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COJEP)KAHUE

[lepeueHs TTAaHUPYEMBIX PE3YIHTATOB O0yUEHHS MO IUCIUILINHE, COOTHECEHHBIX C TUNIAHUPYEMBIMHU
pe3yabTaTaMH OCBOCHHUS 00pa30BaTeNbHON MPOrpaMMEI

O0BeM 1 MeCTO IUCIMIUIMHEL B CTPYKTYpe 00pa3oBaTeIbHOM MPOrpaMMbl

ConepxaHue U CTPYKTypa JUCLUIUINHBI

THIMBI OLIEHOYHBIX MaTEPHUAJIOB, OKA3aTeIN U KPUTEPUH UX OLICHUBAHUS

@opMBl aTTeCTallMM, THUIIOBBIE OIICHOYHBIE MAaTE€pHabl JUIsl TEKYIIETO KOHTPOJIS YCIEBAEMOCTH
00yYaromuxcsi, KPUTEPHUHU U IIKaJIbl OLEHUBAHUS [10 KOHTPOJIBHBIM TOUKAM

DopMBI TTPOMEKYTOUHON AaTTECTAIlMHM, KPUTEPHUU M IIKajda OICHWBAHWSA, THUIIOBBIE OIEHOYHBIE
MaTepHuabl 10 TUCIUIITNHE

Metoanuecknue MaTepraibl 10 OCBOSHHUIO JUCLUTUIMHBI

VYuyebHasi suTeparypa M pecypchl MH(OPMAaLMOHHO-TEICKOMMYHUKAIIMOHHOW cetn «VHTepHET»

MartepuanbHO-TeXHHYeCKass 0a3za, MH()OPMAIMOHHBIE TEXHOJIOTHUH, MPOrpaMMHOE OOEeCTeueHHEe W
WH(OPMAIMOHHBIE CIIPABOYHBIE CHCTEMBI



1. IlepeyeHs MJIAHUPYEMBIX Pe3yJIbTATOB 00y4eHUS MO TUCHUILJIMHE, COOTHECEHHBIX € MJIAHUPYEeMbIMH
pe3yJbTaTaMM 0CBOEHMS 00pa3oBaTeIbHOIl MPOrpaMMbl

Huctmmmmaa 51.0.08 «MHOCTpanubii s3bik: [IpodeccroHanbHO-OpUEHTHPOBAHHBIN Kypc» — OOecreduBaeT

dopMupoBanue y  OOydaroOmIMXCSA  CICAYIOUMX  YHHBEPCAJIbHBIX,  OOIIECNPOPECCHOHANBHBIX U
podecCHOHATBHBIX KOMITETEHIII*:
OT®/ Kon HaunmeHnoBanue Kon HaunmenoBanue Oopa3oBare/bHbIH
Tdn kommnere | Kommerenmuu ** MHANKA MHAUKATOpA pe3yJabTar®*
PEeKBH3 | HOMH *¥ TOpa JOCTHKEHHUSI
HTbI IOCTHIKE KOMIIETEHIINH **
Inc HUSA
(npu KOMIIeT
Haauyu eHI UK
u)*¥* %
VK-4 CrnocobeHn VK-4.2 Vmeer coznasath Ha | YK-4.2 3-1 3naer ctuib
OCYILIECTBIIATD pyccKoM u HAYYHBIX ¥ O(DUIIHATHHO-
JIENIOBYIO WHOCTPAHHOM SI3BIKE | JEJTOBBIX TEKCTOB HA
KOMMYHUKALIUIO B MMUCBMEHHBIE TEKCTHI | PYCCKOM U HHOCTPAHHOM
YCTHOU U HAy4YHOI'O U SI3BIKE.
MMCbMEHHOU ourmansHo- YK-4.2 V-1 ¥Ymeer
dbopmax Ha JIENIOBOT'O CTUJIEH CO3JaBaTh U
rocy1apCTBEHHOM peuu 1o pEnaKkTUPOBATh HAYUYHbBIE U
SI3BIKE npoeCCHOHATBHBIM | O(UIIMATIbHBIE TEKCTHI TI0
Poccuiickoi BOIIPOCAM; npogeccuOHaTHLHBIM
denepauuu U MIPOU3BOJIUTH BOIIPOCAM Ha PYCCKOM U
WHOCTPaHHOM(BIX PENAKTOPCKYIO U WHOCTPAHHOM SI3BIKE.
) s13bIKE(ax) KOPPEKTOPCKYIO
MIPaBKYy TEKCTOB
HAy4YHOI'O U
ouIHaTEHO-
JIENIOBOT'O CTUJIEH
peuu Ha PyCCKOM U
WHOCTPAHHOM SI3bIKE

* Jlucyunnuna mooicem Gopmuposams KOMREMEHYUio NOAHOCMbIO ULU YACHMUYHO.
**/lonocno coomeemcmeaogams Ipunodicenuio 1 k 06pazosamenbHoll npozpamme

2. O0beM 1 MeCTO TUCHUIIMHBI B CTPYKType 00pa3oBaTeJbHON NMPOrpaMMbl

O0beM AUCHUIITHHBI

OOBbeM IUCIUIUINHEI U BUIBI y4eOHOH paboTHI.

OO0mas TpyJO0eMKOCTh AMCUUIUIMHBI COCTaBJISIET 6 3a4eTHBIX €AMHUIBI (YETBEPTHIA ceMecTp 6 3.e., MATHIH
cemectp 6 3.¢.) /216 akameMuueckux daca (deTBepThiii cemecTp 108 ak.q., maTeiid cemectp 108 ak.d.)
}II/ICHI/IHHI/IHa PCAIM3yCTCA YaCTUYHO C MPUMCHCHUEM JUCTAHIMOHHBIX 06p330BaTeHBHLIX TEXHOJIOTHH (nanee -
JOT).

Joctym k cucteMe QUCTaHIMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTHHA OCYIECTBISETCS Ka)IbIM O0YyYarolInMCs
CaMOCTOATEIIFHO C JIF00OTO ycTpoiicTBa Ha moprane: https:/Ims.ranepa.ru/. Ilapons w JOTHH K JIUIHOMY
KaOMHETY/IPOQUIIIO MPEIOCTABIISAETCS CTYACHTY B IEKaHaTe.

[IpakTrueckne 3aHATHS OPTraHU3YIOTCS MO TPYNIaM B BUE MPAKTHUYECKUX 3aHATUH B JHUAIOTOBOM PEXHUME.
OOmmii 00beM 3aHATHH 216 akageMHUYECKHUX YacoB, M3 HMX KOHTakTHas — 984, caMmocrosTenabHas — 82 4 1o
ouHOH (hopMme 0Oy4eHHs, KOHTAKTHas — 264, caMmocrosdTenbHas pabora — 177 dacoB mo 3aouHod Qopme
o0yueHusl.



B pamkax camocrosiTenpHOM paboTel o mpeameTy «MHocTpaHHBINM s3bIK:  [IpodeccroHanbHO-
OPUEHTHPOBAHHBIM Kypc» CTYIEHTbl M3Y4aroT JIEKCHKO-TPaMMaTHYeCKUH MaTepual W OTpabaThIBalOT
KOMMYHHMKAaTHUBHBIE HaBBIKM B LEJISAX IMOATOTOBKM K YCTHOMY OINpPOCY U TECTHPOBAHMIO MPOMEKYTOUHOIO
KOHTpoOJII. B KauecTBe OCHOBHOTO WHCTPYMEHTa OHH BHIMONHAIOT MPO(EeCCHOHATPHO-OPHEHTUPOBAHHBIE U
OOIIes3bIKOBbIE 3aJaHWs B AMCTAaHIMOHHOM Kypce MY/ (paGotaror ¢ ayawo- u BHIeoMaTepualaMHu,
BBIITOJIHAIOT JICKCUKO-TPAMMATHYCCKUE YIPA)XHCHUA, YHACTBYIOT B NUCKYCCHUAX Ha HWHOCTPAHHOM }I3I)IKC), a
TaKXKe TOTOBSITCS K MPOCKTHBIM MPE3EHTAIIUSM.

MecTto aucuuniaunel B cTpykrype OII BO

Huctumaa 51.0.08 «Muoctpannbiii sa3bik: [IpodeccnonansHO-OpHEHTHPOBAHHBIN Kypc» BXOIUT B COCTaB
TUCIMIDINH 0a3oBoii wactu Omoka bl «Jlumcummmmael (Momynum)» mo HampasineHuio 43.03.02 Typusm u
n3yqaercs B 4-5 cemecTpax.

Hus ocBoenust mucnuruinabl 51.0.08 «HOocTpanusbiii sa3bik: [IpodeccnonaabHO-OPHEHTUPOBAHHBIA KYpC»
oOyuJaromiyiecs UCIONb3YIOT 3HAHUS, YMEHH, HABBIKH, CIIOCOOBI JISITETLHOCTH U YCTAaHOBKH, C(POPMHUPOBAHHEIE
B xoje n3ydeHus yueonoro nmpeamera b1.0.03./1B.01.01 MHOCTpaHHbIH S36IK (6a30BBIH KypC)..

Ha oatom orame oOydeHHsl ocymliecTBiseTcss Npo(ecCHOHaJ bHAsS MOArOTOBKA MO aHTJHHCKOMY SI3BIKY,
MO3BOJISIONIAs] peIlaTh 3a/1a4i MEKIMIHOCTHOTO, MEKKYJIBTYPHOTO U MPOQecCHOHAIBHOTO o0IeHus. BxoaHoit
YpOBEHb BIIAJICHUS HHOCTPAHHBIM SI3BIKOM Ha TaHHOM JTare coctaBisieT B1 (mpeamoporoseiii ypoBeHs). O0mas
TPYAOEMKOCTh JUCIMITINHBI MIO3BOJISIET JOCTHYb YPOBHsI B2(TIOPOTOBBII ypOBEHB) [0 OKOHUYAHUH Kypca.
ConepxaHue TaHHOW AWCLMIUIMHBI SIBISETCS YaCThIO OCHOBHOH 00pa3oBaTelIbHOM MpPOrpaMMbl, MPOAOIIKAET
WM3y4YCeHHE ITUCIHIUINH, IPETNOoJaBacMbIX HA AaHTJIMACKOM SI3bIKE Ha TMPEAbIAYIINX KypcaX, CIIOCOOCTBYET
CaMOCTOATEIbHON paboTe CTYACHTOB C WCTOYHHUKAMH JIUTEPATyphl, MPEACTABIEHHBIMU aHTJIOS3BIYHBIMHU
aBTOpaMH.

DopmMoii TPOMEKYTOUHOM aTTECTAIMU B COOTBETCTBUU C YICOHBIM TIAHOM SIBIISETCS

- 4 cemecTp - 3a4eT;

- 5 ceMecTp - 3K3aMeH.



3. CoaepsxaHue U CTPYKTYpPa THCHUIIMHBI

3.1. CtpyKTypa IUCIUTLITUHBI

Ounas gpopma 0byuerus

2 Kypc uemeepmulil cemecmp

HaunmeHoBaHue TeM O0beM IMCUMIJIMHBI, AK.YaC dopma
(pa3aenon) BCET'O KonTakTHas pa6oTa o0y4arommxcst CamocTosiTe1bHas TEKyILEero
¢ npenojasarteJieM M0 BH1aM Y4eOHbIX 3aHATHI padorta KOHTPOJIsS
Ilepuon TeopeTH4yeckoro ooyueHust Iepuon YCIEBAEMOCTH,
NPOMeKYTOYHOM IIPOMEKYTOUHOU
aTTecTanuu aTTecTalnuu
(ceccusn)
3ansaTus 3ansaTus UK | KCP | KO | Karr | Ko | CPkp | CP3x | CP
JIEKIIMOHHOTO | CEMHHAPCKO K HTP
THIA ro THNA 0JIb
JI BJI | JIP 113
Tema 1 Typusm Kak BUJ COLUAIBHO- 18 0 0 0 8 0 0 0 0 0 0 10 VO, D
SKOHOMHYECKOH JIeITeILHOCTH.
Tema 2 | Knaccubukarus 1 BUIbI 18 0 0 0 8 0 0 0 0 0 0 10 KC, T
TypH3Ma
Tema 3 | CrenmanbHbIe BUIBI TYpHU3MA. 18 0 0 0 8 0 0 0 0 0 0 10 V0O, D
['eonoruueckuii Typusm
Tema 4 TenaeHunu B pa3BUTUU 18 0 0 0 8 0 0 0 0 0 0 10 KC, T
TYpPUCTHUYECKOH Cepbl
Tema 5 | Typucrckue popMaIbHOCTH 18 0 0 0 8 0 0 0 0 0 0 10 YO, 3
Tema 6 | Typusm u TypuCTHUECKHE 14 0 0 0 8 0 0 0 0 0 0 6 KC, T
pecypcebl
Ilpomesicymounan ammecmayus 3a4er
Hmozo | 108 0 0 0 48 0 0 2 4 0 0 56
3 kypc namolii cemecmp
HaunmeHnoBaHnue TeM O0beM IMCUMIJIMHBI, AK.YaC dopma
(pa3aenon) BCET'O KonTakTHas pa6oTa o0y4arommxcst CamocTosiTe1bHas TEKyILEero
¢ npenojasarteJieM M0 BHaM Y4eOHbIX 3aHATHI padorta KOHTPOJIS
Ilepuoa TeopeTH4YeCKOro 00y4eHust Iepuon YCICBAaCMOCTH,
NPOMEKYTOYHOM IIPOMEKYTOUHOU




aTTecTanun aTTecTaluu
(ceccus)
3ausaTus 3ausaTus UK | KCP | KO | Kartr | Ko | CPxp | CP3x | CP
JIEKIMOHHOTO | CEMHHAPCKO K HTP
THIA ro THNA 0JIb
JI BJI | JIP 113
Tema 7 | Typuctckoe paiioHupoBaHue 14 0 0 0 8 0 0 0 0 0 0 6 ¥O, 3
mupa. Typucrtckue paiioHbl
Tema 8 | Typuctckast HHAYCTPHUS H 14 0 0 0 8 0 0 0 0 0 0 6 KC, T
TYPUCTCKHE OpPraHU3alnu
Tema 9 | BHyTpeHHUi TypusMm. 14 0 0 0 8 0 0 0 0 0 0 6 vVO, 9
HanuonaneHslil TypusMm u
TYpH3M B IIpejieiax CTpaHbl
Tema 10 | MexayHapo HbIA TYpU3M Kak 12 0 0 0 8 0 0 0 0 0 0 4 KC, T
OTpACIb CHEIHAIN3AIHN
Tema 11 | OcobeHHOCTH pa3BUTHSA 14 0 0 0 8 0 0 0 0 0 0 6 YO, D
MEKAYHAPOJHOTO TypH3Ma
Tema 12 | TypucTckue pbIHKH U YCIIyTH B 9 0 0 0 8 0 0 0 0 0 0 1 KC, T
MEXIYHAPOJHOM TypH3Me
Ilpomesicymounaa ammecmayun 9K3aMEH
Hmozo 108 0 0 0 48 0 2 9 18 31
3aounas gpopma 0byuenus
2 Kypc uemeepmulii cemecmp
HaunmeHoBanue TeM O0beM JUCHHUIINHBI, aK.Yac ®opma
(pazaenos) BCETO KonTakTHas padoTa o0y4arommxcs CamocTosiTeIbHAS TEKYILETO
¢ penojaBaTeJieM N0 BUAaM YuyeOHbIX 3aHATHI pabora KOHTPOJIS
Ilepuoa TeopeTH4ecKOro o0y4eHust Iepuon YCIIEBaCMOCTH,
MPOMEKYTOYHOMH IIPOMENKYTOUHOU
aTTecTanun aTTecTanuu
(ceccus)
3ansaTus 3ansaTus UK | KCP | K9 | Kartr | Ko | CPxp | CP3x | CP
JIEKIMOHHOTO | CEMHHAPCKO 3K HTP
THIA ro THNA 0JIb
JI BJI | JIP 113
Tema 1 | Typusm Kak BUJ COIIMATIBHO- 20 0 0 0 2 0 0 0 0 0 0 18 ¥O, 3
SKOHOMMYECKOH 1EATENBHOCTH.
Tema 2 | Kimaccudukanus u BUABI 18 0 0 0 2 0 0 0 0 0 0 16 KC, T




TypH3Ma
Tema 3 | CneunanbHble BUABI TYpU3MA. 18 0 0 0 2 0 0 0 0 0 0 16 VO, D
I'eonornueckuit Typusm
Tema 4 | TenneHIUN B pa3BUTHH 16 0 0 0 2 0 0 0 0 0 0 14 KC, T
TYPUCTHUYECKOH cepbl
Tema 5 | Typucrckue ¢popMaIbHOCTH 18 0 0 0 2 0 0 0 0 0 0 16 ¥0,9
Tema 6 | Typusm u TypucTHUUeCKHE 18 0 0 0 2 0 0 0 0 0 0 16 KC, T
pecypebl
Ilpomesicymounaa ammecmayus 3a4er
Hmozo | 108 0 0 0 12 0 0 0 4 0 0 92
3 kypc namolii cemecmp
HanmeHnoBanue TeM O0beM TUCHHUILINHBIL, AK.Yac ®dopma
(pasgenoB) BCETO KonTakTHas padoTa o0y4arommxcst CamocrosiTe1bHas TEKyLIETr0
¢ npenojasareseM M0 BUAAM YUeOHBIX 3aHATHIA padorta KOHTPOJIS
Ilepuon TeopeTH4YecKOro 00y4eHust Ilepuon yCIIeBaeMOCTH,
NPOMEKYTOYHOM IPOMEXKYTOYHOHN
aTTecTanuu aTTecTaluu
(ceccusn)
3auaTus 3ausaTus UK | KCP | KD | Karr | Ko CPxp | CP3x CP
JIEKIMOHHOTO | CEMHHAPCKO IK HTP
THIA ro THNA 0J1b
JI BJI | JIP 113
Tema 7 | Typuctckoe paiioHupOoBaHHE 17 0 0 0 2 0 0 0 0 0 0 15 YO, D
mupa. TypucTckue paiioHbl
Tema 8 | Typucrtckast UHAYCTpUS U 16 0 0 0 2 0 0 0 0 0 0 14 KC, T
TYPHCTCKHE OpraHu3alnu
Tema 9 | BHyTpeHHU Typusm. 16 0 0 0 2 0 0 0 0 0 0 14 YO, 3
HannonanbeHelil Typusm u
TYpH3M B IIpeesiax CTPaHbl
Tema 10 | MexayHapoqHblii TYpU3M Kak 16 0 0 0 2 0 0 0 0 0 0 14 KC, T
0TpaCIb ClIEHHAIN3AINN
Tema 11 | OcobeHHOCTH pa3BUTHS 16 0 0 0 2 0 0 0 0 0 0 14 YO, 5
MEXAYHAPOIHOTO TypH3Ma
Tema 12 | TypHucTCKre PBIHKH U YCIIyTH B 16 0 0 0 2 0 0 0 0 0 0 14
MEKIYHAPOIHOM TypH3MeE
Ilpomexcymounas ammecmayusn 97 2 9 9K3aMeH
Hmozo 108 0 0 0 12 0 0 0 0 0 0 85




Hcnonvzyemvle cokpawenus:

JI - nexuuu - 3aHATHS, IPeIyCMaTPHBAIOLINE TPEUMYIIECTBEHHYIO Tiepeady y4eOHoH nHpopMauy o0ydaromuMcst TeJarornyecCKUMA pabOTHUKAMU OpTaHU3alid 1
(vnn) UMK, TPUBJICKACMBIMU OPraHU3aIUeH K pean3alui 00pa30BaTelbHBIX MPOTPAMM Ha MHBIX YCIOBHUSX, ).
BJI - BuIeo nexmun.

JIP - maGopaTopHbIie paOOTHI.

13 - npakTUyeckue 3aHATHSA (32 HCKITIOYCHUEM JIa0OPaTOPHBIX PadoT).

UK - uHIuBUAyaNnbHBIE KOHCYIIBTAIINH.

KCP - KoHTpOJIb CaMOCTOSTEIIEHOH pabOTHI

K3 - koHCynBTaLINN TIEpE SK3AMEHOM

KatTak - koHTakTHast paboTa Ha aTTECTAIMIO B MIEPHUO/I SK3aMEHAITMOHHBIX CECCUH

KoHTpounb - koHTakTHas paboTa Ha aTTECTAINIO B IEPHOJ SK3aMEHAIIMOHHBIX CECCHN TS 3a09HOM (POpMBI 00yUdeHHS
CPxkp - camocrosTenbHas paboTa Ha TIOATOTOBKY KYpCOBOW pabOThI/ KypCOBOTO IMPOEKTA.

CP»k - camocTosTenbpHas paboTa Ha MOArOTOBKY K DK3aMEHY.

CP - camocTosiTenbHas paboTa B cCeMeCTpe Ha MOATOTOBKY K Y4eOHBIM 3aHSATHUSIM.

T - TecTupoBaHue.

[IK3 - mpakTHyecKue KOHTPOJIbHbIE 3a/1aHusl.

[MN3 - npodeccroHaTEHO-UCCIIEIOBATENBCKIE 33 JaHMsL.

YO - ycTHBII ompoc

KC - ketic (mpe3enTanus)

J — nucnyt

D —acce

T — TecToBOE 3a1aHNE

B npouecce 00yuenns Ha MPaKTHYECKUX 3aHATUSAX TPUMEHSIOTCS CICAYIOUINE HHTEPAKTUBHBIE (DOPMBIL:

PaboTta B ManbIx rpynmnax Ajs peleHns: KOMMYHUKAaTUBHBIX 3a/1a4 U NTOJTOTOBKU COBMECTHBIX IIPOEKTOB.
[MapHas oTpaboTka AUANOTOB (CIIAPPUHT-TIAPTHEPCTBO) IS Pa3BUTHSI HABBIKOB CIIOHTAHHOTO OOIICHUS.

PoneBrble urpsbl, HaIIpaBIeHHBIE HA MOJCIHPOBAaHUE PEATbHBIX CUTYalMid B OBITOBOM 1 IpodeccroHanbHOH cpene.
B pamxax gucranmmonHoro kypca MY JIJI naTepakTHBHAS paboTa OpraHu30BaHa yepes:

BrimonHenne 3aaanii B BUPTYaIbHBIX Tapax W MaJIbIX TPyIIIax.

VY4acTrHe B aCHHXPOHHBIX ¥ CHHXPOHHBIX TUCKYCCHSAX Ha Y4eOHBIX (JOpyMax B 4aTax.

[IpoxosxaeHue NHTEPAKTUBHBIX TPEHAXKEPOB M TECTOB C MTHOBEHHOM aBTOMaTHYECKOM MPOBEPKOIA.
KomMmeHTHpOBaHNE U pELIEH3UPOBaHNE BBIIIOJIHEHHbBIX IIMCbMEHHBIX paloT.

CoBMecTHY0 pabOoTy HaJl IPOEKTAMH U IJIOCCAPHAMU.

Temsr 8-12 moryT ObITh 0cBoeHHI ¢ npuMeHeHneM D0 u JJOT ¢ KoHTpoJieM B cucTeMe 3JIEKTPOHHOTO O0Y4YeHHUs] AKaJeMuH.



3.2. Cooepotcanue oucuyuniunsl

2 Kypc, 4 cemecTp
Tema 1. Typuszm Kak 6uo coyuanbHo-IKoHOMUYecKou oeamenvuocmu (YK-4.2)

[MousTHs «mmyTenecTBhe» U «Typu3mM». CyObeKkT u 00beKT TypusMa. Llenn moe3nox,
MPOIOJKUTENFHOCTD MPEOBIBaHUS TYPUCTOB Ha MapipyTax. OyHKIUHN TypHU3Ma.

I'pammartnka: BunoBpeMeHHas CTpYKTypa aHTIUHCKOTO s3bIKa. Present Simple and Present Continuous

Tema 2. Knaccugpurkayus u éuovt mypusma (VK-4.2)

Knaccudukanuss BHIOB Typu3Ma MO pa3iMYHBIM TPU3HAKAM: - 10 HAMOHAIBHON MpPUHAIJICKHOCTH:
MEX]IYHAPOIHbIA, BHYTPEHHUM, BHE3THOM, BBIE3IHON; - IO MOTHBAILIUU: SKOTYPU3M, KYJIbTYPHBIA TYPHU3M,
SKCTpPEMAaNbHBIN; - IO COCTABY TPYIIL: CEMEHHBIA, UHIMBUIYaAIbHBINA, MACCOBBIM; - MO BUIY TPaHCIOPTA:
aBTOOYCHBIH, /I, aBua, MEMIeXOAHbIH; - TI0 LeTu: 00pa3oBaTeNbHBIN TypU3M, KOHTPECCHBIA TYpU3M;- 110
CE30HY: 3UMHUHI TYpU3M.

I'pammaTuka: BugoBpemeHHas cCTpykTypa aHrmickoro sizbika. Present Perfect and Present Perfect
Continuous

Tema 3. Cneyuansnote éuovt mypusma. I'eonozuueckuii mypusm (YK-4.2)

CriennasbHble BUABI Typu3Ma: YpoOantur, [ eokemunr, J[ainoo-TypusM, celbCKUN TYpU3M,
9KOJIOTMYECKHE TYPU3M, IION-Typu3M. ['eoornueckuii TypusM, Kak HOBOE HAIIPABJICHUE B TYPU3ME.
I'pammaTrka: BugoBpeMeHHast CTpyKkTypa aHTIHickoro sizbika. Past Simple and Present Perfect

Tema 4. Tenoenuyuu ¢ pazeumuu mypucmuueckou cgpepot (YK-4.2)

CoBpeMeHHOE COCTOSIHUE U (pakTOpsl pa3BUTHs Typu3Ma. IlepBble 3HaHUS O pa3BUTUU TypU3Ma U
MyTEUIeCTBUAX. DTaIlbl CTAHOBJICHUS TYPUCTKON AesTenbHocTH B Poccun. MicToprueckue 3Tanbl pa3BUTHS
Typu3Ma B Mupe. OCHOBHBIE (DaKTOPHI, BIUSIOIINE HA Pa3BUTHE TypU3Ma: IPUPOAHbIEC, HCTOPHKO-
KyJIbTYpHBIE, 5KOHOMHUYECKHE U IIP.

I'pammaTrka: BugoBpeMeHHas cTpykTypa aHrmickoro si3bika. Past Simple and Past Continuous

Tema 5. Typucmckue gpopmansnocmu (YK-4.2)

Typuctckue popMaIbHOCTU: TACHOPTHO-BU30BBIC, TAMOXKEHHBIE, CAHUTAPHBIC, BAMIOTHBIN KOHTPOJIb U
MOPSIIOK 0OMEeHa BaIOTHI, TIPaBHJIa MPOKUBAHKS U TIEPEIBUKEHNS B CTPaHe, IMMHUTPALUOHHBIE ITPABUIIA.
I'pammaTuka: BugoBpeMeHHas cTpykTypa aHriamickoro sizbika. Past Perfect and Past Perfect Continuous

Tema 6. Typusm u mypucmuueckue pecypcot (YK-4.2)

[NousTHe TypucTHUECKHX pecypcoB. CBOMCTBA TypHUCTHUECKUX pecypcoB. Kiaccubukanms u BUIbI
TYPUCTHUECKUX PECYPCOB: HCTOPHUYECKHE, APXEOIOTNIECKUE, KYJIbTYPHbIE, PEIUTHO3HbIE, TPUPOIHEIE,
nH(pOpPMAIOHHBIE, IedeOHbIe, 00pazoBaTeNbHbIe. B3aNMOCBS3b TYPHCTCKAX PECYPCOB C BUIaMHU TypH3Ma.
I'pammaTrka: BugoBpeMeHHas cTpykTypa aHrmiickoro sizeika. Future Simple, Future Continuous, Future
Perfect and Future Perfect Continuous

3 Kypec, S cemecTp
Tema 7. Typucmckoe paiionuposanue mupa. Typucmckue paiionst (YK-4.2)

CylHOCTh reorpauyeckoro MOJIOKEHHUST M €ro BIMSHHE Ha pa3BuUTHE Typusma. [ eorpaduyeckas
NPUBS3aHHOCTHh BUAOB TypusMa. PalionupoBanue u paiionooOpasyrommue ¢GaxkTopsl. LIeHTpbI pa3sBuTus
MEXKyHapOIHOTO TypU3Ma, 30HBI HHTEHCUBHOTO M 9KCTEHCUBHOIO PAa3BUTHS TypHU3Ma.

I'pammMaTrka: BumoBpemMeHHast CTpyKTypa aHTIIMHCKOTo si3bika. KOHCTpyKUIuM BBIpaKeHUs! OyaylIero
BpeMeHH: to be going to, be about to, be on the point of, be due to etc.

Tema 8. Typucmckas unoycmpusn u mypucmckue opzanusayuu (YK-4.2)

OCHOBHbBIE COCTaBIISIONINE HHAYCTPUHU TYypHU3Ma U TOCTETIPUUMCTBA: TYpPOIIEpaTOPhI, TypareHTCTBa, CPEACTBA
pasMelIeHus], OpraHu3aly O0IECTBEHHOTO MUTaHUs, TPAHCHOPTa. MeKayHapOoJHbIE TYPHUCTCKUE
OpraHM3anyy U ux poib B pasutun Typusma: OOH, FOHBTO, Becemuphas denepanus accoruariuii
typuctckux areHTcTB (UFTAA), MexmyHapoaHas akageMusi Typu3Ma 1 T.11.

I'pammaTuka: Active and Passive Voice

Tema 9. Buympennuii mypusm. Hayuonanonutii mypusm u mypusm é npedenax cmpannt (YK-4.2)
BryTpeHHMI TypHu3M: XapaKTepruCTUKa U 0COOCHHOCTH. THIIBI BHYTPEHHETO TypH3Ma: HAITMOHATBHBIH
TYpHU3M U TYPU3M B IpeJiesiax cTpanbl. ['eorpadus pazMenieHus pecypcoB pa3inuHbIX BUJOB TypHU3Ma B
Poccun.

I'pammaTuka: MogaabHbIe ITIaroabl M UX SKBUBAJICHTHI.

Tema 10. Mescoynapoonstit mypuszm kax ompacio cneyuanuzayuu (YK-4.2)

[lonstre «MexITyHapoaHBIN Typu3m». McToprs BOZHUKHOBEHHS U Pa3BUTHS MEXTyHapOJHOTO TypU3Ma.
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MexayHapOoIHbIN TypHU3M KaK pe3yabTaT MEePEABUKECHUS JIIOAEH MO pPa3InYHbIM TYPUCTCKUM MapIIpyTaM.
I'pammartuka: [IpaBuia coriiacoBanusi BpemeH. [lepeBoa u3 mpsiMoi pedr B KOCBEHHYIO.

Tema 11. Ocobennocmu pazeumus mexicoynapoonozo mypusma (YK-4.2)

JuHamuka Typu3Ma U myTeniecTBuid B Mupe. OCHOBHBIE HampaBiieHus myTemecTBuid. Oco00 oxpaHseMbie
TeppUTOpUH B MHpe. Pekpeanmonnoe pailonupoBanue crpal. COCTOSHUE U IPOTHO3bI PA3BUTHUSA
MEXXTyHapOTHOTO TypU3Ma.

I'pammaruka: [IpunararensHsie. CTeneHN cpaBHEHUS MTPUIIAraTeNIbHBIX M HApeuuil.

Tema 12. Typucmckue poluKu u yciiyeu 6 mexcoynapoonom mypusme (YK-4.2)

Uctounnkm coopa nHPOPMALINK O COCTOSIHAN 3apyOEKHBIX TYPHCTCKUAX PHIHKOB. DaKTOPEI, OIpeemsIomIie
CErMEHTAIINIO TYPUCTCKOTO PhIHKA. PRIHOK MEXIYHAapOIHOTO TypHU3Ma. Y CIIyTH B TYpHU3Me.
B3anmozaMeHseMocTh Ha phIHKE TYPUCTCKHUX YCHYT.

I'pamMmatuka: YcioBHBIE TUIBI OPEIOKEHUI B aHTTIUHUCKOM si3bIKe. CMEIIaHHbIE TUIIBI YCIOBHBIX
MPEIOKECHHM.

PasroBopHbIe TeMBbI BKITIOYAIOT B ce0s1 CIICAYIOIINE KATETOPUU: U3yYaeMbIe B 2y TUTOPUH Y3KOCTICIIUATLHBIC,
HM3y4aeMbIe CaMOCTOSATEIRHO, B TOM dmciie, B cucteme CJ1O, obmue mpodeccrnonaibHO-OpHEHTHPOBaHHEBIE,
W W3y4yaeMble B BHUJC KOMIICHCHPYIOIIUX 3aJaHuii OOIIHMe JeioBble. [ paMMaTUYecKUe TEMbl BKIIOYAIOT B
ce0st IBe KaTeropuu: OCHOBHAs rpaMMarvka (major) ¥ JOIMOJIHUTeNbHas rpamMmaTuka (minor). Kateropus
JIOTIONTHUTENILHASI TPAMMATHKA BBIHOCUTCS] HA CAMOCTOSTEIEHOE H3YUCHHE.

4. TUbI OLEHOYHBIX MaTepualioB, NIOKa3aTe/JId U KPUTCPUHN OLICHUBAHUSA

4.1. Ormnenounble Mmarepuansl mo nuctuminHe B1.0.08 «Wuoctpannbiil s3wik:  [IpodeccronanbHo-
OPUEHTHPOBAHHBIA KYpC» BXOISAT B COCTaB OIICHOYHBIX MAaTepUANIOB MO 00pa3oBaTelbHOW IpOTrpamme.
COBOKYITHOCTH OIICHOYHBIX MaTepUAIOB IO BCEM JAWCIUILUIMHAM O0pa30BaTENbHONW MPOTPaMMBI COCTABIISET
¢doun oneHouHbX cpenact (manee - ®OC). DOC wucmonb3yeTcst MpH MPOBEACHUU TEKYIIETO KOHTPOJIS
YCIEBAGMOCTH M TPOMEXKYTOYHON aTTecTaliud OOydYarolIUMXCs C IEJIbI0 OIICHUBAHUS JTOCTHKCHHS
00yJaronMucs TUTAHAPYEMBIX PE3yJIbTaTOB 00yIeHUsI.

4.2, ®OC pa3paboTaH Kak KOMIDIEKC IMPOBEPOYHBIX 3aJaHWKA Pa3TUIHOIO THIA W YPOBHS CJIOKHOCTH,
BKJIFOYACT KPUTCPUH U IIIKAJBI OIICHUBAHUS, a TAKKE «KIIFOUW» NpaBUibHBIX 0TBeTOB. DOC dopmupyercs
KaK OTACIbHBIA JOKYMEHT M XPaHUTCS B 3JIEKTPOHHOM BHJE, noctyn kK @OC npeocTaBieH OrpaHHYeHHOMY
KpYTy JIHII.

4.3. Inst caMOCTOATENILHON pabOThl 00YyUYaIOIINXCsl TIPU MOATOTOBKE K TEKYIIEMY KOHTPOJIIO YCIIEBAEMOCTH H
MPOMEKYTOYHON aTTecTallud B pabo4Mx OporpamMmax JUCIHILIMH pPa3MEIICHBI THUIIOBBIC HPOBEPOYHBIC
3aaHusl, KOTOPbIE MOXKHO YCIIOBHO Pa3JeNIUTh Ha 3aJaHds 3aKPBITOTO0, KOMOWHUPOBAHHOTO M OTKPHITOTO
THUIIOB.

3a/iaHus 3aKpPHITOTO THIA - 3TO TECTOBBIC 3aJIaHUS, B KOTOPBIX Ka)JIbIil BOIPOC CONMPOBOXKIACTCSA TOTOBBIMHU
BapHaHTaMU OTBETOB, U3 KOTOPHIX HEOOXOAMMO BBIOPATh OJTUH MM HECKOJBKO TIPABUIHHBIX.

3amaHusi KOMOMHUPOBAHHOTO THIA - ATO TECTOBBIC 33a[aHUs, B KOTOPHIX Ka)IbIH BOIPOC COMPOBOXKIAETCS
TOTOBBIMH BapHaHTaMHU OTBETOB, U3 KOTOPHIX HEOOXOJMMO BBIOpATh OJUH WJIM HECKOJBKO MPABUIIBHBIX H
000CHOBATh CBOH BHIOOD.

3amaHus OTKPBHITOTO THMA - 3TO 3aJaHWsi, B KOTOPBHIX Ha Ka)XIbI BOMPOC MOJDKEH OBITh MPEIOKEH
pa3BepHyThIi 000CHOBAHHBIN OTBET.

B 3aBucuMocTH OT THNa 3alaHUsi PEKOMCHJIIOBAHBI OIPEIEICHHAs MOCIE0BATCIBHOCTh BBITIONHCHHS U
CHCTEMa OIICHWBaHUS BBIITOIHEHUS 3a1aHUH.
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4.4. Tunsl 3a1aHNI, CHIEHAPUM BbHINOJIHEHN S, KPUTEPUH OLlEHUBAHUS

TUIT 3AJAHUA

MHCTPYKLMA

CIHEHAPUH BBIIIOJTHEHUA

KPUTEPUI OLIEHUBAHMA

3agaHue 3aKpbITOrO TUIIA C
BbI60pOM OAHOT'O IPaBUJIBHOI'O
OTBETa U3 HECKOJIbKUX
BapHAaHTOB IPEJI0KEHHBIX

[Ipouwnraiite TekcT, BHIOEpUTE
NIPaBUWJIbHBII OTBET

1.BHMMaTEIbHO POYNTATH TEKCT 3aJIaHUs M IOHSTH, YTO B
KauecTBE OTBETA 0XKUAAETCS TOJIBKO OJIMH M3 MPEAI0KEHHBIX
BapUaHTOB.

2. BHUMaTenpHO POYHTATh NPEIUIOKEHHBIE BADUAHTHI OTBETA.
3. BeiOpats OnvH BEPHBIA OTBET.

4. 3anncaTh TOIBKO HOMep (WK OYyKBY) BRIOpaHHOTO BapHaHTa
otBeTa (Hanpumep, 3 win B).

OTBeT cunuTaeTCsl BEPHBIM, €CIH
MPaBUIbHO yKa3aHa nudpa min Oyksa

3a,Z[aHI/Ie 3aKpBITOI'O THIIA Ha
YCTaHOBJICHHUEC COOTBETCTBUA

[IpouuTaiite TekcT U
YCTaHOBUTE COOTBETCTBHE

1.BHEMaTEIHHO POYNTATH TEKCT 3a/IaHUs M IOHSTH, YTO B
Ka4yecTBE OTBETA 0’KUAAIOTCS Maphl SJIEMEHTOB.

2. BHHMaTenpHO MPOYNTATh 00a CIHCKA: CHUCOK | - BOIPOCHI,
yTBEpXkKIeHHUs, (PaKThI, MOHATHS H T.11.;

CIIFICOK 2 - YTBEP)KICHHS, CBOHCTBA OOBEKTOB M T.J.

3. ComocTaBUTh DJIEMEHTHI CITMCKA 1 € dJIEMEHTAMM CITHCKA 2,
c(OpMHUPOBATH MaphI 3JIEMEHTOB.

4. 3ancaTh nonapHo OYKBBI M IUQPHI (B 3aBUCHMOCTH OT 32 IaHN )
BapHaHTOB O0TBeTa (HampumMep, Al niu b4).

OTBeT cunuTaeTcsa BEPHBIM, €CIIU
MPaBWIBHO yKa3aHbl (P! Win OyKBBI

3agaHue 3aKPBITOrO THIIA C
BBIOOPOM HECKOJIBKUX
NPaBWIBHBIX OTBETOB M3
HECKOJIBKUX BapHaHTOB
NPEIUIOKEHHBIX

[Ipouwnraiite TekcT, BHIOEPUTE
MIPaBUIIbHBIE OTBETHI

1.BHMMAaTEIBHO MPOYUTATH TEKCT 3aJIaHUs M IOHSTh, YTO B
Ka4yeCTBE OTBETa 0XKUIAETCSl HECKOJIBKO MPABUIIbHBIX OTBETOB U3
IPEUIOKEHHBIX BAPHAHTOB.

2. BHUMAaTeNFHO POYHTATH NPEIUIOKESHHBIC BapUAHTHI OTBETA.
3. BeiOpath HECKOJBKO MPaBHIIEHBIX OTBETOB.

4. 3anrcaTh TONBKO HOMepa (MM OYKBBI) BHIOPAaHHOTO BapuaHTa
otBeta (Hampumep, 1 4 umn A TN).

OTBeT cunuTaeTCs BEPHBIM, €CIIH
MIPaBUWJIBHO YCTaHOBJICHBI BCE
COOTBETCTBUS (TIO3HUIIUU U3 OJTHOTO
cToJ011a BEPHO COMOCTABIICHBI C
MTO3HIUSMH IPYTOTO)

3aaHue 3aKphITOTO THIA Ha
YCTaHOBJICHHE
MOCJIE/I0BATENILHOCTH

IIpounTaiite TeKCT U
YCTaHOBUTE
N10CJIE0BATEIBbHOCTD

1. BHMMaTenbHO NPOYHTATh TEKCT 33aHUsI U MOHSTh, YTO B
KauecTBe OTBETa 0XKUAAETCS II0CTIEA0BATEIBHOCTD SIEMEHTOB.

2. BHMMaTeNnbHO MPOYNUTATh NPEUIOKEHHBIE BAPUAHTHI OTBETA.

3. ITocTpouTh BEPHYIO MOCIEAOBATENLHOCTD U3 MPEATI0KEHHbBIX
3JIEMEHTOB.

4. 3anncatb OyKBBI/IMGPHI (B 3aBUCUMOCTH OT 33/1aHHS) BAPHAHTOB
OTBETa B HY)KHOI nocyenoBaresbHOCTH (HanpuMmep, BBA wmn 135).

OTBeT CUHUTACTCA BEPHLIM, €CJIN
MPaBUIBHO YKa3aHa BCs
MOCJIEIOBATENBHOCTD HHpP

3aganue KOMOMHUPOBAHHOTO
THUIIA C BBIOOPOM OJTHOTO
MPaBUJILHOTO OTBETA U3
MPEATI0KEHHBIX U
000CcHOBaHKEM BBIOOpA

[Ipouwnraiite TekcT, BHIOEpPHUTE
NIpaBUJIBHBIN OTBET U
3aIMUIINTE apTyMEHTHI,
00OCHOBBIBAIOIINE BEIOOD
OTBETa

1.BHUMaTEIHHO MPOYNTATh TEKCT 3aJIaHUs M IOHSTH, YTO B
Ka4yecTBE OTBETA 0XKUAAETCS TOJIBKO OJIMH M3 MPEAI0KEHHBIX
BapUaHTOB.

2. BHUMAaTeNbHO POYHTATH NPEIUIOKEHHBIC BADUAHTHI OTBETA.
3. BeiOpats OI¥H BEPHBIA OTBET.

4. 3anmcaTh TOIBKO HOMEp (WK OYKBY) BRIOpaHHOTO BapHaHTa
OTBeTA.

5. 3anmcarp apryMeHThl, 000CHOBBIBAIOIINE BEIOOp OTBETA
(nanpumep, 4 TEKCT 000CHOBaHHUS).

OTBET CUMTACTCS BEPHBIM, CCITH
MPaBUJIBHO yKa3aHa nudpa nin Oyksa u
MIPUBEICHBI KOPPEKTHBIC apryMEHTHI,
HCIIOJIb3yeMbIe MPU BEIOOpE OTBETA

3amaHue OTKPBITOTO THIIA C
Pa3BEepHYTHIM OTBETOM

IIpounTaiiTe TEKCT U
3aIUIINTE Pa3BEPHYTHIN

1. BuaumarenbsHO MMpOYNTATh TEKCT 3aJaHUA U IIOHATH CYTh
BOIIPOCA.

OTBeT CUHUTACTCA BEPHBIM:
1. OrcytcTBHE (haKTHUECKUX OMIHOOK.
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000CHOBAaHHBIN OTBET

2.IIpoyMaTh JIOTHKY ¥ MOJHOTY OTBETA.
3.3ammcaTh OTBET, HCIOJIB3YS YETKUE KOMITAaKTHBIE ()OPMYITHUPOBKH.
4.B ciy4ae pacueTHOM 3a/laud, 3aMUCaTh PEeIICHUE U OTBET

2. PackpbITHe 00BeMa HCIIONB3YyEMBIX
MOHATHH (IIOJHOTA OTBETA).
3.000CcHOBaHHOCTh OTBETA (HAJTHYHE
apryMeHTOB).

4. Jlorndeckas mociie[oBaTeIbHOCTb
M3JIaraeéMoro Marepraa.

3amanue Ha ayTUPOBAHMUE C
HMHTErPUPOBAHHBIM OTBETOM

IIpocnymaiite
ayauo/BuaeopparMeHT u
BBINTOJIHATE 33aHUS K HEMY.

1. BEUMarenpHO mpocitymainTe ay1uo/BuaeopparMeHT.

2. OnpenenuTe OCHOBHYIO HIICIO M KITIOYEBEIE ETAJH.

3. BoInosiHUTE CEAYIOIINe 3aaHusl (Hamp., OTBETHTE HA BOMPOCHI,
3aIIOJIHUTE MPOITYCKU B TEKCTE, BEIOCPUTE BEPHBIC YTBEPKICHIS).

1. IlpaBUIBHOCTH TOHUMAHUS OCHOBHOM
TEMBL.

2. TouHOCTb M3BJIEUEHUS 3aMPALLIMBAEMOM
nHpOpManny (1aT, UMEH, (PaKTOB).

3. [IpaBUJIBHOCTH BBIMIOJIHEHUS
COMYTCTBYIOIIUX 3aJaHUMH.

3agaHne Ha MMUCHMEHHYIO peub
(poxyKTHBHOE)

Hanummre snextpoHHOE
MMUCHMO/3CCE/0OT3HIB HA TEMY...
O6wem: X-X cioB.

1. BHI/IMaTeJ'IBHO HpO‘-ITI/ITe 3aaHUC U onpeaenHTe THII TCKCTA,
AyZAUTOPHUIO U LEITb.

2. CocTaBbTe ILJIaH.

3. Hanmmiure TekcT, cOONI0ast CTPYKTYPY U HOPMBI BEXKITHBOCTH.
4. TIpoBephbTe TEKCT HA HATUYKUE TPAMMATHYECKUAX U JTEKCHUIECKUX
OIIHOOK.

1. CooTBeTcTBHE 3a1aHUIO (PACKPHITHE
TEMBI, XKaHp, 00BEM).

2. JIOrHIHOCTB ¥ CTPYKTYPHPOBAaHHOCTh
W3TI0XKEHHUS.

3. Jlexkcudeckoe pazHooOpasue u
rpamMMaTHYecKas IPaBUILHOCTb.

4. Opdorpadus u nyHKTyauusl.

3agaHue Ha YCTHYIO pedb
(ayamo3zamwch)

3anummre ayanooTBET
(MOHOJIOT/TUAJIOT) HA TEMY...
JnurensHocTh: X-X ceKyH.

1. O3HaKOMBTECH C TEMOI/BOIIPOCAMH ISl 00CYKACHHS.
2. CocTaBbTe KpaTKWH TIaH WA TE3UCHI.

3. 3anummTe ayInocoo0IIeHne, HCIIONB3Y s MUKPO(DOH.
4. IIpocmymaiiTe 3an¥ch Iepea OTIPABKOH.

1. Permenue KOMMyHUKaTHBHOI 3a1a4n
(TmomHOTa PACKPBITHS TEMBI).

2. bernocts peun n NPOU3HOIICHHUE.

3. JIekcuko-rpaMMaTHyeCcKoe
odopmiieHne peun.

4. ColirozeHre periaaMenra.

WHuTepakTuBHOE 3a]aHUE
(dopym/Yar)

OcraBbTe KOMMEHTApHI Ha
(dbopyme Ha TeMy... U OTBETHTE
OJTHOKYPCHUKAM.

1. O3HaKOMBTECH C TEMOH 00CYKACHUSI U KOMMEHTAPHUSIMH JIPYTHX
CTYZIEHTOB.

2. Hanmmmnre cBOM pa3BepHYTHIHf KOMMEHTAPHH, apryMEHTHPYS
CBOIO MO3HLIHUIO.

3. OTBeTHTE HA KOMMEHTAPHH OJHOKYPCHHUKOB, YTOOBI ITOIJEPKATH
JIMCKYCCHIO.

1. ConepkaTenbHOCTh U
apryMEeHTHPOBAHHOCTH TIEPBOHAYATILHOTO
KOMMEHTapHS.

2. KagecTBO 1 peneBaHTHOCTh OTBETOB
OTHOKYPCHHUKAM.

3. ColOmroeHre ceTEBOTO ITUKETA U
SI3BIKOBBIX HOPM.

3agaHue Ha yCTaHOBJICHUE
COOTBETCTBHSI C
MPOCIYIITHBAHUEM/ITCHHUEM

IIpocnymaiite auanoru u
COOTHECHTE HUX C
IoaAXo a1 uMu
TEeMaMH/MECTaMHt JIeHCTBUSL.

1. IlpocnymaiiTe Kaxablii quanor, oopaiias BHUMaHue Ha
KJIFOUEBBIE CIIOBA U OOIINI KOHTEKCT.

2. Ilpo4tuTe CIUCOK TEM/MECT.

3. JIJ1g KaKI0T0 JUaiora BEIOepUTe Hanboee TOaXOasIni
BapUaHT U3 CIHCKA.

OTBeT cunuTaeTcs BEPHBIM, €CIIH
MPaBUJIBHO YCTaHOBIICHBI BCE
COOTBETCTBUS.

3ajaHue Ha 3aII0JHEHHE
nporyckoB B Tekcre (Cloze
Test)

[IpounTaiite TekcT U
3aI0JIHUTE MPOILYCKU
MOIXOASIIUMH IO CMBICILY
CJIOBAMH U3 IPEI0KEHHOTO
crucka (i 6e3 Hero).

1. BHUMaTenbpHO MPOYHTANTE BECh TEKCT, YTOOBI MMOHITH OOIIHI
CMBICII.

2. JInst KaXI0ro MPOITyCcKa ONpeesinTe, Kakas 4acTh peud Hy>KHa
(cymr., rnaros, npui. 1 T.1.).

3. BribepuTe U3 criMcka Wil o0epuTe caMOCTOSITEIbHO CIOBO,

1. IlpaBUIIBHOCTB BBIOOpA CIIOBA C TOYKH
3pEHUs CMBICTIA.

2. I'pammaTtryeckasi IpaBUILHOCTD
(hopMbI citoBa (BpeMsi, YUCIIO, TIANICHK U
T.1.).
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MOAXOJAIIEE 110 CMBICIY U TPAMMAaTHKE.
4. IlepeunraiiTe TEKCT C BCTABJICHHBIMU CIIOBAMH JJISl IPOBEPKH.

3amanne KOMOMHUPOBAHHOTO
THIIA ¢ 000CHOBAHHEM

[IpounTaiite TeKCT, BRIOEpHUTE
NIpaBUJIbHBIN OTBET U
3aIUIIATE KPATKUE
apTyMEHTHI Ha aHTJIMHCKOM
SI3bIKE, 0OOCHOBBIBAOIIIHE
Balll BEIOO.

1. BeiOpath 0IMH BEPHBIH OTBET U3 MPEITIOKECHHBIX.

2. CpopmynupoBaTh MTUCHBMEHHO 1-2 apryMeHTa, OCHOBaHHBIX Ha
TEKCTe.

3. 3anmcate HOMEp OTBETA M CBOW APTYMEHTHI.

1. ITpaBUIBHOCTH BRIOPAHHOTO BapPHAHTA.
2. KoppekTHOCTh 1 YMECTHOCTh
apryMEHTOB, HX CBS3b C TEKCTOM.

3. SI3pIKOBas MPaBUIBHOCTH
(hopMyITUPOBOK.
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4.5. O0mas 1mKana OICHUBAaHUS PE3YJIBTATOB TEKYIEro KOHTPOJS yCIIEBAEMOCTH M TPOMEKYTOYHOMN
aTTecTauy o0yJaronmxcs ¢ npuMeHeanemM bPC

HTrorosas 6anabHas TpanunuonHas cucrema Bunapnas ECTS
OlIEHKA cUcTeMa Jost Jlast
Tpajgu- OnHapHOH
IUOHHOM CHCTEMBbI
CHCTEMBI
95-100 OTnn4yHO 3auTeHo A P/ Passed
85-94 B P/ Passed
75-84 Xopomo C P/ Passed
65-74 D P/ Passed
55-64 Y 10BIETBOPUTEIHHO E P/ Passed
0-54 Hey10BIeTBOPUTEIIBHO He 3aureHo F F/Failed

CootHorleHre 0aIoB 3a TEKyLUUH KOHTPOJIb YCIEBAEMOCTH U IPOMEKYTOUHYIO aTTECTALHIO, a TAKKe
MTOBTOPHYIO IPOMEKYTOUHYIO aTTECTALHIO:

MaxkcumanbsHas cymMMa 0aiioB MakcumanpHas cyMMa MakcumanbHas MakcumanpHasi cyMMa
3a TeKyIHH KOHTPOJIb 6aJ1I0B 32 MPOMEKYTOUHYIO UTOTOBas OaNIbHAS 6aJJI0B 3a TOBTOPHYO
YCIIEBaEMOCTH aTTECTaIHIO OLICHKa MIPOMEXKYTOUHYIO
aTTECTALHIO
60 GayutoB 40 daoB 100 GansoB 100 GansoB

=0 XNk WD =

5. (I)OprI aTTeCTAallui, TUINIOBbIC OLICHOYHBIC MAaTECPHUAJIbI VISl TEKYLIEr0 KOHTPOJIA
ycneBaeMoCTu oﬁyqamumxcn, KPUTECPUHU U IIKAJIbI OHCHUBAHUSA 110 KOHTPOJbHBIM TOYKaM

5.1. B xome peanmzanuy TUCHMIUIMHBI HWCHOJB3YIOTCS CIEAYIONIHe (OPMBI TEKYIIETOo KOHTPOJS
YCIEBAEMOCTH 00yJaromuxcs (B TOM YHCIIe, 3aJaHUsI K KOHTPOJIBHBIM TOUKaM):

VYO - yernsrii onpoc, T — TectoBoe 3ananue, KC- keiic (mpe3enTarus), 3cce.

5.2. TumnoBble OLIEHOYHBIE MaTEpUaNbl A TEKYIIEro KOHTPOJS YCIEBAEMOCTH OOydaromuxcs (BHE
KOHTPOJIBHBIX TOYEK)

Bonpochl j1J1s1 IPOBeIeHNsl YCTHOI'0 0IIpoca:

Tembl 1-2 YK-4.2

How do tourists and attractions define the host-guest power dynamic?
How can a local community become an active subject in tourism?
Is a tourist an object for the industry or a subject making choices?
Can an intangible culture be an object of tourism?
When does a cultural ritual become a commodified object?
How does social media blur the tourist and the object of their gaze?
In ecotourism, is nature an object or a living subject?
Is the "authentic" experience a constructed object?
How does over-tourism represent the object rejecting the subject?
. In virtual tourism, what is the object of desire?
Tembl 3-4 VK-4.2
How does geocaching transform an ordinary urban environment into a landscape of hidden discovery
and playful exploration for participants?
In what ways does urban tourism both depend upon and threaten the authentic cultural fabric and daily
life of a city's neighborhoods?
Can rural tourism effectively reverse economic decline and population loss in remote areas, or does it
risk creating a seasonal and low-wage economy?
How does eco-tourism navigate the critical balance between providing access to pristine natural
environments and ensuring its own activities do not contribute to their degradation?
To what extent is "shop tourism" driven by the search for authentic, local products versus the desire to
consume globally recognized luxury brands in their flagship locations?
What role does technology play in shaping the modern experience of both geocaching (as a digital-led
activity) and rural tourism (where "unplugging" is often a key selling point)?
How can urban tourism strategies move beyond major iconic landmarks to encourage a more dispersed
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10.

N —

N —

10.

visitation that benefits a wider range of the city's districts and residents?

Is the "eco" in eco-tourism a genuine commitment to sustainability and conservation, or has it become
a marketing label that is easily co-opted by conventional tourism businesses?

What are the primary motivations for a rural tourist—is it a search for solitude and nature, an interest
in agricultural heritage, or simply a nostalgic escape from urban life?

Beyond economic spending, how can destinations measure the cultural and social impact of shop
tourism on their local identity and community?

Tembl 5-6 VK-4.2

How do passport and visa controls primarily function as tools of national sovereignty and security?
What is the fundamental difference in purpose between customs control (goods) and immigration
control (people)?

How do automated border control systems (e.g., e-gates) change the traveler's experience and
perceptions of security?

What are the ethical dilemmas surrounding the use of biometric data and passenger profiling at border
controls?

How can inconsistencies in visa requirements and customs regulations create inequality among
travelers from different nations?

What is the rationale behind customs declarations, and what are the consequences of failing to
comply?

How does the "trusted traveler" concept (e.g., Global Entry, Nexus) create a two-tiered system of
border crossing?

In what ways can the power dynamic between a border control officer and a traveler be
psychologically intimidating?

How do customs controls balance facilitating legitimate trade with preventing illegal trafficking?

. What are the potential future impacts of digital passports and centralized passenger data on border

control efficiency and privacy?

Tembl 7-8 VK-4.2

How does a country's climate directly determine the type and seasonality of its tourism industry?

In what ways can a landlocked geographic location hinder tourism development compared to a coastal
one?

How does proximity to major tourist-generating markets (e.g., Europe for the Mediterranean) create a
competitive advantage?

To what extent can a remote or isolated location be marketed as an "unspoiled" asset for niche
tourism?

How does a diverse physical geography (e.g., mountains, coast, forests) within a single country
support a more resilient tourism economy?

In what ways does a location along historical trade routes or migration paths create a cultural tourism
foundation?

How can a location's vulnerability to natural disasters (e.g., hurricanes, earthquakes) act as a
permanent constraint on tourism investment?

How does a lack of accessible, flat land for airport and resort infrastructure limit tourism development
in mountainous or island nations?

To what extent can a harsh or extreme environment (e.g., Arctic, desert) be successfully leveraged for
adventure tourism?

How does a country's location within a specific geopolitical region (stable vs. conflict-prone) override
its physical attractions in tourism decision-making?

Tembl 9-10 YK-4.2

What are the primary economic drivers motivating governments to actively promote domestic
tourism?

What role does the "Golden Ring" circuit play in promoting a sense of national identity and cultural
heritage for Russian domestic tourists?

How does the vast geographical scale and diversity of climate zones in Russia present both an
opportunity and a logistical challenge for developing domestic tourism?

In what ways is the government's "Tourism and Hospitality Industry" national project successfully (or
unsuccessfully) improving infrastructure and accessibility in key domestic destinations?

How does the development of domestic tourism in the North Caucasus region balance economic
benefits with ongoing concerns for political stability and security?

What are the primary motivations for Russian domestic tourists when choosing between a resort in
Krasnodar Krai (Sochi) and a wilderness experience in Lake Baikal or Altai?
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How effective are cashback and subsidy programs from the Russian government in stimulating
demand for domestic travel among different socioeconomic groups?

What challenges does the high cost and limited availability of transportation, particularly to the Far
East, pose for the goal of making domestic tourism accessible to all citizens?

How is the Soviet-era tradition of visiting sanatoriums and health resorts evolving to meet the
expectations of modern Russian tourists?

10. To what extent can domestic tourism serve as a tool for regional development, helping to reverse

population decline and economic stagnation in areas beyond Moscow and St. Petersburg?

Tembl 11-12 VK-4.2

What defines a "top" tourist destination—is it annual visitor numbers, cultural significance, or iconic
How does the "overtourism" experienced by cities like Venice and Barcelona threaten the very
In what ways do social media platforms like Instagram and TikTok create and accelerate trends for
Why do certain ancient historical sites, like the Pyramids of Giza or Machu Picchu, maintain a
How are major cities like Paris and London adapting their tourism strategies to encourage visitors to
To what extent does a strong, globally recognized "brand" (like "The City of Light" or "The Eternal
City") contribute to a destination's enduring popularity?

How are natural wonders such as the Great Barrier Reef managing the dual challenge of preserving
What role does film and popular culture play in creating and sustaining a tourist destination, as seen

How do the motivations for visiting a top destination differ between first-time tourists seeking "must-

In an era of climate consciousness, how are long-haul, bucket-list destinations justifying their

1.

recognizability?
2.

qualities that made them desirable?
3.

specific destinations?
4.

timeless appeal compared to modern attractions?
5.

explore beyond the main iconic landmarks?
6.
7.

their ecology while accommodating tourism?
8.

with New Zealand's "Middle-earth" tourism?
9.

see" icons and repeat visitors?
10.

environmental cost to potential travelers?

Sananusa 1 Kelica (mpe3eHTanmnmn)

1.

2.

Tema 2
The Tourist Matrix: Categorizing Travel by Nationality, Motivation, and Means
(This title presents the classification as a comprehensive and organized system.)
Beyond the Destination: Unpacking Tourism  Through Its Core  Classifications
(This name emphasizes looking deeper into the nature of a trip rather than just the place.)
From Who Travels to Why: A Framework for Tourism Typologies
(This focuses on the logical flow from participant-based categories (nationality/group) to motivation-
based ones.)
Mapping the Journey: A  Multi-Dimensional Approach to Tourism Classification
(This suggests a visual and analytical method for understanding the different facets of tourism.)
The Many Lenses of Travel: Viewing  Tourism  Through  Different  Filters
(This title uses a metaphor to suggest that the same trip can be classified in multiple ways.)

Tema 4
From Pilgrimage to Package Tour: The Evolution of Travel Through the Ages
(This title emphasizes the long arc of history and the shift from sacred journeys to modern mass
tourism.)
The Grand Tour to Global Travel: A Historical Journey of Tourism's Expansion
(This name highlights the pivotal "Grand Tour" era as a starting point for modern tourism and its
expansion to a global scale.)
Wheels, Wings, and Wanderlust: How Technology Propelled the History of Tourism
(This title focuses on the technological innovations—from trains to planes—that made travel
increasingly accessible.)
A Privilege to a Pastime: The Democratization of Travel in the 20th Century
(This name frames history around the social and economic shift of tourism from an elite activity to a
mass-consumption product.)
From Spas to Space: The Changing Motivations and Destinations in Tourism History
(This title uses contrasting examples to show how the "why" and "where" of travel have radically
transformed over time.)
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Tema 6
Categorizing the Lure: A Framework for Natural, Cultural, and Man-Made Tourism Resources
This presentation would introduce a core classification system, exploring the distinct characteristics
and management needs of resources like beaches, historic sites, and modern attractions.
From Potential to Product: The Process of Developing and Marketing Tourism Resources
This topic focuses on the journey of a resource, from initial identification and feasibility studies to
infrastructure development, packaging, and promotion as a marketable tourist product.
The Double-Edged Sword: Managing the Sustainable Use and Conservation of Fragile Tourism
Resources
This presentation would address the critical challenge of balancing visitor access with preservation,
using case studies of endangered natural and cultural heritage sites.
Intangible Assets: Exploring Cultural Heritage, Gastronomy, and Festivals as Key Tourism Resources
This topic moves beyond physical sites to examine how experiences, traditions, and local culture can
be a primary draw for tourists and a tool for community branding.
The Digital Layer: How Technology is Creating New and Enhancing Existing Tourism Resources
This presentation explores modern resources, including virtual reality tours, augmented reality apps at
historical sites, and the role of social media in creating "must-see" destinations.

Tema 8
The Tourism Supply Chain: How Tour Operators, Agents, and Suppliers Work Together
This presentation would map the interconnected roles of tour operators (who create packages), travel
agencies (who sell them), and the accommodation, food, and transport providers (who deliver the
service).
Beyond the Booking: The Critical Role of Accommodation, Food, and Transport in the Tourist
Experience
This topic would focus on the "on-the-ground" components, analyzing how hotels, restaurants, and
transportation networks are not just services but essential elements that define a destination's appeal
and functionality.
Setting the Rules of the Game: The Role of International Organizations (UNWTO, UFTAA) in Global
Tourism
This presentation would explore how international bodies facilitate cooperation, establish standards,
promote sustainable practices, and advocate for the tourism industry on the world stage.
From Global to Local: How International Frameworks (UN, UNWTO) Influence National Tourism
Development
This topic would trace the impact of global organizations down to the national level, examining how
their policies, research, and declarations shape a country's tourism strategies and regulations.
Career Pathways: Exploring Professional Roles Across the Tourism and Hospitality Spectrum
This presentation would use the industry's components as a framework to explore diverse career
opportunities, from tour operation and travel consultancy to hotel management, culinary tourism, and
transport logistics.

Tema 10
Defining the Global Journey: An Introduction to the Concept and Scope of International Tourism
This presentation would explore the formal definition of international tourism, its key characteristics
(crossing national borders, purpose of travel), and its economic and cultural significance as a global
phenomenon.
From the Grand Tour to Global Flights: A Historical Timeline of International Tourism
This topic would trace the evolution of international travel, highlighting key milestones from the
aristocratic Grand Tours of the 17th century to the advent of mass air travel, explaining the social and
technological drivers at each stage.
The World in Motion: Analyzing the Causes and Effects of International Tourist Flows
This presentation would examine international tourism as a system of human movement, analyzing the
"push and pull" factors that create tourist routes and the subsequent economic, environmental, and
social impacts on destinations.
More Than a Vacation: The Economic and Cultural Significance of International Tourism
This topic would focus on the profound effects of international tourism, discussing its role as a major
export industry, a source of employment, and a powerful force for cross-cultural exchange and
understanding.
Trends and Challenges Shaping the Future of International Tourism
This presentation would look forward, exploring how modern factors like sustainable travel, digital
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nomadism, geopolitical shifts, and health security are reshaping the patterns and principles of
international tourism.

Tema 12
Global Tourism Data: Research Methods & Sources
(How to collect and analyze international tourism market data)
Tourist Market Segmentation: Key Strategies
(Demographic, geographic and behavioral factors in tourism)
International Tourism: Market Trends & Dynamics
(Global tourism flows and development drivers)
Tourism Services: Unique Features & Management
(Characteristics and specifics of tourism services)
Tourism Market Competition & Substitution
(Why tourists choose between destinations and services)

Tembl 3cce

Tema 1
The Tourist Gaze and the Commodification of Place: Analyzing the Power Dynamics Between
Subject and Object.

This essay would explore how the tourist's perspective (the "gaze") transforms living cities, cultures,
and environments into consumable objects, and the resulting power imbalances between visitors and
host communities.
From Object to Subject: Community-Based Tourism as a Path to Empowerment.
This topic would investigate how local communities can shift from being passive objects of tourism to
active subjects who manage, represent, and benefit from the industry, using case studies of successful
community-based tourism models.
The Performed Authenticity: When Culture Becomes a Staged Object for Tourist Consumption.
This essay would analyze the concept of "staged authenticity," examining how cultural practices,
rituals, and traditions are modified or invented to meet tourist expectations, turning intangible heritage
into a marketable object.
The Self as Object: Social Media's Role in Blurring the Lines of the Tourist Experience.
This topic would focus on the modern phenomenon where the tourist (subject) simultaneously
becomes the object of their own curated narrative through social media, exploring how the drive for
self-presentation reshapes the very purpose of travel.
Rejecting the Gaze: Overtourism and the Destination's Pushback Against the Tourist Subject.
This essay would examine destinations suffering from overtourism, analyzing how the "object" (the
city, its infrastructure, and its residents) actively resists the "subject" (the tourist) through regulations,
protests, and "tourism-phobia," signaling a breakdown of the traditional model.

Tema 3
The Gameful City: Geocaching as a Lens for Understanding the Modern Urban Tourist Experience.
This essay would explore how location-based games like geocaching reframe the city, turning tourists
from passive sightseers into active explorers of hidden narratives and overlooked spaces, contrasting
with traditional urban tourism.
The Commodification of Authenticity: A Comparative Analysis of Shop Tourism and Rural Tourism.
This topic would investigate the different ways "authenticity" is constructed and consumed. It would
compare the search for branded, commercial authenticity in flagship store districts with the pursuit of
rustic, cultural authenticity in rural settings.
Eco-Tourism and Rural Tourism: Partners or Rivals in Sustainable Development?
This essay would examine the synergies and tensions between these two forms of alternative tourism.
Do they represent a unified model for preserving culture and nature, or do they compete for the same
tourists and resources with different priorities?
From Consumer to Citizen: How Geocaching and Eco-Tourism Foster a Stewardship Ethic in
Tourists.
This topic would argue that these two forms of tourism encourage a more responsible and engaged
relationship with place. It would analyze how geocaching (through CITO: Cache In, Trash Out) and
eco-tourism promote principles of environmental stewardship and conservation.
The Paradox of the Curated 'Wild'": Contrasting the Controlled Discovery of Geocaching with the
Commercial Thrill of Urban Shop Tourism.
This essay would contrast the structured, yet nature-focused, adventure of geocaching with the highly
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commercial, consumption-driven "adventure" of shop tourism, analyzing what each reveals about
modern desires for curated experiences in different environments.

Tema 5
The Theatre of the Border: Performance and Power in Passport and Customs Control.
This essay would analyze the border crossing as a staged performance where the traveler performs
innocence and the officer performs state authority, examining the rituals, scripts, and power dynamics
inherent in the process.
From Sovereignty to Surveillance: The Evolution of Border Control in the Digital Age.
This topic would trace the shift from physical passport stamps to automated e-gates and data-based
pre-clearance, arguing that border control is becoming a decentralized, continuous process of
surveillance rather than a single event at a geographical line.
The Global Citizen and the Gated Globe: How Visa Regimes Perpetuate Global Inequality.
This essay would explore how visa requirements create a hierarchy of mobility, where passports from
wealthy nations act as golden tickets while those from developing countries represent a barrier,
reinforcing global economic and political divides.
Customs Control as Cultural Defense: Protecting Economy, Environment, and Identity.
This topic would examine the multifaceted role of customs, arguing it is not just about revenue but
also serves as a critical line of defense against threats to a nation's economic integrity (counterfeits),
ecological balance (invasive species), and cultural heritage (illicit artifacts).
The Trusted Traveler and the Suspicious Subject: The Ethical Implications of Risk-Based Border
Management.
This essay would critically assess programs like Global Entry and NEXUS, analyzing the trade-offs
between security efficiency and the creation of a two-tiered system that risks institutionalizing
discrimination based on nationality, ethnicity, and travel history.

Tema 7
The Double-Edged Sword of Insularity: How Island Geography Shapes Tourism Destiny.
This essay would explore the unique challenges (limited resources, high costs, isolation) and
advantages (exclusivity, perceived paradise, unique ecosystems) that island nations face in building a
tourism economy.
From Barrier to Bridge: The Role of Mountainous Geography in Niche Tourism Development.
This topic would analyze how mountainous regions, once impediments to travel and development,
have transformed their geography into a primary asset for adventure, wellness, and eco-tourism.
The Tyranny of Distance vs. the Allure of the Exotic: How Remeness Influences Tourist Motivation
and Destination Management.
This essay would examine the complex relationship between a destination's remoteness and its appeal,
arguing that while it limits mass tourism, it also creates a high-value, low-volume market with unique
sustainability challenges.
Crossroads or Cul-de-Sac? How a Nation's Position on the Globe Determines Its Tourism Trajectory.
This essay would compare the tourism development of countries in transit corridors (e.g., Singapore,
Turkey) with those that are geographically peripheral, focusing on advantages of connectivity versus
the need for unique flagship attractions.
Beyond the Beach: A Comparative Analysis of How Coastal Geography Influences Resort
Development Models.
This topic would contrast the mass tourism model of long, sandy coastlines with the boutique tourism
model of rugged, fjord-indented coasts or archipelagos, linking physical geography directly to tourism
typology and carrying capacity.

Tema 9
The Invisible Engine: Analyzing the Economic Resilience and Stabilizing Role of Domestic Tourism.
*This essay would argue that domestic tourism is a critical, yet often overlooked, economic stabilizer
that provides a reliable financial buffer for the tourism sector during international crises, using the
COVID-19 pandemic as a key case study.*
From Sanatoriums to Glamping: The Evolution of the Russian Tourist's Holiday and the Search for a
New National Identity.
This topic would trace the journey from the Soviet-era collectivized sanatorium holiday to modern,
individualized travel experiences, examining what these new trends reveal about changing values and
the construction of a post-Soviet Russian identity.
Beyond the Golden Ring: Can Domestic Tourism Become a Viable Tool for Regional Development in
Siberia and the Russian Far East?
This essay would critically assess the potential and pitfalls of using tourism to stimulate economic

20



growth in Russia's remote and depopulating eastern regions, analyzing infrastructure, investment, and
the appeal of "extreme" destinations like Kamchatka or Lake Baikal.

4. The Sochi Model: A Case Study in State-Led Tourism Development and Its Replicability Across
Russia.

*This essay would use the transformation of Sochi (for the 2014 Olympics) as a central case study to
evaluate the successes, long-term costs, and sustainability of massive state investment in creating a
flagship domestic tourism destination.*

5. Between Patriotism and Product: How the Russian State Frames Domestic Travel as a Civic Duty.
This topic would explore the narrative of "discovering your own country" as a state-promoted
ideology, analyzing how domestic tourism is framed not just as a leisure activity but as an act of
patriotism and a reinforcement of national unity.

Tema 11

1. The Paradox of Overtourism: How Iconic Destinations Risk Loving Their Landmarks to Death.
This essay would analyze the self-destructive cycle where global fame leads to overcrowding,
environmental degradation, and resident alienation in cities like Venice, Barcelona, and Amsterdam,
questioning their long-term sustainability.

2. From Place to Brand: Deconstructing the Manufactured Allure of the World's Most Famous
Destinations.

This topic would explore how a combination of history, art, film, and strategic marketing creates a
powerful "brand" (e.g., Paris as 'romantic', New Zealand as 'Middle-earth') that often overshadows the
complex reality of the place itself.

3. The Instagram Effect: How Social Media is Reshaping the Geography and Experience of Top Tourist
Destinations.

This essay would investigate how viral trends and the pursuit of the "perfect photo" concentrate tourist
flows, create new, fragile hotspots, and transform the very purpose of visitation from experience to

documentation.
4. Beyond the Bucket List: A Comparative Analysis of Managing Mass Tourism at Natural vs. Man-
Made Wonders.

This essay would compare and contrast the preservation challenges and visitor management strategies
at fragile natural sites (e.g., Machu Picchu, the Great Barrier Reef) versus resilient urban man-made
icons (e.g., Times Square, the Eiffel Tower).

5. The Future of the Flagship: Will Climate Change and Geopolitics Redefine the World's Top Tourist
Map?
This topic would argue that environmental pressures (e.g., rising temperatures, sea levels) and shifting
global wealth and power will dethrone some classic destinations while elevating new ones, signaling a
major geographical shift in global tourism.

TecToBbIC 32 1aHUA
Tema 2
Complete the paragraphs below using the following words: domestic, inbound, international, outbound.
Tourism can be classified based on the nationality of travelers and the borders they cross. (1)
tourism involves traveling to a country different from one's own. This category can be
further divided. For example, when a tourist from Japan arrives in France, they are considered (2)
tourism for France. From the perspective of Japan, this same traveler is part of (3)
tourism, as they are leaving their home country.
Not all travel requires a passport. (4) tourism refers to residents of a country traveling
only within its own borders. A family from Munich taking a vacation to Berlin is participating in the German
%) tourism market. For a country's economy, both (6) tourists
(foreign visitors) and domestic tourists are crucial sources of revenue.
Tema 4
Read the text and answer the questions.
A Brief History of Tourism: From Elite Pilgrimage to Mass Movement
The concept of travel for leisure is not new, but its accessibility and form have transformed dramatically
throughout history.
In ancient times, travel was predominantly functional, driven by trade, military conquest, or religious duty.
The Romans, however, established some of the earliest forms of tourism with their network of roads and
villas, enabling citizens to visit coastal resorts like Baiae. During the Middle Ages, religious pilgrimages to
sites like Canterbury or Santiago de Compostela became a primary motivation for long-distance travel,
blending spiritual purpose with a sense of adventure.
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The 17th and 18th centuries saw the rise of the "Grand Tour," a formative journey undertaken by young
European aristocrats, primarily from Britain, to cultural centers in France and Italy. This extended tour was
considered essential for education, exposing elites to classical art, architecture, and manners. It was a privilege
reserved for the few, requiring significant time and wealth.

The 19th century marked a true turning point with the Industrial Revolution. Two key innovations
democratized travel: the steam engine and the rise of the middle class. The steam train and steamship made
travel faster, cheaper, and safer, while a growing middle class now had the disposable income and paid
vacation time to travel. This era saw the birth of the first travel entrepreneur, Thomas Cook, who organized the
first publicly advertised excursion train trip in England in 1841, laying the foundation for the modern package
tour.

The 20th century accelerated this trend with the advent of the automobile and, most importantly, the
commercial jet aircraft. The Boeing 707, introduced in the 1950s, shrank the world, making international
travel accessible to millions. The post-war economic boom gave rise to mass tourism, with destinations in the
Mediterranean and later Southeast Asia developing sprawling resorts to cater to package holidaymakers. The
primary goal shifted from education to relaxation and recreation.

Today, tourism is a global industry. The digital revolution has put the power of booking and research directly
into the hands of the traveler. While mass tourism continues, there is a growing counter-trend towards
sustainable and experiential travel, with tourists seeking authentic, niche experiences that minimize
environmental impact—a far cry from the aristocratic Grand Tours where it all began.

1.  How did the primary purpose of travel change from the era of religious pilgrimages to the era of the
Grand Tour?

2. In your opinion, which two factors during the 19th century were most critical in transforming tourism
from an elite activity into a mass phenomenon, and why?

3. The text describes modern trends like sustainable travel as a "counter-trend" to mass tourism. What does
this suggest about the negative consequences that might have emerged from 20th-century mass tourism?

4. Compare and contrast the role of a modern travel influencer or booking website with the role of Thomas
Cook in the 19th century.

5. Looking at the entire history, how has the relationship between technology and social class shaped who
gets to travel and where they can go

Tema 6

Read the text and say whether the sentences are true or false.

Understanding Tourism Resources

Tourism resources are the fundamental building blocks of the travel industry. They are the assets, both natural
and human-made, that attract tourists to a destination and form the core of the tourism product. Without these
resources, there would be no motivation to travel.

These resources can be broadly classified into several categories:

. Natural Resources: These are attractions created by nature. They include climate, beaches, mountains,
lakes, forests, wildlife, and unique geographical features like geysers or caves. For example, the sunny beaches
of the Caribbean or the wildlife of the Serengeti are primary natural resources.

. Cultural and Historical Resources: These are attractions created by human culture and history. This
category includes archaeological sites, museums, castles, historical monuments, religious buildings, and
traditional festivals. The Pyramids of Giza, the Colosseum in Rome, and the Carnival in Rio de Janeiro are all
cultural resources.

. Man-Made (Purpose-Built) Resources: These are attractions specifically built to entertain and
accommodate tourists. Theme parks like Disney World, modern art museums, casinos, and large-scale resorts
fall into this category.

. Intangible Resources: This category includes elements that are not physical objects but are crucial for
the tourist experience. A destination's reputation for hospitality, its local cuisine (gastronomy), its music, and
its overall atmosphere are all intangible tourism resources.

A key principle is that for a resource to be successful, it must be accessible, developed with necessary
infrastructure, and preserved for future generations through sustainable management practices.

True or False Activity

Read the following statements based on the text above. Write T if the statement is true or F if it is false.

1. Tourism resources are defined as the hotels and transportation systems that serve tourists.

2. A sunny climate and a beautiful beach are examples of natural tourism resources.

3. An ancient Roman amphitheater and a traditional food festival are both considered cultural resources.
4. The text states that man-made resources, like theme parks, are the most important type of tourism
resource.

5. Sustainable management is important for preserving tourism resources for the future.
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Tema 8

Read the text and do the task.

The Structure of the Tourism and Hospitality Industry

The tourism and hospitality industry is a complex network of interconnected sectors that work together to
create and deliver travel experiences. Its main components form a supply chain that moves the tourist from the
point of origin to the destination and back.

Main Components:

1. Tour Operators: These are wholesalers who create and organize package tours. They combine various
travel services like accommodation, transportation, and sightseeing into a single product, which they sell at a
single price. They work on a large scale, negotiating bulk rates with suppliers.

2. Travel Agencies: These are the retailers of the tourism industry. They act as a sales intermediary,
selling flight tickets, tour packages (from operators), hotel bookings, and other services directly to the public.
They provide convenience and expertise to the traveler.

3. Accommodation Facilities: This sector provides a place for tourists to stay, ranging from hotels,
resorts, and hostels to vacation rentals, bed & breakfasts, and campgrounds. Accommodation is a fundamental
part of the destination experience.

4, Food Service Establishments: This includes all venues where tourists can eat and drink, such as
restaurants, cafes, bars, and street food stalls. Gastronomy is increasingly a major motivator for travel itself.
5. Transportation: This component involves all the means by which tourists travel to and within a

destination. It includes air, rail, road (buses, cars), and water transport. Efficient transportation is the backbone
that makes tourism possible.

International Tourism Organizations and Their Role:

. United Nations (UN): As a global body, the UN recognizes tourism as a driver for sustainable
development, particularly through its sustainable development goals (SDGs). It provides a high-level platform
for policy discussion.

. UNWTO (World Tourism Organization): A specialized agency of the UN, the UNWTO is the leading
international organization in the field of tourism. It promotes responsible, sustainable, and universally
accessible tourism. It serves as a global forum for tourism policy and a practical source of tourism knowledge
and market research.

. UFTAA (World Federation of Travel Agencies Associations): This body represents the interests of
travel agencies and tour operators globally. It works to strengthen and protect the travel agency profession,
provides training, and facilitates a code of conduct for its members.

. International Academy of Tourism: Focused on the academic and research side, this organization
promotes high-level tourism education, scientific research, and the development of professional expertise
within the industry.

These organizations play a crucial role in development by setting global standards, facilitating cooperation,
providing vital data, and advocating for the industry's interests on the world stage.

Multiple Choice Activity/ Choose the best answer for each question.

1. A company that purchases airline seats, hotel rooms, and sightseeing tours in bulk to create and sell pre-
arranged vacations is known as a:

a) Travel Agency

b) Transportation Provider

¢) Tour Operator

d) Accommodation Facility

2. Which international organization is a specialized agency of the UN and is considered the leading global
body for promoting sustainable and accessible tourism?

a) UFTAA

b) International Academy of Tourism

c) UNWTO

d) The Red Cross

3. What is the primary function of a travel agency in the tourism supply chain?

a) To operate hotels and resorts.

b) To act as a retailer, selling travel products directly to consumers.

¢) To manufacture aircraft for long-haul flights.

d) To set international safety standards for food.

4. The International Academy of Tourism is primarily focused on:

a) Operating a global chain of luxury hotels.

b) Regulating airline ticket prices.
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c¢) Promoting tourism education, research, and professional development.

d) Representing the interests of restaurant owners.

5. Which of the following is NOT considered one of the five main components of the tourism and hospitality
industry listed in the text?

a) Food Service Establishments

b) Tour Operators

¢) Manufacturing Plants

d) Transportation

Tema 10
Complete the text below using the words from the word bank. Each word is used only once.
Word Bank: borders, Grand Tour, infrastructure, jet, motivation, package, passport, routes, trade, visa

International tourism is defined as a form of travel where individuals cross national (1) for
purposes not related to paid work. This requires official travel documents, like a (2) and often a
3) .

Historically, long-distance travel was driven by necessity, such as (4) or religious pilgrimage. The

origins of modern international tourism for education and culture are often traced to the 17th-century (5)
, undertaken by young European aristocrats. The industry transformed in the 19th century with the

advent of railways and figures like Thomas Cook, who invented the group (6) tour. The 20th
century's most significant innovation was the commercial (7) aircraft, which made long-distance
travel fast and accessible.

Ultimately, international tourism is the result of people moving along various tourist (8) . These
flows are determined by the tourist's (9) (e.g., leisure, business) and the destination's appeal,
which is heavily dependent on its (10) , such as airports, hotels, and roads.

Tema 12

Read the text and answer the questions.

Understanding the International Tourism Market: Data, Segments, and Dynamics

To successfully operate in the global tourism industry, businesses and destinations must understand its
structure and dynamics. This involves knowing where to find information, how to categorize tourists, and the
unique economic principles at play.

1. Sources for Collecting Information on Foreign Tourist Markets

Reliable data is the foundation of effective tourism marketing and strategy. Key sources include:

. International Organizations: The World Tourism Organization (UNWTQO) publishes extensive
statistical data, market trends, and forecasts on international tourist arrivals and expenditure.

. National Tourism Organizations (NTOs): Most countries have an NTO that releases official statistics
on inbound tourism, including visitor profiles, spending habits, and travel patterns.

. Industry Reports: Private market research firms (e.g., Euromonitor, Statista) produce detailed reports
on specific market segments, consumer behavior, and future trends.

. Direct Research: Companies conduct their own surveys, focus groups, and analysis of booking data to

gather primary information about their target audiences.

2. Factors Determining the Segmentation of the Tourist Market

The tourist market is not monolithic; it is divided into segments to allow for targeted marketing. Key
segmentation factors include:

. Geographic: Where tourists come from (country, region, urban/rural).

. Demographic: Age, gender, income, education, family size.

. Psychographic: Lifestyle, values, interests, and personality (e.g., adventurer, relaxer, culture-seeker).
. Behavioral: Travel purpose (leisure, business, VFR), benefits sought, loyalty, and frequency of travel.

3. The International Tourism Market

This refers to the global system of demand (tourists) and supply (destinations and businesses) involved in
cross-border travel. It is characterized by high competition, sensitivity to global events (economic crises,
pandemics, political instability), and continuous evolution driven by changing consumer desires.

4. Services in Tourism

Tourism is a service industry. Its core product is intangible, inseparable (produced and consumed at the same
time), variable (quality can change), and perishable (an unsold hotel room night is lost revenue). Key services
include transportation, accommodation, food and beverage, guided tours, and entertainment.

5. Interchangeability in the Market of Tourist Services

This is a critical economic concept in tourism. Due to competition and similar motivations, tourist services and
destinations are often highly interchangeable (substitutable). For example:

. A tourist choosing between a beach holiday in Greece, Spain, or Turkey.
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. A traveler deciding between different airlines for the same route.

. A visitor selecting one hotel over another in the same city.

This interchangeability forces destinations and businesses to differentiate themselves through unique
experiences, quality, price, and strong branding to attract visitors.

Comprehension Check (Short Answer)

1. Why is it important for a tourism business to segment its market?

2. What is the key difference between a "psychographic" and a "behavioral" segmentation factor?
Provide an example of each.

3. Explain what "perishability" means in the context of tourism services.

5.3 OauH WM HECKOJBKO TEMAaTHYECKUX OJOKOB AMCIMIUIMHBI 3aBEPLIAIOTCS KOHTPOJIBHON TOUKOM (mainee -
KT). Tekymuit KOHTPOIL YCIIEBAEMOCTH TI0 TUCIUILIMHE TIpexycMaTpuBaeT He MeHee 2 (1Byx) u He 6omee 10
(mecstu) KT B TeueHune neproaa OCBOCHUS AUCIUILTAHEL.

MaxkcuManbHOE KOJIHYECTBO 0AJUTOB 3a J1t000ii Tl paboT B pamkax KT cocraBnser 100 (cTo) 6amios.

Pacnpenenenue BecoBbix koa¢punneHToB no KT B paMkax TeKyIero KOHTPOJIs yCIIeBaeMOCTH 110
JUCLUIUTUHE U (POpMyJIBI pacueTa:

4 cemecTp:
HaumenoBanue MaxkcumansHoe Koapunpmenr Beca Pe3ynbTaT KOHTPOIBHOH TOUKH,
KOHTPOJIBHOM TOYKH KOJIMUECTBO OAJIIOB 32 KOHTPOJIbHOHN TOUKHU Y4acTBYIOLIUHI B
paborty B pamkax KT, (hopMHPOBaHNUH UTOTOBOI
KOTOpO€ MOKET HabpaTh OaJIITLHOM OIICHKH TIO
CTyIECHT TUCHIUTUIAHE (OTpaXkaeTcs B
xkypHaue BPC B CJ10)
KT -1 100 0.15 15
KT -2 100 0.10 10
KT -3 100 0.20 20
KT -4 100 0.15 15
Wroro: X 0,6 60
5 cemecTp:
HaumenoBanue MaxkcumanbHoe Koaddpumnment PesynbTar
KOHTPOJBHOU KOJINYECTBO Beca KOHTPOJBHON  TOYKH,
TOYKHU OamioB 3a KOHTPOJIBHOI Y4acTBYIOIIMMA B
paboTy B pamKax TOYKHU (hopMupoBaHUH
KT, KOTOpOE WUTOTOBOH  OayuThbHOM
MOXXEeT Ha0paTh OIICHKH 1o
CTYAEHT JUCLUTUIMHE
(oTpakaercs B
xypHaie bPC B CH10)
KT-1 100 0.15 15
KT -2 100 0.10 10
KT -3 100 0.20 20
KT -4 100 0.15 15
Uroro: X 0,6 60

dopmya pacueTa pe3yabTaTa KOHTPOJIBEHOW TOYKH:
PesymbraT kKOHTpOIRHOW TOWkM = KommdectBo OammoB 3a pabory B pamkax KT X Koadbdumment Beca
KOHTPOJIBHOM TOYKHU.

5.4 ®opMBbI TEKyIIero KOHTPOJS ycHeBaeMOoCTH oOydaromuxcs B pamkax KT ¥ THITOBBIE OIIEHOYHBIE
Marepuabl:
4 cemecTp
KT-1
Yemuwiii onpoc
1. How does a destination's geographical location create both advantages and disadvantages for its
tourism development?
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2. Why are certain types of tourism, like beach or mountain tourism, geographically "attached" to
specific landscapes?

3. What are the most important "zoning-forming factors" that lead to the creation of a distinct tourist
region?

4. What characteristics distinguish a zone of infensive tourism development from one

of extensive development?

How might climate change alter the geographical map of the world's top tourist destinations?

What is the fundamental difference in the role of a four operator versus a travel agency?

7. How do international organizations like the UNWTO influence tourism policy and development in a
specific country?

8. In what ways does the accommodation sector shape the overall tourist experience beyond just
providing a place to sleep?

9. Why is transportation considered the backbone of the entire tourism industry?

10. How can international tourism organizations help to manage the negative impacts of mass tourism?

11. What are the key economic and social benefits of a strong domestic tourism sector for a country?

12. How does "national tourism" differ from "tourism within the country," and why is the distinction

ARG

important?
KT-2
Dcce
TemnI acce:

1. The Commodification of Authenticity: A Comparative Analysis of Shop Tourism and Rural Tourism.

This topic would investigate the different ways "authenticity" is constructed and consumed. It would compare
the search for branded, commercial authenticity in flagship store districts with the pursuit of rustic, cultural
authenticity in rural settings.

2. Eco-Tourism and Rural Tourism: Partners or Rivals in Sustainable Development?

This essay would examine the synergies and tensions between these two forms of alternative tourism. Do they
represent a unified model for preserving culture and nature, or do they compete for the same tourists and
resources with different priorities?

KT-3

Keiic (npesenmayus)

Tembl Ipe3eHTalui:

1. Beyond the Destination: Unpacking Tourism Through Its Core Classifications

(This name emphasizes looking deeper into the nature of a trip rather than just the place.)

6. Mapping the Journey: A Multi-Dimensional Approach to Tourism Classification

(This suggests a visual and analytical method for understanding the different facets of tourism.)

7. From Pilgrimage to Package Tour: The Evolution of Travel Through the Ages

(This title emphasizes the long arc of history and the shift from sacred journeys to modern mass tourism.)

8. The Grand Tour to Global Travel: A Historical Journey of Tourism's Expansion

(This name highlights the pivotal "Grand Tour" era as a starting point for modern tourism and its expansion to
a global scale.)

KT-4

Tecmosoe 3adanue

TectupoBanue

TecTbl pacmonoXeHbl B CHCTEME JJIEKTPOHHOTO oOydenus wHctHTyTa (COO0), NepedeHb THIIOB TECTOB
npuBeneH B 11.4.4. Hike mpeiokeHbl MpUMepPhl TECTOBBIX 3aJaHHH 10 KaXKI0W U3 TPaMMaTHIECKUX TEMAaTHK,
MIePEYUCIIEHHBIX B IMyHKTE 3.2.

TecToBble 3a7jaHNs ¢ HHCTPYKIMEHN 1O BBIOJIHEHUIO!

TectupoBanue mpoBoauTCS B (hOpMe 3alaHUI 3aKPBHITOTO THIA C BEIOOPOM OJHOTO MPABHILHOTO OTBETA U3
HECKOJIBKHUX BApHAHTOB MPEIOKEHHBIX

Wuctpyxius: [IpounTaiite TEKCT, BEIOSPUTE NPABUIBHBIN OTBET

CueHapuil BbIIOJTHEHUS:

1.BEMMaTenbHO MPOYUTATh TEKCT 33JaHUS U TOHATH, YTO B KayeCTBE OTBETAa OXKUAAETCS TOJBKO OAWH W3
MpeI0KEHHBIX BAPUAHTOB.

2. BHuMaTenbHO MPOYUTATh NPEIOKEHHBIE BAPUAHTHI OTBETA.

3. BriOpath oiH BEpHBIH OTBET.

4. 3anucath TOJILKO HOMep (HTi OYKBY) BEIOpaHHOTO BapHaHTa OTBeTa (Harmpumep, 3 uiu B).

TemaTuka 1
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1. The company decided a new branch in Singapore next year.
A) to open

B) opening

C) open

D) to opening

2. Do you mind the report one more time before the meeting?
A) to check

B) checking

C) check

D) to checking

3. We expect the project by the end of the month.

A) to finish

B) finishing

C) finish

D) on finishing

4, His job involves with international clients on a daily basis.
A) to liaise

B) liaising

C) liaise

D) to liaising

5. The board of directors agreed the proposed budget.
A) to increase

B) increasing

C) increase

D) on increase

TemaTuka 2

6. We need to buy new for the office.

A) equipment

B) equipments

C) an equipment

D) many equipment

7. Do you have any on the new marketing strategy?
A) advice

B) advices

C) an advice

D) many advice

8. There are too unresolved issues in the contract.

A) much

B) many

C) little

D) less

9. We have time to make a decision, so we need to think quickly.
A) few

B) a few

C) little

D) many

10. She has a great deal of in the technology sector.

A) experience

B) experiences

C) an experience

D) many experiences

Tematuka 3

11. The team was after working on the presentation all night.
A) exhausting

B) exhausted

C) exhaust

D) exhausts

12. The news about the market crash was very

A) worrying



B) worried

C) worry

D) worries

13. The investors were with the company's rapid growth.
A) satisfying

B) satisfied

C) satisfy

D) satisfies

14. I found his presentation on blockchain absolutely

A) fascinating

B) fascinated

C) fascinate

D) fascinates

15. She felt about the upcoming merger negotiations.
A) worrying

B) worried

C) worry

D) worries

Tematuka 4

16. We need to make a soon. We can't delay any longer.
A) decide

B) decisive

C) decision

D) decider

17. His explanation for the budget deficit was not very

A) convince

B) convincing

C) convinced

D) conviction

18. The of the new software will take place next week.
A) install

B) installer

C) installation

D) installed

19. Good is essential for a successful team.

A) communicate

B) communicative

C) communication

D) communicator

20. We are currently looking for a new to join our sales team.
A) represent

B) representative

C) representation

D) representing

5 cemectTp

KT-1

Yemuwiii onpoc
1. What are the most significant positive and negative impacts of international tourism on a host country?
2. How has the motivation for international tourism changed from the days of the Grand Tour to today?
3. In what ways do political relations between countries directly affect flows of international tourism?
4. What current global trends (e.g., remote work, sustainability) are most significantly shaping the
dynamics of world travel?
5. Why are specially protected natural areas both a major attraction for tourism and a management
challenge?
6. How does recreational zoning help in the sustainable planning and management of a country's tourism
industry?
7. What factors would you consider when creating a forecast for the development of international tourism
in the next decade?

28



8. What are the strengths and weaknesses of using data from international organizations versus direct
market research for analyzing tourist markets?

9. How does market segmentation allow a tourism business to operate more effectively and profitably?

10. Why are services in tourism considered unique compared to physical products, and how does this
affect their marketing?

11. What does the "interchangeability" of tourist services imply for the competitive strategy of a hotel or
destination?

12. How can a destination move from being a interchangeable commodity to becoming a unique, must-
visit place?

KT-2

Occe.

Temsl 3cce:

1. From Sanatoriums to Glamping: The Evolution of the Russian Tourist's Holiday and the Search for a New
National Identity.

This topic would trace the journey from the Soviet-era collectivized sanatorium holiday to modern,
individualized travel experiences, examining what these new trends reveal about changing values and the
construction of a post-Soviet Russian identity.

2. Beyond the Golden Ring: Can Domestic Tourism Become a Viable Tool for Regional Development in
Siberia and the Russian Far East?

This essay would critically assess the potential and pitfalls of using tourism to stimulate economic growth in
Russia's remote and depopulating eastern regions, analyzing infrastructure, investment, and the appeal of
"extreme" destinations like Kamchatka or Lake Baikal.

KT-3

Keiic (npesenmayus)

1. Setting the Rules of the Game: The Role of International Organizations (UNWTO, UFTAA) in Global
Tourism. This presentation would explore how international bodies facilitate cooperation, establish standards,
promote sustainable practices, and advocate for the tourism industry on the world stage.

2. From Global to Local: How International Frameworks (UN, UNWTO) Influence National Tourism
Development. This topic would trace the impact of global organizations down to the national level, examining
how their policies, research, and declarations shape a country's tourism strategies and regulations.

3. Career Pathways: Exploring Professional Roles Across the Tourism and Hospitality Spectrum

This presentation would use the industry's components as a framework to explore diverse career opportunities,
from tour operation and travel consultancy to hotel management, culinary tourism, and transport logistics.

4. Defining the Global Journey: An Introduction to the Concept and Scope of International Tourism

This presentation would explore the formal definition of international tourism, its key characteristics (crossing
national borders, purpose of travel), and its economic and cultural significance as a global phenomenon.

5. From the Grand Tour to Global Flights: A Historical Timeline of International Tourism

This topic would trace the evolution of international travel, highlighting key milestones from the aristocratic
Grand Tours of the 17th century to the advent of mass air travel, explaining the social and technological
drivers at each stage.

KT-4

Tecmosoe 3adanue

TecTbl pacmonoXeHbl B CHCTEME JJIEKTPOHHOTO oOydenus wHctHTyTa (COO0), NepedeHb THIIOB TECTOB
npuBeneH B 11.4.4. Hike mpeiokeHbl MpUMepPhl TECTOBBIX 3aJaHHH 10 KaXKI0W U3 TPaMMaTHIECKUX TEMAaTHK,
MIePEYUCIIEHHBIX B IMyHKTE 3.2.

TecToBble 3a7jaHNs ¢ HHCTPYKIMEHN 1O BBIOJIHEHUIO!

TectupoBanue mpoBoauTCS B (hOpMe 3alaHUI 3aKPBHITOTO THIA C BEIOOPOM OJHOTO MPABHILHOTO OTBETA U3
HECKOJIBKHUX BApHAHTOB MPEIOKEHHBIX

Wuctpyxius: [IpounTaiite TEKCT, BEIOSPUTE NPABUIBHBIN OTBET

CueHapuil BbIIOJTHEHUS:

1.BEMMaTenbHO MPOYUTATh TEKCT 33JaHUS U TOHATH, YTO B KayeCTBE OTBETAa OXKUAAETCS TOJBKO OAWH W3
MpeI0KEHHBIX BAPUAHTOB.

2. BHuMaTenbHO MPOYUTATh NPEIOKEHHBIE BAPUAHTHI OTBETA.

3. BriOpath oiH BEpHBIH OTBET.

4. 3anucath TOJILKO HOMep (HTi OYKBY) BEIOpaHHOTO BapHaHTa OTBeTa (Harmpumep, 3 uiu B).

TemaTuka 1
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1. Could you tell me ?

A) what time the meeting starts

B) what time does the meeting start

C) what time starts the meeting

D) what time is the meeting starting

2. I was wondering the latest sales figures yet.

A) if you had received

B) had you received

C) if you received

D) did you receive

3. Would you mind explaining this new software works?
A) how

B) how does

C) how do

D) how is

4, Do you know ?

A) who is the project manager for this campaign

B) who the project manager for this campaign is

C) who the project manager is for this campaign

D) B or C are correct

5. Can you let me know available for a call tomorrow?
A) if will you be

B) whether you will be

C) will you be

D) you will be

TemaTuka 2

6. If she more experienced, she would have been offered the directorship last year.
A) was

B) were

C) had been

D) would be

7. We wouldn't be in this financial trouble now if we a more cautious investment strategy.
A) had adopted

B) adopted

C) would adopt

D) have adopted

8. If he wasn't such a poor communicator, he the team more effectively during the last crisis.
A) would lead

B) would have led

C) had led

D) led

9. If1 a share in the company then, I would be a millionaire today.
A) bought

B) would buy

C) had bought

D) have bought

10. She would be the head of her department now if she that promotion two years ago.
A) accepted

B) would accept

C) had accepted

D) has accepted

Tematuka 3

11. The CEO said, "We are launching a new product line next quarter."

The CEO announced that they a new product line the following quarter.
A) are launching

B) launched

C) were launching

D) have launched
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12. He asked me, "What are the main challenges facing our department?"
He asked me what the main challenges facing our department.
A) are

B) were

C) have been

D) had been

13. She said, "I can finish the report by Friday."

She assured us that she the report by Friday.

A) can finish

B) could finish

C) will finish

D) would finish

14. The manager asked, "Why didn't you attend the safety briefing?"
The manager asked why | the safety briefing.

A) didn't attend

B) hadn't attended

C) haven't attended

D) wouldn't attend

15. They said, "We haven't made a final decision yet."

They confirmed that they a final decision yet.

A) haven't made

B) hadn't made

C) didn't make

D) wouldn't make

Tematuka 4

16. We are committed the highest quality of service.

A) to provide

B) providing

C) to providing

D) for providing

17. The success of the project depends securing adequate funding.
A) of

B) on

C)in

D) for

18. I look forward from you soon.

A) to hear

B) hearing

C) to hearing

D) for hearing

19. She apologized the delay in responding to my email.
A) for

B) about

C) of

D) with

20. He insisted meeting in person to discuss the contract.
A) for

B) on

C) to

D) with

Jnst kaxnol Gopmbl TEKyLIETo KOHTPOJIs ycreBaeMocTH oOyuatoumxcs B pamkax KT ompenenensl kpurepun
OLICHUBAHUS PE3YJIbTATOB BBIIIOJIHEHUS 3alaHHS.

Tab6amnua 1. Kpurepun oneHnBaHus yCTHOTO 0TBeTa (MOHOJIOT/AHAJIOT)

Hannas Tabnuua oLEHHBAET KOMIIEKC KOMMYHHUKAaTHBHBIX KOMIIETEHIMH, BBIXOASIINX 32 PaMKH IPOCTOTO
BIaneHus s3p1koM. OHa U3MepsET CIOCOOHOCT A (PEKTUBHO HCIIOIH30BATh S3BIKOBBIE CPEIICTBA IS PEIICHHS
KOHKPETHBIX MPOPECCHOHANBHBIX W KOMMYHHKATHBHBIX 3a7ad B CHTYallUSIX, MOJEIUPYIONIUX pealbHOe
npodeccuoHallbHOE 00IIeHNe
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1. Kputepuu onieHMBaHHsl YCTHOIO o1poca:

Kpurepuu onenku Juanazon Omnwmcanue KpUTEPHS
GaroB
Cooeporcanue u  peuienue 41-70 Tema packpblTa IONHO U JOrMYHO. OTBET MOJTHOCTBIO COOTBETCTBYET
KOMMYHUKAMUSHOU 3a0a4u 3aJJaHHI0, IPUBEAEHB] YETKHUE U YMECTHBIE IPUMEPBI, APTYMEHTHI.
21-40 Tema packpbiTa MOBEPXHOCTHO, €CTh JIOTHUecKHe HenoueThl. OTBeT
YAaCTUYHO COOTBETCTBYET 3aJlaHHIO, apIyMEHTHI Cla0ble WM HE BCeraa
YMECTHBIL.
0-20 Tema He packpblTa, OTBET HE COOTBETCTBYET 3aJaHHUIO. APryMEHTHI
OTCYTCTBYIOT MJIM HEJIOTHYHBI.

Jlexcuko-epammamuueckoe 16-20 Hcnonp3yercst IUPOKHUI CIOBapHBIN 3amac, COOTBETCTBYIOLINH YPOBHIO
ogopmaenue peyu B1. I'pammaTnyeckie KOHCTPYKIMU pa3HOOOpa3Hbl, OIIMOKN PEAKH U He
3aTPYAHAIOT HOHUMAaHUE.

11-15 CrnoBapHbIi 3amac OrpaHIYeH, HO JOCTATOYEH Ui MepeJadl OCHOBHOTO
cMbicia. IIpucyTCTBYIOT MOBTOpSIOIIMECS TPaMMAaTHYECKHE OIIHOKH,
KOTOpBIE HE MEMIAIOT 00IIeMy IIOHUMAHUIO.
0-10 Kpaiine OenHbIii CllOBapHBIH 3amac, MHOTO IPaMMAaTHUECKHX OIINOOK,
KOTOPBIE 3HAUYUTEIBHO 3aTPYAHIIOT IOHUMaHHE.
Ilpousnowenue u 6ezrocmy 6-10 [IpousHomenne 4€TKOe, MHTOHAIMS MpaBWIbHAsA. Pedb OTHOCHTENBHO
peuu OerJasi, may3bl HOCSAT 00 YMBIBAIOIIMHA XapaKTep.
1-5 [IpousHoLIEHME MOHATHOE, HO C CHUJIbHBIM akLEHTOM. Peub
MIPEPBIBUCTAS, C YACTHIMH NAY3aMH IS TONCKA CIIOB.
0 [IpousHomenne Hepa3z0OpUKMBO, MHTOHALMS OTCYTCTBYeT. Peub odeHb
MeJICHHAs, C JUIMHHBIMY May3aMU.
HToro MakCUMaibHO: 100

Tab6umua 2. Kputepun oneHnBaHus Keiica (Mpe3eHTANMH)

HanHas Tabinna OLEHHMBAaET HE TOJIBKO ITIyOMHY 3HAHMS NPEIMETa, HO U KOMIUIEKC HpodeccHOHaTbHBIX
KOMIIETEHIIUH: CIOCOOHOCTh CTPYKTYPHPOBATh W BHU3YaJIM3UPOBAaTh WH(POPMAIHMIO, HABBIK ITyOIWYHOTO
BBICTYIUICHUS], yMEHHUE yIPABISATh BHUMaHUEM ayTUTOPUH U COOJIOAATh HOPMBI I€IOBOTO 3THKETA.

2. Kpumepuu oyenusanus xetica (npezenmayuis):

Kpurepuu onenku

Jnanazon
OayoB

Onmcanne KpuTepus

Braoenue  mamepuanom u
YcmHoe u3snoodicenue

41-60

IIpe3eHTanys MOJHOCTBIO  BBIyY€Ha  HAU3YCTh, JIEMOHCTPUPYET
cBOOOHOE BiageHHEe TeMOoW. [lolHOe OTCYTCTBHE BCIIOMOTATEIBHBIX
CpeAcTB (3amucei, MeKTPOHHBIX yCTpOWCTB). Peup uerkas, yBepeHHasl,
JIOTHUECKH BBICTPOCHHAsL.

21-40

[Ipe3eHTanmss B OCHOBHOM BBIy4Y€HA, HO JOITyCKAETCS HCIIOJIB30BaHHE
JIEJIOBOM TANK{ JJIsl KPaTKOTo O3HaKOMJICHHWs. BrageHue maTepuanoM
YAOBJICTBOPUTEIHHOE, BO3MOKHBI HE3HAYUTEIbHBIC Tay3bl. HapyrieHsr
HEKOTOpBIe TPeOOBaHMSI K HCIOIh30BAHUIO BCIIOMOTATEIBHBIX CPEJICTB.

0-20

Marepran He YCBOCH, NPOHMCXOIHWT YTEHHE C JINCTAa WA DJKpaHa.
Hcnonbs3oBanue 3anpeneHHbIX BCIIOMOTATEILHBIX CPEICTB.
IIpeseHTariss HE COOTBETCTBYET TPEOOBAHUSIM KM MOXKET OBITH HE
JIONYIIEHA K OLIEHKE.

Coomeemcmeue
CIPYKMYPHBIM MPebOo8aAHUIM

21-30

[TomHOE  COOTBETCTBHE BCEM  CTPYKTYPHBIM, TEXHHYECKHM U
conepxarenbHbIM TpeboBaHusM (10 cmalinoB, mpodecCHOHANEHBINA
nmu3aitH, cootHomeHne Tekct/Busyan 20/80, Te3ncHocTh, TaWMUHT 60
CeK/cIiaiifi, ynpaBJeHHe IPOIIECCOM, ITHKET).

11-20

YacTnyHOoEe  COOTBETCTBUE  TpeOoBaHUsIM. VIMeloTcs  OTAenbHbIE
HapymeHHss B CTPYKType, OGOpPMIICHHHM CJalJOoB WM TaWMHHTE,
KOTOpBIE HE KPUTUYHO BIMSIOT Ha 00IIIee BOCIIPUSTHE.

0-10

CyImiecTBeHHbIE HapyIIEHUS CTPYKTYpPHBIX TpeOOBaHWH (HEMpPaBUIBHOE
KOJIMYECTBO CJANIOB, CIUIOIIHOW TEKCT, HECOONIOACHHE TalMHUHra,
UTHOPHPOBAHUE MTPABUJI JICIIOBOT'O ITHKETA).

Axmusenocms ayoumopuu

6-10

Aynutopus TpOsBIJIA BBICOKYIO aKTHBHOCTB: 3agaHo 3 u Oosee
COJlepXKaTeNnbHbIX  BOMpOCA,  IPEIOCTABICHO 3 u  Ooiee
CTPYKTYPHUPOBAHHBIX KOMMEHTApHSI.

1-5

AKTHUBHOCTh ayJUTOPUH HAa MUHHMAILHOM WJIH HEUTPAILHOM YpPOBHE
(1-2 Bompoca, 1-2 KOMMEHTapHs).
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0 Aynutopusi He TNpOsSBHUIA AKTUBHOCTH (BONIPOCHI M KOMMEHTApHUH
OTCYTCTBYIOT).

HToro MakcMMaabHO: 100

Tabauua 3. Kpurepuu onieHMBaHUs TeCTOBBIX 3aJaHUil

JlanHas Tabnuia OlEHUBACT KOMIUIEKC 3HAHWN M HABBIKOB C HCIIOJB30BAHHEM JBYX B3aMMOJIOTOIHSIOIINX
(opMaToB: OOBEKTHBHOTO KOMIIBIOTEPHOTO TECTUPOBAHUS W TBOPYECKOTO MUCHMEHHOTO 3adaHus. Takoi
[TOJIXO/J] TIO3BOJISICT OLIEHUTh KAaK TOYHOCTb YCBOCHHUS KOHKPETHBIX (PAKTOB, MPABHJ W TEPMUHOJIOTHH, TaK U
CIIOCOOHOCTh K aHAJIMTUYCCKOMY MBINUICHUIO, CTPYKTYPUPOBAaHUIO HH(DOPMALMU U CaMOCTOSTEIIBHOM
apryMeHTaIiy B MPO(HECCHOHATHPHOM KOHTEKCTE.

3. Kpumepuu oyenusanusi mecmogulx 3a0aHull:

Kpurtepuu ouenku Huanazon Onucanue KpUTepust
OajioB
Tounocms  @vinonHenus u 81-90 [IpakTryecknn Bce 3agaHWs BBIONHEHB BEpHO. JlomyIieHs!
81a0enue Mamepuaiom eMHUYHBIEC CITy4aifHble ommOku (He Oonee 5% oT obmiero gmcna
3aJTaHuN ).
61-80 BonpmuHCTBO 3a7aHuii BEINOIHEHO BEPHO. J(OMyIIEeHbl HEKOTOPHIE

OIIMOKH, MTOKA3BIBAIOIIUEC HETOYHOES YCBOCHHUE OTACIBHBIX TEM WU
HEBHUMATENBHOCTH (0T 6% 10 20% omuboK).

41-60 Brmonnena  mpuMepHO — MOJNIOBMHA  3amaHuil.  JlomymieHsl
MHOTOYHCIICHHBIE OIIMOKH, CBHIETEICTBYIOIINE O TOBEPXHOCTHOM
win pparmeHTapHOM 3HaHUHU Matepuaa (ot 21% mo 40% ommbok).

21-40 BonbmuHCTBO 3afaHuil BBINOIHEHO HEBEPHO. 3HAHME MaTepuana
HOCHT CITlydallHBIi  XapakTep, CYIIECTBEHHbIE NpOOENbl B
noHuMaHuu TeMbl (0T 41% 1o 60% ommndok).

0-20 3amaHus B OCHOBHOM HE BBHITIOJHEHBI. MaTepuan He ycBoeH (Oomee
61% ommboK).
3amanune scce
Cooeporcanue u 3-4 Tema packpsITa IMOJIHO U TIIyOO0KO. Dcce CTPOro IMOCBSIIEHO padoTe
coomeemcmeue meme TaMO)KeHHOro Opokepa B Poccum. Yerko cdopmynampoBan u

packphbIT COOCTBEHHBIN Te3uc. [IpuBeseHbl YMECTHBIE TPHMEpPHI U
aprymenTsl. Mcronb3oBano He MeHee 20 TpeOyeMbIX TepMHUHOB.

1-2 Tema packpeiTa TOBEpXHOCTHO, €CTh OTKJIOHEHHS OT 3aJaHHOM
TemMbl. OCHOBHOW Te3Wc ciabblii  wnm  poorly  packpeIT.
AprymenTarus cinabas. Mcmonp3oBano MmeHee 20 TEpMHUHOB.

0 Tema He packpblTa, 3CCe HE COOTBETCTBYET 3ajaHuio. Tesuc
OoTCyTCTBYeT.  TpeOyeMble  TEpMHHBI  HE  HCIIOJIb30BAHBI.
OOHapy»xeHbl Ipu3Haku Al-reHepaiyu TekcTa.

Cmpyxmypa u 1o2uxa 2-3 Uerkas cTpykTypa (BBEICHHE, OCHOBHAsl YacTb, 3aKJIIOUYCHHE).
Jlormunsle cBs3kM Mexay ab3amamu. Kaxapri ab3am packpbiBaeT
OJTHY KITIOUEBYIO MBICITb.

1 CTpyKkTypa HapyllieHa, JIOTHYECKHE CBS3M MEXKAY YacTAMH 3CCe
cia0sble.
0 CTpyKTypa OTCYTCTBYET, TEKCT MpPEICTaBsIeT co00i OeCCBSI3HBIN
Ha0Op MpeIOKEHHH.
Kauecmeo azvika u 2-3 Hcnonp3oBanne NpaBWIBHOM TEPMHHOJIOTHH M pPa3HOOOpa3zHOU
2PAMOMHOCb JEeKCHKH. ['paMMaTHUeckue KOHCTPYKIMH COOTBETCTBYIOT YPOBHIO
(Present Simple/Present Continuous). OTCYTCTBYIOT

opdporpadpuueckne wu Tpammaruueckue ommoOkn. CoOmroaeH
ourHanbHO-1eI0BOH/ Ty ONUIIMCTHYECKUI CTHIIb.

1 Jlekcuka OIpaHUYCHA, JIOIYILEHBI MOBTOPSIIOLIHECS
rpamMMaTudeckue Wi opdorpaduueckue  OMMOKH,  HE
3aTpyAHsIoNIHe o0lee IOHUMaHHUe.

0 Kpaitne OenHbIif CIIOBapHBIA 3amac, MHOTOYHCIICHHBIC OIIMHUOKH,

3aTPYAHAIOMINEC TOHUMAHHEC.

HToro MmakcuMmaiabHO: 100

5.5. OnwucaHue [OMOJHHUTENBHBIX MATEPUAIOB M  O00OpPYIOBaHUS, HEOOXOMUMBIX JUIS BBIMOIHCHUS
MIPOBEPOTHBIX 3aTaHUH (npu Heobxooumocmu).
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Jns BBINONHEHHWS 33JaHUM MO BCEM BHUAAM pEUEBON JEATENbHOCTH (ayJUpOBaHUE, UYTCHHE, IHCHMO,
TOBOPEHNE), BKIIFOYAsl TECTOBBIE 33JaHMUs, ICCE, MPE3CHTANNN U MTPOEKTHBIE PabOTHI, CTYACHTY pa3peliaeTcs U
PEKOMEH]TyeTCsl HCIIOIb30BaHKe CIIEAYIONINX PECYPCOB M IIU(PPOBHIX HHCTPYMEHTOB:

JluarBUCTHUYECKHE pecypchl: Paspemaercss McHoibp30BaHHE OHIAaH-cloBapeil (BKJIIOYas MEpeBOTUYECKUE H
TOJIKOBBIE), TE3ayPYyCOB, TPAMMATHYECKUX CIIPABOYHUKOB M KOPITYCOB TEKCTOB ISl IPOBEPKH ayTEHTHYHOCTH
SI3BIKOBBIX KOHCTPYKIINH.

CpenctBa npoBepkH TekcTa: JlomyckaeTcsi HCIOJIb30BaHUE BCTPOCHHBIX CPEACTB MPOBEpKH opdorpaduu u
IrpaMMAaTHKH B TEKCTOBBIX PENAKTOPax, a TaKKe CHEIMATU3UPOBAHHBIX OHJIAMH-CEPBUCOB Ul aHAIN3a U
YITyqIIeHUs] TIChMEHHON pedm.

Texnonoruu uckyccrBenHoro uHteiuiekTa (MI): Pa3pemaercs ucnons3oBanne Al-aCCUCTEHTOB U S3BIKOBBIX
MoJIeNieil B KauecTBe MHCTPYMEHTOB JUIS T€HEepaluu HICH, MPOBEPKH IPaMMaTHYECKUX CTPYKTYp, moabdopa
CUHOHUMOB U pedeprpoBaHHs TEKCTOB. BaXHO OTMETHTH, YTO MTOTOBAs paboOTa MOKHA OBITH PE3yIbTaTOM
COOCTBEHHOUN MHTEIUICKTYallbHOM JESTETHbHOCTH CTYACHTA; MPSIMOE KOIMMPOBAHUE CTEHEPHPOBAHHOTO TEKCTa
0e3 OCMBICJICHUS U PEAAKTUPOBAHUS HE JOIMYCKACTCS.

MyneTuMenuitaple TaTGopmbl: [ TOATOTOBKH YCTHBIX OTBETOB W TIPE3CHTAIMHA CTYICHTY MOXHO
WCTIONB30BaTh CPENCTBA ayAWO- W BUACO3AIMCH, IOCTYIHBIE HA IEPCOHAIBHBIX YCTPOWCTBAX, a TaKKe
IporpaMMHOe oOecTiedeHne AJIsl CO3/IaHus CIaiiloB U BU3YalIbHOTO KOHTEHTA.

6. @®opMBI IPOMEKYTOUHOI aTTECTAIMH, KPUTEPHH U IIKAJIA OLEHNBAHNS, THTIOBbIE OIIEHOYHbIE
MAaTepUAJIbI 0 TUCHUILIMHE

6.1. [IpomexxyTouHas arTecTanys IpoBOaUTCH B popme 3aueTa 4 ceMecTp, IK3aMeHa 5 ceMecTp.
3adeT/7K3aMeH TTOBOIUTCS B MUCEMEHHOMN M YCTHOU (opme.

IInceMeHHast YacTh TPOBEpPAET 3HAHWE TEPMHUHOJIOTHUHU 110 U3YYEHHBIM T€MaM U OCHOBHBIX I'PaMMaTHYECKHUX
KOHCTpYKUMHA. Il mpoBepKM 3HAHHUA TEPMUHOJIOTUU MO HM3YyYEHHBIM NMPO(ECCHOHATIBHBIM TEMaM: BCTABUTH
MIPOMYIIEHHBIE CIIOBA B TEKCT, W/WIHM YCTHBIN (MMCHMEHHBIN) MEPEBOJ] C MHOCTPAHHOTO HA PYCCKUH W/HUIHN C
pycckoro Ha MHOCTpaHHBIN SI3bIK MPEIIOKCHUN, COMEPIKAIIUX CHCIUATIBHYIO JICKCUKY, W/WIU JCKCHUECKUH
tect D0 u JIOT. [lna npoBepky 3HaAHMSI U3yUYEHHBIX OCHOBHBIX I'paMMaTHUYECKUX KOHCTPYKLIMH M JIEKCHKH
00IIIepa3rOBOPHBIX TeM: BCTABUTH IMPOITYIIEHHBIE CIIOBA B TEKCT, W/WJIM YCTHBIA (IIMCHMEHHBIN) TIEPEBOJI C
PYCCKOTO SI3bIKa Ha MHOCTPAHHBIN, W/uinu rpammatudeckuit Tect 20 u JJOT.

Ecnu nucemenHnas yacte peanuzyercs ¢ nomomsio D0/JJOT B Buae Tectuposanus B CJ1O, Ha nmucsMeHHON
YacTH CTYICHT BBINOJNHSAET JIEKCUKO-TPaMMAaTH4eCKuii TecT B TedeHue 30 MuHYT (TUn 3amanuii multiple
choice). Ecmu muceMenHas dacte peanmsyercs 0e3 mpumeHeHuss D0/JIOT, CTymeHT BBIMOTHICT 3adaHMS
"BCTaBUTh TPOIYIICHHbIE CJIOBA B TEKCT', W/WiH "YCTHBIH (IIMCBMEHHBIA) MEPEeBOJ C WHOCTPAHHOIO Ha
pycckuil /umm ¢ pycckoro Ha WHoCTpaHHBIA sI3BIK" 0€3 HMCHOJIB30BAHHUS KaKUX-TMOO BCIIOMOTaTENIbHBIX
cpencte. [lpemomaBarens BBIOMpaeT GOpMy MPOBEACHHUS KOHTPOIBHBIX MEPOTPHUSATHA B 3aBUCHMOCTH OT
HaJIMYHs COOTBETCTBYIOMIETO ()OHIA OIEHOYHBIX CPEJICTB M TEXHUYECKUX BO3MOKHOCTEH.

YcrHasg yacTh NPOBEPSIET HABBIKU CIIOHTAHHOM U IIOJArOTOBICHHON JUAJIOIMYECKOW U MOHOJIOTHYECKOM PEeUn.
Ha ycTHO# wacTu 1j1s1 TPOBEPKH HABBIKOB ITOATOTOBJIICHHOW (MOHOJOTHYECKOI) pedr CTYJEHT BBITIOIHSIET
cooOmieHre mo TemMe B Omiere 0e3 MpenBapUTEIbHONW MOATOTOBKH, IJIsi NMPOBEPKH HABBHIKOB CIIOHTAHHOW
(mmanornueckor) pedn W AEJIOBOTO PEUeBOr0 STHKETa MPOXOJUT Oecela C MperojaBaTeieM M0 TeMe H/HilH
OTBETHI Ha BOIIPOCHI 0€3 MpeIBapPUTENHLHON MOATOTOBKH.

B 3aueTHBIX/PK3aMEHAIMOHHBIX OWJIETaX OCHOBOW MJISi TPOBEPKH JIEKCHKO-TPAMMATHYECKHX HAaBBIKOB
(Jlekcrdeckasi HANOJHEHHOCTh M IpaMMaTHUYecKas KOHCTPYKIMS KOHKPETHBIX MPEUIOKEHUH B 3aaHUSIX Ha
MEPEBO/I/IEKCUKO-TPAMMATHYECKOTO TECTHPOBAHHA), & TaK)Ke CHOHTaHHOW peun ((opMyIHpOBKa BOIPOCOB
IUT CTIOHTAHHOHW Oecelpl MO TeMe) HWCIOJb3yeTCs S3BIKOBOM MaTepHall B paMKax H3yYeHHBIX JIEKCHKO-
rpaMMaTHYECKUX TEM B COOTBETCTBHU C MPOrpaMMoN AUCHUIUTMHBL [lo pemenuio xadeapsl MHOCTPAHHBIX
SI3BIKOB, KOJIMYECTBO OMJIETOB, KOJMYECTBO 33/aHUI B OMIIETe, KOJINYECTBO 3HAKOB LIS MIEPEBO/IA C PYCCKOTO
Ha QHIVIMHACKUA M C aHIVIMICKOrO Ha pPycCKUd B OwmiieTe, rpaMMaTHYecKue KOHCTPYKIHMH, JIEKCHYeCKas
HaINOJTHEHHOCTh W (Ppa3upoBKa KOHKPETHBIX MPEIOKEHUH M BOIIPOCOB B paMKax M3ydeHHOTO MaTephala, a
TaKXKe MOPSIOK CIETOBAaHUS 3a/1aHNil B OMiIeTe MOTYT U3MEHSTHCS.

B cnywae ecnum neHCTBHS CTyJIeHTa HE JAIOT BO3MOXKHOCTHM IPENOJABATENI0 KOHTPOJHMPOBATH IPOLECC
JIOOPOCOBECTHOTO BBIMTOJHEHUS CTYICHTOM 3aJaHHid IOCNE TOJyYeHHs UM Owuiera, MperojaBaTellb HMeeT
MpaBO BBICTABUTH OIICHKY «HE 3a4TE€HO/HEYNOBIETBOPUTENBHO». IIpM STOM HEyIOBIETBOPHUTEIHHBIE
pe3ynbTaThl TMPOMEXYTOUHOW aTTecTalMd TMPU3HAIOTCA aKaJeMHUYeCKOH 3aJl0JKEHHOCThIO, KOTOPYIO
o0y4Jaromyecs J0JLKHbI JUKBUIUPOBATH B YCTAHOBJICHHOM HOPSIIKE.

6.2. TunoBbIe OIIEHOYHbIE MaTepHaIbl IPOMEKYTOUHOI aTTeCTalny.

34



I. Translate into Russian:
1. A sudden political uprising can devastate a nation's tourism industry overnight.
2. The Great Barrier Reef attracts millions of visitors to Australia each year.
3. Some travelers prefer to learn a few phrases in the local language before their trip.
4. Tourism revenue is crucial for funding the preservation of many historical monuments.
5. Tonce tried a fried scorpion from a street vendor in Bangkok..
I1. Translate the following sentences into English:
1. Ha aHrnuickoM si3pIKe pa3roBapruBacT OOJNbLIE MOJIOBUHBI 36MHOTO IIapa
2. Kaxkoit oTmen 3aHMMaeTCs TEXHUIECKUM 00CTy)KHBaHHEM?
3. K cokanenuto, pectopaH yxe 3akpbuics, HO Bel Moxkere mpoiitu B 6ap. OH pabotaeT 10
yTpa.
4. TloueMy B BaHHOW He MbUJIA, IAMITYHsI ¥ TIoJoTeHIa? Bee A0mKHO OBIIO OBITH MPUTOTOBIICHO
0 Moero mpuesal
5. Kaxaplif cOTpyAHUK HUMEET CBOH COOCTBEHHBIE 0053aHHOCTH.
III. Answer the following questions:
1. What responsibilities do travelers have in respecting the cultural traditions and social norms
of their host countries?
2. How can countries balance the economic benefits of tourism with the protection of local
environments and communities?
3. In what ways has the rise of short-term rental platforms transformed the experience for
tourists and local residents?
4. How might the increasing awareness of climate change alter travel patterns and popular
destinations in the coming decades?
5. What long-term effects can "overtourism" have on a city's identity and the daily lives of its
inhabitants?
IV. Speak on a topic.

l'[epequL TEM I1JIsA l'lpOMe)KyTO'IHOﬁ aTTECTAIlMH - MOHOJIOTHY€ECKO€e BbICKA3bIBaHUE 0€3 MOATOTOBKH

4 cemecTp YK-4.2
1. Concepts of "Travel" and "Tourism".
Subject and Object of Tourism.
Trip Purposes, Duration of Tourist Stays on Routes.
Functions of Tourism.
Classification of types of tourism according to various criteria.
Special types of tourism: Urban Tourism, Jailoo-tourism (Pastoral/Nomadic), Rural Tourism,
Ecotourism, Shop Tourism.
Current State and Development Factors of Tourism.
Early Knowledge about the Development of Tourism and Travel.
Stages of Formation of Tourist Activity in Russia.
0 Historical Stages of Tourism Development in the World.

SARNANE ol ol

el

5 cemecTp YK-4.2

1. The Essence of Geographical Location and its Influence on Tourism Development.

2. Geographical Attachment of Types of Tourism.

3. Zoning and Zoning-Forming Factors.

4. The Essence of Geographical Location and its Influence on Tourism Development.

5. Zoning and Zoning-Forming Factors.

6. Centers of International Tourism Development, Zones of Intensive and Extensive Tourism
Development.

7. The Essence of Geographical Location and its Influence on Tourism Development.

8. Geographical Attachment of Types of Tourism.

9. Zoning and Zoning-Forming Factors.

10. Centers of International Tourism Development, Zones of Intensive and Extensive Tourism

Development.
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Tpebosanus K MOHOIOZUYECKUM GbICKA3bIBAHUAM:
Kaxzp1if MOHOJIOT JOJIKEH COOTBETCTBOBATh YETHIPEM KIIFOUEBBIM KPUTEPHUSIM:
O6beM u cTpyKTypa
15 pacnpocTpaHeHHBIX IpeAsoxkeHul (He MeHee 15, 6e3 KOpoTKux Qpa3).
YeTkoe AeseHNe Ha YaCcTH:
Bgenenue (1-2 npeanoxxeHus: TeMa U €€ aKTyaJIbHOCTD).
OcnoBHas yacThb (10-12 npennokeHuii: apryMeHThl, IPUMEPHI, OO BSICHEHUS).
3axmoueHue (1-2 mpenioKeHus: BEIBOJ] MIIH PE3IOME).
TepMuHOIOTHSA 110 TEME
Ucnons3zoBanue 13-15 npodeccrnoHanbHbIX TEPMUHOB
TepMuHBI HOIKHBI OBITH YMECTHBI 1 00BSICHEHBI IPOCTHIMH CIIOBAMU, €CIIH TPEOYIOTCS.
JIOrH9HOCTH U CBA3HOCTh
[TnaBHbBIC epexoabl MEXKAY HASsIMH (HCIOb30BaHue linking words U MPUYMHHO-CIICICTBEHHBIX CBS3CH)
OTcyTCTBHE MPOTUBOPEUNH B apTryMEHTaXx.
I'pammaTHueckas TOYHOCTh
ba3oBbie KOHCTPYKIIMU YPOBHS A3bIKa
JlommycTrMBI He3HAYUTEIbHBIE OMIMOKY, HE MEIAloIye TOHUMAaHHIO.
He nomyckatorcs cepbe3Hble OLIMOKH B MOPSIZIKE CIIOB, HETIPaBUIIbHBIE ()OPMBI IIIar0JIOB

le/lMepHLlﬁ nepevycHb BOIIPOCOB A 66092]1)1 0e3 noATrOTOBKH (BOHpOCI)I OCHOBBIBAIOTCHA HA M3YYCHHBIX
TeMax U MOI'yT OTJINYATHCHA OT NPUBEACHHBIX HH)Ke):

4 cemecTp

13. How does a destination's geographical location create both advantages and disadvantages for its
tourism development?

14. Why are certain types of tourism, like beach or mountain tourism, geographically "attached" to
specific landscapes?

15. What are the most important "zoning-forming factors" that lead to the creation of a distinct tourist
region?

16. What characteristics distinguish a zone of infensive tourism development from one
of extensive development?

17. How might climate change alter the geographical map of the world's top tourist destinations?

18. What is the fundamental difference in the role of a four operator versus a travel agency?

19. How do international organizations like the UNWTO influence tourism policy and development in a
specific country?

20. In what ways does the accommodation sector shape the overall tourist experience beyond just
providing a place to sleep?

21. Why is transportation considered the backbone of the entire tourism industry?

22. How can international tourism organizations help to manage the negative impacts of mass tourism?

23. What are the key economic and social benefits of a strong domestic tourism sector for a country?

24. How does "national tourism" differ from "tourism within the country," and why is the distinction
important?

25. How does the vast and diverse geography of Russia influence the types of domestic tourism available
in different regions?

26. What challenges does Russia face in developing and promoting domestic tourism across its entire
territory?

27. Why might a government actively promote domestic tourism during an international crisis?

28. What were the key historical milestones that transformed international travel from an elite privilege to
a mass activity?

29. How do tourist routes physically manifest the concept of "international tourism as a result of people
moving"?

30. What are the most significant positive and negative impacts of international tourism on a host country?

31. How has the motivation for international tourism changed from the days of the Grand Tour to today?

32. In what ways do political relations between countries directly affect flows of international tourism?

33. What current global trends (e.g., remote work, sustainability) are most significantly shaping the
dynamics of world travel?

34. Why are specially protected natural areas both a major attraction for tourism and a management
challenge?
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35.

36.

37.

38.
39.

40.

41.

42.

How does recreational zoning help in the sustainable planning and management of a country's tourism
industry?

What factors would you consider when creating a forecast for the development of international
tourism in the next decade?

What are the strengths and weaknesses of using data from international organizations versus direct
market research for analyzing tourist markets?

How does market segmentation allow a tourism business to operate more effectively and profitably?
Why are services in tourism considered unique compared to physical products, and how does this
affect their marketing?

What does the "interchangeability" of tourist services imply for the competitive strategy of a hotel or
destination?

How can a destination move from being a interchangeable commodity to becoming a unique, must-
visit place?

Looking at all the topics covered, what do you believe is the single most critical factor that will
determine the future of tourism development globally, and why?

5 cemecTp

1.

ARGl e

10.
11.
12.
13.
14.

15.

16.
17.
18.
19.
20.
21.

22.
23.

24.
25.

26.
27.
28.

29.
30.

What is the fundamental difference between traveling for business and traveling for tourism?

How does a tourist's motivation for a trip shape their entire experience?

In your opinion, what is the single most important function of tourism for a society?

Why is it useful to classify tourists into different types, such as by nationality or motivation?

How does the experience of an international tourist differ from that of a domestic tourist?

What unique challenges and rewards does a solo traveler face compared to someone on a family
vacation?

How does the primary mode of transportation (e.g., cruise ship vs. hiking) change the nature of a trip?
Why has ecotourism become increasingly popular, and what are its potential pitfalls?

What drives someone to participate in extreme tourism activities?

How can a destination effectively cater to both mass tourism and niche tourism markets?

In what ways can geocaching or urban exploration change a person's relationship with a city?

What does the rise of "shop tourism" reveal about modern consumer culture and travel?

Why might someone choose a rural tourism experience over a traditional beach resort holiday?
What are the key factors that allowed tourism to evolve from a privilege for the elite to a mass-market
activity?

How do natural resources, like climate or landscape, form the foundation for a destination's tourism
industry?

How can a country's cultural and historical heritage be both preserved and shared with tourists?
What are the most significant economic factors that influence whether people can afford to travel?
In what ways can an over-reliance on tourism make a destination economically vulnerable?

How do passport and visa policies control and shape global flows of tourists?

What is the purpose of customs and currency regulations from the perspective of a host country?
How can rules for tourists (e.g., on behavior or movement) help protect a destination's culture and
environment?

What defines a "tourism resource," and can anything become one?

How does the management of a fragile archaeological site differ from that of a large, modern theme
park?

Why might a local festival or culinary tradition be considered a valuable tourism resource?

How can a destination balance the need to generate income from tourists with the need to preserve its
authentic character?

What are the positive and negative impacts of tourism on a local community's culture?

How does the seasonality of tourism create challenges for destinations and workers?

What does the concept of "interchangeability" mean for a beach resort competing with dozens of
similar destinations?

How can a destination make itself unique and less replaceable in the eyes of potential tourists?
Looking to the future, what is the greatest challenge the global tourism industry must overcome to
remain sustainable?

Tpeboeanusa k ouanocuueckum 6vICKA3b16AHUAM
Kaxxnprit oTBET JOKEH COACPKATh YETHIPE 005M3aTeIBHBIX DIEMEHTA ISl IEMOHCTPAIIMH BEKITUBOTO U
po)eCCHOHAILHOTO OOIICHHMS:

L.

BJ'IaI‘OI[apHOCTL 3a BOIIPOC
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o "Thank you for your question."
o "That’s an interesting question."

o "l appreciate you asking about this topic."

2. TloaTBepskmeHHe TOHMMAaHUS BOTIpOCa

o "If  understand correctly, you re asking about...

o "To clarify, you’d like to know..."

o "In other words, you're interested in..."
3. CoOcTBeHHO OTBET (YETKHUU U COAEPIKATEITHHBIH )

o "In my opinion..."

o "According to customs regulations..."

o "Based on my knowledge..."
4. TlpoBepka yIOBIECTBOPEHHOCTH OTBETOM
o "Does that answer your question?"

o "Would you like me to explain further?"

o "I hope this information is helpful.”

Kputepun ouenku

BexnuBocTh (651aro1apHOCTh, MPOBEPKA IIOHUMAHHS)

”

Crtpyktypa (4 amemMeHTa, JJOTHIHasl MOCIeA0BaTEbHOCTD)

ScHocTs (TmpocToTa GOPMYITHPOBOK IS YPOBHS SI3BIKA)

PeneBaHTHOCTH (OTBET COOTBETCTBYET BOIIPOCY)
[Ipumep:

What are the three most important things a receptionist needs from a guest during check-in?- Thank you for
your question. If I understand correctly, you're asking about checking-in procedure The three most important
things a receptionist needs during check-in are a guest's valid photo identification, a form of payment for the
stay and incidentals, and accurate reservation information to complete the registration... Does this

explanation cover what you wanted to know?

Tunoevie npoeepouiunsle 3a0anus 011 CAMONO0Z0MOBKU 06_}7‘[(110”(820(:}1 K npomemymotmoﬁ ammecmayuu:

Tun 3amanus CHeHapI/II/I BBITTOJTHCHU S

[TpumMeps! 3a1aHMH

3anaHue 3aKpBITOrO
THTIA C BBIOOPOM 3aIaHus.

ofgHOTO NpaBmiIbHOrO | 2. [Ipoananmu3mupoBath Bce
OTBETa MIPEATI0KEHHbIC BApHAHTHI.

3. BeiOpath OJJMH BEPHEI OTBET.
4. 3ancaTh HOMEp/OyKBY
BBIOPAaHHOTO BapHaHTa.

1. BHuMarteapHO MPOYUTATh TEKCT

IMpumep 3ananusi: What are the most important
"zoning-forming factors" that lead to the creation of a
distinct tourist region?

(A) The presence of a major airport, the number of
five-star hotels, and the availability of international
cuisine.

(B) A unique combination of natural attractions,
cultural heritage, infrastructure, and economic
investment.

(C) The personal preferences of tour operators and the
advertising budget of the national tourism board.

(D) Strict government regulations that designate the
area exclusively for tourist activities.

[pumep 3aganms: Why is it important for a business
to know its "target audience"?

A. Tt allows the business to tailor its products,
marketing, and messaging to the specific group most
likely to buy, increasing efficiency and sales.

B. It ensures that the business's products will be liked
by every single person who sees them.

C. It is a legal requirement for filing taxes and business
registration documents.

D. It primarily helps the business to secure the lowest
possible prices from its suppliers.

3aaHue 3aKpbITOrO 1. BHUMatenpHO POYHTaTh 002

Ilpumep 3ananus:
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THIIA HA
YCTaHOBJICHUEC
COOTBETCTBUA

CITHCKA.
2. ComnocTaBHTh 3JIEMEHTHI CIIHCKa 1
C 3JICMEHTaMH CITHCKa 2 [0 CMBICITY.
3. 3amucatp OoTBET B BHje map: Al,
b4 uT.n.

Match the types of tourism with their description.
1.Ecotourism

2.Geocaching

3.Cultural Tourism

4 Rural Tourism

5. Shop Tourism

A. This form of travel focuses on visiting urban areas
to experience their cultural, architectural, and
entertainment offerings, such as museums, theaters,
and nightlife.

B. Travel motivated by the desire to purchase goods,
often to destinations known for specific products,
lower prices, or unique shopping districts.

C. A form of nature-based travel that emphasizes
conservation, education, and responsible travel to
natural areas, often supporting local communities.

D. An activity where participants use GPS coordinates
to locate hidden containers, or "caches," combining
exploration with a real-world treasure hunt.

E. This involves traveling to non-urban areas to
experience rural life, agricultural activities, and natural
landscapes, often seeking peace and authenticity.

IIpumep 3ananus:

Match the hotel staff role with the correct description
of their duties.

1. Concierge

2. Front Desk Agent

3. Housekeeper

4. General Manager

A. Cleans and maintains guest rooms, restocks
amenities, and reports any maintenance issues.

B. Manages reservations, checks guests in and out,
handles payments, and provides keys and information.
C. Oversees all hotel operations, sets budgets, manages
staff, and ensures guest satisfaction standards are met.
D. Provides personalized guest services like booking
restaurants, arranging transportation, and sourcing
tickets for events.

3aanue 3aKphITOro
THTIA C BEIOOPOM
HECKOJIBKHX
MPABHJIBHBIX OTBETOB

1. BHUMaTeIpHO POYUTATh TEKCT U
BOIIPOC.

2. OnpenenuTh, KaKue U3 BApHAHTOB
BEPHO OTPAXAIOT HH(POPMALHIO.

3. BriOpath HECKOIBKO MPABMIIBHBIX
OTBETOB.

4. 3anrcaTh HOMepa/OyKBEI
BBIOpAHHBIX BapUAHTOB.

IIpumep 3apanus:

Choose 3 advantages of a destination's geographical
location:

1.Natural isolation can create a sense of exclusivity
and unspoiled beauty.

2.Proximity to major tourist-generating markets
ensures a steady flow of visitors.

3.Vulnerability to extreme weather events or natural
disasters can disrupt travel.

4.A remote or landlocked location can lead to high
travel costs and logistical challenges.

5.A favorable climate can be a primary attraction for
tourists year-round.

6.Political instability in a neighboring region can deter
tourists despite local safety.

IIpumep 3ananus:
What facilities in a hotel are often shared by all guests?
Name three.

1. The swimming pool.

2. A business lounge.

3. The main lobby.

4. The minibar.

39



5. Your guest room.
6. The television.

3agaHne 3aKpPBHITOrO
THIIA Ha
YCTaHOBIICHHE
TIOCIIE0BATEILHOCTH

1. BHMMaTensHO POYHTATh BCE
TIPEATI0KEHHS.

2. OnpenenuTs TOrHYecKue U
MPUYMHHO-CIIEICTBEHHBIE CBSI3U.
3. Beictpouts correct
MOCIIEeI0BATENbHOCTb.

4. 3anucath OyKBBI/II(PHI B
HYXXHOM TIOpPSATIKE.

Ipumep 3ananus: What were the key historical
milestones that transformed international travel from
an elite privilege to a mass activity? Put them in
chronological order.
1. Thomas Cook and the Invention of the
Package Tour
2. The Industrial Revolution and the Rise of the
Middle Class
3. The Railway Revolution: Making Travel
Accessible
4. Paid Vacation Leave: Creating Leisure Time
for the Masses
5. Post-WWII Economic Boom and Consumer
Prosperity
6. The Jet Age: Shrinking the World with
Commercial Aviation
7. Charter Flights and the All-Inclusive Resort
Model

Mpumep 3apanns: Put the steps of checking-in in the
correct order.

. The guest provides identification.

. The porter carries the luggage.

. The receptionist issues the room key.

. The housekeeper prepares the room.

. The receptionist greets the guest.

. The receptionist confirms the reservation.

. The guest signs the registration form.

. The bellhop directs the guest to the elevator.

O J N Wk~ LW~

3amanue
KOMOHHHPOBAHHOTO
THIIA C
000CHOBaHHEM

1. BeiOpaTts OiH BEPHBIA OTBET U3
MIPEATI0KEHHBIX.

2. ChopmynrpoBaTh NHCbMEHHO 1-2
apryMeHTa, OCHOBaHHBIX Ha TEKCTE.
3. 3amucath HOMEp OTBETa U CBOU
apryMEHTBI.

IIpumep 3apanus: Read the text.

The "Instagram Effect" is fundamentally reshaping the
geography and experience of top tourist destinations
by concentrating visitor flows on visually striking,
"Instagrammable" spots, which often leads to
overtourism in specific areas while leaving others
overlooked. This dynamic has transformed the very
nature of travel, shifting the tourist's primary goal from
personal immersion to the public performance and
curation of an idealized digital identity. Consequently,
destinations face increasing pressure to prioritize
photogenic aesthetics and installations to cater to this
trend, a shift that can sometimes come at the expense
of authentic cultural preservation and long-term
ecological sustainability.

Question: Is Social Media Reshaping the Geography
and Experience of Top Tourist Destinations? Choose
"Yes" or "No" and explain why in 1-2 sentences.

IIpumep 3apanus: Read the text.

Our staff goes above and beyond to ensure every guest
feels personally welcomed and cared for, remembering
your name and your preferences to make your stay
exceptional. Their attentive service and local expertise
transform a simple hotel visit into a memorable and
seamless experience. This unwavering commitment to
guest satisfaction is what truly sets us apart.

Question: Does this level of personalized service
make you more likely to choose our hotel? Choose
"Yes" or "No" and explain why in 1-2 sentences.
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3amaHue OTKPBITOTO
THIIA C Pa3BEPHYTHIM
OTBETOM

1. BHMMaTensHO MPOYUTATh 3a/1aHNe
Y TIOHATH CYTh BOTIPOCA.

2. [Ipoxymarhb JOTUKY U MOJHOTY
OTBETA.

3. 3amucarb OTBET, UCHOIb3YA
YETKUE KOMITaKTHbIE ()OPMYITHPOBKH.

IIpumep 3ananusi: What are the key economic and
social benefits of a strong domestic tourism sector for
a country?

IIpumep orBera: A strong domestic tourism sector
provides crucial economic stability by retaining
spending within the country, which supports local
businesses, creates jobs in hospitality and retail, and
insulates the economy from fluctuations in
international travel. Socially, it strengthens national
identity and cultural cohesion as citizens explore their
own heritage and landscapes, fostering a greater sense
of shared pride and connection. Furthermore, it
promotes more equitable regional development by
dispersing economic benefits beyond major
international gateways to smaller towns and rural
areas.

Mpumep 3ananus: What is the main difference
between a budget hotel and a luxury hotel? Write 3-4
sentences.

pumep orBera: The primary difference lies in the
level of service and personalized attention. Luxury
hotels offer extensive amenities like spas, fine dining,
and concierge services, while budget hotels provide
functional, no-frills accommodations. Furthermore,
luxury properties feature high-quality furnishings and
spacious rooms, compared to the simpler, more
compact designs of budget options. Ultimately, the
experience is defined by luxury's focus on indulgence
and comfort versus budget's emphasis on affordability
and essential needs.

3amanue Ha 1. BHUMATEIpHO MPOCITyIIATh Ipumep 3ananus: Listen to a dialogue between a
ayJUpOBaHUE C ayano/BUaeO(pparMeHT. customer and a travel agent.
HMHTETPUPOBAHHBIM 2. OnpenenuTs OCHOBHYIO HJCHO U Question: What destination did the travel agent
OTBETOM KJIFOUEBBIE JICTaIIH. mention?
3. BBINOJHUTH COMYTCTBYONIUE 1. Moscow
3amaHus (Hamp., OTBETHTh Ha 2. Saint Petersburg
BOIIPOCHI). 3. Lake Baikal
4. Golden Ring
Mpumep 3apanus: Listen to a dialogue between a
guest and a manager.
Question: What was the guest’s complaint about?
A. The guest's room is not ready or not clean.
B. There are noisy neighbours.
C. Wi-Fiis slow
D. There is a mistake with the bill.
3anaHue Ha 1. OnpenenuTs TUI TEKCTA, IIpumep 3apanus: Writing Task: You are an
ITMCbMEHHYIO Peyb ayJIUTOPHIO U LIEITb. experienced travel agent. Write a short memo (120-150
(IpOLyKTHUBHOE) 2. CocTaBUTb TUIAH. words) to a newtravel agent , outlining three key

3. Hammucatpb TekcT, coOaronas

CTPYKTYPY.
4. [IpoBepuTh Ha HATMYNE OMIHOOK.

principles for effectiveness at sales. Explain why each
principle is important.

Ipumep orBera: TO: New Travel Agent

FROM: Senior Travel Advisor

SUBJECT: Key Principles for Sales Effectiveness
Welcome to the team. Excelling in travel sales requires
blending expertise with empathy. Here are three
principles to guide you:
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Listen Actively: Prioritize understanding clients’ needs
before offering solutions. Ask about their travel
history, preferences, and concerns. This builds trust
and ensures recommendations align with their
expectations, reducing post-booking dissatisfaction.
Personalize Proposals: Avoid generic packages. Tailor
itineraries to reflect clients’ interests—whether cultural
immersion, relaxation, or adventure. Personalized
service fosters loyalty and turns first-time clients into
repeat customers.

Educate, Don’t Just Sell: Teach clients about
destinations, cultural nuances, or logistical tips (e.g.,
visa requirements). Positioning yourself as a
knowledgeable resource establishes authority and
justifies your value beyond online booking platforms.
These principles prioritize relationships over
transactions, laying the foundation for long-term
success. Let’s discuss how to apply them in your
upcoming projects.

Best regards,

[Your Name]

[pumep 3apanms: Writing Task: "You are a front
desk manager. Write a short memo (120-150 words) to
a new receptionist, outlining three key principles for
effectiveness at front desk. Explain why each principle
is important."

IIpumep otBera: TO: New Receptionist

FROM: Front Office Manager

DATE: October 26, 2023

SUBJECT: Key Principles for Front Office
Effectiveness

Welcome to the team. To ensure your success at the
front desk, please prioritize these three key principles.
First, master first impressions. You are the first and
last point of contact for our guests. A warm, genuine
greeting and a professional appearance set a positive
tone for their entire stay. Always project a calm and
friendly demeanor, even during busy periods.

Second, prioritize meticulous organization.
Accuracy in handling reservations, processing
payments, and managing guest information is non-
negotiable. Double-check all details to prevent errors
and ensure a seamless experience. A well-organized
front desk is an efficient one.

Finally, practice proactive problem-solving. Listen
carefully to guest needs and anticipate issues before
they arise. When a challenge occurs, take ownership,
find a solution promptly, and follow up to ensure
satisfaction. Your ability to resolve matters effectively
will define a guest's perception of our service.

We are confident you will excel in this role.

Regards, [Front Office Manager].

3ajanue Ha YCTHYIO
pedb (ay1Mo3amuch)

1. O3HaKOMHTBCS C TEMOH,
COCTAaBUTh KPATKUH IUIAH.

2. 3anmcarb ay1uoCcOO0IIeHHE,
HCTIONB3YS MUKPOQOH.

3. [Ipocmymate 3amuch mepes
OTIPaBKOM.

Mpumep 3apnanns: Speaking Task: "Record a 1-
minute audio message for new travel agency staff.
Explain why it is important to personalize proposals.
Give at least two reasons."

IIpumep otBera: Personalizing proposals
demonstrates to clients that you have genuinely
listened to their unique needs and preferences, moving
beyond a generic, one-size-fits-all approach. This
tailored service makes clients feel valued as

42



individuals, which significantly increases their
satisfaction and trust in your expertise. Ultimately, this
fosters strong client loyalty, encouraging repeat
business and positive word-of-mouth referrals that are
vital for long-term success.

[pumep 3apanns: Speaking Task: "Record a 1-
minute audio message for new front office staff.
Explain why it is important to listen actively to guests.
Give at least two reasons."

IIpumep orBeta: Active listening is critically
important in hospitality for two primary reasons.

First, it allows staff to accurately identify a guest's
underlying needs and expectations, which are not
always explicitly stated. By paying full attention,
asking clarifying questions, and paraphrasing, staff can
uncover the real issue or desire, enabling them to
provide a precise and effective solution or
recommendation.

Second, it makes the guest feel valued, heard, and
respected, which directly builds rapport and trust. This
positive emotional connection transforms a standard
transaction into a personalized experience,
significantly increasing guest satisfaction and fostering
loyalty, encouraging them to return and share positive
reviews.

HNHurepakTuBHOE
3aganue (Popym)

1. O3HaKOMUTBHCS C TEMOU B
KOMMEHTapHSIMH.

2. Hammucate cBoit
apryMeHTHPOBaHHBI KOMMEHTApUH.
3. OTBETUTH OAHOKYPCHHUKAM, YTOOBI
MOAJIEPKATh JTUCKYCCHIO.

Mpumep 3axanusi: Forum Topic: "Some people
argue that there are negative impacts of tourism on a
local community's culture. Do you agree or disagree?
Post your opinion, giving two reasons, and reply to
two of your classmates' posts."

Ipumep oteera: I strongly agree that tourism often
negatively impacts local communities. The demand for
souvenirs and entertainment can lead to

the commodification of culture, where sacred
traditions, rituals, and art forms are simplified and
performed for paying audiences, stripping them of
their original meaning and significance. Furthermore,
an influx of visitors can cause cultural erosion as youth
may prioritize learning tourism-oriented skills over
traditional ones, and the dominance of foreign
languages and customs can dilute local heritage. This
process, sometimes called "cultural dilution," can
eventually lead to a loss of unique local identity,
making the community's culture feel like a
standardized product for tourist consumption.

Ipumep 3ananusi: Forum Topic: "Some people
argue that working in a hotel means you are always the
face of the company. Do you agree or disagree? Post
your opinion, giving two reasons, and reply to two of
your classmates' posts."

Ipumep otBera: I strongly agree that working in a
hotel means you are always the face of the company.
My first reason is that hotel staff are the only tangible
representation of the brand for the guest. A guest
doesn't interact with the corporate mission statement or
the marketing team; they interact with the receptionist,
the housekeeper, and the restaurant server. Every
single interaction, from a cheerful "good morning" in
the hallway to efficiently handling a complaint,
directly shapes the guest's perception of the entire
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hotel's quality and values.

Secondly, staff are "always on" because the guest
experience is continuous. Unlike a retail store where a
customer's interaction is brief, a hotel guest is
immersed in the environment for 24 hours a day. A
positive check-in can be undone by a rude encounter at
the bar later that evening. Therefore, every staff
member, regardless of their department or shift, shares
the responsibility of maintaining the hotel's image
consistently throughout the guest's entire stay.

3amanue Ha
YCTaHOBJICHHE
COOTBETCTBHUS C
MPOCITYITUBAHHEM/UT
eHUEM

1. ITpocmymaTth Kax bl AUAJIOT,
oOpairasi BHUMaHHUE Ha KIIOYEBBIC
CJIOBA.

2. IlpounTaTth CIUCOK TEM/MECT.
3. Jlnsa xaxxaoro auanora BEIOpaTh
HauOoJee MOAXOAAIIUN BapUaHT.

Ipumep 3ananus: Listen to three short descriptions
of situations between a customer and a travel agent.
Match each customer's request (1-3) to the travel
agent's most appropriate action (A-C).
Customer's Requests:
1. A client wants to book a last-minute weekend
city break.
2. A customer is unhappy because their flight
was suddenly canceled.
3. A family needs help choosing a safe, all-
inclusive beach resort.
Travel Agent's Actions:
A. The agent researches and presents options with kids'
clubs, shallow beaches, and on-site medical facilities.
B. The agent quickly checks hotel and short-haul flight
availability for the upcoming days.
C. The agent finds and confirms the next available
flight and arranges a complimentary airport lounge
pass.

IIpumep 3ananus: Listen to three short descriptions
of situations in a hotel. Match each request (1-3) to
the staff’s actions (A-C).

A) Passenger baggage screening in the arrivals hall.

B) Inspection of postal packages in a sorting facility.
C) Screening of vehicles in the customs green channel.
Omnucanmne 1: "The dog works quickly along a moving
conveyor belt, sniffing small parcels." -> B
Omnmucanmne 2: "The dog moves between stopped cars,
checking wheel wells and trunks." -> C

Onucanmne 3: "The dog walks past rows of suitcases
on the floor while passengers watch." -> A

1.A guest checks in late.

2.A room's AC is broken.

3.A guest needs a restaurant.

A.Maintenance is called.

B.The receptionist is ready.

C.The concierge books it.

3amanue Ha
3aI0JTHEHHE
MPOIYCKOB B TEKCTE
(Cloze Test)

1. ITpounTath BECh TEKCT IS
MTOHUMaHHA O0IIET0 CMBICTA.

2. 1151 Kaxoro MpoIycKa
OTIPEIETNTh HYXKHYIO YacTh PEUH.
3. BeIOpath CIIOBO W3 CITUCKA,
MOJXOISIIIEE TI0 CMBICITY U
rpaMMaTHKe.

4. TlepeunTarh TEKCT C
BCTaBJICHHBIMH CJIOBAMH IS
TIPOBEPKH.

Mpumep 3apanus: Complete the text with the words:
target audience, website, social media, special offer,
facilities, online, reputation, photos, brand, location
A good advertising plan is very important for a hotel.
First, the hotel must know its (1) .
Are they families, business travelers, or tourists? The

hotel's (2) , like its logo and name,
must be clear in all ads.
Beautiful (3) of the rooms, pool,

and restaurant are essential because they show guests
what to expect.

Many guests search for hotels (4) ,
so a modern and easy-to-use (5) is
necessary. Hotels also use (6) , like
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Instagram and Facebook, to share news and talk to
customers. A (7) , like a free
breakfast or a discount, can attract more guests. It is
also important to advertise the

hotel's (8) , such as the gym, spa,
or free Wi-Fi. The hotel's (9) near
the beach or airport is another key point to mention.
Finally, a good (10) with positive

reviews is the best advertisement of all.

Mpumep 3apanus: Complete the text with the words:
target audience, website, social media, special offer,
facilities, online, reputation, photos, brand, location
A good advertising plan is very important for a hotel.
First, the hotel must know its (1) .
Are they families, business travelers, or tourists? The

hotel's (2) , like its logo and name,
must be clear in all ads.
Beautiful (3) of the rooms, pool,

and restaurant are essential because they show guests
what to expect.
Many guests search for hotels (4) ,

so a modern and easy-to-use (5) is
necessary. Hotels also use (6) , like
Instagram and Facebook, to share news and talk to
customers. A (7) , like a free

breakfast or a discount, can attract more guests. It is
also important to advertise the

hotel's (8) , such as the gym, spa,
or free Wi-Fi. The hotel's (9) near
the beach or airport is another key point to mention.
Finally, a good (10) with positive

reviews is the best advertisement of all.

3ananue
KOMOWHUPOBAHHOTO
THIIA C
000CHOBaHHEM

1. BeIOpaTh OJ1H BEPHBIH OTBET U3
HPEJIOKEHHBIX.

2. ChopMymupoBaTh THCEMEHHO 1-2
apryMeHTa, OCHOBAHHBIX Ha TEKCTE.
3. 3amucaTh HOMEp OTBETa U CBOU
apryMEHTEHI.

IIpumep 3apanus: Read the situation:

Some tourism experts argue that a harsh or extreme
environment (e.g., Arctic, desert) can be successfully
leveraged for adventure tourism.

Question: To what extent can a harsh or extreme
environment (e.g., Arctic, desert) be successfully
leveraged for adventure tourism?

Options: A) to a small extent; B) to a limited extent; C)
to a large extent.

Your Task:

Choose your answer (A or B).

Provide a brief justification in English (2-3 sentences)
explaining your decision.

IIpumep oTBeTa:

These environments offer unparalleled, exclusive
experiences—such as polar expeditions, desert safaris,
or ice-diving—that cater to a growing market of thrill-
seekers and niche travelers seeking authenticity and
challenge. This "otherworldly" allure allows
destinations to command premium pricing, attracting
tourists who are often more environmentally conscious
and financially capable of supporting high-cost, low-
volume tourism models.On the other hand, success is
constrained by inherent challenges: extreme weather,
remote locations, and fragile ecosystems require
significant investment in specialized infrastructure,
safety protocols (e.g., trained guides, emergency
logistics), and environmental protections. Over-
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and stay calm.
argue with a guest.

Your Task:
Choose your answer (A or B).

explaining your decision.
IIpumep oTBeTa:

solution.

tourism or mismanagement can rapidly degrade
delicate ecosystems and disrupt indigenous
communities, while perceived risks may deter
mainstream travelers. So I can come to the conclusion
that extreme environment can be successfully
leveraged for adventure tourism to a limited extent.

IIpumep 3aganus: Read the situation:
When a guest has a problem, it is very important to
handle it correctly. If a guest is angry, listen carefully

Question: Do you agree with the statement Never

“Options: A) I agree, B) I disagree.

Provide a brief justification in English (2-3 sentences)

A) I completely agree with this statement. Arguing
with a guest only escalates the situation and damages
the hotel's reputation, whereas listening calmly helps
de-escalate the conflict and find a constructive

6.3. Kputepun u mkana onennBanus Ha ocHoBe bPC.
Kpumepuu u 6annvnas wikana onpeoensaiomes npenooasamenem
KPUTEPUU OLIEHUBAHUSA MMCbMEHHON YACTHU

(JIekcuko-rpammatudeckuii tect B MY J1JI)
Maxcumanvhoiil 6an: 20

KPUTEPUUM OLIEHUBAHUSA PE3VJIbTAT B
BAJUJIAX
Orenka «OTIHYHOY 17-20 6amioB
[IpakTryecku Bce 3aaHusl BHITIOHEHBI BEpHO. JlOMyIIeHbI ¢AMHUYHBIC CITydaiiHbIe OIMOKH (HE
6omee 10%). IIpomeMOHCTpHPOBAHO YBEpPEHHOE BIIaZieHNE PO(EeCCHOHATBFHON JIEKCHKOH 1
IrPaMMATHUKOM.
Ouenka «Xopouioy» 13-16 6amioB
BoNbIIMHCTBO 3aJaHKil BBIOJHEHO BEpHO. JOMmyIeHbl HEKOTOPHIE OIIMOKH, MOKA3BIBAOIIHE
HETOYHOE YCBOCHHUE OTJENBHBIX TEM HJIM HEBHUMATENBLHOCTH (0T 11% 1o 25% ommbok).
Orenka «Y JOBICTBOPUTEIIEHO»/3a4TEHO 6-12 GamoB
BrINOTHEHO OKOJI0 TIOJIOBUHBI 331aHui. JlONMyIIIeHBl MHOTOYHCIICHHBIC OITHOKH,
CBUJICTEIILCTBYIOIIHE O MOBEPXHOCTHOM WK (pparMEeHTapHOM 3HaHUU Matepuaia (ot 26% 1o
40% omrboK).
Omnenka «HeynoBIeTBOPUTEIHHO 0-5 GamtoB
BonpimHCTBO 3a1aHKH BBITOJIHEHO HEBepHO. Matepuai He ycBoeH (Oosee 41% ommnbok).
KPUTEPUU OLIEHUBAHUSA YCTHOM YACTH
(MoHoJ0r M AHAJIOT)
Maxcumanvroiil 6an.: 20
KPUTEPUIM OLIEHUBAHU A PE3VYJIbTAT B
BAJIJIAX
Onenka «OTIMYHOY 17-20 6annoB

» Conepxanue: JlaH mMOTHBIHN, TOTHYECKH MTOCTIEIOBATEIBHBIN U Pa3BEPHYTHIN OTBET,
JEMOHCTPHpYIOMuii riry0okoe moHuMaHue TeMbl. CTyIEHT IPUBOIUT COOCTBEHHBIE IPUMEDPHI U
yOennTenbHbBIE apryMEHTHI, paCKpPBIBAIOIINE TPO(ECCHOHANBHBIN KOHTEKCT.

* ['pammarnka: Mcnonbe3yroTest cioXHbIE IpaMMaTHIecKue KOHCTpyKnud. [IpakTrdeckoe
OTCYTCTBHE OLTHOOK.

* Jlekcuka: CnoBapHbIii 3amac 6oraThlii ¥ pa3HOOOpa3HbIN, HCIONIB3YeTCsl MpodeccroHanbHast
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JIEKCUKA, COOTBETCTBYIOIAs CUTYallUH.

* [IponsHomenue u Geraocts: Peus ueTkast, eCTeCTBEHHAs, C IPAaBUWIBHOM HHTOHanKEeH. Temm
peun IUIaBHbINA, 0€3 HeOOOCHOBAHHBIX Nay3. CTyJEHT aKTUBHO U YBEPEHHO MOJIEPKHUBACT
JMAJIOT, JIETKO TOHMMAET BOMPOCHI U €T Pa3BEPHYTHIE OTBETHIL.

Ouenka «Xopouio» 13-16 Gamnos
» Coneprkanue: [laH pa3BepHYThI OTBET HA MOCTABIEHHBII BOIPOC, AEMOHCTPUPYIOIIMN
3HaHue Matepuana. OTBeT JOTMUYEH U CTPYKTYpUPOBaH, HO JOMYCKAIOTCS HE3HAUUTENbHbIE
HETOYHOCTH WJIM HEJIOCTATOYHAs ITyOMHA B apIyMEHTALUK U IpUMepax.

* I'pammaruka: Mcnonb3yrorest 6a30BbIe B HEKOTOPBIE CIIOXKHBIE IPaMMAaTHYECKHE
KOHCTpYKUHMH. [lommyckaercss He00IbIII0e KOTHIECTBO OIIHOOK, HE 3aTPYJHSIOMNX TOHUMaHHE.
* Jlexcuka: CloBapHbIii 3amac 10CTaTOUEH Jisl PACKPBITUS TEMBI, HO MOXKET Hik Z uTh
pasHooOpa3us. Jlekcuka B OCHOBHOM yMECTHA.

* [Iponsnomenwue u 6ernocts: [IponsHomeHre B OCHOBHOM 4eTKoe. Peds qocTaTodHo mraBHa,
HO MOTYT IPUCYTCTBOBaTh HE3HAUNTEIBHBIC TTay3bl Il 00 yMbIBaHNsA. CTYyJEHT TOTOB K
JIMAJIOTy, TIOHUMAeT OCHOBHBIEC BOIIPOCHL.

OreHka «Y JOBICTBOPUTEIIEHOY»/3a4TCHO 6-12 damnos
* Conmepxkanue: Jlan OTBET, paCKpbIBAIOIIMIA OCHOBHOE CO/IEPKAHHUE TEMBI, HO Ha
MOBEPXHOCTHOM YpoBHe. JIOrHKa U CTpyKTypa OTBETa MOT'YT OBbITh HAPYIICHBI. APIYMEHTHI U
IPUMEPBI OTCYTCTBYIOT HJIA HEIOCTATOYHBI.

* 'pammarnka: Vcionp3yoTcsi B OCHOBHOM IPOCTHIE TPAMMATHIECKNE KOHCTPYKITHH.
JomyckaroTcst 3aMeTHBIE OITHOKH, KOTOPBIE MOTYT 3aTPYIHITh IOHUMAaHUE.

* Jlexcuka: CroBapHEIH 3arac OrpaHHYCH, 9acTO MOBTOPseTCs. MOKeT HaOMoaaThCs
HECOOTBETCTBHE JICKCUKH KOHTEKCTY.

* [IpousHomeHue u Oernocth: [Ipon3HOMICHHE TOHATHOE, HO C CHIIBHBIM aKIeHTOM. Peun
MPEPBIBUCTAS, C YACTHIMU Nay3aMu. CTyICHT UCIBITHIBACT 3aTPYIHCHUS C TOHUMAHHEM
BOINPOCOB U NOJICp>KaHUEM JHANOra.

Onenka «HeynoBneTBOpUTEILHOY 0-5 6amnoB
» Conepxanune: OTBET HE PACKPBIBACT TEMY, COACPIKUT CEPbE3HbIC (DAKTUUCCKUE OIIMOKHU HITH
HE COOTBETCTBYET MOCTAaBICHHOMY Bompocy. CTyieHT He MOXeT c(hOpMyITHPOBATh OCHOBHBIE
HZEH JaKe C TIOMOIIbIO HABOASAIINX BOIIPOCOB.

* 'pammartmka: MHOTOUYHCIEHHBIE TPAMMATHIECKUE OLIMOKH, AENAIOIINE PEIb MaJIOMOHITHOH.
* Jlexcuka: KpaitHe 6eqHBII CIIOBapHBIi 3amac, He MO3BOJISIONINAN BBIPA3UTh MBICIb.

* [Iponsnonienue u 6ermnocts: [IponsHomenne HepazoopunBO. Peub COCTOUT U3 OTIEIBHBIX
CJIOB ¥ KOPOTKHUX (pa3 ¢ JNIMHHBIMH Nay3amMu. CTyICHT He TIOHUMAET 3a/laBaéMble BOIIPOCHI U
HE MOXET TMOoAJIepXkKaTh AUAJIOr.

6.4. Omnwmcanue JOMONHUTENBHBIX MAaTEPUAIOB W O00OPYAOBaHUS, HEOOXOAWMBIX [UIS BBITONHEHUS
MIPOBEPOTHBIX 3aTaHUH (npu Heobxooumocmu).

Jns BBINONHEHHWS 33JaHUil MO BCEM BHUAAM pEUEBON JEATENBHOCTH (ayJUpOBaHUE, UYTCHHE, IHCHMO,
TOBOPEHNE), BKITFOYAsl TECTOBBIE 3aJaHMUs, ICCE, MPE3ECHTANNN U MTPOEKTHBIE PabOTHI, CTYACHTY pa3pelraeTcs U
PEKOMEH]TyeTCsl HCIIOIb30BaHKe CIIEAYIOIINX PECYPCOB M IUPPOBBIX HHCTPYMEHTOB:

JIuHrBucTHUecKue pecypchl: PaspemiaeTcss HCIoOIb30BaHME OHJIANH-CIOBAapeil (BKIOYas NMepeBOJYECKHE U
TOJIKOBBIE), TE3ayPYCOB, TPAMMATHYECKUX CIIPABOYHUKOB U KOPITYCOB TEKCTOB ISl IPOBEPKH ayTEHTHYHOCTH
A3BIKOBBIX KOHCTPYKIIAH.

CpenctBa npoBepkH TekcTa: JlomyckaeTcsi HCIOJIb30BaHUE BCTPOCHHBIX CPEACTB MPOBEPKH opdorpaduu u
IrpaMMAaTHKH B TEKCTOBBIX PENAKTOPax, a TaKKe CHEIMaTU3UPOBAHHBIX OHJIAMH-CEPBUCOB Ul aHAIN3a U
yIIydIIeHus MIChbMEHHOHN peyn.

Texnonoruu uckyccrBenHoro uHteiuiekTa (MI): Pa3pemaercs ucnons3oBanne Al-aCCUCTEHTOB U S3BIKOBBIX
MoJieNieil B KauecTBe MHCTPYMEHTOB JUIS T€Hepaluu HIeH, MPOBEPKH IPaMMaTHYEeCKUX CTPYKTYyp, moabdopa
CUHOHUMOB U pedeprpoBaHHs TEKCTOB. BaKHO OTMETHTH, YTO MTOTOBAs paboOTa JIOJKHA OBITH PE3yJIbTaTOM
COOCTBEHHOH WHTEIJUIEKTYAIbHOM NEATENbHOCTH CTYNEHTa; MpsSAMOe KOMHMPOBAHWE CTEHEPHPOBAHHOTO TEKCTa
0e3 OCMBICJICHUS H PEAAKTUPOBAHUS HE JOIMYCKACTCSI.

Mynbsrumenuitapie miaTGopmel: IS HNOATOTOBKM YCTHBIX OTBETOB M NPE3CHTALMH CTYAECHTY MOXHO
WCTIONB30BaTh CPENCTBA ayAWoO- W BUACO3AIMCH, IOCTYIHBIE HA IEPCOHAIBHBIX YCTPOWHCTBAX, a TaKkKe
[IporpaMMHOE oOecTieueHue I CO3/1aHus CIaiiIoB U BU3yaJbHOI'O KOHTEHTA.

7. MeToanyeckue MaTepuaJibl 10 OCBOCHUI0 JUCHUIIIHMHbBI
1. Obwas xapaxmepucmuxa u yeau Kypca
OcBoenne aucuuminabl 51.0.08 «WHocTpansbiii  s3pik:  [IpodeccroHanbHO-OpUEHTHPOBAHHBIA  Kype»
MpeInoiaraeT Kak ay JMTOPHYIO, TaK H CAMOCTOSTEIbHYIO Pa0OTy CTY/ICHTOB.
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AynuropHas paboTa npoBoauTCs B GopMe MPaKTHUECKUX 3aHATHH. [loroTOBKa K 3aHATUSAM JOJKHA HOCUTH
CUCTEMaTHYeCKHH XapakTep. DTO MO3BOJUT OOyYaromeMycs B TMOJHOM O0ObhEMe BBITIOJHHUTH BCE TPEOOBAHHS
IpernojaBaTels.

CamocrosiTenbHas padoTa sSBISETCS 00S3aTeNbHBIM KOMIIOHEHTOM IPOLecca MOATOTOBKH OaKalaaBpOB, OHA
(hopMuUpyeT OTBETCTBEHHOCTh, TUCIHUILIMHHPOBAHHOCTh W CIIOCOOCTBYET OCO3HAHHOW TO3HABATEIhHOMN
AKTUBHOCTH, BRIPA0OTKE MPAKTHUECKUX HABBIKOB Pa0OTHI C YUeOHOU TUTEpaTypOil.

OO6mmii 00beM ayAUTOPHOM U CAMOCTOATENLHON pabOTHl ONpeAessieTcs] y1eOHO-TEeMaTHIEeCKUM IIIaHOM (CM.
panee). M3ydeHne IUCHUIUIMHBI 3aBEpIIAETCS 3a4€TOM Ha MPOMEKYTOYHBIX JTamax, 3K3aMeHOM (Ha
3aBepIIAOIIEM dTare Kypca).

YcnemHoe M3ydeHUe AMCHUIUIMHBL TPeOyeT MOCEIICHHUS TNPAKTUYCCKUX 3aHATHH, AKTUBHOW pabOThl B
MPOIIECCEe 3aHITHUN, BBHIMOJHCHUS YYEOHBIX 3aJaHHii IPEroAaBaTeis, O3HAKOMIICHHUS C OCHOBHOH U
JOTIOJTHUTENIBHOMN JIUTEPaTypPOi.

2. OcHo8Hble NPUHYUNDBL YCHEUHO20 0C80EHU OUCYUNTIUHDL

Ycnex B M3YYCHMHM WHOCTPAHHOTO S3bIKa 3aBUCHT OT IMOHUMAHHS CTYACHTOM CHCIM(HUKH IMpeaMeTa U
MIPUHSATHS OTBETCTBEHHOCTH 32 CBOM y4eOHBIN TpoIiecc.

CHCTeMaTHYHOCTh W PETYISPHOCTE: SI3BIK — 3TO HABBIK, TPEOYIOMUN MTOCTOSHHON IpakTHKA. HemocraTouHo
IIPOCTO BBIYYUTh CJIOBA M IPaBUIIa; HEOOXOAUMO aKTUBHO MX NMPUMEHSTH B PEUd, MUChbME, ayJUPOBAHUH U
yTeHHd. Matepuan Kypca IMOCTPOSH M0 MPHHIHUIY «OT MPOCTOr0 K CIOXHOMY», W TPOIYCK TEM WU
HEBBITIOJIHEHUE 3aJ]aHUN BEJET K BO3HUKHOBEHHIO MPOOENOB, KOTOPHIE 3aTPYAHAT YCBOEGHUE TOCIETYIOIIEro
MaTtepuaia.

AKTUBHOCTh Ha 3aHATHsIX: [IpakTHYecKHe 3aHATHS — 3TO Ballla TJIABHAS «TPEHUPOBOYHAS TUIOIIAIKAY.
MaxkcuMalbHO UCTIONB3YHTE 3TO BpeMs I OTPaOOTKU PEUEBBIX HABBIKOB, HE OOMTECH JeNaTh OIUOKH — OHU
ABIISIOTCS] €CTECTBEHHOHN YacCThIO MpoIiecca O0ydeHs.

Kommnekcnrrit mogxos: Paboralite HaJ BCEMH acTIEKTaMU SI3bIKa OJTHOBPEMEHHO:

Jlexcuka: PerymisipHo y4uTe HE TOJNBKO OTAEIBHBIE CIIOBA, HO M YCTOWYMBBIE ciioBocodeTaHus (collocations) u
po(heCcCHOHANBHYIO TEPMUHOJIOTHIO, ITPEICTABICHHYIO B TJIOCCAPHUAX KaXKIOH TEMBI.

I'pammatuka: OOparniaiiTe BHUMaHHE Ha TpaMMaTHIeCKie KOHCTPYKIIMN, KOTOPBIE Yallle BCEro UCTIONB3YIOTCS
B NpO(eCCHOHATLHOW KOMMYHHUKAIMK (HAIPUMEpP, MACCHBHBIN 3aJIOT YIS OMMCAHUs MPOIEIyp, MOAAIbHbIC
TJIaroJIbl Il 0003HAYESHWSI TIPABHIT U TIPEATIMCAHU).

[pousHomienue: BripabaTeiBaliTe KOPPEKTHOE IPOU3HOIICHUE Yepe3 MHOTOKPATHOE NPOCTYUIMBAaHHE U
WMUTALHIO PEYU HOCUTENIEH s3bIKa B ayJMO- U BHJEOMaTepHaiax Kypca.

AynupoBaHWE W YTE€HHE: DTO NACCHBHBIC HAaBBIKH, KOTOPBIC SIBIISIOTCS OCHOBOM ISl Pa3sBUTHS aKTUBHBIX
(roBoperre W THCHEMO). PerymsapHo paboTtaiiTe ¢ MarepuaJiaMH IS ayIUpPOBaHHWS W YUTalTe
po¢)eCCHOHABHBIC TEKCTHI.

3. Memoouueckue pexomenoayuu no euoam y4ebHou OessmenbHoCmu

3.1. Paboma Ha npaxmuyeckux (CeMuHapcKux) 3aHamusx

[IpakTHueckue 3aHATHS MPOBOAATCA B  HMHTEPAKTHBHBIX  (oOpMarax, MOICIUPYIOINIMX pPeabHbIe
npodecCHOHANBHBIE CUTYAINH:

PabGora B mambpix rpynmax u mapax: HampaBneHa Ha pemieHHe KOMMYHHUKATUBHBIX 3a/ad, IOATOTOBKY
COBMECTHBIX TIPOEKTOB M OTPAOOTKY JUAIIOTOB (CIIappUHT-IIAPTHEPCTBO).

Ponebie urpel: [103BONSIOT MPUMEHUTH 3HAHHMS B CMOJICIIMPOBAHHBIX CHTYAIMSIX TaMOXKEHHOTO KOHTPOJIA,
OOIIIEHUS C MyTEIISCTBEHHUKAMHY WM Pa3pelieHus KOH(IUKTOB.

Pa30op xeiicoB: AHamu3 peanbHBIX WIN YIeOHBIX MPO(EeCCHOHANBHBIX CUTYalni IJIs BEIPAaOOTKH PEIIeHUN U
HX MPE3CHTAIINH.

Pexomennamumn:

AKTHBHO y4acCTBYHTE BO BCEX BHJaX JIEATEILHOCTH.

['oToBBTECH K 3aHATHSAM: IPOCMATPHUBANTE JIEKCUKY TI0 TEME, U3yJaiiTe peKOMEHIOBAaHHbIE MaTEPHaIbI.

He ucnonb3yiiTe pycckuil I3bIK BO BpEMsI BBITIOJIHEHUS 33JIaHU HA THOCTPAHHOM SI3BIKE.

3.2. Ilooeomoexa u nposedenue npezenmayuil (Ketic)

IIpesenTanusi — 3TO KIIIOYEBOW BHUJ KOHTPOJIS, MPOBEPAIONIMN Ballle BJIAJICHUE MaTepHaIoM, OpPaTOPCKOE
MacTepCTBO U YMEHUE CTPYKTYPUPOBATH HHPOPMAITHIO.

KiroueBsie TpeboBanusi:

Bnanenne marepuanom: IlpeseHTarusi JomkHA OBITh BEIyY€Ha HAW3YCTh. 3alPEIeHO UCIIOIh30BAHNE JTFOOBIX
BCIIOMOTATEJBHBIX CPEJICTB JIIS TO/ICKa30K (TenedoHOB, 3amuceil) Bo BpeMsl BHICTYIUIeHHs. Hapyienue atoro
MpaBUiIa BEET K HEAOMYCKY K 3aIlIuTe.

Crpyktypa u oopMieHue:

Crpykrypa: Ctporo 10 comepkarenbHBIX ciaiimoB: 1 — Beenenue, 2-9 — OcHoBHas 9acth, 10 — 3akimodeHue.
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Busyanbnslil psa: Cnaiigsl JOJKHBI OBITh NpodeccHOHaIbHO opopmieHbl. COOTHOIIEHHE «TEKCT/BU3yam» —
20%/80%. 3ampelneH CIDIONIHON TeKCT. VIcIomp3yiTe TONBKO KitoueBbIe Te3nuchl (4-6 ¢pa3 Ha cmaiin),
rpadvKu, AMarpaMMBbl U peleBaHTHBIE H300pakeHUsI.

YcrHoe  compoBokaeHue:  Kaxkaplid  cmalig  JOMKEH — CONPOBOXKIATHCS — YCTHBIM — OOBSICHEHHEM
MPOJOJKUTENBHOCTBIO poBHO 60 cekyHA. Bamia peds He TOKHA JOCIOBHO NMOBTOPATH TEKCT Ha Clalfe.
VYnpasnenne npoueccom: OOA3aTEIBHO WCIONB3YHTE BCTYNMHUTEIBHYIO M 3aKIIOUUTENBHYIO (hpa3bl, MIaBHBIE
MepexoAbl MEXIy claiaMM, YKa3Ky Uil akUEHTa Ha ciaiiie W NOAAEP)KUBAWTE 3pUTENbHBIA KOHTAKT C
ayJIUTOpPHEH.

BoBneuenune aymuropun: 3amiaHupydTe M IPOBEIUTE MUHHUMYM [Ba MHTEPAaKTHBA (HAIpUMEpP, BONPOCH K
ayJTUTOPHUH) BO BPEMSI BBICTYIIJICHHUS.

3.2.1. Tpebosanus x npesenmayuu

bannbl 32 Ipe3eHTalNI0 HAYHUCISIIOTCS 110 TPEM KaTeTOpHUsIM:

1) Brnagenme wMarepuasioMm u | 2) COOTBETCTBHE CTPYKTYPHBIM | 3) AKTHBHOCTH ayIUTOPHH
YCTHOE M3JI0KEHUE TpeOOBaHHSIM

60 30 10

Kareropus 1: Bnanenue marepuanom u yCTHOE U3JI0KEHHE

O0s13aTeTLHOE YCIIOBHE

[Ipe3enTanus 10mKHA OBITH MTOJIHOCTHIO BEIYYCHA HAU3YCTh.

3amperniaercsi KCHOIb30BaHHE JIIOOBIX BCIOMOTaTENbHBIX CPEJCTB BO BPEMs BBICTYIUICHHSI, BKIIOUas:
Tenedonsl, MIaHIIETs U APYTHE JIEKTPOHHBIE YCTPOUCTBA

3amucu Ha OyMa)KHBIX HOCUTENSX (JIMCTBI, TETPAIH U T. II.)

[Nopsimox mpoBeaeHus pe3eHTALNN

CryneHt(pl) NPEACTaBISIOT MaTepUall HCKIIIOUNTENIBHO 110 IAMSTH.

B ciyuae TOMBITKM 3a4UTaTh TEKCT NPE3CHTALUS HEMEUICHHO TMPEKpallaeTcs, a BBICTYIUICHHE He
OLIEHUBAETCSL.

[loBTOpHOE mpeACTaBIEHHE OAHOM M TOH >K€ MpPE3CHTALMH TEM >E CTYACHTOM/IAapod CTYAECHTOB HeE
JIOIyCKaeTCs.

JonycTrMble BCTIOMOTaTelIbHbIE CPEJICTBA

JAns  WHAMBHOYaNbHBIX IPE3CHTAlMH pa3peliaeTcss KpaTKoe O3HAKOMJIGHME C TEKCTOM  Iepen
BBICTYIUICHHEM TOJIBKO U3 JAEN0BOH manku (hopmaT A4).

Hcnonp3oBanue TenedoHa BMECTO MEYATHOTO TEKCTa B IMalke 3ampelneHo. [Ipu HapylieHHuH TOro IpaBuiia
Mpe3eHTalus aHHYJINPYETCSI.

B mapHBIX npe3eHTanusIX CTYASHTH MOTYT OOUEPEAHO MCIIOIB30BaTh MAIKy AJIs HOBTOPEHUS MaTepuana, Ho
BO BPEMs CBOETO BBICTYIUICHUS 00s13aHbI TOBOPUTH 0€3 MOATIISABIBAHUS.

PexoMenmanmu mo noJaroToBKe

Jist obneryenus 3anoMUHaHNs PEKOMEHAYETCsl MCIIONb30BaTh KIItoYeBble (hpasbl, pa3MenIEHHBIC Ha cllaiinax.
[Tapnas paboTa cokpamiaeT 00bEM MaTepuaia sl 3aroMuHaHu (5 ciaiimoB BMecTo 10).

IIpumeuanue:

Kareropust «Brnagenue marepuanoM M yCTHOE HM3JIOKEHHE» SIBISACTCS KPUTHUECKH BakHOW. HecoOmonenue
yKa3aHHBIX TPeOOBaHMH NPUBOIUT K HEIOMYLICHNUIO IPE3EHTALIMH K OLIEHKE 110 BCEM OCTAIBbHBIM KPUTEPHUSIM.

Kareropust 2 CooTBETCTBHE CTPYKTYPHBIM TPEOOBAHUSIM:

TpeboBanue OdopMmieHrE IPE3CHTAIMOHHBIX MaTEPHAJIOB Hauwmcnsercs
0aJI0B, eciu
TpeOoBaHMe
BBITIOJTHEHO
B Oollee uyem
%, cIydaeB

Tekct/HarnsaaHocts | 1) BusyanbHoe odopmiieHue claiiion 1
Crnaiinbl  JOJDKHBI  00JIaaTh NPOQPECCHOHANBHBIM  JW3AHHOM ¢
HCIIOJIb30BAHUEM:

KauectBennoro ¢gpoHoBoro oopmiaeHus
COOTBETCTBYIOLIMX TEMATHKE WILTIOCTPALIHA
HHdpopMaTHBHBIX TPA(QUKOB U AUATPAMM
3ampeniaercs UCTIOJIb30BAHNUE:

[IpocToro Genoro hona 6e3 opopmieHUs
CrnaiiioB, coep Kalux UCKIFOUUTEIEHO TEKCTOBYIO HH(OPMAITUIO 1
2) Mcnionp3oBanne aHUMAITMOHHBIX (D PeKToB
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[omnyckaeTcs yMepeHHOE IPUMEHEHHE:

AHUMAaIH ePexoI0B MKy claiiiaMu

D} deKTOB MOSIBICHUS 3JICMEHTOB

UpesmMepHOE  HCIONB30BAHWME  AHWMAIMOHHBIX  3(QQEKTOB  He
pEeKOMEHyeTCs

3) CooTHOIIIEHNE KOHTCHTA Ha ClIaimax

OnTuManpHOE pacipe/eneHne MPoCTPaHCTBa Cllaiaa:

TekcToBsie 31eMeHTHI - He Ooiiee 20% ruromagu

BusyanbHble KOMIIOHEHTHI - He MeHee 80% rutomanu

4) TpeGoBaHUA K TEKCTOBOMY COJIEPKaHUIO

3anpemaeTcs pa3MelleHue:

CIIonrHoro TeKcTa

[TonHbIX npeaIoXKeHn I

Pa3pemiaercs ucmnonb30BaHUE TOJIBKO:

KnroueBrix Te3ucos (4-6 ¢pa3 Ha cnaiin)

CMBICTIOBBIX CIIOBOCOYETaHUI

MapKupoBaHHBIX CIIUCKOB

KonnuecTBeHHBIE TapaMeTpbl TEKCTOBOTO HATIOTHEHHS

Kaxxnpiil cnaiia TOJKeH CoepKaTh:

Ot 4 10 6 CMBICTTOBBIX EAMHUI] HHPOPMAITHH

B Bue 3aKkoHUEHHBIX CJI0BOCOYETaHUH (HE OTIENBHBIX CJIOB)
[Ipumeuanwue: 3arooBoK craijla HE YYHUTHIBAETCS B YKa3aHHOM
KOJIMYECTBE

5) [MpunIMTIBL 0TOOpA KITFOYEBHIX (pa3

OTtOupaemble TE3UCHI TOIKHBL:

TouHO oTpakaTh OCHOBHOE COZEp KaHUe claiiia

Ciy’>KuTh ONOPHBIMU TOYKAMH VISl YCTHOT'O BBICTYIIICHHS

BBITh MOHATHBIMY YIS 8y TUTOPUH 03 JONOJHUTEIBHBIX MOSICHEHUH
OO0pa3oBBIBATE JJOTHYECKHU CBA3aHHYIO MOCIIEI0BATEILHOCTh

6) TpeboBaHUS K 3ar0JI0BOYHON JaCTH

O0s3arenbHbIe XapaKTePUCTUKHU 3ar0JIOBKa:

JlakornuHOCTH (3-5 CI1OB)

HomunatusHas hopma (He TIpeIjioKeHue)

CMpICIIOBas 3aBEPUICHHOCTD

pugToBoe BbIeNIEHHE OTHOCUTEIBHO OCHOBHOTO TEKCTa

7) 3amnpenieHHbIe PUEMBI TEKCTOBOTO 0(OPMIICHUS
Kareropuuecku He qoIryckaeTcs:

JlociioBHOE BOCIIpOU3BEICHUE YCTHOM pedyH Ha craiiaax
Pa3smenienre OMHBIX MPeIIOKESHHUN WK a03a1leB TeKCTa
Hcnonp3oBanne cnaiifa kak Tenecydiepa A BHICTYIIAIOMIETO

8) TpeboBaHus K BU3yaTbHOMY COIIPOBOXKICHHUIO
NnmocTpaTuBHBIC MaTEPUANTBI TOJIKHBIL:

HenocpencTBeHHO COOTHOCUTBCS C COIEPKAHUEM ClIaiiaa
KonkpetnsupoBars nim JOMOTHATH KIIOUEBbIE TE3NUCHI

HmeTs ueTkoe cMBICTIOBOE Ha3HAUEHHE

BreiTh mpodeccrnonanpHOrO KauecTna

Baxxno: JlekopaTHBHBIE 3JIEMEHTHI 0€3 comep)KaTelbHON Harpy3Kd
CUHTAIOTCS HAPYIIEHUEM TPpeOOBaHUN

Kputepuu kadecTBa WIUTFOCTPATHBHOTO MaTepHala

Bce rpadudeckne 3eMeHThI TODKHBL:

HmeTs psiMyI0 CMBICTIOBYIO CBSI3b C COJEPKAHUEM ClIaiiaa
KoHnkpeTu3upoBath WK JOMOIHAThH KIFOUEBbIC TE3UCHI BEICTYILICHUS
CooTBeTcTBOBATH MPO(HECCHOHATHPHOMY YPOBHIO HCIIOJTHEHUS

BeITh MO0OpaHBI C Y4€TOM KYJIBTYPHBIX OCOOCHHOCTEH ayAUTOPUN
HenocraTku, CBUIIETETHCTBYIOIIUE O CTa00H MOATOTOBKE
Hcnonp3oBanne n300paskeHUMN:

He nmeromux OTHOIIEHUS K TEME BBICTYTUIEHUS

Hu3koro TeXHU4IECKOTO KauecTBa (pa3penieHue, mBeTornepeaaia)
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CopneprKalyx MOCTOPOHHUE WK OTBICKAIOLINE 3JIEMEHTHI

He cootBercTByromux cTiimo u hopMaTy Ipe3eHTaIuN
Hy6nupyronux nHhopMaIiio 0e3 CMbICIOBOIO JTOTOIHEHHUS
PexoMmenmanuu no NoaAroToOBKeE:

Ucnonp3yiite npunnun "1 crnaiig = 1 3aKkoHY€HHAs MBICIb"
[IpoBepstiiTe  COOTBETCTBHME BH3YaIBHOTO psifa  O3BYYHMBAEMOMY
COJIepIKaHHIO

Cobronaiite 6ananc Mex 1y HHPOPMATHBHOCTHIO M HATIISITHOCTBIO
[lomawuTe: cnmaiim - 5To BU3yalbHas MOJAEPKKa BBICTYIUICHUS, a HE €r0
3aMeHa

Hecobnronenne naHHbIX TpeOOBaHHUN paccMaTpUBaeTCs KaK HEJTOCTATOK
B 0)OPMIIEHUH MPE3SHTANNN 1 BIUSET Ha UTOTOBYIO OLIEHKY pPabOTHI.
9) TpeboBaHMs K YCTHOMY COIIPOBOKICHHUIO CIIAIOB

[ToarotroBKa yCTHOTO BBICTYTUICHHS

Jlng kaxaoro craiiiza HeoOX0aUMO:

CocTtaButb 4-6 cosiepKaTeIbHbIX MPEII0KEHUI

TiareapHO MPOpadoTaTh UX CMBICIOBOE HAITOITHEHUE

BbIy4nTh TEKCT HAU3YCTh I CBOOOIHOTO U3JI0KEHUS
dopMHUpoBaHHE CITAWI0BOIO KOHTEHTA

W3 TOATOTOBNIEHHBIX MPEUIOKEHH TpeOyeTcs:

BbIIeUTh KITIOYEBBIC CMBICIIOBBIC €AMHUIILI (4-6 (pa3)
PasmecTuTh UX Ha ciialifie B CTPYKTypHUPOBaHHOM BHUJIE
Hcmonp30BaTh yI0OHBIE 17151 BOCHPUITHS (OpPMATHI:
MapkupoBaHHbIE CITUCKU

Te3upoBaHHbBIE OJIOKH

CMBICITOBBIE KOJIOHKH

[MpuHIHITEL 0TOOPa KITFOUEBBIX (hpa3

BriOupaembie (pasbl TOMKHBIL:

TouyHO OTpakaTh OCHOBHYIO MBICIH MPEIIOKECHHS

BreITh nHGOPMATHBHO HACHIIIEHHBIMH

O0pa30BbIBATH JIOTHYECKYIO TIOCIEAOBATEIBHOCTh

CoyXHTh OOPOH [Tl yCTHOTO BBICTYIICHUS

TpebGoBaHUS K yCTHOM MpE3eHTAIINU

Bo Bpemst BEICTYIUIEHUS] HEOOXOIUMO:

CB0001HO U3NMarath MOATOTOBIICHHBIN MaTepUa

Hcnonw3oBarh kitoueBbie (pas3bl KAK CMBICIOBEIE OPUEHTHPHI
Co0OmroaaTh TOTHYECKUE TIEPEXOABI MEXKITY CIIaiIaMu
ITopnepxuBaTh 3pUTEIIBHBII KOHTAKT C Ay AUTOPUEHN

OO0BEeM yCTHOTO BBICTYILICHHS

Kaxaplii cnaidi JOJPKEH COMTPOBOXKAATHCS:

TexctoBbM onucanueM: 300-500 3xaxoB (c mpoOenamMn)

VY CTHBIM H3510’KeHHEM: poBHO 60 cexyH

0O06a napamerpa 00s3aTeIbHBI K OJJHOBPEMEHHOMY COOIOICHUIO
10) Texanueckue TpeOoBaHUS K 0(OPMIICHUIO

[Mapametps! mpudTa:

MunumansHsii pazmep: 20 pt

PexomenmyembrempudTer: Arial, Calibri, Times New Roman
KoHTpacTHOCTh TeKCTa OTHOCHTENBHO (hOHA

3ampemnieHo UCIoJIb30BaHNe IEKOPATUBHBIX IPUPTOB

11) KonmudecTBeHHBIE TTApaMETPHI

O01ee KOTUYECTBO CIANIOB:

Crporo 10 conepkaTeabHbIX CIaliI0B

JloTioTHUTENEHBIE TUTYIIBHBIE CIAW/IBI HE YIUTHIBAIOTCS
Texamdeckue cnaiiap! (6J1aroqapHOCTD, BOIPOCH) HE 3aCIUTHIBAIOTCS
12) CtpykTypHBIe TpeOOBaHMUS

O0s3arenbHast KOMIIO3UIHA:

Craiin 1: Beenenue/Introduction

Craiinet 2-9: OcHOBHOe coneprkanue (8 ciaii1oB)
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Cnaiig 10: 3akrouenune/Conclusion

3anperaercsi:

Hapymarh ycTaHOBICHHYIO ITOCIIEIOBATEILHOCTD

OOBenHATD WK IPOOUTH CMBICIOBBIE OJIOKH

N3MeHATh KOMTMIeCTBO CO/IePIKATENBHBIX CIIAHI0B

Pexomenpmarum 1mo moaAroToBKe

Jist cobmroieHusi BpeMEHHOTO perjiaMeHTa:

[TpoBoauTE XPOHOMETPAXK PEIETHULINI

Pa3paboTaiite TallMUHT IJ1s1 KaXKIOTO caiiaa

Hcrnonb3yiiTe METPOHOM WIIM CEKYHJOMED IIPHU MOATOTOBKE

st KOHTpoOIIst 00beMa TeKCTa:

[IpoBepstiiTe KOIMYECTBO 3HAKOB B TEKCTOBBIX PENAKTOPAX

Cobmrogaiite mpuatun "1 ciaiin = 1 3aKk0OHYEHHAS MBICIB"
[Mpumeuanue: HecoOmromenue m1000r0 M3 YKa3aHHBIX I1apaMETPOB
(oObemMa TeKcTa, BPEMEHHM BBICTYIUICHHS, KOJIMYECTBA CIAWJOB WU
CTPYKTYpBI) CUHTAETCS HapylmieHHeM TpeOOBaHWH K TMpEe3eHTalud |
BJIMSICT Ha UTOTOBYIO OLIEHKY. Bce KpuTepru JOKHBI OBITH BBITIOJTHEHBI
OJTHOBPEMEHHO.

VYrpasienue
MIPOLIECCOM

13) TpeOoBanus k HaYaITy Ipe3eHTANH (BBOIHAS YaCTh)
O0s3arenbHbIi cTapToBbIi ciaiia (GreetingSlide) moymkeH copepkaTh:
[TonHoe Ha3zBaHue npe3eHTauu (pudt 24+ pt)

®UO aBTopa/aBTopoB (mpudt 20+ pt)

Harty npeacrasnenus (upudt 18+ pt)

JloroTtumn y4eGHOTO 3aBeeHUs/OpraHn3aury (IpyU HaTHYIH)
CrpykTypa YCTHOTO NPUBETCTBUS (CTPOTO co0moaaTh
TTOCJICTOBATEIHBHOCTB ):

A. TlpuBercTBre ayauTopuu (Ha BBIOOD):

B. O0bsBneHue TemMbl (11a0I0HHBIE (POPMYITUPOBKH):

C. [Ipeacrapienne aBTOpOB (00s3aTEIBHBIC JIEMEHTHI ):
Texnunueckue TpeOOBaHUSA K BCTYNUTENbHOM YacTH
Xponometrpax: 30-45 cexyHn

O0beM Tekcta: 150-250 3HaKOB

ToH: opunHaIbHO-AETOBOM € AIEMEHTAMH APy KETIOOHS
HesepOanbHbIe KOMITIOHEHTBI:

3pUTENBHBIA KOHTAKT C ay IMTOPUEN

YBepeHHas mnosa

EcTtecTBEeHHBIE KECTBI

14) O6s3arenbhbiii puHanbHbil cnaiin (ThanksSlide)

JomkeH conepxath:

BexnuBoe BheipakeHue OnarogapHoctd (Hampumep: "Cnacubo 3a
BauManue!" / "Thankyouforyourattention!")

KonTakTHBIE NaHHBIE (T10 JKENaHWI0): email / HoMep TpyTIbI
HetiTpanbHerit mwim TeMaTudeckuit GoH (03 meperpy3Ku TEKCTOM)
3anpemaeTcs:

Pa3zmemaTe Ha 5TOM chaiifie BEIBOABI WM OCHOBHYIO HH(POPMAIHIO
Hcmonp3oBaTh 60mee 1-2 kKopoTkux (pas

CtpyKTypa yCTHOTO 3aBEpIICHUS (CTPOTO COOIIOATH):

A. Kpatkoe pestome (1 npeanoxenue):

B. bnaronaprocTs ayauropuu (00s3aTenbHO!):

C. [Ipurnamenue K BompocaMm (TI0 KEITAHHIO):

Texauueckne TpeOOBaHUS:

Bpewms: 20-30 cexyHn (He 3aTAruBath!).

ToH: ApyXenr0OHBIA, yBepEHHBIH, 0€3 CIEIKH.

HeBepOaibHble KOMITOHEHTHI:

3pUTENIbHBINA KOHTAKT C ayAUTOPHEH.

Jlerkwii moKJIOH/yiBIOKA (ITO CUTYAIINH).

15) TpeOoBaHus K mepexoaM MEXIY claigaMu MPE3CHTAINH
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Obs3arenbHOE BepOaIbHOE COMIPOBOXKACHHE KaXKI0T0 Iepexoaa
3ampeniaercsi MOJ4aINBOE NEPEINCTHIBAHNE CIIAiI0B.

Kaxnas cmeHa ciaiia 10KHAa OBITh O3BYYCHAa YETKOH IMEPEXOIHOM
¢pazoii.

CranzapTHble IepexoAHble (pasbl MPY 3aBEPIICHUH TEKYIIETO claiina u
nepes NepexoioM K CIeAyIoIEeMY claimy

TpeboBaHUs K UCIIOTHEHUIO:

XpoHometpax: 5-10 cekyHI Ha mepexon

I'poMKOCTE M UYETKOCTh: (pa3bl [JODKHBI OBITH CHBILHBI BCEH
ayIUTOPUH

3pUTeNbHBI KOHTAKT: MUHUMYM 70% BpeMeHHU Mepexona - B3MIIsA Ha
ayJUTOPHUIO

Tewmm: may3a 1-2 cex nmepen nepeaucTrIBaHUEM

16) TpebOoBaHus K CHHXPOHM3AIMM YCTHOTO BBICTYIUIGHUS U
BU3YaJIbHOTO KOHTEHTA

O0s3aresbHbIE 3JIEMEHTHI B3aUMOJICHCTBUS CO CaliiaMu:

BusyanbHoe ykazaHue:

Hcnonp3oBanne yKka3Ku/pyUdKu/JTMHEHKY [T HATIPABICHNST BHUMAHHS
YeTKue xKecThl OTKPBITOH JIaI0HBIO (HE MaJIbLIEM)

Odusndeckoe TPUOIIKEHUE K 3KpaHy TIpH HEOOXOIMMOCTH

BepOanbHOoe conpoBoXXIeHNE:!

Obs3arenbHas ¢paza npu cMeHe ciaiaa: "OOpaTuTe BHUIMaHHUE Ha 3TOT
cnain..."

Perymnspusie orcbutku: "Kak BuaHO Ha quarpamme..."

Konkpertnsie ykazanus: "B neBoii wactu cnaiina nokasaso..."

TexHuKa yka3aHus:

[Tpu mepBOM TpeCTaBICHUH ClIalia;

[Tar B cTopoHy 3KpaHa

Yka3aHue jxecToM + BepOanbHas OTCHLIKA

[Tay3a 2-3 ceKyHABI AT BOCTIPHSTHS

B niporiecce 00bSICHEHHS:

MuHuMyM 3 yKa3aHus Ha 3JIEMEHTHI 3a CIaij

UepenoBaHue: BEpXHUUN JEBBIA yToa — LEHTP — MPaBbIA HUKHUHI yrod
ConpoBokIeHNE KaXI0TO YKa3aHUS NOICHEHHUEM

Hcnonp3oBath cTanAapTHBIC (pasbl 7151 IPUBICUCHHUSI BHUMAHUS:

17) TpeboBanus Kk BepOaIbHOMY CONPOBOXKICHUIO ATANIOB NPE3EHTALUH
O0s3aTes1bHOE IPOrOBapUBAHKUE BCEX IIEPEXOOB MEKAY dTallaMU
3ampemaercss ~ MOJYAJMBOE  MEPEKIIOYEHHE  MEXIY  YacTsIMHU
BBICTYIUICHUSL.

Kasxe1it HOBBI# 3TaIr JOMKeH OBITh YeTKO 0003Ha4YeH BepOaIhHO.
Hcnonw3oBath cTanAapTHbIE (ppasbl 11 IEPEXOI0B

Texauueckue TpeOOBaHUS

YerkocTh: Ppasbl JOTKHBI OBITH pa300PUMBBIMU U YBEPEHHBIMH.

[Tay3er: Ilocne oOwsBIEeHUS Tepexoma — 2-3 CEKyHABI I CMEHBI
claiiga/sTamna.
3putenbHBli  KOHTAkT: Bo Bpems mnepexogoB — wmuHUMyM 80%

BPEMEHH CMOTPETh Ha aAYAUTOPHIO.

Bosnecuenue
yaepKaHue
BHUMAaHUSI
ayAUTOpUU
Oasa)

(4

TpeGoBanuss K yIEpXKaHWUIO BHUMaHHUS ayIUTOPUM BO  BpeMs
MIpe3eHTaluU

18) 3puTenbHBIN KOHTAKT U BOBIICUECHUE

[MonnepxxuBaiiTe TMOCTOSHHBIM BHU3yalbHBI KOHTaKT C pa3HbIMU
Y4aCTHUKaMH ayAUTOPUHU

Pacnpenensiite B3TJIS T paBHOMEPHO o 3aIry
(JreBast/TIeHTpaIbHAS/TIpaBast YacTH)
N3zberaiite:

B3risaa B moToIoK/ o
YreHus co ciIangoB
dukcaimy B3rIgaa HA OJHOM YEJIOBEKE
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19) MHTEepaKkTHBHBIE 3JIEMEHTHI (0053aTEIIBHBIC)

JIBa 3arutaHUpOBaHHBIX WHTEPAKTHBA!

ITocne 5-ro cnaiina: 2 mMpoOBEPOYHBIX BOIPOCA MO COJIEPIKAHHUIO
[Tocne 10-ro cnaitna: 2 Bompoca Ha MOHUMAHUE KITIOYEBBIX TE3UCOB
TexHuka 3aJlaBaHUs BOTIPOCOB:
(1) ®opmymuposka Bompoca — (2) ITayza 1-2 cek — (3) OOpamenue k
KOHKPETHOMY CJIYIIATEINIO I10 UMEHHU

20) TaliMUHT ¥ CTPYKTYpa peun

Jlumur Ha cnaiin: 60 cexyHn (5-7 mpeoxkeHuil)

CrpykTypa BBICKa3bIBAHUSI:
[Teszuc] — [I[osicaenue] — [[Ipumep] — [Crsi3ka]

3anpeleHo:

[IpeBrItIeHne BpeMEHHOTO JIMMHATA

MoHoTOHHOE TIepeurcieHre GpakTos

Hcnonb3oBaHne CIOXKHBIX TPAMMATHIECKUX KOHCTPYKLUH

21) SI3pIKOBBIC TPEOOBAHUS

AnanTaius JIEKCUKH:

3aMeHa TepMHHOB Ha O0LIEYNOTPEOUTENIbHBIE aHAIOTH
YnpolieHne CHHTaKCHIECKHX CTPYKTYP

YeTkoe mporoBapruBaHUe BCEX 3BYKOB

O0s3arenbHas pegBapUTeIbHAS:

®doHeTnueckas oTpadboTKa

XpoHOMETpax peneTUIui

22) DneMeHTHl aKTUBU3AI[M BHUMaHU

JIBa 00s3aTeNbHBIX "IHEpKaK3epa:

Ha 3-4 cnatine: Bu3yanbHBIN CTUMYI (HEOXKHJAHHOE H300paKeHHE)
Ha 7-8 cnatine: mynbrumeauiinas BctaBka (5-10 cex ayauo/Bueo)
Kpurepuu sdpdextuBHOCTH:

PeneBaHTHOCTB COIEpKAHUIO

DOMonHroHANBHAS SIPKOCTh

KpatkocTs Bo3neicTBUS

23) TexHuKa peyn

[TapameTpsl HI€aTEHOTO 3ByYaHUS:

I'pomxocts: 70-75 nb

Temm: 100-120 cros/mMuH

[May3sr: 1-2 cexk Mexmy O10KaMu

TpebyeTcst HCKITIOYNTE:

[IpornarsiBanne OKOHYaHUI

[oBbIIeHHE TOHA B KOHLIE YTBEP:KIACHUI

HepBHbIE MOBTOPHI CIOB-IAPA3UTOB

CoOurogenue
JIETIOBOTO, B TOM
4ucie, PeueBoro,
DTHKETA

24) TpeGoBaHus K COOJIOICHHUIO JIEJIOBOTO 3THKETA IPH MPOBEIACHUH
Mpe3eHTalun

HopwMsr ipodheccroHanbHOTO MOBEACHNS U BHEIITHETO BU/IA
1.1. Hdpecc-koj BbICTYyHAIONIKX:

O0s3aTenbHOE UCIIOIB30BaHUE JICTIOBOTO CTHIIS OJICHKIIBI
3anpemaeTcs:

CriopTrBHAs M MIOBCETHEBHAS OJIXK 1A

Hepsnunieslii iy HEONPSTHBINA BHEIIHUI BUL

1.2. [IpaBuiia HEBepOATHLHOTO TTOBEICHUS:

[Nonnepxanne mpodeCCHOHAIBEHOM O3Bl U OCAHKU
Hcnonp3oBanue 1e10BOM MAIKK 711 MAaTEPUATIOB
3anpelnieHHbIe TeHCTBUS:

JepxaHue B pykax MATBIX WX HeO(hOPMIICHHBIX MaTepUAIIOB
HenpodeccronanpHeie mo3s! (HOra Ha HOTY | 1Ip.)

IToOouHBIE Pa3TOBOPHI C COABTOPAMHU

Hcnonp3oBaHuEe PyCCKOTO SI3bIKA B XOI€ BHICTYIUICHUS

25) IIpoTokoun BeAeHUs AUCKYCCUN U OTBETOB HAa BOIPOCHI
CrangapTu3upoBaHHast IPOIEAYPa OTBETA!
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O0s3arenbHbIe 3JIEMEHTHI KaXKA0TO OTBETA!
braromapHoCTh 32 BOTIpOC

IMonTBepkacHNE MOHUMAHHUS BOITPOCa

CoOcTBEeHHO OTBET

[IpoBepka yI0BIETBOPEHHOCTH OTBETOM

Hcnonps3oBath (pOpMyITHPOBKH TSI BEXKIMBOTO OOIIEHUS:
26) TpeOoBaHus K OpraHU3AIMH U TPOBEICHUIO MPE3CHTALIUN
TexHuuyeckas NOArOTOBKA U KOOPIHHALHS

1.1. IlpenBaputenbHOE MJIAHUPOBAHUE:

UYeTkoe pacnpeneneHue posied MexX Ay y4aCTHUKaMU PE3CHTALNN
Pa3paboTka mocnenoBaTeIbHOCTH BBICTYIIICHUH
[IpoBenenre MUHIMYM OJTHON T€HEPATbHON PENeTHIINN
1.2. Texanueckoe obecrieueHue:

O06s3aTenbHas MPoBepka pabOTOCIIOCOOHOCTH:
MynbTUMETUIHOTO 000PYI0BAHHS

[IporpammHOTro 0OCECTICUCHUS

Hocwureneii uadopmarmn

Jy6mupoBaHue MaTepHaioB:

OcCHOBHas TIpe3eHTAIUS

OtnenbHbIe haliapl MEIHAKOHTCHTA

Pe3epBHBIC KOTIMU HA pa3HBIX HOCUTEISX

1.3. IIpouenypusie TpeOOBaHMUSA:

3abmaroBpeMeHHas 3arpy3ka MaTepHaioB

[MpoBepka coBMECTUMOCTH (HOPMATOB

Hanuuune nana neiicTBuil mpu TeXHAYECKHX COOSX

27) CucteMa OOIMIPEHHSI ay AUTOPUHI

2.1. IIpaBuia moompeHNs:

Hcnonb3oBaHre CHMBOJIMYECKUX HATPaI:
Konpurepckue nznenus (s y4eOHBIX TPE3ESHTAIHIA)
Kannensipckne npuHaaneKHOCTH

CyBeHHUpHas IPOILyKIUI

2.2. [lpouenypa BpydeHHsL:

O06s3arenpHOe BepOaThbHOE COTIPOBOXKICHHUE:
"biiaromapum 3a akTUBHOE yJacTHE B 00CYKIICHUU..."
"B 3Hak Mpu3HaTEIHLHOCTH 32 LIEHHBIHN Bompoc..."

"3a riyOokuii ananu3 npobiaeMsl Bpydaem..."

2.3. OrpanndcHuUS:

CooTBeTCTBHE MOOIIPEHUH hopMaTy MEpOTIPHUSITUS
YMepeHHOCTh B KOIMYECTBE HArpas
[IpodeccroHanpHBIN cr1oc00 BpyUCHHUS

Kareropust 3: AKTUBHOCTb ayAUTOPUHU
TpeboBaHMs K MHTEPAKTUBHOW YaCTH MPE3CHTAIMH U OIIEHKE BOBIICYCHHOCTH Ay TUTOPHH
O0s3aTenbHBIC KPUTSPUH O0PATHOM CBS3HU
MuHuMansHbIE TPEOOBAHUS K AKTUBHOCTH Ay TUTOPHUU:
e He menee 1 coneprkaTenpHOro BONpoca Mo TeMe Npe3eHTaluH
e He meHee | cTpyKTypUpOBaHHOIO KOMMEHTAPUSI C OLIEHKOW BBICTYIIEHUS
[locneacTBrA HEAOCTATOUHON AKTUBHOCTH:
e  OrcyTcTBHE BOIIPOCOB/KOMMEHTApHEB: -2 Oaiia K HTOrOBOH OLICHKE
o  (dopMarbHBIE/HECOOTBETCTBYIOIINE TPEOOBAHMSAM BBICKA3bIBAHUS: HE 3aCUUTHIBAIOTCS
IIpoTokoa mpemocTaBiIeHUs 00paTHOM CBSI3H
CrpykTypa koMmMeHTapus (4-5 npenoxeHui):
1. bnaromapHOCTh 1 00IIast XapaKTEPUCTHKA:
2. KoHKpeTHbIE OJI0KUTEIbHBIE aCIIEKThI:
3. KoHCTpyKTHUBHBEIE pEKOMEHIAITUN:
4. 3akioudTeabHas TO3UTUBHAS OLICHKA!
Cucrema OllcHHBaHHUS BOBJICUCHHOCTH Ay TUTOPHH
| YpoBEeHb aKTUBHOCTH | Bonpochl | KommeHTapun | babl |
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Heynosnersopurenbubiii | 0 0 -2
MuHUMaILHBIN 1 0 -2

0 1 -2
HelitpanbHbliil 1 1 0
YMepeHHbIH 2 2 +3
Bricokuii 3 3 +6
OueHb BRICOKHH 4 4 +8
HcximrounTenbHbIi 4+ 4+ +10

JomonuutensHble TpeOOBaHUS
Jl1g BBICTyHarOmMuX:
¢ [ OTOBHOCTH K HEOKHIAHHBIM BOIIPOCAM
e YMeHHEe rpaMOTHO HaIPaBIATh TUCKYCCHIO
o KoHTponb BpeMeHHU 00cyxaeHus (3-5 MUHYT)
Hnst ayogutopuu:
o Co0OmroneHune peueBoro 3THKETa
e  KoOHCTpyKTUBHBIN XapakTep BbICKa3bIBaHUI
e CoOTBETCTBHE KOMMEHTApUEB YCTAaHOBIEHHON CTPYKType
[Ipumeuanue:
Opranu3aTopsl OCTaBISIOT 3a COOOH TPaBO MPOBEPSTH €CTECTBEHHOCTh B3aWMOJICHCTBHS M TIPECceKaTh
HCKYCCTBEHHO OPTraHU30BaHHYIO aKTUBHOCTb.
Bce yuwacTHMKM y4eOHOTO mpoliecca HECYT pPaBHYIO OTBETCTBEHHOCTh 3a CO3JaHME MPOIYyKTHBHOW
JINCKYCCUOHHOM CpeJibl.

3.3. [loocomoska K ycmHomy onpocy
VYCTHBIN OMPOC — 3TO BO3MOXKHOCTh MPOJEMOHCTPHPOBATH TIYOMHY TMOHHUMAHUS TEMbl U YMEHHE CBOOOJHO
W3Jaratb MBICIIH.
Kputepuu onieHKH ycTHOTO OTBeETA:
Conepxanue: IlonHOoTa, TIyOMHA W TOYHOCTH PACKPBITHSA TeMbl. VICMONB30BaHWE COOTBETCTBYIOIICH
npodecCHOHATLHONW TEPMUHOJIOTHH.
Jloruka u ctpykTypa: OTBET HOJKEH OBITH CBS3HBIM, MOCIEOBATEILHBIM M CTPYKTYPHUPOBAHHBIM (BBEACHHE,
OCHOBHA$ YacTb, 3aKJIIOYCHUE).
S3pikoBoe oopmiteHre: BorartcTBO JIEKCHKH, rpaMMaThveckass NpPaBHIILHOCTb, YETKOE MPOWU3HOIICHUE U
0eriocTh peyn.
BsaumopeiictBue: YMeHHe MOJAEpKUBATh [UajoOr, IIOHMMAaTh BONPOCH MpenojaBaTelss M JaBaTb
pa3BepHYThIC, APIYMEHTUPOBAHHBIC OTBETHI. VICHONB3yiiTe MO/IENb BEXKIMBOTO 00meHus: «biarogapHocTh 3a
Borpoc — [oaTBepkaenne monnManus — OTBeT — [IpoBepka yIoBIETBOPEHHOCTH.
3.3.1 Tpebosanus Kk ycmHOMY 0npoCy
1. COAEPXATEJIbHAS YACTb
e  [lomHOTa PAaCKPHITHS TEMBI: OTBET JIOJDKEH OXBATHIBATH BCE ACTIEKTHI MPEIOKEHHON TeMBbI
e  Jlorndeckasi CTpyKTypa: HAJIM4ME YETKOH CTPYKTYPHI (BBEACHUE-OCHOBHASI YACTh-3aKIIFOUCHHE)
e [I'nmyOmHa mNOHUMAaHUS: IEMOHCTpaUUs OCO3HAHHOTO TIOHMMAaHHS TEMBbI, a HE MEXaHHYECKOoe
BOCIPOU3BE/ICHUE 3ayUECHHOTO TEKCTA
e  ApryMeHTanus: MoJKperuieHUue MO3HIUH KOHKPETHBIMH IPUMEpPAMH U YOCUTEILHBIMU JIOBOIAMH
o [IpodeccuonanbHBIi KOHTEKCT: yBsI3Ka TEeMBl ¢ Oynymieid mpoQecCHOHATBHON IesSTeIbHOCTHIO B
TaMOXEHHOH chepe
2. JEKCUYECKOE O®OPMJIEHUE
e  OOBEM CI0BAapHOIO 3araca: MCII0JIb30BaHUE PA3HOOOPA3HOI JISKCUKH, H30eraHne IOBTOPOB
o IIpodeccuonansHas TEPMHUHOJOTHA: AKTUBHOE TNPUMEHEHHE  CHEHUAIN3UPOBAHHOW  JICKCHKH
TaMOXCHHOU chephl
¢  YMECTHOCTb JIEKCUKHU: COOTBETCTBUE HCIIOIB3YEMBIX CIIOB U BBIPAXKCHUH KOHTEKCTY BHICKa3bIBAHUS
e  Mpanomaruka: HCHONB30BAaHHE YCTOWYMBBIX BHIPAKEHUH U (Pa3eoJOru3MOB I/I€ 3TO YMECTHO
3. TPAMMATUHUYECKAS TTIPABUJIBHOCTD
e  PaszHooOpa3uwe KOHCTPYKIHIA: UCIIOJIb30BaHHE KAK MPOCTHIX, TAK W CIOXKHBIX T'PaMMAaTHYECKUX
CTPYKTYp
e  To4HOCTB: COOMIOACHUE MPABUI TPAMMATHKH aHTJIIMHACKOTO SI3bIKA
e CnoxHble TPEJIOKCHUSA: YMCHHE  CTPOUTHh  CJIOKHOMOMYMHEHHBIE W  CIOXHOCOYHHEHHBIC
TPETIOKCHUS
e  CornacoBaHue BpeMeH: NPaBUILHOE HCIOIb30BAHIE BPEMEHHBIX ()OPM B COOTBETCTBUH C KOHTEKCTOM
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4. DOHETUYECKOE O®OPMJIEHUE

e  YerKoCTh MPOU3HOIICHUS: Pa300pUnBas pedb ¢ MIPABUIBLHON apTUKYIIALINEH 3BYKOB

° I/IHTOHaHI/IHZ HUCIIOJIB30BAHUEC HUCXOIAIICTO MW BOCXOIAAIICTO TOHOB B COOTBECTCTBUM C THUIIOM
MPEAJIOKECHUS

e  Tewmm peun: paBHOMEpHBIH, €CTECTBEHHBIN TeMN 0e3 HEOOOCHOBAaHHBIX T1ay3

e  bernocTs: cIocCOOHOCTH TOBOPUTH CBSI3HO, 6€3 Ype3MEPHBIX 3aMIHOK

5. KOMMYHUKATUBHBIE HABBIKU

e [loHumanue BOIPOCOB: CIOCOOHOCTH TOYHO MOHATH 3aJJaHHBIN BOITPOC

e  PeneBaHTHOCTH OTBETOB: COOTBETCTBHE OTBETOB TIOCTABICHHBIM BOIIPOCAM

e  Benenue nmuanora: ymeHue nojiep>KuBath 0eceny, 3a1aBaTh BCTPEUHBIE BOTIPOCHI

e  HesepOanbHoe 00IICHKE: TIOICP)KAHNE 3PUTEIBHOIO KOHTAKTa, HCIIOJIb30BaHUE appropriate )ecToB
6. [IPOOECCHUOHAJIbHA A HAITPABJIEHHOCTD

e  Orpacnesas cnenuduka: UCIOAb30BaHUE IPUMEPOB U CUTYAIMH U3 TAMOYKEHHOMN MPAKTHKU

e  AKTyaJbHOCTH: OOpAIICHHE K COBPEMEHHBIM aclieKTaM paObO0Thl TAMOXCHHBIX OPI'aHOB

e MeXKyIbTypHBIN aCIIeKT: Y4eT 0COOCHHOCTEH MEKIYHAPOAHOTO TAMOKEHHOTO COTPYTHUIECTBA

7. CAMOCTOSATEJIBHOCTD

L CobOcTBenHas MO3ULMYsA: BBIPAXKCHUC JIMYHOT'O MHCHHUS 110 OGCy)K)Z[aCMBIM BOIIpocaM

e  Kpurnyeckoe MBIIUICHUE: CIIOCOOHOCTh aHATH3UPOBATh U OLICHUBATh HH(POPMAITHIO

e  TBopueckuit moAXoa: HECTAHAAPTHBIC PENIeHHS MPO(HEeCCHOHANBHBIX 3a7a4

3.4. [loocomoska K GbINOIHEHUIO MEeCMOBbIX 3A0AHUIL.
TecToBbIe 3a1aHUsT — 3TO BO3MOXKHOCTH Pa3BUTh YMEHHE NMPUMEHSITh TEOPETUUYECKHE 3HAHUS ISl PEIICHUS
MIPaKTHYECKUX 33]1a4 U TIPOIEMOHCTPHPOBATH TIIyONHY 3HAHWHN B chepe TOCTHHUIHOTO JIeia.
3.4.1.Tpebosanus kK mecmogvim 3a0aHUIM
1. TouyHOCTh 1 AKKYPaTHOCTb
e  Tpebosanue: 3amaHus JODKHBI OBITH BHITTOTHEHB! C MUHUMAIIBHBIM KOJTHYECTBOM OITHOOK.
o  Kpurepuii kauectBa: [yist Beiciiero 6amra qomyctiumo He 6onee 10% ommbok oT 00IIero KoanuecTa
3aJaHuM.
e Ilpaktuueckoe mnpumenenue: CTyeHTaM HEOOXOAWMO BHHUMATENFHO NPOBEPATH OTBETHI TEpes
OTIPaBKOM, yJielnsisi 0c000e BHUMAHUE JICTAJISIM.
2. [TonHoTta BrimonHenust
o  TpebGoBanue: HeoOxoanmMo AaTk OTBETHI HA BCE 3a1aHUsI TECTA.
e  Kpurepnii xadectBa: [Ipomymiennbpie 3agaHns MPUPABHUBAIOTCS K HEBEPHBIM OTBETAM W CHIDKAIOT
o0mmii 6at.
o Ilpaktuueckoe mnpumeneHnue: CTyIE€HTBl JOJDKHBI YIPaBISATH BPEMEHEM TakK, YTOOBI YCHETh
BBITIOJTHUATH BCE 3a/IaHUS TECTa.
3. Bragenue Ipodeccnonanpaoit JIekcukoi
e  TpebGoBanue: JleMoHCTpauusi yBepeHHOTO 3HaHUS TEPMUHOIOTUH TAMOXKEHHOTO JIea.
e Kpurepnii  kadectBa: [IpaBunpHOE  uWcHoibp3oBaHWe  NMPO(ECCHOHATIBHBIX  TEPMHUHOB B
COOTBETCTBYIOIINX KOHTEKCTaX.
e [lpaktuueckoe nmpumenenue: O0A3aTeIbHOE W3YUECHHE TIIOCCAPUEB U TEPMHHOIOTMYECKUX KapTOUeK
M0 KaKIO0H TEME.
4. I'pammatuyeckas KoppekTHOCTb
e  Tpebosanue: CobiroieHre rpaMMaTHYECKUX HOPM aHTIIHMICKOTO S3bIKA.
o  Kpurepuii kauecta: [IpaBuiibHOE HCIIOIB30BaHUE N3YUYCHHBIX IPAMMATHYECKUX KOHCTPYKIHH.
e IlpakTuveckoe mpuMeHeHHe: PerynspHoe BBHIMONHEHUE TPAMMATUYECKUX YIPAKHEHUH W TECTOB IS
OTpabOTKN KOHCTPYKIIHH.
5. [lonumanue Kontekcra
e  TpebGoBanue: COCOOHOCTD NPUMEHATh 3HAHUS B PA3JIMUHBIX TPOPECCUOHANBHBIX CUTYAIHAX.
e  Kpurepnii kauectBa: [IpaBunbHOe penieHne 3aJannid, MOJEIUPYIONUX pealibHbIe MPO(eCCHOHAIBHbIE
CIICHApUH.
o [lpaktuueckoe mnpuMeHeHHE: AHAIU3 NPO(PEecCHOHATBHBIX TEKCTOB M KEHCOB Ui TMOHWMAaHHMS
KOHTEKCTa UCTIOJIh30BAHMS JIEKCUKU ¥ TPaMMATHKH.
6. Texanueckas MIcromTHUTENLHOCTD
e  Tpedoranue: CoOitoicHIE TEXHUYSCKUX TpeOoBaHul maThopmbr MY 1.
o  Kpurepuii kauectBa: KoppekTHoe oopMIIEHHE OTBETOB B COOTBETCTBUU C JOPMATOM 3a/IaHUM.
e [lpaktuueckoe mpumeHeHue: lIpeaBapuTenbHOe O3HAKOMIIEHHE C MHTEP(EHCOM CHCTEMBI M THITAMHU
3a/IaHAMN.
7. Camonposepka u Axanu3z Omuook
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e  TpebOosanue: BrisiBieHne U aHaIM3 COOCTBEHHBIX OIIHOOK.

e  Kpurepnii kauectBa: CrtocOOHOCTB MOHATH MPUYHUHY OIIMOOK W HE TOITYCKATh UX B HaJbHEHUIIIEM.

e IlpakTuyeckoe mpumeHeHUE: Bemenne IWYHOTO cioBaps OMMUOOK W peryisipHas paboTa Hamg HX
HCIIPaBICHUEM.

3.4. Camocmosamenvras paboma (015 6cex ¢popm obyuenus, ¢ aKyeHmom Ha 3a04YHYI0)

CamocTosiTenbHas paboTa — 3TO OCHOBA YCIEUTHOTO OCBOCHHUS TUCHUIUINHBI, 0COOEHHO IS 3209HOM (HOPMBI
oOydenusi. OHa HampaBjieHa Ha (OPMHPOBAHHE HAaBBIKOB caMo00Opa3oBaHMsA W caMmoopranu3anuu. CTyIeHTH
3a09HOI (OpMBI 00YUEHHUSI HYKIJAIOTCSI BO BCECTOPOHHEH MEAarorudecKoil MOoIepiKKe ISl OBIAJICHUS UMHU
crocobaMu U Meroaamu 3(PpQeKTUBHON caMOCTOSTENBHOW Y4eOHOU nesTenbHOCTH. B mporecce oOydeHus
CTYACHTHl MOCTENIEHHO TMOMY4YaroT HAaBBIKM Bce OoJiee CIIOXKHBIX JACHCTBHH CaMOCTOSTENBHON pPadoTHI,
Omaromapss dWeMy Yy OyAylIMX CIEIHATHCTOB OoOJiee YETKO BBICTPAWBACTCS CMBICIOBOW OpPHUEHTHD,
MO3BOJISIFONIMIA €My MpPaKTUKOBAaTh M pa3padaThiBaTh COOCTBEHHBIE MOJXOJBI K PEHICHUI0 TPOOIEeMBbI
CaMopa3BUTHS M caM0o00pa3oBaHus. B Toxke BpeMsi CTyJeHTHI 3204HOM POPMBI O0YUECHHUS ydaTcs ONpeAcisiTh
LA TIPEACTOSIEH paboThl, ONpeneNsITh €€ 3ajJadyl, IUIAHUPOBATh CBOU JIEHCTBHSI, BBIOMpATh CIOCOOBI U
CPEICTBa BBHIMOJIHEHUS CIUTAHUPOBAHHBIX AEWCTBUH, CAMOCTOATENHHO aHAIM3MPOBATH M KOHTPOJIHPOBATH
pe3yabTaThl M KOPPEKTHPOBAaTh CBOKO  JICTBHEHIIYIO JeSITeNbHOCTh. B mpoliecce  BBITIOJTHEHUS
CaMOCTOSITEIBHOM PabOThl TpPH H3YYEHHUHM AWCHUIUIMHBI y CTYJCHTOB 3a04HOH (oOpMbl 00ydeHHs
(hopMupyrOoTCS HaBBHIKM pabOTHI C y4eOHOW W HAyYHOW JIUTEPaTypOH, pPa3BHBAIOTCS yYMEHHS W HaBBIKU
CaMOCTOSITEIBHOW TI03HABATEIBHOW JIEATENLHOCTH, BBIPA0ATHIBAIOTCS MPUBBIYKA K CHUCTEMATHYECKOMY
camoo0OpazoBanusi. CaMocTosITeNbHAsA paboTa CTyIEHTOB HalpaBlieHa HEe TOJBKO Ha YCBOGHHE MaTepuala, HO
W Ha pa3BUTHE Y CTYICHTOB HAaBBIKOB CaMOCTOATEIBHON JEATENBHOCTH, CaMOOpPTaHMW3alUd U
CaMOCOBEPIIICHCTBOBAHUS, YTO MO3BOJUT MM CTaTh KBAIM(HUIMPOBAHHBIMA KOMIETEHTHBIMH W Hawmboiee
BOCTPEOOBAaHHBIMH CIICLIUATUCTAMH.

Metonuueckue peKOMEHIAIMN K CEMUHAPCKUM (TIPAKTHYECKUM) 3aHATHIM

Ha cemuHapckux 3aHSATHSIX B 3aBUCHMOCTH OT TE€MBI 3aHITHS BBITIONHIETCS MTOUCK WH(GOPMAIINH 110 PEIISHUIO
npoOiieM, BbIpabOTKa HHAMBUAYAILHBIX WU TPYIIOBBIX PEIICHUH, pElICHUE 3a/1a4, HTOTOBOE O0CYXKICHUE C
OOMEHOM 3HAHHMSAMH, y4acTHE B KPYIJIBIX CTOJax, pa300p KOHKPETHBIX CHUTyallui, KOMaHaHas paborta,
pelIeHne HHIUBUAYAIBHBIX TECTOB, YIaCTHE B JISIIOBBIX UI'PAX.

[MoaroroBka K KOHTPOIHHBEIM MEPOTIPHSITUSIM

[Ipu moaroToBKE K KOHTPOJIBHBIM MEPONPHUATHAM 00yUaroIuiics JOKEH OCBOUTh TEOPETHUECKHI MaTepHal,
MOBTOPUTH MaTepuall JIEKIUOHHBIX M HPAKTHUECKUX 3aHATHH, MaTepuall JUIl CaMOCTOATENbHOW paboThl Mo
YKa3aHHBIM ITPETIOIaBaTENsIM TEMaM.

CamocTosiTenbHass pabdoTa OCYIIECTBISICTCS B BHJIE HM3YYCHHs JHMTEPATYpbhl, SMIIMPHYECKHX JIAHHBIX II0
nyOIMKanusiM M KOHKPETHBIX CHUTyaluid, MOATOTOBKE HHIAMBHIAYAJIBHBIX paboT, paboTa C JIEKUIMOHHBIM
MaTepUaIoM, CaMOCTOSATENBHOE W3y4eHHe OTACTBHBIX TEeM IUCHHIUIMHBI; TOWCK H 0030p y4eOHOit
JUTEPATYPHI, B T.4. IEKTPOHHBIX HCTOYHHKOB; HAYYHOH JTUTEPATYPHI, CIPABOYHUKOB U CITPABOYHBIX U3JIaHUH,
HOPMAaTUBHOH JTUTEPATyphl M HHPOPMALTUOHHBIX U3AAHUH.

HampaBnenust caMmocTosTensHONU PabOTHI:

N3ydeHne nekcuKo-rpaMMaTHIecKOro MaTepHrana.

Pa6ora ¢ ayano- u Buaeomarepuanamu B CJ10.

[ToaroroBka K MPOEKTHBIM MPE3EHTALUSAM U YCTHBIM OIIPOCaM.

Hanucanue scce v BBIIIOJIHEHHE TUCBMEHHBIX 3a/1aHUN.

Pabota ¢ yueOHoi 1 HaydHOU TUTEepaTypol, BKIIIOYAs dIICKTPOHHBIC PEeCypChl OHOINOTEKH.

Pexomenmanum it opraHu3alii CaMOCTOSITENILHOM paboThI:

[InaaupoBanne: CocraBbTe YETKHW TUIaH pab0OTHI HA CEMECTp, €KEHEAENbHO BBHINENsIsl BpeMs Ha W3y4EeHHE
WHOCTPAHHOTO SI3BIKA.

Hcnonp3oBaHue pecypcoB: AKTHBHO MOJB3YyHTECh PEKOMEHJOBAHHOM JuTepaTypoi, moamucHeiMu ObC
(«IOpaiit», «IPR SMART», «ZNANIUM.COM» u np.), a Takke aBTOPUTETHBIME OHJIaitH-pecypcamu (BBC
Learning English, The Economist, mpodeccroHanbHbIE CI0BapH).

Texnomorun: Bam paspemaercss W pEeKOMEHAYETCS HCIOJIb30BaTh OHJIAMH-CIOBAPH, TpaMMaTHYeCKUe
CIPaBOYHUKHU, CPEICTBa MpOBepKU opdorpaduu U naxe Al-acCUCTEHTHI B KayecTBE MHCTPYMEHTOB IS
TeHepaly ueHd, IpOBEpKH U MOMCKAa CHHOHMMOB. Ba)XHO MOMHHTB, 4TO (puHANBHAS paboTa JOIKHA OBITH
pe3ynbTaToM  Bamied  CcOOCTBEHHOW  WHTEIUIEKTyalbHOH  nmestenbHOCTH. [IpsiMoe  kommpoBaHue
CT€HEpHUPOBAHHOTO TEKCTa 03 OCMBICICHUSI U TepepaboTKH HE AOIMYCKAeTCs M CUMUTAETCS aKaJIeMHUYECKUM
HapyIICHUEM.

4. Iloocomoexa x KOHMPOJTbHbIM MEPONPUAMUAM U npomewcymmmoﬁ ammecmayuu
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4.1. Texywuii konmpoas (Koumponvusie mouxu - KT)

Texymmii KOHTPOJNb BKIIOYA€T YCTHBIE OIPOCHI, AWCTAHIIMOHHBIE TECTH W Tpe3eHTaruu (keicwl). s
MTOATOTOBKHU:

[ToBTOpHUTE MaTepuanbl MPaKTUIECKUX 3aHATHH IO COOTBETCTBYIOLINM TEMaM.

Brinonnure TUnoBkie 3aaHus, MpUBeAeHHbIE B pa3aene 5 PII/I.

st tectroB B CHO morpeHupyiTech Ha aHAJOTHYHBIX 3amaHusx (multiple choice, ycranoBnenue
COOTBETCTBHS, cloze test).

4.2. IIpomescymounas ammecmayus (3avem/IK3ameH)

ATTecTarus IpOBOAUTCS B MUCHbMEHHOM U yCTHOU (hopme.

[Mucemennas yacth: [IpoBepsieT 3HaHWE TEPMHUHOJIOTHU U TPAMMATHUKA. MOKET MMPOBOIUTHCS B (JOPME TecTa B
CAO wiu TpaIuIMOHHOTO 3aAaHus (IepeBO, BCTaBKa MPOIYILEHHBIX CJIOB). Bo Bpems mucbMeHHOH 4acTu
3aIperIeHo NCIOIb30BaHME JTFOOBIX BCIIOMOTATENBHEBIX CPEICTB, €CIIH HHOE HE OTOBOPEHO MPETIOIaBaTeNIeM.
VYcrHas yacTs: Brirouaer:

MoHonior 1o OJHOM W3 M3Y4YeHHBIX TeM (monarotoBka 15-20 muHyT). TpeOGoBaHust kK MoHOJOry: 15
pacipoCcTpaHEeHHBIX MPEeNIOKEHUH, YeTKas CTPYKTypa, HCIToNib3oBaHue 13-15 npodeccnoHaIbHBIX TEPMIHOB.
becena ¢ npenogaBaTeneM (OTBETH Ha BOMPOCH! 0€3 MOATOTOBKH). TpeOoBaHUS K AWANIOTY: HUCIIONH30BAHUE
MOJIEITN BEXKJIMBOTO OOIEHHS, pa3BEPHYTHIE U apTyMEHTHPOBAHHBIC OTBETHI.

[opsimox nmpoBeaeHus SK3aMeHa/3auera:

[IponomxurensHocTh: 15-30 MUHYT Ha CTyAEHTA.

IIpu cebe HeoOXOAMMO UMETH 3a4ETHYIO KHUKKY.

3ampelieHo UCTIONIb30BaHue Telne(hOHOB U APYTHX TEXHUUIECKUX YCTPOHUCTB.

CryneHT MMeeT MpaBo Ha OJHY 3aMeHy Ouiera ¢ COOTBETCTBYIOIIMM CHH)KEHHEM OIIeHKH. BBIOOp TpeTbero
Owmrera He JIOIMyCKaeTCs.

[Ipu npoBeneHNM TPOMEXKYTOUHOTO KOHTPOJISI B OWJIETE MM BO BJIOKCHUH (IOMOJHEHHH) K OUIIETY MOXET
MPUCYTCTBOBaTh Ha YCMOTPEHHWE IpenojaBarens 3aJaHue (3ajada, TeCT WM Apyrue (OpMbl KOHTPOIS,
JOITyCTUMBIE TIPH MTPOBEJCHUH aTTECTAINH ), KaK OJIMH M3 3JIEMEHTOB OIEHKH IIPH OTBETE.

ATTecTallMOHHOE HCIBITAaHHE MPOBOAMTCS TMpemnojaBaTeseM WM OK3aMEHAI[MOHHOW KOMHCCHEH s
OLICHMBAHUS CTEIICHH M YPOBHSI JIOCTM)KEHHsI pe3ylbTaToB 0OyueHUs. [Ipu mpoxoxkIeHUH aTTeCTaluuOHHOTO
WCIBITAaHUS CTYACHTHI JIOJDKHBI WMETh TIpu cebe 3ad€THhle KHWKKH, KOTOpPble OHHU Tiepel] HadaioM
aTTECTAI[IOHHOTO WCHBITAHUS MPEIBSIBIAIOT TPEMOJaBaTeNi0 WIM 3K3aMEHAIMoOHHOW Komwmccuu. [lpu
MPOBENECHUH ATTECTAIMIOHHOTO MCIBITAHUS HE JIOMYyCKAETCsl HATMYUE Y CTYICHTOB MOCTOPOHHUX OOBEKTOB U
TEXHUYECKUX YCTPOWCTB, CIIOCOOHBIX 3aTPyJHHUTH (CAeNaTh HEBO3MOXKHOW) OOBEKTHBHYIO OIICHKY
pe3yNbTaTOB aTTECTAllMOHHOTO WCIBITaHWSA, B T.4. B YaCTH CAMOCTOSTEIHHOTO BBITONHEHUS 3aJaHuUs
(TIOTOTOBKH K OTBETY Ha BOIIPOC) CTYICHTOM.

[IpomomKUTENFHOCTh MPOBEACHUS aTTECTALIMOHHOTO WCIBITAHUS, BKJIIOYAas BpeMs IOJITOTOBKM CTYAEHTa K
OTBETYy Ha aTTEeCTAIIMOHHOM HCIBITAaHUH, IPOBOJANMOM B YCTHOI opme, cocTtaBisieT ot 15 no 30 munyT. llpn
c/lavye aTTeCTAIllMOHHOTO HCIBITAaHHUS B YCTHOH (hopMe 1O OMIIeTaM CTYJCHT, UCTIBITHIBAIONIMN 3aTPYAHECHUS
Ipd TOATOTOBKE K OTBETy IO BBIOpaHHOMY OwWileTy, HMeeT MpaBO BBIOOpa BTOporo Owiera c
COOTBETCTBYIOIINM IPOJICHHEM BPEMEHH Ha MOJTOTOBKY K OTBeTy. IIpu 3TOM OlleHKa CHMXKAaeTCs Ha OJIUH
OaJIT TIpY TPAIUIIMOHHOW CHCTEME OTICHUBAHUS. BBIOOP TpeThero Owmrera He TOITyCKaeTCs.

KonmnuecTBo 06yyaromuxcsi, 0JHOBPEMEHHO HAXOAIMINUXCS B ayJUTOPUU TPU MPOBEIECHUH AaTTECTAllMOHHOTO
WCIBITAaHUS ONpeAesAeTCs MpenogaBaTeIeM.

5. 3axnouenue

Hucunmmaa «IHOCTpaHHBIN SA3bIK B cepe TAMOKEHHOTO JIeTIa) ABJSETCS HE IPOCTO YYEOHBIM MPEAMETOM, a
WHBECTUIMEH B Bale Oyayllee Kak KOHKYPEHTOCIIOCOOHOTO CHENHANMCTa B 00JacCTH TaMOXXEHHOTO Jefia.
Cucremarnyeckasi, BIyMYHBasi ¥ aKTHBHas padoTa MO0 OCBOSHHIO Kypca MO3BOJIUT BaM HE TOJBKO YCIIEIIHO
CAaTh 3adeTsl W OK3aMEHbl, HO W TMPHOOPECTH peaNbHbIi WHCTPYMEHT I MEXIyHapOIHOTO
podecCHOHATFHOTO OOIIEHHS M KapPhEPHOTO POCTa.

8. YueOHas iuTepaTrypa u pecypchbl HHGOPMAIITOHHO-TeIeKOMMYHUKAIIUOHHOT ceTu NUHTEepHeT

8.1.0cHoBHas nmuTeparypa.

1. bBenskoBa, E. U. IIpakTuueckas rpaMMaTHKa aHTIIMHACKOTO s3bIka = Practical grammar of the English
language: yuebHoe mocobue -MockBa:UHOPA-M, 2025 — 242 c¢. [Hoctyn B OBC - https://sziu-
lib.ranepa.ru/cat/output/NL_ELCAT/cat bb.php?

&table name=elcat_cat_bb_view&found=20&start=0&&sort_desc=1&limit=20&forder=cat_bb_year
&&par=126408&func=detail ]

2. Tozanoa M.P., Makapora A.U., Kpsutosa T.B., Trodanosa A.A., Jlorunosa H.}O. u np. Aurnuiickmii
sI3BIK B cepe Typu3Ma u rocrenpuumctsa : (cepust yueonuko ®YMO 43.00.00 "Cepsuc u Typusm")
- Mocksa:KuoPyc, 2025 - 261 c. [Hdoctym B 9bC -
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Menua;  Capatos:IIpodobpazosanue, 2025  — 105 c. [doctym B DOBC -
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?

&table name=elcat cat bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat bb_yea
r&&par=128411&func=detail ]

CeménoBa M.JO. Anrnuiickuii s3bIK: TypHu3M U cepBuc - MockBa:KuoPyc, 2024 — 260 c. [[Joctyn B
S9BC https://sziu-lib.ranepa.ru/cat/output/NL ELCAT/cat bb.php?
&table name=elcat cat bb view&found=285&start=0&&sort_desc=1&limit=20&forder=cat bb_yea
r&&par=122835&func=detail ]

8.2.JlononHuTENBHAS IUTEPATYPA.

1.

B w

N

Taresina KamsinoBa: English Grammar. ['pammarnka aHTIHICKOTO SI3bIKA: TEOPHsI M NpakTHKa. YacTh
2. Teopernueckas rpammartuka MznatensctBo: Dxemo, 2017 .

Tarpsina KamsiaoBa: English Grammar. ['pammaTuka anramiickoro si3pika. Teopus u npakTuka. Yacts
2. YupaxHeHus ¢ kodamu Dkemo-IIpece, 2017 .

Clandfield L. Global Intermediate. — Macmillan Publishing, 2016 — 161 p

David Cotton, David Falvey, Simon Kent. Market Leader, Intermediate, Longman, 2016- 176 c.
Dubicka 1. English for International Tourism New Edition Intermediate / Dubicka 1., O'Keeffe M..-
Longman Pearson, 2015.- 134 p.

Eastwood J. English for Travel.- Oxford University Press, 1994- 114p.

Miriam Jacob and Peter Strutt, English for International Tourism, Longman, 2007-126 c.

Murphy R. English grammar in use: A self-study reference and practice book for intermediate students
: with answers / R. Murphy. - 4nd ed. - G.B.: Cambridge University Press, 2012. - 380 p.

Peter Strutt, English for International Tourism New Edition, Intermediate, Pearson, 2013 — 128 c.

. Walker R. Oxford English for Careers Tourism 3/ Walker R., Harding K.- Oxford University Press,

2015.- 144 p.

8.3 HopmartuBHbIE TPaBOBBIE JOKYMEHTBHI.

He npenycmoTpeHsI.

8.4 UntepHeT-pecypchl.

1.
2.
3.

Nownk

o

10.
11.

12.
13.
14.

The Economist.http://www.economist.com/topics/business

Business Week.https://www.bloomberg.com/businessweek

Free Management Library(SM) Complete, highly integrated library for nonprofits and for profits.
http://managementhelp.org

The New York Times.https://www.nytimes.com

U.S. News,https://www.usnews.com

ABC-online. Arrnuiickuii S36IK a71s Bcex http://abc-english-grammar.com

EnglishForum — caiiT mig W3yJarommx aHTIHACKAN S3BIK C pa3/IesioM JCJIOBOTO aHTJIHHCKOTO.
http://www.englishforum.com

EnglishOnline — pecypcsl mi1st n3yueHus aHrIMHCKoro s3pika. www.english-online.org.uk/

ESL CAFE — mopran mis CTyOeHTOB M TIperofaBaresieil: TpaMMaTHKa, TECTHI, MIUOMBI, CIICHT,
nepenucka u T.11. http://www.eslcafe.com

FluentEnglish — o6pazoBarenbHsiii mpoexkt www.fluent-english.ru/

Karin's ESL PartyLand - CalT ISt CTYJICHTOB u MpenoiaBareseil.
https://www.wyzant.com/resources/lessons/english/esl

NativeEnglish. M3ydenue anrnuiickoro si3eika https://www.native-english.ru/

SchoolEnglish: razera mist n3yyaromux aHrIMACKui 361K www.schoolenglish.ru/
TESOIlon-lineactivities - ”HTepaKTUBHBIE 3aaHUS I H3yUYAIOIINX aHTIUHCKAN SI3BIK (OHOSI3BIIHEIC
W JIBYSI3BIYHBIC, B TOM YHCIIE pycCKo-aHTImiickue ). http://adesl.org
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https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=122835&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=122835&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=122835&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=128411&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=128411&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=128411&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=20&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=110032&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=20&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=110032&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=20&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=110032&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=120734&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=120734&func=detail
https://sziu-lib.ranepa.ru/cat/output/NL_ELCAT/cat_bb.php?&table_name=elcat_cat_bb_view&found=285&start=0&&sort_desc=1&limit=20&forder=cat_bb_year&&par=120734&func=detail

15.

16.
17.
18.
19.

20.

21.
22.
23.
24,
25.
27.
28.

29.

30.
31.
32.

33.
34.
35.
36.
37.
38.
39.

40.
41.
42.
43.

Yourdictionary.com Iloptan cnoBapeil  (JIMHIBUCTHYECKHE, TEPMHUHOJOTMYECKUE  CIOBApH
aHTIMIICKOTO s1361Ka).http://www.yourdictionary.com

Anrnumiickuit kiy6 http://www.englishclub.narod.ru

Amnrnuiickuit si3pik Ha HomeEnglish.ru www.homeenglish.ru

AHTIIMACKUH SA3BIK.TU — BCE IS M3yYaIONINX aHTIMACKHUN 361Kk www.english.language.ru/
AHTTUICKUI A3BIK.TU. TectupoBanue 51 MHTEPAKTUBHBIE YPOKH AHIJINHCKOrO.
www.english.language.ru/

AYTCHTHYHbIE Marepuajbl — IMPUMEPbl KEWCOB peajbHBIX KOMIIAHWH, 3aJaHHs IO pa3InuHbIM
acmiektaM Om3Hec-oOpa3oBaHus.http://businesscasestudies.co.uk

bubnuoTeuno-cnpaBounblil mopran LibrarySpot. www.libraryspot.com

Bblyun aHruicKmii SI36IK caMoCcTOsATeNbHO Www.learn-english.ru

I'pamMmaTHKa aHTTTHICKOTO si3bIKa Www.mystudy.ru

N3yuenue u npenogaBanue aHriuickoro si3bika UsingEnglish.com. https://www.usingenglish.com
Kypc nmoarorosku k sx3ameny TOEFL. https://www.ets.org/toefl, http://www.toefl.ru

Paznen mo anrnuiickoMy si3bIKy Ha caiite OBbI JI. Hcton. http://evaeaston.com/pronunciation/
PecypcHubiii Ilentp Nudopmarmonnsie TEXHOJIOTHUU B o0yJYeHNHN SI3BIKY
http://www.nstu.ru/education/langlearning/

Pecypcbl s ywammxcsi ((oHeTHka, rpaMMmarhKa, JIEKCHKA, HJHOMBI, ayJWpOBaHHE, TOBOPCHUE,
MMMChbMEHHAs peYb, YTEHUE, AETOBON aHTIMICKUH SI3bIK, MeXayHapoanbie dx3amersl TOEFL/TOEIC)
U npenojaBaTeiiel (yaeOHble MaTepHaibl, IUIaHbI YPOKOB, TECTHI 1 Ap.) http://eslgold.com

Pecypcwt u marepuanst BBC. http://www.bbc.co.uk/home/today/index.shtml

CaiityueoHoronocobus "Internet English". http://www.oup.com/elt/internet.english

CrnoBapu aHIJIMHCKOTO f3bIKa W JPyrHe pecypehl Ui H3yYaloUIMX AaHTJIMHCKUH  SI3BIK.
http://www.study.ru

CroBapu aHTIIMHCKOTO S3bIKa, Te3aypyc, CHCTeMa MalllMHHOTo niepeBoa. www.dictionary.com
CrnoBapumsnarensctBa Cambridge University Press. http://dictionary.cambridge.org

CnoBapu u3natenberBa Macmillan. http://www.macmillandictionary.com

CrnoBaps cuMBosioB Symbol.com. http://www.symbols.com

CnoBaps cokpamenuii AcronymFinder. http://www.acronymfinder.com/

CrpaBounblii TopTan cioBapen m3narensctBa OxfordUniversityPresshttp://global.oup.com

Cchbutky j1si M3y4YeHHS aHTJIMICKOTO s3bIKa Ha caiite HoBocuOupckoli 00macTHON 00pa3oBaTebHOM
certu. http://www.websib.ru

Tesaypychl Ha cripaBOYHO-00pa3oBaTenbHOM TopTaje LibrarySpot. www.libraryspot.com

TecThl O aHIMICKOMY 53bIKY Ha caiite Karanor oOpa3oBaresbHbIX mporpamm. http://www.kop.ru
VYpOoKH OH-JTaliH 10 aHTIAMKHCKOMY 361Ky Www.study.ru/lessons/online

Ounuknoneans «bpuranaukay.https://www.britannica.com

C31Y pacrmonaraer AOCTYIIOM 4Yepe3 CalT HaydyHOH OuOimorexu http://nwapa.spb.ru/ K cieayrommm

MNOAIMUCHBIM 3JICKTPOHHBIM peCypCaM:

AHTJIOSI3BIYHBIE PECYPCHI

EBSCOPublishing-moctynm kK MynbTH-AACIUILUIMHAPHBIM ITOJTHOTEKCTOBBIM 0a3aM MaHHBIX Pa3TMIHBIX

MHUPOBBIX H3JIaTEJIbCTB [0 OU3HECY, IKOHOMUKE, (PHUHAHCAM, OYXTalTEPCKOMY Y4eTy, T'yMaHUTapHBIM
W €CTECTBCHHBIM OONacTsIM 3HaHWH, pedeparaM U TONHBIM TEKCTaM MyONWKAlMi M3 HAayYHBIX H
Hay4YHO —TIONYJISIPHBIX KyPHAJIOB.

Anpec pecypca: http://www.neicon.ru/res/EBSCO _trans.pdf
Emerald- kpymnaeliliee MHUpPOBOE M3ATEIILCTBO, CICIUAIM3HPYIONICECS Ha DJIEKTPOHHBIX KYypHaJaX H

0a3ax JaHHBIX 1O OSKOHOMHKE W MEHEIKMEeHTy. IKMeeT CTaTyc OCHOBHOTO HWCTOYHHKA
npodeccnoHanbHOM HHPOPMALIUK JUTS MIPEIoIaBaTelIei, ucCiIea0BaTeleii U CIeUaINCTOB B 00J1aCTH
MEHEDKMEHTA.

Anpec pecypca: http://www.emeraldinsight.com/index.htm

8.5 NHbBIe NCTOYHUKHU

He ucnonb3ytores.

9. MaTepuaJbLHO-TeXHHYECKas 0a3a, HHPOPMAINMOHHBbIE TEXHOJIOIHH, MPOrPaMMHOe o0ecneueHne u

HH(l)OpMaIlHOHH])Ie CIIPABOYHbLIC CUCTEMBI
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Ne i/

HaumeHoBaHue

Crneupanu3upoBaHHbIE  3aJbl  JUIS  TPOBEACHHUS  JICKIMH,  OCHAIEHHBIE  IEePCOHATBHBIM
KOMOBIOTEPOM/HOYTOYKOM M MYJIBTUMEIHUHHBIM ITPOSKTOPOM

AyI[PITOpI/II/I 1 KOMIIBIOTEPHBIE KJIACCHI, 060pyHOBaHHLIC TTOCagOYHBIMA MECTaMU U NEPCOHAJTBHBIMU
KOMIBKOTECPaMU C BbBIXOAOM B I/IHTCpHCT JUIA TIPOBCACHU S MPAKTUYCCKUX 3aHATHI

«MTC JInnk» — poccuiickas miatdpopma Juisi OHJIAHH-KOMMYHHKAIUH 1 COBMECTHON pabOThl KOMaH[
;«Snnexc TenemocT» — cepBuUC [uis BupeokoHepenimid ot SIHaekca; Sl-meccenpkep

Texauueckue CpeacTBa OOYUYEHHS: TIEPCOHANBHBIE KOMIIBIOTEPHI; TPOrpaMMHBIE CPENCTBA,
obecrnieunBaromue MmpocMoTp BuneodainoB B ¢opmarax AVI, MPEG-4, DivX, RMVB, WMV;
MPOTpaMMBI JJIsi PabOTHI C DIEKTPOHHBIMH TAaOMUIIAMU Ui 0O0paOOTKH, aHANM3a W BH3yaIH3aldd
JaHHBIX; COOTBETCTBYIOIINE OHJIAHH-UHCTPYMEHTHI IS IOCTPOCHHS MHTEIUICKT-KapThl U MOJeNnel B
Pa3IMYHBIX HOTALMIX

Hayunas 6ubiuoTeka (B T.4. 3JIEKTPOHHBIE MH()OPMaLMOHHBIE PECYPChl HAyYHO!H OHOINOTEKH)
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