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1. IlepeyeHb NJaHUPYeMbIX Pe3yJbTATOB 00yUeHUs N0 JUCIUIIUHE, COOTHECEHHBIX €
IVIAHMPYEeMBIMH pe3y/1bTaTaMH 0CBOCHMS 00pa30BaTeIbHOM NPOrpaMMbl

I1.1.

Huctumnuna b1.0.04 «/HHOBallMOHHBIE TEXHOIOTUM B cdepe [eI0BOrO H

coowrTuiinoro typmsma / Innovative technologies in the field of business and event tourism»

oOecrieuynBaeT OBJIAJICHUC CIICAYIOIUMU KOMIICTCHIIUAMU C y‘{éTOM oTara:

Kon HaumenoBanue Kon HaumeHoBaHMe KOMIIOHEHTA
KOMIIETeHLIUH KOMIIeTEeHILIMHU KOMIToHenTa KOMIIETeHIHU
KOMIIETEeHI[M U
Crnocob6en opmupoBath
TEXHOJIOTHYECKYIO Cniocoben hopMupoBaTh
KOHIICIIIIUIO TypHCTCKOﬁ TEXHOJOTUYCCKYIO KOHICTIIHIO
OpraHu3aIyny, TYPUCTCKOTO MPENPHUATHS, YIIPABIATH
OIIK-1 OpPraHU30BbIBATh BHEPCHUE OIIK-1.1 IIPOLIECCOM BHEJPEHHUS TEXHOJIOTHYECKUX
TEXHOJIOTHIECKUX HOBAIHH HOBAIHWil U IPOTPaMMHOT0 00eCTIeYeHHs B
Y TIPOrPaMMHOTO JESITeNbHOCTD MPENIPUSTHI Chephl
obecrieueHus B cepe TypHU3Ma.
Typu3Ma
CriocobeH ynpaBisiTh
BHEJPCHUEM Cnoco0eH omnpeensiTh KIFUeBbIe
TEXHOJOTHYCCKUX TCXHOJIOTUYCCKUEC TYPUCTCKUC HOBAIUU,
WHHOBAIMH M COBPEMEHHBIX OLIeHNBATh 3()(PEKTUBHOCTH U
K4 WHQOPMAIIHOHHBIX U MKe-d.1 000CHOBBIBATh MPUMEHEHNE COBPEMEHHBIX
KOMMYHUKAaTHUBHBIX I/IH(bOpMaHI/IOHHBIX 1 KOMMYHUKAaTHUBHBIX
TEXHOJIOTHH JUTs TEXHOJIOTHH JUT 00ecTedeH s
obecredeHust KOHKYPEHTOCTIOCOOHOCTH MPENNpPUSTHH
KOHKYPEHTOCITIOCOOHOCTH cdepsl Typu3Ma.
00BEKTOB c(ephl TypU3Ma

1.2. B pe3ynbrare 0CBOCHUS AUCHUILIUHBI y CTYIEHTOB JIOJKHBI OBITH C(HOPMUPOBAHBI:

OTO/T®
(npu nanuvuu
npogpcmandapma)/ Kox
KOMIIOHEHTA Pe3yabTaTsl 00yueHus
TPYAOBBIE UM
KOMIIeTeHIMH
npogeccuoHaIbLHbIC
AeHCTBHUA
OIIK-1.1 Ha YPOBHE 3HAHMM: 3HAET IMOHATHE, PAa3HOBUIHOCTH,

(OpMBI W COCTaBISAIONINEC WHHOBAITUN, WHHOBAIIMOHHOMN
JIEATEIIBHOCTH; OIBIT BEAYLIUX CTPaH M TYPUCTCKUX
NpEeAnpUATAA MHUpa MO BHEAPEHUIO HWHHOBALMOHHBIX

IMPAaKTHK.

HAa YPOBHE YMEHHUIi: yMEET OCYIIECTBIIATh IIOUCK, AHAIIU3,
OTOOp TEXHOJOTHYECKMX HOBAIMi B NpodeccHoHaIbHON
TYPUCTCKON AESITETbHOCTH.

Ha YPOBHEC HABBIKOB: BJIa/ICCT HABBIKOM IMOUCKA, dHAJIM3a
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OTO/T®
(npu nanuvuu
npogpcmanoapma)/
TPYAOBbIE WJIH
npogeccuoHaIbHbIE
necTBUs

Kox
KOMITIOHEHTA
KOMIIETEeHIIUH

Pe3yabTarhl 00y4yeHus

u BLI60pa TCXHOJOTHYCCKUX HOBAITHIA B

HpO(i)CCCHOHaJ'IBHOfI TypI/ICTCKOI‘/'I JACATCIBHOCTH.

OT®.D. Crpareruueckoe
yIpaBIeHUE BEICTABOYHOM
JIeSITEIIbHOCTHIO OpraHU3alny -
npodeccroHaNbEHOrO
OpraHu3aTopa TOProBo-
TIPOMBIINIIICHHBIX BBICTaBOK/
D/01.7 Ynpasnenue peanuzarueit
CTpaTeruy pa3BUTHUs OPTaHU3ALIH
- IpodeCCHOHANTBHOTO
OpraHu3aTopa TOpProBo-
MIPOMBIIIICHHBIX BBICTABOK

OT®.E. Opranuzarus
SKCKYPCHOHHOM JEATCIBLHOCTH/
E/01.7 Onpenenenue KOHIECTIINT
U CTPATETHH Pa3BUTHUS
3KCKYPCUOHHOW OpTraHHU3aluu

[1Kc-4.1

Ha YpOBHE 3HAHMMA: KIIOYEBBIE TEXHOJOTHYCCKHUE

TYPUCTCKHE HOBALUH.

HA YpOBHe YMEHHii: oOIlcHHBaTh 3(P(PEKTUBHOCTH U

00OCHOBBIBAET IIPUMCHCHUEC COBPEMECHHBIX

I/IH(I)OpMaLII/IOHHLIX 1 KOMMYHUKATUBHBIX TEXHOJIOT UM JJIsL

obecrieyeHus  KOHKYPEHTOCIIOCOOHOCTH  MPEANPUSTHI
cepsl TypusMa.

HA YpOBHE HABBIKOB: CIIOCOOHOCTBIO  YNPABISTh
BHE/IPCHHEM TEXHOJOTHYECKUX MHHOBALM u

COBpPEMEHHBIX HMH(MOPMALMOHHBIX M KOMMYHUKATHBHBIX
TEXHOJOTHH JUISI OOecTeYeHHs] KOHKYpPEHTOCTIOCOOHOCTH
00BEKTOB chepbl TypU3Ma.

2. O0beM 1 MeCTO AUCHMINIMHBI B CTPYKTYpe 00pa30oBaTe/ibHOM NPOrpaMMbl

Obvem oucyuniunbl: 00WAs MPYOOEeMKOCb OUCUUNTUHBL cocmagniaem 6 3auemnsle edunuyvl, 216 axadem. yacoe / 162 acmp.

uacoe.

Bun padorsl TpynoemkocTb
(B akaaeM. yacax)
Ounas/3a04Has
O0uas Tpy10eMKOCTh 216/216
KonrakTHas paGora 44/26
Jlexumn 16/8
[IpakTrueckue 3aHATHS 26/16
JlaGopaTopHbIe 3aHATHUS -/-
Koncynpranuu 2/2
CamocrosiTesibHass pabora 136/181
Kontpons 36/9
@opMBI TEKYIIETO KOHTPOJIS P — pedepar, T — TectupoBanue, [13 — npakruyeckoe
3aHATHE

®opMa NPOMEKYTOUYHON aTTeCTAUMN JK3amMeH




MecTo IUCHMIVIMHBI B CTPYKTYpe 00pa3oBaTeIbHOI POrpaMmbl

Hucuummna 51.0.04 « THHOBaIIMOHHBIE TEXHOJIOTHH B c(epe AeTOBOr0 M COOBITHHHOTO
Typusma / Innovative technologies in the field of business and event tourism» OTHOCHTCS K
0a30Boif yactu yweOHoro rturana HampasieHus 43.04.02 «Typmsm» npoduns «HumycTpust
JIETIOBOTO ¥ COOBITUIHOTO TYpHU3Ma».

enbto nucuumumbabl b1.0.04 «HHOBalMOHHBIE TEXHOJOTMU B cdepe AeI0BOro U
coOwrTuiiHOoro Typm3ma / Innovative technologies in the field of business and event tourism»
apngercs osnageHue kommereHusmMu ®I'OC BO, mocpenctBoM ¢opMupoBaHusi 3HaHUN 00
WHHOBAIIMOHHOMN JEATEIBHOCTH TYPHUCTCKOTO MPEIIPUSTHSL.

JUis yCHemHoro OCBOEHMs JUCUMIUIMHBI HEOOXOOUMBI 3HAHUs, IIOJIyYE€HHbIE Ha
IpelblIyIlIeM ypoBHE 00pa3oBaHus OakaiaBpuara (CrenuaInuTeTa).

JlucuuiuinHa ~ MOXET  pealM30BBbIBaThCSI € IPUMEHEHHEM  JAUCTaHIIMOHHBIX
oOpa3zoBarenbHbIX TexHOJOTUH (nanee — JJOT).

JlocTyn K cucTeMe AMCTAaHIMOHHBIX OOpa30BaTENbHBIX TEXHOJOIMH OCYIIECTBIISETCS
KOKIBIM OOYYarOIIMMCS CaMOCTOSTEIBHO C JIFOOOro YCTpOiCTBa Ha mopTane: https://sziu-
de.ranepa.ru/. [Taposs ¥ JOTUH K JIUYHOMY KaOMHETY / MPOQUIIIO MPEIOCTABISIETCS CTYJIEHTY B
JieKaHare.

Bce ¢opmbl Tekymiero KOHTpOIIs, MPOBOJIUMBIC B CUCTEME JAMCTAHIIMOHHOTO OOYYCHHS,
OLICHUBAIOTCS B CHCTEME JMCTAaHLIMOHHOTO 00ydeHus. JlocTyn K BUIEO M MaTepHuajaMm JICKIUH
MPEOCTABIISIETCS B TEUEHUE Bcero cemectpa. JlocTynm Kk KaxkaoMmy BHIY pabOT M KOJIHYECTBO
MOTIBITOK HA BBIMOJIHEHHE 3aJaHHus MPEJOCTAaBIIAETCS Ha OrpaHHYEHHOE BpEeMs COIJIaCHO
periiaMeHty  AUCHUIUIMHBIL, omyOonukoBanHomy B CJIIO. IlpemonaBarens  OllEHMBAET
BBITIOJIHEHHBIE O0yyaromuMcst paboTel He mo3aHee 10 pabounx aHEH mociae OKOHYAaHUS CpOKa
BBITIOJIHEHHUSL.

W3ydenue AMCUUIUIMHBI OCYLIECTBISETCA B TEUEHUE OJHOTO CeMEeCTpa: JUIsl CTYACHTOB
ouHoii Gopmbl 00yueHus — Ha 1 cemectpe 1 kypca. i cTyIeHTOB 3209HOM (GOPMBI OOYUCHHUS B
TeueHue 1 kypca.

3. ConepikaHue M CTPYKTYpPa AUCHUIINHBI
3.1. CTpyKTypa AUCHUILIMHBI
OuHas ¢popma 0OyueHust

Ne i/ HaunmenoBaHue Tem O0beM qUCHUTUINHBI (MOAYJIST), Yac. dopma
W/MJIH pa3esioB Bceero KonTakTHas pa6ora CP TeKyllero
o0y4Jaronuxcs ¢ npemnoaasareseM KOHTPOJISA
M0 BUAAM Y4eOHBIX 3aHATHI ycmeBaeMoCcTu**,
J/I0T JIP/ | I/AOT | KCP MPOMEKYTOYHOI
A0oT * aTTecTaluu

Tema 1 | CymHOCTb U QYHKIMH
//Topi | uaHOBanmii //The essence

c¢1 | and functions of 45 4 6 34 P, T
innovation
Tema 2 | YnpasneHue 45 4 8 34 P

//Topi | ”HHOBAITMOHHBIMU

c2 | npoektamu PopMbI
(uHAHCHPOBAHUS
MHHOBAI[MOHHBIX
mpoekToB //Management




of innovative projects.
Forms of financing
innovative projects

Tema 3
//Topi
c3

Crpaterus u
TUTAaHUPOBaHUE
MHHOBAIIMOHHON
JIESITENTBHOCTH
TYpPUCTHYECKOTO
npeanpusTus //Strategy
and planning of
innovative activities of a
tourism enterprise

44

34

I13

Tema 4
//Topi
c4

MHnoBamnyoHHbIe
HPOLIECCH B
TypUCTHUYECKON
JIeSITEIIBHOCTH /
/Innovative processes in
tourism activities

44

34

113

[IpomexyTouHas arTecTanus

36/27

KouncyabsTamum - 2/1,5

JK3aMeH

Bcero (akan/acTp):

216/
162

16/12 26/19,5

136/102

Ipumeuanue: *KCP 6 06vem oucyuniuHvl He 6X00Um.
** P — pegpepam, T — mecmuposanue, 113 — npakmuueckoe 3ausmiue.

3aouHas popma oOyueHHS

Ne n/m

HaumeHoBaHHe TeM
/WM pa3iesioB

O0beM TUCHUNIMHBI (MOYJIs1), Yac.

Bcero

KonrakTHas padora
o0y4Jaromuxcs ¢ npemnoaasareseM
10 BU/AaM y4eOHbIX 3aHATHil

J/a0T JIP/ | /0T | KCP
J0T %

Cp

dopma
TeKy1lIero
KOHTPOJISAA
ycmeBaeMoCcTu**,
MPOMeEKYTOUHOH
aTTecTalMu

Tema 1
//Topi

CymHOCTb U PYHKIIH
nnHoBaiuii //The essence
and functions of
innovation

50

34

P, T

Tema 2
//Topi
c?2

YupasneHue
WHHOBALlMOHHBIMHU
npoexktamu ®opmbl
(UHAHCUPOBAHUS
WHHOBAIIMOHHBIX
mpoekToB //Management
of innovative projects.
Forms of financing
innovative projects

52

34

Tema 3
//Topi
c3

Crpaterus u
TJIaHUPOBaHUE
WHHOBaI[HOHHOH
JIEATEIbHOCTH
TYPUCTHIECKOTO
npeanpusTus //Strategy

52

34

113




and planning of
innovative activities of a
tourism enterprise

Tema 4
//Topi
c4

WHnoBanyonHbIe
MIPOIIECCHI B
TYPUCTHUYECKON
EATEILHOCTH /
/Innovative processes in
tourism activities

51

34

I13

HpOMe)KYTO‘IHaH aTTeCTalusa

9/6,75

KoncyapTammu - 2/1,5

IK3aMeH

Bcero (akan/acTp):

216/
162

16/12 26/19,5

136/102

* * P — pepepam, T — mecmuposanue, 113 — npakmuueckoe 3ansmue.

3aounas Gpopma 00y4deHUS

Ne n/m

HaumeHoBaHue TeM
H/WJIH pa3iesion

O0beM TUCHUNIMHBI (MOYJIs1), Yac.

Bcero

KonTakTHas padoTa
00yyalouuxcs ¢ nNpemnojgaBarTeieM
10 BUJAM YUeOHBbIX 3aHATHIA

J/10T JP/ | I/AOT | KCP
0T %*

CP

dopma
TeKylero
KOHTPOJIs
ycneBaeMocTu**
9
NPOMEKYTOYHOM
aTTecTAlMA

Tewma 1
//Topi
cl

CymHOCTh B QYHKIUH
nuHoBauui //The essence
and functions of
innovation

51

45

P, T

2

Tema 2
//Topi

VYnpasneHue
WHHOBAIIMOHHBIMHU
npoexTaMu PopMebl
(UHAHCUPOBaHUS
MHHOBAIIHOHHBIX
MpoekToB //Management
of innovative projects.
Forms of financing
innovative projects

51

45

Tema 3
//Topi
c3

Crparerus u
TUTAHUPOBaHUE
MHHOBAIIMOHHON
JIeSITeIbHOCTH
TYPUCTHUUECKOTO
npennpusatus //Strategy
and planning of
innovative activities of a
tourism enterprise

51

45

I13

Tema 4
//Topi
c4

MHnoBamnonHbIe
IIPOLICCCHI B
TYPUCTHUYECKOU
JIeSITEIIBHOCTH /
/Innovative processes in
tourism activities

52

46

113




IIpoMmesxxyTouHas aTTecTauus

9/6,75

KouncyabsTamum - 2/1,5

IK3aMeH

Bcero (akan/acTp):

216/
162

8/6 16/12

181/135,7

Ipumeuanue: *KCP 6 00vem Oucyuniunvl ne 6X00um.

** P— pegpepam, T — mecmuposanue, 113 — npakmuueckoe sanamue.

3aounas popma o0yueHHs

Ne n/m

HaumenoBanue Tem
/WM pa3iesioB

O0beM qUCHUNIMHBI (MOYJIs1), Yac.

Bcero

KonrakTHas padora
o0y4Jaromuxcs ¢ npemnogasareseM
M0 BU/JaM Y4eOHbIX 3aHATHI

J/A0T Jp/ | II/A0T | KCP
JA0T *

Cp

Dopma
TeKyliero
KOHTPOJISA

ycneBaeMocTu**,
MPOMeKYTOYHOM
aTTecTalMu

Tema 1
//Topi
cl

CyIHOCTD U QYHKIHH
nnnosaiwii //The essence
and functions of
innovation

51

45

P, T

Tema 2
//Topi
c?2

YupasneHue
MHHOBAI[HOHHBIMH
npoexktamu Oopmbl
(hMHAHCUPOBAHUS
WHHOBAIIMOHHBIX
mpoekToB //Management
of innovative projects.
Forms of financing
innovative projects

51

45

Tema 3
/[Topi
c3

Crparerus u
IJIAHUPOBaHUE
VHHOBAllMOHHOU
JIESATSILHOCTH
TYPUCTHIECKOTO
npeanpustus //Strategy
and planning of
innovative activities of a
tourism enterprise

51

45

113

Tema 4
//Topi
c4

aHoBanmonubie
MPOIIECCHI B
TYPUCTUUYECKOU
IEeSITENbHOCTH /
/Innovative processes in
tourism activities

52

46

113

IIpoMmesxxyTouHas aTrectauus

9/6,75

9/6,75

KoncyabTammu -
2/1,5

Bcero (akan/acTp):

216/
162

216/

162 8/6 16/12

181/135,7

3.2. Conep:xaHue QTUCUMILINHBI




Tema 1. CymHocTh M GQyHKIINM MHHOBALMIA

Teopusi MHHOBALMOHHBIX mponeccoB . Illymmerepa, TEXHOIOTMYECKHE 3aKOHOMEPHOCTH
passutus, CALS-texHonoruu, ponb MNpeANpUHUMATENBCTBA B MHHOBAIIMOHHBIX IIPOILECCAX,
MOJIETN TIOBEJIEHUSI «HOBATOPOB» M «KOHCEPBATOPOBY», MPEAIPUHUMATENbCKAs AESITEIbHOCTD B
cepe TypusMa, pa3BUTHE MEXAyHapoaHOW ToproBinu. CojaepikaHHE MOHATHS «HHHOBAILH»,
MHHOBAllMsI M WMHHOBAllMOHHAs AaKTHUBHOCTb, (DAKTOPBI, OIpPENEAIONIe HWHHOBALMOHHOE
pa3BUTHE, CTUMYJIbI K MHHOBALIUSIM.

Bunel uHHOBanuii: mo cdepe mpuMeHEeHHs], MO0 MaclTady pacHpoCTpPaHEHHUs, MO XapaKTepy
WHHOBAIIMM, MPOJYyKTOBbIE HHHOBAIMM, IPOLIECCHBIE WHHOBALlMU, CEPBHUCHbIE HWHHOBALUHU,
aJlalTUBHbIC MHHOBAILIMY, PaluKalbHble MHHOBALMU. JKU3HEHHBIH LUK U (YHKIMN WHHOBALUIL:
MHHOBAIIMOHHBINA LIUKJI, IEPUOJ CO3JaHUSI MHHOBALIUHY, )KU3HEHHBIN IUKJI UHHOBALIUH, OCHOBHBIE
¢GbyHKUMKM MHHOBauuWH. VHHOBalMOHHAsI AEATENBHOCTh B TypH3MeE: MOTUBBI BO3HMKHOBEHMS
MHHOBAIIMM, HANpaBJIeHUs pPa3BUTUS MHHOBAUMH B TypuU3Me, BHEApPEHHE WHHOBAIUM,
MapKETUHTOBbl€ HMHHOBAIIUHU, IEPHOANYECKIE HHHOBALIUY.

Tema 2. YmnpasiieHHe HMHHOBAIMOHHBIMH NpoeKTaMH. PDopMbl (PHUHAHCHPOBAHMA
HHHOBALIMOHHBIX NPOCKTOB

IloHsiTHE MHHOBALIMOHHOTO IIPOEKTA, BUIbl MHHOBALMOHHBIX IPOEKTOB. PaKTOPBI, CHUKAIOLINE
3(QPEKTUBHOCT HMHHOBALIMOHHBIX IPOEKTOB. 3HAueHHE (PUHAHCUPOBAHUS B YIPABICHUU
MHHOBAIIMOHHBIMU TpoeKTaMu. DOpMBI U BUABI (PMHAHCHUPOBAHUS MPOEKTOB: IOCYIapCTBEHHOE
¢uHaHCcupoBaHHE (TPAMOE U KOCBEHHOE), PBIHOYHOE (MHAHCUPOBAHHE WHHOBAIMOHHBIX
IPOEKTOB — COOCTBEHHBIE CpPEJCTBA OpPraHM3ALMHU, aKIWOHEpHOE (UHAHCUPOBAHHE,
0aHKOBCKOE KpEIWTOBAaHUE, UIIOTEKA, JIU3UHT, BEHUYpHOE (PMHAHCUpPOBaHME Kak ocobas dopma
HHBCCTHPOBAHUS B UHHOBALITUOHHBIC ITPOCKTHI.

Tema 3. Ctparerusi m NJAHMPOBAHME WHHOBALMOHHON /eSITeIbHOCTH TYPHUCTHYECKOIO
npeanpusaTHs

CopmepxaHMe M XapakTepUCTHKa  pa3jMYHBIX BHJIOB  cTparteruil. ['ocynapcrBeHHas
MHHOBAIIMOHHAsl CTpaTerus, CTpaTerusl «Ieperadn», CTpaTerus «3aluMCTBOBAHUSA», CTPATErHs
«HapaluBaHus». VIHHOBallMOHHAs CTpaTerusi TYPUCTHUECKUX MpennpusaTuil. MHHOBanmoHHas
CTpaTerus: HacTynaTelibHas cTparerusi, OOOpOHMUTENbHAs CTPATErusi, CTpaTerus HMMHTALUU,
3aBUCHMAsl ~ CTpaTerusi, TPAAUIMOHHAS  CTpaTerusi, OMNMOPTYHUCTHYECKas  Tpaaulus,
TUIEePKOHKYpeHLMs. VIHHOBAalIlMOHHOE IUIAHUPOBAaHME M MHHOBALIMOHHBIE MPOEKTHI. [IpuHIIMIIBI
MHHOBAllMOHHOrO  MaHupoBaHus. CoxepkaHHMe  MHHOBALMOHHOTO  IpoekTa.  AHauu3
MHHOBAIIMOHHOTO MPOEKTa. BUbl MPOEKTOB, HaAy4YHO-UCCIIEI0BATEIbCKUE TPOEKTHI, BEHUYPHBIE
IPOEKTHl, MPOEKT MOJAEpPHU3ALMU. OTanbl pa3pabOTKM  MHHOBALMOHHBIX  IPOEKTOB,
(dbopMUpOBaHUE HJIEM, MAapKETHUHTOBBIE HCCIEAOBAaHUA M pPa3paboTKa MapaMeTpoB KOHEUHOM
LIEJIN TIPOEKTa, OIpeJNIeIeHue «epeBa Lee» U «aepeBa padoT», aHAINU3 HEONpPeleIeHHOCTH
pHcKa, BbIOOp JKM3HECIIOCOOHOIO BapuaHTa pealu3allud NMpoeKkTa. PUCKM B MHHOBAIMOHHOMN
NesTeNbHOCTH.  BuIbl  PHCKOB,  SKOHOMHMYECKHMH  pUCK, PHUCK  TEXHOJIOTMYECKOMH
HECOCTOSATEJIBHOCTH, PUCK (PUHAHCOBOM HECOCTOSTEIBHOCTH, PUCK HEYNPABISIEMOTO IPOEKTa,
IIPAaBOBOM PHUCK, HEraTMBHOE BIMSHUE PHUCKOB. YIPABICHUE MHHOBALUSAMU M 3HAHUAMH,
OTHOLIEHHE K MOTPEeOUTENSIM KaK He00X0AUMOe yClIOBHE pa3BUTHs. IIpuBieyeHne coTpyJHUKOB
K y4acTUIO B MHHOBALIMOHHBIX IIpPOILIECCaX, CO3JAaHME KOMaHABI JJIs BHEAPEHUS MHHOBALUH.
IMonnepxka wHHOBaIMi, reHepauus wuae. Krnaccupukanus mnpeanpusaTdii mo  TUIY
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WHHOBAIIMOHHOIO moBeaeHus. HacuiabcTBeHHOE HNOBCACHHUEC, ITallMCHTCKOC ITIOBCIACHHUC,
OKCINICPCHTHOC MOBCACHUC. KOMMYTATUBHOC IMOBCACHHC.

Tema 4. UHHOBanMOHHBIE MPOLECCHI B TYPUCTHYECKOH AeATeJIbHOCTH

Pa3paboTka MHHOBALIMOHHON CTpaTErny pa3BUTHS TYPUCTUUECKOTO npeanpusatus. MinHoBauuu B
YOpaBJI€HUU  KAYeCTBOM Ha  TYPUCTHUECKOM  MpeaAnpusaTHH. [00ajibHble  CHUCTEMBbI
OpOHUpPOBaHMSI W CETH IICHTPAIU30BAHHOTO OpOHMPOBaHUS. VIHHOBALIMOHHBIE METOIBI
dbopMUpOBaHUSA TaKeTa TYPUCTUYECKUX Yycayr. VHHOBanMOHHBIE METOIbl (HOPMUPOBAHUS
CUCTEMBl OOCIYy>)KMBAaHHUS TYPUCTHUECKOrO MpeAnpusatus. VHHOBaLMOHHBIE MOAXOABI K
pa3paboTKe KOHLENINH Pa3BUTHS TYPUCTCKOTO MPEIIPUATHS.

Topic 1. The essence and functions of innovation

J. Schumpeter's theory of innovation processes, technological patterns of development, CALS-
technologies, the role of entrepreneurship in innovation processes, behavior patterns of
"innovators" and "conservatives", entrepreneurial activity in the tourism sector, development of
international trade. The content of the concept of "innovation", innovation and innovative
activity, factors that determine innovative development, incentives for innovation.

Types of innovation: by application area, by scale of distribution, by the nature of innovation,
product innovation, process innovation, service innovation, adaptive innovation, radical
innovation. Life cycle and functions of innovation: innovation cycle, period of creation of
innovation, life cycle of innovation, main functions of innovation. Innovative activity in tourism:
motives for the emergence of innovations, the direction of development of innovations in
tourism, the introduction of innovations, marketing innovations, periodic innovations.

Topic 2. Management of innovative projects. Forms of financing innovative projects

The concept of an innovative project, types of innovative projects. Factors that reduce the
effectiveness of innovative projects. The value of financing in the management of innovative
projects. Forms and types of project financing: public financing (direct and indirect), market
financing of innovative projects - the organization's own funds, equity financing, bank lending,
mortgages, leasing, venture financing as a special form of investment in innovative projects.

Topic 3. Strategy and planning of innovative activities of a tourist enterprise

Content and characteristics of various types of strategies. State innovation strategy, "transfer"
strategy, "borrowing" strategy, "building up" strategy. Innovative strategy of tourist enterprises.
Innovation strategy: offensive strategy, defensive strategy, imitation strategy, dependent strategy,
traditional strategy, opportunistic tradition, hypercompetition. Innovation planning and
innovative projects. Principles of innovation planning. The content of the innovation project.
Analysis of the innovative project. Types of projects, research projects, venture projects,
modernization project. Stages of development of innovative projects, idea formation, marketing
research and development of parameters of the final goal of the project, definition of the "tree of
goals" and the tree of "works", analysis of risk uncertainty, selection of a viable project
implementation option. Risks in innovation activity. Types of risks, economic risk, risk of
technological inadequacy, risk of financial inconsistency, risk of unmanageable project, legal
risk, negative impact of risks. Management of innovations and knowledge, attitude towards
consumers as a necessary condition for development. Attracting employees to participate in
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innovation processes, creating a team to implement innovation. Support for innovation,
generating ideas. Classification of enterprises according to the type of innovative behavior.
Violent behavior, patient behavior, explerent behavior. commutative behavior.

Topic 4. Innovative processes in tourism activities

Development of an innovative strategy for the development of a tourist enterprise. Innovations in
quality management in a tourism enterprise. Global booking systems and central booking
networks. Innovative methods of forming a package of tourist services. Innovative methods of
forming the service system of a tourist enterprise. Innovative approaches to the development of
the concept of development of a tourist enterprise.

4. MarepuaJjbl TeKyIIero KOHTPOJISI YCIIEBAEMOCTH 00yUaI0IIUXCS
4.1. B xone peanuzauuu aucuumiudbl b1.0.04 «Hunoeayuonnvie mexnonocuu 6 cghepe
0en06020 u coovimuiinozo mypusma / Innovative technologies in the field of business and
event tourism) WCIONB3YIOTCS CIEAYIOIIME METOAbl TEKYLIEro KOHTPOJIsS YCIeBaeMOCTH
00yJaronuxcs:

Tema u/uam pasaen MeToabl TeKylIero KOHTPOJIA
ycrneBaeMoCcTH ™

Tema 1. Cymnocts 1 pyHkunu uHHOBawi //The

. ) ) P, T
essence and functions of innovation ’

Tema 2. YopaBieHre HHHOBAMOHHBIMU IPOEKTAMHU
dopmbl PUHAHCUPOBAHUST HHHOBAITHOHHBIX

mpoekToB //Management of innovative projects. Forms
of financing innovative projects

Tewma 3. CrpaTerus u IaHUPOBAHNE MHHOBAIIMOHHON
AeATEIBHOCTH TYPUCTUIECKOTO m
npeanpustus //Strategy and planning of innovative

activities of a tourism enterprise

Tema 4. IHHOBAIMOHHBIE TIPOIECCHI B TYPUCTUIECKON
nesrenbHOCTH //Innovative processes in tourism 113
activities

*P — peghepam, T — mecmuposanue, I13 — npakmuueckoe 3ansmue.

B cnyuae peanusayuu oucyunaunvr ¢ JOT ¢hopmam 3adanuii  adanmuposan 0
nramghopmor Moodle.

4.2. TunoBble MaTepHAJIbI TEKYLIEr0 KOHTPOJISA YCIIEBA€MOCTH 00yYaI0IIUXCH
Tunosbie oeHOYHbIe MaTepUAJIbI IO Teme Nel u Ne2
IIpumepHbIe TeMbl pedepaToB
Ilpoananusupyiime, oyenume, cpaguume u ykajcume ceoe OmMHOULEHUE K 3ampoHymou meme.

. The impact of scientific and technological innovations on the development of tourism.

. Innovation processes in promotion and commercialization tourism product.

. Innovations in the hotel business.

. Influence of political, economic and social spheres on innovation processes in tourism.

. The role of the World Tourism Organization in stimulating and disseminating innovation.
. Principles of sustainable development of tourism.

~N N L AW N

. Content, goals and methods of innovation policy
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8. Economic and financial foundations for enhancing innovation

9. Innovative activity of small enterprises in the tourism industry

10. Innovation strategies in a market economy

11. Methods for choosing an innovation strategy

12. Business plan as a tool to attract investors to finance innovative projects

13. Features of innovative processes in the tourism industry

14. Information support for innovation in the tourism industry

15. New forms of innovation market: leasing, franchising

16. Invention and patenting as the main forms of the result of intellectual work in the process of
creating innovations

17. Features of the development and implementation of organizational innovations in the tourism
industry

18. Innovation project: concepts and types

19. Stages of creation and implementation of an innovative project in tourism

20. Promising innovative projects in the tourism industry

21. Criteria for evaluating an investment project

22. Competition in innovation

23. Intellectual property as an object of innovative entrepreneurship

24. Patent legislation of the Russian Federation: main provisions

25. Regulatory and methodological support of innovation in the tourism industry

TunoBblie OlleHOYHbIE MaTePHAJIBI O TeMe Nel

IIpumepHbIe BONPOCHI 1JIsl IPOBEAEHUSI TECTHPOBAHUS

(Bonpocwi ¢ blbopom 00HO20 npasuibHo20 omeema u3z 06wje2o Yucia npeoloHCeHHbIX)
1. The factors determining innovation do not include:

a) the market environment; b) resources; ¢) personnel; d) advertising; ¢) consumers.
2. Peter F. Drucker identifies 7 sources of innovation opportunity.

Which of the following sources is not included in his classification?

a) surprise b) demographic factor;

¢) absurdity (inconsistency); d) new knowledge; e) risk factor;

f) changes in value attitudes.

3. Methods for activating the innovation process do not include:

a) synectics; b) bisociation; ¢) TRIZ; d) correlation analysis;

e) brainstorming; e) laboratory research.

4. "Center" of innovation in the US - "Silicon Valley", and in Russia:

a) Kazan; b) Ufa; c) Skolkovo;

Moscow; e) Kizhi; f) Caspian.

5. Innovative strategy of the enterprise: to fight for survival, using the usual conservative
technologies with a minimum cost of innovation. What is the name of this strategy?
a) offensive; b) traditional; c) dependent; d) imitation

6. By duration, projects are:

a) long-term; b) short-term; c) intermediate;

d) protracted; ¢) medium-term

7. The types of rest do not include:

a) Sea and beach holidays; b) Excursion rest;
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c¢) Business tourism; d) Pilgrimage.

8. Active intervention of the state in scientific activity is typical for:

a) Japan b) Germany; in the USA; d) England; e) Russia.

9. The transfer of rights to use intellectual property is:

a) a patent; b) franchise; c) statement; d) power of attorney; e) receipt.

10. Arrange the stages of conducting market research in the appropriate order:
a) competitor research b) consumer research;

c¢) market research;

d) study of the distribution system of goods, services

11. There are 9 rules of functional marketing. Which of the following is not one of them:
a) Sell all known product features;

b) Find and sell hidden features of products;

¢) Find redundant and harmful functions of products, excluding them;

d) Sell features at the highest price;

e) Sell product features even when the products are already sold.

12. The main forms of business documentation include:

a) business plan; b) business idea; ¢) conclusion of the expert commission;

d) a letter of trust; e) feasibility study.

13. Innovation in the hospitality industry is

a. a set of techniques and methods to achieve the goals of the hotel;

b. activities not related to scientific and technical developments;

in. end result of innovative activity in a hotel enterprise;

d. service in the hotel services market.

14. A systematic approach to hotel management is

a. accounting for individual events of this level in the hotel planning system;
b. a comprehensive analysis of the consequences of the considered event in all areas of the
hotel's economic activity;

in. methods of mathematical analysis used in the preparation of business decisions;
e. all answers are correct

15. The most important controlled variables in a hotel enterprise are

a. the firm's hotel staff, resources, purpose and objectives, culture and image;
b. hotel buildings; in. external environment;

d. state legislation.

16. Planning for innovation in a hospitality business is

a. the process of determining the innovative future of the hotel,

b. the process of introducing a new hotel product;

in. working hypothesis of hotel innovation

d. choice of hotel actions to achieve an innovative goal.

17. Regarding the internal environment, the innovative strategy of the hotel can be:
a. grocery; b. functional; c. resource;

organizational and managerial; e. situational.

18. Innovation management in the hotel:

a. a set of hotel personnel management methods;

b. a set of methods and forms of innovation management;

in. independent science.
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19. Hotels that work for a narrow segment of the market and satisfy the needs formed under the
influence of fashion, advertising and other means are

a. patients; b.violent; c.communants.

20. Investment risk management methods can be:

a. diversification; b. transfer (outsourcing);

c. probability of occurrence; d. hedging;

e. logical summation of risks.

21. Select from the list what applies to the subjects of the innovation market:
a.hotel enterprises; b. hotel services

in. funds d.individuals.

22. Regarding the external environment, an innovation strategy can be:

a. offensive; b. defensive;

in. adaptive; d. situational

Tunosbie oeHOUHbIe MaTepHAJIbI IO Teme Ne3 u Ne4

[IpumepHBbIe MpaKTHYECKHE 3AHATHSA

IpakTnyeckoe 3ansiTue 1.

Buo npaxmuuecrkoeo 3awamus: Ilpakmuueckas paboma — aHanu3 (npoananusupyiime
BbICKA3BIBAHUSL, OYEHUME UX, BLICKANCUME C80€ MHEHUe U OCNOpbIe MOYKY 3DeHUsl ONNOHeHma,).
Paboma 6 manvix epynnax

Topic and content of the lesson: Content analysis of Internet resources dedicated to the
technologies of innovative development of tourism and hospitality.

The purpose of the lesson: to master the methodology of content analysis of a thematic Internet
site dedicated to the issues of innovation.

Practical skills: assimilation of knowledge on the subject, experience in content analysis and
research, work with literary sources.

IIpakTHyeckoe 3ansaTHE 2.

Buo npakxmuuecxoeo 3anamus: Cemunap-npakmuxym. Paboma ¢ opuduueckumu HOBeIIaMU.
Topic and content of the lesson: Legal regulation of innovation activity in the Russian
Federation.

The purpose of the lesson: To study the principles of legal regulation of innovation

activities in the Russian Federation, to master the concept of a legal novel and the technique of
working with it.

Practical skills: assimilation of knowledge on the subject, experience in analytical activities and
research, work with literary sources.

IIpakTnyeckoe 3ansiTue 3.

Buo npaxmuueckozco sansamus: Ungozpapuyeckuii npaxmuxym — paboma 6 mManvix epynnax ¢
00KIa00M-npe3enmayueli pe3yibmamos pabomsl (cobepume unGopmayuio no NPeoroHCeHHOU
meme, OyeHume u cucmemamuzupyume ee, noopasoenume Ha NOOMeMbl, cobepume ceedeHUs
0Jis1 npezenmayuu, 8bl0Pas 2asHoe U Omces8 8mopocmeneHHoe, gvlgedume Ha caauowvt (10 — 15
caaii0os), coenaiime 8bl800bl, YKANCUME UCNONb30BAHHbIE UCMOYHUKU UHpOpMAyULL).

Topic and content of the lesson: Indicators of innovative activities of tourism enterprises:
statistical visualization.
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The purpose of the lesson: to master the methodology for presenting information in the format of
infographics, techniques for statistical visualization of indicators of innovation activity

through work in small groups.

Practical skills: assimilation of knowledge on the subject, experience in discussions and research,
work with literary sources.

IIpakTnyeckoe 3ansTue 4.

Buo npakxmuuecxoeo 3anamus: Paspabomka cnekmp-0yka UHHOBAYULL U €20 Npe3eHmMAayusl

Topic and content of the lesson: A complex of modern innovative technologies for tourism and
hospitality.

The purpose of the lesson: To master the methodology for presenting information in the format
of the spectrum book of innovations; to study the content and characteristics of innovative forms
of activity for individual sectors of the economy

Practical skills: assimilation of knowledge on the subject, experience in speaking and research,
work with literary sources.

5. OneHo4HbIe MaTePUAJIbI IPOMEKYTOYHOM ATTECTALMHU M0 JUCHUIINHE
5.1. Dk3aMeH NPOBOAMTCS ¢ NIPMMEHEHHEM CJIeYIOIUX MEeTOI0B (CPeACTB): B paMKaxX CIauyu
9K3aMeHa MPeTyCMaTPUBACTCS YCTHBIM OTBET CTYACHTOM I10 OUJIETaM U pelleHue Keic-3a1auu.

5.2. OueHo4yHbIe MAaTEPHAJbI IPOMEKYTOUHON ATTECTALNH

Kommnonent IIpomexyTOYHBIN/KII0YeBOH Kpurepuii oneHuBanus
KOMIIeTeHIMH WHIUKATOP OLleHNBAHUSA
OIIK-1.1 dopmupyer TexHonoruyeckyo | @opmupyer TEXHOJIOTUYECKYIO
Cnocoben q)OpMPIpOBaTB KOHOCTIHUIO TYPUCTCKOr'0 TMpPEAIIPUATU, KOHLIEOIIUIO TYPUCTCKOTO
TEXHOJIOTHYECKYTO YIpaBIseT MIPOIECCOM BHEAPEHNIA | pennpustus.
KOHIIENIIUIO  TYPHUCTCKOTO | TEXHOJIOTHUYECKHUX HOBAIU u
VYmopapnseT TporieccoM  BHEAPEHUS
NPEANPHUATHS,,  YIPABIATH | IPOrPaMMHOTO obecredeHust B .
9 TEXHOJIOTHUYECKUX HOBaIUH B
MIPOIIECCOM BHEJIPEHUS | IeATEIHHOCTD MIPeIIpUATHI cipeppr | TEXHOTOTHHCC 0 ]i
TEXHOJIOTUYECKUX HOBALMH | TypU3Ma. JCATETBHOCTh  MPE/INPHUATHIA  CHEephI
U IpOrpaMMHOTO Typusma.
obecrieueHus B CriocobeH  opraHu3oBaTh  IpoIEcC
ACATCIIBHOCTD BHEJIPEHUS MPOrpaMMHOTO
TIpCAUPHATHH chepst obecrieyenus B cepe TypH3Ma.
TypHU3Ma.
[IKc-4.1 OnpenensieT KIIOYEBble TEXHONOrHUeckue | OTIMYHO 3HAKOM C  [OHUMAaeM
Criocoben OTIPEICTISTh | TYPUCTCKUE HOBAIIHH, OLICHUBACT | crienuuKy npodecCHOHATBHBIX
KITIOYEBBIE 3G PEeKTUBHOCTH u OOOCHOBBIBAET | (porenm M TpeAnpuATHiE  cdepbl
TEXHOJIOTMYECKUE MpUMEHEHHUE COBPEMEHHBIX TypH3aMa
TYpPUCTCKHUE HOBAIWY, | THPOPMAIIMOHHBIX W KOMMYHUKaTHBHBIX '
N Moxer CaMOCTOATENIBHO
OTICHUBATh 3(PPEKTUBHOCTH | TEXHOJIOTHIH TUTS obecrieueHUs
u 06OCHOBBIBATH | KOHKYDPEHTOCIIOCOOHOCTH — MpepusTHii | PA3PA0AThIBaTL  PEKOMEH/IAIMH  TIO
MPUMEHEHHE COBPEMEHHBIX | Cephl TypU3Ma. OpraHu3alnu IIPUMCHCHUSA
WHPOPMAITHOHHBIX u COBpPEMEHHBIX nHGOPMAILTOHHO-
KOMMYHHUKATUBHBIX KOMMYHUKATUBHBIX TEXHOJIOTMM IS
TEXHOJIOTHI 1T B p—
obecrieueHus
KOHKYPEHTOCIOCOOHOCTH OOBEKTOB B
KOHKYPEHTOCIIOCOOHOCTH
MpeanpusTUit chepsr cepe TypusMa.
TypU3Ma.

Tunosble o1leHOYHBIE MATEPHAJIBI IPOMEKYTOUHOI aTTecTANMU
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IlepeyeHb BONPoOCOB K IK3aMEHY

H3nooicume meopemuueckue OCHO8bI NO OAHHOU meme (Oaiime onpeoeyeHus,
nepeuuciume u Hazoeume) u 00OCHyiume (apzymenmupyiime u npoOEeMOHCMpPUpyiime) ceoe
OomHoweHue K O0aHHOIl meme (Ha KOHKpemHom npumepe):
1 Describe the essence of the concepts of "innovation", "innovation", "innovation management".
2 Expand the typology of innovations in the tourism business
3 Analyze the tasks of innovation management in the tourism business
4 Describe the innovation process
5 Describe the development of an innovative strategy for the development of a tourism
enterprise.
6 Uncover innovation as a “crisis stabilizer”
7 Describe the innovations in quality management in a tourism enterprise.
8 Describe the Internet as an innovative platform for promoting the services of tourist enterprises
9 Analyze the relationship between the globalization of social processes and trends in the
development of tourism services
10 Describe the workforce in the tourism enterprise.
11 Describe innovative methods of motivating the staff of a tourism enterprise
12 Expand the social technologies used in the promotion of tourism services.
13 Describe B2B technologies in tourism
14 Describe global reservation systems and central reservation networks.
15 Open modern approaches to the development of the site of a tourist enterprise
16 Describe innovative systems for promoting the sale of tourism services
17 Discover innovative methods of forming a package of services in a tourism enterprise
18 Describe the innovative methods of formation of the service system of the tourist enterprise.
19 Describe the brand strategy for tourism enterprise innovation
20 Analyze innovative marketing technologies in the tourism business.
21 Describe the typology of innovative risks in the tourism business
22 Analyze the factors affecting the degree of risk of introducing a new service in a tourism
enterprise
23 Describe innovative approaches to developing a concept for the development of a tourism
enterprise
24 Describe the innovative segment of the boutique hotel market
25 Describe the innovation life cycle and tourism product life cycle

Oépaszey cumyayuonnoi 3a0auu (Keiica) K IK3aMeHy
Ilpoananusupytime ungopmayuro, onpedenume, YCMAHOBUME U YKAdCUMeE CB0e
OmMHOWEeHUe K 3ampOHYMOoU meme, cpopmynupytime omeemsol Ha 60NPOCHL.

(Case-study) The history of cellular communications begins in 1946. AT&T Bell
Laboratories (USA) put forward and implemented an innovative idea - it created radio
telephones installed in cars. The radio transmitter allowed passengers or the driver to contact the
exchange and thus make a call. For communication, a range with fixed frequency channels is
allocated. The company developed a system of cells, or cells, which is where today's cell phone
name comes from. In 1979, Japan became interested in American development and began to
conduct appropriate tests. In the USSR, the first automatic duplex system of professional mobile
radio communication with moving objects called "Altai" was launched in the late 1950s. For a
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long time "Altai" was the only means of mobile communications in the country. In St. Petersburg
in 1991, the cellular company Delta Telecom began its work. It was the first mobile operator in
the Russian market.

HIkana oueHuBaHus

OmeHka pe3yJbTaTOB IMPOW3BOAMTCS Ha OCHOBE [lookeHUS O TEKylmleM KOHTpOJE
yCIIeBaeMOCTH  OOydarommuxcs M TPOMEXKYTOYHOW  aTTecTallii  OOETAloNMXCS 1O
00pa3zoBaTeNbHBIM TIPOrpaMMaM CpeaHEro NPo(EecCHOHATLHOTO M BBICIIEr0 OOpa3OBaHHS B
dbenepalbHOM TOCYJapCTBEHHOM OIO/DKETHOM| 00pa3oBaTeIbHOM  YUPEKICHHH  BBICIIETO
oOpazoBanus «Poccuiickasg akageMud HApOJHOI XO3SHCTBAa M TOCYAApCTBEHHOW CIy:KOBI Mpu
IIpesnnente Poccuiickonn denepanum», yreepxaeHHoro Ilpukasom Pexropa PAHXul'C npm
[Ipesunente PO ot 30.01.2018 1. Ne 02-66 (.10 paznena 3 (mepBswiid a63am) u 1m.11), a Takke
Pemenus VYuenoro cosera CeBepo-3amagHoro wuHcTUTyTa ynpaBieHus PAHXul'C npu
[Ipesunente PO ot 19.06.2018, nporokomn Ne 11.

OT/IMYHO

OOyuaronuiicss MOKa3bIBa€T BBICOKMI YPOBEHb KOMIIETEHTHOCTH, 3HAHUS MPOrPAMMHOI0O
MmarepHuaia, yu4eOHOH JUTepaTypbl, pPacKpblBaeT M aHAIM3UPYET NpoOJIeMy C TOYKH 3PEHUS
pa3NnYHbIX aBTOpoB. OOydarolIMiics MOKa3bIBa€T HE TOJIBKO BBICOKUH YpOBEHb TEOPETHUECKHUX
3HaHUH, HO W BHUOUT MEXKAMCUUIUIMHApHBIE CBA3H. lIpodeccmoHanbHO, T'PaMOTHO,
IIOCIEI0BATENbHO, XOPOIIMM  SA3BIKOM 4YETKO M3JlaraeT MaTepuai, apryMEHTHPOBaHHO
¢dopmynupyeT BBIBOJBI. 3HAET B paMKax TPeOOBAaHWH K HAMpPaBICHHUIO M MPOQUIIO MOATOTOBKU
HOPMAaTUBHYIO M IpaKkTH4yeckylo Oa3y. Ha Bompocsl oTBe4aeT KpaTKo, apryMEeHTHPOBAHO,
YBEPEHHO, 110 cyuiecTBy. CriocoOeH NpuHUMAaTh ObICTPBIE U HECTAHIAPTHHIE PEIICHHUS.

HecrannaptHoe (MHOTOIIJIaHOBOE) pELIEHNE CUTYallMOHHOM 3a7auu (Kekca).

XOPOIIO

OOyuaromuiics MOKa3bIBAET JOCTATOUHBIN YPOBEHb KOMIIETEHTHOCTH, 3HAHUSI MaTepUajioB
3aHIATUN, Y4eOHOM M METOAMYECKOH JUTepaTyphbl, HOPMAaTHUBOB U IPAKTUKU €r0 MPUMEHEHHUS.
VYBepeHHO U NpOoPEeCcCHOHATbHO, T'PAMOTHBIM SI3BIKOM, SICHO, YETKO M TMOHSTHO H3JIaraer
COCTOSSHUE U CYTh BOIIpOCa. 3HAET TEOPETHYECKYI0 U MPaKTUYECKylo 0a3y, HO IpHU OTBETE
JIOITyCKAeT HeCYUIeCTBEHHbIE MOrpemHOCTH. O0ydaromuiicss OKa3bIBaeT 10CTaTOYHBIN YpOBEHb
po(eCcCUOHATIBHBIX 3HAHUHM, CBOOOJHO OINEPUPYET MOHATHSAMH, METOJAMU OLICHKU MPUHATHUS
pElICHNl, HMEET IIPEACTaBICHUE: O MEXIUCUUIUIMHAPHBIX CBA3SAX, YBA3BIBACT 3HAHUS,
MOJIyY€HHbIE TPU M3YYEHUM PA3IUYHBIX JUCIHMIUIMH, YMEET AaHaJU3UpOBATh MPAKTHUECKHE
CUTyallud, HO JOIYCKAaeT HEKOTOphIe MNOrpemHOCTH. OTBET IMOCTPOEH JIOTUYHO, MaTepHuall
U3J1araeTcsi XOpOIIUM SI3bIKOM, IIPUBJIEKAeTCs MH(GOPMATUBHBINA U WILTIOCTPUPOBAHHBIN MaTepual,
HO IIPU OTBETE AOIMYCKAeT HE3HAYUTEIbHbIE OMIMOKM, HETOUYHOCTH MO Ha3BaHHBIM KPUTEPHUSIM,
KOTOPBIE HE MCKAXKAIOT CYTH OTBETA.

CranzapTHOe pelleHne CUTyalluOHHOM 3a1aun (keiica).

YAOBJIETBOPUTEJIBHO
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OOyuaromuiicsi MoKa3bpIBaeT c1adoe 3HaHWE MATEPHAJIOB 3aHATUH, OTCYTCTBYET JOJKHAS
CBSA3b MEXJYy aHaJIM30M, aprymMeHTauued W BbiBojaMu. Ha mocTaBieHHbIE BOIIPOCHI OTBEYAET
HEYBEPEHHO, JOIyckaeT mnorpemHocTd. OOydaromuiics BiajeeT NPaKTHYECKUMHU HaBBIKAMHU,
NPUBJIEKAET WUIIOCTPAaTUBHBIA MaTepuaji, HO YYBCTBYEeT ce0si HEYBEpEHHO IIpH aHajIu3e
MEXIUCLUUIUIMHAPHBIX CBsi3edl. B oTBere He Bceraa IPUCYTCTBYET JIOTMKA, apryMEHTBI
IPUBJIEKAIOTCSI HEJOCTAaTOYHO Beckue. Ha mocraBieHHbIE BONPOCHI 3aTPYJHSETCS C OTBETaMH,
MOKa3bIBAET HEJJOCTATOUHO ITyOOKHE 3HAHMUSL.

CutyannoHnHas 3a7aya (Keiic) pemieHa ¢ HEKOTOPbIMH HETOUHOCTSIMH.

HEYJAOBJIETBOPUTEJIBHO

OOyyaromuiics MMOKa3bIBaeT ciiadble 3HAHUSA MaTEpUAJIOB 3aHATHUH, yueOHOU JTUTepaTyphl,
TEOpUU M TPAKTUKU MPUMEHEHHUS H3Y4aeMOro BOMPOCa, HU3KUI YPOBEHb KOMIETEHTHOCTH,
HEYBEPEHHOE  M3JOKEeHHWe  Bompoca. OOyuaromuiics  MoOKa3biBaeT  ClIa0bli  yPOBEHB
npodhecCHOHANBHBIX 3HAHUU, 3aTPYyJHSAETCS MpH aHaln3e MpakTUYecKuX cutyanuil. He mosxer
NPUBECTU MPUMEPHl U3 pealbHOM MpakTHUKU. HeyBepeHHO W JIOTMYEeCKH HemocieoBaTeIbHO
u3naraet Matepuan. HempaBuibHO OTBEYAET HA BOMPOCHI MM 3aTPYIHSIETCS C OTBETOM.

HesepHoe pelenne uiu cuTyaliuoHHas 3ajava (Kelic) He pelleHa.

6. MeTonnueckne MaTepuaJibl 10 OCBOCHHUIO U CHHUIIIMHBI

CryneHT AOIyCcKaeTcsl K 3K3aMEHy [0 AMCLMIUIMHE B CIy4yae BBIOJIHEHHUS UM BCEX
3aIaHU U MEPONPUATHH, IPEyCMOTPEHHBIX MPOTPaMMOM AUCIUIUIMHBI.

DK3aMeHbl OPraHM3YyIOTCS B MEPUOJI CECCUM B COOTBETCTBUU C TEKYIIUM TIpaduKOM
y4eOHOro Tpoliecca, YTBEP)KIEHHBIM B COOTBETCTBUU C ycTaHOBIEHHBIM B C3UY mopsakom.
[IponomKUTENPHOCTh 3K3aMEHa M KaXIOro CTyAEHTa HE MOXKET IPEBBIIIATh YETHIPEX
aKaJEMHUYECKHX 4acoB. JK3aMEH HE MO)KeT HauuHaTbcs paHee 9.00 yacoB M 3aKaHUMBATHCA
nozaHee 21.00 waca. Dk3aMeH MPOBOJUTCS B ayJIUTOPUU, B KOTOPYIO 3aIlyCKarOTCs
OJTHOBPEMEHHO He Ooyiee 5 dyenoBek. Bpems Ha MOATOTOBKY OTBETOB MO OMJIETYy KaKIOMY
oOyudatomemycst orBoautcs 45 MuHyT. [Ipu siBKe Ha 3K3aMeH 00YyJarOMIHIACS JTIOJDKEH UMETh TIPH
ce0e 3a4eTHYI0 KHIXKKY. Bo Bpems sk3ameHa o0yuaromuyecs Mo penieHnio IpernojaBaTesns MOryT
MOJIb30BaThCA YYEOHOW MPOTpaMMOM IJUCHUIUIMHBI U CIPABOYHOM JnTepaTypoi. OleHka 3a
9K3aMEH IPOCTABIISIETCS B 3K3aMEHAIIMOHHON BEIOMOCTH U 3a4ETHBIX KHUXKKAX CTYIEHTOB, IIPU
3TOM OLICHKH «HEYJIOBIETBOPUTEILHO» B 3aUETHYIO KHUXKKY CTYJEHTOB HE MPOCTABIISIOTCS.

O6yuenue no nucuuruinae b1.0.04 «IHHOBaIMOHHBIE TEXHOJIOTUH B cepe AeT0BOro u
coowrTiiHOTO Typm3ma / Innovative technologies in the field of business and event tourism»
MpeoiaraeT u3y4eHne Kypca Ha ayJAUTOPHBIX 3aHATUAX (JEKUUU U MPAKTHUYECKHE 3aHATHSA) U
CaMOCTOSITEJILHOM pa0OThl CTYACHTOB, BKIIOYas IOJATOTOBKY K OJKk3aMmeHy. IIpakTudeckwe
3aasaTus  gucnuiuiiabl b1.0.04  «HHOBanMoOHHBIE TEXHOJOTHMM B cdepe JelIoBOro u
coOpITHitHOTO Typu3Ma / Innovative technologies in the field of business and event tourismy»
MIPEIIOoJIaratoT UX MPOBEJCHUE B Pa3UYHbBIX (POpPMax C IENbIO BBISBICHUS TOTYyUYEHHBIX 3HAHU,
YMEHHH, HABBIKOB Y KOMIIETEHIIHIA.

Iloozomoexa K nekyuu

C uenbio obecrieuyeHus yCreuHoro 00y4eHus CTyIeHT J0JKEH TOTOBUTHCS K JIEKLIUHY,

MOCKOJIbKY OHa SIBIISIETCS BasKHEHUIIeH popMoii opranu3ai yaeOHOro mpoiiecca, HOCKOIbKY:

— 3HAaKOMMUT C HOBbBIM y‘-Ie6HI)IM MaTCpuraioM,
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— pa3bsACHAET y4eOHbIE 3JIEMEHTHI, TPYIHBIC JUII MOHUMAHMUS;

— CHCTEMaTU3UpyeT yueOHbIN MaTepua;

— OpHEHTHpPYET B yueOHOM IpoIecce.

Iloozomoeka K 1ekyuu 3aK10uaemcs 6 cjiedyrouiem:

— BHHUMATEIbHO NMPOYUTAITe MaTepHal MpeablIyIIeH JIeKINH;

— y3HaiiTe TeMmy TNpeAcTOsmIeH NeKIuu (M0 TEeMaTHYeCKOMY IUIaHy, Mo WH(pOpMaIuu
JIEKTOpa);

03HaKOMbBTECH C YUEOHBIM MaTePUATIOM MO YUEOHUKY U YU€OHBIM MTOCOOUSIM;
MOCTapalTeCh YACHUTh MECTO M3Y4aeMOI TEMbI B CBOEH MPOQeCcCHOHATHHOM MOATOTOBKE;
3aMUIINTE BO3MOXHBIE BOMPOCHI, KOTOPBIE BbI 33/1aJUTE JIEKTOPY Ha JICKIUH.
Iloozomoexa kK npakmuuecKkum 3aHAMUAM:

— BHUMATEJIbHO MPOYNUTANTE MaTepual JEKIUH, OTHOCSAIIMXCSA K JaHHOMY CEMHUHApCKOMY
3aHATHIO, 03HAKOMBTECH C YUEOHBIM MaTEPUAJIOM IO YYEOHUKY M Y4EOHBIM ITOCOOUSIM;

— BBINUIIUTE OCHOBHbBIE TEPMUHBI,

— OTBETHTE Ha KOHTPOJBHBIE BOMPOCHI IO CEMUHAPCKUM 3aHSATHSAM, TOTOBBTECH JaTh
pa3BEepHYTHII OTBET Ha KaXK/IbIi U3 BOIIPOCOB;

— YSACHUTE, Kakue ydeOHbIe 3JIEMEHTbl OCTaJIMCh JJIsi Bac HESACHBIMM M IOCTapanTech
MOJIyYUTh HA HUX OTBET 3apaHee (10 CEMHUHApCKOro 3aHATHA) BO BpeMSl TEKYIIUX
KOHCYJBTAIMi MpenojaBaTens;

— TOTOBUTBHCSI MOKHO WHIWBHUIyaIHbHO, TTAPAMH WM B COCTABE MaJIOW T'PYIIIbI, TOCIICIHHIE
SBIsItOTCS (D PeKTHBHBIMUA (popMaMu pabOTHI.

Iloozomoexka k onpocy npencraBisieT co0OOW MPOSKTUPOBAHHE CTYICHTOM OOCYXICHHS B
rpymnie B popMe AUCKYCCHH. B 3THX LeNnsx cTyIeHTy HEOOX0UMO:
— CaMOCTOSTEJIbHO BbIOpaTh TeMy (MpobiieMy) AJis MPOBEACHUS ONPOCa;
— pa3paboTaTh BONPOCHI, MPOAYMaTh NPOOJIEMHBIC CHUTyaluu (C HCIOIb30BAHHEM
MIEPUOINYECKOM, HAYYHOH JINTepaTyphl, a TAK)KE HHTEPHET-CAUTOB);
— pa3paboTaTh IUIAH-KOHCHEKT OOCYKICHHS C YyKa3aHHEM BpPEMEHH OOCYXICHUS,
BOIIPOCOB, BAPHAHTOB OTBETOB.
BriOpannas cryneHToM Tema (mpoOsema) JO0JKHA ObITh aKTyajdbHa Ha COBPEMEHHOM
ATare pa3BUTHS, JOJDKEH OBITh MPEACTABICH MMOJIPOOHBIH TIIAaH-KOHCIICKT, B KOTOPOM OTpPa)KCHBI
BOIIPOCHI /ISl AMCKYCCHM, BPEMEHHOM perjamMeHT OOCYKICHHUs, JaHbl BO3MOXKHbIE BapUaHTHI
OTBETOB, UCIIOJIb30BaHbI IPUMEPHI U3 HAYKH U MPAKTHKH.

MeTtoauyeckue yKasaHusi 110 OPraHU3anMU CAMOCTOSITEIbHON PadoThI

VYcnemHoe O0CBOEHHE JAUCUUILIMHBL IIPEAIONIAracT akTHUBHOE, TBOPYECKOE Yy4yacTue
oOyyarommuxcs Bo Bcex (popmax yueOHbIX 3aHATHHA, ONPEAeICHHBIX /I JaHHOW AUCHIUTUTUHBL.

CamocrosiTenbHast paboTa CTyAEHTOB MO JUCHMIUIMHE MPU3BaHA HE TOJBKO 3aKPEIUIATh U
YIIyONIATh 3HAHUS, TOJIy4€HHBbIE Ha ayJUTOPHBIX 3aHATHSAX, HO M (POPMHUPOBATH yMEHUS
OPHEHTUPOBAThCSI B MHOTrOOOpa3WM MaTepuana, yMmMeHusi o0oOmare, pedepupoBarh, yMeHUs
OpPraHu30BaTh CBOE BpEMs, CIIOCOOCTBOBATH PA3BUTHIO y CTYACHTOB TBOPYECKHUX HABBIKOB,
BBIPA3UTh CBOIO TOYKY 3pEHMsI HAa M3ydeHHbIE BOIpPOCHl M 3adaHus. l[Ipu BbINOIHEHUU
CaMOCTOSITENIFHOW paboTHl CTYNEHTY HEOOXOAMMO MPOYMTATh TEOPETUYECKH Marepuanl He
TOJIBKO B Y4eOHHKaX U y4yeOHBIX MOCOOUAX, YKa3aHHBIX B OMOIMOrpaduueckux Chuckax, HO U
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MO3HAKOMUTHCS C MOHOTpaQUUYECKMMH HCCICIOBAaHUSMHU. PexoMeHmalMu 10 Hay4YHOH
auTeparype, HWH(POPMAIMOHHBIM HCTOYHMKAM H  Y4eOHO-METOAMYECKOMY O0ECIeUeHHUIO
CaMOCTOSITeNIbHON pabOThI coaepxkarcs B pazaenax 6 u 7 qannoit PITI.
Bonpocs! 1J1s1 caMOCTOATETbHOI MOATOTOBKH K 3aHATHAM JeKIHOHHOI0 U
CeMHHAPCKOIro THIIOB
. Goals and objectives of the course "Innovations in SCS and T"
. Entrepreneurship and innovation
. Development of programs for the creation and implementation of innovations
. Content of innovation processes
. Innovation management: basic concepts, goals and objectives
. Innovative potential of a modern enterprise
. Basic principles of innovation
. Phases of the life cycle of an innovative project

00 3 N i AW =

9. Advantages and disadvantages of small and large firms in the implementation
innovation

10. Brand innovation strategy

11. Main stages of the innovation process

12. Innovation policy of the state: content and directions

13. Forms of small innovative entrepreneurship

14. Innovation process as an object of management

15. Engineering innovation

16. Stages of innovation processes and sources of their financing

17. Varieties of aggressive strategies in innovation management

18. Introduction of innovations, their role in competition

19. The tasks of the manager for the use of innovations in the field of SCS and T
20. Content of the innovation management process

21. Motivation, communication and decisions in innovation management

22. Features of innovation management in Russia

23. Consequences of scientific achievements: positive and dangerous

24. Client-oriented organizational structure.

25. The modern concept of an effective leader-innovator.

MeTtoauyeckue peKOMeHAalMU 110 MOATOTOBKe J0KIa1a
Jloknan — 310 opuManbHOe COOOLIEHNE, TOCBALICHHOE 3aJaHHON TeMe, KOTOPOe MOXKET
COJIEpKaTh OMMCAHNUE COCTOSHUSA el B KaKON-Tn60 chepe AeaTeIbHOCTU WM CUTYall|H; B3IJISLT
aBTOPA Ha CUTYalUIO WU NPoOJieMy, aHaIU3 U BO3MOJKHBIE IyTH pelIeHus npoodisiemsl. Jloknan
JOJKEH OBITh MPEJCTaBIEH B MUCbMEHHOM (popMe MmpernogaBaTesio U U3JI0KEH YCTHO BO BpeMs
3aHATHs. CTpyKTypa JI0KJIajia BKIIIOYAeT:
1. BBenenue:
—YyKa3bIBaeTCs TEMa U 1ieJIb T0KIIajIa;
—o0o03HauyaeTcss NpoOJIEeMHOE I0Jie U BBOJAATCS OCHOBHBIE TEPMHUHBI JIOKJIaJa, a TaKKe
TEMaTUYECKHE Pa3elIbl COACPKAHUS TOKIAAa;
—HaMe4aroTcs METO/Ibl pellieHHsl IPEICTaBIEHHON B JOKJIae MPOOJIeMbl U IIpeoiaraeMble
pe3yJIbTaTHI.
2. OCHOBHOE CO/iepKaHue JOKIaaa:
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— TMOCJEI0BATEIbHO PACKPBIBAIOTCS TEMAaTUYECKUE pa3ieibl JOKIaAa.
3. BakimroucHHE:

— IPUBOJAATCS OCHOBHBIEC PE3YJIbTaThl U CYXKACHUS aBTOPA I10 MOBOAY IyTEH BO3MOXKHOTO
pelieHnsT PacCMOTPEHHON TpPOOIEeMbI, KOTOpPbIE MOTYT OBITh OQGOpPMIIEHBI B BHJE
PEKOMEHTALIHA.

TekcT mokiana JOJDKEH OBITh IMOCTPOCH B COOTBETCTBUHU C PETIIAMEHTOM IPEIACTOSIICTO

BI)ICTYHJICHI/ISII HC 60.]166 JHECATHU MUHYT.

MeTtoanyeckue peKoMeHAAlMH 110 NOATOTOBKe pedepaTa

Pedepar — 310 camocTosiTenbHOE, COAEPKATEILHOE UCCIIEJOBAHUE MO BHIOPAHHOU TeMe.
[lonroroBka pedepara nperycMaTpuBaeT:

- U3y4YEHUE JINTEPATYPhl, CIIPABOYHBIX U HAYYHBIX UCTOUHUKOB (BKIIFOYas 3apyOeKHbIE) IO
TeMe  HCCIeO0BaHuUs;

- CaMOCTOATEJIbHBIN aHAJIN3 OCHOBHBIX KOHLIEMIIUH M0 U3y4aeMoil mpobieme;

- YTOYHEHHUE OCHOBHBIX MOHSATUI U HayUHBIX MOJIOKEHUH;

- PE3IOMHPOBaHHE MMOTYYCHHBIX BHIBOJIOB.

CrtpykTypa pedepara I0DKHA CHOCOOCTBOBAaTH PACKPBITHIO H30paHHON TeMbl U €€
COCTaBHBIX JIEMEHTOB:

- BO BBEJCHUM JOJKHO OBITh YKa3aHO: aKTyaJbHOCTh BHIOpAaHHOW TEMBbI, €€ 3HAYHMMOCTh,
LIEJI ¥ 331a4¥, OOBEKT U MPEeAMET UCCIEI0BaHM, METObI JOCTHKEHHS ITOCTABICHHBIX LeJIeH 1
3aja4, 00630p Oubnuorpaduu no Teme padboTHI;

- OCHOBHasi 4YacThb pabOThl JOJDKHA COAEp)KaTh HE MEHee JBYX IJIaB, pa3OMTHIX Ha
naparpadsl.

Jenenue maparpadoB Ha monmaparpadsl Heuenecoodpazno. HasBanus maparpadoB He
JIOJDKHBI TIOBTOPSATH Ha3BaHME TeMbl pedepara. B koHIe kaxaoro maparpada v Kakaol IiaBbl
nenaercss HeOONbIION BBIBOA. Bce yacTw JOKHBI OBITH M3JIOKEHBI B CTPOTOH JIOTHYECKOM
MIOCJIEI0BATEIBLHOCTU U B3aUMOCBSI3H.

Texcr 1enecooOpa3sHO  WIUIIOCTPUPOBATH  CXEMaMH, TaOJlMIaMH, JuarpaMMaMH,
rpaduKamMH, pUCYHKaMH U T. JI.

B 3axmroueHun [OJDKHBI ObITH C(POPMYIHPOBAHBI OCHOBHBIE BBIBOJIbI, CJEJIaHHBIE B
pe3yJibTaTe Hcciaea0BaHusl.

Crnucok MCIONIB30BaHHOM JIUTEPATYPhI JOJDKEH coaepkaTh He MeHee 10-20 Ha3BaHMM,
BKJIOYasi HOPMaTUBHO-IIPaBOBBIE AKThI.

TekcT pedepara 10xKeH IPOAEMOHCTPUPOBATh 3HAHUE CTYIEHTOM OCHOBHOM JINTEPATYPbI
[0 JJaHHOW TeMe, YMEHHE BBbLICIUTh MPOOJEeMy U ONpPENEIUTh METO/bl €€ pEIICHUs, YMEHHE
MOCIE0BATEIbHO H3JIOKUTH CYILIECTBO PACCMATPUBAEMBIX BOIPOCOB, IMPHUEMIIEMBIH ypOBEHBb
SI3BIKOBOM TPAMOTHOCTH, BKJItOUas BiajieHne QyHKIIMOHAIbHBIM CTHJIEM HAyYHOTO U3JI0KECHHUS.

O0Bem pedepaTa HOHKEH COCTABIATH 15-20 cTpaHUIl MEeYaTHOTO TeKCTa. B yka3aHHBIM
00BbEM HE BKIIIOUAIOTCA MPHIIOKEHHUS, KOTOPBIE CIIMBAIOTCSI BMECTE C pPabOTOM.

PaGota nmeet TUTYIBHBIN TUCT, CTPYKTYPHBIN TUIaH U COOTBETCTBYMOIIEe oopmieHue. B
paboTe wucmonb3yercs CIUIONIHAs HyMepalus CTpaHull. Bropoil crTpaHuuel sBhsieTcs
cofiepkaHue paboTel. Ha TUTYyJIbHOM JMCTe HOMEp CTpaHMIBI HE NpocTaBisercs. Brenenue,
KaKJas rjaBa, 3aKII0YEHHE, a TaKKe CIHCOK HCIOJIb30BAaHHBIX HCTOYHUKOB HAYMHAIOTCS C
HOBOW CTPAaHHULIBI.
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PexomeHnganum mo noAroToBKe K TeCTHPOBAHUIO

TectupoBanue sBisercss (GpopMaMu KOHTPOJIS YCHEBAEMOCTH OOYYArOIIUXCS, OICHKH
YPOBHSI OBJaJICHUS TEOPETUYECKMMHU 3HAHMSIMM M HaBbIKAMHU IPUMEHEHHUS 3TUX 3HAHUN INpPHU
pElIeHNN IPAaKTHYeCKUX 3aaa4. [loaroToBka K TECTUPOBaHUIO MPEIOaraer:
- 03HAKOMJICHHE C MaTepuaiaMu JIEKLUH;
- U3y4yeHue yueOHOM JTuTepaTyphl, CIPABOYHBIX U HAYUHBIX UCTOYHHUKOB,;
- YTOYHEHHE TEPMUHOB, OCHOBHBIX NOHSTHUN U KaTErOpHii;
- CaMOCTOATEIbHBIA MMOAOOp HHGpOpPMaLUU, HEOOXOAUMOW Ui apryMEeHTallid aBTOPCKOM
MO3ULIH.

Bce Bompockl M 3amaHus TECTOB OPHUEHTHPOBAHBI HA CHUCTEMATU3ALMI0 3HAHHUH
o0yyJaroIuxcs, pa3BUTUE CIIOCOOHOCTEN K CAMOCTOSITEIbHON aHATUTUYECKOH JIeATEIbHOCTH.

Pe3ynpTaThl KOHTPOJIBHBIX PA0OT M TECTOB MPHU3HAIOTCA NOJOKHUTENbHBIMM, eciu 75%
OTBETOB SIBJISIOTCS PABUIbHBIMU.

MeTtoanyeckue peKOMEHIAMH 110 NPAKTHYECKUM 3aaHUAM

[Tpy BBINOTHEHNU 3a/laHUM MPAKTUYECKO paboThl CTYAEHTY HEOOXOIUMO BHUMATEIIBHO
IIPOCMOTPETh KOHCIIEKTHI JIEKLIUU [0 COOTBETCTBYIOLIEH Teme. IIpounTarts Matepuan 1o Teme,
oOcyxnaeMoll Ha 3aHATUM, B YyuyeOHuke. [IpouyuTaTh [OMOJHUTENBHYIO JHUTEPATYpy IO
COOTBETCTBYIOLIEH Teme. BBINOMHUTE mNpeAsokKeHHble NpenojaBaTeleM 3aJaHus 10
npakTuyeckoi pabore. llpoBepuTh NPaBMIIBHOCTH BBITIOJIHEHUS MOJYYCHHBIX 3aJaHMM.
[ToaroToBUTHCST K YCTHBIM OTBETaM K BOIpPOCaM, MNPEAJIOKEHHbIM g oOcyxaeHus. Ilpu
HEOO0XOIMMOCTH 3a/1aTh BOIIPOC MPETOAABATEINIO HA 3aHIATHH.

7. Y4eOHas quTepaTrypa u pecypchbl HHGOPMALMOHHO-TEJIeKOMMYHHKALIMOHHOM CeTH
HNuTepHeT

7.1. OcHOBHas JIMTEpaTypa

1. Berutnes, A. M. Nn(popmaiMoHHbIE TEXHOJIOTHH B TYPUCTCKON MHIIYCTPHHU : YUSOHUK IS
By30B/ A. M. Betutnes, B. B. KoBanenko, B. B. KoBanenko. — 2-e u3f., ucrp. u J10m. —
Mocksa : U3narensctBo FOpaiit, 2020. — 340 c. — (Bricmiee obpazoBanue). — ISBN 978-
5-534-07375-1. — Tekct : onektponnsridi // DBC HOpaiir [caiit]. — URL:
https://urait.ru/bcode/452006

2. Harnos, Cepreii AnexkceeBud. Teopusi MHHOBAIMWA: WHHOBAIMM B YCJOBUAX HH(POBOI
sKoHOMUKH : yuel. mocobue / [C. A. [sarnos, /1. B. 'unemanos, B. I1. Mapesaenko] ; M-Bo
obpaszoBanust u Hayku Poc. ®eneparuu, Denep. roc. OMOKET. 00pa3oBaT. YUPEKJICHUE
Bbicil. obpazoBanus "C.-Ilerep6. roc. skonom. yH-1". - CIIO. : U3a-Bo CIIOI'DY, 2018. -
286 c. : wi. ABT. ykazaHsl Ha 00J. - AHHOT. mapaj. pyc., auri. - bubmuorp.: c. 266-273. -
ISBN 978-5-7310-4034-1 : 0.00.

3. Ecaynoa C.II. HWuHdopmanMoOHHBIE TEXHOJIOTMM B  TYpPUCTUYECKOW HHIAYCTPUH
[DnekTponHbIii pecypc]: yueOHoe mocobue/ EcaymoBa C.I1.— DIieKTpoH. TEKCTOBBIE
nanueie.— CapatoB: Au Ilm DOp Memgma, 2019.— 152 c— Pexum pocrtyna:
http://www.iprbookshop.ru/80359.html

4. VIHHOBaIMOHHBIA MapKETHHT : y4eOHMK juisi OakamaBpwara u maructparypel / C. B.
Kapmnosa [u np.] ; mox penakuueit C. B. KapnoBoit. — Mocksa : WU3narensctBo IOpaiir,
2019. — 457 c. — (bakanaBp u maructp. Akagemudeckuii kypc). — ISBN 978-5-534-
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00354-3. — Texkcer : anextponHblii // DbC FOpaiir [caiit]. — URL: https://www.biblio-
online.ru/bcode/432149
VMHHOBaIIMOHHBIA MEHEKMEHT : yueOHuk ams By30B / JI. I1. ['onuapenko, b. T. Ky3uenos,

T. C. bynsimesa, B. M. 3axaposa ; noa o6meit penaxiueit JI. I1. 'onyapenko. — 2-e u3n.,
nepepab. u gon. — Mocksa : HznarensctBo HOpaiit, 2019. — 487 c. — (Bricuiee
oOpazoBanue). — ISBN 978-5-9916-7709-7. — Texct : 3nekrponHslii / DbC IOpaiit

[caiiT]. — URL: https://www.biblio-online.ru/bcode/432166

YueOHo-MeTOAMYECKOE O0ecTeueHHe CAMOCTOSITeIbHOM padoThI
bespyruenko 1O.B. MapketnHr B CONMAIBbHO-KYJIBTYPHOM CEPBHCE U TypHU3ME:
VYue6.mocodbue Mocksa: [lamkos u K, 2014

. XyxoB, A.A. Ilepconan. VYmupasnenue. HWuHoBammu. CoBpeMEHHBIE TMOIXOIBI K

OpraHu3aliy yNpaBJIeHUs] NEPCOHAIOM Ha MPEINpUATUSAX TYPUHAYCTPUH : MOHorpadus /
A.A. XKyxos. - Cankr-IlerepOypr. : U3natensckuii nom «Ilerpomnonucy, 2009. - 212 c.

. Hosuxos, B.C. nHoBauu B Typusme [Tekcr] : yueOHoe nocobue / B. C. HoBukos. - M. :

Axamemus, 2008. - 208 ¢

Crpenxosa, JI.B. DxoHOMuKa M opraHu3anus MHHOBalMid. Teopus u mpakTuka: yyeOHOe
nocobue i CTYJIEHTOB BY30B, OOyYarolMXcs [0 HaNpaBiICHUAM «ODKOHOMHKA» MU
«Menemxment» / JI.B. Ctpenkosa, FO.A. MakymieBa. - 2-e u3l., nepepad. u gom. - Mocksa :
IOnutn/lana, 2015. - 235 c.

. XaipymnuHa, M.B. ViopasieHue MHHOBALMAMU: OpPraHU3aLIMOHHOODKOHOMHUYECKUE U

MapKEeTUHIOBbIe acnekThl : MoHorpaguss / M.B. Xaiipymnuna, E.C. TopeBas ;
MunucrepcTBo oOpasoBanusi W Hayku Poccuiickoit @enepanun, HoBocubupckwuii
rOCyJJapCTBEHHbIM TexHHU4eckuil yHuBepcuteT. - HoBocubupck : HI'TY, 2015. - 308 c. :
cxeM., Tabm. - budmmorp.: ¢.290- 302.

[enn, FO.JI. MHHOBanmMOHHBIE NOAXOABl K  NPOEKTUPOBAHMIO U  Pa3BUTHIO
TYpPUCTCKOPEKpEalMOHHbIX 30H : ydeOHoe mocobme / FO.I1. Illemn, JI.JI. MarseeBa ;
MunuctepcTBo  obpasoBanuss W Hayku Poccuiickoit  ®epepanmu, DenepanabHOE
rocyJapCTBEHHOE OI0KETHOE o0OpazoBarenbpHOE YUpEKICHUE BBICITIETO
npodeccuoHaIbHOrO 00pa3oBanHus «Y PUMCKas rocy1apcTBeHHasl aKkaleMus SKOHOMUKU U
cepsuca», UHCTUTYT Typu3ma u koMmmyHukaiui, Kadenpa «Typusm u rocrenpuumcTBoy. -
VYa : Yumckuii rocynapcTBeHHBIN YHUBEPCUTET SKOHOMHKH U cepBuca, 2011. - 178 c.

7.2. JlonoJIHUTEIbHAA JIUTEPaTypa

. AnekceeBa, M. b. AHanu3 WHHOBAIlMOHHOW NEATEILHOCTH : YYEOHHK M TMPAKTUKYM IS
OakanaBpuata u Maructpatypel / M. b. AnekceeBa, II. Il. Berpenko. — Mocksa :
MznarensctBo HOpaiit, 2019. — 303 ¢. — (bakamaBp u Maructp. AKaJeMUYECKHI Kypc). —
ISBN 978-5-534-00483-0. — Tekctr : osnektponHwsii // OBC HOpait [caiit]. —
URL: https://www.biblio-online.ru/bcode/433247

bytinenko, B. ®@. MHHOBammu B COIMaIbHO-KYJbTYPHOM CEPBUCE M TypuU3ME : ydeOHOE
nocobue / B. @. byitnenko. — Kpacnonap : FOxxHbIif HHCTUTYT MeHekMeHTa, 2008. — 292
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c. — ISBN 2227-8397. — TekcT : 3JeKTPOHHBIN // DNEeKTpOHHO-OMOIUOTEUHasI CUCTeMa
IPR BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru/9587.html

3. Cadponona, T. H. lHHOBanuu B TOCTUHUYHOH JesTeNbHOCTH : yueOHoe mocobue / T. H.
CadponoBa. — Kpacnosipck : Cubupckwuii henepanbubiii yauBepcutet, 2018, — 156 ¢. —
ISBN 978-5-7638-3948-7. — TeKcT : 3NeKTPOHHBIH // DNeKTPOHHO-OMOINOTEYHAs CUCTEMA
IPR BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru/84355.html

4. CnupunoHoBa, E. A. YipaBieHne "HHOBalMSIMH : y4€OHUK U IPAaKTUKYM JuId OakajgaBpHuara
u maructparypsl / E. A. Cniupunonoa. — Mocksa : U3natensctBo FOpaiit, 2019. — 298 c.
— (bakanaBp u maructp. Axkagemuueckuit kypc). — ISBN 978-5-534-06608-1. — Texcr :
anekTponubii // DBC KOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/442024

5. Txauenko, A. C. VHHOBanmuu B YyIPABICHUYECKOW MEATEILHOCTH PYKOBOAUTENEH (Ha

MpUMEpPE COMANIBHBIX yupexaeHuii) : MoHorpadus / A. C. Tkauenko, b. ®@. Ycemanos, K. H.
PanbkoBcKass. — MockBa : MOCKOBCKHMI r'ymaHuTapHblid yHUBepcuTteT, 2014, — 186 ¢. —
ISBN 978-5-906768-12-4. — TeKcT : 37€KTPOHHBIN // DIEKTPOHHO-ONOIHOTEYHAsI CHCTEMa
IPR BOOKS : [caiiT]. — URL: http://www.iprbookshop.ru/39676.html

6. DamonacoH, Omu. B3aumopneilcTBue B KOMaHIE : KaK OpPraHM3alMM ydYaTcs, CO3Ja0T
WHHOBAIIMM U KOHKYPHUPYIOT B SKOHOMHKE 3HAHUM : mep. ¢ aHri1. / OMu DJIMOHACOH. - M. :
Okemo [u ap.], 2016. - 318, [1] c. : un. - (bubnuoreka CoepOanka ; T. 61). 3aru. u aBT.
opur.: Teaming / Amy C. Edmondson. - bubmauorp.: c. 291-300. - Vka3.: c¢. 301-319. - ISBN
978-5-699-87246-6 : 1.00.

7.3. HopmaTuBHbIe IPaBOBbIE JOKYMEHThI U MHASI IPABOBasi HH(pOpMaus
1. Koncturymus Poccuiickoit @enepanuu (mocneaHsisi peaaKius)
2. Tpynosoii kogekc PO (TK P®) ot 30.12.2001 N 197-®3 (nocneansist peakiius)
3. I'paxxnanckuii kogexc PO (I'K P®) ot 30.11.1994 N 51-®3 (nmocnenusis peaakius)
4. Hanorossiii kogekc PO (HK P®) gacts 1 o1 31.07.1998 N 146-D3 (nocnenusst pegakiiusi)
5. ®enepanbHblii 3akoH P® «OO0 ocHOBax TypHCTCKOH pedrenbHocTH B Poccuiickoii
®enepauym» ot 24 Hos10ps 1996 rona, Nel32-D3
6. Ilocranosnenue IIpaBurensctBa PO ot 25.04.1997 N 490 (pen. ot 01.02.2005) "O6
YTBEPKICHUM MTPaBUII IPEIOCTaBICHNS TOCTUHUYHBIX yciIyT B Poccuiickoit ®enepanun”
7. Ilpukxa3z Munskonompaszsutust PO ot 21.06.2003 N 197 "OO6 yTBep)KIACHHH MOJIOXKEHUS O
roCy/IapCTBEHHOW cHCTeME KilacCU(UKAIMK TOCTUHUI] W JIPYTUX CPEICTB pa3MeuieHHs "
(3apeructpupoBano B Muntocte P® 21.08.2003 N 4996)
8. T'OCT P 50645-94 "Typucrcko-sKCKypcuoHHOe oOciykuBanue. Kiaccudukamms
rOCTUHHUILL"
9.T'OCT P 51185-98 "Typucrtckue yciyru. Cpencrsa pasmernienus. Oomue tTpedboBanms"
10. ToctuHnYHOE M pecTopaHHOE A€o, Typu3M. COOpHHUK HOPMATHBHBIX JOKYMEHTOB /
Cocrasutenb: 0. BonkoB — PoctoB: ®enmnkc, 2010.

7.4. UnTepHeT-pecypchbl
C3UYV pacrnonaraer J0oCTynoM 4epe3 calT HayuyHoil OubGnuotexu http:/nwapa.spb.ru/

K CJIEYIOLINM IOJIMTHUCHBIM 3JIEKTPOHHBIM pecypcam:
Pycckoazviunvie pecypcol
. DJNEeKTpOHHBIE Y4YEOHUKH DIEKTPOHHO - Oubnmoreunoit cucremsl (3BC)
«AHOYyKCY
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. DNIEeKTPOHHBIC YICOHUKHU AJIEKTPOHHO — Onbnuoreunoi cuctemsl (OBC) «JIanpy»

o HayuHo-npakTuueckue craThbMl Mo (puHAHCAM M MEHEIKMEHTY M31aTenbckoro
noma «bubnuoreka ['peOeHHUKOBAY

o CraTbu M3 NEPHOAMYECKUX H3JAHUNA MO  OOLIECTBEHHBIM U TYMaHHUTapHBIM
HaykaM «Hct - Boro»

o OHIMKIIONEIUH, CII0BapH, CIPAaBOYHUKH «PyOpuKoH»

o [lonmHble TekcThl auccepTanyii W aBTopedepaToB IJeKTpoHHas bubiamoreka
Hucceprauuit PI'b

o WNudopmannonno-npasosbie 6a3bl - KoHcynbpranT mitoc, ["apanr.

AHIJIOSI3bIYHBIE PecypChl

. EBSCO Publishing — moctym kK MyJabTHAMCIUIUTMHAPHBIM TOJHOTEKCTOBBIM
0azaM JaHHBIX PA3IUYHBIX MHUPOBBIX H3AATEILCTB MO OH3HECY, SKOHOMHKE, (UHAHCaM,
OyXrajarepckoMy Y4eTy, F'yMaHUTapHbIM M €CTECTBEHHBIM O0OJacTsIM 3HaHUU, pedeparaM H
MOJIHBIM TE€KCTaM MyOIMKAIUil U3 HAYYHBIX U HAYYHO-TIOMYJISPHBIX KYPHAJIOB.

o Emerald — kpynHeiiiee MupoBoe HU3IaTENbCTBO, CIELMAIU3UpPYIOLIEeCs Ha
ANIIEKTPOHHBIX JKypHaJlax W 0a3zax MaHHBIX MO 2KOHOMHUKE M MEHEIKMEHTy. Mmeer crartyc
OCHOBHOT'0 MCTOYHHKA MpodhecCHOHaTbLHON HHGOpMAIH 1)1 MperoaBaTeseil, uccienoBareneit
Y CTEIMAUCTOB B 00JIACTH MEHEHKMEHTA.

Bo3MoXHO ucCHonb30BaHHE, KPOME BBIIICTIEPEUUCICHHBIX PECYpCOB, U APYTUX
AJIEKTPOHHBIX pecypcoB cetu HTepHeT.

7.5. UHble HCTOYHUKH
1. Caiitr BcemupHoil TypucTtcko opraHumzanuu Pexum goctyma: www.unwto.org Cailt
MIOCBSIIIEH JESTEIbHOCTH OpraHu3aliy, 3aHMMAIOILENHCsl BOIPOCAaMH MEKIYHAapOJHOTO TypU3Ma.
2. Caiit denepanbHOro areHTCTBa Mo Typusmy PO - Pexxum poctyna: www.russiatourism.ru —
Ha caiite pa3MmelleHbl HOPMAaTHBHBIE AaKThl, PETYJIUPYIOIIUE TYPUCTCKYK) HHIYCTpUO PO,
CTaTUCTUYECKHE JlaHHBIE IO TYpPUCTCKOH AEATENbHOCTH B PErHOHAaX CTpaHbl, HEOOXoaumas
uHpOpMaLUs A IPEANPUATHI cepbl Typr3Ma U TOCTEIIPUUMCTBA.
3. lHHOBanMOHHOE pa3BUTHE TypusMa U oTAsixa B Poccum - Pexum gocryna:
http://www.innovprom.ru/innovacionnoe-razvitie-turizma-i-otdyxa-v-rossii -. Ha caiiTe coOOpaHBbI
OCHOBHBIE HaIlpaBJICHWS MHHOBALMOHHOTO PAa3BUTHUS MHAYCTPUU TypuU3Ma U FOCTENPUHMMCTBA B
Poccun.
4. VaHoBanmuu u TexHosoruu - Pexxum poctyma: http:/www.itportal.ru/ -. DnekTpoHHBIH
KypHaJl, B KoTopoM pacckasbiBaeTcst o0 [T, T, nunTtepHeT HOBOCTSIX, raJKeTaxX, HOBUHKA HAyKU
U TEXHUKH.
5. HoBoctm 00 wHHOBamusix B Mwupe - Pexum noctyma: http:/www.innovanews.ru/ -.
Matepuansl u mnpecc-penusbl  3anaaHbix CMUW u  Hayusnslx opranuzanuii. [noccapuid,
CIPaBOYHHMK 00pa30BaTEIbHBIX U HAYUHBIX YUPEKICHUM.
6. DHukIoneauss MapketuHra — Pexxum pocrtyna: http://www.marketing.spb.ru/about/ Cpenn
MaTepHalioB caiiTa B CBOOOJHOM AOCTyIe: 00pa3oBaTesbHble CTaThi, MOHOIpaduu, GpparmMeHTHI
U TIOJHbIE TEKCThl KHUT, y4eOHHKH, U30paHHbIE MyONMKAIMM BEIyIIUX XYpPHAJIOB, KYpCHI
JeKIMH, MpakTHYeCKUe MpUMepbl pabOThl PealbHbIX NPEANPHUATHH, PYKOBOACTBA, CCHUIKM Ha
Apyrue UCTOUYHUKHU HH(OPMALIHH.
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8.MaTepuanbHo-TexHU4YecKan 6a3a, MHPOPMALLMOHHbIE TEXHONOTUN,
nporpammHoe obecneyeHne U UHGOPMALMOHHbIE CNPABOYHbIE CUCTEMDI

Ne i/t | HammenoBaume

1. CHCI_[I/IaJ'II/ISI/IpOBaHHLIe KJIaCChI IJId IIPOBECACHUA JIEKIUH U MPAKTUYICCKUX 3aHITHI

2. CHCI_[I/IaJ'II/ISI/IPOBaHHaH Me0ens U oprepeacTBa: ayauTopu U KOMIIbIOTCPHBIC KJIACCHI,
060py,[[0BaHHBIe Iocaa04YHbIMHU MECTaMU

3. Texuuuyeckue cpeactBa oOyueHusi: llepcoHanbHBIE  KOMIBIOTEPHI;  KOMITBIOTEPHBIC
MPOEKTOPHI; 3BYKOBBIC NWHAMUKH, MPOTPAMMHBIC CPEACTBa, OOECIEUYMUBAIOIINE MPOCMOTP
Buneodaiinos B popmarax AVI, MPEG-4, DivX, RMVB, WMV.

Ilpozpammnobie, mexnuueckue u 31eKmMpPoHHbIE CPEOCMEa 00yUeHUs U KOHMPOIA
3HAHUI CIYOEHMO08:

[TakeTsl mporpamMmHOro obOecrieueHuss oOIero Ha3Ha4YeHUs (TEKCTOBBIC PEIAKTOPHI,
rpaduyecKue peaaKkToOphbl).

Kypc Brimouaer ucnonb3oBaHue nporpamMmmHoro obecneuenus Microsoft Excel, Microsoft
Word, Microsoft Power Point 118 mNOATOTOBKM TEKCTOBOTO M TaOJMYHOTO MaTepHala,
rpaduuecKuX WLTIOCTPALU.

Metonbl  00ydeHHsI TPEIIONAraroT HUCIOJIb30BaHUE WH(GOPMAIMOHHBIX TEXHOJIOTHUN
(KOMITBIOTEpHOE TECTUPOBAHUE, IEMOHCTPAIUS MYIbTHMEINHHBIX MATCPHAIIOB).

3aneiicTBoBaHbl MIHTEpHET-CEPBHUCHI U AIIEKTPOHHBIE PECYPCHI (CIPaBOYHBIC CHCTEMBI, H-P,
Koncynerant wnm ['apaHT, MOMCKOBBIE CHUCTEMBI, 3JIEKTPOHHAs TOYTa, MPO(ecCHOHAILHBIC
TEMAaTHYeCKHEe 4YaThl W (QOPYMBI, CHCTEMBl ayJAHO M BUACO KOH(MEPCHIUH, OHJIAWH
SHIUKJIONENH, CIPABOYHUKH, OMOIIMOTEKH, DJIEKTPOHHBIC YYEOHBIE U y4eOHO-METOIUYCCKHE
MaTepHuabl).

JlommyckaeTcsi TpPUMEHEHUE CHCTEMbl JTUCTAHIIMOHHOTO OOYYEeHHS C UCIHOJb30BaHUE
miathopm TEAMS, Zoom, Skype for Business, CJIO Moodle

HNudopmanmoHHble CIPABOYHbIE CHCTEMbI:
1. TlpaBoBas cuctema «I apant-UHTEepHET» [DNEKTpOHHBIN pecypc]. — Pexxum gocryma: http: //
www.garweb.ru.
2. IlpaBoBas cucrema «Koncynsrantllmtoc» [DnexkrponHsiii pecypc]. — Pexum nocrymna:
http: // http://www.consultant.ru/
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