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1. IlepeyeHb NJIAHMPYEMBIX Pe3yJbTATOB 00y4eHUsl N0 JUCIUIIHHE, COOTHECEHHBIX €

IVIAHMPYEeMBIMHU pe3yJ1bTaTaMH 0CBOCHHS 00pa3oBaTeIbHONM NPOrpPaMMbl

1.1. Jucuumiuuua B1.B./IB.01.02 «Ctparernueckuii aHainu3 JEATENBHOCTH IPEANPUATHSL

JIEJIOBOTO U COOBITHIfHOTO Typu3ma / Strategic analysis of the activities of a business and event
tourism enterprise» o0ecreunBaeT OBJIAJICHUE CICAYIONIMMU KOMIIETCHIIMSAMU C yU4ETOM 3Tara:

Kog HaumenoBanmne Kox HaumeHoBaHMe KOMIIOHEHTA
KOMIIETEeHIIUH KOMIIETEHIIUH KOMITOHEHTA KOMIIETEHIIUH
KOMIIETEHIINH
CriocobeH pa3pabaTeIBaTh CTPATETHIO
Crioco0eH oCyIIeCTBIISITh JOCTHKEHUS IIOCTABICHHOM LIEIHN KaK
KpI/ITI/I‘IeCKI/IP'I aHaJIn3 IIOCJICAOBATCIIBHOCTD 1aros, HpeIIBI/IIIH
VE-1 MPOOJIEMHBIX CUTyallHi Ha VEK-12 pe3yIbTaT KaXKI0TO U3 HUX M OLICHUBAThH
OCHOBE CHCTEMHOI'O WX BIIUSHHUE HA BHEITHEE OKPYKCHHE
M0JIX0/1a, BEIpa0aThIBATh IUIAHUPYEMOM JIEeSTeILHOCTH M Ha
CTpaTETHIO JCHCTBUI B3aMMOOTHOIIIEHUS YYaCTHUKOB 3TOM
JIEATEIbHOCTH.
Crioco0eH OIleHUBATh
3¢ (HeKTUBHOCTD
YIPaBJICHUYCCKUX PEIICHUH CrniocobeH hopMHpOBATH MJIaH
Ke-5 0 BEIOOPY KOHLEMIINH, MKe-5.3 peanu3anuu CTpaTeruu TypUCTCKOro
pa3paloTKe u IUTaHa MPEINPUATHS C HCIIOJIb30BAHUEM
peanu3aiuy CTpaTeruu MPOrPaMMHO-IIEIIEBOTO MTOAX0/A.
Pa3BUTUS NPEAIPUITHIA
cepsl TypuzMa

1.2. B pe3ynbrare OCBOCHUS TUCIUILINHEI Y CTYI€HTOB JOJDKHBI OBITh C(HOPMUPOBAHEI:

OT®/T®
(npu Hanuuuu
npodfcmandapma)/ Koz
R —— KOMIIOHEHTA Pe3yabTaThl 00yuyeHus
npodeccHonaIbHbIE KOMHIETEH MU
AeficTBUS
HAa YpOBHe 3HAHUi: OCOOEHHOCTH HAYYHOTO ITO3HAHWS,
oO01IeHayYHbIe METOAOJIOTHUECKUE TOAXObI, AHATUTHYECKUE U
CHUHTETHUYECKUE METOJbI UCCIIENOBAHNUS.
Ha YPOBHE YMEHMi: MbICIUTH a0CTPAaKTHO, MOAEIMPOBATH
HaIlPAaBJICHHUsT  CTPATETMYECKOTO  Pa3BUTUS  OPraHU3ALINY;
YK-1.2 MPUMEHATh AHAIATUYECKAE W CHUHTETUYECKHE METOAbl B
CTPaTErn4eCKOM YIPaBIEHUN OPraHU3aLUEH.
Ha YpPOBHe HABBIKOB: CIIOCOOHOCTBIO K a0CTPaKTHOMY
MBIIIUICHUIO; HAaBBIKAMHM IPUMEHEHHUS AHAJIUTHYECKUX U
CUHTETUYECKUX METOJOB U1 CTPAaTErMYeCKOro YIpaBICHUS
Oopranu3anuei.
OT®.D. Crpateruueckoe I1Kc-5.3 HA YpPOBHe 3HaHMWi: METOAbl AaHalIW3a W  OLEHKHU
YHpaBIICHHE BHICTABOYHOM 9GhGEKTHBHOCTH  HMCIIOJB30BaHMsl  PECYpCOB  TPEATIPHATHS,
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OT®/T®
(npu nanuuuu
npogpcmanoapma)/
TPY/AOBBIE WIH
npogeccuoHaJIbHbIE
aecTBus

Kon
KOMIIOHEHTA
KOMIIETCHIINA

Pe3yabTarsl 00y4yeHus

JeSTeIbHOCTHIO OpraHu3aluu
- MPOeCCHOHATBHOTO
OpraHu3aTopa TOPTOBO-
MIPOMBIIIICHHBIX BHICTABOK/
D/01.7 YnpaBnenue
peanusanueil crpareruu
Pa3BUTHSI OpTaHU3AIIH -
po(heCCHOHATHHOTO
OpraHM3aTopa TOproBo-
MIPOMBIIIUICHHBIX BHICTABOK

OT®.D. Crparernueckoe
YIIPaBJIEHUE BbICTABOYHOM
JIeATEeNbHOCTHIO OPTaHU3AIIHH
- Ipo(eCCHOHATBLHOTO
OpraHu3aTopa TOProBo-
MPOMBIIIUICHHBIX BBICTABOK/
D/02.7 YTBepxneHue
CTPAaTETrMYECKHUX U 'OIOBBIX
IUTAHOB Pa3BHUTHS
OpraHU3aLuH -
podeccHoHANBEHOTO
OpraHM3aTopa TOproBo-
MPOMBIIUICHHBIX BBICTABOK,
YIpaBJICHUE UX peanu3anueit

OT®.D. Crpareruueckoe
yIpaBJICHUE BBICTaBOYHOM
JeATEeNbHOCTBIO OPraHU3aLiH
- npodeccroHaNnbEHOTO
OpraHu3aTopa TOProBo-
MIPOMBIIUICHHBIX BBICTABOK/
D/03.7 IIpencrasicHue
MHTEPECOB OpraHU3alnH -
npodeccroHaNbHOTO
OpraHu3aTopa TOProBo-
MPOMBIIUICHHBIX BBICTABOK B
OpraHax rocyiapCTBEHHOTO
yIPaBIICHUS, OTPACIIEBBIX
COI03aX M aCCOLHAIHAX

HOPMAaTHUBHO-TIPABOBYI0 0a3y pErylIHpOBaHHS ACATEIbHOCTH

MPEAIIPUATUSA, OCHOBHBIC IIOKa3aTciin CTpPaTEruucCKoro

aHalim3a JOCATCIIBHOCTHU IIPEAIIPUATHA, TCOPUHM W MOJCIIN

CTPATEruuCCKOro  ynpaBJICHUSA, mopaaoK paBpa6OTKI/I n

OCYIIECTBJICHHA KOPIOPATUBHOW  CTpPATeTHH, MPOTPaMMBI

OpPraHu3allMOHHOTO0 PA3BUTHUA U M3MCHCHHUM.

Ha YPOBHE YMEeHHi: IPUMEHATh METOJUKH pacyeTa, aHaIn3a u
TUTAaHUPOBAHUS TIOKa3zaTeslell CTpaTerMuecKkoro aHajiu3a B
NPaKTUYECKON NESITENbHOCTH IPEANPUATHS; OPUEHTHPOBATHCS
B Bompocax (OpPMHUPOBaHHS CTPaTeTHMH  AEATEIHLHOCTH
MPEaNpUATHS, OCHOBAHHOW HAa KOMIUIEKCHOM CTPAaTETHYECKOM
aHaju3e; NPHUMEHSITh CTaTUCTHYECKHE METOAbl 00paboTKu
JAHHBIX; MPUMEHATh 3aKOHOJATENbHYIO 0a3y, HOPMAaTHUBHEIC
JOKYMEHTHI,

TCOpHUHU U MOJCIH CTPATCTUYCCKOTO YIPABJICHHUA; TOPAIOK

PETYNHPYIONINE NIEATENBHOCTD  MPEIIPUATHS;

pa3pabOTKM ¥ OCYIIECTBICHHS KOPIIOPATUBHOW CTpaTETHH,
OpOrpaMMbl  OPraHM3ALMOHHOTO PAa3BUTHS W W3MECHEHUI;
pa3pabaTheiBaTh U OCYLIECTBIIATH KOPIIOPATHBHYIO CTPATETHIO,

nporpaMmsbl OPraHu3alluOHHOI'O Pa3BUTHA U W3MCHEHHM.

Ha YPOBHE HABBIKOB: MCTOJaMH IIPOBEACHHA KOMIUICKCHOI'O

CTPaTEruIeCcKOTo HaBbIKAMHU paboTsI c

ﬂCﬁCTBYIOHlHMH (beﬂepaﬂBHLIMI/I 3aKOHAMU W HOPMATUBHBIMU

aHAIN3a,;

JOKYMCHTaMH, PEryIupyOMUMH ACATCIbHOCTh HNPCAIIPUATHA,
HEOOXOJUMBIMU  JUIS  OCYIICCTBJICHHS MPO(HECCHOHATIBHOM
ACATCIIBHOCTH NPEANIPUATHA; HABBIKAMU ITPUMCHCHU TCOpI/Iﬁ u
Moaenei paszpaboTKe

KOpHOpaTI/IBHOI‘/'I CTpaTeruu, mnporpaMmbl OpPraHU3allMOHHOTO

CTpPATErMYECKOT0  yIPaBICHUSA K
Pa3BUTHS W M3MEHEHUN; HABBIKAMHU Pa3pabOTKH U pean3alIiii
KOPIOPAaTUBHOM CTpaTeruu, MOpOrpaMMbl OPraHU3aLMOHHOTO
pa3BUTHS U U3MEHEHUH.

2. O0beM M MeCTO JUCHHUILUIMHBI B CTPYKTYpe 00pa30BaTe/ibHOH IPOrpaMMbl

O0BpeM TUCIUNIINHBI

OO6mIast TPyJI0eMKOCTh JUCITUILIINHBI COCTaBIsACT 4 3a4eTHBIC eIUHUIBI, 144 akaaeMm. 4acoB /

108 actp. yacos.

Bup padorsl

TpyroeMKkocTh




(B akageM.4yacax)
Ounas/3a04Hasn

OO0mas Tpy10eMKOCTh 144/144
KonrakTHas pa6ora 32/18
Jlexkun 12/4
[IpakTuueckue 3aHATUA 18/12
JlaboparopHble 3aHATHS -
Koncynpranumn 2/2
CamocrosiTesibHasi padoTa 112/122
KonTposb -/4
@opMBbI TEKYLIETO KOHTPOJIA P — pedepar, 1P — nucemenHas padora,

T — TrectupoBanue
dopMa NpOMe:KYTOUHOM aTTecTAHH 3a4er c oneHkoM

MecTo AUCHMIIIMHBI B CTPYKTYpe 00pa3oBaTeIbHOI MPOrpaMMbl
Jucuunnuna b1.B.JIB.01.02 «CrpaTternyeckuil aHanu3 A€ATEIbHOCTH NPEANPUSTUS
JIEJIOBOTO M COOBITHIHOTO Typu3ma / Strategic analysis of the activities of a business and event
tourism enterprise» OTHOCUTCS K JUCIIUIUIMHAM TI0 BBIOOPY BapHaTUBHON YacTH MPodhecCHOHATBLHOTO
uukia ydyebHoro miaHa HampasieHus 43.04.02 «Typusm» npoduns «HuaycTpus aenoBoro u
COOBITUHHOTO TYpHU3MaY.
Lenbto OCBOGHUS JWCIUILTHHBI SBISIETCS OBJIAJICHUE HABBIKAMH M YMEHHSMHU TPOBEICHUS
CTpaTEernyecKoro aHajin3a MpearnpHusaTHs 1eJI0BOr0 U COOBITUHHOTO TypU3Ma.

3agaum Kypca:

- U3YYHUTh BaKHEHUIIINE COCTABIISAIOIINE CTPATErMYECKOT0 aHalln3a Ha MPeIPUITHSX;

- chopMHUPOBATh YMEHHE pacyeTa M aHalIM3a MoKazaTesei, COCTAaBISIONINX HHPOPMAIIMOHHYIO
0a3y CTpaTeruueckoro aHajIn3a;

- OBJaJIeTh OCHOBHBIMH METOJAMHU TIPOBEJCHHS CTPATETMYECKOTO aHallh3a pPecypcoB U
BO3MOKHOCTEH MPeIpUsATHS.

JlucuuniauHa MOXKET PeaTn30BBIBATHCS C MPUMEHEHHEM IUCTAHIIMOHHBIX 00pa30BaTENbHBIX
texHosoruit (nanee — J10T).

JlocTyn K cucTeMe AUCTaHLIMOHHBIX 00pa30oBaTeIbHBIX TEXHOJIOIMHA OCYIIECTBISACTCS KaXIbIM
00ydJaromuMcsl CaMOCTOSITENILHO ¢ JIF0OOTO ycTpoicTBa Ha moprane: https://sziu-de.ranepa.ru/.
[Taposib ¥ TOTHH K TMYHOMY KaOWHETY / MpO(UITIO TPEIOCTABIISIETCS CTY/ICHTY B IGKaHATe.

Bce Qopmbl Tekymiero KOHTPOJS, NMPOBOAMMBIE B CHCTEME IMCTAHIIMOHHOTO OOydeHwus,
OLIEHUBAIOTCS B CHUCTEME TUCTAaHIMOHHOrO oOyueHus. [locTym K BHIEO W MaTepuajaMm JIeKIUi
MPEOCTABISACTCS B TEYEHHE Bcero ceMecTpa. JlocTym K KakIoMmy BHIY pabOT W KOJIHYECTBO
MIOTIBITOK Ha BBITIOJIHEHHUE 33/1aHUS PEAOCTABIISCTCS HA OTPAaHMYEHHOE BPEMS COTIIACHO PETJIAMEHTY
TucHUIUIMHEL, onyonukoBanHoMy B CJ[O. IIpenonaBartens OLieHUBAET BBIIOJHEHHbIE 00yYarOIUMCs
paboTel He o3aHee 10 pabounx IHEH MOCcIe OKOHYAHUS CPOKA BBITIOTHEHUS.

W3yueHne QUCIUIUIMHBI OCYIIECTBIISIETCS B TEUEHHE OJHOTO CEMECTpa: ISl CTYJCHTOB OYHOU
¢dbopmbl 00ydeHust — Ha 4 cemectpe 2 Kypca. st cTyneHTOB 3a04uHOi (hopMBI OOydeHUs - Ha 4
ceMecTpe 2 Kypca U B 5 ceMecTpe Ha 3 Kypce.



3. CoaepkaHue M CTPYKTYPa THCHUIINHBI

3.1. CrpykTypa IMCHHIIIHHBI
Ounast popma 00yueHust

Ne i/ HaumeHoBaHue TeM O0beM quCHUNIMHBI (MOYJIsT), Yac. dopma
W/MJIN pa3fiesioB Bcero KonTakTHas padoTa CP TeKyLIero
o0yuarouuxcs ¢ npemnojgaBareaeM KOHTPOJIsI
10 BUJAM YUeOHbIX 3aHATHI ycneBaeMocTu*,
J/10T JIP/ 3/ KCP NPOMEKYTOYHOM
0T JA0T arrecTranuu

Tema // | CyIIHOCTb U METOJBI
Topic 1 | CTpaTeru4ecKoro
ananm3a // Essence and 35 3 4 28 IIP, T, P
methods of strategic
analysis

Tema // | UccnenoBanue

Topic 2 OTpaciieBoi
MIPUHAICHKHOCTH,
BHYTPEHHEH U
KOHKYPEHTHOH CcpeJibl
npeanpusTusi. // 35 3 4 28 IP, T, P
Research of industry
affiliation, internal and
competitive
environment of the
enterprise

Tema // | Ananm3 Makpocpes
Topic 3 | IPSANPUSTHS /!
Analysis of the 36 3 5 28 P, T, P
enterprise macro
environment

Tema // | Meronsl pa3paboTku
Topic 4 | CTPAaTErHYECKuX
AIbTEPHATUB Pa3BUTHS
HOPEANPUATUN JEIOBOTO
U COOBITUITHOTO
Typusma. // Methods for 36 3 5 28 P, T, P
developing strategic
alternatives for the
development of business
and event tourism

enterprises
[IpomexyTouHas aTTecTanus 3aver ¢
KouncyabTanum — 2 .
OLICHKOH
Bcero (akan/actp): 144 12 ‘ ‘ 18 ‘ ’ 112
Ipumeuanue: * P — pecpepam, IIP — nucomenuas paboma, T — mecmuposarue
3aounas popma oOydeHHs
Ne i/ HaumeHnoBanme tem O0beM qUCHUIUINHBI (MOAYJIsST), Yac. ®opma
/WM pa3ieioB Bcero KonrakTHas padoTa CP TeKylero
00y4JaKOUIUXCH ¢ MpPenoiaBaTeiemM KOHTPOJIsI
10 BUJAM YYeOHbIX 3aHATHI ycneBaeMocTu®,
J/A0T JIP/ 3/ KCP NPOMEKYTOYHOM
AOT HOT aTTrecTaluu




Tema / | CymHOCTb U METOTBI
/ CTPATErMYeCcKOro aHallu3a
Topic // Essence and methods of 34 1 3 30 1P, T, P
1 strategic analysis
Tema / | UccnenoBanue
/ OTpaciieBoi
Topic | MPHHAUIEKHOCTH,
2 BHYTPEHHEH U
KOHKYPEHTHOH CcpeJibl 34 1 3 30 1P, T, P
npennpusrtus. // Research
of industry affiliation,
internal and competitive
environment of the
enterprise
Tema / | AHanu3 Makpocpe/sl
/ npennpustus // Analysis
Topic of the enterprise macro 34 1 3 30 [P, T, P
3 environment
Tema / | Metoasl pa3paboTku
/ CTpaTEerm4ecKux
Topic | ATBTEPHATHB PA3BUTHS
4 NPEANPUATUN 1€TOBOTO U
COOBITHITHOTO TypH3Ma. //
Methods for developing 36 ! 3 32 P, T, P
strategic alternatives for
the development of
business and event
tourism enterprises
[IpoMexxkyTouHas arrecTanus 4 Komcyabramum — 2 3auer cu
OLIEHKOM
Bcero (akan/acTp): 144 4 1 2 122

Ipumeuanue: * P — pepepam, 1P — nucomennas paboma, T — mecmuposanue
3.2. ConepxaHue TMCUMILTHHBI

Tema 1. CymHOCTh M METO/IbI CTPATETHYECKOr0 AHAIH3A.

AKTyEUII:HOCTB CTPATCTUYCCKOr0 aHaJin3a B COBPEMCHHBIX YCIIOBUAX. TGOPGTI/I‘-IGCKI/IG OCHOBBI
CTpaTrernyeckoro ananusa. OCHOBHBIE ATallbl CTPATErMYECKOro aHain3a. PaznuyHble MOAXOABI K
OIIPEIETICHUIO CTpAaTerniecKoro aHanmsza. Kiaccudukaius MEeToI0B U MPHEMOB CTPATETHUECKOTO
aHaJIn3a.

Tema 2. UcciienoBanue oTpac/ieBoii NMPUHANJIEKHOCTH, BHYTPEHHeld M KOHKYPEHTHOW cpeabl
NpeanpuATUs.

HccnenoBanne oTpacieBoi OTpaciu MPEeANpHUSATHS, €€ pa3Mepa, BHYTPEHHEH cpelbl MpenrnpusIThs,
KOHKYPEHTOCIIOCOOHOCTH, aHaJU3 MHUCCUH, IeJied U CTPATerMuyecKHX HalpaBlIEHUH IesTeIbHOCTH
MPEeNnpHusITHs. W  OCHOBHBIX YCJIOBUH  CTPaTeTHYECKOTO  OCYIIECTBICHHS JIKOHOMHUYECKOM
JESITEIbHOCTH B YCJIOBUAX (PaKTOpa HEOIPeIeICHHOCTH.

Tema 3. AHaIu3 Makpocpeabl NpeAnpusTUs




Ananu3 BHemHHX (pakTOpoB (yHKIMOHUpOBaHUsA mnpeanpusituii. PEST-ananu3 kak HHCTPyMEHT
MapKeTHHTa, MPEIHA3HAUYCHHBIA JJIsl BBISIBJICHUS MOJUTUYECKUX, SKOHOMUYECKUX, COIUATBHBIX M
TEXHOJIOTMUECKUX AaCIEKTOB BHEIIHEH Cpe/bl, BIUSIOMIUX Ha ACATENbHOCTh KommaHuu. Cxema
«paxroproe npennpustue». Marpumna PEST-anammza u ee mocrpoenne. @akTopsl Makpocpeabl u
CWJIa VX BJIMSIHUS OLICHUBAIOTCS B Oajiax, paHrax M APYyTUX eIUHUIAX H3MEpeHUs. Marpuia KapTsl
KOHKYPEHTHOTO pPBIHKA, OIpe/ieieHHe KOHKYPEHTHBIX IO3ULUN HCCIEeIyeMOro OObEeKTa U €ro
OCHOBHBIX KOHKYPEHTOB Ha PbIHKE YCIIYT.

Tema 4. Mertoabl pa3padoTKH CTPAaTerMYeCKUX AJbTEPHATHB Pa3BUTUA MNPeANPUATHH
JeJI0BOT0 M COOBITHITHOTO TYpH3Ma.

dopMHUpoBaHUE MATPUI] OLIEHKH (PAKTOPOB: OLIEHKA BIUSHUS BHEIIHUX (PaKTOPOB Ha JAEITEIHLHOCTH
MPEANPUSITHS; MaTPUIlA OIEHKH BHYTPEHHUX (PAKTOPOB; CBOJIHAS MATPHUIIA BHEITHUX W BHYTPEHHUX
(akTopoB. Matpuma BI[2K. Mapkerunrossiii komruieke. SWOT-ananu3 B J0ATOCPOYHOM ITporpaMmme
pasButus npennpuatus. Meromomnorus nposeacaus SWOT-aHanm3a 1 €ro OCHOBHBIE MMOJIOKECHUS U
npuHuumel. [IpaBuna nposenenus SWOT-anann3a Kak OLIEHKM CUTYallMd HA PBIHKE JJIs BBISBICHUS
BO3MOKHOCTEH M MMyTed NBIKEHHS B BhIOpaHHOM HampaBiaeHuu. Jrtanbl SWOT-ananuza. Bridop
ctpaterun. OneHka pa3pabOoTaHHOI cTpaTeruu

Topic 1. Essence and methods of strategic analysis

The relevance of strategic analysis in modern conditions. Theoretical foundations of strategic
analysis. The main stages of strategic analysis. Different approaches to the definition of strategic
analysis. Classification of methods and techniques of strategic analysis.

Topic 2. Research of industry affiliation, internal and competitive environment of the
enterprise

Study of the industry sector of the enterprise, its size, the internal environment of the enterprise,
competitiveness, analysis of the mission, goals and strategic areas of the enterprise's business and the
main conditions for the strategic implementation of economic activity under the uncertainty factor.

Topic 3. Analysis of the macro environment of the enterprise

Analysis of external factors of enterprises functioning. PEST-analysis as a marketing tool designed to
identify the political, economic, social and technological aspects of the external environment that
affect the company's business. Scheme "factor enterprise". PEST-analysis matrix and its construction.
Factors of the macro environment and the strength of their influence, assessed in points, ranks and
other units of measurement. Matrix of a competitive market map, determination of the competitive
positions of the object under study and its main competitors in the service market.

Topic 4. Methods for developing strategic alternatives for the development of business and
event tourism enterprises

Formation of matrices for assessing factors: assessing the impact of external factors on the activities
of the enterprise; matrix for assessing internal factors; summary matrix of external and internal
factors. BCG matrix. Marketing Complex. SWOT-analysis in the long-term program of enterprise
development. Methodology for conducting a SWOT analysis and its main provisions and principles.
The rules for conducting a SWOT analysis as an assessment of the market situation to identify
opportunities and ways to move in the chosen direction. Stages of SWOT-analysis. Choice of
strategy. Evaluation of the developed strategy



4. MaTtepuaJibl TeKyIIero KOHTPOJIsSI yCIIeBaeMOCTH 00y4arouXCst
41. B xome peammsanum aucounumeabl  b1.B./IB.01.02 «Cmpamezuueckuii  ananu3
0essmeIbHOCIU NPEeOnPUAMUA 0e106020 U codvtmuiino2o mypusm / Strategic analysis of the
activities of a business and event tourism enterprisea» HMCHOJIB3YIOTCH CJeIyIOLIHE METOAbI
TeKYLIEero KOHTPOJIsl yCeBaeMoCTH 00yYaroHXCs:
Ilpu npoeedenuu 3amamuil 1eKYyuoHHO20 mMuna: JEKIHUOHHBIA Meron (Jekuusi-Oecena),
YCTHBIN OITPOC.
npu npoeedenul 3aHAMuUL CeMUHAPCKO20 Muna.: HaMCaHue MUChbMEHHBIX pa0oT, HaNMCaHUe
pedepara, TECTUpPOBAHHE.
npu KOHmMpoe pe3yibmamos CAMOCMOAMENbHOU pabomyvl CMyOeHmos: CaMOCTOSATEIbHOE
U3yYeHHUE JIMTEepaTyphl; AOMAIHUE 3aJaHMs, KOTOpble BKJIIOYaeT B ce0s BBIIOJIHEHUE
pa3MYHOTO pOAa 3a/JaHWi, KOTOpHIE OPHEHTHPOBAHBI Ha Ooyiee TIyOOKOE YCBOEHHE
MaTepuajia U3y4yaeMoil JUCIUILIMHBI, MOATOTOBKA K CEMHUHAPCKUM 3aHATUSAM; IOATOTOBKA K
IK3aMEHY.

B cnyuae peanusayuu oucyunaunvt 6 JJOT gpopmam 3a0anuil adanmuposar 01 naamgopmoi
Moodle.

4.2. TunoBbie MaTePHAJIbl TEKYLIET0 KOHTPOJISI YCIIEeBAEMOCTH 00y4a0IIMXCH
TunoBblie OLleHOYHBbIC MaTepHAJIbI 10 Teme Nel-4

Ilepeuennb TeM 1i1st pepepaToB
IIpoananusupyiime, oyenume, cpagHume u yKajicume c60e OMmHoOueHUue K 3ampoHymoi meme.

1. MccnenoBanue oTpacieBol NPUHAIEKHOCTH IIPEIIIPUSITHSL.

2. UccnenoBanue BHYTPEHHEN CPEbl IPEAIPUATHS

3. UccnenoBaHne KOHKYPEHTHOM Cpebl IPEIIPUSITHS.

4. IlpuMeHeHne METONOB CTPATErMYECKOr0 aHajlu3a B CPAaBHEHMHU LIEJIEH pa3BUTHUS, HAMEYECHHBIX
KOMITAHUEM, C pealbHBIMU BO3MOKHOCTSAMM, IIPEJIaraéMbIMU BHEIIIHEN CPEION.

5. [IpumeHeHre METOAOJIOTMM aHaJIM3a BHYTPEHHUX PECYPCOB M BO3MOKHOCTEW NPEANPUATUS NIPU
OLIEHKE TEKYIIIETO COCTOSHUS OM3HEeca, ero CHIIbHBIX U CIIA0bIX CTOPOH;

6. PEST-ananu3 oT1€1bHOIO TYPUCTUUECKOTO IPEIPUITHS

7. AnHanu3 BHYTpPEHHEW cpelbl MNPEANpUSATUS KaK HHCTPYMEHT €ro IO3UIMOHMPOBAHMS Ha
OTpacJIeBOM PbIHKE TOpoJa.

8. Pa3paboTka MuccuH, mejei TOCTHUHHUIBI M aHaJN3 CTPATErMYeCKHX HAIPaBICHHUN NEATEIbHOCTH
MIPEAPUATHSL.

9. MeTon cTpaTernyeckoi TMarHoCTUKU KOHKYPEHTOCIIOCOOHOCTH TOCTUHUYHOTO NPEANIPUSTHUS.
(bepMBI

10. Ompoc mnoTpebuTeneil Kak HWHCTPYMEHT MOHMTOPMHIAa MHKpPOCpeIbl U (OpPMUPOBAHUS
CTpaTEeTUYECKON Oa3bl TaHHBIX

11. Meronuka NOCTPOEHHS KapThl KOHKYPEHTHOTO PBIHKA KaK HHCTPYMEHT CTPAaTeru4yecKoro
aHaJIM3a OTAEIBbHOTO TYPUCTUYECKOTO MPEATIPUITHSL.

12. Marpuna (GpakTOpHOI OLIEHKH Kak METOJ CTPATEerMYecKOro aHaliu3a OTAEIbHOIO MpearpUsTUs
PI'b

13.  Ouenka 5>(dexTuBHOCTH  (YHKIMOHMPOBAHUS  HOPEANPUATHS B CPaBHEHUH  CO
CPEIHEOTPACIIEBBIMHU 3HAYCHUSMH.

1. Research of industry affiliation of the enterprise
10



2. Research of the internal environment of the enterprise

3. Research of the competitive environment of the enterprise

4. Application of strategic analysis methods in comparison of the development targets outlined by the
company with the real opportunities offered by the environment

5. Application of a methodology for analyzing internal resources and capabilities of an enterprise in
assessing the current state of the business, its strengths and weaknesses;

6. PEST analysis of an individual tourism enterprise

7. Analysis of the internal environment of the enterprise as a tool for its positioning in the industry
market of the city

8. Development of the mission, goals of the hotel and analysis of the strategic business areas of the
enterprise

9. The method of strategic diagnosis of the competitiveness of a hotel enterprise

farms

10. Questioning of consumers as a tool for monitoring the microenvironment and forming a strategic
database

11. The method of constructing a competitive market map as a tool for strategic analysis of a separate
tourism enterprise

12. Factor assessment matrix as a method of strategic analysis of an individual enterprise RSL

13. Evaluation of the effectiveness of the functioning of the enterprise in comparison with the
industry average values

TunoBble 0OLleHOYHbIE MaTepHAJIbI 10 TeMe Nel-4
TunoBsble 3a1aHUA 1)1 TECTUPOBAHUS

Cocmasbme cnucox omeemog Ha B0NPOCbl Mecmd, 8bINOJHAS 3A0anus, CHOPMYIUPOBAHHbIE 8
Kajcoom 8onpoce mecma.

Tect Nel

1. Yto siBJsieTcH BaKHeilled KOHUeENUHMed CTPATern4ecKoro ymnpapJ/ieHHs, 03HA4YaeT Takoe
onpeeseHue:

«IIportecc KOMIUIEKCHOTO aHajdu3a BHYTPEHHUX PECYpCOB M BO3MOXKHOCTEH MPEINPHUATHS,
HaIPaBIICHHBIA HA OIIEHKY TEKYIIET0 COCTOSHUS OM3HECA, €r0 CHIIBHBIX U CIIA0BIX CTOPOH,
BBISIBIICHUE CTPATETHYECKUX MPOOIeM:

1) cTparernueckuii aHanus;

2) PEST-ananus;

3) ynpaBieHUECKU aHaAIN3;

4) SWOT-ananu3z?

2. Kakoe cTpykTypHOe mnoapasaejieHue (ciayx0a) B OpraHM3aluM J0JKHO OCYHIECTBJIATH
yIpaBJieHYeCKU aHAJIN3:

1) MapkeTHHTOBas CITy>k0a;

2) MIaHOBO-3KOHOMHUYECKHM OT/IET;

3) duHAHCOBBIN OTACT WK OyXTaITePHs;

4) ciy>x6a BHyTpeHHero ayauta?

3. Kakoe yTBep:k1eHue, 10 BallleMy MHEHHI0, HeBepHO: «HemaTepuaibHbIe pecypchl — 3T0, KaK
NPaBHJI0, KAYeCTBEHHbIE XaPAKTEPUCTHKH NPeANPUATHS, K KOTOPbIM OTHOCSATCS:

1) HaTMYHBIE;
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2) TOBapHBIH 3HaK, HOY-Xay;
3) mpecThk, UMUK IPEATIPUATHS;
4) xBanuduKanus NepcoHania, OnbIT, KOMIETEHTHOCTh)?

4. Kakoe BakHeiilllee NOHAAITHE CTPATeruHyecKOro YyNpaBJeHHs XapakKTepu3yeT 3TO
onpejeseHue:

«COBOKYITHOCTh HMMEIOIIUXCSA PECypcoB (MaTepHaNbHBIX M HEMaTepHaJbHBIX) BO3MOKHOCTEH
(BO3MOKHOCTEMN) 17151 pa3paOOTKU U peain3allii CTPATEeruy MpeanpusITHs:

1) pecypcHbIi TOTEHIHAT;

2) KOHKYpPEHTHBIE IPEUMYIIECTBA;

3) cTparernyeckuil MOTeHLUAT,

4) MTHHOBAITMOHHBIN TTOTCHITHAIT?

5.Kakoe yrBep:K1eHHe Bbl CUHUTAaeTe HEBEPHbIM:

«Heo0xo1MMOCTh yIPaBICHUYECKOTO aHAJIN3a OTPEEISIETCS CICTYIONMU CUTYaITUIMU:

1) mpu pa3paboTke cTpaTerud pa3BUTUS MPEANpPHUATHS (OpraHuM3alud) W B IEJIOM  JJs
ocymecTBieHUs 3(H(PEKTUBHOTO YIIpaBICHUS, TTOCKOJIbKY 3TO BaXKHBIM ATall IUKJIA YIIPABICHHUS;

2) OLIEHUTh MPUBJIEKATEILHOCTD MPEANPUATHS (OPTaHU3AIMH) C TOYKU 3PEHUS] BHEIITHETO HHBECTOPA,
ONPEACIIUTH MOJIOKEHUE TPEANPHUATHS B HALIMOHAJIBHBIX U UHBIX PEUTHUHIAX;

3) BBISIBUTH pe3€pPBbI M BOBMOKHOCTH MPEANPUATHS (OPTaHU3AINN ), OTIPEICTUTh

HaIlpaBJI€HUs aJaliTallid BHYTPEHHUX BO3MOKHOCTEN IPEANPUATHS K U3MEHEHHSIM YCIIOBUI
Buemnss cpena;

4) nuist MOATOTOBKH MH(OPMAIIUU AJI1 HATOTOBBIX OPraHOB, OPraHOB BIACTH U CAMOYIIPABIICHUS,

a TaKke OaHKaM M IpYruM (PUHAHCOBO-KPEIUTHBIM YUPEIKICHUSIMY ?

6. Kakoii MeTO/1 HEe OTHOCHTCS K M€TOJ1aM YNPaBJIeHYeCKOIr0 aHAIU3a:
1) cutyannoHHbBIN aHaNuU3;

2) aHanm3 mopTQes;

3) MEeTOJ1 KCTPAIOJIALNY;

4) MHeHUs SKCIEPTOB?

7. Kakas xapakTepucTHKa He OTpPa)kaeT Ka4vecTBO I€PCOHAJA, XapaKTepusymwliee
cTpaTernyecKuii MOTeHIHAT OPraHu3aluM:

1) monoBO3pacTHOM COCTaB PaOOTHUKOB;

2) OTHOLIEHHE K [IEPEMEHAM;

3) npodeccuoHabHas KBATU(PUKALIUSI U MaCTEPCTBO;

4) ctocOOHOCTH peniaTh 3aJa4H, CBI3aHHBIC CO CTPATETHIECKOM NS TEIIbHOCTHIO?

8. Kakoe nonsiTue cTparernyeckoro ynpasJjieHus oipasyMeBaeT JaHHOe Olpe/ie/ieHue:
«Onucanue KapTUHBI OyAyLIEro, COCTOsIee U3 COrJIACOBAHHBIX, TOTHYECKH CBA3AHHBIX MEKIY
€000i1 cOOBITHI W MOCJIEI0BATEJILHOCTH IAT0B, BEeAYIIUX € ONpeHAeJeHHOW BepPOSTHOCTBHIO K
NMPOTrHO3MPYEMOMY KOHEYHOMY COCTOSTHMIO (00pa3y OpraHu3anum B Oyaymem)»:

1) mporHos;

2) clieHapuid;

3) mpobiiema;
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4) TeneHuus?

9. Kakoe moJioykeHMe He PACHpPOCTPaHSIeTCsl HA J3Tallbl CKPUNTOBAHMSA B CTPATerH4eCcKOM
yHpaBJIeHHUH:

1) cTpykTyprpoBaHue

) CTpYKTYpHUpOBaHue 1 (pOpPMYIMPOBKA BOIIPOCA;

2) yCTaHOBJICHHE UHIUKATOPOB OYAYIIET0 pa3BUTHS KPUTHICCKUX (DaKTOPOB OKPYKAIOIICH CPEJIbI
TIPETPHUSTHSI,

3) aHAJIU3 CUJIBHBIX U CJIA0BIX CTOPOH MPEANPUSATHUS;

4) reHepupOBaHKE W BIOOP HETPOTHUBOPECUNBHIX HAOOPOB MPEITOIOKEHUH ?

10. Kakoe yTBep:k/IeHHe Bbl CYUTACTE HEBEPHbIM:

«IHopTdebHbIH aHAIN3 NIPeIHA3HAYEH JIJIsl PelIeHns] CJIeAYIOIUX 3a/1a4:

1) m1st pactipenenieHus 4eI0BEYECKUX U (PMHAHCOBBIX PECYPCOB MEXKTY MOIpa3/IeICHUSIMU;
2) aHanu3 OanaHca mopTderns;

3) BbIsIBIIEHHE BO3MOKHOCTEH U yTpo3, BOSHUKAIOIIMX AJIsl IPEANPUITHUS BO BHEIIHEH Cpelie;
4) MOCTaHOBKA HCIIOHUTENbCKUX 3aaW)?

Test Nel

one. What is the most important concept of strategic management means this definition:

“The process of a comprehensive analysis of the internal resources and capabilities of an enterprise,
aimed at assessing the current state of the business, its strengths and weaknesses,

identification of strategic problems”:

1) strategic analysis;

2) PEST analysis;

3) managerial analysis;

4) SWOT analysis?

2. Which structural unit (service) in the organization should carry out management analysis:

1) marketing service;

2) planning and economic department;

3) financial department or accounting department;

4) internal audit service?

3. Which statement, in your opinion, is incorrect: “Intangible resources are, as a rule, the qualitative
characteristics of an enterprise, which include:

1) cash;

2) trademark, know-how;

3) prestige, image of the enterprise;

4) personnel qualification, experience, competence”?

4. What is the most important concept of strategic management characterizes this definition:

"The totality of available resources (tangible and intangible) opportunities (capabilities) for the
development and implementation of an enterprise strategy":

1) resource potential;

2) competitive advantages;

3) strategic potential;

4) innovative potential?

13



5.Which statement do you think is incorrect:

“The need for management analysis is determined by the following situations:

1) when developing an enterprise (organization) development strategy and in general for the
implementation of effective management, since it is an important stage in the management cycle;

2) to assess the attractiveness of an enterprise (organization) from the point of view of an external
investor, to determine the position of an enterprise in national and other ratings;

3) to identify the reserves and capabilities of the enterprise (organization), determine

directions of adaptation of the internal capabilities of the enterprise to changes in conditions

external environment;

4) to prepare information for tax authorities, authorities and self-government,

as well as to banks and other financial and credit institutions™?

6. Which method does not apply to the methods of management analysis:
1) situational analysis;

2) portfolio analysis;

3) extrapolation method;

4) expert opinions?

7. What characteristic does not reflect the quality of the personnel, characterizing the strategic
potential of the organization:

1) age and sex composition of employees;

2) attitude to change;

3) professional qualification and skill;

4) the ability to solve problems related to strategic activities?

8. What concept of strategic management means this definition:

"Description of the picture of the future, consisting of coordinated, logically interconnected events
and a sequence of steps leading with a certain probability to the predicted final state (image of the
organization in the future)":

1) forecast;

2) script;

3) problem;

4) trend?

9. Which provision does not apply to the stages of scripting in strategic management:

1) structuring

) structuring and wording of the question;

2) setting indicators for the future development of critical environmental factors
enterprises;

3) analysis of the strengths and weaknesses of the enterprise;

4) generating and selecting consistent sets of assumptions?

10. Which statement do you think is incorrect:

“Portfolio analysis is designed to address the following issues:

1) for the distribution of human and financial resources between business units;
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2) portfolio balance analysis;
3) identifying opportunities and threats that arise for the enterprise in the external environment;
4) establishing executive tasks”?

Tect Ne2

1. K kakoMy THIy aHaJIN3a CTPATErn4ecKOro ynpapjieHUs OTHOCHTCS IaHHOe OIpe/iesieHne:
«MHCTPpYyMEHT UIi MCTOPUYECKH CJI0KMBILIErOCs YeTbIPeX3JIeMEHTHOI0 CTPaTernyeckoro
aHaJM3a BHeNIHed cpeAbl. AHAIM3 KaXKIOr0 M3 BblIeJEHHbIX ACHEeKTOB IPOBOANTCS
CHCTEMATHYeCKH, TAK KaK B )KH3HHM BCe ITH aCNeKThl TECHO U CJI0KHO CBSI3AHbI MKy c000i»:
1) cTpaTerndeckuii aHaIM3;

2) PEST-ananus;

3) SWOT-ananus;

4) ananu3 noptdens?

2. Kakoe yTBep:kaeHHe, 10 BalleMy MHeHHIO, HeBepHOo: «[Ipum aHanu3e IKOHOMHYECKHX
¢akTopoB yuuThiBaiiTe:

1) Temnbl uHGISIIIK (AePIALNUN);

2) cTaBKa HaJora;

3) KpeAUTHAs IOJUTUKA MECTHBIX OPTaHOB BIIACTH;

4) u3MEHEeHHUs Kypca HallMOHAIBHOM BAJTFOTHI?

3. Kakoii MeTO He HCIOJIB3yeTCs NPH aHATU3e (PAKTOPOB MOJTUTHYECKOMH Cpeabl:

1) uctopuueckuii METoI;

2) cpaBHUTEIBHBIA METOLI;

3) SKCHepUMEHTAJIbHBIE METO/IbI;

4) cutyallMOHHBIN MeTo?

4.Kakoe nmos10:keHue He XapaKTepu3yeT OCHOBHbIE NTOKA3aTeJH 0TPAcJeBOro aHAIN3a:

1) dpaxTrueckuit 1 MOTEHIMATIBHBIN pa3Mep OTpaciw;

2) CTpYKTypa U 00beM KOHKYPCa;

3) cTpyKTypa 3aTpat OTpaciu;

4) cnieruduka orpaciu?

5. Kakoe nonsitue cTpaTernyeckoro ynpasJjieHus oipasyMeBaeT JaHHOe Olpe/ie/ieHue:
«MHorue koHkypupywouue GpupMbl B KOHKPETHON OTpacju UMelT o0mue yeptbl. Takumu
0COOEHHOCTSIMH MOTYT OBITH CXO0’KHe KOHKYPEHTHbIe CTPaTeruH, CXo:kue MO3UIUM HA PbIHKE,
CXO0KHe MPOAYKThI, KAHAJIbI cOBITA, YCJIYTH M APYTHe 3J1eMeHThl MAPKEeTHHI a»:

1) MoHoOMOMNHS;

2) OJUTOTIOJIHS;

3) cTparernyeckas rpymnmna KOHKYpeHTOB;

4) cTpyKTypa U Macitad KOHKYpeHIHH?

6. Kakoe mosioskeHue He XapaKTepu3yeT OCHOBHbIE HANIPABJIEHUS] N3yYeHUSA NMOTPEeOUTETHCKOTO
NOBeIeHNs:

1) oTHOIIEHKE K CaMOM KOMITaHUY;

2) ypoBEeHb 00pa30BaHus MOTPeOUTENEH;

3) ypOBeHb YIOBJIETBOPEHUS 3aPOCOB (0XKUJaHUIN) TOTpeduTeNei;

4) MpUHATHE PEIICHUS O MOKYIIKE?

7. Kakoe yTBep:k/ieHHe Bbl CYUTAETE HEBEPHBIM:

«AHanu3 GaKTOpPOB BHELIHEH TEXHOJIOTHYECKOH cpeabl 10/IKeH YYUTHIBATH U3MEHEHHUsI:
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1) B TEXHOJIOTMH POU3BO/ICTBA;

2) B yIpaBJlieHUH;

3) B aBTOPCKOM IIPaBE;

4) B rocy1apCTBEHHOM! MOJUTUKE B 00JaCTH HAyUYHO-TEXHHUUECKOI0 Iporpeccan?

8. Kakme XxapakTepHMCTHKH He BKJIOYAKOTCSl B CTpaTernyeckoe ylnpapBjeHHe PbIHOYHBIMH
(MapkeTMHIroBbIMH) (pakTOpaAMMU:

1) u3mMeHeHue neMorpauyecKux yciaoBUl;

2) ypoBEeHb J1I0X0JI0B HACEJICHUS U UX paclpeiesieHue;

3) cTpyKTypa 3aTpat OTpaciu;

4) 3anuIneH M pIHOK TOCYIapCTBOM?

9. Kakoe moHnMaHme CTpaTern4ecKoro ynpapjieHHs 03HA4aeT 3TO olpe/iesieHHe:
«YnpasJjisieMble nepeMeHHbIe, 001IMe /sl BceX NMPeINpUsTUH 0TPac/u, peaau3anus KOTOPbIX
M03BOJISIeT YIYYIIMTh KOHKYPEHTHOe 0JI0KeHNe NPeANPUSTHS B OTPACTID):

1) ctpykTypa u 00beM KOHKYpCa;

2) cTpyKTypa 3aTpaT OTpaciy;

3) TeHAEHIIUU Pa3BUTHS OTPACIH;

4) xnrodeBbie GpakTophl ycrexa?

10. Kakum kpuTepueM NMOAX0Ja K CErMEHTAIMH He CJelyeT PyKOBOJACTBOBATHCH:
1) cOXHOCTH (MPOCTOTA) BBIACTIEHUS 3TOTO CETMEHTA;

2) 3HaUUMOCTb CEIMEHTA I IPEANPHUATHS;

3) AOCTYMHOCTH Pa3BUTHSI CETMEHTA IS IPEANIPUATHS;

4) Bo3MOxHasA 3PHEKTUBHOCTH pabOTHI B 3TOM CerMeHTe B Oyay1em?

Test Ne2

1. What type of analysis of strategic management means this definition:

“A tool for the historically established four-element strategic analysis of the external environment.
The analysis of each of the selected aspects is carried out systematically, since in life all these aspects
are interconnected in a close and complex way”:

1) strategic analysis;

2) PEST analysis;

3) SWOT analysis;

4) portfolio analysis?

2. Which statement, in your opinion, is incorrect: “When analyzing economic factors, consider:
1) inflation (deflation) rates;

2) tax rate;

3) credit policy of local authorities;

4) changes in the exchange rate of the national currency?

3. Which method is not used in the analysis of political environment factors:

1) historical method;

2) comparative method;

3) experimental methods;

4) situational method?

4. Which provision does not characterize the main indicators of the industry analysis:

1) the actual and potential size of the industry;

2) the structure and scope of competition;
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3) the structure of industry costs;

4) the specifics of the industry?

5. What concept of strategic management means this definition:

“Many competing firms in a particular industry have common features. Such features can be similar
competitive strategies, similar market positions, similar products, distribution channels, service and
other elements of marketing”:

1) monopoly;

2) oligopoly;

3) strategic group of competitors;

4) structure and scope of competition?

6. Which provision does not characterize the main areas of study of consumer behavior:

1) attitude towards the company itself;

2) the level of education of consumers;

3) the level of satisfaction of requests (expectations) of consumers;

4) making purchasing decisions?

7. Which statement do you think is incorrect:

“The analysis of the factors of the external technological environment should take into account
changes in:

1) in production technology;

2) in management;

3) in copyright law;

4) in the state policy in the field of scientific and technological progress™?

8. What characteristics are not included in strategic management in market (marketing) factors:

1) changing demographic conditions;

2) the level of incomes of the population and their distribution;

3) the structure of industry costs;

4) Is the market protected by the government?

nine. What understanding of strategic management means this definition:

“Controlled variables common to all enterprises in the industry, the implementation of which makes
it possible to improve the competitive position of an enterprise in the industry”:

1) the structure and scope of competition;

2) the structure of industry costs;

3) industry development trends;

4) key success factors?

10. What criterion of approach to segmentation should not be guided by:

1) complexity (simplicity) of allocation of this segment;

2) the importance of the segment for the enterprise;

3) availability of development of the segment for the enterprise;

4) possible efficiency of work in this segment in the future?

Tunosble oleHOYHbIe MaTepUAJIbI 110 Teme Nel-4

TeMbl NCbMEHHBIX PadoT
Cobepume unghopmayuio no npednodxceHHou meme, coeatime 0030p.
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1. AHanu3 BHYTPEHHEN U BHEUIHEN CPEMIbI 171l OLIEHKH CTPATErMYECKOr0 MOJIOKEHNS OpraHu3alui
(SWOT-ananu3 Ha npuMepe NpeAnpusTUs).

2. Bugpl 1 0COOEHHOCTHU CTpaTeruii AMBEpCU(PHUKAIINN, UX POJIb B PEIICHUH 33124 PECTPYKTYpH3aIUU
U Pa3BUTHS POCCUMCKUX MPENNPUITUN (Ha IpUMeEpPEe IPyHIbl IPEINPUITUNA UIH OTPACIH).

3. Buzpl 1 0COOEHHOCTH CTPATErMYECKMX MHTErPAIIMOHHBIX COTJIAICHUH (UPM Ha POCCHIICKOM
PBIHKE (Ha IpUMepe TPYIIbI IPEANPUATHI UIIN OTPACIIH).

4. Bunpl cTpaTeruii NoBeIeHUs] OpraHU3alMi Ha pbIHKE (Ha IPUMEPE NPEITPUITHS).

5. BausiHue MHTEepHAIMOHAINU3AINY U TTI00aTN3alui PHIHKOB M OTpacjeil Ha CTpaTernueckoe
yhpaBjeHHe OpraHu3anyei (Ha mpuMepe Ipynibl NpeAnpusTUi WK OTPaCIIn).

6. BnusHue opraHn3allMOHHOM KYJIBTYPbI Ha MPOIECC CTPATETUYECKOTO YIIPABICHUSI OpraHU3aluein
(Ha mpuMepe IpeapUITHS).

7. BHenpeHue u BHEAPEHUE CTPATErMYECKOro KOHTPOJUIMHTA B OPTaHU3aluy (Ha mpumepe
MIPEIPUATHS).

8. IHHOBallMOHHAsA cTpaTerus NPeANpUATHS: aJbTEPHATUBHBIE CLICHAPUH BHEJAPEHUS HHHOBALMM U
ux 000CHOBaHMUE.

9. UndopmaininonHoe odecrieueHrne CTpaTernueckoro yrnpaBieHus opraHu3aiueil (Ha mpuMepe
MIPEATPUSITHS ).

10.MadopmarimonHas noaaepxKKa CTpaTerHueckoro yrpaBieHHs peIIpUsITHEM.

11. Mcnionb3oBaHue O10)KETUPOBAHUS B CTPATETHUECKOM YIPaBICHUH OpraHu3alueil (Ha mpuMepe
MIPEIIPUATHS).

12. Vicionb3oBaHre KOHCAITUHTA B CTPATETUYECKOM YIIPABIEHUU OpraHu3aluel (Ha npumepe
MIPEIIIPUATHS).

13. Mcnonbp30oBaHKe HACTYNATEIbHOW U OOOPOHUTEIBHOM CTPATEruy B A€ATEILHOCTU OpraHU3aluu
(Ha mpuMepe NpeIIpUsITHS).

yeTblpHaaALaTh. [IpMeHeHe pecypcHOro aHallu3a B CTPaTerMueckoM YIpaBlIeHUH OpraHu3anuei (Ha
IpUMepe NPeaIpUsaTus).

15. Mcnonp3oBaHUe CTPATETMYECKOTO0 MEHEPKMEHTA B aHTUKPU3UCHOM PETYJIMPOBAHUN
NeSATEeILHOCTH OpTaHu3alliy (Ha IpUMepe PEATPUSITHS).

16. IIpuMeHeHne CTPAaTETHYECKOT0 MEHEXKMEHTA B POCCUUCKUX U 3apyOEKHBIX KOMITAHHUSAX
CpPaBHUTEJIbHBIN aHAJIN3.

17. Ucnionb30BaHuE CLIEHAPHOTO TUTAHUPOBAHMUS B ICSITEIIBHOCTH OpraHU3aliK (Ha puMepe
MIPEIPUATHS).

18. KoMMyHUKallMK B CUCTEME CTPATETMUECKOro yIpaBIeHUs OpraHu3anyei (Ha npumepe
TIPEATIPUSITHS ).

19. KoHKYpeHTOCTIOCOOHOCTh OPraHU3alluU B CUCTEME CTPATErHYE€CKOTO YIpaBieHus (Ha IpUMeEpPe
MIPEATIPUSITHS ).

21. Meponpustust 1o GOPMUPOBAHUIO CHCTEMBI METOJIOB CTPATETMUECKOTO YITPaBICHUS
MpearnpusaTHeM (Ha mpuMepe MPEATNPUITHS).

22. MeTtoapl CTUMYJTHPOBAaHUS COBITA B CTPATETHYECKOM yTPABICHUH OpTraHu3alueii (Ha mpumepe
TIPETPHUSTHS).

23. MeToibl aHaIM3a BHEIIHEN CPEibl U MX 3HAUEHHE B ONPEICICHUHN CTPATErUU Pa3BUTHS
OpraHu3aluy (Ha IpuMepe NpeANpUATHS).

1. Analysis of the internal and external environment to assess the strategic situation of the
organization (SWOT analysis on the example of an enterprise).
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2. Types and features of diversification strategies, their role in solving the problems of restructuring
and development of Russian enterprises (on the example of a group of enterprises or an industry).

3. Types and features of strategic integration agreements of firms in the Russian market (on the
example of a group of enterprises or an industry).

4. Types of strategies for the behavior of organizations in the market (on the example of an
enterprise).

5. The impact of internationalization and globalization of markets and industries on the strategic
management of an organization (on the example of a group of enterprises or an industry).

6. Influence of organizational culture on the process of strategic management of an organization (on
the example of an enterprise).

7. Introduction and implementation of strategic controlling in the organization (on the example of an
enterprise).

8. Innovation strategy of the enterprise: alternative scenarios of innovation and their justification.

9. Information support for the strategic management of an organization (on the example of an
enterprise).

10. Information support of the strategic management of the enterprise.

11. The use of budgeting in the strategic management of an organization (on the example of an
enterprise).

12. The use of consulting in the strategic management of an organization (on the example of an
enterprise).

13. The use of offensive and defensive strategies in the activities of the organization (on the example
of an enterprise).

fourteen.The use of resource analysis in the strategic management of an organization (on the example
of an enterprise).

15. The use of strategic management in anti-crisis regulation of the organization's activities (on the
example of an enterprise).

16. The use of strategic management in Russian and foreign companies: a comparative analysis.

17. The use of scenario planning in the activities of the organization (on the example of an
enterprise).

18. Communications in the system of strategic management of an organization (on the example of an
enterprise).

19. Competitiveness of the organization in the system of strategic management (on the example of an
enterprise).

21. Measures to form a system of methods of strategic management of an enterprise (on the example
of an enterprise).

22. Methods of sales promotion in the strategic management of the organization (on the example of
an enterprise).

23. Methods of analysis of the environment and their importance in determining the development
strategy of the organization (on the example of an enterprise).

5. OneHo4YHbIe MaTePHAJIbI IPOMEKYTOYHOM aTTeCTAMHU 10 IUCHUILTHHE
5.1. 3adeT ¢ OlEHKOII MPOBOAMTCH C MPUMEHEHUEM CJIEIYIIIHX METOA0B (CPeACTB): B paMKax
CIa4M 3a4eTa C OIEHKOM MPEeayCMaTPUBACTCS YCTHBIM OTBET CTYJACHTOM Ha IOJYYEHHBIN BOMIPOC.

B cnyuae npogedenus npomesjicymouHou ammecmayuu 6 OUCAHYUOHHOM — pedicume
ucnoavzyemcs naamgopma Moodle u Teams.
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5.2.

OueHoYHbIe MaTEePHAJIbI IPOMEKYTOYHOM aTTECTAIMHU

Kommnonent IIpomexyTOYHBIN/KII049eBOH Kpurepuii onenuBanus
KOMIETCHI U WHINKATOP OLlCHUBAHMS
YK-1.2 PaszpabartbiBaer crpareruro noctmxenus | Kpuruuecku OLIEHEHA HAaJIE)KHOCTD
Crnocoben pa3pabaThiBaTh | TOCTABICHHOMH TIeTH KaK | ICTOYHHUKOB nHpopMarum. Pabota
CTPaTeTui0  JTOCTYKEHHSA | ITOCIEA0BATENbHOCTh MIarOoB, MPEIBUAS | IIPOBEIEHA c MPOTHUBOPEINBOI
MOCTAaBJICHHOM LMW Kak | pe3yNbTaT KaKAOTO M3 HUX W OLEHHUBas | MHPOpPMAlUed W3 pasHbIX HCTOYHHKOB.
MOCIIE0BATEILHOCTD X BIWSHHE Ha BHEIIHEEe OKpyxkeHue | BepHo oTpeeNieHbI npoOetsl B
11aros, MIPEABUIS | TUTAHUPYEMON  JCSATENIBHOCTH W Ha | mHbOpManuu, HEOOXOIUMOMN I PEIICHUS
pe3ynbTaT KaKJOTO W3 | B3AUMOOTHOIICHHS YYaCTHUKOB JTOH | MPOOJEMHON CHUTYallH, W CIPOEKTHPOBAHBI
HUX ¥ OIEHUBaTh WX | NEATEILHOCTH. MIPOLIECCHI TI0 UX YCTPAHEHHUIO.
BIUSHUE Ha BHEIIHEe
OKPY’KEHUE IIJIAaHUPYEMOI
ACATCIIBbHOCTU u Ha
B3aMMOOTHOIIIEHUS
YYaCTHHUKOB 3TOM
JACATCIbHOCTH.
ITKc-5.3 dopmupyer TUIaH peanmzanuu | ChopMuUpoBaHEI HaBBIKH BIIaJICHUS
CriocobGeH  (QopMHpOBATh | CTPATErHMH TYPUCTCKOTO HPEIANPHUATHS C | KyJIbTYpPOH  CTPAaTErHYecKOrO  MBIIIICHHS,
TuTaH peaH3anny | HCIOIb30BaHHEM IPOTPAMMHO-IIENIEBOTO | CIIOCOOHOCTBIO K BOCIIPUSTHIO, 0000IIECHHIO
CTpaTerud TYPUCTCKOTO | IMMOAXO/A. U CTPaTernyecKoMy aHaliu3y HH(OpMAIUH,
MIPEPUATHS c [IOCTAaHOBKE IIeIM W BBIOOpPY IIyTeHd ee
UCIIOJIb30BaHUEM JOCTHKCHUS; npueMamu pa3paboTKH

IIPOrPaMMHO-1IE€IEBOTO
MoaX0za.

Pa3INYHBIX TUTIOB CTPATETrui.
OOyuarommuiicss BraseeT HABBIKAMU: OIEHKH
3 (PEKTHBHOCTH YIIPaBICHUYCCKUX PEIICHUN
0 BBIOOPY KOHLIENIINH, Pa3pabOTKU U IJIaHa
peanuzanuu cTpaTeruu pasBUTHS
IpeAnpusTHii chepbl Typu3mMa

Tunosbie o1leHOYHBIE MATEPHAJIBI IPOMEKYTOUHOI aTTecTALMHU

Bonpocsl k 3auery
H3znoxcume meopemuueckue OCHOGbL

HO OaHnHOU meme

(Oaiime onpedenenus,

nepeuuciume u HaAzoeume) u 000CHyiume (apymeHmupyime u RpoOeMOHCmMPUpyiime) ceoe
OmHOoweHue K OGHHOU meme (Ha KOHKpPEemHOM npumepe):

1. OcHOBBI CTaHOBJIEHUS CTPATETMYECKOT0 aHAIN3a KaK HayKH.

2. DTarmsl Pa3BUTHA CTPATCTUYCCKOI'O aHAJIM3a Ha MPCANIPUATHIH.

3. Cy1ecTBYIOIINE MOAXObI K CTPATErHYECKOMY aHAIU3Y.

4, KpaTKOC OIMUCAHUC MCTOAOB CTPATCTUYCCKOI'0 aHaJIn3a.

5. JlenoBoii U COOBITUIHBIN TypU3M B FOpoJie KaKk 00ObEKTHI CTPATETHYECKOTO

aHaJIn3.

6. OCOOEHHOCTH CTpPAaTErnYecKOro aHajlu3a B JIEJIOBOM U COOBITMIHOM TypusMme (yCIIOBUS
KaTeTOpH3allni).

7. MGTOI[I/IKa aHaJn3a TSXHUKO-PKOHOMUYECKHUX ITOKa3aTelIei B CTPATCTUYCCKOM aHAJIN3C

8. CTpaTeFI/I‘IeCKOG HaIpaBJICHUC ousHeca: OomnpeaciI€HUE, OCHOBEI BBI60pa " Pa3BUTUA

9. PEST-ananu3 (00BeKT HccieaoBanus B cepe eI0BOT0 U COOBITUITHOTO Typu3Ma)

10. AHanu3 BHYTpPEHHEW Cpelbl MPeanpUaATHs KaK MHCTPYMEHT €ro MO3UIHOHUPOBAHUS Ha
OTpacJIeBOM pbIHKE TOpoja.
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11. Pa3paboTka MuccuM, TeNed W aHalU3 CTPATETHUYECKUX HAMpaBICHUH esSTEIbHOCTH
TIPEITPHUSTHSL.

12. Mertox cTpareruieckoi JUarHOCTUKH KOHKYPEHTOCIIOCOOHOCTH MPEIPUSTHS.

13. Onpoc morpeduteneil Kak MHCTPYMEHT MOHHUTOPHHTA MHKpPOCpeAbl W (OpPMHUPOBAHUS
CTpaTernueckoi 0a3pl JaHHBIX

14. MeTton mocTpoeHUs KapThl KOHKYPEHTHOTO PBIHKA KaK HMHCTPYMEHT CTPAaTETHYECKOTO
aHayin3a (0OBEKT UCCIIEJOBAHMSI B TYPUCTUUECKOM OU3HECE)

15. Marpuna ¢GakTOpHOM OIGHKH KaK METOJ CTpaTermueckoro aHaimms3a (0OBEKT
uccueaoBaHus B cepe Typuzma)

16. Marpunta BCG kak MHCTPYMEHT MO3UIMOHUPOBAHMS YCIYr TYPHUCTHYECKOTO
MPEANPUSITHS HA OTPACIICBOM PHIHKE

17.Meron SWOT-ananm3a kKak HWHCTPYMEHT (OPMHUPOBAHUS CTPATETHYCCKUX PEIICHHUM
Pa3BUTHUS TIPEATPUITHSL.

18. SWOT-ananu3 Kak OlLIEHKAa CHUTyallMd Ha PBIHKE JUIS BBISBJICHUS BO3MOKHOCTEH U
croco0o0B BBIOOpA CTPATETHH.

19. Onenka pa3zpaboTaHHOM cTpaTeruu

20. IloHaTHe CTpaTeruu U €€ MECTO B CTPATETHYECKOM aHaJIH3E.

21. KnroueBbie XapakTepucTUKH 3P PEKTUBHOM CTpaTEeTHH.

22. ®aKkTOpHBIN aHAIN3 B CTPYKTYPE CTPATETUYECKOTO aHAIK3a B TYpH3ME.

1. Fundamentals of the formation of strategic analysis as a science.

2. Stages of development of strategic analysis in the enterprise.

3. Existing approaches to strategic analysis.

4. Brief description of the methods of strategic analysis.

5. Business and event tourism in the city as objects of strategic

analysis.

6. Features of strategic analysis in business and event tourism (categorization conditions).

7. Methodology for the analysis of technical and economic indicators in strategic analysis

8. Strategic business area: definition, basics of choice and development

9. PEST-analysis (object of research in business and event tourism)

10. Analysis of the internal environment of the enterprise as a tool for its positioning in the
industry market of the city

11. Development of the mission, goals and analysis of the strategic areas of the enterprise's
business

12. Method of strategic diagnosis of enterprise competitiveness

13. Questioning of consumers as a tool for monitoring the microenvironment and forming a
strategic database

14. The method of building a competitive market map as a tool for strategic analysis (object
of study in the tourism business)

15. Factor assessment matrix as a method of strategic analysis (object of research in tourism)
16. BCG matrix as a tool for positioning the services of a tourism enterprise in the industry
market

17.SWOT-analysis method as a tool for forming strategic decisions for the development of an
enterprise
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18. SWOT analysis as an assessment of the market situation to identify opportunities and
ways to choose a strategy.

19. Evaluation of the developed strategy

20. The concept of strategy and its place in strategic analysis

21. Key characteristics of an effective strategy.

22. Factor analysis in the structure of strategic analysis in tourism.

IIIxajia ONeHUBAHUA

Onenka pe3ysibTaTOB NPOU3BOAUTCS ~ Ha oOcHOBe [loyokeHHs O TeKylleM KOHTpOJie
ycleBaeMoCTH OOy4aroIlMXcsi M MPOMEXYTOYHOM aTTecTalMM oOeraromuxcs 1no o0pa3oBaTebHbIM
nporpaMMaM  CpellHEero Mpo(ecCHOHAJIbHOTO W BhICIIErOo 00pa3oBaHus B  (eaepalbHOM
rOCyJJapCTBEHHOM OIOPKETHOM| 00pa3oBaTeIbHOM YUPEXJICHUU BhIcHIEro oOpa3oBaHus «Poccuiickas
aKaJleMHH HApOJHOKI XO3SIMCTBA W TOCyAapcTBeHHOW ciyxObl mpu [Ipesmmente Poccuiickoit
®enepanumn», yreepxkaeHHoro IIpukasom Pekropa PAHXul'C npu Ilpesunenre PO or 30.01.2018 r.
No 02-66 (.10 pazmena 3 (mepBblii ab63am) u m.11), a taxke Pemenus Yuenoro coera Cesepo-
3anagHoro uaerutyra ynpasieHuss PAHXul C npu [Ipesnnente P® ot 19.06.2018, npotokon Ne 11.

3ayer ¢ OLEHKOI

Ha «oTauM4HO» OIlCHHMBaeTCsl OTBET, JEMOHCTPUPYIOIIMN TIIyOOKOe 3HaHUE BCEro
POrPpaMMHOTO MaTepuajia IO AMCUUILUIMHE, CBOOOJHOE BIIAZICHWE NOHATHUIHBIM ammaparoM H
TEPMHUHOJIOTMEN JUCLIUILIMHBL, 3HAHUE OCHOBHOM M 3HAKOMCTBO C JONOJHUTEIbHON JIUTEPATYPOH.

Ha «xopomo» oueHHBaeTcss OTBET, JIEMOHCTPUPYIOIIMN 3HAHWE KIIOYEBBIX MPOOIeM
IIPOrpaMMbl ¥ OCHOBHOT'O COJIEp’KaHUsl JIEKLIMOHHOI'O Kypca, YMEHHUE IO0JIb30BAThCSA MOHATHIHBIM
anrmapaTroM, 3HaHUEe OCHOBHBIX paboT M3 CIIUCKAa PEKOMEHIOBAaHHOMN JINTEPaTyPHI.

Ha «ynoBJ1eTBOPUTEJIBLHO» OLIEHUBACTCS OTBET, IEMOHCTPUPYIOUIHIA JIUIIb (parMeHTapHbIE
3HaHHUA OCHOBHBIX pa3JeJOB MPOrpaMMbl M COAEpXaHHUsS JIEKIIMOHHOTO Kypca, 3aTpyAHEHHUs C
HCI0JIb30BAaHUEM IOHATUHHOIO ammnapaTta U TEPMUHOJIOIMH JUCLUIUIMHBL, YACTUYHOE 3HAKOMCTBO C
PEKOMEHI0BAaHHOM JIMTEPATYPOU.

OneHka «Hey/IOBJI€TBOPUTEIbHO» CTaBUTCS TPU OTCYTCTBUM JHOO OTPHIBOYHOM
MIpe/ICTaBICHUH Y4eOHO-IPOrpaMMHOI0 MaTepHualia, OTCYTCTBUHM 3HaHUS OCHOBHBIX pabOT U3 CIIMCKa
PEKOMEHI0BAaHHOM JIUTEPATYPBI.

6. MeTonnueckue MaTepuaJbl 10 0CBOCHHIO U CHHMILIMHBI

CryneHT JomycKaeTcsl K 3a4eTy MO JAUCLUIUIMHE B CIIydae BBIIOJHEHHUS UM BCEX 3aJaHUU U
MEPOIPUITHIA, TPETyCMOTPEHHBIX TPOrPAMMOM TUCIUTUIUHBI.

3aueT C OIEHKOM MPOBOJUTCS B IMEPHOJ CECCUHM B COOTBETCTBHHM C TEKYIIUM TIpaduKoM
y4eOHOro Tmpoliecca, yTBEPkJACHHBIM B COOTBETCTBUU C ycTaHOBIeHHBIM B C3UY mnopsakom.
[IpoaomKUTENPHOCTD 3a4eTa C OLIEHKOM JUIsl KaXJO0ro CTYAE€HTa He MOXET MPEBBINIAaTh YeThIpeX
aKaJIeMMUYECKHX 4acoB. 3a4eT ¢ OLICHKON He MOKeT HaunHatbea paHee 9.00 4yacoB U 3aKaHYMBATHCA
no3aHee 21.00 yaca. 3ayer C OLEHKOM MPOBOAMTCS B ayJIUTOPUU, B KOTOPYIO 3aIlyCKarTCs
OJTHOBPEMEHHO He Oojee 5 dYenoBeK. Bpems Ha MOJArOTOBKY OTBETOB MO OWIIETYy KaXa0My
oOyuatotemycst orBogutcs 45 munyT. [Ipu siBke Ha 3a4eT ¢ OIeHKOI 00y4JaroImuUics TOKEH UMETh
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mpu cebe 3adeTHYI0 KHUXKKY. Bo Bpems 3adera C OIEHKON oOydyarompecs IO PEHICHHIO
IpenojaBaTesis MOTYT MOJb30BaTbCsl Y4YEOHON MporpaMmMol JUCHMIUIMHBI U CIPaBOYHOM
JIUTEPATypPOM.

B cimywae mnpoBemeHust 3auyera, NPENOJABATENIO0 MPEIOCTABISIETCS TMPaBO 3a]aBaTh
MarvcTpaHTaMm JOTOJTHUTEIbHBIC BOMPOCHl B paMKax padodeil yueOHOW MporpaMMbl JUCIHUILTAHBI B
o0beMe, He mpeBbImaronieM o0bembl Ownera. [Ipu cmade 3adeTa, MaruCTpaHT, UCHBITHIBAFOIIHI
3aTpyJHEHUs] MPU TMOATOTOBKE K OTBETY MO BOIPOCY, UMEET MPaBO MOJYYHUTh y TPENoaaBaTest
BTOPOM BOMPOC C COOTBETCTBYIONIMM TMPOJJICHHEM BpeMEHHW Ha TMoAarotoBky. Ilpm sTom
OKOHYATEJIbHAS OIICHKA CHIKACTCSI Ha OJIMH O0ayl1. BEIOOp TpeThero Bompoca He JT0MyCKaeTCsl.

OneHka 3a 3a4eT MPOCTABISETCS B HK3aMEHALMOHHOW BEJOMOCTH M 3a4ETHBIX KHIDKKaX
MarucTpaHTOB, MPU ITOM OIEHKH «HE3a4eT» B 3aUETHYIO KHIDKKY MaruCTpPaHTOB HE TIPOCTABIISIOTCS.

O6yuenne mno mucuumumae b1.B.JIB.01.02 «Crparerndeckuii aHamu3 ACSATEIBHOCTH
MIpEeNNpUATHS IEJIOBOTO U cOOBITUIHOTO Typu3Ma / Strategic analysis of the activities of a business
and event tourism enterprise» IMpearnoyiaraeT u3y4eHnue Kypca Ha ayJUTOPHBIX 3aHATHAX (JIEKIUH U
MPAKTUYECKHUE 3aHATHS) U CaMOCTOSATENbHONM PabOTHl CTYJEHTOB, BKIIIOYas MOATOTOBKY K 3auéTy.
[Ipaktnueckue 3anarus aucummuinebl b1.B.JIB.01.02 «Crparernueckuii aHaius3 AesITEIbHOCTH
MPEANPUSITHS ISTIOBOTO M COOBITUIHOTO Typu3Ma / Strategic analysis of the activities of a business
and event tourism enterprise» NpPEANONAral0T MX MPOBEACHHE B PA3IHUHBIX (QopMax C IIENbIO
BBISIBJICHUS MTOJIYY€HHBIX 3HaHUH, YMEHUH, HABBIKOB U KOMIIETEHIIUH.

Iloozomoexa K nekyuu
C nenpio o0ecreyeHns yCIenHoro 00y4eHus CTyIeHT JOKEH TOTOBUTHCS K JIEKIINY,
MIOCKOJIbKY OHa SIBJISETCS BayKHeHel Gpopmoii oprannzanuu yueGHOro npoiecca, moCKOoIbKY:
— 3HAKOMUT C HOBBIM y4€OHBIM MaTepUajIoM;
— pa3bsACHAET yueOHbIE 3JI€MEHTHI, TPYHbIC JUIsl IOHUMaHMUS,
— CHCTeMaTU3UpPYyeT y4eOHbII MaTepua;
— OpHUEHTHUPYET B yUeOHOM IpoLecce.
Iloozomoexa K nekyuu 3aKn104aemcs 6 cieodyrouiem:
— BHUMATEJIbHO NPOYUTAITE MaTepHall IPEIblTyIIeH JIEKIHH;
— y3HailTe TeMy npeacToslel JeKIHUH (TI0 TeMaTHYeCKOMY IIaHy, 110 MH(OpPMAIMH JEKTOPa);
03HaKOMbBTECH C yUeOHBIM MaTEpUaIoOM MO YUEOHUKY U YUEOHBIM ITOCOOUSIM;
nocrapaiTech ysICHUTh MECTO U3y4aeMOi TEMbI B CBOEH MPO(eCcCHOHATBHOM MOATOTOBKE;
3aIIUIINTE BO3MOXKHBIE BOIIPOCHI, KOTOPBIE BbI 3a/1aAUTE JIEKTOPY Ha JICKIIUH.
IToozomoexa Kk npakmuueckum 3aHAmMUAM:
— BHUMATEJIbHO MpPOYMTalWTEe MaTepuan JEKIUH OTHOCAIIMXCA K JaHHOMY CEMHHApCKOMY
3aHATHUIO, 03HAKOMBTECh C YUEOHBIM MaTEPUAJIOM 110 YUEOHUKY M YUEOHBIM ITOCOOUAM;
— BBINUIIUTE OCHOBHBIE TEPMUHBI;
— OTBETbTE HAa KOHTPOJIbHBIE BOIPOCHl 110 CEMHUHApPCKUM 3aHATUSAM, TOTOBbTECH JaTh
pa3BEpHYTHII OTBET HA Ka)KJbli U3 BOIIPOCOB;
— YSACHHUTE, KaKue y4eOHbIE 3JIEMEHTHI OCTAJIUCH JIJISl BaC HESICHBIMU U MOCTapaTech MOITYYUTh
Ha HUX OTBEeT 3apaHee (10 CEeMHHApPCKOrO 3aHATHs) BO BpeMs TEKYIIMX KOHCYJbTAIUH
IIperoiaBaTels;
— TOTOBUTHCA MOKHO WMHJMBUIYaJbHO, IIapaMU WJIM B COCTaBE€ MAaJOM T'PYMIIbI, MOCIEIHHUE
SABIAIOTCS 3 HeKTUBHBIMU (hOopMaMu pabOTBHI.
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Iloozomoexa Kk onpocy TipeacTaBisieT co00M MPOEKTUPOBAHUE CTYACHTOM OOCYXKACHHUS B TPYIIIE B
dhopme auckyccrud. B aTHX 1eNIxX CTyACHTY HEOOXOUMO:

— CaMOCTOSTEJIbHO BBIOpaTh TeMy (IIpobiemy) Ui IPOBEAEHUS OIpoca;

— pa3paboTaThb BONPOCHL, MPOAYMaTh NpPOOJEMHBIE CHTyalud (C  HCIOJIB30BAHHUEM

MepUONYECKON, HAYYHOH JINTEPATYPhI, a TAK)KE HHTEPHET-CalTOB);
— pa3paboTaTh IUIAH-KOHCHEKT OOCYXJIEHHUs C yKa3aHHMEM BpPEMEHH OOCYKICHHS, BOIPOCOB,
BapHaHTOB OTBETOB.

BriOpannas cryneHToM Tema (mpoOiieMa) JOoJDKHAa ObITh akTyalbHa Ha COBPEMEHHOM JTarie
pa3BUTHSL, JOJDKEH OBITH MPEICTABICH MOAPOOHBIN TIAH-KOHCIIEKT, B KOTOPOM OTPa’KE€HBI BOTIPOCHI
UL JTUCKYCCHM, BPEMEHHOH perjaMeHT OOCYXIEHHs, IaHbl BO3MOXKHBIE BapHaHTHl OTBETOB,
WCTIOJIb30BaHBI TPUMEPHI 3 HAYKH U MIPAKTUKH.

MeToanuyeckue yKa3aHus 10 OPraHU3alMUuN CaMOCTOSITEIbHOH PadoThI

CaMocTosTenbHasi BHEAYAUTOPHAs paboTa Mo Kypcy BKIIOYAeT U3yyeHHe Y4eOHOM U HayuHOU
JUTEpaTyphl, MOBTOPEHUE JIEKIIMOHHOIO MaTepHalia, MOATOTOBKY K IMPAKTHYECKUM 3aHATHSAM, a
TaKXKe K TeKyIIEMy U HTOTOBOMY KOHTPOJTIO.

[IpakTuueckue 3aHATHS MPEIyCMATPUBAIOT COBEPIICHCTBOBAHHE HABBIKOB pabOTHI C
AyTEeHTUYHBIMU TEKCTaMU M JIEKCUKO-TPAMMATHUYECKUM MaTepuaioM, METOJOJIOTUU H3yYeHUs
MpeIMeTHOM crienupuKu Kypca

Bompocel, He paccMOTpeHHbIE Ha JIEKIMAX W TMPAKTUYECKUX 3aHATHUSAX, JIOJDKHBI OBITh

M3y4YeHbl MaruCTPaHTaMHU B XOJI€ CAMOCTOSITENIbHOM paboThl. KOHTPOIb caMOCTOATENBbHOM paboThI
MarucTpaHTOB HaJ y4yeOHON HporpaMMoil Kypca OCYIIECTBISETCS B XOJ€ MPAKTUYECKUX 3aHITHMA
METOJIOM YCTHOTO ONpOCa WJIN OTBETOB Ha KOHTPOJIBHBIE BONPOCH! TeM. B Xoxe camocTosITenbHON
paboThl KaX bl MAaruCTPaHT 00s3aH MPOYUTATh OCHOBHYIO M IO BO3MOXXHOCTH JOTIOJTHUTEIHHYIO
auTepatypy mo u3ydaemoi Teme. OOyuarommiics JODKEH TOTOBHTBCA K HPEACTOSILIEMY
MPAKTUYECKOMY 3aHATUIO IO BCeM, 0003HAUEHHBIM B METOAMYECKOM mocoOuu Bompocam. He
MIPOSICHEHHBIE (IUCKYCCHOHHBIE) B XO/€ CAMOCTOSITENIbHON pabOTHl BOMPOCH! CIENyeT BBITUCATH B
KOHCTIEKT JICKIIMHA U BIOCJIEICTBUU MPOSICHUTH UX Ha MPAKTHUECKUX 3aHATUSIX WIA WHAWBUIYATbHBIX
KOHCYJIbTAIUSIX C BEAYIUM MPEN0IaBaTEIEM.
CamocrosrenbHass paboTra 00ydYaroLIUXCsl MpeanojaraeT M3y4eHWe B COOTBETCTBHM C JIaHHBIMHU
METOAMYECKUMH PEKOMEHJAIMSIMHI Yy9eOHOH M HAay4HOH JIMTepaTypbl, HOPMATHBHBIX JOKYMEHTOB,
JAHHBIX HAYYHBIX MWCCJIENOBAaHUI, MaTEpUajOB HWHTEPHET-UCTOYHHUKOB, a TaKXE BBIIIOJHEHUE
MPAKTUYECKUX 3a/JlaHui, IMOATOTOBKY JOKJIAI0B U pedepara, MOATOTOBKY K TECTUPOBAHUIO U
KOHTPOJIbHON paboTe, K OMpocaM Ha 3aHATUAX U K 3a4eTy. PekoMeHJanuu no Hay4yHo! JINTeparype,
MH(OPMALIMOHHBIM UCTOYHUKAM U Y4EOHO-METOANUECKOMY 00€CTIEYEHHIO CaMOCTOSITENIbHON paboThI
cozxepxartcs B pa3aenax 6 u 7 ganHoiut PTIJI.

3agaHuga 15 CaMOCTOSITeJILHOM MOJANOTOBKH K 3aHATHAM JIEKIIHOHHOI0 U CEMHUHAPCKOIo
THIIOB
I/IH[[I/IBI/IIIyaJIbHBIe 3aJaHusA

I/IH)II/IBI/II[yaJ'IBHOe 3aaHueC MpearoJgaracT rmoAroToBKy U npe3CHTaluIo JOKJIaJa Ha TEMY:

1. K 4yemy mnpuBOAMT pa3BUTHE TypuU3Ma: COXPAHEHUIO WM YHUUTOXKEHHIO OOBEKTOB
BCEMHUPHOI0 Hacyueaus?

2. JlomxeH nu Typu3M B Poccun ctaTh TJOKOMOTUBOM HAITMOHAJILHON SKOHOMUKH?
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3. Hyxen nu Poccuiickoit @denepanuy 3aK0H O COLIMATILHOM TypU3Me?

4. luckyccus 0 1esIeCO00pa3HOCTH CO3/IaHus TPOPUITHBHOTO MUHUCTEPCTBA Typu3Ma B PO.

5. SIBnAIOTCS 1M MAJJOMHUYECTBO U KYJIbTYPHO-PEIUTHO3HBIN TYpU3M JIByMSI BETBIMU OZHOIO
1eJI0ro?

6. UccnenoBanue NoTpeOUTEIBCKUX MPEANOYTEHHI TYPHUCTOB OTHOCUTEIHHO OPTraHU3aIHH.

U IIPOBEJICHHUE SKCKYPCHUM O LEHTpaIbHBIM peruoHam Poccun.

7. Cnenmduka ycimyr HHIYCTPUU TYpU3Ma U TOCTEIPUUMCTBA.

8. Oco0eHHOCTH OpraHU3alMi BHYTPUPOCCUNCKUX M MEKIYHAPOIHBIX aBTOOYCHBIX TYpOB.

9. ®opMbl B3aUMOJECHCTBUS TYPUCTUYECKUX (PUPM M aBHAKOMITAHUH.

10. CneunanbHble TYPUCTCKO-IKCKYPCUOHHBIE TTO€3/1a U OTBIT UX UCIOJIb30BaHUS.

11. Kpyn3Hblit OU3HEC Ha MUPOBOM M POCCUHCKOM TYPUCTHUECKOM PbIHKAX.

12. CpencrBa pasMelleHUs] 1 MHTETPALIMOHHBIE IPOLECCH B UHAYCTPUU FOCTEIIPUAMCTBA.

13. Cuctemsl ki1accupuKaluy OpeJIpUiITUid pa3MeIleHns TypUCTOB.

14. Pecropannsni OusHec B cdepe Typusma. Krnaccuduranus w BUABI NPEANPHUATHI
0OIIIECTBEHHOT'O MMUTAHMS B TYPUCTUYECKOM OM3HECE.

1. What does the development of tourism lead to: preservation or destruction of World
Heritage sites?

2. Should tourism in Russia become a locomotive branch of the national economy?

3. Does the Russian Federation need a law on social tourism?

4. Discussion about the expediency of creating a profile ministry of tourism in the Russian
Federation.

5. Are pilgrimage and cultural-religious tourism two branches of one whole?

6. Study of consumer preferences of tourists regarding the organization

and conducting excursions in the central regions of Russia.

7. The specifics of the services of the tourism and hospitality industry.

8. Features of the organization of domestic and international bus tours.

9. Forms of interaction between tourist firms and airlines.

10. Special tourist-excursion trains and experience of their use.

11. Cruise business in the world and Russian tourist markets.

12. Accommodation facilities and integration processes in the hospitality industry.

13. Classification systems for tourist accommodation establishments.

14. Restaurant business in the tourism industry. Classification and types of catering
establishments in the tourism business.

MeTtoauyeckue peKOMEeHIalMH 110 MOAT0TOBKE K OIPOCY
VYcTHBIH ompoc SBISETCS OJHUM U3 OCHOBHBIX CIOCOOOB IPOBEPKHU YCBOCHHS 3HAHUU

O6y‘laIOH_[I/IMI/IC5I. PaSBepHYTHﬁ OTBCT CTYACHTA AOJIKCH IPCACTABIIATDH coOoi CBA3HOC, JIOTHYCCKH

IOCICA0BATCIIBHOC COO6HI€HI/IC Ha OIpCACICHHYIO TEMY, IIOKa3bIBaThb €ro yYMCHHEC IIPHUMCHIATH

OIIPCACIICHUS, IIpaBHJIa B KOHKPETHBIX CllydadX. OCHOBHBIE KPpUTCpUHU OLCHKH YCTHOI'O OTBCTA:

IPaBHUJIBHOCTb OTBETA IIO COACPIKAHHNIO, IMOJTHOTA U FJIY6I/IHa OTBCTA, JIOTMKa HU3JI0OXKCHUA MaTCpuajia

(y‘-II/ITBIBaeTCﬂ YMCHUEC CTPOUTH HCHOCTHBIﬁ, MOCJIEI0BATEIbHBIN paccka3, rpaMOTHO IIOJIb30BATbCA
CHGHH&J’IBHOﬁ TepMHHOHOFHeﬁ); HUCIIOJIb30BAHUEC AJOIIOJIHUTCIIBHOI'O MaTCpualia.
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[ToaroroBka 0Oy4YarOLIMXCS K OMpPOCY IMpENnojiaracT M3yyeHHe B COOTBETCTBHHM TEMAaTHKON
JTMCUUIUIMHBL OCHOBHOI/ JOTIONHUTEIBHON JUTEPaTypbl, HOPMATUBHBIX JOKYMEHTOB, WHTEpPHET-
HACTOYHMKOB.

MeTtoanyecKkue peKOMeH/IalMM 110 MOATr0TOBKe pedepara

Pedepar — 310 camocTosTenbHOE, CoAepKATENILHOE UCCIEIOBAHUE MO BHIOPAaHHON TeMe.

[ToaroroBka pedepara npeaycMaTpuBaer:

- U3y4YeHHUE JHUTEepaTyphl, CIPABOYHBIX U HAYUYHBIX HMCTOYHUKOB (BKIOYas 3apyOexHbIE) MO TeMe
HCCIIEI0BaHMS;

- CaMOCTOATEIbHBIN aHAJIN3 OCHOBHBIX KOHIENIUII 110 N3ydaeMoil npodieme;

- YTOYHEHHUE OCHOBHBIX IMOHSITUI U HAyYHBIX MOJIOKEHUH;

- PE3IOMHPOBAHUE MOTYYSHHBIX BHIBOJIOB.

CrpykTypa pedepaTa 10DKHA CLIOCOOCTBOBATH PACKPHITHIO M30PaHHOM TEMBI M €€ COCTaBHBIX
3JIEMEHTOB:

- BO BBEJICHUM JIOJDKHO OBITh YKa3aHO: aKTyaJIbHOCTh BBIODAHHOW TEMBbI, €€ 3HAYUMOCTh, LEIH U
3a/la4i, OOBEKT U MPEAMET HCCIEIOBAHUSA, METOAbl OCTHXKEHUS IMOCTABJICHHBIX LIeJel W 3ajaad,
0030p Oubnmorpaduu mo Teme padboThL;

- OCHOBHAsI YacTh pabOThI JOJKHA COAEPKATh HE MEHEe JIBYX IUIaB, pa30UTHIX Ha maparpadsl.

Jlenenne maparpadoB Ha moxamaparpadsl HerenecooOpasHo. Haszsanus maparpadoB He
JOJKHBI TIOBTOPATH Ha3zBaHuWe Tembl pedepata. B koHie kaxmoro maparpada M KakI0il IaBbl
nenaetcs HeOONbIION BBHIBOA. Bce wacTh AODKHBI OBITH H3JIOXKEHBI B CTPOTrOM JIOTHUECKOM
MOCJIEI0BATEILHOCTH U B3aUMOCBSI3H.

TekcT menecoobpa3HO WILTIOCTPUPOBATH CXEMaMH, TaOIUIaMH, Juarpammamu, rpaduxkamu,
PUCYHKaMH U T. [I.

B 3akmoyeHMn JODKHBI OBITH C(OPMYJIMPOBAHBI OCHOBHBIC BBIBOABI, C/CIAHHBIC B
pe3yJibTaTe uccileA0BaHuUs.

Cnmcok HCIOJNIb30BAHHOM JUTEpaTyphl AOKEH cojaepxkaTh He MeHee 10-20 Ha3BaHuUM,
BKJIIOYasi HOPMATHUBHO-IIPABOBbIE AKTHI.

Texcr pedepara q0mKEH NPOJEMOHCTPUPOBATH 3HAHUE CTYIEHTOM OCHOBHOM JIUTEPATYPHI 110
JAHHOW TeMe, YMEHHE BBIJCIUTh NPoOJeMy U OIpeNeIUuTb METOJbl €€ peUICHHS, YMEHHe
[IOCJIEZIOBATEIbHO H3JIOKUTh CYIIECTBO PACCMATPUBAEMBIX BOIPOCOB, IPUEMIIEMBIN YPOBEHb
SI3BIKOBOM TPAMOTHOCTH, BKJItOUasi Bia/ieHne (yHKIIMOHAIbHBIM CTHUIIEM HAyYHOTO M3JI0KECHHUS.

O0beM pedepara T0mKEH cocTaBIATh 15-20 cTpaHMIl MeYaTHOTO TeKCTa. B yka3aHHbBIH 00beM
HE BKJIIOYAIOTCS IPUJIOKEHUS, KOTOPbIE CIIMBAIOTCSA BMECTE C pabOTOM.

PaboTta uMeeT TUTYJIBHBIA JHCT, CTPYKTYpPHBIH IJIaH U COOTBETCTBYIoIIee oopmiecHue. B
paboTe ucnoib3yercs CIUIOUIHAs HyMepalus cTpaHull. BTopoil cTpaHuiel sSBiseTcsl coiepiaHue
pabotel. Ha TUTynbHOM JMCTE HOMEp CTpPaHMLBI HE NpOCTaBiseTcsa. BBenenue, kaxnmas Tiasa,
3aKJIIOUEHHUE, a TAK)KE CIIMCOK UCIIOJIb30BAHHBIX HCTOYHUKOB HAUUHAIOTCSA C HOBOM CTPaHUIIBL.

PexoMeHaauuu 1o nmoAroToBKe K TECTUPOBAHUIO

TectupoBanue siBisieTcs GOpMaMu KOHTPOJIS YCIIEBAEMOCTH OOYYAOLINXCS, OIICHKH YPOBHS
OBJIAICHUA TeOpeTI/I‘IeCKI/IMI/I 3HAHUAMU W HABBIKAMHU HpI/IMeHeHI/ISI OTHUX 3HaHI/II71 l'IpI/I peHIeHI/II/I
MpaKkTUYeCKuX 3a1a4. [loAroToBKa K TECTUPOBAHUIO MPEATIOJIAracT:
- O3HAKOMJICHHE C MaTepHuajiaMu JICKIIHA;
- U3y4yeHue y4eOHOM JTuTepaTyphl, CIPABOYHBIX U HAYUYHBIX UCTOYHHKOB,;
- YTOYHEHHE TEPMUHOB, OCHOBHBIX TTOHATHI M KaTETOPH;
- CaMOCTOATEIbHBIN OA00p UH(pOpMaLHK, HEOOXOJUMOMN I apTyMEHTALUK aBTOPCKOM TO3UIIMH.

Bce Bompock! 1 3aaHUST TECTOB OPUEHTHPOBAHBI HA CHCTEMATH3AIIMIO0 3HAHWN 00yJaronuxcs,
pa3BUTHE CIIOCOOHOCTEH K CAMOCTOATEIHON aHATUTHYECKOU IeATeTbHOCTH.
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PeByJ’IBTaTLI KOHTPOJIbHBIX pa60T U TCCTOB MNPHU3HANOTCA TOJIOKHUTCIBbHBIMHA, CCJIHA 75%

OTBCTOB SBJIAIOTCA IIPaBUJIbHBIMHU.

1.

7. YueOHas 1uTepaTrypa M pecypchbl HHPOPMALMOHHO-TeJIeKOMMYHHKAIIMOHHOM CeTH
HurepHer
7.1. OcHOBHas JUTEpaTypa

KazakoBa, Haranus AnexcannpoBHa. COBpEeMEHHBIM CTpaTEerHuecKuil aHanu3 [DIeKTPOHHBIN
pecypc] : ydeOHUK u mpakTukyM uis maructpatypel / H. A. KazakoBa. - 3-¢ u3a., nmepepad. u
nom. - DnekTpoH. naH. - Mocksa : FOpaiir, 2019. - 469 c. - (Cepus "Maructp") . - 3arn. ¢

skpaHa. - Tekct : osnekrponHbi // OBC IOpaiir [caiitr]. — URL: https://www.biblio-
online.ru/bcode/444534

Ckob6kuH, C.C. Crparernueckuii MEHEI)XKMEHT B HMHIYCTPUU TOCTENPUUMCTBA U TypH3Ma :
yueOonuk mis By30B/ C. C. CkoOkuH. — 2-¢ u3A., ucnp. u jgomn. — Mocksa : M3garenbcTBo

Opaiit, 2020. — 442 ¢. — (Bricmee obpazoBanue). — ISBN 978-5-534-04473-7. — Texer :
anektponnbli // DBC IOpaiit [caiit]. — URL: https://urait.ru/bcode/453851
Teopust 1 METOIOIOTHS Pa3pabOTKH CTPATETHH PA3BUTHUS MPEANIPUATHS [ DISKTPOHHBIN pecypc]:

HayuyHas MoHorpadwus/ W.B. bymaBa [u 1p.]— DnekTpoH. TEKCTOBBIE daHHbIC.— MOCKBa,
CaparoB: MexayHapoaHasi akaeMusl OLICHKH U KoHcanTuHra, At [1Tu Op Menua, 2019.— 278 c.
— Pexwum noctyna: http:/www.iprbookshop.ru/82185.html

Y4yeOHO-MeTOAMYECKOE 0O0ecTedeHHe CAMOCTOSATEILHON padoThl

. Hyposuu A. II. Mapkerunr B Ttypusme.- M.: Hosoe wuspmanme. 2012. 4. XKykoBa M. A.

MenexkMeHT B TypucTtckoM ousnece.- M.: KHOPYC. 2012 r.

. Jlyxockas O.K., Crparernyeckuii aHanu3 B T'OCTUHHYHOM CEpPBHUCE: MAapKETHHIOBO-

SKOHOMHMUYECKUI MOJAXOJ K OIeHKe JAeioBbIX cutyarmil: nmpaktukym./ O.K.Jlyxosckas, M.M.
CmupHoBa, H.B. ®omuna: POY um. I'.B. [lnexanosa, VBan. ®ununan. — MBanoso: Hayunas
MBICIIB, 2013. 200 c.

. CxoOkuH C.C. Crpaterusi pa3BuTHs NPEANPUATUS UHYCTPUU F'OCTEIPUUMCTBA U TypU3Ma yueo.

noco6ue / C.C. Cxobkun. M.: Maructp, 2010. - 432 c.

. YUynnosckuii A./l., )KykoBa M.A. MenemxmeHT Typusma: YueOHUK. M.. DUHAHCHI U CTATUCTHUKA.

2011.

7.2. lonoJHUTe/ILHAS JIUTEPaTypa

boromo6os, B.C. Typucrcko-pekpeainoHHoe mnpoekTupoBaHue. OleHKa WHBECTULUH :
yueOHUK U npakTukyM ais By30B / B. C. boromito6os, C. A. beictpos, C. A. boroito6osa. — 2-¢
u3n., ucnp. u jgom. — Mocka: WsnarensctBo IOpaitt, 2020. — 256 c.— (Bwicmee
obpazoBanmne). — ISBN 978-5-534-06549-7. — Tekct : anextponnsiii / ObBC IOpaiit [caiiT]. —
URL: https://urait.ru/bcode/452072

BaneeBa E.O. PazButue uHaycTpuu TypusMa B peruoHe [DnexkTpoHHbIA pecypc]/ Baneesa E.O.
— OnexkTpoH. TekcToBble aaHHble.— Cankr-IletepOypr: Actrepuon, 2008.— 88 c.— Pexum
nocryma: http://www.iprbookshop.ru/31937.html

KocoBa JI.LH. MeToapl CTpaTernyeckoro aHajau3a XO3sIMCTBEHHOW AEATEIbHOCTH OpraHU3allud

[OnexTpoHHBIN pecypc]: yueOHoe nocobue/ Kocoa JI.H.— DnekTpoH. TeKCTOBBIE JaHHbIE.—
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MockBa: Poccuiickuii rocygapcTBeHHBIM yHuBepcuTeT mpasocyaus, 2018.— 80 c.— Pexum
nocrymna: http://www.iprbookshop.ru/78307.html

Mopozoa H.C. Kounenuuss ¢opmMupoBanus © pPa3BUTHA KOHKYPEHIIMH B TypU3Me
[DnexTpoHHBI pecypc]: MoHorpadus/ MopozoBa H.C.— DIeKTpoH. TEKCTOBBIC IaHHBIC.—
MockBa: Poccuiickuii HOBbIM  yHuBepcurer, 2011.— 264 c.— Pexum pgocryna:
http://www.iprbookshop.ru/21283.html

OmnonuenoBa E.B. CoBpeMmeHHBIN CTpaTermueckuil aHaiu3 [DJIEKTPOHHBIM pecypc]: yueOHoe

nocobue/ OmomuenoBa E.B.— DOnektpoH. TekctoBble maHHble.— MockBa: Poccuiickas
MEXIyHapoAHasi akajeMus Typusma, YHuBepcurerckas kuura, 2016.— 112 c.— Pexum
nocrymna: http://www.iprbookshop.ru/51871.html

CoBpeMeHHBIN CTpaTerH4ecKuid aHaimu3 [DIEeKTpOHHBIN pecypc]: ydeOHoe mocodbme/ E.IHO.
Ky3nenmoBa [u gap.]— DONEKTpOH. TEKCTOBbIC MAaHHBbIe.— ExarepuHOypr: YpaibCckuid
dbenepanbubli  yHuBepcurer, OBC ACB, 2016.— 132 c¢.— Pexum pgocrymna:
http://www.iprbookshop.ru/68473.html

7.3. HopmaTuBHbBIE IPaBOBbIe JOKYMEHThI U HHAS NPABOBasi HH(popMAaUs
1. Korcturynus Poccuiickoit deneparuu. 12 nexadps 1993 r.
2. I'paxxnanckuii konekc Poccuiickoit @eneparnu. Yacts nepsas: 30 HosiOps 1994 roga Ne 51—
@d3. (mocneaHss peaakiys)
3. I'paxnanckuii koneke Poccuiickoit ®denepaunn. Yacte Bropas: 26 suBapsa 1996 roma Nel4—
@d3. (mocneaHss peaaKiys)
4. YTonoBHBIN KOJEKC.
5. HanoroBeblil KOJEKC.
6. @enepanbublii 3akoH «O BHeceHun u3MeHeHud B DexepanbHblii 3akoH «O0 OCHOBax
TypucTcKoi nesrenbHocTy B Poccuniickoit ®denepaunn» Nel2 ot 30 .12. 2008 roxa.
7. @3 ot 24.11.1996r. Nel32-®3 «OO0 ocHOBaxX TypUCTCKOH AesTenbHOCTH B Poccuiickoit
denepauum»
8. @3 o1 08.08.2001r. Nel128-®3 «O nuieH3UpOBAHUN OTIEIbHBIX BUJIOB JAEATEILHOCTI
9. @3 ot 15.08.1996r. Nel14-®3. «O nopsake Bole3na u3 Poccuiickoit Penepanuu U Bbe3aa B
Poccuiickyro @enepanuro»
10. @3 o1 07.02.1992r. Ne2300-1 «O 3amure npaB noTpedUTenIcin»
11. @3 ot 08.08.2001 Nel29-d3. «O rocynapcTBEHHOH perucTpanuu IOPUAMYECKUX JIHI U
MHAVBUAYAIbHBIX MTPEANPUHUMATENICI
12. ®denepanpubiii 3akoH «O BHeceHuu u3MeHEHHH B DenepanbHbiii 3akoH «O0 OCHOBax
TypPUCTCKOH esrenbHocTr B Poccniickoit denepanumy
Nel2 ot 30 .12. 2008 rona.
13. IlocranoBnenue IlpaButensctBa P® ot 10.10.2002r. Ne753. «O nuueH3upoBaHUU
JEsTeNbHOCTH 0 IIPOJIaXKe MIPaB Ha KIIyOHBIA OTIBIX)»
14. Ilpuxaz3 Munskonompassutus Poccun ot 21 utons 2003r. Ne 197 «OO0 yTBepkaeHUN
MOJIOKEHUS O TOCYIJApCTBEHHOH cHucTeMe KIacCU(pUKAlMU TOCTHHMIL U JpPYTUX CPElICTB
pasMerLeHsD
15. UncTpykuus o nopsake oGpopMIIEHHs U BbIJauu MacopToB rpaxkaaHaM P® mis Bele3na w3
Poccuiickoit denepaiuu u Bbe3na B Poccuiickyto denepainio
16. IlpaBuna mepemelieHus B YNPOLIEHHOM WM JIbIOTHOM HOpsIKE TOBAapoB (PU3MUYECKUMHU
JIMIIaMU Yepe3 TaMOXKEHHYI0 rpaHuiyy PO.
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7.4. UnTepHeT-pecypcehl
C31Y pacnonaraer JOOCTYIIOM uepe3 calT HayuHoil OubOnmorexu http:/nwapa.spb.ru/

K CJIEIYIOINM ITOAIUCHBIM JJIIEKTPOHHBIM peECypcaM:
Pycckoaszviunvie pecypcol

. DIIeKTPOHHBIC YIYCOHUKHU AJIEKTPOHHO - Oubamoreunoit cuctemsl (OBC) «ANOyKc»

. DNEeKTPOHHBIE YIeOHUKHU AIIEKTPOHHO — OnbmunoredHoi cuctemsl (ObC) «Jlauby

o Hay4Ho-mpakTHueckue cTaTtbu 1mo (uHaAHCaM M MEHEDKMEHTY M3maTembckoro jaoma
«bubnmoreka ['pebeHHIKOBAY»

o CraThy U3 MEPUOTUICCKUX HM3/JaHUN MO OOIIECTBEHHBIM U TYMaHUTAPHBIM HAayKaM
«Hct - Boro»

J DOHIUKIIONEINH, CII0BAPH, CIIPAaBOYHHUKH «PyOpHUKOH»

. [TomHbIe TEKCTHI aMccepTanuii ©W  aBTOpedeparoB nekTpoHHas bubmnoreka
Huccepranui PI'b

. WupopmanmonHo-npaBoBblie 0a3bl - KoncynpTaHT mitoc, I'apar.

AHIJIOA3bIYHBbIE pecypcehl

o EBSCO Publishing — gocTyn K MyJbTUAMCUMIUIMHAPHBIM IOJIHOTEKCTOBBIM 0Oa3am
JTAHHBIX Pa3IMYHBIX MUPOBBIX H3ATEILCTB MO OM3HECY, SKOHOMHUKE, (PUHAHCAM, OYyXraaTepcKoMy
y4eTy, TyMaHUTapHBIM M €CTECTBEHHBIM OONAcTsAIM 3HAHWU, pedepaTaM M TOJHBIM TEKCTaM
myONMUKanui U3 HAyYHBIX U HAYYHO-TIOMYJISIPHBIX JKypPHAJIOB.

J Emerald — kpymnHeiimee MHpOBOE H3IaTENbCTBO, CIEHHAIM3UPYIOIIEECS Ha
AJIEKTPOHHBIX JKypHaJIaX U 0a3ax JaHHBIX 110 SKOHOMHUKE U MEHEKMEHTY. FIMeeT cTaTyc OCHOBHOTO
UCTOYHHMKA TpodeccHoHANbHOW WH(pOpMAlMM UIS  TperojaBarelield, HcclegoBaTeNe
CIELUAINCTOB B 00J1aCTH MEHEKMEHTA.

B03M0OKHO HCTIONIB30BaHKE, KPOME BBILICTIEPEUUCIICHHBIX PECYPCOB, H JAPYTHX SJIEKTPOHHBIX
pecypcoB cetn MHTEepHET.

7.5. UHbIe HCTOYHUKH

1. http://www.rata.ru/ - Poccuiickuii coro3 TypuHAYCTPUH,

2. http://www.unwto.org/index.php - Bcemupnas typuctckas opranuszanuss UNWTO.
3. http://www.russiatourism.ru/ - Caiitr @enepanbHOro areHTCTBa Mo Typu3sMy MUHKYJIBTYpPbI

Poccun.

8.MaTepnanbHoO-TeXHMYEecKan 6a3a, l/lH(I)OpMaLI,VIOHHbIe TEXHONOINU,
nporpammHoe obecneyeHune n MH(I)OpMaLI,MOHHble CNnpaBo4YHbIE CUCTEMDI

Ne /1 | HaumenoBanue

1. CHCI_II/IaJ'II/ISI/IpOBaHHLIC KJIACChI AJId ITPOBCACHUA JIEKIUN U MPAKTUYCCKUX 3aHATUHN

2. CrennanusupoBaHHasi MeOeb M OPIrCpeICTBA: Ay IMTOPUU M KOMITBIOTEPHBIE KIIACCHI,
000py/I0BaHHBIC MTOCAIOYHBIMI MECTAMHU

3. Texuudyeckue cpencrtBa oOyueHusi: llepcoHanmbHBIE  KOMIIBIOTEPHI;  KOMITBIOTEPHBIC
MIPOEKTOPHI; 3BYKOBBIC ITUHAMUKHU; TPOTPAMMHBIE CPEACTBA, OOCCIICUMBAOIINE MPOCMOT]
BuseodaiinoB B popmatax AVI, MPEG-4, DivX, RMVB, WMV.
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Ilpozpammubie, mexnuueckue u 31eKmpPOHHbIE CPEOCHEA 00YHEHUA U KOHMPOAA SHAHUUL
CmyOoenmoes:

[TakeTsl mporpaMMHOro obecredeHus OOLero Ha3HaueHUs (TEKCTOBBIE PEIAKTOPBI,
rpaduyueckue peIakTophl).

Kypc BkiIrO4aeT ucnoibp3oBanue nporpaMmuoro odecrneuenus Microsoft Excel, Microsoft Word,
Microsoft Power Point nns moaroTroBKM TEKCTOBOTO M TaOIMYHOTO MarepHuana, TrpaduyecKux
MJUTFOCTPALIUH.

Metoael  oOydeHHs  TOPEANoNiaraloT  HCIOJIb30BaHHWE  MH(POPMAIMOHHBIX  TEXHOJIOTUH
(KOMITBIOTEPHOE TECTUPOBAHUE, AEMOHCTPALUS MYJIbTUMEAMUHBIX MAaTEPUATIOB).

3aneiicTBoBaHbl HTEpHET-cepBUCH U 3JEKTPOHHBIE pecypchl (CIpaBOYHBIE CUCTEMBI, H-D,
Koncynbrant wim ['apaHT, NOHCKOBBIE CHCTEMBI, JJIEKTPOHHas MOYTa, MNpodeccHoHaIbHbIE
TeMaTHYeCKHE YaTbl U (POPYMbI, CUCTEMBI ayJMO U BUACO KOH(PEPEHUUH, OHIAMH SHIMKIONEINH,
CIPAaBOYHHUKH, OMOIMOTEKH, HJIEKTPOHHBIE YUeOHbIC H YUeOHO-METOIMUYECKUE MaTepHaJIbl).

JIOHYCKaeTCSI HpI/IMeHeHI/Ie CUCTEMBI JUCTAHIIMOHHOT' O 06y‘-IeHI/I$I C HCITIOJIB30BAaHHC HJ'IaT(i)OpM
TEAMS, Zoom, Skype for Business, C1O Moodle

NudopmanmoHHbIe CIPABOYHBIC CHCTEMBI:
1. TIlpaBoBas cuctema «l'apant-UHTepHeT» [DnexkrtpoHHBId pecypc]. — Pexxum mocryma: http: //
WWW.garweb.ru.

2. IlpaBoBas cucrema «Koncynprantllmrocy [DnekrponHsiii pecype]. — Pexxum gocryma: http: //
http://www.consultant.ru/
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