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Huciumumnaa b1.B.J12.07.02 «OcHoBbl TpoeccHOHaIbHOM KOMMYHHMKAlUU (Ha
aHTJIMHACKOM  sI3bIKE€)» oOecreuuBaeT (QopMUpOBaHUE y OOYYAIOMIMXCA CIIETYHOUIUX

1.

IlepeyeHb MIAHUPYEMBIX Pe3yJabTATOB 00y4eHHUS 110
AUCHHUIIMHE, COOTHECEHHBIX C IIJIAHMPYEMBbIMHU Pe3y/JIbTaTaAMH OCBOCHHS
o0pa3oBaTeJbHON NMPOrPaMMBbI

YHUBEPCAIbHBIX, 00111ePpOo(heCCHOHAIBHBIX U MPOGECCHOHAIBHBIX KOMIETEHIIUNA™;

OT®/ Kon HanmenoBa | Kox HanmenoBan | OOpa3soBaresbHbIN pesyabTar **
TD u KOMIIeT | HHUe WHIUKAT | ye uHAUKATOPA
PEeKBHM3U | EHIIMU opa AOCTHKEHHSI
11 IIC wk Komnerenn | gocrmme KOMIIETeHIH I
5041 wk HUsA %k
(npu KOMIIeTe
Hanuyuu) * HIHH **
k
D/02.6 [1K-4 Cnoco6noct | [1K-4.1 [Mpuodperaer | [1K-4.1 3u.1. 3HaeT HOpMaTHBHbIC
AHam3 b SHAHWL 06 MPaBOBbIC aKThl, HOPMATHBHO-
METOANYECKUE IOKYMEHTBI,
uHpopma y4acTBOBaTh OpraHu3aliu rOCyIapCTBEHHBIE CTAHAAPTHI B chepe
o u B YHpaBJICHUCCK ACATCIbHOCTH OpTraHu3alun
[OrOTOB OpraHM3aIM HIX TIPOLIECCOB [1K-4.1 3u.3. 3H:cleT KJ1accu(UKaIIIO
.. YIpaBICHYECKOI HH()OPMaLUH, BUIBI
Ka 1 C yaeroM yIpaBJIeHIeCKoi nHGOpMAaIu
uHdopma ylpaBjieH4e MHOTO00pa3us | I1K-4.1 3u.5. 3HaeT HCTOUHMKH
IITHOHHO- CKHUX CcoLaJIbHO- YIPaBJICHYECKOH HHpOpMaLKH,
aHATUTUY IIPOLIECCOB B TOJUTHYECKUX | o oriKd 0T60pa HCTOUHHKOB
nHpopmanum
€CKHX opraHax U KYJIBTYPHBIX | TIK-4.1 3n.7. 3HaeT oco6eHHOCTH
Marcpuail rocyaapcCrtBe KOHTCKCTOB, pedepupoBanns HHPOPMAITIH,
OB HHOU U ckyanpBaomy | Cnetmdnka opopmienns u
COCTAaBJICHHUsI aHHOTALHH, pedepaTos,
07.002 MnyIHHHan XCi B 0030pOB, TOKIIAIOB
Criemman BbHOU BJIACTHU COBpPEMCHHOM ITK-4.1 3n.9. 3naet kareropuu
1 u TOPOJCKOM cloymartesnel (durarenei), Ha KOTOPHIX
HCT 110 . OyeT pacCUuTaH JaHHEIH 0630p,
oprammsa yIpaBJIEHUs NpocTpaHcTse |
AOHHOM I1K-4.1 3n.11. 3Haer cTpykTypy
yu UH(POPMAIHOHHBIX U3IAHHH B
3aBHCHMOCTH OT Xapakrepa
JOKyMEH
UH(OPMALIUK ¥ [IEJICBOTO HA3HAUCHUS
TallMOHH UHGOPMAIIMOHHBIX U3JIaHUT
oMy I1K-4.1 31.13. 3HaeT HICTOYHUKHU
obecrieue HH(OPMAIINHK: KaTaIoTH OUOIHOTEK,
HUIO KYpPHAJIOB, TIOUCKOBBIC CUCTEMBI
yIIpaBIeH HHPOPMALITNOHHO- 5
TEJIEKOMMYHHUKAIHOHHOW CETH
ni "UnTepHET", SIeKTPOHHBIE 0a3bI
opranusa JTAaHHBIX
ouen I1K-4.1 38.15. 3HaeT ocoGeHHOCTH
yTB. o0IIeHayYHOI 1 TparMaTHYecKoi
¢dyHKIIMH 0030pOB
TIpAKaso [TIK-4.1 3n.17. 3Haet noHaTue u
M cnenuduky OndIrorpapuIecKoro,
MuHTpy T pedhepaTHBHOTO 1 aHATUTHYCCKOTO
a ¥ CoIl UH(POPMAIIHOHHOTO H3IaHHUSI
[IK-4.1 ¥Y.2. YMeeT 000CHOBBIBATh
SaIIUTBI AKTyaJbHOCTh MTPOOJIEMBI, KOTOPYIO
P® or HPENCTOUT OCBETUTH B 0030PE,

15.06.20

JOKJIaae, CripaBKe




20 I1K-4.1 V.4. ymeeT HHTEpIPETUPOBATh
Ne333u MOJTyueHHbIC TAaHHBIC U TIPE/ICTABIIATh
UX B CHCTEMAaTH3UPOBAHHOM BHJIE
[IK-4.1Y.6 YmMmeer nznaraTob
MaTepHal B JOTHYECKON
MIOCJICI0BATEIIFHOCTH
IIK-4.1 ¥.8. YMeeT 0hopMIIATh TEKCT
B COOTBETCTBYIOILIEM CTHIIC
ITK-4.1 ¥Y.10. YmeeT GpopMyIupoBaTh
BBIBOJIBI M PEKOMEH/IAIIMN
[IK-4.1 ¥.12. YMmeeT noib30BaThCS
YCTpONCTBaMH aBTOMAaTU3UPOBAHHOMN
00pabOTKH TEKCTOBOW MH(POPMAITUH U
(horonaOOpHBIMHU yCTpOiicTBaMU
TIK-4.1 ¥V.14. YMeeT npoBOAUTH
peIaKTHpOBaHUE TEKCTa, aHAIN3 U
OLICHKY BBIBOJIOB M PEKOMEH AN
D/01.6 I1K-6 Cnocoonocrt | I1K-6.1 Bnaneer [IK-6.1 31.2. 3HaeT npUHUMIIBI
dopmup b K YYaCTHIO TeXHONOTUAMH | "PCACTABATCIRCTEA B
rOCyapCTBEHHBIX OpTaHaX, OpraHax
OBaHHE B 1o MECTHOTO CaMOYTIPaBIICHHUS,
I/IH(i)OpMa opraHusanu opranmu3anun CTOPOHHHX OPTraHU3AUAX U TTOPSIA0K
LIIOHHOT u MOJIATAYECKUX | B3aUMONCUCTBHUA C HUMU
o ITK-6.1 3u.4. 3HaeT ocobeHHOCTH
0 YIIPABJICHYC KaMIIaHNH OPMUPOBAHHS BHEIIHUX U
B3anMOJIe CKHX BHYTPEHHUX HH(POPMAIIHOHHBIX
UCTBUSA MPOLIECCOB B TIOTOKOB
PYKOBOJI anmaparax IIK-6.1 31.6. 3HaeT npaBuia
(hopMUpOBaHUS M HCIIOTH30BAHUS 0a3
UTEIA C IIOJIMTUYCCK JTAHHBIX
opraHusa UX MapTUU U ITK-6.1 31.8. 3HaeT npaBuia 3alUThI
LUSME 0OIECTBEHH KOH(HICHIIMATIBHOM CITy)KeOHOMH
nHpopmanuu
07.002 0- ITK-6.1 V.1. YMeeT aHanM3HPOBATh U
Criemuan TMOJIUTUYECK OTOMpaTh NCTOYHUKH HHPOPMAITUH B
X COOTBETCTBUH C KPUTEPHUSIMH TTOTHOTEI,
HCT 10 6 JIOCTOBEPHOCTH, CBOCBPEMEHHOCTH
opraHusa 8 BCAMHCHH NpeoCTaBICHNs] HH(POPMaIN
MMOHHOM u, B I1K-6.1 V.3. YMmeer nepenaBath
yH IIPOBEACHUN nHpOPMAIIUIO B
CHCTEMAaTH3UPOBAaHHOM BHJIE
JOKYMCH TOMMTHHECK [TIK-6.1 ¥.5. YMeeT mpon3BOIUTh
TalnOHH ux u MONCK HHPOPMALINH B CYIIECTBYIOMINX
oMy u3ouparesnb 0a3ax maHHBIX, BECTU
obecrieue HBIX nH(OPMAMOHHO-CIIPABOYHYIO PadOTy
e e
YHpasJicH K ITK-6.1 ¥Y.7. YMeer paboTaTh ¢
ni HUCIIOIB30BA KOMITBIOTEPOM, HCIOJIb30BaTh
opraHusa - oUCHBIN TTaKeT (TEKCTOBBIN peaaKTop,
uen TabIUIBI)
VB, 0 Ipyrux
MIPUKA30 phax
M nomwrsec | HK-6-2 ) Braneer sneora nomimnky optamisat
MI/IHpr}l on TEXHONOTHAMH [TK-6.2 31.3. 3HaeT NPUHIIMIIBI 1
MO6I/IJ‘II/ISaI_II/I o METOJIbl AIMUHUCTPHUPOBAHUSI
a U coll
u npoaBrKeHUIO | I1K-6.2 3u.5. 3naeT cTpykTypy
340U ThI HOJIMTHUECKOr | OPTaHH3aLMK U MOPAI0K
PD ot o mHxepa B3aUMOJICHCTBUS TOApA3CICHINA U
15.06.20 cryx6
20 TIK-6.2 31.7. 3HaeT coBpeMeHHbIE

HAaY4YHBIC METOAbI U TCXHUYCCKUC




Ne333n

CPEeICTBa, CIOCOOCTBYIOIINE COOPY,
00paboTke, COXpaHEHUIO U repeade
nHpOPMALIUH

TIK-6.2 31.9. 3HaeT coBpeMeHHbBIE
MH(OPMAINOHHBIC TEXHOJIOTUH
[IK-6.2 ¥.2. Ymeer cobupars,
00pabaThIBaTh ¥ aHAJIU3UPOBATh
nH(OpMAINIO B COOTBETCTBUH C
3aJaHHbIMHA Tpe6OBaHI/IHMI/I

I1IK-6.2 ¥V.4. YMmeer 0OpabaThIBaTh U
CTPYKTYpHPOBaTh HH(OPMALIHUIO,
00pazys mH(pOpMaIOHHBIE PECYPCHI
[IK-6.2 ¥V.6. YMeeT obecrieunBaTh
nH(popMannOHHYIO 6€30MacHOCTb
OpraHM3aIiN

YK Crmoco6noct | YK [Ipumensier YK OC-1.1 3-1 3naet 06
OC-1 b OC-1.1 | mepBu4HBIE OCHOBaxX CMCTEMHOTO aHajIM3a
IPHMEHSTh YMEHHSI YK OC-1.1. V-1 ¥Ymeer
KPUTHYECKH CHCTEMHOT'O CcoOMpATh U IPUMEHATH
P — AHAI33 Ha uHpopmManuio 00 0ObeKTe
HEbOpMALH OCHOBE UCCIICIOBAHHSI.
uu coOpaHHO#
CUCTEMHBIN UHpOpMAIIUU
HOJXO0/ JJIs 00 oObeKTe U
perneHus MIPEJCTABISAET
3aa4 pe3yIbTaThI
000CHOBaHU aHam3a C
s YYETOM €ro
COOCTBEHHO CTPYKTYPHBIX
17} JJIEMEHTOB
TpaXkIaHCKO JIIEMEHTOB
17871
MHUPOBO33pe
HYECKOH
TIO3HIIUU
YK Crnoco6nocts | YK ®opmupyer YK OC-2.1 3-1 3naer o
0C-2 paspaborate | OC-2.1 CIOCOOHOCTH K | IOJXOAaX K OMPEIeIICHUIO
TIpOCKT Ha OIPEACTICHUIO | TIPOOJIEMBI H OCHOBAX
OCHOBE poGIEMBI, IIPOEKTHOTO MEHEPKMEHTA.
OneHiH MOCTaHOBKE
pecypcoB u ) HPOCKTHOTO YK OC-2.1. V-1 ¥Ymeer
OrpaHHYeHHUI KOPPEKTHO H aJICKBaTHO
3aMbICiIa U
HpeBapHTED OTpeneNsTh IpooIeMy.
HOMY YK OC-2.1. V-2 Ymeer
IUIAHUPOBAHM | ONPEAEIATH IPOEKTHBIN
10 IPOCKTHBIX | 3aMBICEN M TUTAHUPOBATh
3ama4 MPOCKTHBIE 3a/Ia4H.
YK Crnoco6rocTh | YK 3akperuiser YK OC-3.2 3-2 3naer o
0C-3 BectH ce0si B | OC-3.2 MEePBUYHbBIC MPUHIMIAX TPUHATHS PEIICHUH




COOTBETCTBH yYMEHHUS B IpyIIIIE.
nce MYJIUPOB
rpeGosamy EZE YHIPORR | yi 0C-3.2. V-1 Vmeer
¥ POJICBOA HPHHIITIOB INPUHUMATh PELIEHUS B COCTAaBE
MO3HLINH B ——— IPYyMNIIbI B yCIOBUAX
KOMaHTHON OTPaHUYEHHBIX PECYPCOB
pabote pemeHHf{
rpynIoiu B
YCIIOBHSIX
OrpaHUYEHHBIX
pecypcoB
YK Cnocobnocts | YK Hcnons3yer YK OC-4.1 3-1 3naet HOpMBI
0C-+4 oCymecTBIAT | OC-4.1 CUCTEMY HOPM | POJIHOTO M MHOCTPAHHbIX
b JICIIOBYIO POJIHOTO sI3bIKa | A3bIKOB.
KOMMYHHKaII - YK OC-4.1. V-1 ¥Ymeer
HIO B yCTHOM MHOCTpaHHoro | JIOTMYECKH U IPaMMATHIECKH
u 5 (bIX) BEPHO CTPOUTH PEUb Ha POIHOM
gi;?\:ﬁ{;l;ﬂ 3bIKa(0B); MHOCTPAHHOM S3BIKE.
rOCYIapCTBE JIOTUYECKH U
HHOM H rpaMMaTH4ecK
WHOCTPAHHO 1 BEPHO
M(BIX) CTPOUT
SI3BIKAX YCTHYIO U
IIMCbMEHHYIO
peub
YK ®opmupyer YK OC-4.2 3-2 3naet HOpMBI O
0C-4.2 KOMMYHHUKAIM | TPUEMIIEMBIX CTHJISAX OOLIECHHS
10, CXO/s 3 | Y CPEIICTBAX B3aMMOJIEHCTBHUSA C
1estei u napTHEpamH.
CHTYAITHT, YK OC-4.2. V-2 Ymeer
HCTIONB3yeT BBICTPANBAaTh KOMMYHHKAIIUIO,
KOMMyHuKaTy | TPAMEHSA BepOabHBIE U
BHO HeBepOabHBIE CPE/ICTBA.
pUeMiIeMble
CTHJIb
oO1IeHuS,
BepOanbHbIC U
HeBepOabHbIE
CpeacTBa
B3aUMOJICHCTB
us ¢
NapTHEPaMU

* ucyunnuna modxcem hopmupoeams KOMREMEHYUIO NOTHOCMBIO UNU YACTIUYHO.
**/lonorcno coomeemcemeosams [punodicenuto 1 k 0bpazoeamenvHoll npocpamme




2. O0beM U MeCTO IMCHUILIMHBI B CTPYKTYpe 00pa3oBaTe/ibHOM
MPorpamMmabl
OObeM TUCUUTUIMHBI ¥ BUJIBI Y4€OHOM paboThI.

OO6m1ast TPyI0EMKOCTh AUCITUIIIMHBI COCTABISET 2 3aU€THBIC €AMHUIIbI/ 72
aKaJeMUYECKHX Yaca.

JlucuuIuinHa peanu3yercs YaCTUYHO C MPUMEHEHUEM JTUCTAHIIMOHHBIX
oOpazoBarenbHbIX TexHosorui (nanee — J10T).

JlocTynm K cHUCTeME JIUCTAHIIMOHHBIX OO0pa30BaTEIbHBIX TEXHOJOTHM
OCYIIECTBISETCS KaXKIbIM 00YYAIOIIMMCS CaMOCTOSITENIBHO € JIF0OOT0 yCTPOHCTBA
Ha roprase: https://Ims.ranepa.ru/

[Tapons U JIOTMH K JIMYHOMY KaOMHETY/MPOGUII0 MPEAOCTaBISIETCS
CTYACHTY B JICKaHaTe.

Teopernueckue 3aHATHA (JIEKIIMH) TPOBOAATCS MO moTokam. OOmuit
00BEM JIEKITMOHHOTO Kypca COCTaBIsIeT 14 akaJeMHUYeCKUX YacoB.

[IpakTuyeckue 3aHATUS OPraHU3yIOTCS 0 TPYIINaM B BUJE CEMUHAPOB B
JMa0roBoM pexkume. O0muii 00beM MpakTUYECKUX 3aHATHI 14 akageMudecKkux
4acoB.

[Iporpammoii mpeaycMOTpeHa CaMOCTOsITeNbHAsE padoTa CTYAEHTOB B
o0beme 40 akageMuyeckux yaca. B pamkax caMmocTosTeIbHOM pabOThI CTYIEHTHI
M3y4aloT TEOPETUYECKUU Marepuajg B LENAX IMOJATOTOBKH K TECTUPOBAHUIO,
YCTHOMY OIIPOCY, PE3EHTALNU U TBOPUYECKOMY 33/IaHHIO.

Jucuunnuaa b1.B.J13.07.02 «OCHOBBI npodeccruoHaIbHOM
KOMMYHUKAIIMH (HA aHTJIUICKOM SI3bIKE)» OTHOCUTCA K AUCIIUIUIMHAM IO BHIOOPY
U u3ydaercs B 7 ceMecTpe (mepBblii cemectp 4-ro Kypca). JucuuminHa
omupaercs Ha mnpodunsHbie muctumuinabl  b1.B.JIB.05.02 «I'moGansHOE
yrnpasieHue (Ha anrinuiickoM si3bike), b1.B.JIB.04.01 «ITonutnueckue npouecchl
B coBpeMeHHOM Poccun (Ha anrnuiickoMm si3eike)», b1.B./IB.03.02 Ypbauuctuka
W TMOJUTUKA (Ha aHIJIMICKOM s3blke), a Takke auctumimay b1.0./1B.01.01
«MHOCTpaHHBIN A3BIK»

Jucuunnuna b1.B.[12.07.02 «OCHOBBI npodeccuoHaIbHON
KOMMYHUKallMM (Ha aHrJIuMicKoM  si3bike)»  mpeamectsyer  b2.B.01(IT)
«IIpodeccuonanvuas npaktukay u b2.B.02(11x) «IIpenauniomHas npakTUKa.

3HaHWsA, YMEHUS U HaBBIKHM, IOJIYYEHHBIE MPU HU3YYCHUU TUCLUILINHBIL,
UCIIONB3YIOTCSA CTYAEHTaMH MpPH MOATOTOBKE M CJa4€ TrOCYyAapCTBEHHOIO
AK3aMEHa [0 HAIIPABJICHUIO MTOJrOTOBKH U IMOJATOTOBKA K 3amuTte U 3amure BKP.

dopMoif MPOMEKYTOUHOMN aTTECTAIIMM B COOTBETCTBUH C YUSOHBIM IIJIAHOM
SABIIAETCS 3a4ET.



https://lms.ranepa.ru/

3. Conepxanne H CTPYKTYPa AMCUUIIIIMHBI

3.1. CtpykTypa AUCIUILITUHBIL
Ounas gpopma obyuenus

Ne ni/m HaumeHnoBaHn O0beM TUCUHMIUIMHBI, aK.YacC ®opma
e TeM 1 TEKYIIETro
BCEI'O KonTakTHas pa6oTa 00y4yaromuxcs CaMocTosiTe/1bHas Y
(um) 6 KOHTPOJIS
abora
pa3aeaoB ¢ mpenoaaBaTejieM M0 BHAAM Y4eOHbIX 3aHATHI p YCIIEBAEMOCTH,
MIPOMEXKYTOUHOU
Ilepuoa TeopeTuveckoro o0y4eHust IHepuon aTTecTaLuH
MPOMEKYTOYHOM
aTTecTaunu
(ceccun)
3ansaTus 3ansaTus UK KCP | KD Kar | K | CPxp | CP3k Cp
JIEKIIHOHHOT' 0 CEMHHAPCKOro TK | 0
THIA THIIA H
T
J BJ JIP I3
p
0
J
b
Tema 1 | OcHOBHBIE
TIPUHITATIBI
npogeccruonan
P (vb 20 4 0 0 4 0 0 0 0 0 0 12 YO, T
bHOU
KOMMYHHKaIU
u
Tema 2 Crpateruueck 20 4 0 0 4 0 0 0 0 0 0 12 IL T




ast MOJIeITb
npodeccruoHan
BHOU
KOMMYHHUKAIH
u (vactsb 1.)

Tema 3

Crparernueck
ast MOJIeTb
npodeccuoHat
bHOU
KOMMYHUKAIH
1 (4acthb 2.)

32

20

13, T

[Ipomexyroynas
aTTecTanus

3auér

Hroro

72

14

14

40

HCI’ZOJZb3y€Mbl€ COKpaujerust.

JI — nexkuuu - 3aHATHSA, IPElyCMaTPUBAIOIIUE TPEUMYIIECTBEHHYIO Tepeaady yueOHoi nHpopMay 00ydIaromuMcst IeAarorn4ecKIMI pPabOTHUKAMH OpTaHU3aLUH U (MIIH) JTHIAMH,

TIPUBIIEKACMbIMI OPTaHU3aNNEH K pearn3anni 00pa30BaTeNbHBIX IIPOrPAMM HA HHBIX YCIOBHSAX, ).

BJI — Buneo nekmuu.

JIP — nabopaTtopHbie paboOTHI.
13 — npakTHYeckue 3aHATHS (32 HCKITIOYEHUEM JTab0paTOpHBIX padoT).
UK — uHanBUya bHbBIE KOHCYJIBTALIUH.

KCP — KOHTpOJIb CaMOCTOSATENBHOM PabOTHI

KD — xoHCybTaIINH TTEpe]] SK3aMEHOM

Kartakx — KoHTaKTHAs pa60Ta Ha aTTeCTaluio B IEPUOJ DK3aMEHAITMOHHBIX ceccuit

KoHTpons - KOHTaKkTHas paboTa Ha aTTECTAlUIO B IEPHOA AK3aMEHAIMOHHBIX CECCHH /TSI 320YHOH (POPMBI 00y IEHHS
CPxp — camocrosTenpHas paboTa Ha TIOATOTOBKY KypCcOBOi pabOThI/ KypcOBOTO IIPOEKTA.
CP»ak — camocTosiTenbHast padoTa Ha HOATOTOBKY K 9K3aMEHY.

CP — camocTosTenbHas padoTa B ceMecTpe Ha ITOTOTOBKY K YY€OHBIM 3aHSATHSIM.
T - TrectupoBanue




YO- ycTHBIH onpoc
IT — npe3enTauus
T3 -TBOpUECKOE 3a1aHNE

B mpouecce o0ydeHus: MPUMEHSIOTCS CIIEIYIOUIME UHTEPAKTUBHBIE (DOPMBI: JEKLHUA-TUANOr, padoTa B MaJlbIX I'pyIIax,
OpraHu3anus rpynmnoBbIX JUCKYCCUN
Tewmbl 1-3 MoryT 6bITh 0cBOEHBI ¢ TpuMeHeHrneM D0 u JIOT ¢ KOHTpoJeM B CUCTEME AIIEKTPOHHOTO 00y4YeHUsT AKaJIEMUU.



3.2. CoaepxaHre TUCIUTUIMHBI

Tema 1: OcHOBHBIC NPUHIUNBI NPO(eccHOHANBLHON KOMMYHUKanuu. YK
OC-1.1, YK OC-2.1, YK OC-4.1.

AcrniekThl TipodeccHOoHaNbHON KoMMyHUKanuu. Llens npodeccronambHOM
KOMMyHUKarnuu. TpeboBanus K d¢PGdeKTHBHOMY TOCIaHUI0. bapsepsl
s PexTrBHON TpodeccroHaTbHON KOMMYHUKAIIMU U TAKTUKU UX MPEOI0JICHUS.
Tunsl npodeccuoHanTbHON KOMMYHUKALIHH.

Tema 2. Crparermueckass MojeJb NPO(PecCHOHAIBLHON KOMMYHHKALMU
(gacts 1). YK OC-3.2 YK OC-4.1 YK OC-4.2.

BBenenue B cTparermueckyro Mojieib MpodeccHOHaTbHONM KOMMYHHKAIUH.
KonTtect\cpena koMmmyHukauu. Beioop cpeacTB KOMMYyHHUKAIIUH U BPEMEHHBIX
napaMeTpoB. [IOHATHS Ka4yeCTBEHHBIX M KOJWYECTBEHHBIX XapaKTEPHUCTHUK
nocnanus. CTpyKTypupoBaHue 3p(HEeKTUBHOIO OCTaHUs.

Tema 3. Crparerndyeckas mojaejJb NpPo¢ecCHOHAIBHOH KOMMYHHMKALUU
(gactsb 2). YK OC-3.2, YK 0C-4.2, [IK-4.1, IIK-6.1.

[Topoxxaenue >3(PPEeKTUBHOrO TMOCHAHUA: JIEKCUYECKHE, CHUHTAKCUYECKUE WU
cTuiaucTHueckue acmnekTsl. [IpencraBnenue s¢dexkTuBHOrO mnocinanusi. Pomib
HEBEpOAIbHOW  KOMMYHHMKaUMW. Tumbl HeBepOadbHOM  KOMMYHHUKALIMH.
B3aumoneiictBue BepOanbHOM U HeBepOaTbHOW KOMMYHHKAIMHU. Pojb ¥ THUIBI
obpatHoii cBs3u. CrocoOBbl TOJIydeHUsS M OICHKH oOpaTHoi cBs3u. OlleHKa
KOMMYHUKATUBHOU 3()(PEKTUBHOCTH.

4. Tunbl OLIEHOYHBIX MaTE€pPHUAJIOB, IOKA3ATEC/IM U KPUTCPHUHA OLICHUBAHUSA

1.1.  Ouenounsie Mmatepuansl o aucuuruinae b1.B./IB.08.02 «OcHoBbI
npodeccuoHanbHON KOMMYHHKAIIMK (Ha aHTJIIMICKOM SI3bIKE)» BXOJSAT B COCTAaB
OIICHOYHBIX MAaTepuajoB Mo oOpaszoBarenbHON mporpamme. COBOKYMHOCTH
OIICHOYHBIX MATEPHAJIOB MO BCEM IUCIMILIMHAM 00pa30BaTEIbHON MPOTPaMMBbI
coctapisieT poH orieHOUHBIX cpeAcTB (nanee — OC). DOC ucnonb3yeTcs npu
MIPOBEICHUH TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH M MIPOMEKYTOYHOU aTTeCTAIlUN
oOyJarommuxcss C  ICJNbI0  OICHUBAHWSA  JIOCTMDKCHHS  0OyJaronuMuUcs
TUTAHUPYEMBIX PE3YIbTATOB 00YUEHUS.

4.2. ®OC pa3zpaboTaH KaK KOMILIEKC MPOBEPOUYHBIX 3aJJaHUM Pa3IUYHOTO
THTIA U YPOBHS CJI0KHOCTH, BKITFOUAST KPUTEPHUH M IIKAJIBI OIICHUBAHUS, a TAKKE
«KJTFOYM» MpaBUibHBIX 0TBETOB. POC dhopmupyeTcst Kak OTAEIbHbIN JOKYMEHT
U XpaHUTCS B AJIEKTPOHHOM Buje, 1ocTyn K @DOC npeaocraBiieH OrpaHUY€HHOMY
KpYTY JIMII.

4.3. Jlna caMOCTOSITENIbHONW PabOThl OOYYarOIIMXCSl TP TMOATOTOBKE K
TEKyIIEMy KOHTPOJII0 yCTIEBAEMOCTH U TIPOMEKYTOUHOM aTTeCTaIlly B pabounx
porpamMmax JUCIUTIINH pa3MENIeHbl TUTTOBBIC POBEPOYHBIC 3aJaHuUsI, KOTOPHIC



MOXXHO YCJIOBHO Pa3JeIUTh HA 3aJaHUS 3aKPHITOTO, KOMOWHHPOBAHHOTO U
OTKPBITOTO THUIIOB.

3amaHus 3aKPBITOTO THUTIA — 3TO TECTOBBIC 3aJ]aHUs, B KOTOPHIX KaXKIIbIH
BOIIPOC COIMPOBOXKIAETCS TOTOBBIMH BapWaHTaMH OTBETOB, W3 KOTOPBIX
HE0OXO0IMMO BBIOPATh OJWH WM HECKOJIBKO NIPABUIIHHBIX.

3amannss KOMOMHUPOBAHHOTO THIA — 3TO TECTOBBIE 3a/IaHUsI, B KOTOPHIX
KQKJIBIF BOIIPOC COMPOBOKIAETCS TOTOBBIMHA BapHaHTaMHU OTBETOB, U3 KOTOPHIX
HEO0OXOJMMO BHIOpATh OJIMH WM HECKOJIKO TMPaBUJIBHBIX U O0OOCHOBATh CBOM
BBIOOD.

3amanust OTKPHITOTO TUIA — 3TO 3aJ]aHUs, B KOTOPBIX Ha KaXIbIH BOIIPOC
JIOJKEH OBITh MPEIOKEH Pa3BEPHYTHII 000OCHOBAHHBIN OTBET.

B 3aBucumMocTM OT THUma 3amaHus PEKOMEHIOBAHBI OMpeeTIeHHAs
MOCJICIOBATEIPHOCTh  BBITIOJTHEHUSI M CHUCTEMa OIICHUBAHUS BBITIOJHEHUS
3aJaHUM.



4.4. Tunbl 3a1aHUH, CEHAPUU BBIIIOJIHEHUS, KPUTEPUU OLICHUBAHMUS

TUIT 3BAJAHUA

NMHCTPYKLUA

CHEHAPHU BBITIOJIHEHUA

KPUTEPUU OUEHVBAHUA

3amanue 3aKphITOro
THIIa C BEIOOPOM
OJIHOTO MPaBUIHLHOTO
OTBETa M3 HECKOJIBKHX
BapHUaHTOB
MIPETOKECHHBIX

[IpounTaiite TEKCT,
BbIOEpUTE
MIPaBUJIBHBIN OTBET

1.BHuMaTennHo IMpOYNTATh TCKCT 3aJIaHUA U ITIOHATD,
YTO B KAa4€CTBEC OTBCTA OKHMAACTCA TOJIBKO OAMH U3
NPCAJTOKCHHBIX BAPUAHTOB.

2. BuumarensHo MpoOYnTaTh NPCIAJIOKCHHBIC
BapUaHT-ThI OTBCTA.

3. BoiOpaTh 0J1uH BEpHBII OTBET.

4. 3anucatb TOJIbKO HOMEp (WK OYKBY) BEIOPAHHOTO
BapHaHTa OTBeTa (Harpumep, 3 wiu B).

OTBeT cunTaeTcs BEPHBIM, €CITH
IIPaBWIBHO YKa3aHa Ludpa wiu
OykBa

3aHaHI/Ie 3aKPBITOTO
TUIIA HA YCTAaHOBJICHUC
COOTBECTCTBHUA

[IpouuTaiite TeKCT U
YCTaHOBUTE
COOTBETCTBUE

1.BaumaTenbHO MMpOYUTATh TCKCT 3aJIaHUA U ITOHATD,
4TO B KAYCCTBC OTBETA OKUAAIOTCA IMAPbI 3JICMCHTOB.

2. BuumarenbHO MpOYUTaTh 00a CIIUCKA: CIIUCOK 1 —
BOIPOCHI, YTBEPXKACHUS, (PaKThl, IOHATHS U T.1.;

CITMCOK 2 — YTBCPIKACHNA, CBOMCTBA 0OBEKTOB U T.H.

3. ComocTaBUTh JIEMEHTHI CIIUCKA 1 ¢ dlIEMEeHTaMu
cncka 2, chOpMUPOBATH MAPHI AJIEMEHTOB.

4. 3anucatb nomnapHo OykBbl U IUDPHI (B
3aBHCUMOCTH OT 3aJlaHHs1) BApPUAHTOB OTBETA
(manpumep, Al nnu b4).

OTBeT cynTaeTCsi BEpHBIM, €CIIH
NPaBUWIBHO YKa3aHbI HUPPHI WK
OYKBBI

3alaHue 3aKpBITOTO
THUIIa C BEIOOPOM
HECKOJIBKUX

[IpounTaiite TEKCT,
BbIOEpUTE
IIPaBUJIBHBIE OTBETHI

1.BaumMaTensHO MMpOYUTATh TCKCT 3aJIaHUA U ITIOHATD,
YTO B KAa4C€CTBC OTBECTA O KMAACTCA HECKOJIBKO
MPpaBHUJIbHBIX OTBCTOB U3 MPCAJIOKCHHBIX BAPUAHTOB.

OTBeT cunTaeTCst BEpHBIM, €CIIH
IIPABWJIBHO YCTaHOBJIEHBI BCE
COOTBETCTBUS (TIO3ULIUU U3




MIPAaBUJIBHBIX OTBETOB
13 HECKOJIBKHUX
BAPHUAHTOB
MPEII0KEHHBIX

2. BHMMaTenpHO MPOYUTATH MIPEITIOKEHHBIE
BAPUAHT-ThI OTBETA.

3. BeiOpaTh HECKOIBKO TTPABUIILHBIX OTBETOB.

4. 3anucath TOJIBKO HOMEpa (MK OYKBBI)
BBEIOpAHHOTO BapuaHTa OTBeTa (Hampumep, 1 4 umu A
D).

OJTHOT'O CTOJIOIa BEPHO
COIOCTABJICHBI C MTO3UIUSMH
JIPyToro)

3a/iaHue 3aKpBITOTO
THUIIA HA YCTAHOBJICHUE
HIOCJICI0BATEIBHOCTH

[IpounTaiite TeKCT U
YCTaHOBUTE
IIOCJIEI0BATEIbHOCTh

1. BaumarensHO MpoOYrTaTh TCKCT 3alaHUA U
IIOHATH, YTO B KAYCCTBC OTBETA OXKHNAACTCA
IOCIC0BATCIIBHOCTD DJICMCHTOB.

2. BEHuMaTenpHO MpoYnTaTh NPCIJIOKCHHBIC
BapHUaHTbI OTBETA.

3. I[locTpouTh BEpHYIO MOCIEI0BATENBHOCTD U3
MIPEAJIOKEHHBIX DJIEMEHTOB.

4. 3anucatb OYKBBI/IIUQPHI (B 3aBUCIMOCTH OT
3aJjaHMs) BApUAHTOB OTBETA B HYKHOU
nocyeaoBareabHocTy (Harpumep, bBA nnm 135).

OTBeT cuuTaeTcs BCPHBIM, €CJIN
MPaBUIBLHO yKa3aHa BCs
MOCJIE€A0BATEIBHOCT UGD

3anaHue
KOMOWHHUPOBAHHOTO
THUIIa C BEIOOPOM
OJTHOT'O TIPAaBUIIBHOTO
OTBETA W3
NPEUTOKEHHBIX U
000CHOBaHHEM BBIOOpA

IIpounraiite TEKCT,
BbIOEpHTE
MPaBWIbHBIN OTBET U
3aMUIINTE
apryMEHTHI,
000CHOBBIBAIOIIIIE
BBIOOp OTBETA

1.BHMMaTenpHO MMpOYUTATh TCKCT 3aJIaHUA U ITOHATD,
YTO B KA@4CCTBEC OTBCTA OKHUAACTCA TOJIBKO OAMH M3
NPCAJIOKCHHBIX BAPUAHTOB.

2. BamMmarenbpHO IMPOYUTATh NPEII0OKCHHBIC
BapHaHThbI OTBCTA.

3. BeiOpaTh OJ11H BEpHBII OTBET.

4. 3anucath TOJIBKO HOMEp (W1 OyKBY) BEIOPAHHOTO
BapHaHTa OTBETA.

OTBeT cunTaeTCsl BEpHBIM, €CIIH
NpaBWIBHO yKa3aHa mudpa uimu
OyKBa U IIPUBEIECHBI
KOPPEKTHBIE apIyMEHTHI,
HCIIOJIb3yEMbIE IIPU BHIOODE
OTBeETa




5. 3anucaTh apryMeHThbI, 000CHOBBIBAIOIIUE BBIOOP
oTBera (Hampumep, 4 TeKCT 0OOCHOBAHWS).

3a/laHue OTKPBITOTO
THUIIA C Pa3BEPHYTHIM
OTBETOM

[IpounTaiite TeKCT U
3aMUIINTE
pa3BEpHYTHIN
000CHOBaHHBIN OTBET

1. BaumarensHO MMpOYUTaATh TCKCT 3alaHUA U ITIOHATH
CYTh BOTIpOCA.

2.IIpogymaTh JOTHKY M IOJIHOTY OTBETA.

3.3anucarb OTBET, UCHOJIb3YSl YETKHE KOMITAKTHbIE
(OpMYITHPOBKH.

4.B ciiyyae pacyeTHOM 3a/1au, 3a1IMCaATh PEIICHUE U
OTBET

OTBeT cuuTaeTcs BCPHBIM:

1. OrcyrcTBHE (aKTHUECKUX
OIINOOK.

2. PackpeiTe 00bema
UCIIOJIb3YyEMBIX MTOHATUI
(monHOTa OTBETA).

3.000CHOBaHHOCTH OTBETA
(Hamu4Ke apryMeHTOB).

4. Jlornueckast
[IOCJIEI0BATEEHOCTD
M3JIaraeMoro Marepuaia.
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4.5. OO1as mkanza ONEHUBAHUS PE3YJIHTATOB TEKYIIETO KOHTPOJISI YCIIEBAEMOCTH U
MPOMEKYTOUHOM arTecTanuu o0yyaromuxcs ¢ npumernerrnemM bPC

ECTS
Hrorosas T bunapuas | = rpati ]
0a/LuIbHasA OIlEeHKA PATMIMOHHA CHETEMA cHcTEMA wnomnoii | #V1H BunapHOi
95-100 O MO A P/ Passed
85-94 B P/ Passed
75-84 Xoporio 3a4TeHO C P/ Passed
65-74 D P/ Passed
55-64 Y 10BIETBOPUTEIHLHO E P/ Passed
0-54 HeynoBiieTBOpUTEIBLHO He 3auTeno F F/Failed

CooTHoleHHEe 0aIOB 3a TEKYIIMA KOHTPOJb YCIIEBAEMOCTH M MPOMEKYTOUHYIO
aTTECTALHIO, & TAK)KE IIOBTOPHYIO IIPOMEKYTOUYHYIO aTTECTALHIO:

MakcumanpHas cymma | MakcumanibHas MaxkcumanbHas MaxkcumanbHas
OaJTOB 3a TEKYIIUi cymMMa 0ajuioB 3a UTOroBas cymMMa 0ajuioB 3a
KOHTPOJIb MIPOMEKYTOUHYIO OanmpHas MOBTOPHYIO
yCIIEBAEMOCTH aTTECTalUIO OLICHKA MIPOMEKYTOUHYIO
aTTECTalUI0
60 6aioB 40 GanioB 100 bamios 100 6amioB

5. ®opMbI aTTECTANNH, TUIIOBbIE OLIEHOYHbIE MATEPHAJIBI 1JIsl TEKYLIEr0 KOHTPOJIA
ycreBaeMoOCTH 00Y4YAKOIIMXCSl, KPUTEPUHU U HIKAJIbI OLEHUBAHHUS 110 KOHTPOJIbHBIM
TOYKAM

5.1. B xone peanuzauuu JUCHUILUIMHBI UCTIOIB3YIOTCS CleAyIONIe (GOPMBI TEKYILETO
KOHTPOJIS yCIIEBAEMOCTH 00yUarouuxcs (B TOM 4HCIie, 3a4aHUSI K KOHTPOJIbHBIM TOUKAM):
Y O- yctHslit onpoc, T — TectupoBanue, 11 — npesentanuu, T3 — TBOpueckue 3agaHusl.

Tema 1: OcHoBHBIC IPUHIHUIIBI IPO(peccuoHaNbHO KoMMmyHuKanuu. YK OC-1.1,
YK OC-2.1, YK OC-4.1.
Tecmosvie 3a0anusi:

The "You-Attitude" principle primarily focuses on:

a) Using the word "you" as often as possible in every sentence.

b) Writing from the reader's perspective, emphasizing their benefits and interests.
c¢) Ensuring all communication is addressed to a specific person by name.

d) Placing the reader's name at the beginning of the message.

2. Which of the following is the best example of being concise in a professional email?
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a) "I am writing to you today to inquire about the possibility of perhaps scheduling a
meeting at some point next week to discuss the upcoming project launch."

b) "Per our discussion, I've attached the Q3 report for your review. Please let me know if
you have any questions."

c) "Hey there! Hope you're having a great week. So, about that thing we talked about — the
project? Yeah, I was wondering about the timeline. Anyway, get back to me when you
can!"

d) "This email serves to formally notify you that the document in question, which has been
the subject of our recent correspondence, is now available for download from the
aforementioned portal."

3. In the context of cross-cultural professional communication, what does the principle of
"cultural sensitivity" most importantly require?

a) Always using formal titles (Mr., Ms., Dr.) and avoiding first names.
b) Learning to speak the recipient's native language fluently.

c) Being aware of and adapting to differences in communication styles, norms, and
expectations.

d) Sticking strictly to your own cultural norms to maintain consistency.

4. The principle of "clarity" is best achieved by:

a) Using technical jargon to demonstrate expertise.

b) Writing long, detailed sentences to cover all possible details.

c) Choosing precise words, using active voice, and structuring information logically.
d) Keeping all messages very short, regardless of complexity.

5. When giving constructive criticism to a colleague, which approach best aligns with
professional communication principles?

a) "The presentation you made was completely disorganized and missed the key points."

b) "For future presentations, using a clearer agenda slide might help the audience follow the
main argument more easily."

c) "Everyone thought the presentation was confusing, but I didn't want to say anything."
d) "Maybe consider doing something different next time. Just a suggestion."

YO no meme 1:

Which perspective do you find the most/ the least important for your future career?
Which perspective do you find the most challenging / sophisticated?

Which perspective have you dealt with before in your communication practices?
What is your idea of an effective communicator?

Which of the barriers do you find the most fundamental / the least significant?
Which of the barriers have you faced?

Could you think of other barriers to effective communication?

NownhkLbhe=
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8. Could you suggest other ways/techniques of coping with these barriers? Which
perspective do you find the most/ the least important for your future career?
Which perspective do you find the most challenging / sophisticated?

Which perspective have you dealt with before in your communication practices?
What is your idea of an effective communicator?

Which of the barriers to effective communication do you find the most fundamental /
the least significant?

Which of the barriers have you faced?

Could you think of other barriers to effective communication?

Could you suggest other ways/techniques of coping with these barriers?

What is the goal of effective professional communication?

What are the requirements to an ideal message?

What are the five steps of in the Strategic Communication Model?

Describe the advantages of using a systematic communication strategy.

Tema 2. CTpaTeruveckasi MoJeJib NPO(PecCHOHATBHOII KOMMYHUKAIIMU (YacThb 1).
YK OC-3.2 YK OC-4.1 YK 0C-4.2.
Tecmosvie 3a0anus:
1. What is the FIRST and most critical step in the strategic communication model?
a) To select the appropriate channel (e.g., email, meeting, report).
b) To identify the target audience and their needs.
c) To clearly define the strategic purpose of the communication.
d) To prepare supporting visuals (e.g., charts, slides).

2. In the audience analysis stage of the strategic model, the key question "What do they
already know?" helps to determine:

a) Their job titles and place in the organizational hierarchy.

b) Their level of prior knowledge/background to avoid being redundant or insufficiently
detailed.

c) Their personal likes or dislikes towards the sender of the message.

d) Their cultural background and nationality.

3. Which of the following examples best demonstrates a well-crafted core message
according to the strategic model?

a) "This report presents quarterly sales figures, market analysis, and plans for the next
period."

b) "Despite market volatility, our new strategy has increased market share by 5%, and we
project further growth by focusing on Product X."

c) "Please review the attached file and provide your feedback by Friday."

d) "Dear colleagues, you are invited to the weekly status meeting on Thursday at 10:00 in
Conference Room #3."

4. Analyzing the context in the strategic model involves:
a) Only the physical setting of a meeting or negotiation.
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b) Assessing the organizational culture, relationship with the audience, time constraints,
and the current situation (e.g., "hot" topics, previous discussions).

c¢) Exclusively choosing between a formal or informal communication style.

d) Researching the personal traits and character of each audience member.

5. If your strategic goal is to persuade senior management to approve a new costly project,
which aspect of audience analysis will be CRITICAL?

a) Knowing their preferred report format (PPT, Word, Excel).

b) Understanding their key priorities, criteria for success, and likely objections (budget,
risks, ROI).

c¢) Information about their work schedule and the best time for a meeting.

d) Data on their educational and professional background.

Ilpezenmayuu no meme 2.

Tema: Profile Information
Format:

e Personal Data

e (Qualifications

e Work Experience

e International Experience
e Relevant Skills

e Hobbies

e Ambitions and Expectations

Presentation Topics

Things Good Communicators Always Do

Steps to Better Communication Today
Are You Using Communication Tools Effectively?
Are you a good communicator?

Common Barriers to Effective Communication: :
Cultural Barriers to Effective Communication
Delivering Bad News.

Communicating Well Under Pressure
. How do I communicate with people effectively?

10 How people communicate

11.How to Build Better Business Relations

12.How to Communicate Effectively With Difficult People
13.How To Communicate With Irrational And Angry People
14.How to Communicate With People
15.Improving Communication -
Developing Effective Communication Skills

N e S



21

16.Non-Verbal Communication

17.0vercoming Communication Barriers

18.Super Effective Ways to Become a Great Communicator
19.The Best Way to Communicate in the Workplace
20.What do we mean by relationship-building?

21.Where to Build Good Relations?

PexomMeHganmu no nmoAroToBKe, COCTABJIEHHUIO U OLIEHKe NMPO(ecCHOHAILHOM Npe3eHTaAlluN.

Checklist - Organization

Date & time:
Length of time for talk:

Questions at end? If yes, length of time for questions:

Place / Room:

Room set-up:

sof I e r1 i

dan T uaewms e

-~ —| ;" - - e —— — — — — —
Equipment needed:
Isitavailable? [ ]  Does it work? [ ]
Audience
Number of neonle 1-5 6-15 16-30 over
How much do thev know about the | nothing a bit alot
How well do I know them? not at all a little quite well
How formal? verv formal | formal informal
Nationalitv/Culture? same as me international
Handouts no [ |

yes / before talk [ ] at end of talk [ ] later (intranet/email) [ ]
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ChecKklist - Contents

Topic: Purpose of talk: (What do I want to do?)
Three main points [ ] Inform the audience

1 [ ] Train the audience

2 [ ] Sell something to the audience

3 [ ] Persuade the audience to do something

Importance to audience:

What do I want audience to know by the end of talk:

Preparing visuals

How many visuals will I have?

Do they say (or show) what [ want to say? []
Are they clear and simple to understand? []
Will the audience be able to read them (font size and colours)? []
Do they have effective headlines? [ ]
Is there as little text as possible? [ ]

Have I remembered the rule of six? []
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TRAINER

Introduction

Welcome audience.

Say when you will
answer questions.

Introduce yourself (name, position / function).

Say whether there are
handouts.

State your topic.

Say why your topic is important for the audience.

Describe the structure of your talk (the main points
and when you will be
dealing with them).

Say how long the talk will be.




TIP

Remember how to
make effective
openings: start with
a rhetorical question,
a story or an amazing
fact, or give the

audience a problem to

think about.

24



Main part

Briefly state your topic and objective(s) again.

Then introduce your three (or two or?) main points and
give details.
Main point 1:

Main point 2:

Main point 3:

Signal the end of the main part.

Conclusion

Signal the end of your talk.

Summarize the key points.

Highlight one important point.

25

| REMEMBER TO:

* signal the beginnin,
ofggach part. s ¢

» talk about your topic.

* signal the end of
each part.

* highlight the main
points.

* summarize the main
ideas.

BULLET CHARTS?

* Refer to points in the
same order.

* Use the same key
words and phrases
as on your bullet
charts.

GRAPHS, TABLES,
PIE CHARTS, ETC?

« Start by telling your
audien?:/e whatgt%/le
visual illustrates.

* Explain it if
necessary.

* Highlight the key
points.

* Say why these points
are important (and
explain the cause or
ef%c)ect).




Explain the significance.

Make your final statement.

Invite questions.

Dealing with questions

What questions can I expect?
1

How can I answer them?

26



| TIP

Remember how to
make effective
conclusions: end with
a question or a quote
from a famous person,
finish a story you
started at the
beginning of your talk
or call the audience to
action.

TIP

Remember, when
answering questions
during or after your
talk:

. Listen carefully and
make sure you have
understood the

question correctly.

. Reformulate the
question if

necessary.

. If you want to post-
pone the question,

say why politely.

. If you don't know the
answer, say so and

offer to find out.

. Answer irrelevant
questions politely

but briefly.

. Check that the
questioner is

satisfied with your
answer.

27
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Useful phrases and vocabulary

Welcoming the audience
Good morning/afternoon, ladies and
gentlemen.Hello/Hi everyone.
First of all, let me thank you all for coming here
today.It's a pleasure to welcome you today.
I'm happy/delighted that so many of you could
make it

today.
It's good to see you all here.
Introducing yourself
Let me introduce myself. I'm Ann Brown
from ...
For those of you who don't know me, my name
is ...
Let me just start by introducing myself. My
name is ...
Giving your position, function, department,
company
As some of you know, I'm the purchasing
manager.
I'm the key account manager here and am
responsible
for ...
I'm here in my function as the head of ...
I'm the project manager in charge of ...
Introducing your topic
What I'd like to present to you today is ...
I'm here today to present ...
Today's topic s ...
The subject/topic of my presentation is ...
In my presentation I would like to report on ...
In my talk I'll tell you about ...
Today I'm going to talk about ...
I'll be talking about ...
Saying why your topic is relevant for your
audience
Today's topic is of particular interest to those
of you/
us who ...

My talk is particularly relevant to those of us
who ...

My topic is/will be very important for you
because ...

By the end of this talk you will be familiar
with ...

Stating your purpose

The purpose/objective/aim of this
presentation is to ...

Our goal is to determine how/the best way
to ...

What I want to show you is ...

My objective is to ...

Today I'd like to give you an overview of ...
Today I'll be showing you/reporting on ...

I'd like to update you on/inform you about ...
During the next few hours we'll be ...
Structuring

I've divided my presentation into three
(main) parts.
In my presentation I'll focus on three major
issues.

Sequencing

Point one deals with ..., point two ..., and
point three ...

First, I'll be looking at ..., second ..., and
third ...

I'll begin/start off by ... . Then I'll move on
to ...

Then/Next/After that ...
I'll end with ...



Timing

My presentation will take about 30 minutes.
It will take about 20 minutes to cover these
1Ssues.

This won't take more than ...

Handouts

Does everybody have a
handout/brochure/copy of the

report? Please take one and pass them on.
Don't worry about taking notes. I've put all
the

important statistics on a handout for you.
I'll be handing out copies of the slides at the
end of my talk.

I can email the PowerPoint presentation to
anybody

who wants it.

Questions

There will be time for questions after my
presentation.

We will have about 10 minutes for questions
in the

question and answer period.

If you have any questions, feel free to
interrupt me at

any time.

Feel free to ask questions at any time during
my talk.

Rhetorical questions

Is market research important for brand
development?
Do we really need quality assurance?

Interesting facts

According to an article I read recently, ...
Did you know that ... ?

I'd like to share an amazing fact/figure with
you.

Stories and anecdotes

I remember when I attended a meeting in Paris,

At a conference in Madrid, I was once asked
the

following question: ...
Let me tell you what happened to me ...

Problem to think about

Suppose you wanted to .... How would you
go

about it?

Imagine you had to .... What would be your
first step?
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Saying what is coming

In this part of my presentation, I'd like to talk about ...

So, let me first give you a brief overview.
Indicating the end of a section

This brings me to the end of my first point.
So much for point two.

So, that's the background on ...

That's all I wanted to say about ...

Summarizing a point

Before I move on, I'd like to recap the main points.
Let me briefly summarize the main issues.
I'd like to summarize what I've said so far ...

Moving to the next point

This leads directly to my next point.
This brings us to the next question.

Let's now move on/turn to ...

After examining this point, let's turn to ...
Let's now take a look at ...

Going back

As I said/mentioned earlier, ...

Let me come back to what I said before ...

Let's go back to what we were discussing earlier.
As I've already explained, ...

As I pointed out in the first section, ...

Referring to other points

I have a question in connection with/concerning
payment.

There are a few problems regarding the quality.
With respect/regard to planning, we need more
background information.

According to the survey, our customer service needs
reviewing.

Adding ideas

In addition to this, I'd like to say that our IT business is
going very well.
Moreover/Furthermore, there are other interesting

facts we should take a look at.
Apart from being too expensive, this model is too big.

Talking about (difficult) issues

I think we first need to identify the problem.

Of course we'll have to clarify a few points before we
start.

We will have to deal with the problem of increasing
prices.

How shall we cope with unfair business practices?
The question is: why don't we tackle the distribution
problems?

If we don't solve this problem now, we'll get/run into
serious trouble soon.

We will have to take care of this problem now.

We are currently having difficulties with ...

Rhetorical questions

What conclusion can we draw from this?

So, what does this mean?

So, just how good are the results?

So, how are we going to deal with this increase?
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So, where do we go from here?
Why do I say that? Because ...
Do we really want to miss this opportunity to ...?

Introducing a visual

Let's now look at the next slide which shows ...

To illustrate this, let's have a closer look at ...

The chart on the following slide shows ...

I have a slide here that shows ...

The problem is illustrated in the next bar chart ...
According to this graph, our net profit has doubled.
You can see the test results in this table.

As you can see here, ...

Explaining a visual

First, let me quickly explain the graph.

You can see that different colours have been used to
indicate ...

The new models are listed across the bottom.

The biggest segment indicates ...

The key in the bottom left-hand corner ...

Highlighting information

I'd like to stress/highlight/emphasize the following
point(s).

I'd like to start by drawing your attention to ...

Let me point out that ...

I think you'll be surprised to see that ...

I'd like you to focus your attention on ...

What's really important here is ...

What I'd like to point out here is ...

Let's look more closely at ...

Describing trends

Sales increased slightly in summer.
Consumer spending fell/declined sharply.
Interest rates have risen steadily.

Food prices went up significantly.

There was a sudden increase in prices.

In August, we saw a moderate fall.

This was followed by a gradual decline.
There was a sharp slump in sales.

Ticket sales have started picking up.

Explaining purpose

We introduced this method to increase flexibility.
The purpose of this step is to expand to foreign
markets.

Our aim was to ...

Explaining cause and effect

What's the reason for this drastic decrease?
The unexpected drop was caused by ...

This was because of ...

As a consequence/Consequently, sales went up
significantly.

As aresult ...

The venture resulted in a sharp fall in share prices.

Our new strategy has led to an increase of 10%.
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I'm afraid I didn't (quite) catch that.

, . : I'm sorry, could you repeat your question, please?
I'm now approaching/nearing the end Of§l&/ if I understood you correctly, you would like to

presentation. know whether ..

Indicating the end of your talk

Well, this brings me to the end of my presentation.
That covers just about everything I wanted to say
about ...

OK, I think that's everything I wanted to say
about ...

As a final point, I'd like to ...

Finally, I'd like to highlight one key issue.

Summarizing points

Before I stop, let me go over the key issues again.
Just to summarize the main points of my talk ...
I'd like to run through my main points again ...
To conclude/In conclusion, I'd like to ...

To sum up (then), we ...

Making recommendations

We'd suggest ...

We therefore (strongly) recommend that ...

In my opinion, we should ...

Based on the figures we have, I'm quite certain that.

Inviting questions

Are there any questions?

We just have time for a few questions.

And now I'll be happy to answer any questions you
may have.

Quoting a well-known person

As ... once said, ...
To quote a well-known businessman, ...
To put it in the words of ...

Referring back to the beginning

Remember what I said at the beginning of my talk
today?

Let me just go back to the story I told you earlier.
Remember, ...

Clarifying questions

So, in other words you would like to know
whether ...

If I could just rephrase your question. You'd like
to

know ...

Does that answer your question?

Avoiding giving an answer

If you don't mind, could we discuss that on
another
occasion?

I'm afraid that's not really what we're discussing
today.

Well, actually I'd prefer not to discuss that
today.

Admitting you don't know

Sorry, I don't know that off the top of my head.
I'm afraid I'm not in a position to answer that
question

at the moment.

I'm afraid I don't know the answer to your
question,

but I'll try to find out for you.

Sorry, that's not my field. But I'm sure Peter Bott
from

Sales could answer your question.

Postponing questions

If you don't mind, I'll deal with/come back to this
point

later in my presentation.

Can we get back to this point a bit later?

I'd prefer to answer your question in the course of
my

presentation.

Would you mind waiting until the question and
answer

session at the end?

Perhaps we could go over this after the
presentation.
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Summarizing after interruptions

Before we go on, let me briefly summarize the points

we've discussed.

So, now I'd like to return to what we were discussing

earlier.

to clarify

to focus on
to highlight
to illustrate
to indicate
to lead to

to mention

Before we go on, let me clarify one point.

We need to focus on customer service.

Let me highlight the following points.

This chart illustrates our success story.

The figures on the left indicate sales in France.
This leads to my next point.

As I mentioned earlier, our staff is well-qualified.

to move on to Let's now move on to the next question.

to note

to notice
to pass on
to rise

to solve

Please note that prices rose slightly.

You'll notice a sharp drop in August.

Here are the handouts. Please take one and pass them on.

House prices rose by 5% last year.

How can we solve this problem?

to summarize Before I go on, let me summarize the key issues.

to update

to clarify

to focus on
to highlight
to illustrate
to indicate
to lead to

to mention

I'd like to update you on the project status

Before we go on, let me clarify one point.

We need to focus on customer service.

Let me highlight the following points.

This chart illustrates our success story.

The figures on the left indicate sales in France.
This leads to my next point.

As I mentioned earlier, our staff is well-qualified.

to move on to Let's now move on to the next question.

to note

to notice

Please note that prices rose slightly.

You'll notice a sharp drop in August.

34
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topasson  Here are the handouts. Please take one and pass them on.
to rise House prices rose by 5% last year.

to solve How can we solve this problem?

to summarize Before I go on, let me summarize the key issues.

to update I'd like to update you on the project status.

Bomnpocs! pis1 AUCKyccum:
e What is meant by the context of a communication event?
e What are the factors that comprise communication context?
e Could you distinguish among three groups of target audiences and explain why each
audience may have different needs and wants?
e Define the overall objective, specific purpose and hidden agenda of the message you
have chosen for the analysis.

Tema 3. CtpaTrernueckasi Mojae/ib NpodecCHOHAIBLHON KOMMYHUKALMHU
(wactsp 2). YK OC-3.2, YK 0C-4.2, I1K-4.1, I1K-6.1.

Tecmosvie 3a0anus:

1. When selecting a communication channel within the strategic model, the
primary consideration should be:

a) Which channel is most modern and technologically advanced (e.g., always
choosing a video call over email).

b) Which channel best aligns with the communication's purpose, audience
preferences, and the need for richness or a permanent record.

c¢) The channel that the communicator is most comfortable and familiar with
using.

d) The channel that is most commonly used within the organization, regardless
of the specific message.

2. The principle of "structured messaging" in the strategic model most directly
supports which core objective?

a) Making the message sound more formal and impressive.

b) Ensuring the core message is understood, remembered, and can be acted
upon by guiding the audience through logical steps.

c) Filling out a required template or format for corporate documentation.

d) Allowing the communicator to cover as many related topics as possible in
one communication.

3. In the strategic model, feedback is considered:

a) Primarily a final step to evaluate if the audience was satisfied.

b) An integral, ongoing part of the process that allows for real-time adjustment
and measures the effectiveness of the communication against its original goal.

¢) Mostly relevant for verbal communication like presentations, but not for
written messages.

d) A courtesy to be offered only if the audience explicitly asks for it.
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4. The final phase of the strategic communication model, often called
"Monitor & Adapt" is crucial because it:

a) Ensures the communicator can prove they completed the communication
task.

b) Closes the loop by assessing outcomes, learning from the experience, and
refining future communications.

c¢) Allows the communicator to file the communication in the correct archive.

d) Is the only time to correct any grammatical errors that were missed.

5. You deliver a project update presentation using a clear Problem-Action-
Benefit structure. Afterward, a stakeholder says, "I understand what you did, but I'm
not convinced the benefit outweighs the cost." This feedback indicates a likely
failure in which stage of your strategic preparation?

a) Channel Selection:A written report would have been better.

b) Audience Analysis: You inadequately addressed this stakeholder's core
criteria (value vs. cost) and anticipated objections in your message.

c) Defining Purpose: Your goal to "inform" was achieved, so the
communication was successful.

d) Structuring the Message: The PAB structure is inherently flawed for
financial topics.

Teopueckoe 3a0anue no meme 3.

Mamepuan ona camooyenku Kauecmea ycmuou kommynuxayuu (13)

Taking a Self-Inventory

Oral communication skills and attitudes improve through evaluation—by others
and by you. This self-lnventgrﬁr identifies your starting point. It will be useful to
you only to the degree to which you are totally honest in your answers. You need
not show this to others. Use it as an honest look within yourself. You may want
to retake it after you have finished this course or have developed your
communication skills further.

The following checklist shows how you see yourself as an oral communicator.
Read each statement and circle yes or no. After answering yes or no, review each
answer and circle the ( + ) or (—) to indicate how you feel about your answer. A
pl;lts means you are satisfied; a minus means you wish you could have answered
otherwise.

Answer honestly based on how you actually feel or act, not how you wish
you would.

1.Before I enter into an important communication event, I often consider
what I can do to ensure a positive outcome.

YES NO @ ()
2. I often have great ideas I'd like to share with other people.
YES NO (+) )

3. I enjoy trying to explain my ideas to others.
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YES NO (+) -)
4. 1 often get the conversation going among my friends and even with people
I don't know.

YES NO +) )
5. When I stand up to speak in any group, I feel a great deal of stage fright.
YES NO ()

6. Before trying to influence others, [ make it a point to be certain that I
know as much as possible about my audience(s).
YES NO (+) )
7. When I disagree with others, I often become too heated and afterward
regret what ['ve said.

YES NO (+) )
8. Tusually keep calm and poised even in discussions when I disagree.
YES NO (+) )
9. Iam good at persuading others to my views.
YES NO +) )

10. I am comfortable and efficient in preparing visual aids (PowerPoint
slides, etc.).
YES NO (+) )
11. I would have more influence in my job and in social settings if I could
better communicate my feelings and ideas.

YES NO (+) )
12. I like to teach groups of people new things.

YES NO (+) )
13. I regularly clip and save ideas from articles I read.

YES NO +) )

14. When I know something that could be helpful to others, I like to tell them
this information and encourage them to change.
YES NO ) )
15. I enjoy planning ways to simplify and present ideas so others will under-
stand them.
YES NO +) )
16. While listening to others, I try to identify and organize the main ideas
being spoken.
YES NO (+) ()
17. When communicating, I consider audience feelings and attitudes to be at
least as important as facts and ideas.
YES NO (+) ()
18. In comparison with my friends, I think I speak more clearly and carefully
than they do.
YES NO ) ()
19.1In comparison to my peers, I think I persuade better than they do.
YES NO +) (-)
20.1 have a good vocabulary.
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YES NO (+) )

21. My physical delivery (use of hands, posture, expressiveness) is one of

my
strongest communication skills.

YES NO ) ()

22.My voice is pleasant and conveys enthusiasm well.
YES NO +) (-)

23.1 am eager to hear helpful criticism from others after I speak up.
YES NO (+) )

24.Improving my oral communication skills is one of my highest priorities.
YES NO (+) ()

25.1 have the basic qualities needed to be an excellent oral communicator.
YES NO (+) )

26.1 speak clearly and pronounce words correctly.
YES NO +) )

27.People seem to enjoy what I say; I hold their interest.
YES NO ) ()

28.1 use humor effectively.
YES NO +) (-)

29.1 am a good storyteller.
YES NO (+) )

30.1 handle audience questions very well.
YES NO (+) ()

31. I feel that I am getting better and better in my communication skills.
YES NO (+) )

32. After a communication experience, I often think of what I should have

done differently to create a positive outcome.
YES NO +) )

Now review your self—inventor%/. For each item in which you circled a minus
sign (indicating that you don't feel good about your answer), write a goal for
personal improvement. Your goal should be specific and clear. For example, if
you write a 1goal for statement 4, you might salxé, "I will start conversations with
one person [ don't know each day this week." For statement 18, you might
say,"I will learn to listen more carefully." For statement 26 you might say, "I
will make a list and learn the pronunciation of one difficult word each day."
Write your goals in the spaces that follow. If you have more than five areas to
work on, put them in order of importance. Then write your top five goals.

For each goal you have set, sketch out an action plan and time line for its
accomplishment. Be specific about the activities needed to achieve the goal.
Where will you get the knowledge you need? How will you gain the experiences
needed for growth? Be specific about what you will do.

IIpumMepsI OLleHKH NPe3eHTAlUM\ TPOeKTA
EVALUATION

Checklist - Feedback
Organization



Was my presentation the right length?
toolong [ | tooshort [ ] justright[ ]
Was there time for questions at the end (if relevant)?

toolong [ ] tooshort[ ] justright[ ]

Communication

How was my body language?
good[ ] bad[ ] Why?

How well did I deal with nervousness?

well[ ] notwell[ ] Why?

Did the audience understand me?

yes, all the time [ ] yes, most of the time [_] yes, some of the time [_] no [_]

Did I have trouble expressing myself in English?

yes, all the time [ ] yes, most of the time [_] yes, some of the time [_] no [_]

What were some words or phrases I needed but didn't know?

| Look them up!

Parts of the presentation
Introduction Did I tell the audience the purpose of my talk? yes [ ] no [ ]
Did I explain the structure of my talk? yes [ ] no [ ]
Did I tell the audience why the talk was relevant to them? yes|[ ] no [ ]

* How can I improve the introduction?

Main part  Did I state my main points clearly? yes|[ | no [ |
Did I use effective signposting? yes [ ] no [ ]
Did I emphasize key points? yes [ ] no [ ]
Did I summarize key points after each section?  yes[ ] no [ ]
Did I present my visuals well? yes [ ] no [ ]
* How can I improve the main part?

Conclusion Did [ summarize the key points? yes [ ] no [ ]

Did I tell the audience what to do (call to action)?yes [ | no [ ]

Did I leave a lasting impression? yes[ ] nol[ ]
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» How can [ improve the conclusion?

Questions How well did I deal with questions? very well [ ] well [ ] fairly well [ ] badly
[]

* Why?

* What questions were asked that I didn't anticipate?

* How can I improve the way I deal with questions?
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SPEAKER:

TOPIC:

SPEAKER'S TARGET AUDIENCE:

EVALUATOR:

Directions for speaker: Evaluate yourself on each point before you present.
Directions for evaluator: Evaluate the speaker on each point.

Good!

Needs

CONTENT

Uses relevant material for audience’s knowledge level

Acknowledges audience's wants and concerns

| Has sufficient depth in support material
Uses interesting examglas for audiance and situation

Uses appropriate visual aids

[ ORGANIZATION

Grabs audience's attention

States clear agenda

Includes benefit in introduction

Follows clear arganizational plan

Summarizes essence of main points

Asks for clear action in conclusion

Closes with strong final statement

_ DELIVERY

Moves comiortably and gestures naturally

Looks at each member of the audience

Speaks conversationally and enthusiastically

Handles visual aids effectively

Owverall comments:

Why or why not?

Finally, would you hire this person, buy this product, or support this propcsal?
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Objective : to implement the stages of the Strategic communication model

Stepl. Define the context

e Important issue :
e External climate:

e Audience:
e Attitude
e Overall Goal

e Specific Purpose

Step 2. Consider your media and timing options.

Media options
Timing options-

Step 3. Select and organize specific information and compose your message

Sources: Primary Research, Secondary research

Step 4. Deliver the message. Presentation on a relevant topic, e.g. “Transmitting Negative
Information

Step 5. Evaluate Feedback. Handouts, checklists, oral assessment

5.2. TumoBbie OLIEHOYHbIE
YCIEBAEMOCTH O0yJarOMINXCS (BHE KOHTPOJIBHBIX TOYEK):
MPUBEJICHBI B 11.6.2.

MaTcpuajibl  IJIA

TCKYIICIO  KOHTPOJIA

5.3.01MH WM HECKOJBKO TEMAaTHUYECKUX OJIOKOB JHUCLUUILIMHBI 3aBEPIIAIOTCS
KOHTpoibHOM ToukoM (manmee — KT). Tekymmii KOHTpPOJIb yCIEBAEMOCTH IO
JTUCLUIUIMHE TIpeycMaTpuBaeT He MeHee 2 (nByx) u He Oonee 10 (mecstu) KT B

TCUCHUC IICPHOJa OCBOCHUA NJUCHUILIINHEI.

MaxkcuManpHOE KOJMYECTBO OayioB 3a Jr000W Tum pabor B pamkax KT
coctasysier 100 (cTo) 6anmos.

Pacnipenenenne BecoBbix koddpdunmentoB mo KT B pamkax TeKymiero
KOHTPOJISI yCTIEBAEMOCTH TI0 JTUCITUTUIMHE U (POPMYJIBI pacuera:

HanmenoBanue
KOHTPOJIbHON TOYKH

MakcumanbHOE
KOJIMYECTBO 0aIIoB
3a paboTy B pamMKax
KT, xoTopoe Mmoxet

HaOpaTh CTYJCHT

Koadduuuent Beca
KOHTPOJIBbHON TOYKH

Pesynbrar
KOHTPOJIBHOU TOYKH,
Y4aCTBYIOLIUH B
hopmMupoBaHUHN
UTOTOBOW OAJTHHOMN
OLICHKH T10 IUCLHUTUINHE
(oTpakaeTcs B )KypHaJe
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BPC & CJI0)
KT -1 100 0,1 10
KT -2 100 0,25 25
KT-3 100 0,25 25
Hroro: X 0,6 60

dopmyira pacyeTa pe3yiabTaTa KOHTPOJIbHOW TOYKH:
Pe3ynpraT KOHTpONBHON TOukM = KoymuecTBo OamioB 3a pabory B pamkax KT X
KoaddunmeHT Beca KOHTPOILHON TOUKH.

5.4.®opMBI TEKYIIETO KOHTPOJISI ycrieBaeMocTu oOy4daroruxcs B pamkax KT u
TUTIOBBIE OIICHOYHBIC MAaTEPUAIIBI:

KT-1

Tema 1.
Tecmuposarue.
Yemuwiii onpoc

KT-2

Tema 2.
Tecmuposarnue
Iipezenmayus

KT-3

Tema 4.
Tecmuposanue
Teopueckoe 3a0anue

Jist kaxaoi (GopMbl TEKYLIEro KOHTPOJIS YCHEBAEMOCTH OOY4YaroIIMXCs B
pamkax KT onpeneneHsl KpuTepuu OLICHUBAHUS PE3YJIBTATOB BBIITOJIHEHMS 3aJaHUS.

1. Kpumepuu oyenusanus mecmuposarusl:

Jnamnazon
Kpurepun onieHkn SAILIOB Onmcanue KpuTepus
0 Konuuecmeo npasunvuvix omeemos
MmeHee 55%
5 Konuuecmeo npasunvrvix omeemos om
55% 00 64%
Koauuecmeo
I 50 Konuuecmeo npasunvhvix omeemos om
1; o 65% 00 74%
75 Konuuecmeo npasunvhvix omeemos om
75% 0o 84%
100 Konuuecmeo npasunvhvix omseemos om
85% oo 100%
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| HToro MmakcuMalbHO: | 100 |

2. Kpumepuu oyenusanus YO:

Kpurepuu ouenku Jlnanasox Onucanue Kkpurepus
OaJIIOB
85-100 IIpasunvuwiii u ucuepnvigaowui omeem
Ha 80NPOC
75-85 IIpasunvhsiii, HO He NONIHBLIU OMBem
YacmuuHno npasuibHblil, HenoaHblU
50-74 omeem, cooepaHcaujull He3HauumenbHble
ouUOKU
Koppexmnocmo u » .
ORHOMA OMEETO8 Yacmuyno NpASUILHYLL, HENOMHbIIL
25-49 omeem, co0epAHCaAWULl 3HAUUMETbHbLE
OUUOKU
HYacmuuno npasuibhbiil, HeNOaHbIU
1-24 omeem, cooeparcaujull 3HauumenbHovle
ouuUoOKU
0 Henpasunvnviii omeem
HTtoro MakcumasabHO: 100

3. Kpumepuu oyenusanus npezenmayuu:

Jnamnazon

Kpurepuu orieHku
pUTEp 1 Oa/JI0B

Onucanue KpuTepus

Ipezenmayus npouz800um cuibHoe
gneuamiuenue u NOJHOCMbIO 00Cmucaem
ceoell yenu. Yémras cmpykxmypa

85-100 npeszenmayuu. Kniouesoe cooowenue
NOOKDENIeHO apeyMeHmamu u
akxmyanvHoiMu Oanuvimu. TlontHocmuio
adanmuposana OJisi ayoumopuul.

Cooepoicanue, Ilpeszenmayuss docmueaem yenu ¢
/0cUKa, cmpykmypa HebobuuUMU 3ameyanusmu. Yemxas
U aKmyanbHoCmbo cmpykmypa u scuas yeiav. Codeporcanue
Jl02UYHOE U UHpopMamueHoe, ¢
75-85 Xopowumu apeymeHmamu U npumepamu.

Boszmooichbl He3nauumenvhble
Heoouemol. HebOoIbULAsL
HEePABHOMEPHOCMb PACKPLIMUA Yacmell
unu 1-2 cnabwix apeymenma.

50-74 Ipeszenmayus pewaem 6a308y10 3a0ayy
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(ungpopmupyem), Ho eli He Xeamaem
yoeoumenvnocmu. Mmeemcs 6azosas
CMpPYKmMypa, Ho 102UtecKue cesa3u
mo2ym ovims crabvimu. Knouesoe
CO00WeHUe PA3MBIMO UU He
NOOKpenieHo 00Cmamo4HbIMuU
ooxazamenvcmeamu. Ungopmayuu
Modrcem 6bimb CAUUUKOM MHO20
(nepezpy3) unu CIUUKOM MAJlo
(N0BEepPXHOCMHO).

25-49

IIpezenmayus ne docmueaem yenu.
Bosnukarom cepvesnvie npobiembi ¢
HOHUMAHUEM U BOCNPUAMUEM.
Cmpyxkmypa xaomuuna, yeib HesaCcHd.
Hugpopmayus ompuisouna,
HecucmemHa, cooepacum gaxmuyeckue
OWUOKU UTU HENPOBePeHHble OaHHbLe.
CunvHolil OucoOananc 8 packpvlmuu
memol.

1-24

Omcymcemeue no02omosKu uiu
NOHUMAHUSL NPUHYUNOB KOMMYHUKAYUU.
Omcymcmeyem 6HAMHASL CMPYKMYpPa U

yenv. Unghopmayus nekoppekmua, ne
coomeemcmeayem meme Uiy 83ma u3
HEHAOEIHCHBIX UCMOYHUKOS.

IIpezenmayus ne cocmosnacs
(OoKnaduuKx omcymcmeosan) uiu
ABISAEMCS NAACUATNOM.

HToro MmakcumaibHO:

100

4. — Kpumepuu oyenusanusi meopueckozo 3a0aHus

Kpurepun onenku Huanason Ornucanue KpuTepus
puTep 0a/I0B PUTEP
Hcnas u nonamuas yenv. Ananus
Hcnocemo u
ayoumopuu packpuvleéaem 21youHHvle,
00CHUINCUMOCTD
HeouesuoHbvle acnekmol. Bvibop kananos
yenu, 2nyouHa
penesanmen u 0060cHosan. Cmyoenm
NOHUMAHUS 85-100 .
00bACHAEM, KAK KAANCObIU DMan MOOeau
ayoumopuu, eblO0p . -
NOPOOUTL KOHKDEMHbLU MBOPYECKUIL
KAHA108 .
anemenm. Ha éonpocol 0aém
KOMMYHUKayuu,
ucuepnvigarujue Omeemsi..
NpaKmuyecKast
Conuouas u npooymanuas paboma.
peanuzyemocms.
75-85 L]env uemkas, ananuz ayoumopuu

oemanvHulll. Ecmb noHumanue
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koHmexcma. Moes kpeamugna u
penesanmua. Kaunanvl 6vib6pansl 6 yeiom
npasunvro. CmyoeHm moxcem
000CHO8AMb OCHOBHbLE PeULeHUS.

3aoanue svinonneno popmanvro. Llenwv
ecmbo, HO OHa pazmbima. Ananus
ayoumopuu N08epXHOCMHbIII.
50-74 Konmexcem ynomanym, no ne
ucnonwv308an. Beibop kananos ne
ouesuoeH. Ecmv comHenus 6
peanuzyemocmu Ui ddexmusHocmil.

Llenv nesicna unu nepeanucmuyna.
Ananuz ayoumopuu ochosan Ha
cmepeomunax. Konmexcm
uenopupyemcs. Cmyoenm He mModicem
BHAMHO 0OBACHUMb, KAKYIO
cmpame2uyecKkyio 3a0ayy peuiaem
paboma. 3awuma c600uUmcs K
ONUCAHUIO NPOEKMA.

25-49

Llens omcymcmeyem. Ayoumopus u
KOHMEKCM He aHanu3uposanucs. Hoes
He pazeuma, abcypoHa uiu He
coomeemcmeyem 6azoeomy 3aoanuio. O
cmpame2uieckom coooueHuu Hem
peuu. Cmyoenm He NOHUMAEM C853b
Mmedxncoy 3a0anuem (Mooeib) u ceoell
pabomoti. He mosicem omeemumsv Ha
INIeMeHmapHvie 80NPOChL 0 Yeau U
ayoumopuil.

1-24

3ao0anue ne coaro unu a6naemcs
naa2uamonm.

HToro MmakcumMajbHO: 100

5.5. OmnwmcaHue JOMONHHUTEIBHBIX MaTepuaioB ©  00OpyIOBaHUS,
HEO0OXOIMMBIX JIJISI BBITIOJIHEHHS TPOBEPOUHBIX 3aJIlaHUM (npu HeobXooumocmu).

JIisi  BBITIOJIHEHWS TPOBEPOUYHBIX 3aJlaHUi  CTyJeHTaM He Tpedyercs
JIOTIOJTHUTENIbHBIE MAaTEPHAIIBI M 000pYAOBaHHUE.

6. (I)OpMLI HpOMe)I(yTO‘IHOﬁ aTTeCTallu, KPUTCPUHN N HIKAJIA OIICHUBaHUS,
THUIIOBBIC OLICHOYHLIC MaTEepPHUAJIbI 110 AUCHUIIJIMHE

6.1. [IpomexyTouHas aTTecTanus NpoBOAUTCA B hopme 3a4éTa.
3a4eT NMpOBOJUTCS C MPUMEHEHUEM CIIEYIOIIUX METOJOB (CPEICTB): OTBETHI
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Ha BOIPOCHI B ycTHOU (hopme. [IpeacTaBiser OTBET HA JBa U3 MPEIJIOKEHHBIX 25
BOIIPOCOB M OTBET HA JIBa JOMOJIHUTENIBHBIX Bonpoca. Ha moarotoBky mpaercs no 25
MHHYT.

[Ipu npoBeneHnM 3a4€Ta BO3MOXHO HCHOJIB30BAHWE JIMCTAHIIMOHHBIX
oOpasoBaTenbHbIX TexHOJoTui (nanee - JJOT).

[Ipu peamuzanuu npomexytouHor arrectraumu B D0/JOT moryt ObITh
MCIOJIb30BaHbI cleyronre GopMbl: yecTHO B JIOT — oTBETHI Ha BOIIPOCHI B YCTHOM

dbopme.
6.2. TunoBbIe OIIEHOYHBIC MaTEPHAITBI IPOMEKYTOTHON aTTECTAINH.

Bonpocwl 015 noocomoeku K 3auemy.

Identify the goal of effective professional communication.

Identify the requirements to an ideal message.

Identify major types of messages and communication activities.

Identify major barriers to effective communication.

Identify the five steps of in the Strategic Communication Model.

Describe the advantages of using a systematic communication strategy.

Explain what is meant by the context of a communication event.

Describe the factors that comprise communication context.

Distinguish among three groups of target audiences and explain why each

audience may have different needs and wants.

10.Define the overall objective, specific purpose and hidden agenda of any
message.

11.1dentify how media and timing options can affect messages.

12.Explain the difference between communication efficiency and effectiveness.
Explain the RURU approach.

13.Apply appropriate media based on such characteristics as speed, feedback
capacity, hard-copy availability, message intensity and complexity, formality,
and relative costs.

14.Describe ways to mix media to improve effectiveness.

15.Explain an overall select —and - organize approach to a message.

16.Explain BIF and BILL approaches to organizing messages. Explain under
what circumstances each of them is likely to work best.

17.Understand how to select appropriate information for any given audience.

18.Understand how to organize that information in an effective manner.

19.1dentify major techniques for composing messages.

20.Recognize the importance of using visual information to improve both oral and
written communication.

21.Identify the functions that visuals fulfill for writers and speakers as well as for
readers and listeners. Describe the most commonly used visual formats and
understand the use of each

22.Recognize some elements of your message delivery style.

WX B W=
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23.Understand the elements and the impact of non-verbal communication.

24.Know the basis of giving, soliciting, receiving and evaluating feedback.
Understand the crucial role of both giving and receiving feedback in the
process of communication improvement.

25.1dentify four dimensions of credibility that have an impact on your
communication effectiveness.

TunoBsie MPOBEPOYHBIC 3aJaHUS NI CAMOMOJTOTOBKH OOYyYaromerocs K
IIPOMEKYTOYHOU aTTECTALNU:

Tema 1: OcHOBHBIC NPUHIUNBI NPO(eccHOHATBLHON KOMMYHUKanuu. YK
OC-1.1, YK OC-2.1, YK OC-4.1.
3a/iaHKe OTKPBITOrO TUIIA C PA3BEPHYTHIM OTBETOM:

Describe a complex workplace scenario where a breakdown in
communication occurred. Analyze this situation by identifying which specific
principle(s) of professional communication (e.g., clarity, active listening, feedback,
audience adaptation, cultural sensitivity, conciseness) were violated. Propose a
detailed, step-by-step strategy to resolve the conflict and rebuild effective
communication, justifying how each step aligns with the core principles.

3ajlaHye 3aKPBITOrO THUIA C BBHIOOPOM HECKOJIBKHMX MPAaBUIbHBIX OTBETOB U3
HECKOJBKHUX BAPUAHTOB MPEJITI0KEHHBIX:

Which of the following are considered fundamental principles of effective

professional communication? Select all that apply.

a) Using highly technical jargon to demonstrate expertise.

b) Actively listening and providing constructive feedback.

c¢) Ensuring clarity and conciseness in messages.

d) Adapting the message format and style to the audience.

¢) Always being indirect to avoid any potential conflict.

f) Respecting cultural norms and practicing empathy.

(Correct answers: b, ¢, d, f)

3a/1aHue 3aKPBITOTO THIIA HA YCTAHOBICHUE COOTBETCTBHS
Match the communication principle on the left with its correct definition or
key action on the right.
Principle Definition / Key Action
1. Clarity
2. Conciseness
3. Active Listening
4. Audience Adaptation
A. Paying full attention, withholding judgment, and reflecting on what is said.
B. Considering the receiver's background, knowledge, and needs when
crafting a message.
C. Making your message easy to understand by using precise language and
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structure.
D. Being brief and direct while including all necessary information.

3a/laHue 3aKPBITOTO THITA HA YCTAHOBJICHUE TIOCIICIOBATEIEHOCTH

Arrange the following steps for preparing and delivering a critical professional
message (e.g., a project update to a client) in the most logical order.

a) Choose the most appropriate channel and medium for delivery.

b) Define the clear objective and desired outcome of the message.

c) Draft the content, focusing on clarity and structure.

d) Analyze the audience (client's knowledge, expectations, potential
concerns).

¢) Review and edit for tone, conciseness, and errors before sending.

f) Plan for and invite feedback after delivery.

(Correct sequence: b—>d —c—>e—a—f)

3ajlane 3aKpBITOTO THMA C BHIOOPOM OJIHOTO MPaBUILHOTO OTBETa U3
HECKOJIbKMX BAPUAHTOB MPEUIONKCHHBIX
What is the primary purpose of seeking feedback in professional
communication?
a) To shift responsibility for the communication outcome to the receiver.
b) To demonstrate that you are in charge of the conversation.
c¢) To confirm that your message has been understood as intended and to allow
for correction.
d) To formally conclude a discussion or meeting.
(Correct answer: ¢)

3amanue KOMOWHUPOBAHHOTO THIA C BHIOOPOM OJIHOTO MPABUILHOTO OTBETA U3
IPEIOKEHHBIX M1 000CHOBAHUEM BBIOOpA

Scenario:

You are a department head. You need to inform your team about a significant
but necessary change in the workflow, which will require employees to learn new
software. It is known that part of the team is resistant to any changes.

Question:

Which of the following approaches to communicating this news would be the
most effective, based on the principles of professional communication?

a) Send a detailed technical email with instructions for the transition to the
new process and its deadlines.

b) Call an impromptu meeting at the end of the workday, briefly announce the
change, and state that detailed instructions will follow.

c) First, hold a meeting to explain the reasons for the change (the "why"), its
benefits, and address concerns. Then, follow up with written documentation and
support channels.

d) Announce the change through an informal team chat channel to gauge
initial reactions before making an official statement.
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Correct Choice: ¢)

This approach best integrates several core principles of professional
communication:

1.Audience Adaptation and Empathy: It acknowledges the team's potential
resistance by not just announcing a change but first explaining the rationale and
benefits. This speaks to their need for understanding and addresses emotional
concerns (fear, inconvenience), not just procedural ones.

2.Clarity and Transparency: A meeting allows for immediate two-way
communication, where the message can be clarified in real-time, preventing
misunderstandings that might arise from a cold email.

3.Active Listening and Feedback A dedicated meeting provides a forum for
employees to voice concerns, ask questions, and feel heard. This principle is crucial
for managing change and gaining buy-in.

4 Reinforcement and Conciseness in Documentation: Following up with
written materials reinforces the verbal message, provides a clear, concise reference
(principle of conciseness), and caters to different information-processing styles.

Tema 2. Crparerudyeckasi Mojae/ib NpogecCHOHAIBLHOM KOMMYHHMKALMH
(gactp 1). YK OC-3.2 YK OC-4.1 YK OC-4.2.
3a/iaHKe OTKPBITOTO TUIIA C PA3BEPHYTHIM OTBETOM:

You are the head of a project team that has just finished a successful pilot of a
new remote work framework. You need to convince the company's executive
committee to adopt this framework across the entire organization.

Task: Develop a strategic communication plan for the first phase of your pitch
(the planning stage). Your plan must explicitly address:

Core Purpose:Define your primary communicative goal (e.g., to inform,
persuade, secure approval) and explain why it is strategic for this audience.

Audience Profile: Analyze the executive committee as your audience. Identify
at least three key characteristics (e.g., priorities, potential biases, decision-making
style) and explain how each characteristic will shape your message.

Message Strategy: Based on your purpose and audience analysis, formulate
your core argument. What is the central "big idea" or benefit you will communicate?
Justify why this specific angle is strategically chosen to resonate with the executives.

3aaHue 3aKpBITOTO THIA C BHEIOOPOM HECKOJBKHX MPABHIBHBIX OTBETOB W3
HECKOJILKMX BaPUAHTOB NPEJUIOKCHHBIX
According to the strategic model of communication, which of the following
actions are essential components of the audience analysis stage? Select all that apply.
a) Determining the demographics and professional roles of the audience.
b) Drafting the final version of the written report or presentation slides.
c) Identifying the audience's prior knowledge, attitudes, and potential
objections.
d) Choosing the color scheme and fonts for the visual presentation.
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e) Understanding the audience's core needs and expectations from the
communication.

f) Rehearsing the delivery of your speech to ensure perfect timing.

(Correct answers: a, c, €)

3a/1aHKe 3aKPBITOTO TUIA HA YCTAHOBIEHNUE COOTBETCTBUS

Match the key element of the strategic communication model (Part 1) on the
left with its correct description on the right.

Element | Description

1. Purpose

2. Audience Analysis

3. Message Strategy.

4. Adaptation

A The process of tailoring the message's content, style, and evidence to fit the
receiver's profile.

B. The specific, measurable outcome the sender wants to achieve (e.g., gain
approval, change understanding).

C. The central argument or "big idea" designed to achieve the purpose with a
specific audience.

D. The systematic study of the receiver's characteristics, needs, and context.

(Correct matches: 1-B, 2-D, 3-C, 4-A)

3aaHue 3aKPBITOTO TUMA HA YCTAHOBJICHUE TTOCIICI0BATEIILHOCTH:

Arrange the following initial steps of the strategic communication model in
their correct logical order.

a) Formulate the core message (the "big idea") that connects your purpose to
the audience's needs.

b) Choose the specific communication channel (e.g., meeting, report, email).

c) Define the specific, actionable objective of your communication.

d) Analyze your audience's demographics, knowledge, and expectations.

e) Select the types of evidence and appeals (logical, emotional) that will
support your core message.

(Correct sequence: c —-d —a—¢e —b)

3ajlaHye 3aKpBLITOrO0 THUMAa C BLIOOPOM OJIHOTO MPaBUJILHOTO OTBETa U3
HECKOJIbKHUX BAPUAHTOB MPEIII0KEHHBIX:
In the strategic model, the step of defining your purpose is critically important
because it:
a) Allows you to showcase your extensive vocabulary and complex sentence
structures.
b) Provides a clear benchmark against which the success of the
communication can be measured.
c¢) Guarantees that the audience will agree with your point of view.
d) Determines the exact length of your final message or presentation.
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(Correct answer: b)

3aanue KOMOWHUPOBAHHOTO THIIA C BHIOOPOM OJIHOTO MPABUIBHOTO OTBETA U3
IPEIOKEHHBIX 1 000CHOBAHUEM BBIOOpA

Scenario:

You are preparing a presentation for the IT department about a mandatory new
cybersecurity protocol. The protocol is complex and will require extra daily steps
from the technically skilled but time-pressed engineers. Past changes have been met
with skepticism about their practical necessity.

Question

Which of the following is the most strategically sound primary purpose
statement for your presentation?

a) To fully describe every technical feature of the new security protocol.

b) To persuade the engineers that the new protocol is essential for risk
mitigation and to gain their committed adherence.

c¢) To demonstrate your superior knowledge of the latest cybersecurity threats.

d) To announce the implementation date of the new protocol and distribute the
manuals.

Correct Choice: b)

Justification:

A strategic purpose must be audience-oriented and actionable. Option b is
correct because:

1. It addresses the core strategic need: The known challenge is not a lack of
technical detail, but likely skepticism and resistance to change. The purpose moves
beyond simple informing (a, d) to active persuasion, which is necessary for
achieving real compliance.

2. Itis tailored to the audience: It acknowledges the engineers' likely concern
("time-pressed,"skepticism) and aims to align the protocol with their professional
values ("risk mitigation," "committed adherence").

3. It defines a measurable outcome: Success can be gauged by the shift in
attitude and the level of adherence, not just by the delivery of information. Options a
and d are information-centric, while ¢ focuses on the sender's ego, all of which
neglect the strategic principle of shaping the message to achieve a specific effect on
the receiver.

Tema 3. CtpaTrernyeckasi Mojesb NpogecCHOHAIBHOH KOMMYHHMKAIIUA
(uactb 2). YK OC-3.2, YK OC-4.2, [1K-4.1, IIK-6.1.
3a/1aHe OTKPBITOTO TUIIA C PA3BEPHYTHIM OTBETOM:
You have successfully persuaded the executive committee (from Part 1
scenario) to approve the organization-wide remote work framework. The strategic
communication plan now enters the implementation and follow-up phase.

Task: Develop a detailed plan for this next phase. Y our response must include:
1. Channel Strategy: Specify at least two different communication channels
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you will use to roll out the decision to all employees (e.g., company-wide meeting,
internal portal announcement, departmental Q&A sessions). Justify why this multi-
channel approach is strategic for ensuring message reach and understanding.

2.Feedback Integration: Describe one proactive method you will use to gather
feedback from employees during the initial implementation period. Explain how you
will analyze this feedback and what concrete actions you might take based on it (e.g.,
clarify a point, provide additional training).

3.Success Metrics:Define two specific, measurable indicators (KPIs) you
would use to evaluate the long-term effectiveness of your communication strategy
regarding this change, going beyond simple announcement delivery.

3alaHue 3aKPBITOTO THIA C BHIOOPOM HECKOJIBKMX MPABHIBHBIX OTBETOB W3
HECKOJIbKMX BaPUAHTOB IPEUIOKCHHBIX
In the implementation phase of the strategic model, selecting the appropriate
communication channel is crucial. Which of the following factors should
strategically influence this choice? Select all that apply.
a) The need for immediate, one-way dissemination of non-urgent information.
b) The complexity of the message and the need for visual aids or immediate
clarification.
c) The personal preference of the sender for a specific channel.
d) The audience's accessibility, habits, and preferred modes of receiving
information.
e) The need for creating a permanent, searchable record of the
communication.
f) The desire to minimize all interaction and feedback from the audience.
(Correct answers: b, d, €)

3a/1aHue 3aKPBITOTO THIIA HA YCTAHOBICHUE COOTBETCTBHSI
Match the key element of the strategic communication model (Part 2) on the left
with its correct description or example on the right.

Element | Description / Example

1. Channel Selection

2. Feedback Loop

3. Message Reinforcement

4. Outcome Evaluation

A. Using surveys, Q&A sessions, or usage analytics to assess reception and
comprehension.

B. Measuring a reduction in support tickets after a new process was
communicated and implemented.

C. Choosing a live webinar for a complex software rollout to allow for interactive
demonstration.

D. Sending a follow-up FAQ document after an initial announcement to address
common questions.
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(Correct matches: 1-C, 2-A, 3-D, 4-B)

3a/1aHue 3aKPBITOTO THIIA HA YCTAHOBJIEHUE TOCIEI0BATEILHOCTH

Arrange the following steps of the feedback and evaluation stage in their correct
logical order.

a) Analyze collected data (survey results, performance metrics, anecdotal
feedback).

b) Define measurable criteria for communication success (e.g., awareness level,
behavior change).

c) Adjust future communication or the initiative itself based on insights gained.
d) Collect data and feedback through chosen methods (e.g., poll, interview,
system data).

e) Compare the results against the original objectives and success criteria.
(Correct sequence: b—>d —a—e —¢)

SaﬂaHI/IC 3aKpbITOI'O THIIA C BI)I6ODOM OAHOI'0 ITPABHJIBHOI'O OTBCTA M3
HCCKOJIbKHNX BAPHAHTOB ITPCAJIOXKCHHBIX .

The strategic principle of "redundancy" in professional communication refers to:
a) Unnecessary repetition of words that should be avoided.

b) The use of multiple, complementary channels to ensure the message is received
and understood.

c¢) Sending the exact same email multiple times to ensure it is noticed.

d) Including extra technical details in case some audience members are interested.
(Correct answer: b)

3ajjanre KOMOWHUPOBAHHOTO THIA ¢ BBIOOPOM OJIHOTO NMPABWIHHOIO OTBETA U3
IPEIOKEHHBIX M1 000CHOBAHUEM BBIOOpA

Scenario:

Your company is launching a new mandatory internal portal for all HR and
benefits information. The launch communication plan includes a detailed email
from leadership and a posted tutorial video. Two weeks after launch, analytics
show less than 30% of employees have logged in.

Question:

What is the most strategically sound next step based on the principles of the
communication model's evaluation and adaptation phase?

a) Send a stronger, reprimanding email emphasizing that using the portal is
mandatory.

b) Assume employees will find it when they need it and take no further action.

c) Organize quick, department-specific "walk-in" demo sessions to address
questions in person and identify common points of confusion.

d) Immediately start planning a more expensive and sophisticated promotional
campaign for the portal.

Correct Choice: ¢)
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Justification:

Strategic communication is an adaptive cycle, not a one-off event. Option c is
correct because:

1. It is based on evaluation: It reacts to the clear metric (30% log-in rate) showing
the initial strategy was insufficient.

2. It employs a feedback loop: The "walk-in" sessions serve a dual purpose: to
reinforce the message (redundancy principle) through a new, interactive channel
and, more importantly, to gather qualitative feedback on why adoption is low
(e.g., is it a technical, motivational, or understanding problem?).

3. It is targeted and adaptive: It moves from a broad, generic announcement to a
tailored, personal approach that can identify and remove specific barriers. This
allows for a strategic adjustment before escalating.

4. Why others are less strategic: Option a repeats the failed channel with a punitive
tone, ignoring the need for support. Option b ignores the evaluation data entirely.
Option d proposes a major new investment without first diagnosing the root cause
of the low adoption, which is wasteful and not strategic.

6.3. Kpurepun u mkana oueHuBanusa Ha ocHoBe bPC.

Kpumepuu u 6annenas wikana onpedensaromces npenooasameinem

KPUTEPN OUIEHNBAHNWA

PE3VIJIBTAT B
BAJIJTAX

Han noanwlil, 6 102utecKkoll noc1e008ameIbHOCMU Pa38epHymblil
omeem Ha NOCMABIEHHbII 8ONPOC, 20€ CMYOeHM
NPOOEMOHCMPUPOBAIL 3HAHUS NpeoMema 6 NOJIHOM 00beme Y4eOHOll
npocpammbl, 00CMAMOUHO 2YOOKO OCMbICIUBAEM OUCYUNTIUHY,
CaMoOCmMoAmenbHo, U UCUEPNblsaowe omeeudem Ha
OONOIHUMENbHbIE BONPOCHL, NPUBOOUM COOCMEEHHbBIE NPUMEPbL NO
npobremamuxe NOCMAasLeHHO20 8ONPOCA, PeUlsl RPEOIOHCEHHbLE
npakmuieckue 3a0anus 6e3 ouubox

40

Jan pazseprymulii omeem Ha NOCMABIEHHbBIL 8ONPOC, 20e CIMYOeHMm
O0eMOHCmpupyem 3Hanusl, NpuodpemenHvle Ha TeKYUOHHBIX U
CeMUHAPCKUX 3AHAMUSX, A MAKJHCe NOJIYYeHHble NOCPeOCmMBOM
u3yueHust 00513amenbHbIX YUeOHbIX MAMePUuaios no Kypcy, oaem
apeymMeHmupo8antvle OmMeemvl, NPUGOOUM NPUMEDPDL, 8 OMeeme
npucymcmaeyem c80000H0e 81A0eHUE MOHOIO2UYECKOU Peyblo,
JA02UYHOCMb U nocliedosamenvrocms omeema. OOHako
00nycKaemcst Hemo4Hocmv 6 omeeme. Pewun npeonodcennvle
npaKmudecKue 3a0anusl ¢ HeDOIbUUMU HEMOYHOCTSIMUL.

30-39

Jlan omeem, ceudemenbcmayowuil 8 OCHOBHOM O 3HAHUU
npoyeccos uzyuaemol OUCYUNJIUHbL, OMAUYATOWUNICS
HeooCmamouHo 21yOuHOU U NOJIHOMOU PACKPLIMUSL MeMbl,
3HAHUEM OCHOBHBIX B0NPOCO8 MeopUlU, clabo cPHopMUPOBAHHBIMU
HABBIKAMU AHANU3A S18NEeHULL, NPOYECCO8, HEOOCMAMOYHbIM
YMeHueMm 0asams apeyMeHMUposanHvle 0Omeemvl U NPUGOOUMb
npumepbl, HeOOCMAMOUYHO C80O0OHBIM 81AOEHUEM MOHOI02UHLECKOU
Ppeubio, 102UHHOCIBIO U NOCIe008AMEILHOCHIbIO OMBEeNd.

20-29




56

Jonyckaemcsa Heckonbko ouwubOK 68 cooepicanuy omeema u
peuleHuY npaKkmuieckux 3a0anui.

Jlan omeem, Komopwlil cOOepHCUM PO CePbEe3HLIX HEMOUHOCMEL, 0-19
0OHAPYHCUBAIOWUTL HE3HAHUE NPOYECCOB8 U3YUACMOL NPEOMEMHOU
obaacmu, OMAUYAIOWULICS. He2TTYOOKUM PACKPbIMUeM membl,
He3HAHUeM OCHOBHBIX 80NPOCO8 MeOoPUlU, HeCHOPMUPOBAHHBIMU
HABBIKAMU AHANU3A S8NEeHUL, NPOYEeCCO8, HeyMeHuem 0aeams
apaymeHmupoeanHvle omeemol, clabbimM 81d0eHuem
MOHOI02UYECKOU peublo, OMCYMCmeuem 102U4HOCuU U
nocnedosamenvHocmu. Bvi6oowvl nosepxnocmmusi. Pewenue
NPAKMUYECKUX 3a0anuti He 8bINOIHEHO, M.e. CMYOeHm He CNOCODeH
omeemums Ha 60NPOCHL Oadice NPU OONOIHUMENLHBIX HABOOAUUX
80NpOCAx npenooasameis.

6.4. OnucaHue JOMOJHHUTEIBHBIX MaTEpHATIOB ©  000pyIOBaHUS,
HEO0OXOIUMBIX J1JIsSl BBITIOJIHEHHS] TPOBEPOUHBIX 3aJJaHUu (npu Heobxooumocmu).

Jlist  BBINOJIHEHUS TPOBEPOUYHBIX 3aJaHUM CTyJeHTaM He Tpedyercs
JOTIOJTHUTENIbHBIE MaTEPHAIIbl U 000pYAOBaHUE.

7. MeToan4eckue MaTepuaJibl 0 OCBOCHUIO JUCIHUTIIMHbBI

Kypc «OcHOBBI npodecCHOHaIbHOW KOMMYHUKALIUN» SIBISETCS Ba)KHBIM
3TariOM 3HAKOMCTBA CTYJIEHTOB C pa3JIMYHBIMM aCHEKTaMH KOMMYHHUKAalU{ B
npoeCCUOHATBHONW cpenie, KOTOpble pacCMaTpUBAIOTCS B paMKaxX Kypca. OTOT
KOMITJIEKC 3HAaHWW ¥ HABBIKOB YPE3BHIYAMHO BaXKCH W aKTyasieH s 9P deKTUBHOM
NEATEIbHOCTH JIIOO0T0 CIIEIHUATINCTA.

Kypc mnpeacraBnser OCHOBHbIE NPUHIUIBI U MeTOAbl 3(()EKTUBHON
npodeccuoHanbHOl ~ KOMMyHUKauuu B Buae  CrpaTermyeckol  MoJenu
KOMMYHMKAIINH, COCTOSAIIEH U3 TISATH TAIOB.

Kypc cocrour w3 [OByX B3aUMOCBSI3aHHBIX 4YacTEW: TEOPETHYECKOMN
COCTaBJISIIOLLEH U ITPAKTUYECKON COCTABIIAIOLICH.

B xome nexkuuii HEOOXOOUMO BECTU KOHCHEKThI. PekoMeHmyeTcs
BHUMATEJIbHO H3y4YaTh MPUCBUIAEMBIE MPENOJABATEIIEM KOHCHEKTHl JIEKUUWA U
3aJ]aBaTh BOIIPOCHI 110 MOBOAY BO3HUKIIUX CIOKHOCTEH B IOHUMaHUH\ BOCIIPUSITUN
HOBBIX TEPMUHOB Ha MPAKTHYECKUX 3aHATHUAX.

B xoz1e npakTHYeCKUX 3aHATHN CTYAECHTBI 3HAKOMATCS ¢ PEKOMEHIALUSIMU 110
COCTaBJICHHIO M TMPEJICTABICHHUIO TMPE3CHTAlMil, B YAaCTHOCTH MNPOQPHUIbHOIM
NPE3eHTAlNHU, pa3pabaThIBAIOT MPE3EHTAIMIO U BRICTYNAIOT C HEM Ha MPaKTUYECKOM
3aHATUU MTOCJE IPEABAPUTEILHON KOHCYJIBTALUU C MPETOIaBATEIEM.

PexomeHnyeTcss pyKOBOACTBOBATHCS MPHUCBUIAEMBIMHM  IIPENOJABATEISIM
pexomeHganusaMu. HeoOxogumo emie pa3 OpOCMOTPETh MaTepHalibl JIEKIUH,
UMEIOIIIME HEMOCPEACTBEHHOE OTHOIIEHHE K CTPYKTYpUPOBAHUIO 3(PHEKTHUBHOTO
MOCJIaHUs, 3JeMEHTaM HeBepOAJbHOM KOMMYHUKAIIMM, BHU3yalu3alud, U T.[.
[Ipe3eHTanuu NpoBOAATCA TOIBKO MOCJIE KOHCYIbTALUHU C NpenogasareseM. Mroru
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MpE3CHTAluM OO0CYXXJAl0TCSI B XOJE€ MPAKTHUYECKOrO 3aHATHS Ha OCHOBAaHUU
UMEIOIIUXCSl KPUTEPUEB OLICHKH.

BaxxHbeiM 3TanomM Kypca siBisieTcs paboTa Haj MPOEKTOM, IEIbI0 KOTOPOTo
SBJISIETCS pealiu3allds TATH HTAloB CTPATETMUYECKON MOJIEIU KOMMYHHUKAIUU.
CryaeHTbl pabOTaOT B IPYIIAX OT ABYX JI0 YETHIPEX YEJIOBEK, TOITAITHO PACKPHIBAs
KKJBIM ATan MOATOTOBKM KOMMYHHUKAIIMH, a 3aT€M OCYIIECTBIISAS YETBEPTHIA €e
ATal — NPE3EHTALMIO HAa OJHY U3 MPEI0KEHHBIX TPENOAABATEIEM TEM.

Bech mpoekT mpeacTaBiseTcs MOCe KOHCYJbTallMil C MpEernojiaBaTesieM.
[Tocnenuuii atam, «OOpaTHas CBSI3b U €€ OIEHKa, peaTnu3yeTcs MOCie Mpe3eHTallun
MpPOEKTa: TMpenojaBaTeid U  CTYJACHTbl  OIIEHUBAIOT IPOEKT  COTrJIACHO
MPEIOKEHHBIM KPUTEPUSIM.

Jlns ycnienmHoM peanu3anuuy nNpoeKkTa He00X0IMMO BHUMATEIHHO U3YUYUTh BCE
pEeKOMEHJAIuK, MpeajiaraéMble MpenojaBareyieM, YeTKO KOOPAMHUPOBAThH BCE
STanbl paboThl U COOJIIOIATh YCTAHOBJICHHBIE CPOKH MPEACTaBICHUS MaTEPUAJIOB.

Kypc 3aBepiiaercst 3adeTom, IpeaycMaTpUBaOIIMM Oecely Mo ABYM H3
MIPEIOKEHHBIX 25 BOMPOCOB 1 OTBET HA JIBa JIOMOJHUTEIBHBIX Bompoca. Bompocsl
K 3aueTy MpEeACTaBISAIOTCS CTYJACHTaM B XOJi€ NEPBBIX MPAKTUYECKUX 3aHSATHUH.
PekomenyeTcsi oTMeuaTh B KOHCIEKTaX JIEKIIUH MaTepual, COOTBETCTBYIOUIUM
Ka)KJIOMY BOIIPOCY, UTO OOJIETYUT MOATOTOBKY K 3a4eTy.

Crnexgyer MOMHHUTH, YTO TpPENOJaBaTelb OIEHWBAET paldOTy CTyJeHTa Ha
MPOTSHKEHUHU BCETO Kypca, a HE TOJIBKO B X0J1€ MPOMEKYTOUHOM aTTeCTallUu.

MCTOI{I/I‘-IGCKI/IG PEKOMCHAAIWHA I10 ITOATOTOBKEC IMPC3CHTAINH

Ortan 1: AHanu3 ayiutopuu 1 popMyJIUpPOBKA LIETU

[Ipexae yem NpUCTYyNUTh K CO3aHUIO CIIAaiJI0B, YETKO OMPEACIIUTE IEIEBYIO
ayIUTOpUI0 (OJHOTPYIIIIHUKHK, TpernojaBareiib, YCIOBHbIE paboTodaTen) M
TJIABHYIO 1I€JIb BBICTYIUICHUS. 1{enb nomkHa ObITh KOHKPETHOW W M3MEPUMOM: HE
«pacckazaTb O KOMMYHHUKAIIMW», a, HAlNpuMep, «OOy4HUTb AayJUTOPUIO TpPEM
npuemMaM MpeoJO0JCHUS KOMMYHUKATUBHBIX OaphepoB B JEIIOBOM cpeney». ITOT
aHaJIM3 TIO3BOJIUT BBIOPaTh COOTBETCTBYIOIIUNA TOH, YPOBEHb CIIOXKHOCTH
uHbopMaIuu U yOeauTeNbHbIE apTyYMEHTBI, YTO SIBJSETCS 0a30BBIM MPHUHIIUIIOM
po¢eCCHOHATbHOM KOMMYHHUKAITUH.

Oran 2: CTpyKTYypUpOBaHHUE COJEPIKAHMS M BU3yaIbHOE 0(OpMIICHUE

Copepxanue CTpoiTE MO cxeMme: YOeauTeNbHOe BBEIEHHE (aKTyallbHOCTh
TeMbl, MTpoOJjeMa, Ball TE3UC), JIOTUYHOE OCHOBHOE Tejo (pazduroe Ha 3-4
KITFOUEBBIX OJIOKA, KaXIbIH M3 KOTOPBIX IMOATBEPIKIACT Balll TE3UC) U KPaTKOE,
s (eKTHOE 3aKITI0YEHUE C BBIBOJaMU. BU3yalbHBIN psT — Balll IOMOITHUK, a HE
nyonep. Mcnonp3yiiTe MUHUMYM TeKCTa (TE3UChI, KIIFOYEBBIE CJIOBA), 3aMEHSs
JUIMHHBIC CIUCKH CXEMaMH, TaOJauIlaMd M Ka4eCTBECHHBIMH HWJUTFOCTPAIMSIMHU.
[IpudTs, 11BeTA U 111a0I0H JOJKHBI OBITH €IMHOOOPa3HBIMH, TPOQECCHOHATEHBIMU
U HE OTBJIEKATh OT CYTH COOOIIECHUS.

Ortan 3: Penetuiyusa U TeXHUKa I10Ja4Yu
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['otoBas npesenrtanusa — nuiib 50% ycnexa. OTBEIUTE 3HAUUTEITLHOE BPEMS
Ha penetuiuu. OTpaboTaiiTe YCTHBIM pacckas, KOTOPBIA JOMOIHSIET U PACKPHIBAET
Claiiibl, @ HE JOCIOBHO WX IMOBTOpSAET. YEIUTe BHUMaHUE HEBEpOaIbHBIM
CpPEACTBaM: YBEPEHHOW I103€, KOHTAKTy TIJla3aMU C ayJuTOpUEH, YMEPEHHOU
KECTUKYJIALMU U 4eTKOW IUKUUHU. [Iponymaiite OTBETBI Ha BO3MOXKHBIE BOIIPOCHI.
Ha 3ammre ucnonb3yiiTe HaBBIKM, MOJyYEHHBIE B Kypce: CIEAUTE 3a O00paTHOM
CBSI3bIO AyJUTOpPUH, TMOKO aJanTHpPyHTe peyb, AEMOHCTPUPYSI YBEPEHHOCTb U
BJIaJICHUE TEMOM.

MeTonuueckne PEKOMEHIAIMKU IO BBITOJHCHUIO TBOPYECKOTO 3aJaHus
(mpoekTa)

Otan 1: OT uaen K KOHKPETHOMY 3aMBbICITY

TBOpUECKHil MPOEKT B paMKax Kypca NpoPecCUHOHATIbHON KOMMYHUKAIIMA —
3TO HE TMPOCTO CBOOOJHOE CaMOBBIPDAXKEHHME, a pEIICHHEe KOHKPETHOU
KOMMYHUKATUBHOM MpOOJEeMbl C IMOMOIIBIO KpeaTUBHBIX cpeacTtB. Haunute c
BBISIBJICHUSI ~ pEallbHOM  WMJM  CMOJEIMPOBAHHOM  MPOOJIEMBI:  HampUMep,
Her(h(DEeKTUBHAS KOMMYHUKAIIMS MEXKIY CTyJCHTaAMH U MPENojaBaTeIsIiMu, HU3Kas
BOBJICYCHHOCTh B MeponpusTs (akyJbTeTa WIM HEMOHUMAaHWE MPHUHIIUIIOB
ceTeBOro otukera. Yerko chopMmynupyite Ieib MNpPOeKTa (YTO BBl XOTHUTE
WU3MEHUTB), LIEJIEBYIO ayIUTOPHUIO (HA KOTO HAIPaBJIEHO BO3AECHCTBHUE) U KPUTEPUU
ycnexa. Beibepure afekBaTHBIN TBOPYECKUN (opMaT — 3TO MOXKET OBITh CEepHs
uHporpapuKy, KOPOTKOMETPAXKHBIM  POJHMK, MPOCKTHPOBaHHE  dYaT-0o0Ta,
WHTEPAKTUBHBIA BOPKILIOIN, KOMUKC M T.I. — KOTOPBIM HAaWJIy4dIIMM OOpa3om
MO3BOJIUT JIOHECTH Ballle COOOIIEHNUE.

Ortan 2: [IpoekTrpoBaHre U UHTErpallds TEOPETUUECKON Oa3bl

Ha »tom »Tane HeoOXOAMMO COEIUHUTHL TBOpPYECKYI0 (opMy ¢
npodeccroHanbHbIM coaepkanneM. O00CHYyITe, Kakue UMEHHO TEOpPUHU, MOJEIH
WM TOPUHIUIBI U3 Kypca (HampuMeEp, aKTUBHOE CIYIIAHWE, TPaH3aKIMOHHBIMI
aHaJM3, MPeoIoJeHNe 0aphepoB, MpaBMiIa yOeKIaromeld KOMMYHUKAIIMK) JIETIIN B
OCHOBY Bamero mnpoekra. [lokaxkute, kak abCTpakTHOE 3HAaHHE NpPEBpaIlacTCs B
MPAKTUIECKUN UHCTPYMEHT. PazpaboTaiite AeTalbHBIN TUIaH pean3aliii, BKI0Yas
CLUCHApUM, pACKaJIpOBKYy, [HW3aWH-MAKET WIM CLHEHApUHA B3aWMOJECUCTBUSL.
[TpogymaiiTe, kak OyJIeT OLEHUBATHCS KOMMYHUKATHUBHBIN 3(dexT (Hampumep,
yepe3 O00paTHyX0 CBsA3b  (DOKyC-IpyIIIbl, AHKETHUPOBAHWE WM  aHAIIU3
BOBJICYCHHOCTH).

Oran 3: [Ipe3enTanus npoexra u pedekcus

HToroBas 3amura — 3TO JEMOHCTPAIHS HE TOIHKO KOHEYHOTO MPOAYKTa, HO
U BCEro MPOWICHHOTO MPOEKTHOro MyTH. [lOArOTOBBTE SIPKOE W JIAKOHUYHOE
NpEJICTaBICHNEe, B KOTOPOM OOBSCHUTE: TPoOIieMy, 11eb, LEICBYIO ayIUTOPHIO,
BbIOpaHHBIN (QopmMaT u ero OOOCHOBAaHME, KIIIOYEBBIE HCIIOJIb30BAHHBIC
TEOPETUUECKHE KOHLEMIUH, MPOLECC CO3AaHUS U IMOJyUYEHHBIE Pe3yJIbTaThl WU
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oxkujaeMblil 3¢ dext. byapre roToBBl apryMEeHTHPOBATh Kaxblid CBOIl BbIOOp. B
3aBeplIeHrue O00A3aTeNbHO MPOBEAUTE PEQIIEKCUI0: MpPOAHANIM3UPYWUTE, KaKue
KOMMYHUKATHUBHbIE HaBbIKM (KOMaHJHas paboTa, IyOJMYHOE BBHICTYIUICHUE,
NEPEroBOPhl, KPEAaTUBHOE MBILIUIEHUE) Bbl PA3BUIM B IIpolecce, C KaKUMHU
TPYJIHOCTSIMU CTOJIKHYJIUCh M KaK HUX MPEOAOJeNd. ITO TOKAXKET TIyOuHY
OCMBICJICHUS TIPEIMETa Kypca 4epes3 NMPaKTHUKY.

8. YueOHas mureparypa u pecypcbl HHGOPMAIIMOHHO-
TeJIEKOMMYHUKAIIMOHHOM ceTH UHTEpHeT

8.1. OcHoBHas nuTEeparypa

1.

I'motkuna, A. A., English communication 3.0. Advance your discussion,
debating and presentation skills. Information Technology : yueOnoe
nocobue / A. A. I'motkuna. — Mockaa : Pycaiinc, 2026. — 108 c. — ISBN
978-5-466-10660-2. — URL: https://book.ru/book/960780 (nata
obparmenus: 16.01.2026).

Canprackas, T. B., Business: communication and language practice :
yuebHoe mocobue / T. B. Canbiackas, A. A. Scuunkas. — Mocksa :
Pycaiinc, 2024. — 234 c. — ISBN 978-5-466-06799-6. — URL:
https://book.ru/book/953892 (nara obpamenus: 16.01.2026)
Tenemenckas, A. M., Cross-Cultural Business English Communication :
yuebnuk / A. M. TenemeBckasi. — Mocksa : Pycaiinc, 2026. — 140 c. —
ISBN 978-5-466-10647-3. — URL: https://book.ru/book/960775 (mata
oOpamenus: 16.01.2026).

8.2. JlonosHUTENbHAS TUTEpATYypa

1.

Access to the World of Business and Professional Communication. Study
Guide for Blended Learning. Step I (Modules I and II) : yuebnoe nocobue /
T. C. Ilyrunosckas, B. H. 3aiiuesa, E. C. [1aBntok [u ap.] ; moa penakuuei
T. C. Ilyrunosckoii. — Mocksa : Al [Iu Ap Meaua, 2020. — 166 c. —
ISBN 978-5-4497-0267-8. — TekcT : 3JIeKTPOHHBIA // DJIEKTPOHHO-
oumbnmmoreunas cucrema IPR BOOKS : [cair]. — URL:
http://idp.nwipa.ru:2067/94721.html

Edward de Chazal &Louis Rogers. Oxford EAP. A Course in English for
Academic Purposes. Intermediate/B1+— Oxford University Press, 2014 —
222c¢.

Edward de Chazal & Sam McCarter. Oxford EAP. A course in English for
academic purposes.Upper-intermediate/B2— Oxford University Press,
2014 — 239c.

Erica J. Williams. Presentations in English. Find Your Voice as a Presenter,
- Macmillan- 2015 — 127 ¢/

Michael Vince, Amanda French, IELTS Language Practice. English
Grammar and Vocabulary., 2015 — 296 ¢/
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6. Michael McCarthy, Felicity O’Dell. Academic Vocabulary in Use. —
Cambridge University Press, 2014 — 176c.

7. Mark Powell, Dynamic Presentations. Professional English. DVD
Workbook. Cambridge Business skills, - Cambridge, 2011

8. Ken Paterson with Roberta Wedge, Oxford Grammar for EAP, English
Grammaarand Practice for Academic Purposes, Oxford, 2014- 223 c.

9. Marion Grussendorf, English for Presentations, Express series, Oxford,

2011,- 80 c.
8.3. HopmaTuBHble mpaBOBbIE JOKYMEHTHI W HWHasg IpaBOBas
uHpopManus

He ncnonp3yrores

8.4 HNHTtepHeT-pecypcesl
OO6yuatomumMest obecriedeH Aoctyn k marepuanam kypca B CIO Axamemun
http://lms.ranepa.ru, a Tak e Yepe3 CalT HaydyHOW OMONMOTEKH K CIEeIYIOIUM
TIOJIMMUCHBIM AJIEKTPOHHBIM pecypcam:
Pycckoaszviunsie pecypcot
- DJNIEKTPOHHBIE YUEOHUKHU IIEKTPOHHO-O0nOMnoTeunou cuctemsl (ObC) «Aubyxcy

- DJIEKTPOHHbIE YUEOHUKHU 3JIEKTPOHHO-0MOMoTeunoi cucremsl (ObC) «fOpavimy
- DJIEKTPOHHbIE YUeOHUKHU IIEKTPOHHO-O0nOMMoTeuHol cucremsl (OBC) «Jlanvy

- DJIEKTpOHHBIE YUEOHHUKHU AJIEKTPOHHO-0MOMoTeuHoi cuctemsl (ObC)
«ZNANIUM.COM»

- DJIEKTPOHHBIE YUEOHUKHU 3IEKTPOHHO-O0nbMMoTeuHoi cucremsl (ObC) « BOOK.RU»

- DNIEKTPOHHBIE YYEOHHWKH d3IIEKTpOHHO-OMOmmoTeyHoir cucteMbl (OBC) «IPR
SMART»

- BBC Learning English - News Report. [aexkrponnbiii pecypc]. Pexxum mocryma:
URL: http://www.bbc.co.uk/learningenglish/english/features/news-report

- Listen & Watch | LearnEnglish | British Council. [3aextponnsiii pecypc]. Pexum
noctryna: URL: http://learnenglish.britishcouncil.org/en/listen-and-watch

- BBC Learning English - 6 Minute English. [Dnextponnsiit pecypc]. Pexum noctyna:
URL: http://www.bbc.co.uk/learningenglish/russian/features/6-minute-english

- TED-Ed: Lessons Worth Sharing. [Dnextponnsiit pecypc]. Pesxxum moctyma: URL:
http://ed.ted.com/lessons

- CnoBapu uznarenbctBa Cambridge University Press. [DnexkTpoHHBIHN pecypc]. Pexxum
noctyna: URL: http://dictionary.cambridge.org

- CnoBapu u3aarensctBa Macmillan. [Onexktponnsiii pecypce]. Pexum nocryna: URL:
http://www.macmillandictionary.com


http://dictionary.cambridge.org/
http://www.macmillandictionary.com/
https://www.google.ru/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwid0-ukh6LOAhVGWCwKHcqUDlAQFggcMAA&url=http://ed.ted.com/&usg=AFQjCNGOp37ruUdSZyLaFxLg4wzQ5afNMg&bvm=bv.128617741,d.bGg
http://lms.ranepa.ru/
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- CnpaBounblii  moptan cimoBapeit  m3gatenbctBa Oxford University  Press.

[DnexTponnsii pecype]. Pexum moctyna: URL: http://www.askoxford.com

- Yourdictionary.com Ilopranm cioBapeii (JUHIBUCTHYECKHE, TEPMUHOJIOTHYECKUE

CJIOBapu

URL:.http:

aHTJIMMCKOTO  si3bIKa) [DNeKTpoHHBIM pecypc]. Pexum pocryma:
//www.yourdictionary.com

- bubnuoreuno-crpaBounbiii moptan Library Spot. [OnexTponnsiit pecypc]. Pexum

nocryma: URL: http://www.libraryspot.com

- Tesaypychl Ha cripaBoYHO-00pa3oBaTenbHOM nopTasie LibrarySpot. [DneKTpoHHbIN

pecypc]. Pexum mocryna: URL: http://www.libraryspot.com/thesauri.htm

- Professional Communication . [DnekTpoHHbli pecypc]. Pexum pgocryma:
URL:https://wikieducator.org/
- Stephanie Schnurr, Exploring Ways to Professional Communication. Language in

Action. Rouhledge Taylor & Francis Group, London and New York, [ 9nexTponnbIii

pecypcl].

Pexum JNOCTyTIA:

URL:http://cw.routledge.com/textbooks/rial/data/9780415584838 sample.pdf

- Fluent English — o0pa3oBaTenbHblii MPOEKT. [DNEKTPOHHBIN pecypc]. Pexum

noctrymna: URL: http://www.fluent-english.ru

- Richard Nordquist, Professional Communication. Glossary of Grammar and

Rhetorical

Terms, 2015. [OnextpoHnslii pecypc]. Pexum pgoctyma URL:

http://grammar.about.com/od/pq/g/Professional-Communication.htm

- http://faculty.ucr.edu/~hanneman/nettext/C7 Connection.html

9.

MaTepI/IaJILHO-TeXHI/I‘leCKaH 6333, I/IH(l)OpMaIII/IOHHLIe TEXHOJIOI'HH,
nporpaMmmHoe o0ecrneueHue " I/IH(l)OpMal_[I/IOHHbIe CIipaBO4YHbIC
CHUCTEMBI

Ne /1t

HaumenoBanue

Crennain3upoBaHHbIC 3aJIbI 1JIs1 IPOBEACHUS JICKIIUH, OCHAILIEHHbIE IEPCOHAIbHBIM
KOMIIBIOTEPOM/HOYTOYKOM U MYJIbTUMEAMMHBIM IPOSKTOPOM

AyIUTOpUHU U KOMITBIOTEPHBIE KJIACCHI, 000pYAOBaHHBIE MMOCATOYHBIMU MECTAMHU U
MEPCOHAIBHBIMUA KOMITBIOTEPAMU C BBIXOAOM B MIHTEpHET J1s1 IpOBEIEHUS
MPAKTUYECKUX 3aHITUI

«MTC JIunk» — poccuiickas miaTgopma i OHIaiH-KOMMYHHUKALUN 1
COBMECTHOH paboTsl koMaH[ ; «SHnekc TenemocT» — cepBuc s
BHJIcOKOH(DepeHnmii oT JHaekca; S-MecceHmKep

TexHuueckue cpeacTBa 00y4eHUs: IEPCOHATbHBIE KOMIIBIOTEPHI; IPOTPpaMMHbIE
cpezcTBa, oOecreunBarole MpocMoTp Buaeodaitios B popmatax AVI, MPEG-4,
DivX, RMVB, WMV; nporpammsl [yist pabOThI € 3JIEKTPOHHBIMH TaOIULIAMHU IS
00paboOTKH, aHAINM3a U BU3yaJH3allMy JAHHBIX; COOTBETCTBYIOIINE OHJIANH-
MHCTPYMEHTHI JJIsl HIOCTPOEHUSI MHTEIJIEKT-KapThl U MOJI€JIEH B pa3JIMUYHbIX HOTALMIX

Hayunas 6ubamoreka (B T.4. JIEKTPOHHBIC HH()OPMALIMOHHBIE PeCypChl HAYYHON



http://www.fluent-english.ru/
http://faculty.ucr.edu/~hanneman/nettext/C7_Connection.html
http://cw.routledge.com/textbooks/rial/data/9780415584838_sample.pdf
https://wikieducator.org/Professional_Communication
http://www.libraryspot.com/thesauri.htm
http://www.libraryspot.com/
http://www.yourdictionary.com/
http://www.askoxford.com/
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