECA M MHYCTPUU rOCTENIPUUMCTBA «OTeNb)
Kypnan nns npodeccronanon «I1aTs 3Be31»
Kypnan ns paboTHUKOB rocTHHUYHOTO On3Heca «Ilapasg oreneii»
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6.4. HopmaTuBHbIE IPABOBbIE JOKYMEHTbHI
Koncrurynus Poccuiickoit @enepanumn
Tpynosoii konekc PO (TK P®) ot 30.12.2001 N 197-®3
I'paxxnanckuit kogexe PO (I'K P®) or 30.11.1994 N 51-03
Hanorogsriit kogexc P® (HK P®) wacts 1 oT 31.07.1998 N 146-D3
. @enepanbublii 3akoH P® «OO0 ocHOBax TYpUCTCKON JesTenbHO-CTH B Poccuiickoit
CDezLepaum/I» oT 24 Hos16ps 1996 rona, Nel132-03
6. IlocranoBnenue IlpaBurensctBa PD® ot 25.04.1997 N 490 (pen. or 01.02.2005) "OO6
YTBEPKJICHUU TTPaBUII MPEOCTABICHHS TOC-TUHUYHBIX ycayT B Poccuiickoit ®enepannn’
7. Ilpukaz Munskonompazsutust PO or 21.06.2003 N 197 "OO0 yTBepXIeHHH MOJOXEHUS O
TOCYJapCTBEHHON CHCTeMe Kiac-CH(pUKaluu TOCTUHMII W JPYTUX CPEICTB pa3MenieHus"
(3aperu-crpupoBano B Muntocte P® 21.08.2003 N 4996)
8. I'OCT P 50645-94 "Typucrcko-sKCKypcuoHHOe oOciayxkuBanue. Kraccuduxarus
roctuHuir"”
9. TOCT P 51185-98 "Typuctckue yciyru. Cpencrsa pasmenierus. Oomue TpedoBanus"

Nk W=

6.5. UuTepHeT-pecypchbl
C31Y pacnonaraer AOCTYNOM uepe3 calT HayuyHoW OubOimoreku http:/nwapa.spb.ru/
K CJICTYIOIMM HOJITMCHBIM JIEKTPOHHBIM pecypcam:
Pycckoaszviunvie pecypcol

. DNEKTPOHHBIE YIeOHUKHU AIICKTPOHHO - Onbnuoreunoit cuctemsl (ObC) «Aidyke»

. DNEeKTPOHHBIE YIeOHUKHU AIIEKTPOHHO — Onbmuorednoi cuctemsl (ObC) «Jlanb»

. OnektponHas oubimoreyHas cuctema «IPRbooksy https://www.iprbookshop.ru/

. DNIeKTpOHHAs OonbIoTeYHas cucremMa «ZNANIUM.COM»
https://znanium.com/catalog/books/theme

o OnexTpoHHas 6ubnmoreunas cucrema «tOpaidt» https://urait.ru/

o HayuHo-npakTryeckue craThu Mo GUHAHCAM U MEHEKMEHTY M3aarensckoro aoma
«bubmmoreka ['pebeHHIKOBAY

o CraTh¥ U3 MEPHOAMYECKUX M3IaHUHA 10 OOIIECTBEHHBIM W T'yMaHUTapHBIM HayKam
«Hct - Bpro»

o DHIUKIIONEINH, CIIOBAPH, CIPABOYHHUKHU «PyOpHUKOH»

. [TomHble TEKCTHI nuccepTanuii U aBTopedepaToB OieKTpoHHas bubnmoreka
Hucceprauuii PI'b

o WNndpopmanmronno-npaBosbie 6a3el - KoHCynbTaHT 1uttoC, ['apaHT.

AHIJIOS3bIYHBIE Pecypehl

. EBSCO Publishing — mocTyn k MyJIbTHAMCHUIUIMHAPHBIM TMOJHOTEKCTOBBIM 0azam

JAHHBIX Pa3IMYHBIX MHUPOBBIX M3/AaTENbCTB MO OM3HECY, SKOHOMUKE, (pHaHCAM, OyXTraJlTepCKOMY
yu4eTy, T'yMaHUTapHbBIM M €CTECTBEHHBIM O0JIaCTSIM 3HaHMH, pedeparaM U MOJHBIM TEKCTaM
nyOJIMKAaUUi U3 HAYYHBIX U HAYYHO-TIOMYJISIPHBIX KYPHAJIOB.

. Emerald — xpynHelilnee MHUPOBOE H3AaTENbCTBO, CHEIHATU3UpYIOIIEECs Ha
IEKTPOHHBIX KYpHalax M 0a3ax JaHHBIX IO 3KOHOMHMKE M MeHeIkMeHTy. Mmeer craryc
OCHOBHOT'O MCTOYHHKA MpodecCHOHATbHON MH(OpMAIK AJIs IPEroAaBaTeiel, nccieaoBaTeneii u
CIELIUAIIUCTOB B 00JIACTH MEHEKMEHTA.

B0o3MOXHO  HUCIOJIB30BaHUE, KPOME  BBILICIICPEUUCICHHBIX  PECYPCOB, M APYIUX
JJIEKTPOHHBIX pecypcoB cetu MHTepHeT.

6.6. MHbIC HCTOYHUKH
1. http://base.consultant.ru
2. http://www.cntd.ru  — caiit Texakcnept
3. www.mirkachestva.ru — caiftr Mup kadectBa
4. http://protect.gost.ru — caiit denepaabHOro areHTCTBA MO TEXPETYIUPOBAHUIO U METPOJIOTHH
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www.quality.eup.ru - caiiT o MEHEePKMEHTY KauecTBa

www.rbta.ru - caiit Accoumanuu aenoBoro Typusma Poccun
http://www.rostourunion.ru/ -caiitr Poccuiickoro Coro3a TypuHIyCTpUA
www.russiatourism.ru - cailT Muncoprrypusma PO

7. MarepuajJbHO-TeXHHMYecKas 0a3a, HHGOPMAIMOHHbIE TEXHOJIOTHH, IPOrPAMMHOE
o0ecnieyeHue 1 HHGOPMAMOHHbIE CIIPABOYHbIE CHCTEMbI

Ne i/t

HaumenoBanue

CHGI_II/Ia.HI/ISI/IpOBaHHBIG KJIACChI IJId IMPOBCACHU A HGKHI/Iﬁ 1 IPAKTUYICCKHUX 3aHATHI

Crneunanu3upoBaHHas MeOEIb M OPICPesiCTBA: ayIUTOPUN U KOMITbIOTEPHBIE KJIACCHI,
000pyIOBaHHBIC MTOCAIOYHBIMU MECTAMU

Texuudeckne cpenctBa oOy4deHHs: [lepcOHaNIbBHBIE KOMITBIOTEPHI; KOMITBIOTEPHBIC
MPOEKTOPHI; 3BYKOBBIC JMHAMHKH; MPOTPAMMHBIE CPEICTBA, OOECIEUMBAOIINE
npocMoTp Buaeodaiiios B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

Word,

Ilpozpammnule, mexnuueckue u 3J1eKmMpPOHHbIE CPEOCHEA 00YUeHUA U KOHMPOJIA 3HAHUTL
CHLYO0eHmos:

[lepcoHanbHBIE KOMMBIOTEPHI, MAKETHI MPUKJIAAHBIX MTPOTpaMM, MPOTrpaMMHBIE KOMITJIEKCHI

TECTYHUBEPCAJI, CYBJl MS Access, nmpaBoBbie 0a3bl naHHBIX «KOHCYIbTaHT+»,

«I"apanty, «Kogekcy, «ITamon».
B yuebHOM mporecce nomyckaeTcs NpUuMeHeHne oHiaiH-miatgopm Teams, Zoom, Skype for
Business, a Takyxe cucteMbl IUCTaHITMOHHOTO 00y4ueHus LMS Moodle.
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